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Founded in 2005, the Asia Pacific Brands Foundation (APBF) is a non-
profit organization dedicated to developing brands in a myriad of business 
backdrops. Led by its Patron, H.E. Tun Dr. Mahathir Mohamad, Malaysia’s 
fourth Prime Minister, together with a Board of Governors who are 

experienced captains of industries and established brand icons.

The power of branding is a visual, auditory and sensory experience which 
is undoubtedly vital to the success of brands. Brands are catalysts that 
transcend achieving objectives, making profits or establishing one’s status 
so that it appeals to consumers. In reality, consumers’ buying preferences 

are determined by the way brands attract and engage them.

It is crucial that organizations realize the significance of brands and branding. 
Likewise, consumers must also be educated and informed concerning the 
qualities of good brands and best-branding practices. This is where the 

APBF steps in to develop the ‘art of branding’.

With aspirations to encourage the awareness of branding in Malaysia and 
across the world, the APBF takes an active role in identifying and nurturing 
outstanding Malaysian brands on an international platform. The Foundation 
continuously champions its mission to educate and communicate the 
‘value of branding’ – with the concept that brand culture, combined with 
good practices, will give Malaysia the edge, even against the world’s most 

advanced nations.

Starting off on a modest note with publication of branding articles in print 
media, the APBF has gradually evolved into an association which organizes 
branding seminars and forums to discuss the latest issues and developments 
in branding. The commitment of the organization in encouraging the 
performance of businesses through branding has seen the launch of the Tun 
Dr. Mahathir - The BrandLaureate Lecture Series, with the aim of furthering 

the objectives of the APBF.

After its establishment, the APBF has embarked upon a number of 
initiatives through The BrandLaureate to support its brand mission. Among 
the significant events initiated include The BrandLaureate Awards, first in 
2006; for Multinationals (MNCs), Public Listed Companies (PLCs), Trans-
National Corporations (TNCs), Government Linked Corporations (GLCs) and 
Large Corporations (LCs). With the success of the awards, the APBF then 
launched The BrandLaureate – SMEs Chapter Awards (now renamed SMEs 
BestBrands Awards) to honour the Small and Medium Enterprises (SMEs).

A visionary organization, the APBF aims to continue to take branding into a 
new dimension via its heartfelt commitment and undying passion.
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I relish challenges. It makes me stretch my mind and think of the best ideas and strategies to solve 
them.  I am never afraid of challenges and I thrive on it.  I will not give up and admit defeat until I find 
solutions to the challenges and win over the challenges. In short, I dare to take on, take it and take over 

whatever challenges that come my way, be it in business or in my personal life. 

What about you then? How do you view challenges and obstacles that come your way? Do you dare to 
take it on or do you let them overcome and sweep you away? Which category do you fall under? 

As they say, life is a challenge and how we deal with it will determine the outcome of the situation and 
its future. Dare to Take On matters will build your leadership qualities and if you can Take It and Take 
Over the situation – this will put you in leadership position and allow you to control the situation to your 
favour. Isn’t it always better to be in leadership, take charge and drive the situation to your advantage 

than to be at the mercy of your competitors?

SMEs, even though you are small, you must have the courage and the confidence to take on the 
competition and issues that affect your business and brand.  Small, though you may be, compared to 
the multinationals and public listed companies, you are not inconsequential. You play an important role 
in the development of the country and its economy. SMEs are the engines of growth and channels of 
entrepreneurism, which form the lifeline of economies. Without SMEs, economies of the world are not 
going to develop as SMEs play pivotal support roles that are crucial to economic growth and progress.

SMEs must be like seafarers, who have the COURAGE, CONFIDENCE & COMPETENCY to sail the world 
and establish their footprints.  You must stride forward and ride the waves of opportunities challenges 
that will come your way.  While courage and confidence give you the strength and resilience to take the 
bulls by the horns, competency is the driver that will allow you to outwit and outsmart your competitors 
and issues of the day. How competent are you in developing innovative strategies and implementing it 
to ensure that you stay afloat, maintain your leadership position or even expand your market share in 

the face of adversities. That is the determining factor that will enable your survival.

The winners of The BrandLaureate SMEs BestBrands Awards 2015 are those who have 
Dare to Take On, Take it & Take Over to achieve leadership position and worthy of this prestigious 

Award.  

The sweetness of victory is a dream comes true and what better way to 
acknowledge this victory than with a trophy that is specially designed for it. 

The BrandLaureate SMEs BestBrands Awards 2015 trophy honours and 
acknowledges the best of SMEs in their respective industries. In achieving 
this coveted position, they have demonstrated excellent branding skills that 
put them ahead of the competition. Hence, the trophy is a reflection of their 
success, a success that is most deserving and speaks of the passion and 
commitment put in building their brands to be No. 1 and the best in their 
industries.

Based on the concept of a sail, the trophy crafted in pewter with 24k gold 
plating signifies the forward movement of the brand, as it sails around the 
four corners of the globe, establishing its footprints and legacy.

Navigated by the brand champion, who is the captain of the ship, the brand 
sails through calm waters and rough seas, taking on characteristics of its 
own as seen in the six lines that are finely crafted on the body of the trophy. 
These six lines signify the DNA of the brand which is Leadership, Drive, 
Innovation, Adaptability, Endurance and Loyalty; important characteristics 
that build the foundation of the brand. 

Every winning brand must have:

•	 LEADERSHIP
•	 DRIVE 
•	 INNOVATION 
•	 ADAPTABILITY 
•	 ENDURANCE     
•	 COMMITMENT 

As the brand continues to circumnavigate the globe, it continues to build 
on its leadership position until it reaches the pinnacle of success. This is 
exemplified by The BrandLaureate SMEs BestBrands Awards emblem which 
is positioned at the top of the trophy. The emblem is a mark of distinction 
reserved only for the finest SMEs who have built their brands to be the best 
and contributed significantly to the nation’s development through their 
brands.

- COMMAND its presence in the market
- BRAND SUSTAINABILITY
- RELEVANT amidst changing trends
- NAVIGATE unforeseen issues that arises
- RESILIENT to overcome challenges
- FOCUSED to the brand mission all times

Dr. KKJohan
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YAB Dato’ Seri Najib Tun Haji Abdul Razak

As a SME BrandLaureate, you are handpicked by value. The 
value you carry is not strictly monetary, but one that resonates 
with the plight of the times. You have proven yourselves relevant 
in today’s fast-changing world. That itself is a remarkable feat – 
to stay needed and in the same breath remain pertinent. To be a 
brand that matters – a brand that folks cannot do without. Now 
that speaks volumes about branding!

These days times are changing so fast that speaking organically, 
doing business today is like a fish jumping out of water, growing 
lungs, and learning how to fly. Yes, change – fast-paced change 
– happens ever so rampantly. It is a fluid world we live in where 
the old ways of navigation have become obsolete in these new 
waters. Captains of industry like yourselves in reality shoulder 
a great responsibility. Though you decide on the course your 
company is to take on a daily basis, the days themselves are 
getting shorter; and sometimes charting out the brand’s future 
trajectory occurs on a more regular basis.

Staying applicable is a challenge in these fickle days. This age 
is not as stagnant and unchanging as that of years bygone. As 
a sector of business that is greatly dependent on the needs of 
the people, catering to the exact requirements of the people, 

YAB. DATO’ SERI NAJIB TUN HAJI ABDUL RAZAK
PRIME MINISTER OF MALAYSIA

SMEs are definitely in a better position to gauge 
market sentiments and quickly change to adapt 
as opposed to larger organizations which are 
often bound by rigidty and a modus operandi 
carved in stone. The privilege of having such 
flexibility gives you ‘wings’ to soar – to not just 
survive, but to thrive!

I would like to extend my congratulations to 
each one of you for your success. I trust you 
will continue to prosper and be privy to many 
more such occasions in days to come.

I have always put my best chips on SMEs. What are SMEs if 
they do not collectively represent the grassroots businesses 
in our nation? No matter which way we look at things, it is 
the individuals and smaller entities that collectively make up 
something greater in any field.

In the domain of commerce and trade, SMEs make the very 
behemoth that is entrepreneurship tick. It is a stage of growth 
that even multinationals cannot escape; but remember, it remains 
a stage of growth nonetheless. Every growth means progress, 
and progress involves constant change, and constant change 
takes time. You will get there, with each and every victory such 
as this award night bearing testimony to your majestic odyssey 
of grandeur.

You may be small, or seen to be small, but remember, even 
a tiny mustard seed can grow into a mighty oak tree! Never 
underestimate yourselves; instead, channel your best energies 
towards generating greater ripples in the grand pond of 
excellence. Eventually, both the millpond and you will expand 
to become much more than you are; an ocean and a titan 
respectively; and your true ability to contain prominence will 
be relative to the intrinsic growth you experience within as you 
continually traverse the ordinary fiscal oceans with extraordinary 
diligence.

H.E. TUN DR. MAHATHIR MOHAMMAD

H. E. Tun Dr. Mahathir Mohamad

PATRON OF THE ASIA PACIFIC BRANDS FOUNDATION

You must agree that I cannot be that far 
off the mark in my views... Otherwise, you 
might not all be celebrating the prominence 
of the ‘small people’ that make the big 
difference. What is important is you do not 
take your success for granted, but rather 
choose to celebrate it meaningfully. There is 
an overwhelming sentiment of delight when 
something so vigilantly nurtured comes into the 
completeness of fruition. You have my heartfelt 
congratulations! Count yourselves privileged 
be able to savour such precious moments of 
triumph.
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Ybhg. Tan Sri Dato’ Seri Dr Aseh Che Mat

YBHG. TAN SRI DATO’ SERI DR ASEH CHE MAT
CHAIRMAN OF THE ASIA PACIFIC BRANDS FOUNDATION

Your winning this spectacular awards reminds me of a most 
valuable lesson in life: It is pivotal to look within to gain strength 
and not be derailed by the chaos that may be happening outside. 
The throbbing Missions and Visions within your brands’ central 
nuclei act as your definitive lighthouse in even the murkiest 
scenarios.

I urge you to capitalize fully on this recognition that you have 
been accorded. You are no longer just a brand or company, now 
you are a ‘branded’ entity! This will provide a superior medium 
for you to pilot, breaking through into the frontiers of the future. 
When you garner awards, especially those of this superior genus, 
the name and acclaim will transport you to greater heights of 
excellence that were never possible before.

I personally call such a status upgrade ‘supernatural branding’ 
as you once has to toil and strive just to move forward and be 
recognized; and now recognition homes in on you, finds you, 
blesses you and takes you through to the next level!

Pin this reminder at a spot you will never forget: It is not the 
end, but merely the beginning. Just as a great conqueror whose 
empire dominates the land has to start afresh when he thinks 
of stretching his sea legs, your ascent from a regular player 

to a ‘branded’ phenomenon, though a definite 
upgrade, actually brings you to a new playing 
field with perhaps a different set of rules that 
you need to familiarize yourselves with. Never 
settle for the best that you are now; instead 
persist to envision the best that you can be 
tomorrow. Alas, simply resting on your laurels 
of success would mean you are no longer in 
motion. And that will be a fatal mistake for your 
brand, especially in times that are in constant 
motion in the throes of unbelievable innovation.

Let victory dominate your thoughts and  implore 
you to be the best, just like The BrandLaureate 
is the best at what it does. 

YBHG DATUK WIRA JALILAH BABA
ADVISOR OF THE ASIA PACIFIC BRANDS FOUNDATION

YBhg Datuk Wira Jalilah Baba

I had a revelation recently. Our mind is our prison. It tells us 
where the brick walls are. It tells us how many iron bars there 
are. It defines the height of the creepy ceiling. It is all inside. We 
need to change our internal perception. And we need to do it fast 
in order to weather the storms ahead. SMEs, in particular, have 
a responsibility (and to a certain degree, hold accountability) 
towards securing a more vibrant economic dynamism in this 
nation. As ‘pecuniary sensory touch points’, SMEs act as ‘feelers’ 
to gauge the sentiments of consumers from a practical vantage 
point.

It is time for you to acknowledge that you cast a bigger shadow 
than initially supposed. Take a look around you and gaze upon 
those that have impacted the economic climate of the nation 
in one way or another in their grand pursuit of building a brand 
from the ground up. Then take a look in the mirror. You are one 
of them too!

As SMEs, you are indubitably in-sync with the pulse of the 
consumers; particularly because many of you are first-hand 
consumers yourself. In order to appeal to the diverse market, 
you have to first and foremost be in tune with its needs and 
wants. Only by catering to such specific wishes in a dependable 
way (and seen to be doing it in an earnest and genuine fashion), 
can you win the hearts of consumers and put your stamp in the 
supreme halls of branding in a perpetual way.

I laud the APBF for taking the initiative to sow 
the seeds of self-value and importance in the 
very core of your brand. The more cherished 
your brand is to you, the better will it be 
regarded by the world at large – for it becomes 
easier for others to emulate . This is a universal 
principle that has worked organically since 
the dawn of time. That onus is on you. Being 
chosen to receive prestigious awards akin to 
those given out tonight will do wonders for your 
brand in many ways. And the most important 
aspect of this is that it acts as a reminder to 
you to appreciate your brand even more. When 
you start to do it, others will follow. And when 
all of you do it collectively, the very standard 
of business will be raised to new heights in an 
unimaginable way!

Bravo and keep up the good work!
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Dr. KKJohan

DR. KKJOHAN
PRESIDENT OF THE BRANDLAUREATE

Kudos to all you champions!

Initially, in the light of all that has been happening in the more 
recent times, I did not know what to expect. Still, somehow in 
my heart, I always believed that the spirit of entrepreneurism 
will prevail upon the wings of solid branding, come what may.

And truth be told, looking at the pantheon of champions in this 
award I can confidently exhale with relief, confirming what I had 
known all along. That the branding that exists within this nation, 
championed by its most diverse and adept SME sector, is both 
robust and hardy; backed by the iron will to push, persevere and 
survive against all possible odds! What a force to be reckoned 
with!

Brands and Branding has been the consistent forte of The 
BrandLaureate for as long as I can remember and clearly it is 
yours too. I sense the burning passion and the aspiration for 
greatness in the air – it is sublimely intoxicating in the most 
positive way possible!

Let me reassure you that by possessing a foundation that is so 
deeply ingrained in the core of the land, your brand name has 
been deeply etched upon the hearts of your patrons. This, further 
augmented by matchless branding which is so entrenched, 
will enable you to weather the very best that the epicentre of 
time can throw at you! Remember that nothing, no matter how 

profound, can derail the destiny of greatness 
that awaits all of you who are on the right track 
to untold success!

I encourage you to carry on the good fight. Keep 
on branding diligently. There are now new ways 
of doing things; for the old way of ‘my way or 
the highway’ is considered irrelevant in this 
day and age. We ought to constantly innovate 
and embrace the latest approaches in branding, 
while holding on firmly to the sage values of 
yesteryear which have sustained us through 
the narrow path during cloudy times. Such is 
the winning balance.

Rise with me today, champions – stand and be 
acknowledged by the eyes of history! Receive 
the due recognition for the wisdom of your 
ways. You have invested wisely in your brand; 
and you have branded expertly – now it is high 
time to reap the fullness of your reward!

CHEW BEE PENG
CEO OF THE BRANDLAUREATE

Chew Bee Peng

As winner of the award is a sign that all you have done has not 
been done in vain. As each of you reflects back on the long, 
narrow road you took in order to get you here, I am quite positive 
that it was not entirely rosy all the way. You must have gone 
through both personal and professional challenges and trials as 
well as pruning of all sorts before emerging as the gleaming 
champions we see here tonight. I am quite sure that each and 
every one of your stories is as inspirational as it is remarkable. 

Fact that you have been selected from a broad spectrum of 
entrepreneurs is an irrefutable testament of your commitment 
to excellence, come what may. And for that, you have my highest 
regards. Many will look up to your unbreakable will and spirit in 
order to draw the needed strength to persevere. Whether you 
may realize it or not, young and upcoming business folk actually 
aspire to follow in your footsteps and be like you. In fact, the 
very future of entrepreneurism will be paved by your sweat and 
tears!

I cannot emphasize how important SME leaders such as yourselves 
are in carving out the future trajectory of entrepreneurship in this 
nation. Just as we are here today because of the contributions 

of those in the past, the future generation will 
also be impacted by what you are doing today. 
Within the scope of your respective fields, you 
represent something far greater and more 
meaningful in the evolution of the business 
climate in Malaysia.

I would like to encourage you to sincerely look 
at your attainment as a vehicle to reach even 
greater dimensions of prominence. But before 
that, allow me to congratulate you for being the 
captains within the scope of your respective 
industries. 

1413



the brandlaureate

SMES Brand Leadership Awards
Branding 

It’s A Matter of Perspective and Perception 
How You Brand It Makes All The Difference.

....Dr KKJohan



YBHG DATO’ VINCENT CHOO & YBHG DATIN CYNTHIA CHEONG
MANAGING DIRECTOR/EXECUTIVE DIRECTOR 

URBAN IDEA 

the brandlaureate

SMES Business Couple of the Year Award

Made in Heaven
Dato’ Vincent Choo and Datin Cynthia Cheong are 
familiar names in the food industry. The power 
couple and Founders of Urban Idea Sdn. Bhd. 
have been instrumental in giving Malaysians the 
opportunity to eat healthier meals through Subway. 
Together, they are a part of the world’s largest 
submarine sandwich chain which has more than 
44,000 restaurant locations in 110 countries.

Both American graduates, Dato’ Choo has a strong 
background in sales, marketing and business 
development, as he worked in various multinational 
companies. His wife, Datin Cheong, previously 
worked in the communication and education 
industries. Complimenting each other with their 
respective skills, attitude and determination, they 
work well as professional partners on a quest to bring 
a range of healthy meal options to the Malaysian 
public.

For Dato’ Choo and Datin Cheong, Subway’s 
popularity in the US saw the brand as a preferred 

choice of business for them here in 
Malaysia – where people of 

all walks of life, ‘eat, 
breathe and 

live food’. When fast-food chains started years ago, 
the trend moved to customers finding quick ways to 
get meals. Fast-food outlets were also hotspots for 
teenagers and adults to socialize. Thus, when they 
had the opportunity to take up the challenge to 
become the Master Franchisor and bring the brand 
to more food lovers, the couple took it – and never 
looked back.

A Train Ride of Ups and Downs
It was not all highs and triumphs for the duo when 
they began in 2004. Dato’ Choo and Datin Cheong 
had their share of problems – especially gaining 
the confidence of suppliers and landlords after 
the previous Master Franchisor closed most of its 
restaurants.

Through sheer hard work, organizing and 
implementing skills, they went to ensure that 
operations must be improved and proper restaurant 
control must be in place. With the opening of more 
locations, the company managed to gain the popular 
vote once again.

Among the reasons the Subway franchise was 
attractive to the couple was the quality of consistency 
of the outlets all around the world. Representing the 
brand in Malaysia, both Dato’ Choo and Datin Cheong 

are happy that they have made it possible 
to maintain this well-

known quality of 
c o n s i s t e n c y 

in the 
country.

Carving a Brand out of Hearts
When it comes to leadership styles, both Dato’ Choo 
and Datin Cheong believe in strong teamwork and 
are people-oriented. They understand that in their 
industry, the business is only as successful as the 
good customer service they provide.

Sharing this Philosophy with their team, they 
ensure their managers help to train their employees 
through their own leadership. The enterprising 
partners also compliment their staff’s knowledge 
by getting them to take courses by their very own 
University of Subway. These courses are designed 
to reinforce practical training as their experience 
changes in their careers.

The two-fold partners believe they are truly blessed 
as they both offer complementary expertise to their 
beloved business. Together, they are able to work 
well, as they each understand one another and where 
their strengths are. Dato’ Choo and Datin Cheong 
also believe that continuous learning and coaching 
is key to their own success, and believe they have 
become better partners in business and in marriage, 
as they learn from one another. When they have any 
disagreement, the couple acknowledge it as part of 
work and solve it at a business level – never bringing 
it home to their personal lives.

Dato’ Choo and Datin Cheong have their own 
aspirations as they continue on the quest to provide 
quality, healthy food to Malaysians across the 
country. They would like to guide all those who 
touch their lives – whether their team, supplier or 
consumer – keeping close the principles of practising 
Honesty, Integrity and Responsibility in everything 
they do.



Attaining that Dream Business
Dato’ Sri Dr. Eric Yap is a serial entrepreneur, with the sheer 
brilliance to not only find the exact business blueprint, 
but also possessing the strength and determination 
to drive his dreams into reality. As a man with a clear 
vision, open heart and astute intelligence, he has a rare 
combination of qualities which have contributed to his 
success as an outstanding entrepreneur.

Challenges fascinate him and he believes that challenges 
make all of us stronger. At the end of the day, to him, it 
is how you overcome the challenges that determines the 
outcome.

With these bold words in mind, he took over the company, 
Technology Revolution On Net (TRON), a Mobile Virtual 
Network Operator (MVNO) that offers revolutionary 
border-less voice, data and other value-added services.

Truth be told, owning a telco company was one of his 
business dreams in his early days, but he did not have the 
opportunity to venture into this industry until two years 
ago when one of his old friends asked him to help out and 
invest in his financially distressed company. In fact, many 
of his friends were surprised that he invested in a telco 
company – as he has no experience whatsoever in the 
Telecommunications or Information Technology sectors.

Generating Impressive Brand Awareness
Relishing the sheer challenge to make the business 
profitable, he sacrificed his own time to learn as much 
as possible about the business and eventually rebranded 
TRON to make it profitable again.

Effective branding, according to Dato’ Sri Dr. Yap, will 
create the necessary Brand Awareness for TRON and this 
is reflected in the subscribers list of over 400,000 achieved 
and a target of 600,000 for 2017. With the launch of its 
innovative products and services, he is confident of 
achieving the numbers.

Dato’ Sri Dr. Yap is a certainly man of courage and 
wisdom. He comes out on top of any business venture 
which he sets his mind on – from insurance & property 

to interior design and others. Starting his career at MAA 
Bhd. as a life insurance agent, he quickly rose to the ranks 
of Agency Supervisor and subsequently Agency Manager, 
which earned him the coveted Million Dollar Round Table 
membership, where only the industry’s top one per cent 
is recognized.

From Insurance, he ventured to Property Trading and 
established two companies dealing in investment and 
property holdings in Malaysia and Hong Kong. With good 
experience in the property line, he diversified his business 
into furniture, home furnishing, and interior design. Last 
but not least, he went on to set up a travel and tour 
agency, and a security company before launching TRON.

A Grand Advocate of Leadership by Example
Dato’ Sri Dr. Yap advocates leadership by example to 
gain the trust of business associates and his organization 
staff. People are influenced by a true leader, therefore 
he believes if we want to create a positive impact and 
earn the respect of others, we must be clear on what we 
want from them, and make sure our actions and words 
support that.

Jack Ma of Alibaba Group is the person that Dato’ Sri 
Dr. Yap admires most for his innate talents and sheer 
tenacity. He shares, “He serves as my mentor in inspiring 
me to move TRON to the next level and who I am today.”

Yap was bestowed an Honorary Doctor of Philosophy 
Degree in Business Administration by an American 
university for outstanding achievement in his business 
career and contributions to society in 2014.

In 2012, he was conferred the title DIMP (which carried 
the title Dato’) and in 2013, the SSAP (which also carried 
the title Dato’ Sri), both granted by His Royal Highness 
the Sultan of Pahang. It was in October 2015 that he 
was awarded the First Diamond Entrepreneurship by the 
Sultan of Pahang on the occasion of His Royal Highness’ 
85th Birthday.

YBHG DATO’ SRI DR ERIC YAP 
CHIEF EXECUTIVE OFFICER 

TECHNOLOGY REVOLUTION ON-NET 

the brandlaureate

SMES Brand Leadership Awards 2015-2016
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Looking beyond the Clouds to See the Sunshine
YBhg. Dato’ Dr. Lim Sin Boon is a respected entrepreneur 
and community leader who is brimming with positivity 
and passion in all that he sets out to do.

The young Lim, however, underwent much hardship 
during the early days at his first job where he was a 
mechanic and his wages were less than RM4 per day. But 
it was during this time that the grainy seeds of positive 
thinking were germinating in him and he realized that he 
had the potential to do better than just being a mechanic.

With this confidence, he left to join the insurance sector 
in 1988. His strong desire for success soon pushed him to 
become the star of his agency and his income exceeded a 
million in 1991. By 1993, he was at the top of his league 
and this continued until 2002, when the insurance 
company underwent a merger and acquisition which led 
to him leaving the insurance industry.

Not one to be affected by the turn of events, he then 
invested a large sum of money in the construction 
industry, however the business failed and he lost his 
fortune.

With some quiet time and reflection, Lim rationalized that 
if insurance provides financial support to people when 
misfortune strikes, then healthcare prevents people 
from being afflicted with diseases and illness. With this 
mindset, he established GoodMorning Global Sdn. Bhd. 
as a multilevel marketing company and became an 
entrepreneur in 2008.

Breaking Forth from the Soil
During the first four years, the company had 17 kinds of 
health products. However, due to the MLM system, the 
price of the products were marked up and most profits 
went to the direct sale agents but not to the end-users. 
Though the products were of high-quality, the repeat 
sales were not satisfactory because the customers could 
not afford the prices.

When the 18th product, aptly named GoodMorning Vplus 
18 Grains, was launched, it received incredible response. 
It was then that Lim changed GoodMorning Global 
from a single-level marketing company to a fast-moving 
consumer product company.

Looking back, it was the right decision as GoodMorning 
Vplus 18 Grains is a good product and selling it at retail 
price made it affordable. Since then, many customers 
have been able to enjoy good health after consuming the 
beverage.

Under Dato’ Dr. Lim’s leadership, GoodMorning Global 
has earned an extensive list of awards and media 
exposure; and the health brand, GoodMorning Vplus 18 
Grains, is now widely acknowledged in the grains market.

There Is Never an End to Learning
Education is a subject that is close to Dato’ Dr. Lim’s 
heart. As a young lad, he did not have the opportunity 
to finish his secondary education; and upon building 
a successful career, he decided to enroll himself in a 
4-year MBA course conducted by Wisconsin International 
University, attending the lectures once a week. Finally, 
on 15 November 2009, he succeeded in obtaining a 
Doctor of Philosophy in Business Management.

Dato’ Dr. Lim practices a simple philosophy that ‘good 
things will come along with right motives’, and this has 
become the Culture of the brand. Through the years of 
building the GoodMorning Global brand, he believes: 
“There is a soul beyond a brand. What the leaders do will 
give the brand the right spirit.”

Upfront, passionate, dignified and credible, Dato’ Dr. 
Lim is fully committed to providing the best quality of 
products to customers and he takes pride in taking good 
care of his employees, their families and the society 
through the numerous CSR activities that he and his 
company are involved in.

YBHG DATO’ DR LIM SIN BOON
FOUNDER & CHIEF EXECUTIVE OFFICER 

GOODMORNING GLOBAL
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The Visage behind a Solid and Sustainable Brand
As the Founder and Chief Operating Officer behind 
Proguard Technologies (M) Sdn. Bhd., or better known 
as Proguard, Dato’ Lee Ngai Mun, is the driving force and 
pillar of Proguard’s success story. But like all great success 
stories, Dato’ Lee’s started from humble beginnings.

Upon completion of his secondary school, he furthered his 
education and obtained a Design Diploma on Information 
Technology – specializing in AUTOCAD design. Dato’ 
Lee then started a general trading company dealing 
in hardware in 1989 and later encountered cash flow 
problems due to extending too much credit to his clients. 
He subsequently managed to sort out the quandary and 
persevered to turn the business around.

It was also at about this time that many of his customers 
were requesting for safety equipment like safety helmets, 
protective glasses and harness.Truth be told, safety 
equipment was scarce then compared to basic hardware 
bits and pieces such as nuts and bolts.

This led Dato’ Lee to establish Pemasaran Aik Soon 
Sdn. Bhd. in 1993 with his wife. The company was to 
import safety equipment from an original equipment 
manufacturer in Taiwan and market these products 
under its own brand locally, namely Proguard. By 1999, 
Dato’ Lee had found a firm footing in the Personal 
Protective Equipment and Safety Product segments – and 
consequently rebranded Pemasaran Aik Soon to Proguard 
Technologies Sdn. Bhd.

The Name in Personal Protective Equipment
Today, the brand name, Proguard, thrives on a solid and 
sustainable business vision and has grown significantly 
from the early days.

Focusing solely on Personal Protective Equipment 
solutions from head to toe, Proguard has secured a strong 
Brand Position in the market. Dato’ Lee has taken the 
company into principle business sectors in the domestic 
and international markets.

With good business strategies, Proguard has developed 
into one of the largest Personal Protective Equipment 
providers in Malaysia – with customers in over 30 
countries. In fact, the brand now has seven branches in 

Malaysia to distribute its products – with the help of its 
223-strong workforce.

To achieve its vision of becoming the largest Original 
Equipment Manufacturer and Original Brand Manufacturer 
of Safety Eyewear in South-East Asia, Proguard acquired 
a one-acre piece of adjoining land to build a four-storey 
factory which now houses its manufacturing facility. The 
total investment on the land, building and machinery is 
roughly RM15 million and the facility became operational 
at the end of 2015.

A Champion Survivor Extraordinaire
With his strong leadership and guidance, Dato’ Lee 
is committed to continually improve on Proguard’s 
management system – strengthening teamwork and on-
time delivery, plus providing the best quality safety products 
and services to achieve total customer satisfaction.

Dato’ Lee’s entrepreneurial journey has certainly not 
been an easy one. From cash flow problems in the 
early days to the 1997 Asian Financial Crisis and 2008 
Global Recession, Dato’ Lee has weathered the storms 
and emerged stronger than ever. He is today more 
independent, self-reliant, resilient and tenacious and 
able to handle any hardship better. At the same time, 
he cautions people to only take calculated risks because 
once knocked down, not many might have the chance to 
make a comeback.

Dato’ Lee understands the importance of owning a brand 
and the advantages that it presents. That is why during 
the early days, he made a switch from operating a general 
trading store to establishing Proguard – where he could 
develop his own brand and built it according to his vision.

As a Brand Leader, Dato’ Lee has not only successfully 
grown Proguard into a market leader but made Brand 
Malaysia proud in the process with its far-reaching global 
footprints.

YBHG DATO’ LEE NGAI MUN
CHIEF OPERATING OFFICER 

PROGUARD GROUP OF COMPANIES
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The Fresh Breeze of Change
Dr. Jeffrey Goh Sim Ik is the principal force behind Grand 
Century Restaurant Sdn. Bhd. Helming the company as 
the Chief Executive Officer, Goh graduated in 1996 with 
a Bachelor of Dental Surgery from University Malaya. He 
started work as an Associate Dental Surgeon with Chong 
& Lee Dental Surgery in Shah Alam and opened his first 
dental clinic, Chong & Goh Dental Surgery in Shah Alam, 
and later went on to open few more dental clinics.

After some time, Dr. Goh started to get bored with his 
routine and was looking forward to something new. It 
was during this time that Tun Mahathir, then the fourth 
Prime Minister of Malaysia, was launching the Franchise 
Development Programme (FDP), whereby companies 
which purchase franchise from abroad that is recognized 
by the government will be given guaranteed loans 
through the Credit Guarantee Corporation, including the 
interest. Dr. Goh decided to participate in the programme 
and was lucky to be selected.

Dr. Goh started by buying a few franchises, namely The 
Fish Shop and 1901 Hot Dog. From there, he went on 
to form the Revenue Valley Group of Companies and 
founded The Manhattan FISH MARKET. His dedication 
and background in the Food & Beverage industry later led 
him to obtain franchisee rights for Tony Roma’s, Popeyes 
and Sushigroove – just to name a few. He then left the 
company and went on to form Grand Century Restaurant 
Sdn. Bhd., which currently has seven brands under its 
wings, namely Morganfield’s®, Capricciosa, House, The 
Canteen, OngLai, SnackzIt and Mocktail Bar.

Marinating Homegrown F&B Brands
His current company operates 27 restaurants and kiosks 
within Malaysia and 26 restaurants and kiosks overseas. 
The company is expecting to reach a collaborative 
amount of 70 restaurants and kiosks globally by year end. 
One of its rapidly growing restaurants is Morganfield’s® 
– renowned for its delicious and mouthwatering pork 
ribs, Sticky Bones®.

When Dr. Goh wanted to established Morganfield’s®, 
he was met with much criticism as many felt that the 

business would not be sustainable as 70 per cent of 
Malaysians do not consume pork. Nevertheless, he still 
saw the potential in the market and took a year or so to 
conceptualize and plan the whole outfit.

With his strong passion and commitment, he has 
spearheaded Morganfield’s®, a homegrown brand often 
mistaken for a USA brand, to be the talk of the town and 
a market leader. Morganfield’s® currently has presence 
in four different countries; namely Malaysia, Singapore, 
China and Philippines. The brand is also looking at 
expanding into two more countries by year end.

Lifestyle-impacting Branding
Competition is intense in the F&B industry –with 
consumers having so many choices of food to opt from. 
Dr. Goh realizes that for the brand to attract new and 
repeat customers, it must stay true to its Brand Promise 
of providing quality, tasty and affordable food.

Brand Engagement is equally important as customers 
want a positive experience when they dine at any outlets. 
In this respect, Morganfield’s® places great emphasis on 
good customer service and consistency in the taste and 
quality of food served.

The popularity of Morganfield’s® is seen in the long 
queues at the restaurants – especially during lunch and 
dinner and over weekends. To overcome this problem, Dr. 
Goh came up with the idea to launch the Morganfield’s® 
mobile application, where customers will be able to 
make online reservations, keep up-to-date with new 
promotions and even earn rewards. The application is 
also user-friendly, as it uses QR codes –where consumers 
can easily collect or redeem rewards.

Having laid the foundation of the numerous brands that 
he owns, his next task is to ensure his sustainability and 
Dr. Goh realizes that the only way is to continue branding, 
as branding is the lifeline of all brands.

DR. JEFFREY GOH SIM IK
FOUNDER & CHIEF EXECUTIVE OFFICER 

GRAND CENTURY RESTAURANT
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The Fruits of Hard Work and Good Business Ethics
Born in Kuala Lumpur, Puteri Mariana Abdul Majid was 
brought up in a small family of four. Her father worked in 
the government sector while her mother was a teacher. 
After completing her secondary school education, she 
went on to obtain a BSC Computer Systems Engineering, 
at University of Warwick, in the United Kingdom. A keen 
learner, Puteri Mariana continued her tertiary education 
and graduated with a Master of Science in Engineering 
Business Management from her alma mater.

Her first job as Project Engineer equipped her with the 
much-needed experience in working together with a team 
to ensure success in all projects she was given. With the 
experience of working hands-on in delivering complex 
projects, Puteri Mariana found that true success comes 
from hard work and good business ethics – a belief she 
holds until today.

Married with two children, the optimistic 45-year-
old currently has more than fifteen years of working 
experience in the Systems Integration industry, with a 
focus on Public Safety Solutions.

Gestalt of Greatness
Puteri Mariana’s love for the field saw her joining Mutiara 
Teknologi in 2006 as General Manager heading the ICT 
Division. Ambitious and forward thinking, Puteri Mariana 
was promoted to Chief Executive Officer in April 2014.

She was also the company’s Project Director for Malaysia 
Emergency Response System, popularly known as the 
MERS 999 Project. Heading the 2007 project under 
the Ministry of Communications and Multimedia, the 
endeavour was implemented through Telekom Malaysia 
which was the main contractor.

A complex system, Mutiara Teknologi played a pivotal 
role in architecting the Computer Aided Dispatch System, 
which was implemented nationwide in 2015. The MERS 
999 is an extensive project covering six different agencies 
(999 Response Centre, Fire, Police, Civil Defence, Hospital 
and Coast Guard) and integrating its process and system 
was one-of-its-kind in the world.

Having worked with the 999 Project, Mutiara Teknologi 
now handles 90 per cent of the maintenance and 
installation of the system. The enterprising company, 

led by Puteri Mariana, also developed Malaysia’s own 
Subject Matter Expert on the Computer-Aided Dispatch 
Technology – which is acknowledged across the region.

A Beacon of Light in the Realm of ICT Solutions 
Puteri Mariana’s holistic experience in the field of ICT in 
Telecommunications has made it possible for her to share 
and collaborate on many projects. Managing the group’s 
affairs and providing strategic leadership for the company, 
she has successfully worked with the Board of Directors 
and the rest of the management team to establish long-
range goals, strategies, plans and policies.

As the leader of Mutiara Teknologi, the Best Brand in ICT 
Solutions always looks at potential business ventures 
and new projects for the development of the company. 
Understanding the potential and needs of businesses 
in Cambodia, Puteri Mariana was instrumental in 
the company diversifying its portfolio by offering 
Telecommunications Operator Systems and Public Safety 
in the neighbouring country.

Thanks to her dedicated efforts in various project and 
collaborations, Mutiara Teknologi continues to be the 
leader in ICT solutions that has made an impact on the 
development of Public Safety in Malaysia. Puteri Mariana 
believes the company needs to ensure it satisfies the 
needs and wants of clients from various industries, as 
lifestyle and technology develops at lightning speed.

Today, Mutiara Teknologi is one of the biggest players in 
the two-way radio and Public Safety Service industries in 
Malaysia. Under the leadership of Puteri Mariana, Mutiara 
Teknologi’s business has developed tremendously – as 
reflected in the company’s continual revenue after 16 
years in business.

For Puteri Mariana, her success in the industry is possible 
with the unconditional support of the directors and staff 
of the company, who have worked together to bring 
Mutiara Teknologi to where it is today.

PUAN PUTERI MARIANA ABD MAJID
CHIEF EXECUTIVE OFFICER 

MUTIARA TEKNOLOGI (M)
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Key Player in the Evolution of a Family Business
An engineer by profession, Joseph Tan Huang Kew has 
successfully built the Chek Hup brand to become a 
leading coffee brand in Malaysia and the region. A family 
owned business, Chek Hup was started by his late father, 
Tan Soo Hor, who first started a soya bean drink stall in 
Ipoh and then moved on to the production of rock sugar.
When the cost of producing rock sugar increased during 
the 1990’s, the family decided to venture into the coffee 
business and by 2000 launched its first coffee product – 
the Chek Hup 3in1 Ipoh White Coffee (using rock sugar as 
one of its core ingredients even though it costs more to 
produce).

Joseph, who holds a Bachelor of Engineering (Chemical) 
Degree from the University of Melbourne, initially 
worked for the Commonwealth Scientific and Research 
Industrial Organization (CISRO) in Australia. After his 
return to Malaysia, he joined the family business, 
starting as a Factory Assistant and was instrumental in 
the automation of weighing and packaging of rock sugar.

In 1999, he moved to ICA Plastics Industries Sdn. Bhd., 
the flexible converting plastic packaging division of the 
family business, and initiated the Polyethylene Extrusion 
Lamination Project. In addition, Joseph upgraded the 
dry lamination process to incorporate state-of-the art 
Japanese technology.

Second-gen Captainship
Taking over the position as Managing Director of Chek 
Hup from his late father, Joseph further strengthened 
the brand with innovative strategies that included 
new product launches, increasing Brand Awareness, 
expansion into new markets and implementing better 
SOPs to facilitate higher productivity and efficiency. By 
2004, Chek Hup Ipoh White Coffee was exported to 15 
countries globally.

To further strengthen the brand’s leadership position, 
Joseph restructured the organization whereby Chek 
Hup, ICA and Innovate Instant Coffee were incorporated 
under Chek Hup Holding Sdn. Bhd. He was then given 
the position of Group Managing Director, with greater 
responsibility to develop Chek Hup to become the 
preferred choice of coffee brand amongst Malaysian 
consumers.

From the very beginning, branding has played an 
important role in the development of Chek Hup. The 
late Tan was very particular on the quality of ingredients 
used and the maintaining of good business ethics. Joseph 
continues with this Philosophy and it has become a part 
of the Core Values of the brand as the business expands 
and grows from strength to strength.

The quality of coffee beans used in Chek Hup’s instant 
coffee, which consists of the golden ration of Arabica 
beans and Robusta beans, give the coffee its distinct 
aroma and flavour – something not found in other coffee 
brands. The consistency of the cuppa has seen repeat 
sales amongst customers; and this has contributed to the 
brand’s sustainability.

The Brew of the Times
Joseph has his nose in the coffee business as he is able 
to anticipate the changing tastes and needs of coffee 
drinkers. Gourmet coffee, such as the Black Mandheling 
Coffee, made from medium-roasted and ground Arabica 
beans from Indonesia, and served in a filter bag sachet 
with a rock sugar stick, was introduced – and this was a 
first in the local market. Chek Hup Colombian Cappuccino, 
Chek Hup Colombian Latte, and Chek Hup Colombian 
Mocha are the other gourmet coffees available.

These new products give consumers a wider selection 
to choose from and also help the brand to expand its 
market reach. Apart from coffee, Chek Hup has expanded 
its range of products to include instant Teh Tarik and Hot 
Chocolate.

Under Joseph’s stewardship, Chek Hup recorded a group 
annual turnover of RM100 million in 2014, with exports 
continuing to grow as a result of its successful branding 
initiatives. Another milestone which he accomplished 
was the construction of the group corporate head office 
which came to completion in 2015.

Joseph is one who has, beyond the shadow of a doubt, 
brought global success to Chek Hup and he continues to 
drive the brand’s growth indefatigably.

JOSEPH TAN HUANG KEW
GROUP MANAGING DIRECTOR 

CHEK HUP HOLDING 
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Backward Glance, Forward Stance
The road to becoming a triumphant entrepreneur is not 
easy – and many will attest to it. Some make it, some 
do not. One who has succeeded is Lim Chow Hoe, Chief 
Executive Officer of Kuretake Marketing Sdn. Bhd.

In spite of his shining success, this Brand Champion is 
often reminded of the early days where he had to face 
numerous challenges before establishing his brand, 
Kuretake, as a market leader in the stationery solutions 
segment.

Lim started his career in 1981, handling administrative 
and marketing work. However, a desire to break away 
from the mundane daily routine of work led him to 
ponder whether he should resign from his job and move 
on to another company or do something entirely different 
– become an entrepreneur and built a business which he 
could own and be proud of. He chose the latter – and that 
has made all the difference in his career and life.

The turning point in his career happened when he 
established Kuretake Marketing to deal with the 
distribution of stationery solutions in 1990. Having 
started off the business in a small, rented office, Kuretake 
now has its own office-cum-factory located at Taman 
Perindustrian KIP – a suburb of Kuala Lumpur.

Over the years, Lim himself has become a respected 
veteran in the business and his brainchild, Kuretake, 
has grown to become a leader in the distribution and 
retailing of stationery solutions in Malaysia.

The Dream that Manifested into a Leading Brand
Lim’s commitment to building his brand has led many 
international brands to come knocking at his doors 
– seeking its distributorship capabilities in Malaysia. 
Indeed, today Kuretake is the exclusive agent and 
distributor of local and international stationery brands 
such as Zig, Olfa, Deflecto, Inspira, Enlivo, Plusfile, Oval, 
Lyra, Giotto, DAS, GIOTTO be-bé, Crown, Conda, Fisher-
Price, Hot Wheels, SPM and many others.

Currently, Kuretake has over 1000 distributors in Malaysia 
that assist in the distribution of its products – and this 
has given the company the lead over its competitors. 
Major clients of Kuretake include bookstores, retail 
chains, convenience store chains, departmental store 
chains, hypermarkets, airports as well as inter-transit 
outlets such as MPH, Times, Popular, Borders, myNEWS.

com, Parkson, 7-Eleven, Anakku and WHSmith – amongst 
others.

Having been in the business for 26 years, Lim has seen 
and gone through many ups and downs – such as the 
financial and economic turmoil of 1997 and 2008. The 
retail sector was badly affected then; but under Lim’s 
stewardship, Kuretake stayed above the water and 
pressed on with its growth and expansion – while many 
of its competitors had to wind down their businesses.

An Ever Buoyant, Malleable & Relatable Brand
Lim holds on to the Philosophy of ‘Continuous Learning’ 
and driving change if one wants to succeed in life or in 
business. By adhering to this belief, he has been able to 
incorporate many innovative ideas to build the brand and 
expand its footprints in the industry and the country.

For instance, technology poses the greatest challenges to 
Kuretake as students and offices now use the computers 
and Internet instead of relying on the traditional pen and 
paper to communicate. Nevertheless, Lim is unfazed by 
this as he continues to search for new products and bring 
in contemporary services that meet the needs of the day 
with flying colours.

As the CEO and one of the Founders of Kuretake, Lim 
is hands-on in the operations of the business. He is 
most particular about the Kuretake’s Brand Image and 
encourages all his staffs to provide the best customer 
service to clients. To ensure a sense of professionalism, 
uniforms are provided to the staffs to reflect the brand’s 
identity. Over and above that, a well-planned-out career 
path is available for those who show good leadership 
potential and the company does not hesitate to reward 
staffs who have performed well.

Lim is all gung-ho about the future of Kuretake – even 
though he realizes the challenges ahead. With his 
strong and dedicated team, Kuretake has gone on to win 
numerous awards – a testament of the brand’s strength 
and success and a reminder that stationery solutions will 
continue to be part and parcel of everyday life.

LIM CHOW HOE
CHIEF EXECUTIVE OFFICER 

 KURETAKE MARKETING
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A Champion of Education
Felix Lee is most passionate about education and has 
played a pivotal role in the establishment of private 
schools and colleges in Malaysia. Each of the institutions 
he established has their own uniqueness – whether in 
terms of curriculum offered or methodology employed.

Lee’s philosophy is that the creation of these private 
educational centres is not merely to replicate them; but 
to develop their respective niche areas without losing the 
fundamental principles of education.

A renowned Law Lecturer in the areas of UK Company 
Law and the Law of Evidence for the University of London 
Bachelor of Laws programme, Lee views education as the 
foundation to an individual’s success – and also that of 
a nation.

Education, for Lee, is not about rote learning but about 
using different methodologies to convey the contents 
and its meaning to the students. With globalization and 
the Internet of Things (IoT), the education environment 
has taken on a new dimension where students need to be 
taught and groomed in a different manner. Doing things 
in the same way will not provide the desired results; 
hence the need to understand and change accordingly to 
needs and times.

Knowledge Shaper Extraordinaire
Having spent 23 years or more in private education, his 
previous portfolios include the Principal of ATC School 
of Laws; Group General Manager (Schools and College) 
for the REAL Education Group (Sekolah Seri Suria, 
Hulu Langat; Sekolah Seri Cahaya, Shah Alam; REAL 
International School, Shah Alam), Principal and CEO of 
ALFA International College, amongst others. He was also 
instrumental in setting up REAL International School, 
Austin Heights Private Schools and Austin Heights 
International School in Johor Bahru.

Lee’s expertise is indeed much sought after and he is 
often invited to speak at a number of forums concerning 
‘Presentation Skills’ and ‘Teaching Methodologies for 
Private Educational Institutions’. He has also been 

interviewed by Bernama TV on his experience in creating 
a new concept of private and international schools in 
Matrix Global Schools.

Lee’s leadership has led him to be appointed as Co-
Founder of EPIC (Earth Pyramid Incubation Centre) – part 
of the International Earth Pyramid Project supported by 
Peace Laureate, Desmond Tutu). He was the past Deputy 
President of NAPEI (National Association of Private 
Educational Institution), a consultant to the Fitzroy 
Education Group, the International Beaconhouse School 
System Group, and the Deputy Chairman of the Resource 
Alliance Group (www.resource-alliance.org; Malaysian 
office) – an international fundraiser (NGO).

The Next Chapter
Lee’s experience has resulted in him being recently 
invited by Discern Publishing House to write a chapter 
for them on ‘Youth & Education’ in its book, Malaysia: 
The Next Chapter – where Felix expressed his thoughts 
on this subject.

Lee has received many accolades for himself and Matrix 
– achievements which are testament of his passion in 
this field, including the SME Top 100 Fastest Moving 
Companies 2014; The BrandLaureate SME Corporate 
Branding Award 2015 – International Education; the 
Asia Pacific Entrepreneurship Award 2015; awarded for 
‘Outstanding Contribution to Education’ by the Asian 
Education Leadership Awards in Dubai 2015; HR Asia 
Award 2015 – ‘Best Companies to Work For in Asia 2015’.

Lee continues to be guided by his philosophy of doing 
things differently to make a mark and difference in this 
borderless world. His views on 21st Century education is 
for students to take the lead, as they are the ones learning 
and they should be empowered to take on leadership in 
order to build their foundation and character for future 
leadership roles. This view may unsettle traditional 
educationist but as Lee says: “It defies common sense to 
do things the same way and expect different results.”

FELIX E.B. LEE
CHIEF EXECUTIVE OFFICER 

MATRIX GLOBAL SCHOOLS
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An International Brand for a Global Concern
Mr. Kuan Ah Ho is the Managing Director of Esona 
Technologies, Malaysia. He was born in the land of 
diversity and opportunity, Malaysia, in 1948, and 
graduated from Taiwan National University in 1974 with a 
Degree in Chemical Engineering.

In the 1970’s, the worsening environmental situation, 
which became a point of concern for the Malaysian 
government, sparked a keen interest in him, and by the 
time he graduated, his heartfelt interest in protecting the 
environment, astride the developing trend, drove him to 
take hold of the opportunity to fearlessly open his own 
environmental hygiene enterprise – Esona Nature group 
(Esona) in 1981.

Over the years, he and his team have carried out research 
and development on products for environmental protection 
and eco-engineering.

Esona has today, under his tutelage, grown with a fierce 
robustness and expanded its wings to the United States, 
Taiwan, China, Singapore and other parts of the Asia 
Pacific. The brand has also been given recognition by 
reputable organizations such as the Asia Pacific Brands 
Foundation through The BrandLaureate SMEs Best Brands 
Award and Brand Leadership Award.

An Eye for the Green
Though, at first glance, he does not resemble a typical 
manager of a corporation, but more of a scholar or 
engineer; he is now striding into his 30th year of working 
in the industry – a passion that has occupied a great part 
of his life. With regards to difficulties faced in developing 
the environmental protection industry, this near-
septuagenarian has been quietly researching the domain 
from when he was a young man in his twenties.

Kuan firmly believes in the importance of the relationship 
between humanity and nature. The cornerstone to 
achieving this eco-dream is to practice an environmentally 
safer lifestyle; caring for people by giving them a clean, 
healthy and poison-free living environment and ensuring 
a beautiful, comfortable, low-carbon future with the 
promise of a green Earth for the next generation.

He has played a critical role in eco-protection and has 
never forgotten his first love that is the environment. He 
understands that the concept of environmental protection 

in the present era is still yet to be fully and earnestly 
approached by governments, society and individuals.

In fact, his son is currently involved in painstaking 
research, engaging in the eco-industry in order to spread 
the ‘green’ concept and culture to the next generation. 
Thus, Kuan’s wish for his environmental work to be deeply 
rooted in and sustained in future generations has become 
a reality – beginning with his own son.

Improving the Environment, One Step at a Time
Apart from being the Managing Director of Esona 
Technologies, He is also the Honorary Chairman of World 
Kuan Clans Association, Malaysia’s Kuan Clans former 
Manager of General Affairs, former Vice President of the 
Federation of Taiwan Graduates Alumni Malaysia, Chairman 
and Consultant for the National Taiwan University Alumni 
Association Malaysia, Honorary Director of the Taiwan 
Merciful Water Buddhist Association, a Malaysian and 
Australian Fumigation Specialist, a Malaysian Pest Control 
Specialist, a Member of the American Association of 
Chemical Engineers and a Chemical Engineer for Ampex 
Inc. USA.

In truth, there are no visionary words to conclude with 
other than by disregarding fame and profit, enduring 
successes and failures over the last three decades, Kuan 
has devoted himself to environmental protection – 
starting in Malaysia and reaching out to all corners of the 
Earth – where he has played a part in giving the planet a 
new breath of life.

In recent years, this pioneer of the ‘green movement’ 
has been gratified to observe the growing environmental 
awareness and the relevance of topics relating to 
saving energy, reducing emissions and lowering carbon 
footprints. He will surely continue to work along with 
other activists around the world to improve on energy 
saving methods, increase environmental protection as 
well as maintain a healthy environment and lifestyle 
– welcoming a burgeoning era of hope for the future 
generations.

KUAN AH HO 
MANAGING DIRECTOR 

ESONA TECHNOLOGIES
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LEON CHUAH
MANAGING DIRECTOR 

THAI ODYSSEY

the brandlaureate

SMES Brand Leadership Awards 2015-2016

It All Started Because There Was a Need for a Place to 
Relax
Many would think of a place of relaxation that is 
blissful, serene and comfortable for some ‘me-time’ 
to unwind. Thanks to Thai Odyssey, this tranquility, 
perfectly reenacted with Thai practices and culture, 
easily accessible in many shopping malls in Malaysia, 
China and Indonesia. With a widely extended network, 
it is no wonder why Tourism Malaysia conferred Thai 
Odyssey with the award: ‘The Largest Thai Spa Operator 
in Malaysia’.

Leon Chuah, Managing Director of Thai Odyssey, started 
the business in 2004 with the same desire of finding a 
blissful place to relax after work. Getting over some 
gruelling feats at work while trying to come up with 
ideas in his previous advertising firm, all he wanted at 
the end of a hectic workday was a place to rest and be 
rejuvenated. As the saying goes, ‘Ask, and it shall be 
given to you,’ by chance, he was asked to organize a 
Malaysia-Thai joint expo at Centrepoint, Bandar Utama. 
He creatively set up a makeshift kiosk and hired five Thai 
masseuses to offer short and simple massage services 
such as Thai Foot Massage and Thai Half-Body Massage 
as one of the stalls at the expo. To everyone’s surprise, 
the response was far beyond expectation; and the queue 
kept growing longer every day.

After the expo, the Thai therapists asked Chuah if they 
could stay longer to continue to offer their therapeutic 
services. He heeded the call and rented a shoplot to start 
it small. As the cliché goes, the rest is history. Reaching 
50 outlets as of March, 2017, Thai Odyssey has promoted 
and developed Thai massage as a healing therapy 
worldwide – shiningly fulfilling what is stated in the 
company’s Mission Statement.

Introducing a Fresh Look to Thai Massage
In most new startup businesses, there are bound to 
be challenges. But what Chuah did not anticipate was 
the response or the not-so-good thoughts about Thai 
massage services – especially from female groups and 
mall operators. Nevertheless, Chuah pursued with his 
idea of a systematic management style to make it not 
only affordable but professionally organized.

With Chuah’s abilities in creating an SOP for every role in 
the company, the management of a good, clean massage 
outlet has proven to be big business.

On top of overcoming stigmas, for decoration, Chuah 
wanted every bit of Thai Odyssey to resemble the 

‘bliss’ and pampering customers get when they are in 
Thailand. Effectively, he sourced the ideal items for his 
outlets from Thailand – from the massage therapists and 
decorative items to essential oils and the floral scents – 
his desire to create an authentic ‘Thai feel’ required a lot 
of groundwork and travel research to facilitate this. His 
efforts have indeed paid off.

Customer Satisfaction Is the Key to Brand Success
With the Thai Odyssey brand well established, Chuah’s 
main emphasis now is to make sure that every customer 
walks out happy. Clients need to feel that they know 
the story behind the brand – this is the epitome of 
Brand Engagement. As the good story of having a 
blissful experience is being shared amongst peers, 
customer satisfaction has led to the strengthening of 
the brand’s concept of bringing happiness and joy to 
cultivate a heathy healing process – as providing a 
positive experience establishes connection to the brand. 
Ultimately, this boosts word-of-mouth recommendation 
– simultaneously growing the business.

Chuah is assisted by a competent team that has a 
strong appreciation of customer service. Everyone in 
the company understands the importance of treating 
clientele well and providing the comfort that each patron 
expects to enjoy. This has enabled Thai Odyssey to win 
many awards, including The BrandLaureate Signature 
Award, Best Family Spa, and Best Customer Service. 
Chuah personally was awarded The BrandLaureate Brand 
Leadership Award and Best Entrepreneurship Award.

Having stamped his leadership in the massage and spa 
sectors, Chuah is now working with the Thai authorities to 
open a training centre in Thailand for aspiring therapists 
– developing its own brand of home spa products and 
planning for its IPO in two years’ time. Meanwhile, 
Chuah continues to champion the brand by expanding its 
footprints in China, Indonesia and the Middle East.

Chuah is grateful for the support given by his customers, 
friends and family. His advice to young entrepreneurs 
is: “Live your dream and follow your heart. With 
determination, you will get to achieve your goal.”

Mr Leon Chuah was represented by Mr Eric Choo at the Award’s Dinner
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Health and Beauty Specialist
Beverly Wilshire Medical Centre is an integrated beauty 
medical centre with services in cosmetic surgery, 
aesthetic medicine such as non-surgical and laser 
treatments and healthy aging. Licensed by the Ministry 
of Health Malaysia, BWMC sets the standards of health 
and beauty services in Malaysia and throughout the 
region. The extensive list of services offered by BWMC in 
cosmetic procedures, aesthetic treatments and health 
services makes it possible for clients to achieve their 
desired perfection in beauty, health and wellness.

Led by a team of highly skilled specialists, while being 
supported by the industry’s leading technologies and 
world-class facilities, all clients are assured of professional 
guidance and customized treatments for the perfect look 
and feel.

With clinics in Kuala Lumpur, Johor Bahru and Petaling 
Jaya, the professional doctors at BWMC believe in 
delivering the best and most advanced treatments for 
patients. The Malaysia-based medical centre not only 
has enquiries and patients from within the country, but 
also those from Australia, United Kingdom, New Zealand, 
USA, Singapore, Indonesia and more.

Branding Beauty Beautifully
Branding has always been an essential element in BWMC’s 
operations. It has helped the company convey a uniform 
quality, credibility and experience to all its customers. 
Its branding initiatives have also differentiated the brand 
from its competitors which provide similar products and 
services.

The management of BWMC believes the medical centre’s 
branding creates a distinction of being a Centre of 
Excellence for Cosmetic Surgery, Aesthetic Medicine and 
Healthy Aging – while being supported by registered 
and board-certified plastic surgeons. All cosmetic and 
aesthetic procedures conducted by these licensed doctors 
are registered with the Malaysian Healthcare Travel 
Council, which promotes medical tourism.

Since its establishment, BWMC has implemented 
branding initiatives that reinforce its Values of being a 
facility that is an excellent training ground. Professional 

practitioners are able to enhance their skills and learn 
about the latest breakthroughs in the industry at the 
centre.

The medical centre has already created history in Malaysia 
by being the first to introduce the Liposonix treatment. 
BWMC also added more treatments to its service portfolio 
such as cleft lip surgery and hair transplant.

The brand has been on spotlight with its involvement in 
iconic events such as being the official beauty medical 
centre for Miss Tourism International 2012 and Miss 
Universe Malaysia 2013.

BWMC also pioneered the use of the TIGR Matrix in 
Malaysia; the revolutionary matrix has been used to 
perform ultimate body makeovers. These makeovers have 
been proven to be successful, based on the testaments 
given by the patients, who have travelled from many 
locations in order to reinvent themselves with the help of 
BWMC’s expert services.

The doctors at the well-known medical centre are 
consistently involved in training and have the chance to 
share their expertise with new practitioners, as well as 
give medical talks to the public. BWMC also emphasizes 
on its digital marketing promotional channels such 
as blog and social media to create a voice for its own 
medical branding.

Future Revolutionary Treatments
With the aim to introduce more revolutionary treatments 
for Malaysians and visitors from abroad, the management 
at BWMC have also partnered with other institutions 
such as BK Plastic Surgery Hospital of Korea. This is a part 
of its efforts to raise the beauty, health and wellness bars 
higher; not to mention establishing itself as a premium 
medical centre.

BWMC’s future plans are to continue increasing its 
customers’ awareness of its reputation through various 
platforms – which includes participating in beauty events 
both Malaysia and internationally. The medical centre 
also aims to use its official website and social media to 
highlight its strength in research and development.
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From Soya Bean to Rock Sugar & Coffee
Chek Hup has roots from as far as in 1949, when a 
young man left China for Malaya, to help relatives run a 
grocery shop in Rawang. After operations started running 
smoothly, he moved on to Ipoh where he started selling 
Funny Mountain soya bean –a popular attraction in the 
hill city.

In 1965, his spirit of entrepreneurship saw him start a rock 
sugar business – which he named Chek Hup. It was the 
start of a profitable venture, as he successfully expanded 
his business, serving his customers across Peninsular 
Malaysia and Singapore.

Going from manufacturing various types of rock sugars, 
the company expanded its product portfolio with its 
production of coffee. His coffee recipe combined the local 
culture and tastes with freshly roasted premium coffee 
beans; ultimately creating White Coffee’s unique flavour 
and aroma.

In the 1990’s, the coffee enthusiast and lover took his 
time and put in a lot of effort to perfect the taste of Ipoh 
White Coffee– from the process of selecting fine coffee 
beans, blending, roasting and brewing to using premium 
rock sugar. This resulted in a refined taste of coffee and it 
was the birth of Chek Hup’s signature Ipoh White Coffee 
– a popular drink among Malaysians from all walks of life.

Being a forward-looking brand, as the years passed and 
new trends emerged, Chek Hup decided to cater to 
healthier options that customers wanted. With research 
and development, its products are now lower in GI 
(Glycemix Index) and are also known for their golden 
ratio of Arabica and Robusta coffee beans. The company 
also does not use additives or artificial flavourings in its 
coffee products.

A Natural Brand
Branding has played a vital role in Chek Hup’s 
development in the market. The brand’s tone, look 
and feel gives customers a familiar voice and a family 
of colours to identify with. The company’s branding 
activities have also made it possible for it to both ‘walk 
and talk’ the brand’s Philosophy of valuing life by making 
products that are natural.

The branding exercise not only created a positive effect 
on the customers and the larger public, it has also played 
a part in guiding the values of staff, building the work 
culture and aligning the different team members.

Branding has also provided the direction for the research 
and development team, which is responsible for product 
developments of the Chek Hup brand. Thanks to its 
branding, the company has a variety of products to 
offer its patrons – including Chek Hup White Coffee Less 
Sweet, Chek Hup Black Mandheling Coffee, Chek Hup 
Teh Tarik with Ginger and Chek Hup Kokoo Hot Chocolate 
with Hazelnut.

Among the branding initiatives that the company 
has undertaken includes creating a Tagline which 
encapsulates its Philosophy –’Delicious, naturally’.

While effectively driving information to the staff, the 
management of Chek Hup also implements single-
minded communication through all platforms.

Reaching out to the Market
Chek Hup also believes in CSR programmes which have 
been carried out over the past few years. This includes 
building homes for the Orang Asli and senior citizens 
and sponsoring English lessons for children from 
underprivileged communities. Chek Hup also partners 
with the local city council to clean up the environment 
around and beyond its factory – doing its part to prevent 
dengue – as well as provide financial assistance to 
countries where its products are exported to.

The company has made an impression in the industry and 
consumers’ minds through the declaration of its business 
Philosophy which states – ‘We value life by making 
products that are at their most natural.’

The brand also has a strong Facebook presence with 
over 128,000 fans. Chek Hup also continues to assist 
the community by getting involved in various beneficial 
activities.

When it comes to the future, the company has plans to 
launch value-added instant beverages and extend its 
sugar range. Alongside the product extension, Chek Hup 
will focus on diversifying its CSR efforts.
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A Home-grown Brand with Global Quality
With origins going back to 1969, Getha is a truly Malaysian 
brand. The symbolic brand name was derived from the 
Malay word for rubber, ‘getah’. Manufactured using 
100 per cent pure, natural and high-quality latex from 
Malaysia, Getha’s well-known products include natural 
latex foam mattresses and bedding products.

The brand delivers immaculate luxury and comfort to its 
customers– while ensuring its products are innovative 
and reliable internationally. Getha’s logo and brand 
name revolves around the concept of living together – 
with the leaf reflecting its green concept and the two 
water droplets signifying the essential element in life.

Getha is the leading 100 per cent natural latex brand and 
is well-known in the international market, thanks to its 
contemporary and stylish products, which also conform 
to international specifications and tests. It exports its eco-
friendly products to China, South Korea, Japan, Morocco, 
Switzerland, and the United States.

With all the international exposure the company has 
received over the past years, Getha’s management puts 
emphasis on continuous research and development. 
The brand’s stringent and professional manufacturing 
procedures is in line with international specifications. This 
has made it possible for it to receive accreditations from 
ECO Umweltinstitute, Germany, Oeko Tex, Switzerland, 
and the world-renowned Malaysia Rubber Board.

Armed with a set of guiding principles in its daily 
operations, the staff are trained and believe in the 
innovation and commitment to quality. Its dedicated staff 
strongly feel the brand is strong, and this has helped to 
enhance the reputation of the brand and its Brand Equity.

While producing quality bedding products gathered from 
nature, Getha is also conscious of its responsibility to 
protect the environment – for the brand’s development 
in the future. The company promotes best manufacturing 
practices to ensure the environment is preserved and 
complies with regulations set by the authorities.

From aCosy Branding Vantage
Branding is an intrinsic part of Getha’s DNA – with every 
facet of it revealing what the company is all about. On 
top of this, when compared to competitors, the brand 
shines with its consistent branding strategy. While this 
compliments its advertising efforts, it also has resulted 

in consumer referrals, and more importantly, a trusting 
bond between customers and the company. Customers 
have high expectations of Getha and are rest assured of 
the quality of service and products delivered.

The company believes that its branding initiatives should 
involve management and staff at all levels. It ensures 
that each and every staff understands and believes in the 
brand, its Values, and its messages. Thus, Consistency 
is an essential quality about Getha as it operates with 
one voice. Speaking of voices, in 2014, Getha introduced 
songstress, Ning Baizura, as its Brand Ambassador, 
channelling her powerful voice in order to showcase the 
brand’s ‘green’ business Philosophy.

Naturally Aiming for Superior Sleep
In line with the company’s need to conduct continuous 
research and development of its products and processes, 
Getha’s recent scientific research has shown that Electro-
Magnetic Field (EMF) pollution can be found everywhere 
in our environment and long periods of exposure to it can 
be hazardous to a person’s wellbeing.

The evidence found suggests that metal-free mattresses 
can minimize exposure to EMF, while latex mattresses, 
which are both 100 per cent natural and metal-free, have 
a long list of benefits for sleep, thanks to its pure and 
natural characteristics – something found in all Getha’s 
mattresses.

Thus, Getha has created history by being the first brand 
in Malaysia to provide a solution to the EMF problem. The 
latex and mattress specialist has taken it another step 
forward by introducing the Biocare Sleep System – which 
is exclusively created for Getha for its Compass mattress 
series.

The pacesetting company has consistently believed in a 
better, greener future and in the recent years, more and 
more people are becoming aware of the importance of 
using eco-friendly products. Even Getha’s competitors 
have followed suit and jumped on the bandwagon, 
developing their own EMF-free products.

For Getha, the future is one where the company will 
continue to build and nurture strong bonds with its 
customers. In reality, for Getha,it is not about selling 
mattresses – but about ‘selling sleep’ while making the 
world a better place.
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Luminary Floor Laminating Specialist
Founded in 1996, Inovar Malaysia is the pioneer of Water-
Resistant Laminate Flooring in Asia. With a flagship store 
in Petaling Jaya, its headquarters in Bestari Jaya is well 
equipped with the latest in German technology. Beyond 
Malaysia, the company has a presence in countries such 
as India, Thailand, Vietnam, Singapore, Taiwan and 
Australia.

As a leading producer of laminate flooring in Malaysia as 
well as in Asia, the company has always been passionate 
about quality flooring. Inovar has come a long way 
in establishing its mark as a leading manufacturer of 
superior Water-Resistant Laminate Flooring.

Now, with the power of branding, Inovar has expanded 
its product range to deliver products such as Resilient 
Flooring, Nano Shield Anti-Bacteria Flooring, Strand-
Woven Bamboo Flooring, WPC Decking and Wall Paneling. 
This is in line with the market demand and also to keep to 
its Brand promise to be a ‘Better Floor coverings Solution 
Provider’.

The Malaysian-made brand with a global reputation 
believes that every flooring installation is a long-term 
investment which each homeowner ought to be proud 
of. In this light, Inovar continues to meet with the strict 
demands of discerning home owners and developers. 
With hard work and dedication in mind, the company 
believes it can move the market via a higher level of 
innovative products by serving the different preferences 
of customers.

An environmentally conscious company, the brand is also 
committed to using sustainable resources through its 
raw materials to minimize the long-term impact on the 
environment.

Big on Flooring, Bigger on Branding
For Inovar, branding is a key factor for the success of the 
business. The company focuses on building and selling 
the brand instead of selling products. This strategy has 
contributed to business sustainability through both good 
and slow economic periods. The act of branding in its 
operations has ensured that the business grows steadily.

The company has taken many branding initiatives to 
develop the brand. Over the last few years, Inovar 
explored branding through above-the-line advertising 
media such as billboards, magazine and radio ads. Inovar 
predicts that digital and online channels will become 
vital in communicating to the public, and will spend 
more resources in digital and online advertising.

However, the best branding for Inovar is still word-of-
mouth advertising – with a significant portion of its 
revenue generated through recommendations from 
clients. In the future, Inovar will continue to invest in 
advertising strategies which are effective.

As a well-known brand in Malaysia, Inovar has successfully 
contributed to a solid thrust factor in the nation’s 
economy, particularly after being a strong player in the 
market for over two decades. The brand has successfully 
completed almost 400 projects, with over 30,000 units 
built, and installed laminated floorings over 25 million 
square feet of area size! It certainly goes without saying 
that when it comes to flooring, Inovar is known for 
long-lasting quality products with better performance – 
ensuring customers they get value for money.

Set towards a Shiny Future
Today, Inovar has successfully created its own path to 
become a leader in the manufacturing of super Water-
Resistant Laminate Flooring. As a forward-thinking brand, 
Inovar believes in being innovative – through its products, 
branding and advertising – to stay ahead of competitors.

The company will expand its network to different market 
segments in order to grow the market share as well as 
continue to strengthen the relationship with existing 
customers. Inovar is also looking into collaborating 
with other industry partners in order to gain a win-win 
situation.

Inovar will continue to be sensitive to the needs of 
the market, and change strategies to cater to market 
demands. The brand will also continue to invest in any 
suitable channels that are effective for the brand. This 
will ensure the company persists with its Vision – ‘To 
Be the Number 1 Floorcoverings Solution Provider in 
Malaysia through People of Integrity and Passion’.
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The Exponential Evolution of a Dynamic Brand
Jakel, as a brand, was established in January 1983 and 
began its trading business as a carpet seller. It was 
founded by the late Mohamed Jakel Ahmad, who humbly 
started the business in Muar, Johor. Two years later, he 
relocated his business to Segamat, Johor, and named it 
Jakel Trading.

The 1990s saw Jakel Trading’s rapid expansion throughout 
Malaysia. Its Vision of ‘One State, One Branch’, was 
organically achieved in record time. Today, with 21 
branches in the nation, Jakel is a renowned textile 
retailer which deals with a broad variety of fabrics that 
meet the needs of consumers from every income group 
and walk of life.

Jakel provides high quality textiles of premium variety 
which are imported directly from each continent of the 
world. The brand’s Philosophy of emphasizing on ‘one-
to-one service’ has indeed brought about spectacular 
results.

The Resolve of a Top-of-mind-recall Brand
Jakel’s commitment to innovation, quality and fashion 
trends stands out as its main objective. Such is the level of 
commitment that has earned the champion brand more 
than 20 international awards for its designs, personalized 
service and customer experience at all its outlets.

Its Corporate Tagline, ‘Ingat Kain, Ingat Jakel’, has been 
a catalyst for sales which have increased year after year.
It is no coincidence that the Jakel textiles sales for the 
calendar year has surpassed the billion-ringgit mark. This 
achievement was recognized by both The Federation of 
GCC Chambers and The American Leadership Development 
Association when they awarded the Jakel Group with The 
International Brand of the Year Award in London recently.

Epitome of Sustainability and Strength
Through good business fundamentals and a calculated 
succession plan, Jakel, as an organization, transitioned 
smoothly in the passing of the baton from the Founder to 
its heir apparent, Datuk Mohamed Faroz Bin Mohamed 
Jakel (Managing Director/CEO of the Jakel Group), 
whose strategy of making Jakel a more globally centered 

business, has enabled the brand to carve a niche in the 
market.

His leadership of the Jakel Group saw him awarded; 
as Global Entrepreneur of the Year at The Middle East 
Business Awards which was bestowed in Dubai, UAE, 
in 2015; and this was followed with recognition by 
Malaysia’s Leading newspaper, Utusan Malaysia, which 
conferred him the Entrepreneur of the Year Award at 
its premier Utusan Business Awards earlier in 2016. His 
accomplishments were further recognized in the same 
year when he was honored as Retail Entrepreneur of the 
Year at the Pangkor Dialogue – which was comprised of a 
jury of Nobel Laureates and captains of industries.

Truth be told, the strength of the Jakel organization 
is essentially family. The late Mohamed Jakel had 12 
children who are currently holding various positions in 
the Jakel Group and they are directly involved in the day-
to-day running of the business. Their unified front and 
relentless hard work has enabled them to win numerous 
forms of accolades.

Additionally, Jakel’s success as a exemplar brand has been 
recognized by numerous international organizations like 
The Malaysia Book of Records, the ASEAN Retail-Chains 
Franchise Federation (ARFF), HR Asia, the United Nations 
Global Compact, The World’s Best Brands Foundation and 
many more.

From its humble beginnings of just having a duo of 
employees, Jakel has grown into a mighty organization of 
more than 30 subsidiaries with 6000 employees involved 
in multiple fields – including Property Development and 
Property Investments. Today, 32 years later, Jakel has 
literally transformed itself from a small textile shop into 
an awe-inspiring textile mall. In fact, Jakel Mall was 
awarded as the ‘Largest Textile Mall in the World’ (a title 
conferred by the The BrandLaureate BestBrands Awards 
2015). Jakel Mall currently features brands from the four 
corners of the globe and will soon debut a 4-StarSyariah-
compliant hotel that will be situated alongside Lulu 
Hypermarkets in a 1.35 million sq. ft. integrated retail 
enclave – aptly called Jakel Square.
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Looking Back to Ancient Wisdom
Traditional Chinese herbal supplements are known for 
its healing effects – which ranges from giving a boost to 
your energy level if you are feeling lethargic to cooling 
down the body temperature if you have consumed too 
much hot and spicy food.

Herbal teas and desserts such as the Five Flower Tea, 
Wong Lo Kat and Gui Ling Guo (or herbal jelly) are popular 
amongst consumers and iconic products of Koong Woh 
Tong – the No.1 herbal tea brand in Malaysia and the 
region.

Koong Woh Tong, which is synonymous with traditional 
Chinese supplements, originates from China. It 
started business as a small stall selling herbal tea and 
the traditional herbal jelly, Gui Ling Guo. Due to the 
popularity and healing effects of these healthy products, 
the business has since flourished and is carried on by 
family members, generation after generation.

The brand has expanded its footprints to over 20 countries 
– including Asia, USA, Canada, Germany and France.

Giving the Traditional Touch, Locally
Koong Woh Tong opened in Malaysia in 1990, with its 
first shop at Sungei Wang Plaza, and it now has over 
44 outlets in the country which are located in major 
shopping malls. Popular herbal teas are Ya Sei Mei, Wu 
Hua Cha, Ji Gu Cao and Xia Ku Cao served in its traditional 
bowl. The ever popular Gui Ling Guo, or ‘tortoise jelly’, 
is served hot or cold and accompanied by a small cup of 
honey for those who do not like its bitter taste.

Gui Ling Gao is known to be good for the skin and 
repeated consumption makes for healthier complexion. 
Other positive effects of the jelly includes improving 
circulation, assisting muscle growth, relieving itching, 
reducing acne and kidney restoration. Traditionally made 
from powdered plastron or the bottom shell of the Cuora 
Trifasciata (commonly known as the ‘three-lined box 
turtle’ or ‘golden coin turtle’), it is then brewed for many 
hours with a variety of herbal products.

The efficacy of herbal teas rely on the freshness and 
quality of its ingredients and Koong Woh Toong is 
committed to this mission by employing comprehensive 
quality assurance procedures and carrying out stringent 
quality controls at every stage of the manufacturing 
process.

Blending the Old with the New
The owners and management of Koong Woh Tong 
continue to conduct in-depth research on the herbal 
formula used to stay in tune with the dietary habits of 
modern consumers and develop new products that 
enable Koong Woh Tong to meet their changing lifestyle 
and expectations.

From serving in traditional bowls, Koong Woh Tong 
herbal teas are now available in bottles – allowing busy 
consumers to pick up any of its range of teas from its 
shops and consume it in the comfort of their homes or 
offices.

Branding is important to Koong Woh Tong as it helps 
to create awareness for the brand and allows it to 
reach new markets. Apart from promoting the brand 
in traditional print and electronic media, it has moved 
on to participation in events such as sponsorship and 
collaboration of the Miss Chipao beauty pageants where 
winners of the pageant are appointed as Koong Woh 
Tong brand ambassadors. This collaboration allows the 
brand to reach the younger generation and engage them 
on the benefits of herbal tea and traditional Chinese 
supplements – thus enhancing the sustainability and 
longevity of the brand.

Maintaining good health is the priority of Koong Woh 
Tong and in today’s busy and stressful world, it is good to 
know that there are safe and beneficial herbal teas and 
herbal jellies that folks can consume and indulge in for 
the betterment of health.
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Research-driven Education
Q-dees Worldwide Edusystems (M) Sdn. Bhd. is the leader 
of preschool education in Malaysia. Driven largely by its 
research findings which suggest that 70 per cent of a 
child’s intellectual capacity is formed before the age of 
seven, the passionate educationalist brand has ventured 
into a revolutionary pre-school education system.

Its early childhood programme includes highly effective, 
holistic and fun-filled programmes meant to stimulate a 
healthy sense of curiosity, a passion for learning and to 
instil strong moral values in young children.

The management team comprises of a group of 
professionals with corporate expertise, academic 
background, IT skills, resilient entrepreneur skills 
and hands-on experience supported by a strong R&D 
department. With 40 per cent of the workforce initiating 
R&D initiatives for its programmes, the spotlight is on 
delivering world-class education.

With more than 180 centres throughout Malaysia, Q-dees 
has expanded its wings beyond the Malaysian borders 
and has established centres in Indonesia, Bangladesh 
and the Philippines.

The commitment of Q-dees to deliver top-notch education 
beyond preschool levels as the brand is on a quest to 
empower young minds to embrace lifelong education 
and become future-oriented citizens who are connected 
to the real world. Over the years, Q-dees’ preschools have 
prepared more than 200,000 students for private, public, 
Chinese and international schools. The brand’s unique 
methodology is designed to encourage connections 
between interrelated knowledge that makes complex 
learning simple.

A Brand Presence across Platforms
Acknowledging that branding initiatives are essential to 
bring its brand forward, Q-dees has carried out initiatives 
to maximize presence on social media and airtime on the 
radio network as well as through ASTRO channels.

Its Brand Presence is apparent through billboards and 
gantries that are seen on major roads and highways in 
Malaysia. Q-dees has also driven its brand further through 
active participation in trade shows and franchising 

recruitment to expand its brand network in Malaysia and 
abroad.

Today, Q-dees is known as a regional forerunner in 
innovative Early Childhood Development and is ready to 
meet the world’s changing needs. Its strongest branding 
exercise lies in its scope of research that reflects the 
breadth and depth of the approaches practised to some 
of the most effective teaching and learning for students.
Through dedicated and continuous R&D initiatives to stay 
relevant with the ever-changing landscape of education, 
Q-dees has inspired and impacted the education industry, 
consumers and community.

Being made up of educators first and foremost, the 
brand has continued to empower its students through 
the Q-dees Foundation, Q-dees Enhanced Foundation 
and Q-dees Love to Life which are three holistic and high-
quality programs.

A forward-looking educational establishment, Q-dees 
Starters preschool students are able to smoothly proceed 
to a primary school enrichment programme called Q-dees 
Scholars. This is achieved by the brand’s Continuous 
Learning Pathway – which has further strengthened its 
brand name.

Moving towards A Global Initiative
In line with the brand’s aspirations to continue to be 
a leader in preschool education and to bring Q-dees 
to greater heights in the future, its plans include the 
aggressive mobilization of a global branding initiative. 
The company believes this would enhance and fortify 
regional market penetration as well as boost its global 
presence – getting closer to its ultimate objective of 
being recognized as a global leader in education.

With 25 years of excellent track record in the education 
industry in Malaysia, the company also conducts master 
franchising campaigns to expand and to take its network 
beyond the Malaysian borders.

To facilitate this, Q-dees’ dedicated team of researchers is 
constantly on the lookout for current global standards and 
trends, not to mention taking into account the learning 
cultures of different countries – for the betterment of 
education in its schools.
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On a Scrumptious Journey
The Subway story began in 1965 when Fred Deluca 
opened his first submarine sandwich shop in Bridgeport, 
Connecticut, with money he borrowed from family friend, 
Dr. Peter Buck. With the aim to grow their business, they 
decided to go into franchising.

Fast-forward to 51 years later, Subway restaurants have 
created history by being the world’s largest submarine 
sandwich chain, surpassing the number of outlets 
McDonald’s has across the world. Malaysia’s Subway 
restaurants too, have played a part in the success of the 
healthy sandwich chain’s portfolio. Subway now joins the 
ranks of other most valuable brands in the world on the 
Forbes’s list, and is valued at USD7.1 billion.

Subway first landed in Malaysian shores in the year 1999, 
with its first location in Ampang Point, Kuala Lumpur. 
Within a year, the chain expanded to 11 shops. However, 
this did not last too long and the chain had to close down 
10 of them, and went back to one.

The couple, Dato’ Vincent Choo and Datin Cynthia 
Cheong, embarked on a big challenge to bring back the 
brand to the Malaysian scene. After conducting research, 
their projection of the business was still bleak. They learnt 
that the franchise was suffering from mismanagement, 
and had a bad reputation with its creditors. The couple 
also found that some outlets did not meet operational 
standards and had delays of payments to landlords 
and suppliers. The quality of its franchisees was also 
inconsistent.

The husband-and-wife team decided to repair the damages 
of the food chain with strategic plans, determination and 
hard work with carefully selected franchisees. The brand 
began to strengthen and strive under their leadership.

A Brand Reflecting Health
While it is a part of the fast-food chain market, Subway is 
different from the other fast-food franchises, as it offers a 
nutritious alternative to traditional fast foods. As people 
become more health-conscious, many fast-food lovers 
have become loyal fans of Subway, thanks to its healthy 
choices.

Subway’s branding around the world revolves around 
this offering of wholesome goodness. No matter which 
Subway outlet a customer visits, they are encouraged to 
pick and choose their favourite fresh ingredients to create 
their own foot long or 6-inch sandwiches– including the 
Chicken Slice, Italian B.M.T., Roasted Beef or Chicken, 
Tuna, Seafood & Crab, Subway Melt and other delicious 
options.

Customers are able to complete their meals with a set 
that includes chips, a drink and even cookies – following 
the American submarine sandwich tradition. Diners who 
are looking for a carb-free diet can alternatively order 
a salad made out of fresh ingredients and delectable 
proteins.

The brand also offers breakfast sandwich choices and 
catering services which are available for events and 
functions. Subway often advertises in mainstream 
newspapers, even giving away coupons which attract 
customers via its value-for-money meals and fresher, 
healthier options through the ‘Make Your Day with the 
SUB of the Day’ promotion.

Steering the Brand towards Greater Heights
Today, Subway is one of the successful brands in Malaysia 
and comes in at fifth place amongst the fast-food chain 
outlets in the country. The submarine sandwich specialist 
currently operates 208 outlets across Peninsular Malaysia 
and aims to reach 250 outlets by 2018. In the Klang Valley 
alone, 148 outlets are found at shopping malls, office 
areas, hypermarkets, petrol stations, colleges, airports 
and hospitals.

Dato’ Choo and Datin Cheong continue to find ways to 
improve the brand and its offerings through new product 
launches throughout the year.

The brand also reaches out to its customers through 
various mediums including Facebook, the website and 
Tellsubway. There are also plans for a new outlet at the 
Kuala Lumpur International Airport.
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The Pulse of Global Logistics
Imbued with a strapping global network, Worldgate 
Express Services, an aligned partner major logistics 
leaders in the world simply cannot do without, is certainly 
no stranger in the oceans of today’s highly intertwined 
and inter-dependable globalized business market.

Precision-designed and finely crafted in the very heart of 
change, Worldgate caters to the lacuna in the industry 
and constantly reinvents itself to adapt with the 
requirements of the evolving times. Truth be told, this is 
top-of-mind recall brand not only defines, but pace-sets 
the super-gridof logisticsas it ought to be!

As a long-term Mission-bearer of trust-building, process-
enhancing and relationship-fostering, Worldgate handles 
the intricate needs of a good number of MNC companies, 
particularly in those in the E&E industry.

What is equally unique about this lighthouse brand in 
the realm of logistics is it walks the talk as a beacon of 
the future – having a heart to carve an enduring legacy 
in the sands of time. In fact, Worldgate provides a 
weatherproofed and time-tested platform for interns and 
fresh graduates to be exposed to the niche knowhow 
of the trade; simultaneously giving them the option to 
pursue their careers in the electrifying logistics industry. 
Naturally, as a one-stop solution for all things logistics, 
the vocation opportunities which this brand, which 
focuses on international air freight, customs brokerage, 
sea groupage, supply chain management, trucking & 
distribution, warehouse services, project cargo and ship 
& aircraft chartering, offers these citizens of the future 
world is both seamless and multifarious.

Service With Security: Redefining the Parameters of 
Logistics
Adaptability and sustainably resonate strong with this 
customer-centric organization, in everything that it does. 
Withover 17 years of applying practical creativity to 
develop optimal operations and logistics solutions, the 
robust and forward-looking Worldgate is ever tactful in 
providing personalized service and solutions to clients; 

concurrently perceptive of the fickle trends and forces 
that will shape the business in the future.

The formidability of this player in the logistics arena 
came to light as it became successfully listed on the GEM 
board of the Hong Kong Stock Exchange (HKSE) on 6 July 
2016. Unswervingly exuding the best of international 
standards with the intricacies of a local touch as its iconic 
mantra, Worldgate has irrefutably become the pride 
of motherland Malaysia as the first Malaysian-owned 
company to be listed on the GEM board of HKSE!

The GATE to the Future WORLD
The beauty about the integrated logistics solution 
provider that is Worldgate stands not just in its past, but 
also in its rousing aspirations for the future. Spiritedly 
pursuing the expansion of branches in both North 
and South of Peninsular Malaysia, the company will 
acquire warehouses in the Pearl of the Orient, Penang. 
Relentlessly keeping abreast with the ‘kung fu’ of the 
gyrating era, Worldgate will press ahead with its ongoing 
efforts of strengthening its IT system to greatly enhance 
the efficiency of the overall workflow – further perfecting 
an already immaculate system.

This regional logistics provider in-the-making will continue 
to reinforce business with its northernmost mainland 
neighbour, tapping further into border trade services and 
solidifying ties, specifically with Southern Thailand. It is 
beyond a doubt that the current holistic trajectory of the 
brand will mould it further into a precision-level market 
leader made in Heaven for the ASEAN region!

While striving to be the captain of regional logistics, 
Worldgate ceaselessly projects its presence beyond 
these borders with its Vision to be a world-class brand. 
The organization thrives for competitiveness through 
cost management and the application of global quality 
standards while achieving growth and expansion on 
international platforms.Worldgate furthermore leverages 
on its international network co-operations astutely for a 
broader representation to stay competitive and dynamic.

the brandlaureate

SMES Brand of the Year Awards
BestBrands in Logistics

57



the brandlaureate

SMES president’s Awards

Beyond Brands 
Nothing Matters 
Brand Matters 

A Matter of Pride.
....Dr KKJohan



The No. 1 Law School In Malaysia
Established in 1991, Brickfields Asia College (BAC) has 
established itself as the nation’s largest law school, with a 
70 percent market share in the private education market. 
BAC collaborates with over 30 British Universities and for 
Law, works with 16 universities. Students graduate with 
degrees from established universities such as University 
of Hull, University of Reading, Aberystwyth University 
and many others in the list. 

It is the only law school in Malaysia to be accredited 
by the Malaysian Qualifications Authority to offer the 
University of London International Programmes LLB, the 
UK Transfer Degree Programme (Law) and the Bachelor of 
Jurisprudence awarded by the Universiti Malaya.

BAC’s vision statement is to  be the premier and preferred 
college providing international standards of education 
and to be recognized internationally as top provider in 
education. Led by its Managing Director, Raja Singham, 
BAC has grown rapidly over the years and established 
itself as the Nation’s No.1 Law School in terms of student 
numbers, excellent results and graduates who are highly 
sought after by employers.

BAC endeavors to provide students with an experiential 
experience, good campus facilities supported by qualified 
lecturers who not only imparts knowledge but inculcate 
good core values to the students and encourage them to 
have the right mindset and discipline to face challenges 
ahead of them. The selection of curriculum that meets 
industry need and deliver an all rounded education, 
from classroom to practical training  have ensured the 
success of the brand and its students when they enter 
the workforce.

Redefining Education
Students enrolling in BAC are assured of a holistic 
approach to education. While Law is its main subject 
and specialization, students get to learn other disciplines 
such as Finance and Business and  be involved in other 
extra curriculum activities the likes of Yoga, Kickboxing 
or Fencing.

Its Master Class Series enable the students to take up 
courses on Advocacy, Negotiation, Drafting and Opinion 
Writing, in a bid to increase their skill sets. Professional 
courses in Oil & Gas Law, Shipping Law and Islamic 
Banking & Finance Law, Construction Law amongst 
others are available for those who want to pursue these 
courses. 

BAC’s philosophy is to nurture its students and inculcate 
them with the right values to lead and be future leaders. 
Through its CSR activities, which the college strongly 
champions, students get to hone their leadership skills 
through the various initiatives. It launched the Human 
Rights Day 2014, in collaboration with organisations 
such as United Nation’s Country Team in Malaysia, the 
Bar Council of Malaysia, SUHAKAM (the Human Rights 
Commission of Malaysia) and other agencies as part of its 
mission to stamp its stand on the human rights arena and 
encourage students to carry the legal touch on human 
rights.

Accolades & Achievements
BAC’s string of achievements include sending  more than 
7000 CLP graduates into practice since 1991, more than 
all the private institutions in Malaysia put together, 
while more than 90 percent of BAC’s law graduates are 
employed within the first three months after graduation
. 
In the CLP examinations, BAC has bagged over 400 World 
and National Top Students awards, Book Prize Winners, 
1st Class and 2nd Uppers over the past three years.

Additionally, BAC received the Global Leadership Award 
for Excellence in the Private Education Sector in 2015, 
honoured with the SME Recognition Award for Social 
Responsibility Excellence for 2014 and the SME 100 
Fast Growing Companies Award. BAC’s excellence in 
the field of legal education was also recognized as the 
college received the BrandLaureate’s Best Brand in Legal 
Education Award for three consecutive years (2012, 2013 
and 2014). Additionally BAC received the SME Recognition 
Award for Service Excellence (2013) in recognition of 
its reputation for inspiring excellence as a provider of 
outstanding services in law and business.
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High Standards, Professional Service
Founded in 1988, Jalex Sdn. Bhd. has provided many 
customers with a diverse range of interior fit-outs and 
refurbishing. The company manages multidisciplinary 
trades, including ceiling, partition, flooring, joinery, 
loose furniture, glazing, plumbing, mechanical and 
electrical works.

A specialist in interior ‘fit out’ solutions, it is the only 
company in its category that is supported by fully 
owned subsidiaries in the manufacturing of wood, metal 
and stone. Thanks to the complete control over these 
essential ID elements, the company has an incomparable 
advantage when it comes to quality.

With its reputation of having high standards and 
professional workmanship, Jalex has a portfolio of 
specialized clients such as Mah Sing, Guocoland, Sime 
Darby, Mitrajaya, and BRDB. Armed with the competitive 
edge, Jalex has the ability to deliver projects on-time, on-
budget and on-target. Its expertise in delivering to clients 
has earned the brand a spot among elite industry players.

Utilizing a fully tested and RWTUV (Germany) accredited 
in-house standard operational system, the company is ISO 
9001 compliant. Jalex prides itself in bringing a unique 
corporate synergy to the interior contracting industry 
by successfully integrating service and manufacturing 
– combining them into one unified and economically 
effective purpose.

The Power of Branding
Acknowledging the increasing competitive climate and 
the introduction of many alternative brands, labels and 
companies, Jalex believes it is vital for a company to have 
a strong standing as a reputable, reliable and professional 
contractor. This is achieved through the hard work of its 
two Founders, Janet Lee and Alex Chan, who have been 
wholeheartedly involved in the brand from the start of 
operations to the present and the foreseeable future.

Thanks to their tenacity and commitment to Perfection, 
the company has garnered a good reputation in the 
industry, and the two are recognizable faces of Jalex. 

The company’s reliable standing, with a long list of 
quality projects, ensures clients are given both peace of 
mind and the assurance of good service. The numerous 
projects completed with KLCC throughout the years bears 
testament to the brand’s ability to deliver top-quality 
service.

As a forward-thinking company, Jalex has, and always will 
be, a proponent of the Arts and Architecture in Malaysia. 
The company frequently sponsors many local architects 
for industry conferences and material inspections. Not 
only is this a vital aspect of its company branding, but it 
also plays a part in increasing the standard of design in 
Malaysia.

Towards New Ventures and Professional Horizons
The year 2016 has been an eventful year for Jalex. From 
creating history with its record-setting turnover for both 
marble and metal subsidiaries, the company has also 
been recognized by various award associations.

The company’s Founder and Managing Director, Alex, 
was featured in the PILLARS Magazine. The year before 
that was also a pivotal year for the brand as three of its 
projects won awards at the Malaysia Interior Industry 
Partners Awards – with Evolve Mall getting first place for 
the ‘Retail Category’.

With 29 years of operations in its portfolio, Jalex is no 
doubt a member of the ‘old guards’. With its aspiration 
to be the clients’ partner in interiors, the establishment’s 
professional presence has proved to be a beacon of 
success to suppliers, subcontractors, consultants and 
competitors alike.

When it comes to the future, Jalex will continue to be 
committed to the local market with its new factory 
opening in Johor, as it prepares itself for diversification 
into the kitchen and wardrobe market. Through 
collaborations with its partners, Jalex aims to make 
a significant contribution in the industry. The project 
management specialist also looks forward to a venture 
into Indochina in the coming year.
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A Farmer’s Must-have Brand
Established in 2003, Agroharta Fertilizer Sdn. Bhd. is a 
major contributor to the development of the agricultural 
economy. The company is headquartered in Setia Alam, 
Selangor, with its high-tech tech plant located in West 
Port, Klang.

Through its brand, Kudah Merah, the company goes 
all out to innovate in order to achieve a higher level of 
products and relevance to its customers. The staff also 
regularly communicate with customers to educate and 
inform them about the effective ways of using fertilizers, 
and how to use them effectively to increase crop yield 
and quality.

The company’s growth is reflected by its well-known 
reputation in the industry, with investments in the 
areas of customer service, research, staff professional 
development and high-tech equipment.

Through the development of products and upgrade 
of services, as well as affordable costs, Agroharta has 
successfully satisfied the requirements of those in the 
agricultural field – both locally and internationally.

Agroharta’s Core Values lie in the harvest and quality 
of the crops – which is exactly what every farmer cares 
about. Reflected in the brand’s Vision – ‘to be the 
number one local fertilizer in Malaysia’, the company 
does this by continuing to stay competitive through Kuda 
Merah’s branding. With over 20 varieties of products that 
meet the needs of the market, the brand also focuses on 
producing new fertilizers based on the requirements of 
customers.

Its latest product offering is the Nifosk European 
Compound Fertilizer – including Nifosk Green, Blue, and 
Red. The fertilizer is suitable for palm oil and fruit trees 
and contains NPK with MgO and sulphur.

With Kuda Merah being at the forefront of the agricultural 
industry, it is one the company’s most popular and well 
known brands. Produced to ensure that all the needs of 
customers are met, the compound fertilizer is made out 
of high quality and reliable raw materials. Ultimately, 
the product makes it possible to yield good quality and 
highly productive crops.

Branding the Red Horse
Branding has helped Agroharta differentiate the Kuda 
Merah brand from the other competitors in the market. 
It has helped to stabilize sales, build loyal relationships 
between farmers and the company and even lead them 
away from ‘price wars’.

The company believes in being proactive when 
implementing branding strategies. Amongst the 
initiatives are branding through print advertisements, 
plus on-ground seminars which make it possible for the 
brand to stay close to customers. Agroharta also believes 
in keeping farmers educated and updated on the latest 
agricultural techniques. The farmers know that the brand 
not only sells them its products, but is in fact ‘selling’ 
them hope and a better future.

Agroharta’s fully automatic packing system provides 
an advantage in the otherwise cumbersome process of 
taking the products right to the customers – and fulfils 
the requirements of SIRIM Berhad – Malaysia’s premier 
industrial research and technology organization.

Galloping into the Future
Always looking to better the company while being aware 
of the needs of its customers, Agroharta is now changing 
its business portfolio by moving into environmental care 
product development within the fertilizer industry. The 
management of the company strongly believes that this 
will not only be a trend in the future, but essential for the 
conservation of Earth.

Kuda Merah has visibly helped farmers get more income 
after using its products. For instance, in the durian 
industry, farmers who administered its products got 
more yield, income and services. The brand also made 
it possible for farmers to switch from chemical-based 
fertilizers to organic fertilizers.

Agroharta has started conducting research and 
development in Sri Lanka, China and Europe. Through 
Kuda Merah, the brand hopes to expand the business 
to other countries its has yet to penetrate. It will also 
continue to invest in branding within new market 
segments.
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A One-stop Health Centre
LohGuanLye Specialists Centre (LSC) opened its doors to 
patients in Georgetown, Penang, in the year 1975. The 
private hospital with 273 beds is a one-stop healthcare 
centre that provides comprehensive and up-to-date 
quality healthcare services and facilities.

Its services range from prevention, diagnosis and 
treatment of a wide range of diseases and medical 
conditions to cosmetic procedures and health screening 
packages. All these services are conducted in a warm and 
caring environment, ideal for rest and recovery.

Throughout its 41 years of providing excellent healthcare 
services, LSC has achieved many milestones. The 
professional healthcare establishment aspires to be the 
leading healthcare centre in the region.

LSC is committed to providing quality healthcare – using 
the best of human resource and technology. it works 
towards being the hospital of choice for patients near 
and far, as aptly reflected in its Tagline: ‘Your Hospital 
of Choice.’

Branding through Prevention & Cure
As a health brand, LSC is known in the industry as the 
centre in the forefront of promoting cancer awareness. 
This is in line with its Mission to save lives through early 
detection, education and empowering the public to take 
good care of their health. The LSC Cancer Centre is well-
equipped with the latest technology such as 3T MRI, 
PET-CT and Radiotherapy for early detection, staging and 
effective management of cancer.

With the expertise of its highly qualified clinical 
oncologists, radiologists and surgeons, the LSC Cancer 
Centre serves to provide professional advice, radiotherapy 
and chemotherapy treatments, surgeries, counseling & 
educational services, physiotherapy and psychological 
support to its patients and their families. The comfortable 
ambience and caring staff also caters to the needs of 
patients need as they embark on the road to recovery.

The LSC Heart Centre offers a comprehensive range of 
services and facilities; including identification, diagnosis 

and medical or surgical treatment of Coronary Artery 
Disease, Arrhythmias and other Acquired Heart Diseases.

Meanwhile, the Invasive Cardiovascular Laboratory 
provides Interventional Electrophysiology services 
with complete combination of conventional and 3D 
Electrophysiology Studies, Mapping and Ablation. The 
services in the LSC Heart Centre include closed and open 
heart surgery for Coronary Artery Bypass Graft (CABG), 
Heart Valve Repair and Replacement, as well as pre and 
post Cardiac Rehabilitation programmes.

Exemplar Services with Professionalism
LSC is a reputed hospital in the country when it comes 
to orthopaedic surgeries. These include arthroscopy 
surgery, spine surgery, sports injury, trauma, bone 
transportation, joint reconstruction, shoulder surgery, 
total knee replacement and partial knee replacement.

LSC has a strong and dedicated Rehabilitation Team, 
comprising of Audiologists, Speech-Language Therapists, 
Auditory Verbal Therapists, Swallowing Therapists, 
Occupational Therapists and Physiotherapists.

Working together with the Psychologists and Counsellors, 
Music and Movement Educators, Dietitians and 
Paediatricians, LSC is a one-stop centre for children with 
special needs. 

Creating history in May 2005, the team introduced its 
Cochlear Implant Programme in Penang. This was the 
first-ever programme in Penang and the Northern Region 
to provide ‘A Gift of Hearing’ to those in need.

With the expansion of its facilities to include a 10-storey 
new wing in 2009, LSC is certainly doing its part to support 
the government’s call to promote Medical Tourism for 
patients from neighbouring countries.

While the hospital is continuously up-to-date with latest 
technology, the management of LSC believes that 
providing the ‘human touch’ is vital in the care and 
recuperation of the patient.
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Orbiting the Zenith of Fame
Master bespoke apparel specialist, Lord’s Tailor boasts 
of a clientele that comprises of the who’s who of the 
country and international brand personalities – the likes 
of the late Muhammad Ali, Mel Gibson, Shah Rukh Khan, 
Dato’ Jimmy Choo and many others.

In fact, it was the late Muhammad Ali, the heavyweight 
boxing champ, who gave Lord’s its break in business. It 
was 1976 and the boxing champ was in Kuala Lumpur 
for his showdown with Joe Bugner. Wanting a suit to 
be tailored, Ali went to Lord’s, then known as Groovy 
Apparel, and this momentous occasion was featured by 
all the newspapers in the country.

Business picked up as a result of the publicity and the 
Founder, Robert Loh and his wife, Lee Lee, decided to 
change the name of the brand from Groovy Apparel to 
Lord’s Tailor, a name that is more befitting with the 
status of a bespoke premium apparel brand. With the 
name change, Lord’s has grown on to become the leader 
of the industry and sustained its business for the past 40 
years.

A Symbol of Class
A well-cut suit is one of the best investments in fashion a 
man can have and capitalizing on this philosophy, Robert 
and his team of master craftsmen have been skillfully 
engineering the fabric to fit and flatter the body of its 
customers, no matter the shape or size.

Truth be told, it is the ability to suit the needs of customers 
has led Lord’s to become personal tailors to many leaders 
such as Tun Dr. Mahathir, who has been a loyal customer 
of the brand since 1970s.

The iconic characteristic of Lord’s Tailor is its focus 
on quality, from the beginning to the end –richness of 
fabrics, exquisite perfection of the cut, the innate talent 
in selecting colours and even its business card implodes 
with creativity! The brand is unique in many aspects – 
particularly in the minute attention given to details 
internalized within every step of the tailoring process.

A Sustainable Trendy ‘n’ Stylish Brand
Consequently, Lord’s has been able to stay relevant 
in the highly competitive fashion industry by keeping 
abreast with new fashion trends and even introducing 
breakthrough designs and concepts. In this light, the 
brand has also branched into ready-to-wear merchandise 
and in 2013 officially launched its first ready-to-wear 
store in Pavilion KL. The novel product range includes 
ready-to-wear pants and suits as well as a wide range 
of accessories that have been sourced from abroad to 
complement its ready-to-wear collection.

Lord’s has expanded its marketing activities to include 
a series of fashion shows to showcase its collection to 
the public – especially the younger generation which are 
more fashion savvy. These shows have been a success and 
received positive feedbacks – giving Lord’s the impetus to 
further establish its brand as a leading fashion house in 
Malaysia.

In order to manage the expansion of the company, Lord’s 
has increased its efficiency by hiring more staff and 
implementing a new ERP system that will improve tracking 
of orders and costs of production. It has established 
a new manufacturing arm that is able to produce on a 
larger scale using line production methodology. This new 
manufacturing department consists of two production 
teams specializing in shirts and pants and allows Lord’s 
to produce all its products in Malaysia and to monitor the 
quality closely.

Being a family-run business, Robert and Lee Lee have 
duly mentored their children to take Lord’s to the next 
generation – even though they are still actively involved 
in the running of the business. Kenny, the eldest son, is 
the Chief of Lord’s, while his sisters, Olivia and Vicky, as 
well as brother-in-law, Wilkins Leung, are in charge of the 
retail sector.

Moving forward, Lord’s will continue to focus on bringing 
greater awareness to its ready-to-wear collection and 
plans to open two more retail stores in Kuala Lumpur 
and move on to neighboring countries such as Indonesia, 
Singapore and China.
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Transformation Leader: A Technological Pearl
Founded in 1999, Mutiara Teknologi’s humble beginnings 
soared alongside the country’s aspiration to become 
a fully functioning and innovative nation by 2020. The 
company started off by supplying telecommunications 
equipment to the military and public safety and 
enforcement agencies in Malaysia.

Mutiara Teknologi is committed in playing a major role to 
elevate and refine the usage of ICT – having introduced 
state-of-the-art technologies to the industry. With the 
founders having more than 30 years’ experience in the 
field, it is little wonder why it is considered a pioneer in 
Public Safety Services in the South-East Asian region. The 
brand has expertly reacted to the series of trends that 
spearheaded Malaysia’s advancement in the industry, 
compared to other developed countries.

Based in Bandar Baru Bangi, Mutiara Teknologi specializes 
in providing services such as Data Centre Management, 
24/7 Systems Operations & Support, System Training and 
ICT System Implementation. The organization provides 
solutions in Public Safety Solutions Integrator, Computer-
Aided Dispatch Solutions, Information Technology & 
Telecommunication Systems, Business Intelligence and 
Radio Communications.

Its portfolio boasts of clients which include Telekom 
Malaysia Berhad, Ministry of Home Affairs, Ministry of 
Communication and Multimedia, Ministry of Defense, 
Ministry of Natural Resources and Environment, Royal 
Malaysia Police, Royal Malaysia Customs, as well as 
several local universities and hospitals.

Nation Builder: The Emergence of a Landmark Brand
Today, the company is one of the biggest players in 
the two-way radio and Public Safety Service industries 
in Malaysia. With the support of its clients, Mutiara 
Teknologi’s business has developed tremendously – as 
reflected in the company’s revenue after 16 years in 
business.

While pursuing excellence, Mutiara Teknologi has 
contributed to the Malaysia’s goals to embrace and 
develop usage of ICT across the nation. Its commitment 

to develop ICT is a catalyst for local companies to become 
competitive in the local and international market.

Mutiara Teknologi has successfully branded itself 
as a reputable system integrator company in the 
IT and telecommunications field. The organization 
has effectively integrated and unified systems into a 
seamless process, which provides advanced technology 
solutions and support. Among its other areas of expertise 
include providing the platform to unify information 
and telecommunications systems, providing data 
management systems, and giving comprehensive system 
operations and support.

The leader in ICT solutions has set high standards for 
its products and services – believing that Trust and 
Recognition are the keys of success. Mutiara Teknologi’s 
management team continues to brand the company by 
collaborating with technology based institutions and 
companies – to fully embrace and take advantage of new 
and future technologies.

Driven by Dreams: Embracing Technology
With the Vision to be the preferred partner of ICT System 
Solutions and Integration in Malaysia and other emerging 
countries, Mutiara Teknologi’s commitment to making it 
a reality is reflected by its achievement of having its own 
trademark (™) and product copyright (©) as well as ISO 
9001:2008 certification.

The brand continues to play a major role in elevating and 
refining the use and development of ICT in helping the 
nation achieve its visions and goals. Working along the 
lines of this business Philosophy, the company is going all 
out to develop and introduce new technologies so that its 
clients will be able to establish technological leadership 
and experience a differentiation in product and services. 
This will enable the process and internal systems to be 
simplified – greatly facilitating the customer value chain.

Going ‘beyond possibilities’ in achieving its dreams to be 
the centre of excellence in ICT as well as the preferred 
partner in ICT solutions, Mutiara Teknologi sees a bright 
future ahead – ever ready to tackle any challenges that 
may surface along the path to a greater tomorrow.
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A Developer with A Heart
Founded in 2000, Orando Holdings went into the property 
development industry three years later. Throughout 
the years, the company has achieved many significant 
milestones in the building industry. Armed with the 
passion to provide quality homes and services for the best 
benefit of the community, Orando Holdings is recognized 
as a credible property developer and is known as a 
‘developer that builds homes with a heart’.

In the highly competitive industry, Orando Holdings 
continues to move forward towards its Mission to build 
homes of Swiss-watch standards. These homes are created 
with meticulousness, built with fine craftsmanship, with 
functionality and comforts that offer home owners more 
than they expect from their modern homes.

Orando Holdings’ Philosophy of providing uncompromising 
quality homes to its customers has always been its 
benchmark when developing projects. Going beyond 
satisfying the requirements of contemporary housing 
properties, the company ensures that its properties have 
quality, appreciation potential, and elegance – while 
being affordable. Keeping its Vision of building a dream 
home for all, Orando Holding’s has completed projects 
that have transformed into cosy homes in Taman Yarl, 
Sri Angkasa Homes, Vistaria Residensi and Sky Vista 
Residensi.

The company’s unique and visionary ideology has won 
them numerous awards and accolades. The Orando name 
holds value in local real estate and the recognitions 
are testimony to the effort of the company has put in 
to ensure that homes and properties are innovatively 
crafted. This makes it possible for it to meet customers’ 
lifestyle needs – striking between work and play, leisure 
and adventure.

The Corporate Culture of Orando Holdings is reflected 
in the belief that all operations, from project planning 
to execution and marketing to facilities management, 
revolves around having sincere dealings with all 
customers.

Developing Branding Strategies
The award-winning property developer believes strongly 
in the importance of branding. For Orando Holdings, 

branding makes it possible to establish the ‘brand soul’ 
of the company. Its branding exercises have helped the 
company develop properties in the market.

Standing by its Philosophy of properties with reasonable 
price, good quality and market increment value, its 
branding also helps Orando Holdings to demonstrate 
these qualities to potential customers.

The company made waves by gifting a Lavile Condominium 
unit to Dato’ Wira Lee Chong Wei after his historical silver 
medal win at last year’s Olympics and for his contribution 
to Malaysian sports. Orando Holdings also hopes that this 
will encourage younger Malaysians to excel in sports.

 
For the Community and Customers
The brand’s latest achievement in the property market 
includes the official launch of Lavile Kuala Lumpur, 
located in the heart of Taman Maluri, Cheras. The 
development was officially launched on 17 Dec 2016, by 
Deputy Minister of Finance, YB Dato’ Lee Chee Leong.

The high-rise condominium is situated on four acres of 
land and will have 1200 units of serviced apartments 
and 35 units of two-storey retail units; as well as 2000 
car parks. The enterprising development is scheduled for 
completion in four-and-a-half years.

Embracing the Mantra, ‘From our community, to 
the community’, Orando Holdings believes in a good 
corporate citizenship and is committed in putting more 
of its efforts in assisting and enriching lives through 
sponsorship of many charitable societies in the Klang 
Valley. These steps are vital for the company as initiatives 
to enhance the value of its products and contributions to 
society, while pursuing a healthy and sustainable growth 
in the market.

Moving forward, Orando Holdings will continue to be 
dedicated in delivering quality homes and services with 
passion and commitment. The company is on the quest 
to reach new grounds, do better for their potential and 
current customers. The company’s latest completed 
project, Vila Vista, is a clear and visible testament of its 
untold passion and sheer commitment.
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A Dynamically Dexterous Brand
Serba Dinamik is an international energy services group 
providing engineering solutions to the O&G and power 
generation industries with operational facilities in 
Malaysia, Indonesia, UAE, Bahrain and the UK. Established 
in June 1993, it started its business as a provider of 
Maintenance Repair and Overhaul (MRO) services for 
rotating equipment before expanding to Inspection 
Repair and Maintenance (IRM) of static equipment and 
grew organically as it started to penetrate the energy 
sector with its technological solutions and expertise.

The Group’s main business is in Operational & 
Maintenance (O&M) and Engineering, Procurement, 
Construction and Commissioning (EPCC). Under O&M 
services, Serba Dinamik provides MRO of rotating 
equipment which includes gas and steam turbines, 
engines, motors, pumps, compressors and industrial 
fans; IRM of static equipment and structures, including 
boilers and unfired pressure vessels, piping systems and 
structures, as well as maintenance of process control and 
instrumentation.

In the EPCC segment, its services include the installation 
of piping systems, rotating & static equipment, power 
generation equipment & plane, development of 
infrastructure and construction of amenities & buildings. 
Its core strength lies in the area of process control 
& instrumentation with the expertise to configure & 
programme process control systems and link them to 
instrumentation devices.

Energetic Expansion
Since its expansion into EPCC in 2007, Serba Dinamik 
has taken on numerous installation works – including 
lubrication of oil varnish remover and filtering equipment 
solution for gas turbines for Malaysia LNG Sdn. Bhd. It 
has designed and installed LGP pump and its associated 
facilities in the LPG bottling plant in Bintulu for PETRONAS 
Dagangan Berhad.

Its other works include the upgrading of bitumen 
storage facilities at an oil terminal, the commissioning 
of a new gas supply line to the stabilization compressor 
in an LPG plant & the upgrading of general service and 
drinking water in the terminal area of an LPG plant (all in 
Bintulu) and the revamping of hydraulic power units for 
a gas refinery plant (in Malacca). Serba Dinamik value-
adds to its customers by providing customized training 

to their personnel – especially in the O&M sector. It has 
a training centre, certified and approved by City and 
Guilds, a vocational education organization in the UK; 
accordingly offering two technical training programmes 
in collaboration with it – namely the Competent Rotating 
Machinery Technician Programme, since 2008, and 
Advanced Diploma in O&G Operations (Mechanical 
Maintenance) since 2015.

Robust Mover ‘n’ Shaker
Serba Dinamik has achieved numerous milestones and 
accolades to arrive at its leadership position in the 
industry. In 1997, it was selected to be a vendor company 
under the PETRONAS VDP Scheme – where its primary 
objective is to nurture Bumiputera businesses in the O&G 
sector to become more competitive and established in its 
field. Having graduated from the scheme in 2007, it has 
used the knowledge and expertise gained to grow the 
business by providing engineering services across various 
industries. Through participation in the PETRONAS VDP 
Scheme, it secured its first overseas contract with a 
global O&M service provider for a LNG plant in Ras Laffan, 
Qatar. With the expansion of the brand to international 
markets, Serba Dinamik International was incorporated 
in Labuan, in 2002, to focus on its overseas business.

With its positive track record, Serba Dinamik continues 
to expand its footprint and market reach in Malaysia and 
globally; expanding to the Middle East and other markets 
to tap on opportunities present. It has also diversified 
into the area of distribution, where it was appointed as a 
distributor for Capstone, a manufacturer of micro-turbine 
engine systems for the distribution of micro-turbines 
in Malaysia, Indonesia and Brunei. It has also adopted 
the asset owner business model through various EPCC 
contracts that it has won – including the contract to 
build and operate a Compressed Natural Gas (CNG) plant 
in Muaro Jambi, Indonesia, three hydro power plants in 
Kota Marudu, Sabah, and a water treatment plant with 
Konsortium Amanie JV in Terengganu.

On 30 December 2016, Serba Dinamik Holdings Berhad, 
the investment holding company, has secured the 
Securities Commission’s approval to be listed on the Main 
Board of Bursa Malaysia Securities Berhad. Subsequently, 
on 8 February 2017, Serba Dinamik Holdings Berhad was 
officially listed on the Main Board of Bursa Malaysia with 
market capitalization in excess of RM2.22 billion.
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A United World at Peace via Education
Opening its doors in 1960, Tenby School Ipoh was 
founded by British expatriates who believed that 
their children should receive high-quality education 
following the British system. Starting off as an expatriate 
kindergarten, it developed into an international school. 
The school expanded to include a private Malaysian 
school, Sekolah Tenby. In 2005, Tenby Schools expanded 
to include Penang and Setia Eco Park (Shah Alam) a year 
later, before opening in Miri (Sarawak) in 2011, Setia Eco 
Gardens (Johor) in 2013 and Setia Ecohill (Semenyih) in 
2016.

Recognized as one of the leading providers in the K-12 
private education industry in the country, Tenby Schools 
focus on values and traditions established in their Ipoh 
campus. The school promotes international mindedness 
through its academic approach as well as extracurricular 
programmes for students of all nationalities and cultures.
Tenby School campuses are located in purposed-built, 
modern facilities that meet the needs of learning and 
teaching in the 21st Century. Their participation in public 
relations and community engagement activities have 
drawn interest from parents and guardians from the five 
states the schools are located in.

For the management of Tenby Schools, human 
development is an important aspect in education – both 
for students and staff. Armed with the belief that teachers 
need to be updated on educational development in other 
parts of the world, Tenby offers internationally recognized 
teaching qualifications programmes, International 
Post-Graduate Certificate in Education (PGCEi) and Post-
Graduate Diploma in Educare (PGDE), to teachers in all its 
campuses. The school also established ties with Queen’s 
University of Belfast (UK), Columbia University (USA) and 
Charles Darwin University (Australia) with regard to staff 
development programmes.

Universal Branding: Top Marks in Education
Among its many successes, Tenby International School 
Ipoh is the first school in the group to offer the Cambridge 

International A-Level Programme since 2010, alongside 
other curricula on the same campus.

The management and teachers of Tenby Schools go all 
out to ensure that their campuses meet international 
standards – with all their four schools being members of 
CIS (Council of International Schools) and Tenby Schools 
Setia Eco Park (Shah Alam) being the first school to be 
accredited.

Tenby Schools have embarked on a unique philosophy in 
order to stand out from competitors. It began in 2004, 
when the late Dato’ KK Lim took over the operations of 
Ipoh International School. Armed with the objective 
of bringing the best of both international and national 
education practices, he also wanted it to be accessible to 
the people of Ipoh – many of whom would not be able to 
pay for fees charged by other international schools.

The late Dato’ KK Lim also wanted to get the attention 
of expatriates who sought to immerse and integrate 
with the local community. Thanks to the mix of local 
and expatriate educators, Tenby has been able to offer 
affordable fees to middle-income Malaysian families as 
well as to expatriates whose children’s education is not 
sponsored by employers.

A Luminously Bright and Secure Future
The Tenby education group is known to be one of the 
more accessible schools when it comes to affordability in 
a learning environment that includes Care, Delivery and 
Achievement – in fully equipped facilities at the schools.
The educational institution is a member of ILMU 
Education Group – a leading integrated education group 
in Malaysia with a diversified portfolio of institutions 
serving all segments of the K-12 and tertiary levels.

Tenby will soon be opening up a new campus, Tenby 
International School, at Tropicana Aman in 2018.
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Globe-impacting Brand of Eminence
The Wirtgen Group is an internationally operating group of 
companies specializing in construction machinery sector 
and has five product brands under its portfolio, namely 
Wirtgen, Vögele, Hamm, Kleemann and Benninghoven. 
Wirtgen has succeeded in combining strong individual 
brands to form a group of companies with worldwide 
operations, without losing sight of the individuality of 
the product brands themselves.

Headquartered in Windhagen, Germany, Wirtgen 
has evolved to become a one-stop supplier of leading 
technologies for the entire road construction cycle; 
starting from processing, mixing, paving, compaction and 
rehabilitation. The brand has expanded its production 
plant to Brazil, China and India.

As the technology leader, it offers customers solutions 
for road construction & repair, mining & processing pay 
minerals, as well as recycling construction materials. It 
is the first and only company in the world to cover the 
complete process chain in road construction with its 
own technologies and premium brands – from crushing 
& screening, through mixing, paving & compaction, to 
milling & recycling. Its solutions in road construction 
applications have ultimately made driving safer for road 
users throughout the world.

Green Innovation & Customer Engagement
Renowned for its quality products, Wirtgen ensures that 
all its technological solutions are environmental friendly. 
In fact, its iconic WR250 S-Pack unit is the pioneer machine 
in cold recycling and soil stabilizing and is equipped with 
improved features – such as a modern ergonomic design, 
all-round visibility with camera support, fully operational 
control using advance joystick technology and better 
maneuverability.

This highly automated machine reduces the margin 
of error and adds ‘value’ to the roads as it saves cost 

while retaining its good quality. It also has the ability to 
reduce the carbon footprint in the environment, which 
essentially makes it environmental friendly.

Exuding exemplar customer commitment, Wirtgen’s 
strong Brand Engagement is seen in its readiness to 
assist its customers in understanding the workings of its 
machines. The brand sets itself apart from competitors 
by providing high quality after-sales service and works 
closely with its clients and their employees on how to 
use, repair and maintain the machine as well as apply 
the usage of the machine on pavement constructions. 
Engineers and technology specialists from its global 
office are available to assist clients whenever the need 
arises.

Wirtgen Malaysia: Global Fortitude, Local Touch
Wirtgen Malaysia is a member of the Wirtgen Group 
which has been operating in the Asian market for more 
than 25 years. Starting as a sales and service company, 
it supplies innovative and market-driven machines to the 
industry and has an extensive service network that can 
respond swiftly and reliably, providing technical support 
directly at the job site or workshop services.

Wirtgen Malaysia’s excellent performance since its set 
up has led it to become a subsidiary of the Wirtgen Group 
– and this was officially announced at the opening of its 
new office in Shah Alam, Selangor, in 2016.

Through the years, Wirtgen Malaysia has underlined 
its role as a reliable partner for Road and Mineral 
Technologies in the local region. Offering customized 
solutions for all applications, it has a close partnership 
with all its customers – providing them with targeted 
support at all times – simultaneously living up to its 
pledge of being ‘close to its customers’. This Motto has 
allowed Wirtgen Malaysia to reach out to more customers 
and expand its footprints organically.
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Malaysia: New Horizons
Cuckoo International (Mal) Sdn. Bhd. was officially launched on 1 October 
2014 and is the first overseas home appliances branch for Cuckoo Korea. 
The brand is one of the most remarkable and reputable water purifier 
manufacturers in South Korea – with one unit sold every minute.

Apart from Malaysia, Cuckoo International has since established its 
branches in Singapore, Brunei and Philippines; with plans to expand in 
more countries across South-East Asia in the near future.

With a growing customer base of approximately 80,000 as of December 
2016, Cuckoo has had a strong presence in Malaysia. In its first 24 months, 
the home appliance maker managed to set up more than 100 brandstores 
in Malaysia. And for the past two years, the company has experienced 
600 per cent growth – with a record of 17 times more sales between June 
2015 and 2016.

Initial Strategy: Going against the Grain
When Cuckoo first opened its doors in Malaysia, the business model 
for water purifier makers was to sell from door to door. The company 
decided to move against the tide and opened its first brandstore in Giant 
Hypermarket in Kelana Jaya – within a month after arriving in Malaysia. 
It was a tactical move – developed with the increment of sales and Brand 
Awareness in mind – and true enough, the brandstore became its first 
foot stepping into the competitive market. Today, Cuckoo International 
has opened more than 100 brandstores in Malaysia.

The initial step taken by Cuckoo International when it first arrived in 
Malaysia was introducing consumers to the brand. Radio stations were 
the main channel it used to introduce itself by increasing the frequency 
of advertisements. It was crucial for the company to create an impact and 
leave an impression on fellow Malaysians. Besides opening brandstores, 
Cuckoo International has also conducted road shows to increase its brand 
exposure.

Aside from that, Cuckoo International has been 
able to create job opportunities for Koreans to 
Malaysia, simultaneously expanding to other 
South-East Asian countries. The employment 
opportunity ranges from sales executives, 
marketing, operations and administration to IT 
and service technicians. Cuckoo International 
is eager to provide a career platform to citizens 
nationwide and to increase respective household 
incomes to bring forth a higher standard of living.

A New Stage: Branding Excellence
Cuckoo water purifiers are equipped with a six-
stage filtration system – setting a brand-new 
standard for how clean mild-alkaline water is 
processed as it promotes a healthy pH balance 
for the human body. Its patented natural filter, 
which is found between Stage 3 to Stage 6 in its 
water purifiers, works as a secondary absorption 
system to remove odours and organic substances; 
while enhancing mineral eruption in the water. 
The abundance of hydrogen helps to protect the 
human body from Reactive Oxygen Species (ROS).

Cuckoo is the only company to have developed 
to the Nano Positive Filter technology. With this 
patented technology, its water purifiers are able 
to remove harmful substances, especially heavy 
metal, algae and fungi; while preserving the good 

minerals. Its positive charge electric collector 
absorbs harmful substances (those carrying the 
negative charge).

Besides offering exceptional product quality, this 
outstanding water purifier producer is determined 
to deliver beyond-standard after-sales service. 
All of its technical specialists, called ‘Natural 
Doctors’, are well trained for product installation 
and Intensive Care Service (ICS). In addition to 
that, Cuckoo’s periodical Natural Care Service 
(NCS) includes guaranteed filter replacement 
once every four months, steam sterilization for 
stainless steel water tank and faucet, a 15-point 
check and product maintenance. This one-to-one 
customized and professional NCS is conducted by 
attentive and devoted ‘Natural Doctors’.

The arrival of the Cuckoo brand into Malaysia 
has allowed the public to enrich their quality 
of life with the availability of affordable healthy 
drinking water accessible to everyone. The 
company’s main goal is to enable everyone 
to enjoy the privilege of good quality home 
appliances alongside noble services. Therefore, 
Cuckoo International will continue to build its 
brand as the leading water purifier and create 
interesting events to stimulate the market and 
community even further.
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Rising from Humble Beginnings
DirectD Retail and Wholesale Sdn. Bhd. (DirectD) owns and operates 
retail shops and brand-specific outlets in Subang Jaya and Petaling 
Jaya, Malaysia. It is a subsidiary of Extrovest Communication Sdn. Bhd. 
Extrovest Group has been headed by its founding CEO, Dato’ Tan Hon 
Chung, who built the company from scratch in 1999.

Extrovest Communication Sdn. Bhd. was started by Dato’ Tan from 
humble beginnings and with limited capital, and has since sailed 
through numerous critical crisis and challenges. Through the years, he 
has persevered with acute entrepreneurial skills, dedication, industry 
knowledge and a fervent workforce lineup of 100.

With 20 years of experience, Dato’ Tan Hon Chung has succeeded in 
growing the group into a significant player in the industry. This is even 
more apparent through his achievements and recognition of winning top 
dealer and top retailer awards for all major mobile phone brand names.

Handy Gizmo Equipper
Through DirectD, the group has continuously provided its customers with 
the latest smart phones and tablets, and watches; memory cards, chargers, 
cases, screen protectors, and other accessories; plus telecommunication 
solutions, at a competitive prices in the market through its outlet in 
Subang Jaya, Petaling Jaya and its online portal.

Catering to the increasing demand, DirectD established its Gadget Mega 
Store in Petaling Jaya. Featuring 18,000 square feet and ample parking 
space, the brand owns the largest one-stop mobile phone shop in Malaysia 
– which carries 300 smart phones/tablets and about 1000 accessories at 
any given time.

The store also has the latest devices on display, a dedicated service centre 
with a comfortable waiting area, telco-centre for new subscribers and easy 

bill payment. In addition, free WiFi is available 
throughout the store and there is a small café for 
customers to purchase refreshments. Individual 
buyers can also opt to pay via installment plan or 
credit card while wholesale buyers are welcome 
with no required minimum order.

Extrovest Group strives to achieve excellence in 
its customer service as well as to continuously 
maintain rapport and close relationship with its 
consumer base. Sustained by perseverance and 
enthusiasm, it is going all out to accomplish 
its Vision of being Malaysia’s No.1 store for 
technological gadgets, giving great value to its 
customers, both locally and abroad.

Spirited Branding
To further strengthen the DirectD Brand name and 
presence nationwide, the group has built a long-
term relationship with PC.Com for advertising 
purposes. It has also carried out many campaigns 
with Lelong, Lazada , Gems and 11street.

Besides that, DirectD has held numerous activities 
and customer retention programmes throughout 

its business years with the objective of rewarding 
its customers with promotional prices or free 
gifts. Attributed to strategic execution, the 
events organized garnered a huge crowd interest 
and returns in terms of branding and reputation.

Boasting of close to 500,000 followers on Facebook 
and an average of 800 walk-in customers daily, 
DirectD reports substantial sales through its 
retail and online channels monthly.

As the group grows, it contributes to the less 
fortunate regularly via various Corporate Social 
Responsibility (CSR) programmes as part of its 
organizational value; namely, the National 
Cancer Society, MERCY, Malaysia Relief Agency, 
Rumah Jagaan Orang Tua Al-Ikhlas and many 
more.

Moving forward, the group strives to capitalize 
on its market presence in the ASEAN Economic 
Community. It hopes to grow upwards with the 
trend of the smart phone industries through 
strategic partnerships with global market leaders 
and acquisition.
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A Brand in Education to Be Reckoned with
Matrix Global Schools (a wholly owned subsidiary of Matrix Concepts 
Holding Berhad, a listed company on the Main Board of the KLSE) 
comprised of Matrix Private School, Matrix International School and 
Matrix International Pre-school. The schools, spread over a 20-acre site, 
are built based on a British residential school concept and share one 
campus, one Vision, and one Mission.

The entire campus features a complete range of facilities from 
auditoriums, lecture theatres, music rooms, recording studios and even 
a performing arts centre. It also has a block of 428 hostel apartments. 
Among the other facilities are a multi-million ringgit state-of-the-art 
computer and language laboratories, a multipurpose hall with a seating 
capacity of 1000 and indoor badminton courts. MGS also has a sports 
complex, a stadium and other features for outdoor-activities such rugby, 
football, wall climbing and kayaking.

The backbone of MGS’s curriculum is the established Cambridge 
IGCSE (International General Certificate of Secondary Education). The 
uniqueness of MGS lies not only in its methodology which offers a holistic 
approach to learning, but also inculcates and empowers creativity and 
critical thinking, builds leadership skills and character, as well as adds 
universal values for future generations to emulate and make it their way 
of life. With MGS’s affiliation with United Kingdom’s prestigious Ellesmere 
College, the school is indeed on a track towards a more comprehensive 
learning process; as the partnership would allow both parties to leverage 
on each other’s strengths. MGS has also established a collaboration 
with Kong Zi Institute, Universiti Malaya, to facilitate it to become a 
recognized and authorized test centre for the office of Chinese Language 
Council International (Hanban) in Beijing to conduct the International 
Chinese Proficiency Test.

MGS started its operation in September 2014, with the registration of 427 
students within the first year, which was 42 per cent above its projection 
of 300 students; and in September 2016, its student number reached 680 

– which was above its projection of 500 students. 
In January 2017, its student number reached 730, 
which was also above its projection of 700 students. 
With a Vision to enhance learning efficiency through 
fusing practicality with academic syllabus, MGS is 
set to revolutionize education in efforts to break 
through boundaries, opening minds and exploring 
knowledge by inducing a whole new learning 
experience with modern technology coupled with 
traditional school of thoughts.
 
Raising the Bar Higher
The innovative MGS has set new standards in 
learning – for both private and international schools 
– and this has resulted in the school being awarded. 
These awards are testimony of the education 
brand’s continuous quest to change the face of 
private learning in this region. MGS’s pedagogy has 
now been recognized as a ‘brand’ in education; i.e. 
education the ‘Matrix’ way – regardless of whether 
it is our national or international school.

In tandem with the brand’s unique selling points 
and in order to not just ‘talk the talk’, but also 
‘walk the talk’, MGS’s branding initiatives, 
such as international conferences and national 
competitions held in MGS, duly exemplify what the 
education brand has been preaching – astride it 
Vision and Mission. These branding initiatives are 
anecdotal to MGS’s milestones of achievement – 
once again evidencing its sheer determination to 
drive the brand ahead.

Catapulting Education Forward
The apex of MGS’s educational Philosophy is for 
its students to be constantly seeking knowledge 
and keeping an open mind. This complements the 
experiential learning methodology practiced in all 
the schools within MGS.

MGS constantly organizes international conferences 
with the main objective of bringing to the fore new 
methods in private education; as well as to dispel 
some of the old methods which were previously 
believed to be the ideal method for teaching.

Contemporary pedagogical thinking leans more 
towards learning and is moving away from 
traditional teaching. The objective is to get 
children to create, to publish and to collaborate, 
in line with its Philosophy of experiential learning. 
International delegates are also brought in to share 
with students and parents concerning the notion of 
using non-traditional methods to modern learning; 
including the use of the most contemporary ICT 
applications, drama, music, sports and outdoor 
education.

MGS’s experiential learning Philosophy, reflective 
of the learning methodology of the 21st Century, 
provides an education to meet the challenges of 
the real world – one of global communication, 
international opportunity and cultural diversity 
– simultaneously preparing students for the 
borderless community in which we live in today.
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Pure Porcine Power!
Morganfield’s, a casual American diner specializing in pork ribs, was 
established in Malaysia in 2011 and registered under the company, Grand 
Century Restaurant Sdn. Bhd. The Founder and Chief Executive Officer 
of Morganfield’s, Dr. Jeffrey Goh Sim Ik, opened the first Morganfield’s 
outlet in Pavilion mall, Kuala Lumpur, on 28 July 2011.

As the pioneer in the pork ribs industry and the preferred eatery for ribs, 
Morganfield’s promises great ‘porky food’ served by warm and friendly 
staff. In fact within just a short span of five years, Morganfield’s already 
has a brand presence in four countries; namely Malaysia, Singapore, 
Philippines and China. To date, there are 13 outlets in Malaysia and 
11 outlets overseas – making a grand total of 24 outlets (with 5 more 
confirmed outlets scheduled to open – 3 in Malaysia and 2 abroad – by 
the end of 2017). The goal of the brand is to have a presence in a total of 
10 countries by the time Morganfield’s celebrates its 10th Anniversary.

Dual-Passion Maximum Impact
Morganfield’s combines two of life’s greatest passions: Soulful Music 
and Great Soul Food. At the heart of Morganfield’s is its signature dish 
– Sticky Bones – a truly authentic, old-fashioned, prime pork ribs – slow-
cooked and smoked in coal and hickory wood to tender, mouthwatering 
perfection; then basted with the gluey sweet-and-sour-tomato based 
home-made mopping sauce.

Apart from the great food, Morganfield’s also offers various types of 
dining areas at each of its outlets–from the breezy al fresco area, the 
hype full-sized bar and the casual long tables and benches perfect for 
family gatherings. Raw, unpolished red bricks give the place a rugged 
yet authentic ‘industrial barn’ atmosphere; blended seamlessly with 
recycled, aged wood to lend a ‘vintage vibe’ that is both timeless and 
inviting.

Inventive Branding Exploits
Over the years, the Morganfield’s team has 
faced challenges which have been dealt with 
capably by innovative thinking; such as reducing 
dependency on workers and incorporating 
equipment in their place. The team has also used 
its creativity to find ways to drive traffic to certain 
outlets where they were unable to get hold of the 
desired prime location.

Morganfield’s applies ‘out-of-the-box’ thinking 
across the board, steering away from the norm 
and working towards a blue ocean strategy. The 
brand has developed giant platters and special 
mugs with an ‘ambience marketing’ effect in the 
past (which guests have loved taking pictures 
with; not to mention posting them on social 
media platforms) thereby helping to promote the 
brand even further.

The brand has also launched a mobile app 
(Morganfield’s Malaysia) which is 100 per cent 
developed in-house. This mobile app, which is 
downloadable via App Store or Google Play, has 
a reward system in place – rewarding guests 
with their spending and visits. It allows online 
reservations, Waze or Google Map navigation to 
its outlets and Customer Relation Management 
(CRM) function which reminds guests to visit 

after 30, 60 or 90 days; with e-vouchers being 
sent to them as freebies. The best part is it is 
absolutely free and users will even receive an 
RM20 e-voucher upon download – which can be 
utilized right away!

With digital marketing becoming more and more 
popular, Morganfield’s uses this channel to 
expand its marketing efforts. Morganfield’s also 
developed its own Jingle which can be heard on its 
website and mobile app. A commercial video will 
soon be released along with the Jingle, which will 
be heavily promoted through YouTube and other 
digital marketing channels. Apart from that, the 
brand also launched its own Mascot, named Mr. 
Sticky Bones, who travels between outlets for 
meet-and-greet sessions with customers and to 
hand out freebies.

Being one of the pioneers in Malaysia’s pork ribs 
industry, the brand is grateful to have achieved 
great success thus far and to be able to serve 
top-quality pork ribs and other porky dishes 
to customers. The brand’s Mission Statement 
is a simple and humble one: Aspire to be THE 
place for ribs, serving top-quality food products 
paired with high-standard service – winning one 
guest at a time – resulting in a growing fan base 
worldwide.
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Shielding Excellence
As one of the leading Personal Protective Equipment (PPE) companies in 
Malaysia and South-East Asia, Proguard provides a comprehensive range 
of products and solutions catering to various industrial and application 
needs in the marketplace.

Incorporated on 5 March 1993, Proguard offers protection against occupational 
accidents and is recognized for its style, strength, comfort range and affordable 
price.

With safety at the heart of its business, Proguard is dedicated to providing 
total personal protective solutions – ranging from head protection, hearing 
protection, safety eyewear, protective clothing and others.

It goes without saying Proguard is a name that is synonymous with 
trustworthy protection and the brand strives to maintain the highest 
quality in both its products and services in tandem with its Tagline: Your 
Ultimate Partner in Safety.

Safety Ensured Brand
Proguard strives to promote and position its house brands, ProGuard®, 
EcoSafe®, Dynawear®, Eurosafe® and Becker®, not only locally but 
also internationally; while establishing a successful relationship with 
customers. The company works hard to stay ahead of the competition by 
developing new product innovations and services based on the needs of 
customers and market demand.

With many years of experience in the design and manufacturing of 
industrial safety helmets, Proguard has uniquely combined safety, 
comfort and style to ensure acceptance by users, in line with most head 
protection requirements. Its modern designs have gained tremendous 
popularity – both locally and internationally. In fact, the company was 
awarded the prestigious Malaysia Good Design Award by the Malaysia 
Design Council.

Truth be told, Proguard’s focus is to anticipate 
emerging needs in all environments by providing 
customers with innovative equipment, plus 
value-add services. In addition, it offers strong 
technical support, training, flexible bespoke 
supply solutions and nationwide delivery with a 
highly competitive range of PPE.

Apart from that, Proguard is not only focused 
on the comprehensive safety of its products, but 
also on the services needed for the Malaysian 
and South-East Asian workforces. Its team 
continues to shape Proguard in the marketplace 
with contemporary and long-term strategies – 
including the adoption and growth of its house 
brands and network expansion.

Impenetrable Business Strategy
Through a strategized business model in every 
level of Proguard’s business and operations, the 
company has grown to become one of the largest 
PPE suppliers in Malaysia. It has seven branches 
strategically located throughout the country, 
and over hundreds of dedicated distributors 
specializing in the supply of personal protection 
equipment and safety signage. Its local branch 
network backs the brand as its national sales 
team – with dedicated internal and mobile 
field sales representatives. The sales team 
receives continuous training on technical advice, 
customer relationship and how to handle orders 
efficiently and effectively.

Proguard is constantly in touch with the market’s 
needs and demands as well as applications 
ranging from Oil & Gas, Food Processing & 
Industrial Manufacturing to contractors & 
distributors. There is no company or market 
which is too big or too small for Proguard and 
over the years, the brand has developed and built 
many successful partnerships by working hand in 
hand with customers.

The company takes pride in itself for its high-
capacity stock inventory and constant turnover 
of supplies. Proguard continuously sources out 
for good quality products which are tested and 
approved in accordance with the latest industrial 
standards. No order is too big or too small as all 
of Proguard’s products are sold to the minimal 
units, as per its catalogues. It provides door-to-
door delivery at no cost within the coverage areas 
(with only minimal charges imposed for those 
outside the stipulated areas).

In addition, Proguard continues to invest in its 
Information Technology infrastructures and 
systems. Its webpage is constantly updated and 
upgraded for a better customer experience. Its 
online purchase systems are constantly improved 
to ensure a simplified and hassle-free process. 
Meanwhile, its business operation systems are 
constantly monitored and upgraded to ensure 
operations are efficient and contain up-to-date 
information.
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The Nation’s Foremost Vacation Club Brand
SGI Vacation Club (SGIVC) provides vacation club programmes and 
services as part of the hospitality offering of the OSK Group. Established 
since September 2001, SGIVC is Malaysia’s leading vacation club 
operator. Through its flexible and innovative signature programme, the 
SGIVC Membership, the brand continues to provide the best in vacation 
planning to over 14,000 members.

SGIVC’s members have the option to enjoy their stay in more than 2900 
quality hotels and resorts around the world with Interval International, 
the company’s exchange partner, which is a leading global provider of 
membership and leisure services in the vacation industry. SGIVC places 
high emphasis in providing quality experiences and value-added services 
for its members.

With success on its sleeves, SGIVC today has a total of seven home-based 
properties in Malaysia which include Swiss-Court Holiday Apartments 
Damai Laut in Perak, Swiss-Villas Damai Laut in Perak, Swiss-Garden 
Beach Resort DamaiLaut in Perak, Swiss-Inn Kuala Lumpur, Swiss-Garden 
Residences Kuala Lumpur, Swiss-Garden Beach Resort Kuantan, Pahang, 
and SGI Vacation Club Melaka for existing and upcoming of SGIVC’s new 
products.

The Branding Perspective
SGIVC believes in creating awareness through advertising and social 
media because of its customer-reaching success. However, the vacation 
club brand is fully aware of the fact that ‘reputation precedes what you 
can put out in advertisements’. And thus, SGIVC focuses on ways to build 
a reputation through uncompromising trust, customer experience, and 
being an innovative holiday planner. The company also admits that riding 
on SGIVC’s successful reputation,which has been built over the years, has 
garnered a positive impact on the brand’s presence and the sales growth 
of the company. This was further made evident when the SGIVC brand 
established its market leadership position in 2015. Today, SGIVC is not 

only an accomplished business entity, but also a 
trusted one.

The recipient of The Brand Laureate SMEs Best 
Brands Award for Corporate Branding in 2013 and 
SMEs Signature Award in 2015 takes pride in its 
brand assurance and is committed in delivering 
what it promises consumers. By operating in an 
enlarged entity, SGIVC will continue to leverage 
on its strengths and bring greater value to 
members and employees. This effort is further 
bolstered with a team of steadfast employees 
who take pride and satisfaction because they 
know they are working with a well-respected 
brand.

Branding Initiatives
Throughout the years, SGIVC has undertaken a 
good number of initiatives to propel the brand 
forward. Some of these activities include internal 
magazine publication, advertising through radio 
channels and social media, the publication 
of articles in magazines, the Mini-Vacation 
programme, event participation in the reputable 
travel fair, i.e. Matta Fair, and corporate trade 
fairs. SGIVC has also placed over-the-booth 
counters in shopping malls and corporate 
offices – besides widening consumer penetration 
through roadshows in more locations. SGIVC has 
also forged strategic collaborations with selected 

partners in various top brands in property, 
banking, food and beverage, beauty and others 
to provide additional offerings and benefits to its 
members and consumers. At the same time, SGIVC 
also extends its offerings to local, segmented 
market and as well as the neighbouring countries 
through execution of its digital ads plan.

SGIVC re-innovated its approach on social media 
and below the line advertisement by focusing 
more towards customer engagement. It has 
designed and utilized more interactive content to 
gain the attention of customers. The brand also 
offers the community a fixed holiday on a yearly 
basis.

SGIVC has also built an extra edge around the 
brand with its home-based properties which are 
based locally. SGIVC focuses on promoting local 
destinations – not only to its members – but also 
attracting its partners’ members from overseas 
to stay in Malaysia to discover the ‘hidden gems’ 
in local destinations.

SGIVC will continue to build its brand awareness 
through advertising and social media. Moving 
forward, SGIVC will continue to contribute to the 
society by implementing more CSR activities to 
promote sustainability.
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Innovative Brand
SPIND Malaysia Sdn. Bhd. was first established in 1995 with the purpose 
of specializing in the production, manufacturing and distribution 
of innovative products for the construction industry, in particular, 
the plumbing industry. The first product designed, developed and 
manufactured by SPIND was its ‘Top Access’ Floor Gully Trap, followed by 
the Nylon Compression fittings for PE pipes that is known as the ‘Prezfi’ 
fittings. Both of the products were awarded patents for their innovative 
feature.

The company’s vision is to continuously design and develop new product 
in order to meet the market demands as well as to stay competitive 
in the construction industry. Based on the fundamentals of integrity, 
good business ethics and successful business strategy, the company 
is well established to forge new business ventures with partners in 
marketing, distribution and sales. In order to achieve this vision, SPIND 
carries the mission where all products are designed, developed and 
manufactured locally using high-quality raw material and high standard 
of manufacturing practice and quality control. This is to ensure that only 
high-quality products are consistently produced for delivery to customer.

Excellent in Every way
SPIND relies on consistent product quality performance, on-time delivery 
and order quantity, competitive pricing and good customer relationship 
as the key to fulfil its business plans.

Over the years, SPIND’s revenue and profit have been growing 
tremendously. The main attributes were made possible by securing 
large orders from existing customers and penetrating into private and 
government projects.

The company plans to further enhance its position as the leading Floor 
Gully/Trap and Prezfit fittings provider in Malaysia’s construction 
industry appliance segment; not to mention establish a greater presence 

internationally by exploring more export markets 
in South-East Asia such as Vietnam and Cambodia.

Reaching for the Zenith in Standards
SPIND produces two main products which are 
the Spind Prezfit® Joint Fittings and Spind Floor 
Gully/Trap. Spind Prezfit® Joint Fittings, made of 
Nylon 6 (Polyamide) – a high-performance semi-
crystalline material. Its Spind Prezfit® material 
is approved by the Water Supply (Water Quality) 
Regulations 1989 & Water Regulations Advisory 
Committee of United Kingdom for use in potable 
water supply. Spind Prezfit® Joint Fittings are 
designed and manufactured in compliance with 
British Standards BS 5114: 1975 and ISO 22391-3 
and compatible with High Density Polyethylene 
(HDPE) pipes manufactured to MS 1058, (PE 80) 
and Polyethylene Raised Temperature (PE-RT) 
pipes manufactured to ISO 22391 specifications.

It is a superior material in terms of strength 
and ability to withstand high temperatures and 
pressure in hot and cold water supply lines. 
Furthermore, the simple method of jointing 
makes it the preferred choice over conventional 
systems (i.e. bulky coupling, expensive heat 
jointing, butt-jointing machines, unreliable 
clamping & crimping tools).

Spind Prezfit® fittings with High Density 
Polyethylene (HDPE) and Polyethylene Raised 
Temperature (PE-RT) pipes make the perfect 
partner to provide a superior potable water 
system that is easy to work, cost effective, 
efficient and long service lifespan, with excellent 
hydraulic flow characteristic ultra-low friction 
coupled with corrosion and rust resistance 
Meanwhile, the SPIND Floor Gully/Trap, with its 
‘True’ top-cleaning capability, as well as ease of 
usage and functionality, has made it popular with 
many developers, consultants and architects. It is 
also the first in the SPIND product range of traps 
that is patented and fully certified to SIRIM BS 
EN1253 K3 Standards.

SPIND monitors and conducts periodic checks 
on the quality of the raw materials to ensure 
that the highest quality materials are used 
in the production. Its marketing team is 
required to check on architects, consultants 
and developments weekly. This is to promote 
good customer interaction and build good 
relationships. In addition to that, marketing and 
sales personnel are required to answer any client 
inquiry within two working days to ensure fast 
and efficient service.
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Concessionaire of Excellence
SWM Environment Sdn. Bhd. (SWM) is an integrated waste management 
and public cleansing service provider in the southern region of Peninsular 
Malaysia, established in line with the National Privatization of Solid 
Waste Management.

Since 1997, SWM has progressively taken over the management of solid 
waste and public cleansing from all the local authorities within the 
company’s purview area – working towards full privatization of solid 
waste management.

Today, SWM prides itself in being one of Malaysia’s largest concessionaires 
to provide integrated operations for waste collection, public cleansing 
and recycling. With a staff strength of over 8000 people, SWM supports 
27 local authorities, manages over 1600 collection vehicles and operates 
27 workshops and depots. Overall, SWM services over 5.1 million people 
across a geographical region of 27,560 sq. km.

Branding Visibly Felt
The branding efforts and exercises carried out by SWM thus far has 
increased recognition and awareness of its corporate presence in the 
areas that it services in – namely Negeri Sembilan, Melaka and Johor.

Most of SWM’s branding initiatives are internally driven; one of the 
initiatives carried out by SWM is to ensure all its employee uniforms carry 
the SWM logo and are worn when on duty. Keeping in mind that the 
employees of SWM work amongst the public, this initiative has really 
boosted public awareness and raised the visibility of the SWM brand.

With close to two decades of experience and industrious commitment, 
today, employees of SWM are recognized from their uniforms and can 
easily be approached by the public with regards to inquiries and concerns 
they may have on waste management. Besides this, the company also 

stringently ensures that the SWM logo is placed 
on all of the company’s collateral materials, 
equipment, fleet and etc.
Persevering from strength to strength has indeed 
worked well for SWM. Having attained great 
heights, the service provider now frequently 
receives calls from other industries or companies 
who look to collaborate with it on certain 
projects, chiefly due to the awareness created 
from its branding efforts.

To further streamline and strengthen its Brand 
Presence among its customer base, SWM 
embarked on a re-branding exercise in 2014. The 
endeavour incorporated the redesigning of its 
corporate logo, realignment of collaterals and 
ensuring that all SWM employees and offices 
abide by the new branding and corporate identity.

CSR Activities
As part of SWM’s Mission to enhance the quality 
of life in the community it serves in, SWM 
Kasih was developed – the Corporate Social 
Responsibility (CSR) entity of SWM Environment 
Sdn. Bhd. Through SWM Kasih, the company 
carries out community service activities through 

its Misi Skuad Sayang – which is usually centred 
on the less fortunate within the states SWM 
services.
SWM also conducts school programs and public 
awareness campaigns on 3R (Reduce, Reuse and 
Recycle) and Separation at Source (SAS). These 
activities educate the public on the impact of poor 
waste management as well as the importance of 
recycling.

These CSR activities conducted by SWM have 
received grand applaud and positive feedback 
from the public – especially since the Malaysian 
Government has made it mandatory to separate 
solid waste at source beginning 1 September 
2015.

SWM will,as part of its future campaign, continue 
to implement the best practices of waste 
management; besides innovating new ideas to 
ensure that SWM continues to be the premier 
waste management and public cleansing service 
provider in the country. SWM will also persist 
in promoting environmental sustainability – 
focusing on waste reduction, the reusing of 
materials to reduce solid waste and recycling.
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Relaxing in a Truly Thai Way
Thai Odyssey was incepted in 2004, envisioned by two very close friends 
who share one inspiring dream which is to help people relax in a ‘truly 
Thai way’.

With this in mind, the brand was established to create an environment 
of balanced harmony with loving care for everyone to have a memorable 
massage experience at affordable prices. It promotes and develops 
traditional Thai massage as the natural healing therapy worldwide.

Thai Odyssey brings the authentic experience from the Land of a 
Thousand Smiles in the comfort of a relaxing, charming and spa-inspired 
environment. True to the word ‘odyssey’, which means journey, the 
company promises a voyage of renewal and rejuvenation for the body, 
mind and soul. It is dedicated to bringing balance through a highly 
personalized experience with rituals that will awaken the senses.

Premier Traditional Thai Massage Centre
At each Thai Odyssey spa centre, customers can nurture their body and 
soul in a spa experience influenced by Thai holistic philosophy – enhanced 
by high-performance therapists, natural and botanically derived products 
within a serene atmosphere inspired by the rich cultural heritage of 
Thailand.

Upon entering any of the Thai Odyssey outlets, calming and soothing 
piped-in music and aromatic herbs will embrace its patrons. With 
attention to details of the Thai culture in its warm soothing decor, it is 
the perfect place for a respite from the daily hustle and bustle of the city.
The well-designed and equipped spa rooms for single clients as well as 
groups offer varieties of massage services for both men and women to 
choose from, such as the brand’s Signature Traditional Thai Massage, 
Thai Aromatherapy Massage, Thai Herbal Massage and Traditional Foot 
Massage – to name a few – performed by professionally trained and 
attentive therapists from Thailand.

All Thai Odyssey outlets can be found in prominent 
shopping complexes throughout Malaysia and 
currently, the brand has extended its services 
to customers in Thailand, Indonesia and China. 
Highly recommended by foreign customers, Thai 
Odyssey is eager to go ahead with its plans to 
open outlets in the Middle East, Korea, Australia 
and other regions and countries.

The Finer Elements of an Immaculate Brand
In order to extend the Spa experience to the 
comfort of one’s home, ‘Back to Nature’ skincare 
and body care products were created. By using 
natural ingredients without preservatives, 
customers are able to enjoy the quality of Thai 
Odyssey’s home spa products – even those on-
the-go!

Thai Odyssey indeed believes that perfect skin 
comes from good ingredients, good products 
and good skincare and all of its spa products 
are certified by the Malaysian Ministry of Health 
(MOH).

The brand upholds authenticity and encourages 
its family members to be REAL. The four Core 
Values are instilled in every member and in 
everything they do. REAL stands for Responsibility, 

Efficiency, Appreciation and Love. With over 700 
REAL family members worldwide, these Core 
Values have promoted open communication and 
genuine feelings with respect for one another at 
work. Throughout the years, Thai Odyssey has 
been blessed to have had a group of loving and 
caring individuals who carried out their duties 
with the brand’s Core Values.

In the pursuit of excellence and customer 
service, Thai Odyssey has received many awards. 
Garnering over 28 local and international awards, 
the company continues to carve a name in the 
health and wellness industry via continuous 
support of its patrons and valued customers.

Recognized even by Tourism Malaysia, Thai 
Odyssey is also a member of the Thai Spa 
Association and Association of Malaysian Spas 
plus is supported by the Ministry of Public Health 
Thailand. Its achievement as ‘The Largest Thai 
Spa Operator in Malaysia’, with more than 50 
outlets nationwide, has also been recognized 
by the Malaysia Book of Records. All these 
achievements and accolades further inspire the 
company to scale for greater heights to improve 
its products and services to fulfil customer 
expectations.
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The Seafood Specialist
Opening its door to customers looking for fresh and frozen seafood in 
1994, Weng Fatt Fresh & Frozen Seafood Sdn. Bhd. was founded by Datuk 
Wong Keong Fook. One of the largest domestic and regional importers 
and distributors of fresh and frozen seafood, the company is a truly 
Malaysian brand with the objective to provide fresh and frozen seafood 
to consumers.

With its humble roots, the company developed through the perseverance, 
determination and hard work of its management team. Today the brand 
is a primary player in the seafood industry – both domestically and in 
South-East Asia. The homegrown brand is the nation’s largest wholesaler 
of fresh live seafood – with over 100 types of imported marine species and 
premium freshwater river fishes. The company is also the first to bring in 
the Alaskan Spider Crab, live Sturgeon and Geoduck (a saltwater clam) 
into Malaysia.

In 2001, Datuk Wong saw the growth in demands for quality seafood and 
a need for diversification. He decided to venture into the F&B industry 
and opened Restaurant Unique Seafood 23 in Petaling Jaya. Operating at 
the single outlet, the flagship restaurant captured the heart of locals and 
visitors with its fresh seafood cooked in different, delicious ways. With 
loyal followers and being well-known for its ‘star dishes’, Malaysian Chili 
Crab and Salted Egg Crab, the reputation of the restaurant grew – and so 
did the number of outlets.

Unique Seafood’s menu is mostly pork-free and localized Cantonese 
cuisine, serving appetizers, soups and mains. It is also known for its 
aquarium area – which features many tanks filled with live fishes, prawns, 
lobsters, Alaskan Spider Crabs, clams, abalones,and etc. – imported from 
all over the world. Guests can make their selection of live fishes and other 
seafood from here to be prepared to their liking by the Master Chefs.

A Gastronomical Branding Initiative
The famous restaurant opened up three more 
outlets in the next 10 years in Ipoh, Subang and 
Damansara, with the capability of serving up to 
20,000 guests in the 100,000 sq m space. With a 
team of dedicated Master Chefs at the forefront, 
the restaurant continues to delight food 
aficionados and loyal customers with exciting set 
menus and a selection of signature dishes served 
in thoughtfully plated individual portions.

Other than serving crowd favourites, the 
restaurant chain has an array of innovative and 
distinctive items – including special seasonal 
dishes. The chefs constantly introduce new 
dishes with different cooking methods to refresh 
the menu and keep the dining experience up to 
date. This being said, the new menus continue to 
be prepared in strict adherence to the traditional 
flavours of Unique Seafood’s cooking – using 
simple and delicate flavours.

While the restaurant is already well-known, 
the brand continues to increase its branding by 
putting advertisements in newspapers and on 
Facebook and blogs; as well as participating in 
the International Gourmet Festival.

Embarking on New Cooking Endeavours
With the Vision of being more than just a 
restaurant chain, the management of Unique 
Seafood expanded its portfolio with the opening 
of a banqueting service line. The Unique 
Ballroom in Petaling Jaya, with Roman Imperial 
and Romantic Fantasy designs, can cater to up 
to 200 tables for various functions and occasions.

The brand has successfully managed to 
differentiate itself from its competitors by offering 
a wider variety of live imported seafood which 
cannot be found in other restaurants. Through 
its fine selection, customers are also able to 
appreciate the best live seafood and savour the 
immaculate taste of freshness.

Unique Seafood’s forward-looking management 
team has plans to open up a Chinese cooking 
school in Malaysia. In line with the restaurant’s 
focus on seafood, the cooking school will 
specialize in preparing seafood dishes.
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Cloud BackUp Solutions

A Pioneer in Cloud Technology
Infinity Consulting Technology (ICT) was founded in April 2005, armed 
with the Mission to lead the cloud services in the country. Over the years, 
the management spotlighted its energy and work on cloud services, 
thereby making the brand one of the pioneers of the industry in Malaysia.
Based in Subang Jaya, Selangor, the company is the brainchild of six 
distinguished and passionate professionals from the IT industry – with 
its core team having more than 100 years of combined expertise. 
Their array of technological knowhow includes midrange systems, 
software development, large-scale server consolidation, data centre, 
telecommunications and more relevantly, the management of cloud 
services.

ICT is one of Malaysia’s dynamic and ever-expanding Information and 
Computing Technology Company – especially in cloud services. The 
company is going all-out to deliver creative and innovative products to 
customers at competitive pricing.

As the only agent-less cloud backup service provider in Malaysia that 
specializes in cloud backup, the tech company develops cloud backup 
solutions to empower organizations to have the ideal backup solution via 
the most flexible and attractive plans.

ICT offers the Aegis cloud backup services, which is based on the Asigra 
Televaulting platform – well known for being the first in agent-less backup 
systems. The company’s business has developed and today ICT has been 
bestowed the title, ‘sole hybrid partner of Asigra in Malaysia’.

More Than a Backup Brand
Critical data duplicated at an offsite is safer than having complete loss 
of data, and ICT innovatively manages to do so for its clients. This is 
successfully carried out through the innovative Aegis, a disk-to-disk 
and cost effective data backup solution with full data recovery. Being 
a better alternative to the tape-based data recovery system, it also has 

the flexibility of offering multiple platforms of 
computing environments to companies that 
want to secure their critical data in a secure 
offsite location.

The Aegis data backup recovery system is a zero-
hassle maintenance and management solution 
– complete with a disaster recovery plan. The 
plan is made even simpler with ICT’s assistance 
for customers to help defend their data when 
technological disasters strike.

Creating history by being the only agent-less, 
multisite backup and recovery software solution, 
Aegis eradicates the negative impact of the 
ages with its two software components – the 
DS- Client and the DS-System. The former is a 
software installed at a local or remote site on any 
Windows, Macintosh or Linux server and captures 
data from target backup machines; while the 
latter conducts several data reduction processes 
– compressing, encrypting and transmitting data 
via an IP WAN to the DS-System at the selected 
locations.

Breakthrough Branding in the Digital Era
Branding has always been vital for ICT, with 
the Aegis Cloud Disaster Recovery catering to 

different levels of applications and systems, 
while ensuring availability and saving in cost.

As a fully subscription-based service, it removes 
any capital investment with its flexible ‘pay-
as-you-grow’ and ‘pay-as-you-use’ options. Its 
branding strategy lies in the system’s ability 
to reduce backup, replication and disaster 
recovery cost by more than 70 per cent (versus 
the conventional methodology) for hundreds of 
clients.

This includes Risk Analysis, Business Impact 
Analysis, Recovery Strategy, Implementation, 
Testing & Exercising (disaster recovery testing), 
Monitoring, Support, Maintenance and 
Management.

ICT’s branding exercises have helped it gain great 
customer confidence. This has been achieved 
through participation in the SME 100 Awards, the 
generation of interesting posts on Facebook and 
involvement in various road shows.

The company has plans to bring in more 
technology and expand its staff head count in the 
near future as well as build a Data Recovery (DR) 
centre for customers to perform a DR test.
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A Cool Solution
Headquartered in Hong Kong, Al-Co is an international company known 
as a major green cooling solutions provider. Al-Co has made a presence in 
South-East Asia since 2011. Today, the company provides cooling solutions 
to clients around the world through its select team of experienced 
technical professionals in the air-conditioning industry.

Al-Co’s manufacturing plant is situated in Guang Dong, China. A modern 
park that covers 100,000 square meters, it is the place where the 
company’s full range of refrigeration and air-conditioning products are 
manufactured for its clients around the world.

The plant also has comprehensive R&D and testing platforms for 
continuous improvement and product innovation. Its Environmental 
Controlled Chamber Test Facility, used to conduct performance tests for 
each Hybrid Chiller, under designed ambient conditions, is recognized by 
SIRIM and is certified by the China National Accreditation Service (CNAS).
Among the company’s well-known projects in Hong Kong include St. 
Teresa Hospital, Castle Peak Hospital, Yuen Long Government Office, 
Tsuen Wan Government Office, Water Supplies Department Workshop 
and Tin Shing Shopping Center.

With the rise of awareness to be environmentally friendly in Malaysia, Al-
Co has successfully delivered its expertise in projects such as Port Dickson 
Hospital, INTI College Subang, Rawang Specialist Hospital, KANEKA 
Malaysia, Kuantan, Everyday Brush Industries and Boh Ming Breeding 
Farm.

Green Branding Initiatives
Branding has played a vital role in the development of Al-Co across 
its markets. Through its consistent branding and promotion of green 
products, the company has become a recognized brand throughout 
South-East Asia. Its unswerving branding techniques have also given the 

brand the opportunity to expand the business and 
spread information about its cooling solutions to 
more people.

Among the branding initiatives taken by Al-Co 
include joining in many marketing events such 
as exhibitions and product launches. Al-Co has 
also expanded the business by collaborating with 
other business partners and distributors from 
Singapore, Vietnam, Thailand, Cambodia and 
Myanmar.

An innovative company, Al-Co has been busy 
coming up with new system innovations and 
product developments for the convenience of 
its clients. After getting demands for its green 
products, the company has been actively trying 
to expand its products range – while ensuring 
its range of products exude quality and are 
reasonably priced.

Among its latest innovations is the VWV System 
– which has the lowest capital expenditures 
(CAPEX) and operating expenses (OPEX) in the 
cooling solutions industry. The system is a 
centralized air-conditioning system designed 
with variable water volume by pump staging 
control and built-in plant control optimization. It 
also offers users flexibility in installation – such 

as unlimited piping length and better system 
redundancy.

The Future Is Eco-friendly
With the Vision to be the world’s leader in 
green cooling solutions, Al-Co will continue to 
develop energy saving evaporative air-cooled 
hybrid chiller systems to help owners save more 
energy while taking care of the environment. The 
company will also continue to create awareness 
of green products among Malaysians.

The Al-Co brand products have the opportunity 
to differentiate themselves with their new 
technology and innovation. With the products 
being certified as ECO products, the company 
is able to ensure that the environment is taken 
care of by saving on energy, water, cost and 
space. The brand’s success in the industry is duly 
reflected by positive feedback from clients who 
are satisfied with the decline of operational costs 
after using its products.

When it comes to future plans, Al-Co will be 
expanding more internationally in the coming 
days. The company will also be launching new 
products to meet the demands of clients as well 
as provide satisfaction to patrons in various 
industries – be it in terms of performance or cost.
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Stem Cells: Beauty, Potency, Vitality
Cellavie is a pioneer and leader in human stem cell therapy service 
provider for wellness and healthy aging research in Malaysia. Integrated 
in 2011, Cellavie is a multi-award winning corporation and the first to 
offer off-the-shelf cord-derived mesenchymal stem cell (MSC) therapy in 
Southeast Asia.

Since 2013, Cellavie is also being promoted in Indonesia, Thailand, 
Vietnam, Taiwan, China and Australia. Cellavie pledged to provide the 
highest quality in its kind of services locally and internationally. Cellavie 
has indeed come a long way in raising the bar in the industry by providing 
MSC from newborn umbilical cords that have the richest source of stem 
cells as well as being the youngest, purest and most potent, without 
harm or risk to the baby or the client.

Cellavie is currently determined to hoist up the industry by providing the 
best way to age gracefully as MSC holds great promise as a key agent in 
repairing and regenerating tissues and modulating inflammation which 
is the key to all tissue/organ damage resulting in accelerated aging 
process.

Cellavie’s cord MSC is only obtained with the consent of the parents. 
All three generations of immediate family members must be free of 
diseases and infections and practice healthy lifestyle. The stem cells are 
excluded if they carry chromosomal defects and genetic polymorphisms 
and mutations – including genes for cancer. Other tests include specific 
stem cell surface markers, tri-differentiation ability and expression of 
‘stemness’ genes, viability and sterility testing. Under Cellavie’s advanced 
technology and protocol, stem cells are further processed under the 
strictest standard in a cGMP certified laboratory for clinical use. Cellavie 
has also embarked on human trials involving various chronic diseases and 

other debilitating conditions for which there are 
no satisfactory treatments.

Coupled with the evidence and experience from 
largest uninterrupted series of wellness clients 
since 2011, Cellavie’s brand means a guarantee 
of safety and confidence in efficacy.

Multi-award Winning Stem Cell Company
In 2015, Cellavie was inducted into the SME100 
Fast Moving Companies Award in ‘Healthcare, 
Pharmaceutical and Biotechnology’. For two 
consecutive years, 2015 and 2016, Cellavie was 
also the proud recipient of the Health and Beauty 
Award in the ‘Medical Technology’ category. It 
was also nominated and voted by subscribers 
of LONG LIFE Magazine. This achievement 
contributed to global recognition for the Cellavie 
brand name.

Cellavie is constantly invited to participate at 
medical conferences and exhibition. At the most 

recent congress of the The Malaysian Society of 
Aesthetic Medicine (MSAM) in 2015, Cellavie was 
one of the main sponsors and its team trained 
specialist gave a lecture on stem cells to a sell-
out crowd.

Cellavie’s specialist doctors were also invited to 
speak in the Philippines at the invitation of the 
Philippine Heart Society in June 2014; also in 
Shanghai and Changsa, China, at the request of 
the Provincial State Authority in June 2015; as 
well as at Hanoi, Vietnam, in October 2015. Its 
specialists are guest speakers of the Malaysian 
Health Tourism Council (MHTC – part of the 
Ministry of Health) to promote stem cell therapy 
in Malaysia.

Future Plans
Moving in tandem with involving technology, 
Cellavie plans further its research and finding on 
human trials involving various chronic diseases 
and other debilitating conditions.
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Sri Lankan Goodness in Malaysia
A beloved beverage for million across the globe, according to the Ming 
Dynasty scholar, Xu Guangqi, tea is a divine herb. The importance of tea 
is clearly demonstrated that it comes a close second to water as the most-
consumed beverage in the world.

Established in 2002, Ceygold tea contains 100 per cent pure and non-
concentrated natural herbs picked and processed by experts under strict 
hygienic conditions. The tea expert uses the best quality traditional 
methods and natural herbs to retain both quality and value of the tea.

Originating from Sri Lanka, Ceygold tea offers tea lovers around the world 
different flavours of tea – including Black Tea, Green Tea, Peach Tea, 
Strawberry Tea, Lemon Tea, Cardamom Tea, Ginger Tea, Cinnamon Tea, 
Earl Grey Black Tea, Apple Black Tea, Mint Black Tea, Jasmine Black Tea 
and Orange Black Tea.

With products coming in various types of packages – tea bags, pot bags, tea 
dust, tea leaf and a number of flavoured teas, the well-known Sri Lankan 
tea is distributed at restaurants, hotels, hypermarkets, supermarkets and 
other locations. The company currently supplies various teas in Malaysia 
and Singapore.

Branding Ceylon Tea
Ceylon tea is recognized and accepted globally as the world’s finest tea. 
Known for its unique characteristic of tastes, flavours and aromas that are 
blended together, it has created a savoured and loved beverage across 
the globe. Ceylon tea has a rich mellow flavour, is golden brown in colour 
and has a pleasant and natural aroma – making it a popular tea among 
tea enthusiasts globally.

On a mission to provide tea lovers the quality taste of various blends of 
tea from Sri Lanka, Ceygold ensures the taste of its tea is tailor-made 

to suit different palates. The company runs its 
business in the most professional manner; plus it 
is Shariah compliant. Ceygold tea is armed with 
the Vision to have a strong presence throughout 
Asia and the Middle East, and to ensure it is Asia’s 
most popular ‘value-for-money’ tea.

Ceygold’s sublime product branding lies in 
its aroma, flavour and health benefits it gives 
its consumers. Armed with a rich source of 
flavavonoids, which has antioxidant properties, it 
assists in protecting and maintaining the cells in 
the body. As a healthy source of hydration fluid, 
tea can be comparable to drinking water in its 
effort to quench thirst – but is more pleasurable.

When tea is consumed on its own, it tastes 
smooth and gives a wonderful feeling, plus 
contains virtually no calories. Scientific evidence 
also suggests that tea has a protective effect 
on the health of the heart, and with its natural 
source of fluoride, helps to maintain healthy 
teeth as well.

Flavourful Achievements
The taste and the quality products itself are special 
attributes of Ceygold which continue to attract 

the industry, consumers and the community in 
general. The brand has participated in events 
such as the Malaysian International Food Fair 
plus various hotel and beverage exhibitions.

Ceygold’s own branding techniques have helped 
it build and grow its reputation. Quite naturally, 
customers remember, recognize, and recommend 
its product to others. The company has also 
increased its business value by leveraging on and 
helping to win new customers, as well as build 
trust in the market, reaching out to consumers, 
potential clients and suppliers.

The company’s biggest achievements so far 
include its ability to achieve its set targets earlier 
than planned, successfully driving the products 
into additional states and getting more new 
business from clients.

Among the future plans for this flavourful brand 
includes entering a wider range of markets 
– including hypermarkets, supermarkets and 
hotels. Ceygold also plans to do more branding 
to enhance its Brand Image in targeted areas.
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All for the Environment
Founded in 1981, the ESONA Group has offices in U.S., Taiwan and China, 
with its headquarters and manufacturing plant located in Malaysia.

Esona has an interesting name of origin, with the ‘E’, when pronounced in 
Mandarin, refers to a lady – reflecting the qualities of softness, gentleness 
and pure spirit. The brand name is a representation of ‘Extraordinary 
Solution Natural’, with the two letters of the last two words being a 
reflection of going back to the natural, healthy and pure green lifestyle.

With the promise of enjoying a carefree, harmonious lifestyle by living 
healthier and greener, Esona is all about loving health and Mother Earth. 
The company specializes in environmental services and the distribution 
of green and low-carbon home care and personal care products to the 
consumer, commercial, industrial and agricultural sectors.

Armed with the Vision to create safer methods to keep the environment 
germ and dirt free, without sacrificing quality, Esona’s Founder and 
President, A.H. Kuan, introduced a series of natural, safe and green living 
cleaning products. Inspired by the quality of harmonious coexistence with 
the environment, the products are made using advanced biochemical 
technology and green care approaches.

The environmentally friendly company aims to produce natural, 
harmonious, healthy personal care and home cleaning supplies; now 
promoted in China, Taiwan, India and ASEAN countries. Esona intends 
to continuously deliver low-carbon technology with green products and 
green care services to citizens across the globe.

Providing Natural Solutions
An industry leader in professional and technical services, Esona provides 
eco-friendly low-carbon solutions to sanitation, odor management, anti-
bacteria, pest management and other green services for industrial plants, 
veterinary farms, medical institutions, offices, restaurants, houses and 
more.

Offering single products or a complete service 
package, the brand is consistent in providing 
holistic sustainable solutions. Esona is also 
an OEM supplier of high-quality professional 
cleaning products and systems.

Esona’s low-carbon products cleanse, deodorize 
and sanitize efficaciously without leaving harsh 
chemical fumes or residues; but with instant 
deodorizing and emulsifying effect, easy rinse, 
saving energy, is residue free and leaves no 
negative impact on the environment.

With the belief that everyone is able to have green 
living and have laughter everywhere, Esona enjoys 
a high reputation internationally. Its stringent 
production quality standards have earned it 
many international standard qualifications and 
successfully complied with Good Manufacturing 
Practice (GMP), Sanitary Standard Operating 
Procedures (SSOP); accredited with Eco-label and 
MyHijau GreenTAG certification, SIRIM and SGS 
product-related compliance tests.

The Esona Group, along with its associated 
companies also involves in professional green 
care services and consultation in green pest 
management, eco-cleaning and maintenance, 
toilet deodorization, municipal road cleaning, 

garbage collection and many sanitation-related 
issues to the household, industrial & commercial 
sectors as well as municipal and public 
institutions.

A Green Branding Strategy
Esona’s branding differentiation in the industry 
lies in its low-carbon cleaning products which 
adopt the latest biochemical discovery and 
innovative technology, while conforming to the 
green and low-carbon product guidelines, not 
containing aggressive solvents, phosphates, 
benzenes, fluorescent agents and other harmful 
ingredients. The company’s products are 
formulated with assorted botanical and mineral 
extracts and unique natural cleaning materials, 
with the added and exclusive nano functional 
formulation for easy deep penetration and good 
performance.

In its quest to foster a greener globe, respect 
and protect nature while integrating a sense of 
ecological awareness on environmental culture, 
Esona promotes the importance and sustainability 
of the green environment culture. The company 
will continue to promote and contribute to the 
building of an econation, – a bonafide green, 
non-toxic and healthy low-carbon environment 
for a greener home and greener Earth.
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Outstanding Lifestyle Redefiner
Home’s Harmony Bed & Bath is a one-stop supply centre for home linen, 
bedding accessories, homeware and lifestyle furniture. Home’s Harmony 
commenced operations in the mid 1990’s and today it has established 
more than 20 fully owned retail outlets in Malaysia.

Home’s Harmony’s flagship boutique outlet is located at the New Wing of 
One Utama Shopping Centre. It boasts a retail trading floor of more than 
13,000 sq. ft. and offers a wide range of home furnishing products and 
décor choices to meet its customers’ needs.

Growing from strength to strength, Home’s Harmony today takes pride 
in being a complete range of one-stop household-furnishing provider and 
intends to give its customers everything under one roof. The brand offers 
a wide range of well-designed home furnishing products that caters to 
different market segments. It even provides a premium range of items for 
those who are looking for luxury quality goods.

Home’s Harmony’s range of products is designed by the finest 
designers and designing houses locally and overseas. It markets its self-
manufactured merchandise as well and externally sourced bed and bath 
linen products (under Home’s Harmony own in-house brands) such as 
Jean Perry, Louis Casa, Sarah Miller, Genova Letto, Novelle Home, Diana 
Home and Cotonsoft.

Nurturing a Recognizable Home Brand
Branding has given Home’s Harmony the opportunity to reach out to not 
just its loyal customers, but also new customers, as the brand is built 
consistently through the use of media channels such as newspapers, 
magazines, and social media.

Since its inception in 1990’s, Home’s Harmony has established its 
reputation in the home linen industry specialized in retailing of home 

linen and homeware in Malaysia. Home’s 
Harmony is confident that consumers are more 
likely to purchase its products as the brand 
does not compromise on quality; particularly – 
when it comes to home products such as bath, 
bed linen and bedding accessories. Home’s 
Harmony ensures to deliver quality products, 
good customer service and satisfaction to its 
customers.

The name ‘Home’s Harmony’ naturally allows the 
brand to be well received by customers as it ties 
in well with home products. In fact, the overall 
branding efforts have thus far been fruitful and 
has helped the company gain a stronger Brand 
Presence in the Malaysian Market.

An Uplifting and Effervescent Presence
Home’s Harmony has recently taken the 
initiative to revamp most of its shops from warm 
to more vibrant frontage – giving the brand an 
entirely new look and feel. It has changed the 
shopfront colour to ORANGE as it stands out more 
prominently – simultaeously giving the brand a 
‘fresh appearance’.

This award-winning brand has recently diversified 
into other home furnishing and homeware 
product range including sofa beds, storage 
boxes, stools, coffee tables and laundry baskets 
to complement its existing extensive array 
ofhome linen products in its stores.

Over the years, Home’s Harmony has continued 
to grow its customer base by getting patrons 
to join its loyalty programme. The brand even 
gave out attractive discounts and organized 
serial events like its Members’ Day to appreciate 
its customers’ support, confidence and loyalty 
towards the brand. Moving ahead, Home’s 
Harmony will continue to find more creative 
ways to strengthen its membership programme.

Home’s Harmony aspires to open more shops 
in the coming years and continue to grow in 
terms of design, appearance,quality and product 
variation offered, solidifying its efforts of winning 
new customers. The brand, a strong believer in 
consistency and quality will bring in more new 
home-related products and continue to persevere 
in its journey of becoming the leading one-stop 
supply home centre in Malaysia.
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Passionate Early Childhood Educators
Q-dees Worldwide Edusystems (M) Sdn. Bhd. began with a few passionate 
educationalists who decided to take the bold step to revolutionize early 
childhood education. They did this by developing holistic, fun-filled 
programmes that have an effect in stimulating a sense of curiosity, a 
passion for learning and instilling moral values in preschool students.

Being the leaders in preschool education in Malaysia, the research-driven 
educational institute goes by the philosophy that 70 per cent of a child’s 
intellectual capacity is formed before the age of seven.

Q-dees empowers the young mind to embrace lifelong education in order 
to become productive, happy citizens of the future who are connected to 
the real world.

The company has the Vision to unlock the limitless learning potential that 
children have and guide its students to evolve into confident, creative 
and caring individuals through technology and the award-winning Link & 
Think Methodology.

Branding Education through Skills
The foundation of the Q-dees educational curriculum, the Link & Think 
Methodology, effectively imparts complex concepts through the simple 
method of establishing interconnected and interrelated knowledge. This, 
in turn, provides a platform for advanced learning. The method promotes 
the love for learning through reasoning and logic –compared to the 
traditional method of memorizing to imprint the knowledge in the minds 
of the children.

When it comes to the practice of ‘Higher Order Thinking Skills’ or H.O.T.S. 
among Q-dees’ students, the successful method is encouraged through 
the application of the Link & Think Methodology in its programmes.
Q-dees has created its own branding by being the only preschool in 

Malaysia which integrates multimedia in the 
classroom to deliver the lessons. When combined 
with the usage of multimedia software in 
the classrooms, the programme allows each 
student’s achievements to be recorded.

Using the Link & Think teaching methodology, 
the Q-dees learning modules are benchmarked 
internationally. Developed by its own educational 
specialists, the Link & Think technique is also 
taught to primary school students, where 
high-quality education specialization is in high 
demand.

The Q-dees specialized curriculum is integrated, 
and provides emphasis on incremental learning 
progression – where each topic is designed to 
build upon skills and knowledge gained from 
prior lessons. As students progress through 
the course at their own pace, they are sure to 
understand the subject before going to the next 
one. This enables them to gain self-confidence, 
as well as develop good learning habits. These 
positive habits soon become natural to them and 
provide them with a strong foundation that helps 
to develop their love for knowledge in future 
academic endeavours.

Creating Educational History
When combined with the usage of multimedia 
software in the classrooms, the programme 
allows each student’s achievements to be noted 
down.

Having been recognized as the regional 
educational player in Early Childhood 
Development, Q-dees is all set to meet the 
world’s ever-changing needs in the education 
sector.The company’s well-researched, cutting-
edge programmes and exceptional teaching 
techniques are all products of detailed and in-
depth research. The programmes go through 
thousands of man-hours of research and practical 
applications before being considered ‘class ready’ 
and effective for student learning.

Being in the education industry for over 25 
years, Q-dees is committed to delivering world-
class education. The brand is on the right track 
to achieve its Vision of becoming a global 
corporation that provides quality programmes 
and content for the development and realization 
of a global-knowledge economy. Towards this 
end, Q-dees empowers the young minds of today 
and, ultimately, the leaders of tomorrow.
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An International School of Language
Opening its doors to English language students in Italy in 1972, the Wall 
Street English (WSE) Centre was founded by Dr. Luigi Peccenini. Using the 
company’s ‘blended’ learning model, the centre’s multi-method teaching 
techniques is recognized as a premium provider of English Language 
training for adults.

Owned by well-known international publisher, education and information 
giant, Pearson Education, the global company has successfully taught 
over two million students across the world. Committed to global 
education, the centre continues to be the international brand of choice 
in English Language education for adults. WSE has a strong presence in 
Asia and provides English Language courses in 450 centres in 27 countries 
and regions.

With 40 years of history in its portfolio, WSE provides the opportunity 
for students to have access to quality English Language learning courses, 
important business information, multimedia services and classic English 
literature.

WSE’s Malaysian language centre is located at ANSA Kuala Lumpur on 
Bukit Bintang and has been in operation from January 2013. The language 
school has recently opened another branch in Cyberjaya. Working 
with well-known designers to build its learning centres, the brand’s 
internationally designed centres are conducive to learning – with up-to-
date hardware and software.

Branding through Learning
The students of WSE learn English to advance their education level, 
careers or for personal reasons. As such, courses are designed to drive 
to them achieve their desired results. Using online methods, the course 
work is a blend of interactive multimedia in small size classes. Personal 
tutors are responsible to monitor every student’s studies, and after each 
core class, students are given an up-to-date progress summary of the 
language skills acquired.

WSE’s unique selling proposition lies in its tried-
and-tested method of teaching English to adults. 
The language centre is unique as it guarantees 
the results of students – through its curriculum 
design, development, implementation, and 
quality control of teaching methods. In line 
with the brand’s commitment to efficacy and 
transparency, the courses provided by WSE 
have been formally approved by University of 
Cambridge ESOL Examinations, and are aligned 
to the industry leading Common European 
Framework of Reference.

For WSE, learning is more than what happens in 
a classroom. After becoming a student of WSE, 
the teachers will connect them to the WSE World 
– a community that spans 30 countries with over 
230,000 people. Students are able to join chat 
forums, and take part in interesting conversations 
using their newly acquired language skills. The 
language school believes in broadening horizons 
and skills through participation in global 
conversations.

All of WSE’s English teachers hold internationally 
recognized Teaching English as a Foreign 
Language (TEFL) certification with at least two 
years of working experience. They also need 
to graduate from WSE’s own 44-hour English 
Teacher Training Course – provided by Wall Street 

English University before being allowed to teach 
at the centre.

Continuing on a Distinctive Education Path
WSE provides students with a study plan that fits 
their unique objectives and schedules. The centre 
uses its own digital student books for interactive 
lessons – thereby increasing confidence and 
fluency.

As part of the company’s core learning experience, 
the Encounter Class consists of two students who 
will participate in a variety of class activities – 
monitored by teachers who will provide feedback 
on fluency and usage.

The Social Club Class provides students with the 
chance to speak English in a relaxed and social 
environment – communicating to other students 
of the same level. The Complementary Class 
supports the natural learning process in a friendly, 
relaxed and communicative environment, with a 
maximum of eight students per class.

As a leading English language centre in the 
country, WSE will continue on its quest to listen 
to students’ needs and create the ideal learning 
plan for them to excel and achieve their language 
objectives.
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More Than Honey
Jens Wamssler was born in Bretten, Germany and is a third-generation 
winemaker whose passion for mead saw him conducting research and 
developing his unique mead recipe in 2000. Four years later, the mead 
was ready and available commercially.

Often considered the ‘drink of gods’, mead is produced in a fermentation 
process of three basic ingredients – honey, yeast and water. Wamssler’s 
mead is produced with a carefully guarded recipe handed down 
through the generations and differs from the conventional technology 
of producing mead. The company’s mead is fermented for almost eight 
weeks, then stored for maturation for at least three more months. The 
mead’s maturation process gives the unique Wamssler Mead quality 
crystal clarity – a uniquely fresh bouquet and a harmonic and rich flavour 
with a tinge of spiciness.

While mead is known as the oldest alcoholic beverage produced on Earth, 
Wamssler Mead has a unique signature that consists of a well-balanced 
aromatic character, which is founded on a unique yeast strain in the 
fermentation process and the masterful selection of specific honeys. 
The brand’s original fermentation process, combined with delicate 
ingredients, ensures that the final product has aromatic qualities and 
flavours that reflect premium quality mead.

With 12 per cent alcohol, Wamssler Show Mead is a medium-sweet, 
amber-coloured mead enriched with herbs and spices. Ideal for spicy Asian 
cuisines, it is also a good pairing for cakes and fruits. Wamssler Sparkling 
Mead is a light, amber-coloured mead, enhanced with a ‘bubbly twist’ – 
perfect as a casual refreshment.

It is Jens Wamssler’s passion and dedication to his craft that has brought 
an extensive knowledge in mead-making – from the selection of yeasts 
and honeys to the complex biochemistry of mead-making—all for the aim 

of producing the best mead in the world. Each and 
every production from the company is personally 
supervised by the man himself – to ensure that all 
products bear the premium quality and standards 
that he promises to deliver.

Branding Mead Wine
For Wamssler, branding is the key component in 
getting recognized. The owners have taken the 
effort to be innovators in mead wine and driving 
it into the 21st Century. This was achieved by 
the company moving away from the traditional 
branding of mead, which predominantly consists 
of honey and historic styling of bottles.

Wamssler has transformed through new branding 
which includes a new logo and labels for the 
bottle. The brand is now being recognized by its 
customers – which makes the company proud of 
their new brand makeover.

On top of this, the company’s presence has 
elevated in the recent years. Wamssler has been 
working closely with events and is recognized as 
a product that is marketed globally. Among the 
recent events that Wamssler has been associated 
with is Miss Tourism Malaysia 2016. The mead 

wine supplier has also established itself in a few 
shopping centres around the country for people 
to savour the unique ‘Wamssler Experience’.

Taking Traditional to the Future
Understanding that Wamssler is a developing 
business, the company believes in executing its 
brand strategy appropriately. With an increase in 
employees and distribution networks throughout 
Malaysia, the brand is happy with the positive 
feedback from the customers.

Exuding a distinctive flavour in the mead 
industry, Wammsler’s unique blend and taste 
gives it a distinction for those looking for an 
alcoholic beverage with a difference. It also has 
the ability to open the minds of customers to 
drinking mead, which is generally not a common 
beverage option these days.

Wamssler will continue to reinvigorate the mead 
market, bearing the Vision of becoming a market 
leader for the years to come. The company is 
currently working at getting Wamssler into more 
locations in Malaysia as well as launching the 
brand in the UK and Europe.
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Evolving Resonance
AV Tech Solution Sdn. Bhd. is a professional consulting 
firm specializing in Audio Visual 3S. The company started 
out handling conventional systems at the beginning of its 
business, but evolved to take on more advanced systems 
over the years.

In supplying a wide range of professional audio-visual 
(AV) products guaranteed to meet the specific needs of 
its customers, the brand is backed by a strong partnership 
with international AV brands. AV Tech strives to provide 
the best products and services that emphasize on 
differentiation and value-creation, on-site operational 
services and delivery – enabling the company to supply 
state-of-art infrastructure that is consistent with its 
hallmark traits of Innovation, Superior Quality and 
Outstanding Value. With over 10 years of experience 
in the industry, its dedicated team of experts strives to 
continuously provide customers with the best service and 
a whole range of superior AV equipment for maximum 
value.

Some of its products include projection systems; 
conventional systems, large venue systems, interactive 
systems, edge-blending solutions, video-mapping 
solutions, large format display solutions; LED display 
walls, video walls, digital signage, interactive kiosks 
& professional sound solutions; advanced control and 
automation solutions. This entire range of audio-visual 
products cater to businesses of all sizes and is capable of 
addressing AV needs of various scales.

Rapid Reach
Having served more than 2000 clients since its inception, 
AV Tech is one of the fastest-growing names in the 
industry. The brand’s professional standards and expertise 
have earned it recognition as a highly respected pioneer 
in the audio-visual field. Its notable list of clients includes 
Fortune 500 companies, multinational companies (MNCs), 
public-listed companies (PLCs), government-linked 
companies (GLCs), government departments, financial 
sectors, education sectors, as well as small-to-medium 
enterprises within the region.

Over the years, AV Tech has cultivated an excellent 
relationship with its vendors and suppliers. As a result, 
the AV Tech brand is connected with some of the major 
suppliers of AV equipment in the world, such as Samsung, 
BenQ, Epson and more. AV Tech works closely with them 
during marketing initiatives such as seminars, workshops 
and exhibitions to concurrently build its brand presence.

Currently, the company is moving towards developing 
more advanced display solutions such as multi-projection 
solutions – projector edge blending, projection mapping, 
interactive projection, transparent LCD display, hologram 
display and more. It aims to move away and beyond 
conventional set-ups such as corporate meeting rooms 
and large exhibition halls – which can be replicated by any 
other provider out there. The brand seeks to go beyond 
by offering products that are difficult to be replicated by 
competitors. Thus, it is heavily invested in research and 
development in large format panel displays such as LED 

display walls, digital signage at retail shops, video walls 
and more.

An Echo Above
AV Tech has its own special attributes which have 
positively inspired and impacted the industry, consumers 
and the community encircling it. The forward-moving 
brand is ever on the lookout for new technologies and 
solutions in its ongoing pursuit of finding cost-effective 
yet creative means of display requirements.

With this Vision permanently instilled in the company’s 
heart and soul, it is moving forward in simplifying and 
researching various market tools that are currently hard 
to access due to their high price points. By lowering the 
costs and coming up with user-friendly alternatives – 
such as intuitive software to navigate hardware – AV Tech 
aims to ultimately make such technology accessible to 
everyone.

AV Tech now strives to continue in creating awareness 
of new AV technology to the Malaysian market, by 
introducing its innovative solutions such as hologram, 
interactive, transparent LCD display, video mapping and 
projector edge blending – just to name a few – as such 
technology is very common overseas but still not well 
known in Malaysia. It looks forward to be the one that 
establishes such technology as a mainstream product in 
the local market.
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Answering the Call of Science
CryoCord Sdn. Bhd. was established early 2002 in answer 
to the call by the Ministry of Science, Technology 
and Environment of Malaysia for the research and 
development of science by local and foreign partnerships 
in the medical biotechnology sector – especially in 
cutting-edge technology.

Homed at Cyberjaya, the company offers a range of 
services to store mesenchymal stem cells (MSCs), 
besides the storage of hematopoietic stem cells (HSCs). 
While HSCs have the ability to differentiate into blood 
components such as red blood cells, white blood cells and 
platelets, MSCs have the ability to differentiate into other 
cells which may be restricted in HSCs – such as bone, 
heart, nerve, cornea, fat and cartilage cells.

Today, CryoCord has grown immensely in strength and 
size to be the leading and most comprehensive stem cell 
bank in Southeast Asia. CryoCord is also a fully licensed 
stem cell bank under the Private Healthcare Facilities 
and Services (PHFS) Act 1998 by the Ministry of Health 
Malaysia.

Bearer of Immaculate Standards
Having been conferred MSC Status by the Multimedia 
Development Corporation, collection and processing 

procedures effected by CryoCord are of the highest 
standard, not to mention in line with the European 
standards on Cord Blood Banking. CryoCord employs 
very stringent criteria set by the American Association of 
Blood Banks, and is in strict compliance with European 
standards on Cord Blood Banking and Stem Cell Research.

CryoCord is proud that the National Pharmaceutical 
Regulatory Agency (NPRA) has awarded its laboratory 
with the CGMP certification. The Laboratory Accreditation 
Scheme of Malaysia (SAMM) has also awarded the 
laboratory with the ISO 15189, certified for medical 
testing and ISO 14 644 Class 5 (Class 100) Cleanroom with 
high-efficiency particulate air (HEPA) filters [certified by 
National Aeronautics and Space Administration (NASA) 
and US Federal Standard 209E]. HEPA filters are critical 
in preventing the spread of airborne microorganisms and 
possible infections. Such facilities assure a very high level 
of protection against airborne disease transmission.

With riches of expert experience in stem cell banking 
and research, CryoCord received the Best Stem Cell Bank 
Award five years in a row by Baby Talk Magazine. To date, 
more than 60,000 families have sought and entrusted 
CryoCord’s uncompromising skill, professionalism and 
integrity to store their priceless stem cells.

CryoCord’s outlook for the near future is to further 
strengthen its position as a renowned and trusted stem 
cell bank by reaching out to people beyond borders and 
boundaries. It is also looking for novel ways to stay in 
trend with various modes of advertisement that are used 
in today’s digital world in order to publicize in a more 
efficient way.

Driving the Brand Forward
CryoCord has used several platforms to drive its branding 
initiatives forward, namely international conferences and 
events, mass media exposure, billboard advertisement, 
magazine advertisement, celebrity endorsement, 
Information Technology and innovative social media 
campaigns – all of which have worked in tremendous 
favour in creating Brand Awareness and strengthening 
the CryoCord brand presence in the market.

This winner of The BrandLaureate SMEs BestBrands 
Awards 2015 and Best Stem Cell Bank for five consecutive 
years (2012-2016) also believes that giving back to 
community is imperative. Hence, it recently conducted a 
successful fundraising project with MAKNA as part of its 
Corporate Social Responsibility project.
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Outstanding Brand in Education
Cyberjaya University College of Medical Sciences (CUCMS) 
is a top-tier healthcare university in Malaysia. The 
Malaysian Qualification Agency, a government regulatory 
and quality assurance body, accorded CUCMS a Tier 5 
(Excellent) rating – on par with leading public universities.
Established in 2005, the university is located in Cyberjaya, 
Malaysia’s first Smart City, on a five-acre, modern, fully 
equipped, green-friendly campus that is surrounded by 
nature – aptly providing a serene, conducive environment 
for student living and learning.

The university currently offers more than 20 programmes 
including Degree, Master’s and Doctorate level 
postgraduate research courses in a wide range of 
disciplines – including Medical Sciences, Pharmaceutical 
Sciences, Psychology, Physiotherapy, Homeopathic 
Medical Sciences and Biomedical Engineering Technology 
– among others.

Paving the Way in Academic Excellence
In terms of academic reputation, CUCMS has been a proud 
pioneer in the educational field. The education brand is 
renowned for its five-year Medical Sciences programmes, 
including the postgraduate research programmes. Along 
with its Pharmacy programmes, it is a leading top-rated 
institution which is on par with other healthcare schools 
as well as being one of very few Malaysian universities 
with a Master’s in Clinical Pharmacy and the only 
Malaysian university with a Doctor of Pharmacy.

The brand has also established a strong industry reputation 
in the Occupational Safety and Health discipline; while its 

Psychology faculty has gained recognition by the Colombo 
Plan Secretariat for its postgraduate programmes. The 
university is also a partner of choice for the Ministry of 
Health in developing programmes for the complementary 
and traditional medicine field – as it is the only institution 
in South-East Asia to provide an accredited Homeopathic 
Medical Sciences Degree.

Backed by over a decade of teaching excellence, the 
establishment is staffed by over 200 industry leading 
professors, academicians and scholars who were 
former senior management, consultants and industrial 
professionals from leading organizations – including 
the Ministry of Health, Malaysian Nuclear Agency, 
National Anti-Drugs Agency, Pharmacy Board and 
National Homeopathic Medical Council – among others.
The academic team’s entrenched pool of knowledge, 
unsurpassed skill, strong industry collaboration and 
reliable networks have been instrumental in helping 
its graduates develop into successful professionals. The 
university is indeed proud of its 1500 successful healthcare 
graduates – including almost 600 fully qualified 
doctors and 441 proficient pharmacists. Furthermore, a 
significantly large percentage of graduates are guaranteed 
employment upon graduation in the public healthcare 
sector; while others continue to be at the forefront of 
industry development with top private organizations.

Branding Initiatives which Transform Lives
Since its establishment, CUCMS has always focused on 
quality education – making it one of the leading healthcare 
education institutions in the country. Healthcare is a 
niche industry that challenges the brand to provide its 

students with not only good grades but with a holistic 
career development as well

The brand’s exquisiteness can be witnessed from its 
extensive range of awards garnered, aptly reflecting 
the University’s position and top notch services, wide 
network of industry partners to provide an industry-
relevant education as well as strong partnerships with 
global education providers, further strengthening the 
university’s presence in the market.

CUCMS has been awarded various awards, including The 
BrandLaureate SME BestBrands Award 2015-2016 in the 
Medical & Healthcare Education category. This is clear 
proof that the institution is committed to delivering a 
high-quality education and producing holistic graduates. 
Staying pertinent, the university chooses not to limit its 
reach to just within in the country. By collaborating with 
global universities and colleges, the brand is poised to 
establish itself on an international scale. It also looks for 
potential programmes that will benefit its graduates with 
international experience in the humanitarian mission. In 
2016, CUCMS students went to Laos for a humanitarian 
mission to help eradicate poverty and elevate their 
standard of living, specifically in the healthcare area.

The university is proud of its graduates, thus ensuring 
that they are well-trained is its main objective. This effort 
is aligned with its Motto, ‘Nurturing Passion to Care’, and 
the aim to produce holistic healthcare professionals.
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Pioneering Stem Cell Treatment and Research
Incorporated in 2007, Cytopeutics is the leading brand in stem 
cell research and treatment company in the region. With 
its solid reputation in professionalism and evidence-based 
research, Cytopeutics has come to be trusted by medical doctors 
and scientists and is the preferred brand by major hospitals and 
research institutions. Through Cytopeutics, the world has come 
to acknowledge Malaysia as a biotechnology hub for stem cell 
research.

Cytopeutics is a world pioneer in mesenchymal stem cell, which 
is widely regarded as a true adult pluripotent cell. Cytopeutics 
is among the first in the world to demonstrate the generation 
of nerve cells, heart muscle and insulin-producing cell. From its 
inception, Cytopeutics has focused on medical conditions for 
which there are no satisfactory treatments such as end-stage 
heart disease, strokes, diabetes and its complications, spinal 
cord injury, Parkinson’s disease, blindness, multiple sclerosis 
and autoimmune conditions such as Lupus and systemic 
sclerosis.

The early success demonstrated in pilot feasibility studies 
galvanized Cytopeutics to embark on larger and more ambitious 
clinical trials with major institutions such as the Institut Jantung 
Negara (IJN), Universiti Tunku Abdul Rahman (UTAR) and 
Universiti Kebangsaan Malaysia (UKM). The concerted programs 
were recognized by the United States National Institutes of 
Health (US-NIH) and produced groundbreaking results which 
were presented internationally to peer acclaim and acceptance.

Due to the success of these clinical programs in positively 
benefitting patients with various incurable conditions, the 
programs have been extended to include more patients with 
wider indications and use of allogenic cord-derived mesenchymal 
stem cells. Multicentre programs to include participation from 
medical centres and institutions overseas have also been 

mapped. The forging of these vital relationships is in tandem 
with the vision of bringing comprehensive stem cell treatment 
solutions to Malaysia and the Asia-Pacific region so that lives 
can be improved.

Cutting-edge Technology
At Cytopeutics, stem cells are processed, isolated, and 
cultured in its cGMP certified laboratory which is certified as 
ISO 14 644 Class 5 (Class 100) Cleanroom with high-efficiency 
particulate air (HEPA) filters [certified by National Aeronautics 
and Space Administration (NASA) and US Federal Standard 
209E]. HEPA filters are critical in preventing the spread of 
airborne microorganisms and possible infections. Such facilities 
assure a very high level of protection against airborne disease 
transmission. The facility is also the first medical lab in the 
region with a central monitoring and control system (SCADA 
System).

All cell processing, storage and transport procedures and stem 
cell transplants carried out at Cytopeutics are monitored and 
executed by highly qualified and experienced professionals in 
accordance with international standards.

Summary of Clinical Results by Cytopeutics
Cardiocell and Cardiocell-ex for Heart Failure and 
Cardiomyopathy – resolution myocardial scar tissue and 
regeneration of new myocardium (on MRI gadolinium scan), 
with significant improvement in overall heart contractility 
potentially beneficial in no-options patients as a bridge to heart 
transplant; plus the latest results show most benefit when as 
adjunct to revascularization (bypass operation or angioplasty).

Angiocell and Angiocell-ex for Critical Ischemia and Vaso-
Occlusive Diseases – Restores circulation and blood supply, with 
significant angiogenesis and collateral circulation demonstrated 
on DSI; in addition, it is potentially beneficial in diabetes and 

heavy smokers with peripheral artery disease or small vessel 
coronary disease which are not amenable to revascularization.

Dermacell and Dermacell-Ex – Complete resolution of ischemic 
ulcers, with significantly better resolution of large ulcers when 
compared with mononuclear cell treatment and potentially 
beneficial in patients with non-healing ulcers due to poor 
circulation.

Neuroncell and Neuroncell-ex for Stroke and Other Brain/Spinal 
Conditions – Considerably better and faster functional recovery 
(Barthel and NIHSS) compared with standard treatment 
alone with less permanent disability and deaths at 12 months 
compared with standard treatment alone; potentially beneficial 
in all strokes and the latest results show most benefit when 
treatment is started early (within two weeks of stroke or injury).

Chrondrocell and Chondrocell-ex for Inflammatory and 
Degenerative Arthritis – Joint pain relief and improved mobility 
(WOMAC and Oxford) in severe osteoarthritis at 12 months with a 
marked improvement seen in inflammatory arthritis – including 
gout and rheumatoid arthritis, plus improvement to soft tissue 
injuries (cartilage, tendon and ligaments); and amazingly, low 
dose is as effective as high dose.

Autocell and Autocell-ex for Autoimmune Diseases – Limits 
inflammation by inhibiting proliferation and accumulation 
of lymphocytes and inflammatory cytokines with significant 
benefit in suppressing disease and maintaining remission, plus 
considerable reduction in circulating autoimmune antibodies 
with successful treatments recorded in case studies of lupus 
(SLE), psoriasis, systemic sclerosis, vitiligo and immune-
mediated glomerulonephritis.
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Beauty Beyond Belief
Leveraging on the crucial knowledge, ‘Appearance plays 
a significant role in the overall personality of a person’, 
Irene Chong originated Frontline Cosmeceutical (M) Sdn. 
Bhd. to provide professional and quality skincare and 
wellness solutions to women of all ages. Today, Frontline 
boasts a unique portfolio of beauty and related brands, 
leading in quality, innovation, and value; thus, elevating 
the Frontline brand to be Asia Pacific’s most trusted and 
sought-for beauty solution provider.

After much pursuit and research for a beauty product of 
excellence, Irene started her humble journey as a sole 
distributor of Casmara in Malaysia in 1998. Casmara is a 
range of premium skincare products from Spain, world 
renowned for its therapeutic facial and body algae peel-
off cold masks. Through Frontline, Casmara become the 
leading skincare range carried by many beauty salons and 
spas in the region.

In the years which followed, Frontline was also awarded 
master distributorship for Selvert Thermal, Eve Taylor 
and Ten Science – all of which are distinguished skincare 
brands from Europe. Frontline has witnessed many 
successes with the treatment of skin problems and has 
productively met the demanding skincare and wellness 
needs of its savvy clients.

Skincare Haven of the Orient
At present, its corporate beauty and spa centre, Wisma 
Frontline in Penang, is designed and equipped with world-

class facilities providing excellent training ground in skills 
and product knowledge for aestheticians and beauty 
therapists.

The extensively renovated and refurbished four-storey 
building in the heart of the city comprises a beauty 
centre, lounge & bar and a luxurious rooftop spa offering 
professional skincare treatments, body massages and 
health spa services. The centre also has a seminar room 
specially designed for yoga, belly dancing, Pilates and 
various functions.

With roaring ambitions, Frontline has built itself to a 
prominent position to be one of the movers ‘n’ shakers 
of the beauty industry. In the course of its growth in the 
trade, Irene strongly thinks that the importance of a 
quality professional and effective skincare products and 
services that Frontline offers is the basis of its sterling 
track record.

Beautifully Crafted Competitive Edge
Above and beyond remaining committed to cultivating 
healthy relationships with people in particular towards its 
consumers, business partners, employees, society and the 
Earth and growing together; branding played a key role 
in Frontline Cosmeceutical’s rise to become Malaysia’s 
leading cosmeceutical distribution company.

Founder, Irene Chong, sought to differentiate Frontline 
from its competitors from the very beginning with her 
innovative approach by pursuing alternative branding 

strategies and leveraging on well-chosen advocates 
to advance the brand. Frontline consistently took out 
full-page ads in well-known women’s magazines and 
nationwide newspapers – the idea was to give the 
company the appearance of being the biggest and the 
best in the business, even though it was still a newcomer!

To make the maximum impact with the acclaimed brands 
Frontline carried, Irene always went on to showcase her 
products and services at the largest and most visible 
booths at Malaysia’s two biggest beauty exhibitions – 
Beauty Professional Exhibition and Cosmobeaute Asia.

Irene also developed a crucial programme – the 
Frontline Dealership Plan – a comprehensive programme 
formulated to help salon owners grow their business in 
tandem with Frontline – and in return rewarded them 
handsomely in lucrative incentives. This approach also 
helped Frontline to amass a strong army of beauty salon 
owners as its nationwide dealers. As a result of this special 
‘co-branding’ approach, Frontline can now call upon a 
network of dealers that is over 2000 strong!

This beauty maverick and her team are currently working 
towards their Vision to be a skincare and wellness leader – 
not only in the Asia-Pacific – but other emerging Southeast 
Asian markets as well.

140



the brandlaureate

SMES Corporate Awards
BestBrands in Lifestyle – Wellness Solutions

Planting the Seeds of Health
GoodMorning Global Sdn. Bhd. is a brand focused on 
providing the best healthy food and beverage to the 
public. It started off with a simple dream where everyone 
could enjoy good health and achieve their goals in life. 
The company strives to improve general wellness by 
producing wholegrain products and health supplements 
of the highest grade with the latest technology.

GoodMorning Global® shares the love through grains. 
The Core Values of GoodMorning Global® is: ‘Plant the 
Seeds of Health and Harvest the Fruits of Love’.Adhering 
to the said company’s Core Values, the employees are 
trying their best to love everyone through educating right 
food eating to everyone they meet. The brand contributes 
by educating and promoting the healthy grains eating 
awareness. To date, GoodMorning Global Sdn. Bhd. has 
provided free sampling and health education to more 
than 500,000 primary school students.

GoodMorning® Vplus/VGrains/ VGold18 Grains – 18 is the 
Golden Healthy Combination
GoodMorning® 18 Grains series products live up to the 
Slogan: ‘Healthy &Trusted’. The ‘super combination’ 
of 18 grains makes the GoodMorning® 18 Grains series 
products not only healthy and nutritious, but delicious as 
well – always trusted for its goodwill. The main and first 18 
Grains product of GoodMorning Global® is GoodMorning® 
Vplus18 Grains. Based on the golden combination of 18 
different beans and grains, GoodMorning® develops and 
launches two more GoodMorning® 18 Grains products, 
namely VGrains 18 Grains and VGold 18 Grains.

GoodMorning® Vplus 18 Grains is a nutritious drink made 
up of 18 different beans and grains along with 5 unique 
ingredients: red beetroot, soya lecithin, seaweed calcium, 
prebiotic fructo-oligosaccharides (FOS) and soluble fibre. 
GoodMorning® Vplus 18 Grains is high in dietary fibre, low 
in fat, calcium added and also a good source of protein. 
No preservatives or colouring is added and it is lactose 
free. It has good aroma and it is tasty and convenient to 
drink.

GoodMorning® VGrains 18 Grains is a nutritious grains 
beverage made from selected 18 types of premium whole 
grains with 5 colours of phytonutrients. It is also added 
with 7 unique ingredients, i.e. purple sweet potatoes, 
blueberries, soluble fibre, soy lecithin, prebiotic inulin, 
lutein and calcium. VGrains 18 Grains is a best antioxidant 
and eye-protection grains drink.

GoodMorning® VGold 18 Grains is made from 18 selected 
high quality whole grains and 9 unique ingredients, 
namely ashitaba (tomorrow’s leaf), okra, lutein, Chinese 
yam ,sesamin, soya lecithin, calcium, prebiotic inulin and 
water soluble fibre. It promotes blood circulation to make 
cell activation and thus slows down the human aging.

GoodMorning® Vplus 18 Grains is a popular product sold 
in Malaysia and overseas – including Singapore, Brunei, 
Hong Kong, Taiwan, Macau, Indonesia and China. The 
brand has future plans to expand to big markets like 
Germany, England, Switzerland, France, Holland, Italy, 
Australia, New Zealand, South Africa, Sri Lanka, Canada, 
America and Argentina. The other 18 Grains series 
products also have great potential in export markets.

Harvesting the Fruits of Love
While generating business profit is important, 
GoodMorning Global® is also actively fulfilling its 
Corporate Social Responsibility via its community and 
environment programs. One such endeavour is showing 
love for patients who are suffering from chronic diseases 
(and their family members as well).

Furthermore, GoodMorning Global® works with St. 
John Ambulans Malaysia to promote health awareness 
in the light of ‘Prevention Is Better Than Cure’ through 
public welfare activities. All these activities take time 
and require financial sacrifice. Nevertheless, with the 
strong Core Values in heart, the whole company can 
follow the guiding principles which dictate behaviour 
and action. GoodMorning Global Sdn. Bhd. believes that 
its unchanging Core Values will lead the company and its 
members to fulfil their Vision by carrying out the Mission.

GoodMorning Global® continue sits research – developing 
new products based on ‘Grains’, such as grain beverages, 
meal replacements (e.g. Vmeal), dried fruit and vegetables 
(e.g. Beetroot Crisps) and facial products. The brand also 
aims to explore more selling markets internationally and 
promote health awareness universally. All of these are 
in line with its aim of becoming a leading company for 
health food and beverage– making GoodMorning® the 
trusted product of every family. GoodMorning Global®is 
certainly ready to fly high and greet everyone’s new day 
with a ‘GoodMorning’ globally!
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Exuding Remarkable Brand Growth
The first KK Supermart & Superstore Sdn. Bhd. (KK Super 
Mart) had its humble beginning in June 2001, by Dato’ 
Dr. KK Chai. At that point, it only occupied the ground 
floor of a shophouse in Kuchai Entrepreneurs’ Park, Kuala 
Lumpur.

Within a time span of 10 years, KK Super Mart grew 
rapidly and proudly established 64 outlets that were 
mainly located at the heart of Kuala Lumpur and the Klang 
Valley. Today, the KK Super Mart chain has expanded its 
wings to other states like Malacca and Kuching. KK Super 
Mart, with its Vision to ‘Provide Consumer Convenience 
Universally’, remains open 365 days with 24-hour 
operation.

Located strategically in densely populated residential 
estates and high-traffic zones, KK Super Mart always 
offers competitive and fair pricing. Each store is stocked 
with over 9000 products – including KK proprietary brand 
products, fresh goods, daily household requirements and 
a variety of services.

Growing from height to height and in tandem with Dato’ 
Dr. Chai’s vision of making the brand a household name 
throughout Malaysia and beyond these shores, the chain 
has now opened its doors for ownership of the KK Super 
Mart Franchise. Coupled with a desire to assume Corporate 

Social Responsibility, the KK Super Mart business had 
been packaged into a Business Format Franchise to cater 
to budding entrepreneurs and those wishing to gain 
financial independence.

Impacting the Nation 24/7
KK Super Mart is the first 24-hour concept store in Malaysia 
that has inspired and impacted the industry by being 
the pioneer supermarket business operating on a 24/7 
business format. This emerging concept indeed provided 
consumer convenience universally. On the whole, it has 
impacted the community as it now gives them the peace 
of mind to shop and care for their family needs, even 
at extended hours, thus giving them more family time 
together.

The move from KK Super Mart has definitely lent a hand 
in establishing its positioning, shaping key business 
decisions, increasing Brand Recognition and building 
Brand Equity in the business. Thus, KK Super Mart 
consciously pays emphasis where branding is concerned 
as it is fully aware that its branding decisions play a 
pivotal role in Brand Positioning.

Some of the branding initiatives carried out by KK Super 
Mart is continuous product development or offerings 
that atre competitively priced. The chain store also pays 
attention to detail in their below and above the line and 

advertising strategies besides fully leveraging on the 
power of viral and social media marketing. KK Super 
Mart also emphasizes on creative pricing and promotion 
strategies to cater for its diverse consumers throughout 
the year and strongly believes in cause marketing by 
donating a certain amount of its profits to NGO’s or 
charitable organization.

New and Future Developments
At present, KK Super Mart has expanded its business hub 
by penetrating into shopping malls, airports, LRT stations 
and other transportation areas.

KK Super Mart has also further strengthened its brand 
position by offering products not only for lower income 
buyers, but also the middle and high income group of 
customers – and yet maintaining its competitive pricing 
factor.

In the near future, we will be seeing KK Super Mart 
working towards building brand loyalty and experience by 
tapping into more detailed and focused interaction with 
its customer base. KK Super Mart strongly believes this 
move will help create a mystique around their presence 
and strong word of mouth for their brand.
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A Brand Exuding Growth
Kuretake was established in 1990 and the business has 
grown – to the point the brand has become one of the 
leaders in the distribution and retailing of stationery 
solutions in Malaysia. Having starting out as a small 
distributor, dealing with stationery, office automation and 
board game products, Kuretake has steadily flourished 
over the past twenty-six years.

Today, the company is the appointed exclusive agent 
of several international stationery brands such as Zig, 
Olfa, Deflecto, Inspira, Enlivo, Plusfile, Oval, Lyra, Giotto, 
DAS, Giotto BeBe, Crown and Conda. Kuretake is also 
the distributor for some well-known brands such as Hot 
Wheels, SPM, Meto, Dahle, Barbie, Thomas & Friends, 
Fisher Price and others.

Kuretake has over 1000 distributors in Malaysia that 
assists in the distribution of its products and this has given 
the company the lead over its competitors. Major clients 
of Kuretake include bookstores, retail-chains, convenient-
chains, departmental-stores, hypermarkets, airports, 
inter-transit outlets such as MPH, Times, Popular, 
Borders, myNEWS.com, Parkson, 7-Eleven, Anakku and 
WHSmith – amongst others.

Changing with the Needs of the Seasons
During the early days, Kuretake’s customers were mainly 
traditional wholesalers, retailers and offices throughout 
Malaysia.

However, with the changing business environment, 
Kuretake introduced new business concepts such as the 
New Concept Counter – where it assists departmental 
stores or hypermarkets to manage their entire stationery 
or toys department.

The first breakthrough came when Parkson department 
store – a leading retail chain – gave Kuretake the exclusive 
rights to operate its stationery stores in Malaysia and the 
region. This was considered as a ‘win-win’ strategy for 
both Parkson and Kuretake – Parkson could concentrate 
on its core business of fashion and lifestyle, while Kuretake 
takes care of the stocks, pricing and all nitty-gritty matters 
involved the handling of its stationery department.

On top of that, Kuretake is also able to display its range of 
in-house brands at Parkson stores – thus raising visibility 
and heightening awareness.

Premium Distributor, Entrenched Brand
Being a well-respected brand with a Brand Presence of 
26 years or more is in the industry, many international 
brands often knock at its doors, seeking for Kuretake to 
be its exclusive agent or distributor in Malaysia. Having 
said this, the management is particular over the selection 
of brands; and only select brands which are reputable are 
chosen – as it wants to provide the best for its customers. 
At the same time, representing quality brands will also 
enhance Kuretake’s positioning as an industry leader and 
provider of quality stationery solutions.

Competition in the industry is intense and price wars are 
common amongst stationery retailers. For Kuretake to 
avoid these challenges, it developed three in-house brands 
such as APEX, Ohmu and Orpit. It also established its retail 
outlet, USON Stationary Chain, in 2007; and in 2011, its 
e-commerce business, Skyshop. With all these channels, 
the company has been able to grow the business and 
reach out to the consumers as well as industry players.

As technology continues to evolve and affect the modes 
of communication and manner of work, Kuretake will 
have to innovate and change its brand strategies to 
stay relevant. Measures taken include the incorporation 
of Information Technology into its business operations 
– which enables quick-time response to the demands 
of its agents and clients. This also allows the speedy 
replenishment of stocks – thus providing good service 
to its customers, which is a plus point for the brand and 
differentiates Kuretake from its competitors.

Kuretake has also expanded its product line to include 
baby/infant toys and games and further penetrate into 
various markets and seek out new merchants. Kuretake 
has gone on to win numerous awards – a testament of the 
brand’s strength and success as well as a reminder that 
stationery solutions will continue to be part and parcel of 
our lives.
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Trendy Brand In Beauty and Wellness
Shopping for personal care items has never been made 
more easy and interesting with the opening of beauty 
hyper marts such as Magicboo – one of the largest one-
stop retail beauty marts in Singapore and Malaysia.

Established in 2011, Magicboo caters to both the 
wholesale and retail sectors and its Vision is to be the 
leading one-stop retailer of beauty and wellness products 
such as skincare, hair care, slimming, spa and Jacuzzi in 
the local and international scene.

Magicboo with its quality products and affordable pricing 
has experienced overwhelming response and growth over 
the years.

Never Ending Spectrum of Beauty Solutions
Magicboo has over 5000 types of products comprising 
beauty, health, hair care, spa and many others. These 
products are imported directly from Hong Kong, Taiwan, 
China, Korea, Germany, Italy, Switzerland and other 
European countries, renowned for their quality products.
The wide range of products caters to a wider cross section 
of consumers as the stores provide everything under 

the sun where beauty and personal care products are 
concerned. It constantly updates its range of products 
that reflect the latest trends and concepts of beauty 
care – to effectively meet the needs and demands of its 
customers.

To date, Magicboo has over 65 stores in Malaysia and 
Singapore and is still growing. Its biggest store, measuring 
12,000 sq. ft., is located at Shah Alam and was recently 
opened to the public. Magicboo’s stores are situated in 
central locations which are easily accessible and within 
the reach of every potential customer.

With its large retail network, Magicboo is able to buy 
in bulk at competitive pricing – allowing customers to 
enjoy the benefit of buying quality products at affordable 
pricing. This has enabled the brand to maintain its loyal 
customers and also attract new ones.

Expanding Market Reach Even Further
To provide better customer service and brand engagement 
to its customers, Magicboo has a team of well-trained 
and dedicated in-store sales personnel to promote its 
products and assist customers in their purchases. For its 

range of beauty equipments, its technicians are available 
to provide support and after-sales services.

With e-commerce on the rise, Magicboo’s online portal 
enables it to expand the brand reach for those who do 
not have access to any of its physical stores. To further 
increase its online sales, Magicboo’s products can also be 
purchased at II Street Malaysia, an e-commerce platform 
that originates from Korea.

Magicboo is constantly seeking new ways to expand its 
market reach. Apart from promotions through the media, 
It collaborates with beauty and hair salons to promote its 
range of products and participates in trade expositions to 
further enhance its brand awareness.

Since its set up, Magicboo has received its fair share 
of awards. In 2012, it was awarded the Asia Pacific 
Excellent Entrepreneur Award, the Keris Award, the 
Asean Outstanding Business Award and Top Brand 
Award, respectively in 2013, and The Brandlaureate SMES 
BestBrands Award in 2016.
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Foremost Total Logistics Solution Provider
Mine Logistics (Minelog) is one of Malaysia’s leading Total 
Logistics Solution Provider which was built from scratch by 
two young, determined and innovative directors, Dereck 
Ng and Hong Yeow. From its humble beginnings in 2009 
as a Sea Freight firm, the brand has grown tremendously 
over the years to become a formidable player in the 
industry.

As one of the most reputable logistics companies in 
Malaysia, Minelog is a One-stop Logistics Solutions 
provider for exporters and importers. Being a highly 
regarded player with substantial experience in the 
industry, the company was duly accorded the IILS 
(International Integrated Logistics Services) status.

With a team of youthful and innovative employees, 
Minelog holds firm to its Slogan – ‘We Carry Your Trust’ – 
in ensuring dedicated service to its customers.

As an avid member of WCA Family of Logistics Network, 
its services has been expanded internationally. In order 
to continuously fulfil customers’ needs, Minelog also 
provides One-stop Sawn Timber services which includes 
cutting, bundling, stencilling, MTIB and fumigation.

A Brand Synonymous with Loyalty and Trust
The inception of the company took place when it only had 
five personnel; and it specifically catered to Sea Freight 
then. Today, the brand possesses the resources to provide 
Total Logistics Services and has also expanded – having 
more than 100 young employees.

Ever since its rebranding exercise in May 2016, the 
company’s image has been raised to a whole other level. 
Minelog has unquestionably gained positive impact from 
its existing and prospective customers. In this light, the 
brand introduced a Loyalty Program for its patrons as 
a sign of appreciation for the continued support given 
throughout the years.

Minelog’s latest development includes a new department 
which was set up in November 2015. This division 
functions by handling digital marketing and designing 
work – solely concentrating on all marketing strategies. It 
has actively embarked on Google Ads as well as Facebook 
marketing to widen its consumer network for its services 
and products. The brand is presently looking to enhance 
and strengthen its digital marketing further via mobile 
apps as well as online advertising because it believes in 
keeping abreast with the latest updates in this digital era 
of communication technology.

An Inspirational and Caring Brand
In August 2016, Minelog organized a Corporate Social 
Responsibility (CSR) event – a Blood Donation in 
collaboration with HTAR – and this has brought the brand 
closer to the community. In line with its continuous effort 
to generate brand awareness of the most impactful sort, 
Minelog plans to organize a CSR event annually as well 
as develop more premium gift items to be given out to its 
loyal customers.

Albeit being a young player in its field, Minelog has 
definitely impacted the industry, inspired consumers and 
moved the surrounding community. The relatively young 
but thriving company believes this image has been well 
imprinted and hopes to inspire the younger generation to 
emulate the brand as a role model in achieving success.

The future looks bright for Minelog. It aims to be a 
brand that is close to the hearts of customers and the 
community. Holding strong to its Slogan – ‘We Carry Your 
Trust’ – Minelog constantly reminds itself to foster good 
relationships with its customers and strategic partners. 
For this, the brand seeks to move forward in view of its 
Vision to become a world-class company.
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For the Love of Travel
Incorporated in Malaysia back in August 1975 under the 
private limited company Etiquette Tours & Travels Sdn. 
Bhd., the company had several name changes since then. 
In 1976, it changed its name to Parlo Tours & Travels Sdn. 
Bhd., before changing it to OAD Travel Sdn. Bhd. in March 
1998. Four years later, it changed its name back to Parlo 
Tours Sdn. Bhd.

Now well-established, the Parlo Group is a travel 
management and services company principally engaged 
in the provision of leisure and corporate travel products 
and services. The company also provides ancillary travel 
products and services for leisure and corporate travel.

Parlo Tours conducts group tours to various continents 
across the world, including Eurasia, Africa, America, 
Europe, Australia and Middle East. The well-known travel 
group also makes it possible for tourists to have ground 
tours in countries such as the UAE, Indonesia, Korea, New 
Zealand, Taiwan and Thailand. Holidaymakers who prefer 
private tours are also able to do so through Parlo Tours in 
Malaysia, India, Nepal and Cambodia.

With 35 years of experience in its travel portfolio, Parlo 
Tours is certainly the preferred brand for travelers.

Over and above everything, the Group always believes in 
giving a personal touch to its customers’ dream holidays 

– with the staff doing their best to ensure their clients’ 
holiday plans pan out as planned.
Branding Dreams and Desires
For Parlo Tours, good branding is as essential as total 
customer experience. While branding is a collection of 
perceptions for the group, it also encapsulates customer 
perceptions of the company through its logo, company 
website, its involvement in social media and other 
interactions the company has had over the years.

The power of branding for the company is seen through 
Parlo Tours’ edge over the other competitors who offer 
similar products and packages. Since customers often do 
not see much difference between travel products, Parlo 
Tours believes that its branding sets it apart from other 
travel companies in Malaysia.

Among the branding initiatives driven by Parlo Tours is 
the sponsorship of a series of television travel shows on 
Astro – including Europe 360, Switzerland 360 and Spain 
360, which showcased major travel destinations in these 
respective locations. These travel shows have an average 
of 13-episodes per season and were broadcasted on Astro 
Wah Lai Toi Channels 310 and 311. As a sponsor to these 
television programmes, Parlo was able to increase its 
branding and promote Europe as a travel destination to 
Malaysian travelers.

A travel company with more destinations lined up in its 
future plans, Parlo Tours has expanded its leisure travel 
products and services portfolio even further by adding 
chartered flight services.

Keeping the Future of Travel in Mind
Keeping new travel trends in mind, Parlo Tours currently 
offers travel products and services which are based on 
scheduled flights. It intends to expand its range of leisure 
travel products and services to offer chartered flights. In 
this regard, the group has identified potential growth 
opportunities in the chartered flight services segment in 
the People’s Republic of China.

With opportunities for chartered flight services getting 
more popular in emerging economies, the idea of air 
travel is becoming more affordable to a larger segment 
of the population. This is also thanks to economic growth 
and increasing disposable income of the population. The 
Parlo Group will pursue opportunities to collaborate with 
tour management firms, ground handling agents, airline 
owners and operators in the People’s Republic of China.

The group intends to leverage on its knowledge and 
expertise in the chartered flight services business to grow 
this business, as it will allow the brand to diversity and 
increase its income.
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Celebrating 20 Years of Glory
PHHP was established in Johor Bahru, Johor, in 1996.
Being a direct-selling company, its Vision is to spread a 
Culture of ‘People Happily Helping People’. PHHP does 
this magnificently by carrying out its Mission of ‘Sharing 
Health, Wealth, Wisdom and Love’in the communities 
and countries where it is present. PHHP has the most 
number of branches in Malaysia and has expanded its 
operations to various South-East Asian countries;including 
Singapore, Thailand and Indonesia. PHHP was awarded 
with the ISO9001 Certification in 2005.

PHHP’s products range from nutritional supplements, 
beauty care, personal care, and household care; offering a 
variety of quality goods backed by thoroughly researched 
technology which can benefit customers and improve 
their lives. PHHP’s own manufacturing plant facilities 
enables it to develop new products which will cater to 
the needs of customers. PHHP’s Manufacturing Plant was 
awarded the FSSC 22000 in 2015 and received the Good 
Manufacturing Practice Certification (GMP) in 2007.

Over the past 20 years, PHHP has overcome various 
challenges and gained precious experience along the 
way. This mainly lies in its commitment to the business, 
its perseverance in promoting the Culture and Values 
of the company, trust between distributors as well as 
nurturing a strong bond with its stakeholders.

A Philosophy with Heart
Under the astute leadership of Mr. Winston Chen, PHHP 
has a dedicated elite team that strives to meet its Vision 

and Mission in order to become a sustainable global 
organization through the sharing of its unique Philosophy 
– comprised of four Core Missions: Spread Health, Wealth, 
Wisdom and Love – which allows the company to stand 
out from the rest.

Through its distinctive business model, which is built on 
the strength of 5Ps: Philosophy, Product, People, Program 
and Plan, PHHP’s leaders and distributors have improved 
their quality and standard of living – gaining financial 
freedom and realizing their dreams.

PHHP members have also acquired wisdom and happiness 
through participation in the company’s education system 
and community programs. These ongoing programs 
cultivate and promote PHHP’s Positive Values and 
Culture, ‘People Happily Helping People, Together We 
Share Peace, Harmony, Health and Prosperity’, for self-
fulfillment and making the world a better place.

In fact, this wonderful philosophy of ‘People Happily 
Helping People’ has influenced many members to choose 
PHHP over other direct-selling models.

Quality First and Foremost
Through stringent quality controls and working with 
professional Research and Development Teams and 
manufacturing facilities in each field, PHHP offers a wide 
range of herbal and natural wellness products that have 
proven their appeal to people all over the world.

PHHP’s excellent product research and development 

team ensures that every product contains high-quality 
nutrition in every formulation. It is committed to provide 
consumers with the finest health and beauty products 
with highest satisfaction. With the combination of PHHP’s 
business model, the company’s distributors are able to 
run their business easier.

The company does not only strive for business, but 
promotes benevolence through action – including 
carrying out its Corporate Social Responsibility (CSR). The 
brand has been actively engaging in social and community 
services; for instance collaborating with Kiwanis Care 
Heart Centre since 2005.

PHHP is devoted to offer high-satisfaction services and the 
most appropriate solutions for its customers. It does so by 
providing customers with what they want. Coupled with 
first-class service by a team of dedicated, reliable and 
experienced staff, PHHP is definitely poised to become 
the epitome in the industry!

In 2013, PHHP was ranked Top 6 in the Malaysian MLM 
industry; and through the years, it has achieved numerous 
accolades and milestones. It was awarded the Human 
Resource Development Award in 2009, the Excellence 
Brand Award in 2011 and the Keris Award in 2012. In 2014, 
it was awarded HR Best Company to Work for in Asia; and 
in 2016, The BrandLaureate SMEs BestBrands Award for 
Corporate Branding – Best Brands in Services – Multi Level 
Marketing.
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Bridging the Frontiers of Excellence
Penang International Dental College (PIDC) was 
established with the noble Vision of becoming a centre of 
excellence in training globally competent oral healthcare 
professionals.

To accomplish this, PIDC has invested in competent and 
experienced teaching staff who are dedicated to the 
Mission of producing dental graduates who emulate the 
highest standards of patient-centred care and acquire 
advanced knowledge and skills to meet the changing 
needs of the community. Dato’ Sri Dr. S. Sharavanan, the 
Managing Director of PIDC, conceived the idea and drove 
the course to its current state of excellence.

Training in Medicine and Surgery for dental students is 
conducted in collaboration with the Ministry of Health 
at Hospital Penang, whereas all dental subjects are 
taught at the PIDC Campus in Butterworth, Penang. The 
curriculum has also undergone rigorous changes with 
the help of its academicians from the traditional content-
based, one-to-one that is based upon an outcome-based 
approach. The PIDC Centre in Butterworth consists of 
three polyclinics with 75 dental units. Every dental unit is 
capable of delivering the full range of treatment options.

Filling the Dental Lacuna with State-of-the-art Facilities
PIDC is Malaysia’s first full-fledged standalone dental 
college and specialist dental centre which offers state-of-
the-art dental care. The dental clinic, which has been fully 
operational for the past five years, has already started to 
play a major role in the development of dental care.

There are state-of-the-art diagnostic imaging facilities 
capable of taking full Orthopantomographs (OPGs) as 
well as conducting Cephalometric analysis and intra-oral 
radiographs. The college and specialist dental centre are 
also equipped with a prosthetics laboratory – complete 
with dry and wet labs for the construction of dentures and 
Orthodontic appliances.

It has a library and an Oral Pathology laboratory to 
facilitate the learning and teaching requirements. Safety 
and practice of infection control for students, staff and 
patients are also paramount in the management’s 
philosophy. There are specialists in every department and 
visiting lecturers for Medicine, Surgery, Orthodontics and 
Pediatric Dentistry.

The High-achiever Brand in Dental Care Education
PIDC has been fully accredited by the Malaysian 
Qualifications Agency (MQA) since 2010. In 2013, it 
achieved the coveted status of being the first ever private 

dental college to be awarded a full five-year accreditation 
by MQA as well as the first ever private dental college to 
be awarded a 5-Star MyQuest rating by the Ministry of 
Higher Education.

In 2014, in its pursuit of achieving excellence in 
quality, PIDC was certified to the ISO 9001:2008 quality 
management system, as well as the I-Net and UKAS 
management systems, awarded by SIRIM – an accredited 
certification body. Subsequently, this certification has 
been successfully maintained after a stringent surveillance 
audit was carried out by SIRIM in 2015.

Since it became fully operational in 2008, PIDC Penang 
has, up to the end of 2015, attended to 25,217 new cases 
and a total of 92,137 repeat cases. As part of its Corporate 
Social Responsibility, PIDC has conducted 124 community 
dental projects in which a total of 6,364 patients have 
been screened.

It has thus accomplished its primary purpose of playing a 
major role in the development of dental care, especially 
for patients who are from the lower income, the physically 
and mentally challenged groups and senior citizens as 
well. PIDC looks forward confidently to the future to reach 
greater heights in its pursuit of excellence.
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The Story
SCI Cabinet Industry Sdn. Bhd. is one of the pioneers and 
exclusive kitchen cabinets manufacturers in Malaysia. 
This successful establishment was conceived and given 
birth to by Mr. Nick Koay Peng Wan and Ms. Wong Lai 
Ping in the year 1995.

Rapidly rising in the frontiers of quality over the last 
two decades, SCI today can gladly boast of its aptitude 
in the home cabinetry solutions, built-in wardrobes and 
living spaces – providing a total scope of home cabinetry 
solutions – both locally and globally.

In the course of the more recent years, SCI has grown 
tremendously, furnishing its esteemed clients with 
amazing high-quality custom-made kitchens with 
innovative and practical designs. With the right quality 
products and pricings, SCI has many satisfied returned 
and referral customers. This encouragement makes SCI to 
work harder in improving its products quality and services.

In the year 2005, SCI started manufacturing kitchen 
appliances. This decision was made to complement 
its range of customized cabinet solutions and thus 
Homs Electrodomestic (Zhuhai) Co. Ltd was founded in 
Guangdong Province, China, with manufacturing facilities 
that specializes in kitchen hoods, hobs, built-in microwave 
and ovens for some of the world major brands.

Today, SCI owns more than 20 showrooms in Malaysia 
and abroad namely, Singapore, Myanmar and Australia. 

In addition, SCI has set-up a new kitchen, wardrobe and 
customized furniture manufacturing and distribution 
venture in China.In a nutshell, SCI strives to provide a 
complete range of home cabinetry solutions as a premier 
‘One-stop Centre’ for all home cabinetry solutions.

The Unique SCI Branding Perspective
Strategic branding is one the key elements that has help 
SCI in building up the SCI brand in this competitive region. 
The fact that the SCI brand name is always associated with 
eco products makes it the preferred producer of kitchen, 
wardrobe and other cabinetry solutions.

In order to reach out to its large base of potential 
customers, SCI places high emphasis on its advertising 
and promotions events. Above and beyond utilizing the 
normal print advertisement, SCI has also invested in 
digital marketing to boost both the SCI brand name and 
its eco products. Besides leveraging on above the line 
advertisements tools, SCI has also participated in many 
of the exhibitions organized by the industry and the end-
users market to further strengthen its brand presence in 
the market.

In sight of the challenges encountered in this highly 
competitive market, SCI continues to improve on its 
product offerings in terms of eminence and selection of 
products. SCI strengthens its existing best-selling products 
in the industry and constantly seeks to offer innovative 
and trendy new materials and designs to suit the current 
market trend.

This corporate establishment, strongly believes that 
branding is one of the most important aspects in the 
company’s development and when coupled with the 
right product quality and designs, it could fetch premium 
pricing in the industry.

As the consumers and community nowadays are savvier, 
learned and market exposed, they will indulge into 
comparative studies before any purchase decision is 
made. In this aspect, the Brand Image itself shall help 
tremendously if there are similarities between two 
different companies.

Future Gaze
With many well-known business awards in hand, inclusive 
of this prestigious The BrandLaureate SMEs BestBrands 
Award 2015, SCI is now in the next phase of business 
expansion. SCI is expanding locally through its franchisee 
networks besides expanding to neighbouring ASEAN 
cities.

In anticipation of the springing up and vast market in 
China, SCI has set up its manufacturing and retails base 
in China. Further to that, the brand has penetrated into 
the retail market of Australia. In Malaysia, SCI has been 
continuously approached by major developers looking 
into the possibility of being partners in the supply and 
installation of kitchen, wardrobe and other cabinetry 
solutions in their prestigious development projects.
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Bringing Balance to the Environment
With Global Warming on everyone’s mind, we are all 
becoming more concerned about the environment we live 
in. Seers hopes to restore balance to the environment by 
providing a cleaner, healthier and cooler world for future 
generations through its green technology.

As a revolutionary hot water system manufacturer, Seers 
invented the signature Hybrid Hot Water System which 
uses its patented 12V-driven heat extraction technique. 
This revolutionary technique harnesses ambient heat and 
releases cooled air back to the environment.

Seers Hybrid Hot Water System took part in the Geneva 
invention competition and was selected as the best 
invention out of 900 participants. It is the world’s first 
eco-friendly hybrid technology that enables users to enjoy 
hot water that is powered by an inexpensive to operate 
12V DC system. The system incorporates a revolutionary 
technology that offers an efficient heat-transfer 
technique, where energy is extracted from ambient air to 
produce hot water without the use of heating elements, 
electric booster or hermetic compressor.

Using only 12-Volt DC power consumption, the system is 
not only cost effective, but also very safe. One can have a 
luxurious bath, instant hot shower, disinfect dirty laundry 
or wash dishes with hot water on a daily basis without 
costing a fortune. Its low-energy consumption technology 
makes it among the most cost-saving hot water systems 
in the world. Seers Hybrid Hot Water System is a one-time 
investment that is easy to install and is the ideal solution 

for both residential and commercial use.

Driving the Brand Beyond
Seers’ Vision is to be the premier manufacturer and 
developer of environmentally friendly energy efficient 
electrical appliances based on its cutting-edge 12V driven 
cool and heat extraction technology

Research and development is the cornerstone of Seers’ 
Philosophy in technological innovation capability. 
Seers’ DC Heater Systems is a patented technology, filed 
international patent application through the Patent 
Cooperation Treaty (PCT) at World Intellectual Property 
Organization (WIPO) under the title, ‘Apparatus for 
Heating Water and Methodology Thereof’.

Seers’ continuous research and development initiatives 
will enable the brand to develop energy efficient eco-
friendly innovations to address specific immediate 
challenges while exploring possibilities to expand the 
dimension of energy-efficient eco-friendly electrical 
appliances into residential, commercial and industrial 
markets, locally and internationally.

Led by its Managing Director, Ken Foo, Seers has achieved 
significant success since its establishment in 2007. Foo’s 
experience as an Engineer dealing with maintenance 
of air-conditioners and chillers and working with global 
brands such as York, Dunham-Bush and Trane, has 
inspired him to become an entrepreneur and developed 
his own invention.

Apart from being selected as the best invention at the 
Geneva Invention Competition, Seers Hybrid Hot Water 
System has won many awards and accolades such as The 
Malaysia Book of Records 2008, is the National Record 
Holder for the Invention of ‘First Ambient Air-Water Heater 
System.’ Seers also won the Malaysian Best Innovative 
Product (ITEX 09) – Malaysian Invention and Design 
Society Malaysian Best Invention (Individual Category) 
(ITEX 09) – Malaysian Invention and Design Society ASIA 
Best Invention (ITEX 09) – Malaysian Invention and Design 
Society.

Prevailing over the Competition
With the existence of world-famous brands in the water 
heating industry, Seers Technology anticipates that the 
market will be increasingly competitive.

Nevertheless, Seers is confident that it can overcome the 
competition as it owns the Intellectual Property (IP) rights 
of the innovative 12V DC electrical appliances that will 
allow faster development of new innovations and rapid 
entry into the marketplace.

As a homegrown Malaysian brand, Seers is the pride of 
the nation and with its strong brand champion, Foo, the 
company will expand its footprints in the global market.
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Innovative Concept Supply Chain Consortium
Segi Group is a Malaysia-based company which has been 
in operation for over 20 years. The Group is comprised of 
supply chain companies emitting a brand-new, innovative 
concept; encompassing trading, logistics, wholesales, 
and property management.

The incorporation of Segi Value Holdings (SVH) in January 
2010 as the holding company to manage all the business 
units marked the beginning of a new chapter for the 
Group. SVH oversees all SEGI Group companies – spanning 
from import, export and wholesaling to trading through 
distribution channels of modern and traditional trades.

SVH is supported by its own management of logistics 
and property management. The Group ultimately seeks 
to build a complete, end-to-end fresh and grocery supply 
chain to deliver freshness and convenience to customers.

Root-source Freshness
The company’s Mission is accomplished by ensuring its 
products in core businesses are being brought in directly 
from source and origin, either locally or abroad, including 
direct farmers, fishermen and manufacturers. From there, 
costs derived from engaging and dealing with middlemen 
are averted and such savings will ultimately trickle down 
to end-customers – as part of the brand’s corporate 
Mission to create value for the community, consumers 
and vendors.

SVH’s new concept store; Segi Fresh 5S Store, which 
comprises the space of five shop lots – is targeted at end-
consumers. Segi Fresh, a chain of air-conditioned stores, 
offers the best of both worlds – modern and traditional 
markets (even with haggling allowed). Segi Fresh is not 
a regular supermarket but its concept fits Malaysian 
shoppers rather perfectly. Segi Fresh stores sell fresh 
produce such as seafood, meat, vegetables, fruits and 
dried goods.

What once began as one man’s quest has now blossomed 
into a reputable small and medium enterprise (SME). 
With a leading business Philosophy, and a new innovative 
concept, combined with traditional attributes of the ‘fresh 
market’, Segi Fresh has indeed become a pioneer in the 
industry – introducing a whole new shopping experience 
for both traders and end-users.

Specializing in retail/wholesales, Segi Fresh essentially 
functions as a ‘Direct Distribution Centre’ which promises 
fresh goods at competitive pricing; where the level of 
freshness is ensured at the highest possible standards; 
whilst offering the lowest price compared to competitors. 
The concept imbues the convenienceof shopping with 
a wide selection and variety; where the aim is to add 
more value by providing ‘real’ convenience and choices 
to cater to customers’ needs;plus supplying the sort of 
servicethat puts a smile on people’s faces. With such a 
business model in the company’s heart and mind, the 
fresh produce and grocery departments have taken up 
50 per cent of available space – housing all sorts of fresh 

products and fast-moving consumer goods.

Industry Definer
With a score of years being in the industry, SVH has 
indeed inspired and impacted the business, consumers 
and community around it with the special attributes that 
the company possesses.

From import to export, trading to logistics, distribution 
and property management, each business unit became 
organically established as a natural extension of the 
company’s growth; which is motivated by its corporate 
Mission to create value for the community, consumers 
and vendors. By maintaining sight over all aspects of its 
supply chain, Segi is able to ensure that the products at its 
stores are of good quality and remain reasonably priced.

On top of this, groceries, produce and meat are sourced 
straight from farmers, fishermen and manufacturers 
locally. With the extent of localization and removal of 
unnecessary costs, Segi Fresh is able to bring about 
additional value creation with the aim of passing back 
the savings to its customers through competitive pricing, 
enhancing the freshness or helping customers to save in 
other ways; including, but not limited to, buying on credit 
through the online sales portal to save time and even 
enjoy free delivery service right to the doorstep.

162



the brandlaureate

SMES Corporate Awards
BestBrands in Green – Renewable Energy

A Key Meeting Point of Industries
As a pioneer and leader in hazardous waste management, 
Shan Poornam specializes in International Property (IP) 
Rights Protection, transportation storage, recovery, 
refining and treatment of industrial waste.

Incorporated in 1960 in Penang, Shan Poornam started as 
a waste collection centre and has grown into a regional 
group with highly integrated technology and innovative 
R&D in industrial hazardous waste management.

Shan Poornam is the link between industry and 
environment with IP rights protection as the main 
commitment. It has facilities in Malaysia and employs 500 
personnel who are well-trained in the industry.

The brand’s waste management strategy is driven by 
its 4R Concept – Reuse, Reduce Recycle & Recover – 
with primary facilities focused on the following areas of 
Scheduled & Non-Scheduled Waste, Secondary Aluminium 
Alloy Manufacturing, Precious Metal Recovery, Copper 
Refining and Printed Circuit Board Assembly (PCBA), Wire 
& Connector Recovery, Solvent, Acid & Alkaline Recovery 
as well as R&D.

Trusted Eco Brand
Shan Poornam is the first prescribed premise to be 
licensed by the Department of Environment (DOE) to 
manage metal chips and articles contaminated with 
spent coolant under the Scheduled Waste Code 422. Its 
technology enables centrifugal machines, rotary dryers 
with magnetic separators and compactors to remove 
spent coolants from metal chips. The exhausted coolant is 

then recovered through a series of distillation processes.
The company is one of the leading secondary aluminium 
alloy ingot manufacturer that produces high-grade 
international standard ingots compliant with RoHS. Its 
patented furnace and auto stacking machines used for 
aluminium ingot manufacturing facilities are supported 
by three separate air pollution control system. These eco-
aluminium ingots are then supplied to the automotive 
and hard disk drive industries, the telecommunications 
industry, the commercial products industry (such as 
household electrical items), being used for two-wheelers 
such as bicycles and motorcycles, the furniture industry 
and for use with fishing equipments. By the year 2015, 
Shan Poornam produced 10 million pieces of ingots 
weighing 5kg each. As at today, it is producing 1500 
metric tons per month.

Shan Poornam is supporting the national program for 
environmentally sound household e-waste management. 
Household e-waste includes computers, refrigerators, 
air conditioners, mobile phones, photocopiers, washing 
machines and small electrical appliances. In the 
management of electronics and related products, these 
industries generate a high volume of sludge, acid, 
alkaline and solvent. These toxic and hazardous waste 
are well managed by the company through its advanced 
technology and specially trained human resources and is 
transported using specially designed tankers and lorries.

Embedded in a Better Future
Shan Poornam’s R&D team is made up of top chemists, 
engineers and environmental health and safety personnel 
who constantly strive for continuous improvement 

and breakthroughs which bring added cost-saving 
benefits to the brand’s partners. Over and above 
that, stringent standard operating procedures ensure 
complete compliance to environmental requirement 
and guidelines; while its state-of-the-art facilities meet 
customers’ expectations and industry standards.

As the pioneer and leader for scheduled waste management 
in Malaysia and South-East Asia, Shan Poornam currently 
manages 5000 MT per month of hazardous and non-
hazardous wastes – which are recycled into finished green 
products comprised mainly of Eco Secondary Aluminium 
Alloy Ingots, Platinum Gold, Palladium, Silver and Non-
Ferrous Metals with ENS – Environment, Nature, Society 
as its Eco label. Moving forward, Shan Poornam will 
expand its recycle and waste management businesses 
from industries to households. The household sector is 
expected to bring an incremental revenue of 15 per cent 
more to the brand.

The brand’s achievements has allowed it to receive 
numerous certifications and accolades, including the ISO 
14001:2004, OHSAS 18001:2007, ISO 9001:2008, Prime 
Minister’s Hibiscus Award, in Environmental Performance 
and Special Project, GreenTech Manufacturing Award, 
Global Leadership Excellence In Environmental 
Sustainability Award and many others.

Shan Poornam

164



the brandlaureate

SMES Corporate Awards
BestBrands in Consumer – Dried Seafood

Rising from Humble Beginnings
Soon Thye Hang is one of the leading importers, exporters 
and distributors of dried seafood in Malaysia.

The business was started in 1965 by Chuah Chong Chear 
and Chai Sang Chek in Ipoh, Perak, which was then a small 
mining town where many Chinese immigrants flocked to 
in search of a better life.

As the township grew, Chuah and Chai, who were both 
employed back then, took the opportunity to venture 
out on their own and started Soon Thye Hang – a retail 
business, distributing food and basic necessities – which 
slowly progressed to selling quality foodstuffs.

Today, both Founders still helm the business and are ably 
assisted by their children. Soon Thye Hang has evolved 
into a multimillion dollar corporation specializing in 
quality dried seafood, nuts, herbs, confectioneries, 
biscuits and healthy food.

From having one outlet during the early days, Soon Thye 
Hang now has retail outlets in leading supermarkets and 
malls in Klang Valley, Penang, Perak, Johor and Singapore.

New Frontiers of Product Branding
Soon Thye Hang’s Brand Vision is to be the largest retail 
chain of dried seafood and wellness products in South-East 
Asia by 2020 – with its Mission is to become the trusted 
name in dried seafood. To achieve the said objectives, the 

company has worked relentlessly on ensuring the quality 
of its products and services. In truth, as history would 
attest, the brand is synonymous with quality.

Understanding the importance of branding in today’s 
competitive retail market, Soon Thye Hang’s branding 
initiatives have achieved significant inroads for the brand 
– simultaneously creating a high-level of Brand Awareness 
in the market and strengthening its Brand Identity as a 
supplier of quality dried seafood and exquisite delicacies.

The brand has caught the attention of major retailers such 
as AEON to set up its first ‘Dried Seafood Specialty Retail 
Booth’ at 1 Utama Shopping Complex during a two-week 
Chinese New Year Promotion. The response during the 
fortnight event was overwhelming – customers expressed 
their satisfaction with the quality and competitive pricing 
of the products.

In September 2007, it was invited by AEON to operate its 
first own ‘retail outlet’ at Sunway Pyramid. Since then, 
Soon Thye Hang has entrenched itself further in the retail 
segment. Currently, it has 14 retail stores in the Klang 
Valley (including 10 new stores set to open soon), plus 
1 in Ipoh and 2 in Penang. Its strong Brand Identity has 
led it to be wooed by leading supermarket operators and 
retail malls to establish its outlets at their facilities.

Qualities that Distinguish the Brand
The Founders’ pioneering spirit is deeply entrenched 

in the brand and its Values of Hard Work, Modesty and 
Self-sacrifice remains the guiding principles for the brand 
in today’s challenging times. With its deep sense of 
responsibility towards its shareholders, employees and 
their families, the brand has strengthened its foundation 
and sustainability.

Having been in the market for over half a century, 
Soon Thye Hang understands the need for the brand to 
stay relevant to meet consumers’ changing needs and 
expectations. What was popular and consumed during the 
early days may no longer be so now. In this respect, Soon 
Thye Hang continues to review its spectrum of products 
to offer quality and healthy food for the wellbeing of its 
customers.

In keeping with times, Soon Thye Hang’s range of products 
is now available at Lazada.com, an online portal. At a click 
of the mouse, consumers can now pick up their favourite 
abalone or scallops and have it delivered to their homes. 
Whilst preserving its tradition and legacy is important 
for Soon Thye Hang, it continues to innovate to provide 
good experiences for its customers and march on with the 
times to preserve its leadership position.
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An Assured Brand in Malaysian Security
SRT-EON Security Services Sdn. Bhd. is one of the pioneers 
in security solutions and has been in operation in Malaysia 
from the time the company was founded in June 1982 as 
SRT Security Guard Services by YBhg. Dato’ Rahmat Ismail 
after serving the military in Pre-Independent Malaysia. 
The first branch opened its doors in Batu Pahat, Johor. It 
has grown organically since, with presence in most major 
cities and towns in the country, including East Malaysia.

SRT-EON is an affiliated company of DRB-Hicom Group 
with minority stake held by Edaran Otomobil Nasional 
Bhd, hence the present name, SRT-EON Security Services 
Sdn. Bhd.SRT-EON plays a prominent role in the Security 
Services Association of Malaysia (SSAM) as well as the 
Asian Professional Security Association (APSA). The 
Executive Chairman, YBhg. Dato’ Haji Rahmat Ismail, 
being the Advisor of SSAM and Honorary Life President 
of APSA, is instrumental in steering the direction of the 
Company as well as Malaysian security industry towards 
achieving their aims and objectives in promoting highest 
standards throughout the security industry.

‘The Name That U Can Trust’
SRT-EON, over the years, has gained strong core 
competencies and expertise which allows it to provide 
superior protection for its clients. The Company takes 
pride in having 40 branches across Malaysia; with 21 
offices in Peninsular Malaysia, 10 in Sabah and 9 in 
Sarawak. This nationwide coverage is one of the key 
competitive advantages of the Company in retaining its 
position as a market leader.

The Company’s main services include Manned Security, 
Cash-in-Transit, Cash Management and High-Technology. 
The brand further value-adds to its services with Vaulting, 
Coin Supply Management and also the provision of Safe 
Deposit Boxes.

The presence of SRT-EON security officers on a premise 
often serves as a deterrent to potential lawbreakers. It 
also provides peace of mind and a sense of security to 
the business owner, employees and customers. SRT-EON 
security officers are also clients’ ambassadors through 
direct interaction with customers. Hiring personable and 
capable guards enables its customers to communicate 
that their businesses are secure and customer-oriented.
The brand’s skilled employees, fleet of armoured vehicles 
and advanced equipment, distributed across an extensive 
network of local branches, are core to its Cash-in-Transit 
service. Collectively, they make business easier for clients 
with secured and reliable point-to-point transportation of 
cash and valuables.

The paradigm shift in financial and retail industries of 
outsourcing cash handling process to security companies 
has opened the opportunity to SRT-EON to offer a 
complete cash management solution to its clients. The 
brand manages clients’ cash supply chains securely and 
efficiently in services such as ATM/CDM services and 
management, cash and coin processing and pay packet 
service. SRT-EON also provides cutting-edge security 
technology to meet the needs of clients. The Company’s 
approach is that its customers’ security systems should be 
easy to use and seamless – providing the right coverage, 
usability, security and technology for the specific security 

requirements of clients’ business needs.

Committed to Premium Protection
SRT-EON is a Malaysian company devoted to providing 
quality products and services in security and cash 
solutions.

Staying true to its Vision, ‘To Be Number 1 In The Security 
Industry’, SRT-EON is committed to the ongoing process 
of recognizing and leveraging opportunities and actions 
taken to take advantage of them in order to strengthen 
the brand’s position as a leader in the industry. With 
its proven recognition as a quality service provider and 
employer in the industry, SRT-EON is staying true to its 
Mission Statement of (1) Superior Quality & Service 
Excellence, (2) Service & Product Diversification and (3) 
Profit Maximization.

SRT-EON strongly believes in the understanding of clients’ 
needs, at both the operational and strategic levels, is 
key in its ability to deliver premium security and cash 
solutions. With its current position at the Top 5 out of 800 
security companies in the country, the brand’s competitive 
advantages include brand name recognition, reputation 
for quality security, logistics expertise, financial strength, 
strong infrastructure and customer base.

“Delivering quality services in the security industry has 
been our goal since we first started. It is still our top 
priority today.”- Dato’ Haji Rahmat Ismail, Executive 
Chairman
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Next-Gen Lifestyle Brand
Tron is a telecommunications group and Mobile Virtual 
Network Operator (MVNO) which offers revolutionary 
borderless voice, data and other value-added services. 
In Malaysia, Tron received its full-fledged Network 
Service Provider (NSP) license from the Malaysian 
Communications and Multimedia Commission (MCMC) in 
2011.

As a lifestyle brand for next-generation users, Tron – 
which stands for ‘Technology Revolution On-Net’ – was 
created from a desire and vision to connect the world at 
very affordable costs by facilitating customers’ digital and 
mobile lifestyles.

The brand’s main goal is to build an expanding global 
community of Tronians who enjoy a global lifestyle 
without borders.

A Service Simply Too Good to Resist
Tron officially launched its commercial service in October 
2011 – generally serving the markets in Malaysia. Tron’s 
beliefs are simple: To consistently provide incredible 
benefits and practical services as well as giving value-
added rewards such as special incentives and promotions.

The brand is proud to be the first telecommunications 
company in Malaysia to provide unconditional 365-
day validity for top-ups, something that market yet to 

offer. This means that with Tron, customers can remain 
connected for one full year every time they reload – a 
deal that eliminates the need for constant reloads in the 
market!

Additionally, Tron also offers lower call rates and data 
packages – averting the need to pay more. On top of that, 
Tron provides a wide range of data packages, starting 
from MYR1, aptly catered for the right customers. Above 
and beyond that, Tron is also focusing on offering special 
promotions to its customers – with one of the highlight 
being Tron-to-Tron free calls. This rewarding promotion 
allows customers to stay connected with their loved ones 
– totally free of charge!

One of Tron’s target achievements is to venture its 
business into a new technology sector – the Internet of 
Things (IoT). Tron’s GPS Tracker Kids Phone is the first 
initiative project that uses its services to stay connected 
with the device – allowing the customers’ kids to contact 
them – while also providing their accurate location at all 
times.

Greatness that Just Keeps on Going
At Tron, the employees work very hard to innovate 
on value-added services and offerings to provide their 
customers with even more perks and rewards. By 
collaborating with partners such as airlines, hotels, 
restaurants and other merchants, Tron’s customers can 

enjoy endless promotions and exclusive discounts. There 
are Tron Points to be earned for every single purchase and 
all Tron Points are redeemable for discount vouchers or 
Tron reloads.

Tron is currently revamping its retail strategy to 
better serve the needs of a rapidly expanding Tronian 
community. Recently, it has added Tronexus Global Sdn. 
Bhd. to its portfolio. Tronexus runs a referral program 
module, powered by Tron, and is chosen by NGOs as the 
telco to work with. This new addition to the Tron family 
has started making great moves in the market. In fact, 
both Tron and Tronexus are now the chosen telcos by 
most NGOs in the country. In collaboration with these 
NGOs, Tron contributing back to the society through 
various CSR programs. This is because Tron does not only 
focus on the ‘bottom-line’, but would like to enrich the 
surrounding society as well.

Additionally, Tron has not forgotten to consistently 
improve its products, marketing and customer service, to 
ensure customer satisfaction. Tronians believe that most 
of the groundwork done today is to build a better and 
more aggressive Tron for tomorrow.
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On a Mission for Quality of the Very Highest
Incorporated in 2012, Vitally Industries Sdn. Bhd. (Vitally) 
has grown by leaps and bounds to be the leading 
aluminium composite panel supplier in Malaysia – with a 
manufacturing plant of 8055 sq m located in Muar, Johor. 
The company is operated by a group of young and dynamic 
entrepreneurs with decades of combined experience in 
the building material field.

Their journey to corporate success originally started in 
1993 as Vitally Group, when the company’s core business 
was in the trading of construction materials. As business 
advanced, they recognized that there is a colossal business 
prospect for aluminium products which is simultaneously 
sustainable and environmentally friendly.

Thus in 2003, Vitally Group was officially registered 
and it focused itself in manufacturing and supplying 
of aluminium home products. To further fortify the 
group’s competitive advantages, Vitally Industries Sdn. 
Bhd. was set up in 2012, to venture upstream into the 
manufacturing of eco-friendly composite panel – or better 
known as the Aluminium Composite Panel.

Today, Vitally has come far and is extremely committed 
to play an active role in the Aluminium Composite Panel 
industry in order to fulfill market needs with top quality 
products and services – both locally and abroad. Ensuring 
that the highest quality is not just a statement for Vitally 
– it is a Mission.

Vitally has an excellent track record of providing a wide 
range of quality products at competitive cost, with timely 
delivery not to mention flexible service with customer 
satisfaction guaranteed – for both local and international 
markets.

Over the years, Vitally has also successfully expanded 
its reach to the export market by setting a distribution 
network to better serve its customers in countries such 
as Singapore, Thailand, Indonesia and many more. The 
company continues to strive to find innovative ways 
to meet its customers’ needs and elevate its market 
presence as a well-known Aluminium Composite Panel 
supplier globally.

Quality Assurance
It is a known fact, that at Vitally developing and ensuring 
the highest quality Aluminium Composite Panel is a 
Mission and commitment to customers that the company 
has been delivering upon since the company was founded.

Vitally has been successful in delivering this promise 
because it is the only Aluminium Composite Panel 
manufacturer in Malaysia with the complete range of QC 
equipment. In fact, its QC lab is one of the best equipped 
QC labs in Asia – outfitted with more than 15 types of 
testing equipment which cover tests involving product 
strength, dimension accuracy, colour variation and 
others.

Led by a team of experienced engineers, every piece 
of Vitally Aluminium Composite Panel goes through a 
stringent in-house QC test to ensure the highest level 
quality assurance and consistency is met.

Aspiring for Continuous Business Growth
The development of branding, especially in trade 
exhibitions in the past few years, has generated leads to 
Vitally’s business, in both the local and export markets.

The company perseveres in expanding its business 
with environmentally friendly aluminium products, by 
frequently identifying business opportunities in Malaysia 
and abroad.

Moving forward, Vitally aims to continue to provide 
the best quality Aluminium Composite Panels for both 
internal and external use.

Above and beyond product quality, Vitally Industries is 
looking into innovating and expanding its product range 
to cater to different market segments and ultimately 
position the brand to be the most premier player in 
aluminium composite panel industries nationally and 
internationally.
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