
25th November 2017
Palm Garden Golf Club, IOI Resort

Putrajaya  

For more information, call 03-77100 348 or 
email: golf@thebrandlaureate.com

www.thebrandlaureate.com/golf

WHICH BRAND
WILL CLAIM THIS

CHAMPIONSHIP TROPHY
THIS YEAR?



The Only
Brand Versus Brand
Golf Championship

in the World 
is Back!

Build ing  o n the  suc c e ss o f the  2016 e ve nt, The  Bra ndLa ure a te  "BRAND VS BRAND" 

Go lf Cha mpio nship  is b a c k this ye a r. A g o lf to urna me nt unlike  a ny o the r, this to urne y 

will p it Inte rna tio na l a nd  Lo c a l Bra nds a g a inst e a c h o the r to  win the  ultima te  a nd  

hig hly c o ve te d  The  Bra ndLa ure a te ’ s Bra nd  Vs Bra nd  Go lf Cha mpio nship  Tro phy. The  

c o nc e pt o f this to urna me nt is to  c re a te  the  sp irit o f c o mpe titive ne ss a nd  te a m wo rk 

a mo ng  b ra nds. This is the  o nly g o lf c ha mpio nship  tha t b ring s to g e the r le a d ing  b ra nds 

fro m va rio us industrie s o n o ne  g o lf c o urse  to  c o mpe te  fo r the  title  o f 

“BRAND GOLF CHAMPION” o f the  fa irwa y!

Do n’ t miss o ut o n this g re a t o ppo rtunity to  b e  the  To p  Bra nd  o n the  Fa irwa y. 

Se le c t yo ur b e st g o lfe r in yo ur o rg a nisa tio n a nd  c o mpe te  in this

to urna me nt to  push yo ur b o unda rie s a nd  c la im c ha mpio nship .

THE BATTLE O F BRANDS TEE O FF

WILL YO UR BRAND BE 

THE CHAMPIO N O N THE FAIRWAY?

Date : 25th Nove mbe r 2017

Ve nue : Palm Garde n Golf Club, IOI Re sort, Putrajaya  

Program:

Re gistration -  6.30AM-7.30AM

Bre akfast -  6.30AM

Brie fing & Group Photo  -  7.20AM

To re spe c tive  te e  boxe s -  7.30AM

Te e  Off  -  7.45AM 

Lunc h & Prize  Pre se ntation  -  1.00PM

All p la ye rs must b e  o n the  
a llo c a te d  te e  b o x b e fo re  7.40AM

Attire : Pa rtic ipa nts a re  re q uire d  to  we a r the  t-shirts 
     p ro vide d  upo n re g istra tio n a t the  e ve nt. 

Ha nd ic a p : Ge ntle me n – Ma x 20, La d ie s – Ma x 28 

Te xa s Sc ra mb le  
2-pe rso n pe r te a m (Be st Ne tt Sc o re  o ve r 18 ho le s)

No te : Last 9 ho le s re fe r to  Ho le s # 10-18 o f the  c o urse  playe d, 
 irre spe c tive  o f whic h te e -bo x the  partic ipants starte d the ir ro und.

 

Rule s: The  To urna me nt is o rg a nise d  b y The  Bra ndLa ure a te  a nd  c o nduc t-

e d  a c c o rd ing  to  the  Rule s o f Go lf a s la id  do wn b y the  Ro ya l & Anc ie nt 

Go lf Club  o f St Andre ws a nd  Lo c a l Rule s o f the  g o lf c lub . The  To urna me nt 

is a dministe re d  b y the  To urna me nt Co mmitte e  (the re in kno wn a s The  

Co mmitte e ) who se  de c isio n o n a ll ma tte rs is fina l.

Partic ipants must de c lare  the ir c urre nt o r lo we st handic ap 

upo n re g istra tio n o f e ntry. Te am handic ap will be  de rive d 

base d o n the  ave rag e  o f the  c o mbine d handic aps o f te am 

me mbe rs.

Ea c h p la ye r o f the  te a m te e s o ff o n a ll ho le s. But e a c h 

suc c e e d ing  sho t is p la ye d  fro m the  spo t o f the  sing le  b e st 

pre c e d ing  sho t. Fo r e xa mple , b o th te a m me mb e rs hit 

the ir d rive s, the  b e st o f the  two  drive s is se le c te d . The  

o the r p la ye r p ic ks up  his/ he r b a ll a nd  mo ve  it to  the  spo t 

o f the  b e st d rive . The  se c o nd  sho t is p la ye d  fro m tha t 

lo c a tio n a nd  it c o ntinue s o n until the  b a ll is ho le d . This 

pro c e ss c o ntinue s until a ll 18-ho le s a re  c o mple te d  a nd  

o nly the  b e st sc o re  o f the  ho le  is re c o rde d . 

Drive  o r sho ts tha t a re  se le c te d  to  b e  use d  must b e  

ma rke d  with a  te e / ma rke r a nd  a ll p la ye rs a re  to  p la y 

within 6 inc he s, no t ne a re r the  ho le , o f the  te e / ma rke r in 

a ny o rde r. 

Fina l ne tt sc o re  will b e  c a lc ula te d  a t the  e nd  o f the  ro und  

fo llo wing  te a m ha nd ic a p .

In the  e ve nt o f a  tie , the  fo llo wing  c o unt b a c k will b e  use d :  

 

1. Lo we st ha nd ic a p   

2. Po ints o ve r the  La st Nine  ho le s  

3. Po ints o ve r the  La st Six ho le s  

4. Po ints o ve r the  La st Thre e  ho le s  

5. Po ints o ve r the  La st ho le s

6. Po ints o ve r the  First Nine  ho le s  

7. To ss o f the  c o in

1.

2.

3.

4.

Forma t O f The  G a me
THE BRANDLAUREATE 
BRAND VERSUS BRAND 

G O LF CHAMPIO NSHIP 
TRO PHY

The  Tro phy’ s e xc lusive  de sig n re fle c ts the  
e mine nc e  o f the  Cha mpio nship , the  o nly 
Bra nd  ve rsus Bra nd  Go lf Cha mpio nship  in 
the  Wo rld . Ma de  o f pe wte r a nd  p la te d  in 
24K g o ld , the  Tro phy is p re c ise ly c ra fte d  to  

re fle c t the  na ture  o f the  g a me , tha t o f 
impe c c a b le  e xc e lle nc e  a nd  pe rfe c tio n. It is 

a lso  the  va lue s tha t de fine  The  
Bra ndLa ure a te , the  Only Bra nd ing  

Fo unda tio n in the  Wo rld  tha t pro mo te s 
Bra nd  Exc e lle nc e  a nd  Be st Bra nd ing  

Pra c tic e s a mo ng st Busine sse s a nd  Bra nds.

  
The  sig nific a nc e  o f the  g o lf c ha mpio nship  is 

se e n in the  fig ure  o f the  g o lfe r a t the  
p inna c le  o f the  Tro phy. With a  c o nfide nt 
po se  a nd  a  pe rfe c t swing , the  g o lfe r is 

e nro ute  to  c la iming  his c ha mpio nship  a nd  
le a de rship  o n the  fa irwa y.

Ma je stic  a nd  b rimming  with stre ng th, the  
Tro phy is a n e mb o d ime nt o f Pride , Dig nity 
a nd  Be a uty a nd  a  symb o l o f Fa me , Glo ry 
a nd  Ho no ur - po sitive  tra its syno nymo us 

with Winning  Bra nds a nd  Bra nd  Cha mpio ns.


