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A Brand That Comes From The 
Heart Is A True Work Of Art
- DR. KKJOHAN

BRAND INSPIRES, THE FUTURE IS BRAND



THE ASIA PACIFIC 
BRANDS FOUNDATION

Founded in 2005, the Asia Pacific Brands Foundation (APBF) is the world’s only branding 
foundation and a non-profit organization dedicated to  developing brands in a myriad 
of business backdrops. Led by its Patron, H.E. Tun Dato’Sri Haji Abdullah Ahmad Badawi, 
the fifth Prime Minister of Malaysia, together with a Board of Governors who are 
experienced captains of industries and established brand icons.

The brand is the business and the business is the brand sums up the importance of 
brands and branding in today’s business landscape. Brands are the catalysts that 
transcend achieving objectives, making profits or establishing one’s status so that it 
appeals to consumers. In reality, consumers’ buying preferences are determined by the 
way brands attract and engage them.  It is therefore crucial that organizations realize 
the importance of brands and branding.

Likewise, consumers must also be educated and informed on the qualities of good 
brands and best branding practices.  This where the APBF steps in to develop the art 
and science of branding.

The APBF takes an active role in identifying and nurturing outstanding brands on an 
international platform. The Foundation continuously champions its mission to educate 
and communicate the “value of branding” with the concept that brand culture, combines 
with good practices will give brands the edge in this competitive environment.

Starting off on a modest note with the publication of branding articles in local media, 
the APBF has grown to become the authority in brands and branding and established 
its global footprints. The BrandLaureate Awards conceptualized in 2006 has become the 
most prestigious and coveted branding awards in the world. The APBF has moved on 
to include the SMEs Best Brands Awards, the Brand ICON Brand Leadership Awards, the 
Halal Best Brands Awards, the CEO Best Brands Awards and the CSR Best Brands Awards. 

In 2017, it launched The BrandLaureate World Special Edition Awards in Ho Chi Minh 
City, Vietnam followed by Singapore and Hanoi in 2018. The APBF continues its global 
journey as it brings this prestigious Award to the world, providing brands with a platform 
to stamp their mark internationally.

Never one to rest on its laurels, the APBF has embarked on new initiatives such as 
the publication of its brand magazine, quote books and e-learning courses. With a 
brand gallery that houses over 400 international BrandLaureate personalities at its 
headquarters in Malaysia, the APBF is a branding powerhouse that never sleeps as it 
continues to motivate, encourage and inspire brands to achieve brand excellence and 
become global brands of distinction.

Information on The BrandLaureate is available on our 
website (www.thebrandlaureate.com)

 facebook page (www.facebook.com/thebrandlaureate) 
blogazine website (www.thebrandlaureate.net)
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The province of brands and branding knows no geographical or 
political limitation. The norms of boundaries bear no real meaning. 
The only margin is the strength of the vision and commitment and 
sincerity to the mission. It is because of this I am able to be here 
and wish all the proud recipients of The BrandLaureate Singapore 
Special Edition Award 2018 a hearty BRAVO!

The true quality of being a global citizen is enabled by the winds 
of branding. You cannot see the wind, so you do not know from 
where it blows and where it will ultimately go; yet its effects can 
be felt and are as real anything visibly tangible. To me, the Asia 
Pacific Brands Foundation is a clearly visible and exceedingly 
tangible arm, figuratively bearing a wind-like quality, possessed 
by the indomitable move of branding. Just as wings are lifted by 
the airstream, brands are raised by branding. And not just any 
random specimen of branding – but by ‘the powers that be’ in the 
brands and branding domain!

The Foundation has industriously advanced the idea and 
importance of branding unremittingly over the years through 
an array of avenues. Reaching out to a fellow nation within the 
Asia Pacific region is a natural consequence. But the move will 

certainly not end here as the Earth is a humongous place and 
although it is commonly spoken that ‘the world is getting smaller’ 
with instantaneous connectivity, sound modern infrastructure, 
air travel and convergence, when it comes to branding, there are 
still immerse uncharted territories where the sky is the limit!

I urge you to press your advantage and sail on these waters you 
are already familiar with, progressing beyond recorded terrain 
into new territories. Because you run on the dynamic power of 
branding, there is no restriction to how far you can go as a brand. 
And as you travel further, your brand energy signature will cast 
radiance and elucidate the rest of the unknown paradigms of 
branding to the realization of how much better this world could 
become if branding became an even more integral aspect of day-
to-day living – to the point it evolves into a lifestyle rather than 
remain merely a means to an end.

The BrandLaureate Singapore Special Edition Awards 2018 
is undeniably significant, but it is significant because of you. 
You bring the quality, and the esteemed Award grants you the 
intercontinental wings to soar beyond the scope of your wildest 
aspirations...and soar you will!
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I bid you a joyous welcome toThe BrandLaureate Singapore Special 
Edition Awards 2018! My uppermost congratulations to you come in 
these words: Your recognition is a dream-come-true for me.

You may wonder why I put it in such a way. Well, it will be my genuine 
pleasure to help enlighten you here. It has been a deep-seated 
aspiration of the Foundation to instil awareness concerning the 
manifold spectrums of branding for more than a decade now. By 
pooling the best brands of a country for a momentous occasion such 
as this, what we are really doing is setting up a chain-reaction that will 
go on to spawn the finest fruits that any nation can hope for in the 
form of leading brands that have the impel to define the future from 
the point of origin that is the brand.

It beguiles me to envisage how a small island nation has the ability to 
impact the world and embed itself to the point that it is an integral facet 
of this planet. The brand imprint of this nation is recognizable at every 
far corner of the globe and brands that hail from it or are intertwined 
with it surf on the same wave of reach. As a Singaporean brand, you 
have an advantage to rise beyond the borders of the coastline and 
touch the sphere on a greater magnitude. What you will take from The 
BrandLaureate Singapore Special Edition Awards 2018 is the mantle of 
branding that will orbit your brand from this day onwards – a signature 
of excellence – a cascading move that will propel you as you impart 

the importance of the branding endeavour to all those you encounter 
along the way.

Your recognition is a dream-come-true for me. Symbolically, as an island, 
Singapore is at home in the water and the ocean covers a significant 
portion of this planet. Everyone will know that branding takes you 
places, that even the great are made greater with sound branding, and 
that to truly become entrenched as a Country Brand and a Timeless 
Brand, one will require international recognition and entrenched 
approval. The mark of greatness will forever radiate from your brand 
and it is all because you once paused from your monotonous routine 
to take a closer look at the value of branding and embrace it as your 
own. And that has brought you here today!

I will personally press on with my mission and vision in the championing 
of branding. When I glance around me and spot this year’s winners, I 
am thrilled to know that I am not alone in this long-term quest. So 
many perceive the value in branding and just as many have benefitted 
from it in a way that will forever elevate their DNA in the super-optics 
of the world.

Your recognition is a dream-come-true for me. What more could I 
possibly wish for? Cherish this occasion for you will proceed from here 
differently than when you began – better in every way!

Congratulations to all the winners of this prestigious Award.
It takes a lot to become the best. There are many shades 
of what the best entails, and when one has really made it, 
the real testimony of greatness comes not from within but 
from others who recognize the magnitude of sheerness 
that radiates from a given brand. When others say you are 
good, then you are indeed as they say you are.

The challenge henceforth would be living up to the 
silhouette of prominence that is cast but such recognition. 
Something about you will change for the better from this 
day onwards. Eyes will be ever watchful. And to match that, 
you must remain increasingly vigilant in the guarding of 
your brand; for the recognition speaks for the brand, and 
in turn, the brand is now bound to act in a manner that 
is worthy of such lofty acknowledgment. This is by design. 
No brand leader can afford to stagnate and be smothered 
by the laurels of its own success, for only a battle has been 
won for the brand, and not the war which is the unending 
quest for greater echelons of excellence and sustainability 
through the ever-changing times.

I urge you to keep raising the bar for yourself. This in 

turn will raise the bar for the industry you represent, and 
ultimately for your nation as a Country Brand in the global 
arena. Brands have the amazing power to shape the world 
and winners like you are bestowed with the constructive 
influence to make better the global marketplace, both 
directly as a leader and indirectly as a pacesetter and 
inspirer.

While keeping your eye fixed on moving forward is the 
name of the game, occasions such as these provide the 
much-needed punctuation marks that give meaning and 
a sense of achievement after all the hard work and tireless 
effort. It is a significant day in your nation’s history today 
– that when the greats were called to the frontlines, you 
answered.
Remember today. It will be a great yesterday for your 
brighter tomorrow. And it will indeed be bright for you are 
one of the great torchbearers to stand for your nation in 
the vast worldwide arena of brands and branding. Let it 
start here at The BrandLaureate Singapore Special Edition 
Awards 2018. But one thing’s for certain –it will definitely 
not end here!

CHEW BEE PENG
Chief executive officer

THE BRANDLAUREATE

CEO’S MESSAGEPRESIDENT’S MESSAGE

DR. KK JOHAN
PRESIDENT

THE BRANDLAUREATE

BRAND INSPIRES, THE FUTURE IS BRAND BRAND INSPIRES, THE FUTURE IS BRAND

Dr. KK Johan
Chew Bee Peng
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ABOUT THE AWARDS
The BrandLaureate Special Edition World Awards is initiated by the Asia 
Pacific Brands Foundation (APBF), the world’s only brands and branding 
foundation.

The APBF, launched in 2005, is a non-governmental organisation, dedicated 
to the promotion and cause of brands and branding as it strongly believes 
that the future of all businesses rest in brands.

The BrandLaureate Special Edition World Awards is an affirmation and 
celebration of brand supremacy and excellence. Entry to the Award 
is By Invitation Only and it is exclusively reserved for the crème de la 
crème of brands that are in a league of their own. This once in a lifetime 
Award launched in 2015 in conjunction with The BrandLaureate’s tenth 
anniversary and to recognize and honour brands that have demonstrated 
superb brand performance in their respective fields.

Recipients of The BrandLaureate Special Edition Awards are those that have 
mastered the science of brands and arts of branding. They are distinctive 
and eminent and are the chosen or preferred choice amongst consumers. 
In achieving this position, they have created good and lasting perceptions 
that are embossed and imprinted in the consumers’ minds. This is the 
hallmark of successful brands; brands that inspire and impact our lives and 
that of communities with their dynamism and positive attributes.

Being a BrandLaureate
Recipients of The BrandLaureate Special Edition Awards are 
known as BrandLaureates and receiving the Award signifies :

•	 The best in their respective industry
•	 Recognised and honored by the APBF, the world’s only 

brands and branding foundation
•	 Joining The BrandLaureate winners that are a class and 

league of their own.

Winning Means You Are Not Afraid Of Anyone

Create It, Make It, Brand It To Be The Best

Be Strong, Be Great, Be The One

That’s You, BRANDLAUREATE

Selection Criterion
Brand Strategy
A strong and effective brand strategy that allows the brand 
to rise above challenges and stay ahead of the curve to 
achieve its brand vision.

Brand Culture
Deep core values and engaging brand culture which 
permeate through the external and internal brand, thus 
enhancing the foundation and sustainability of the brand.

Brand Innovation
Innovative pursuits that have enabled it to stay relevant 
and meet the demanding needs and expectations of 
consumers.

Brand Loyalty
The Brand’s commitment to its brand promise has created 
strong brand loyalty amongst its customers

Brand Communication
A communication blueprint that covers various media 
platforms, enabling the brand to achieve strong brand 
visibility, brand awareness and engagement with 
consumers.

Brand Performance
The Brand has a healthy brand performance year on year 
and it continues to push the envelope and scale new 
horizons to build on its sustainability.

BRAND INSPIRES, THE FUTURE IS BRAND
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The BrandLaureate Special Edition World Awards 
launched in Singapore on October 16, 2018. The 
gala dinner was held at the Shangri-La Hotel, 
Singapore where over 400 guests comprising 
corporate leaders, brand owners and leading 
personalities were in attendance. With the 
theme, “Brand Inspires”, the Award is reserved only 
for the deserving few and the crème de la crème 
of brands. It is exclusively reserved for the top 
and leading brands in Singapore that have suc-
cessfully built their brands to be the best in their 
respective field. 

During the night, more than 70 companies and 
individuals received The BrandLaureate Awards 
that were divided into various categories. The 
highlight of the night was the presentation of The 
BrandLaureate Man of the Year Award to YBhg Tan 
Sri Dato’ Seri Dr. Teh Hong Piow, Founder & Chair-
man of Public Bank Berhad and The BrandLaure-
ate Brand of the Year Award to Public Bank who is 
represented by its Managing Director, YBhg Tan Sri 
Tay Ah Lek.



The BrandLaureate 
Hall of Fame -

Lifetime Achievement 
Awards

the brandlaureate 
special edition world awards 2018

Branding Is The Matter 
of The Heart and The Heart 
of The Matter
- DR. KKJOHAN
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YBhg Tan Sri Dato Sri
Dr Teh Hong Piow 

The Brandlaureate
Man of the Year Award

Founder
Public Bank Berhad

Tan Sri Teh has been an example of perseverance and hard work.  From the 
beginning of his career, he showed the importance of trying every opportunity 
presented, and the ability to innovate as well as think outside the box.

Born in Singapore on March 13, 1930, in the Year of the Horse, Tan Sri Teh 
was born into an underprivileged migrant family who moved from China to 
Singapore.  When his mother passed away when he was six, he had to take 
care of his siblings, as his father worked to make ends meet as a trader. Still 
he conscientiously studied and received his Cambridge Overseas School 
Certificate from the Anglo-Chinese School.  When he realised he would not 
be able to read law due to financial constraints, he ventured into tin mining, 
tourism, textiles and garments and property development.

However, ultimately, he found he was best suited in the banking line when he 
got a job as a teller at the Overseas Chinese Bank Corporation (OCBC) in 1950. 
In five years he was promoted to officer post.  Later,he joined Malayan Banking 
Berhad as Manager in 1960, and after only four years, he was promoted to the 
position of General Manager at the young age of 34.

Finally in 1965, he decided to start Public Bank Berhad in Malaysia. When 
asked why he decided to found his own bank, Tan Sri Teh  said “the pull was 
strong to realize my dream, to stretch my potential, to venture into what I saw 
as a blue ocean while addressing the needs of the public for banking services”.

Public Bank opened its doors to customers with 32 staff members at No. 4, 
Jalan Gereja, Kuala Lumpur 6 August 1966.  The bank was officially launched 
by the first Prime Minister, Tunku Abdul Rahman a year later in the month 

of April. He successfully put the bank on the Kuala Lumpur Stock Exchange 
in 1967. The bank expanded its portfolio of services, providing an array of 
products including property and vehicle financing, Islamic banking, unit 
trust funds, credit cards and more. The company has been recipient of many 
awards, both locally and internationally. 

Today, Public Bank is known to be one of the most successful banks in 
Malaysia, with banking footprints in Hong Kong, Laos, Cambodia, Vietnam 
and Sri Lanka. It has over 18,000 employees serving nine million customers, 
with a profit of RM1.38 billion as of September 2018. Under Tan Sri Teh’s  
guidance, Public Bank is acknowledged as a premier bank, with the potential 
to create opportunities and future for its clients in Malaysia and beyond. 

On the 1st of January 2019, he retired as a chairman of his beloved banks, 
but continues to stay on as adviser to provide guidance and support the 
continued growth of Public Bank and the Public Bank group. This year, Tan 
Sri Teh was also conferred with the degree of Honorary Doctor by Sunway 
University. 

The honorary doctorate was in recognition of the outstanding contribution 
of Tan Sri Teh for overseeing the evolution of Public Bank into a modern and 
integrated financial institution and for his outstanding contribution to the 
growth of the banking and finance industry in Malaysia.

A well-know personality in Malaysia’s banking sector, Tan Sri Teh is an 
inspiration to many young and ambitious bankers in the region. 
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Dr Ir Ciputra

The BrandLaureate Hall of Fame -
Lifetime Achievement Awards

Founder
Ciputra Group 

Ir Ciputra was born in Parigi, Central Sulawesi on August 24, 1931. He spent 
much of his youth there, going through difficulties, with his family living in 
poverty and his father Tjie Siem Poe being accused of being a spy, arrested 
and never to be seen again after 1944. An engineer by profession, Ciputra is 
known as one of the country’s property kings with businesses that include 
Jaya Group, Metropolitan Group and Ciputra Group.

He attended the Brother Don Bosco Middle and High School in Manado, 
North Sulawesi. After graduating from high school, Ciputra decided to 
move to Java, studying at Bandung Institute of Technology (ITB). Together 
with two friends Budi Brasali and Ismail Sofyan, he founded an architecture 
consulting business PT Daya Cipta around 1957, with its office located at a 
garage. Although they were young, their company gained notable contracts, 
including a multi-storey bank in Banda Aceh. 

In 1960, Ciputra finally graduated from ITB with an architecture degree and 
made the move to relocate to Indonesia’s capital, Jakarta - a bold decision that 
paved the way for his own future and of his company.  Under the PT Perentjaja 
Djaja IPD flag, Ciputra was trusted to work on a prestigious shopping centre 
project in the Senen area.

After the success of building the Senen shopping center, Ciputra’s monumental 
projects through Jaya included Ancol Dreamland and Bintaro Jaya. With 40 
percent of its company shares owned by DKI Regional Government, Ciputra 
made his mark in the industry as a property entrepreneur.

Ciputra gradually developed its corporate network outside Jaya, namely 
the Metropolitan Group, Pondok Indah Group, Bumi Serpong Damai Group, 
and Ciputra Group, which is his fifth business group. This business group 
originated from PT Citra Habitat Indonesia, changed its name to Ciputra 
Development (CD).

At the company, Ciputra is the president and the six directors are filled by 
Ciputra’s children. Ciputra development’s growth has recently become 
prominent compared to the other four Ciputra business groups. 

In addition, he is also known as a philanthropist, and is active in the field of 
education by developing schools and Ciputra University. A businessman who 
loves art, he is married to Dian Sumeler and together they have four children.

Although now enjoying his days and the reputation as one of the richest 
conglomerates in Indonesia, Ciputra remains reflective. He realises and 
strongly believes that the business world is dynamic and is changing with 
the times with conventional businesses transforming into digital businesses.  

A forward-minded leader, Ciputra is now more focused on encouraging 
the development of entrepreneurship among the younger generation, 
establishing Ciputra University, Tarumanegara University, Prasetya Mulya 
University, and Bina Nusantara.

Recognised  as a pioneer of large-scale city development, Ciputra stresses on 
the importance of spreading the entrepreneurial spirit. For Ciputra, it is vital 
that there is progress among entrepreneurs from the younger generation 
and that this progress should be from various fields, and not just information 
technology. 

He believes that the progress of the business world lies in the hands of the 
millenials.  Ir. Ciputra has inspired many new businessmen to develop their 
business. He continues to be one of the most inspirational businessmen in 
Indonesia today. 
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YBhg Tan Sri Dato’ (Dr) 
Francis Yeoh Sock Ping 

The BrandLaureate Hall of Fame - 
Lifetime Achievement Awards 

Executive Chairman
YTL Corporation Bhd 

Born on 23 August 1954, Tan Sri Dato’ (Dr) Francis Yeoh Sock Ping is the eldest 
son of the late Malaysian billionaire Tan Sri Yeoh Tiong Lay and  Puan Sri 
Tan Kai Yong. He studied at Victoria Institution, Kuala Lumpur where he was 
school captain.  He went on to obtain a bachelor’s degree in Civil Engineering 
from Kingston Polytechnic, now Kingston University, in 1978.  He holds an 
Honorary Doctorate of Engineering from both Nottingham University and 
Kingston University. Tan Sri Francis married the late Puan Sri Dato’ Paduka 
Rosaline in 1982 and they have three sons and two daughters. 

A household name amongst many Malaysians, Tan Sri Francis took over 
the running of his family company in 1988.  Over the years, his efforts and 
dedication has paid off, and YTL Corporation is now known as a global 
Infrastructure Development conglomerate with a combined market 
capitalization of RM20.4 billion (USD4.9 billion) as at 31 May 2019.

With all his siblings in the business, the company is known as a global 
empire with businesses in different sectors including utilities, construction 
contracting, cement manufacturing, property development and investment, 
hotel development and management, e-commerce initiatives and Internet-
based education solutions and service. 

The corporation owns PowerSeraya, Singapore’s second-largest power 
plant, and the Ritz-Carlton in Kuala Lumpur. YTL Corporation also has a stake 
in Singapore-listed Starhill Global REIT, which owns prime retail assets in 
Singapore, Malaysia, Japan, China and Australia. Tan Sri Francis also hold the 
position of Chairman of Wessex Water Services Limited  and is an Independent 
Non-Executive Director of The Hong Kong and Shanghai Banking Corporation 
Limited. 

A well-known figure in business in Asia and the world, Tan Sri Francis was 
instrumental in his company’s success in the industry, including being the 
first to introduce turnkey construction to Malaysia, the first independent 
power producer in the country, the first Asian firm to issue a zero-coupon 
euro-bond and the first non-Japanese Asian company to list on the Tokyo 
stock exchange. He has been recognised as one of  “Asia’s 25 Most Powerful 
and Influential Business Personalities” by Fortune and BusinessWeek.

In an interview with The Guardian in 2003, Tan Sri Teoh shared that the “YTL 
cabinet” meet every Monday to strategise and add entrepreneurship to the 
operations. When it comes to business, he believes that there is no exact 
financial formula but intuition and instinct play an important role in finding 
success.  

His success in the business world has led him to being chosen for numerous 
causes and events including chairing the judging panel of the Ernst and Young 
World Entrepreneur of Year 2011 in Monte Carlo, a fitting recognition since he 
himself was Ernst and Young Malaysian Entrepreneur of the Year 2002. He is a 
Fellow of the Institution Of Civil Engineers. He is also on the Advisory Councils 
of London Business School, Wharton School and INSEAD.

He is also a strong supporter of causes close to his heart.  An environmentally-
conscious citizen that believes in the importance of environmental 
conservation and renewable energy initiatives, , he serves on the Nature 
Conservancy’s Asia Pacific Council. Tan Sri Francis also is a champion of 
Malaysian arts, co-founding the Kuala Lumpur Performing Arts Centre 
together with theatre giants Datuk Faridah Merican and Joe Hasham. He is 
Regional Chairman of International Friends of the Louvre.

20 21
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YBhg Tan Sri Dr Lim Wee Chai

The BrandLaureate Hall of Fame - 
Lifetime Achievement Awards 

Founder and Chairman 
Top Glove Corporation Bhd 

Coming from a rubber-trading background, Tan Sri Dr Lim Wee Chai’s 
exposure to the rubber glove industry began with his family’s small family 
business in Titi, Negeri Sembilan. His experience, combined with an interest in 
science and physics, made it easy for him to to pick up and analyse problems 
pertaining to the glove manufacturing industry.

Tan Sri Lim graduated with a Bachelor of Science Degree with Honours in 
Physics in 1982 from University Malaya and Master of Business Administration 
in 1985 from Sul Ross State University, Texas, United States.

In 1991, foreseeing a larger emphasis on healthcare, Tan Sri Lim started Top 
Glove with his wife, channeling his inner passion for glove manufacturing. 
Strengthening his company quickly, his leadership skills made it possible for 
the company to be listed on Kuala Lumpur Stock Exchange in March 2001.

Today, Top Glove is the world’s largest rubber glove manufacturer, controlling 
26 percent of the world market for rubber gloves. With a current staff strength 
of 10,900 employees, the company owns and operates 40 factories and a total 
of 648 production lines.  Catering to their 2,000 global customers,  Top Glove’s  
market capitalisation stood at 12.4 Billion as at 30 April 2019.  

An entrepreneur at heart,  Tan Sri Lim  would like to continuously come up 
with new ideas and venture into new businesses. He enjoys the process of 
selecting team members, teaching and building a strong team to take over 
the reins of the business, so he can start another business and go through the 
whole innovative process once again.

The forward-thinking leader was instrumental in Top Glove’s recently launched 

flagship green product BioGreen Biodegradable Nitrile Gloves. Developed to 
safeguard the environment while protecting the user, the gloves are proven 
to biodegrade at least 10 times faster compared to conventional nitrile 
examination gloves.

Tan Sri Lim instills the qualities of Honesty, Integrity and Transparency in the 
everyday operations of his company. A man who believes in being disciplined, 
Tan Sri Lim believes that “health truly is wealth” and practices this through 
Top Glove’s 5 Quality Wells - Clean Well, Eat Well, Work Well, Exercise Well and 
Sleep Well daily. In doing so, he encourage the staff in his company remain fit 
and well-positioned to contribute positively and compete effectively. 

Tan Sri Lim has two passions- golf and reading.  Golf is his hobby, exercise and 
de-stressing activity – a combination that prepares him for his daily work both 
physically and mentally.  The  Gentleman’s Game taught him the importance 
of getting the basics right - to have a proper grip, swing and follow through - 
similar characteristics needed in the glove manufacturing business. 

No stranger to sharing his expertise and knowledge,  Tan Sri Lim’s motto “Must 
Know, Must Do, Must Teach”. He believes that when we have knowledge, we 
make good decisions and need to teach and share these lessons with others. 

Tan Sri Lim’s ambitions for his company continues long into the future. He 
believes that while the road towards success may be challenging, by working 
harder, faster and smarter while using advanced technologies, the company 
can overcome these challenges face, and create history. His aim is for Top 
Glove to capture 30 percent of the world market by 2020 and become a 
Fortune Global 500 company by 2040.  

22 23

Tan Sri Lim wasa represented by  Mr Yap Rueh Yinn during the awards’ dinner.
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Richard Eu 

The BrandLaureate Hall of Fame - 
Lifetime Achievement Awards 

Chairman
Eu Yan Sang International 

Fourth-generation stakeholder of  Eu Yan Sang International, Richard Eu has a 
Bachelor of Law degree from the London University, UK. He worked in various 
capacities in different industries including merchant banking, investment 
management, stock broking, computer distribution, and venture capital.

In 1989, Eu decided to quit his job to take the helm of the family’s business. 
He was put under pressure when his other family members sold their share 
to Singapore-listed property and investment group Lum Chang. However, 
he continued to be a general manager of Eu Yan Sang Holdings.  In 1992, Eu 
Yan Sang was listed on the Hong Kong stock exchange, and together with his 
cousin Clifford, he regained family control when they bought back shares and 
consolidated disparate branches into one holding company. The two made 
the company private again in 1996, before listing it on the Singapore exchange 
in 2000. Sixteen years later, the company became a private company again. 

Eu was appointed Group Chief Executive Officer for the traditional Chinese 
medicine (TCM) giant in 2002.  He has been instrumental in transforming 
the company into one of Asia’s largest TCM groups today. This is reflected in 
the success the company has had in the past years. When he first joined the 
company Eu Yan Sang only had six outlets in Singapore and Malaysia. Today, 
the group has an extensive distribution network comprising over 180 Eu Yan 
Sang retail outlets in China, Hong Kong, Macau, Malaysia and Singapore. It 
also operates a chain of 28 TCM Clinics in Singapore, Malaysia, Hong Kong and 
China, and three food and beverage outlets in Malaysia. 

Under his leadership, the group  established itself in the broader market of 
natural wellness and has introduced TCM to new consumers to meet the 
needs of a modern lifestyle.

After 29 years, Eu stepped down as the Group CEO when he turned 70 in 
2017, handing over the reins to Aaron Boey. He  was appointed to the board 
as Chairman of the group’s  board on 1 October 2017. As the Chairman of the 
Group, Eu leads the board in providing governance oversight, deliberating 
the group’s strategic choices and providing independent counsel and advice 
to the Group CEO.

His positive endeavours and outstanding results for Eu Yan Sang has given him 
fame, fortune and recognition in Singapore’s business circles. Eu was named 
Ernst & Young Entrepreneur of the Year 2011 (Singapore) and represented 
Singapore at the Ernst & Young World Entrepreneur of The Year 2012 award 
in Monte Carlo, Monaco.

Other than working towards the success of his family’s beloved company, 
Eu actively participates in community projects and non-profit organisations. 
He serves as Chairman of the National Museum of Singapore and Singapore 
University of Social Sciences and is on the board of Thye Hua Kwan Moral 
Charities Limited. Eu also sits on the boards of other companies.

Despite his work playing a large part in his life, Eu doesn’t want to be defined 
by his work,and believes things like building a happy family and relationships 
are equally important. Young at heart, Eu looks forward to experiencing new 
things, will continue to stay curious and learn more things around him. 

The accomplished Eu has another side that not many know about. A man 
with a mellow voice, he has  released an album of jazz, blues and rock ‘n’ roll, 
singing with a dozen-member band in Paris.
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Group Managing Director
LBS Bina Group Berhad

Tan Sri Lim Hock San graduated in 1982 with First Class Honors in Civil 
Engineering from the University of Wales, UK. He returned to Malaysia to 
assist his father, Dato’ Seri Lim Bok Seng in the family’s construction business, 
with an office located in Petaling Jaya. 

Under his father’s guidance,  Tan Sri Lim Hock San took the company from a 
small time family business into a well-known property development company 
in Malaysia. He went beyond conventional business decisions and expanded 
the business even further, in the fields of insurance and tourism.

On 6 of December 2001, Tan Sri Lim was appointed the Managing Director 
of LBS Bina Group Berhad. Thanks to his outstanding entrepreneurship 
skills, management skills and experienced technical expertise, he has been 
an instrumental part of the company’s growth and spearheaded the group 
and its subsidiaries in becoming  one of the leading players in the property 
development industry in Malaysia. 

Under the leadership of Tan Sri Lim, LBS re-strategised its business model, 
and launched a brand new image, identity and direction, in line with its long 
term objective to be an internationally recognised developer, building and 
inspiring lifestyle spaces that enhance community living. He played a major 
role in extending the group’s portfolio of quality homes to the high-end 
market and has embarked on a progressive journey of change - including 
areas of product, customer experience, after-sales services, sustainability, 
green technology and design.

For Tan Sri Lim, every property project has memorable points, but if he had 
to choose one it would have to be Bandar Saujana Putra, which his company 
transformed from a rough, barren land into a comprehensive township it is 
today.  

Tan Sri Lim also holds directorship of several subsidiary companies within the 
Group, including Chairman of Risk Management Committee in LBGB and the 
other as Managing Director of ML Global Berhad. 

In March 2017 Tan Sri Lim represented Malaysia at China’s annual parliamentary 
and consultative sessions known as ‘Lianghui’. He also participated in the 
establishment of Melaka and Guongdong as twin cities. 

Despite his busy schedule, Tan Sri Lim  still pursues the same love his father 
has - community work. Much like his father, a philanthropist and an active 
advocate of social and community works, Tan Sri Lim sits on the board of 
several charitable organizations.

He sits as Chairman of the Board of Governors of SMJK Katholik and SJK (C) Tun 
Tan Siew Sin. He is the President of  The Federation of Malaysia Lim Associations, 
Malaysia-Guangdong Chamber of Investment Promotion,Gabungan 
Persatuan Cina Petaling Jaya, Selangor, Wushu Federation of Federal Territory 
Kuala Lumpur, Malaysia Chamber of Commerce In China-Guangdong and is 
Vice President of the Ann Khoe Association, Selangor & Wilayah Persekutuan 
and Fujian Overseas Exchanges Association Fifth Council, among many others. 

Tan Sri Lim’s dedication to his work, excellent entrepreneurship and 
outstanding contributions have been recognised by numerous bodies. 
Over the years he has been awarded accolades including second prize in 
the British Steel Corporation Competition for Design in Hollow Steel Section 
in 1982, Conferment of World Chinese Economic Summit (WCES) Lifetime 
Achievement Award for continued efforts in enhancing bilateral relations 
between Malaysia and China (Guangdong Province) in 2015. In the same year 
he was bestowed with The BrandLaureate Hall of Fame – Lifetime Achievement 
Brand Icon Leadership Awards by Asia Pacific Brands Foundations.
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Group Executive Officer
Widad Business Group

Born in Kedah on 13 May 1968, Tan Sri Dato Sri Muhammad Ikmal Opat 
Abdullah began his education at Sekolah Kebangsaan Kampung Padang, 
Baling before finishing his secondary school studies at Sekolah Menengah 
Dato’ Hj Abdullah Badawi in Kepala Batas, Seberang Prai. He went on to 
further his studies at University Kebangsaan Malaysia and graduated with a 
Bachelor of Arts Honours degree in Mass Communication in 1992. 

Tan Sri Muhammad Ikmal joined Berita Harian the same year but was soon 
commissioned as a Military Officer and was posted as Liaison Officer/Malcon 
IV, SFOR in Bosnia Herzegovina. He went on to become Training Officer and 
Editor of Kor Risik Magazine at the Ministry of Defense. As a young man, Tan 
Sri Muhammad Ikmal wore many hats including as 10 Brigade Parachute 
Milliary Intellingence Officer and Liaison Officer in Songkla, Thailand. His 
years of experience in the military gave him the tenacity and determination 
to overcome challenges he was forced to face, qualities that helped in his next 
phase in life. 

He started an automotive business in Alor Setar but went on to establish 
Widad Builders in 2001, as a Bumiputera contractor. Widad Builders developed 
its services, integrating facility management, construction, operations and 
maintenance, mechanical and electrical services, building automation 
systems and energy management. 

In 2015, after the group went through a restructuring exercise. Widad Builders 
became a part of Widad Business Group, which has a diverse portfolio in 
property development, education, media & ICT services, hospitality industry 
and aquaculture. The other companies under the WBG umbrella are  Wardah 
Communication, Widad Agrofarm Sdn Bhd, Engineering Sdn Bhd Vertical, SRS 
Consulting Engineer and Widad College And University.

Among his first few successes include helping his company reaching a profit 

of RM1 million within the first three years of business in the automotive and 
construction business. 

Since his involvement in business, Tan Sri Muhammad Ikmal has emphasized 
product perfection and service quality provided by the group. Under his 
leadership, the group was appointed as a committee to  Istana Negara’s 
Complex Asset Management (PAM) Pilot Project Pilot Program Steering 
Committee.

Although busy managing his companies, Tan Sri Muhammad Ikmal still takes 
time off  to be actively involved in the community through participation 
in several non-governmental organisations and volunteer bodies -among 
them Yayasan Anak Yatim Sultanah Hamimah and Yayasan Sultan Kelantan 
Darul Naim. Tan Sri Muhammad Ikmal also provides assistance in business, 
including setting up equipment needed, giving guidance and advisory 
services to those in need.

Tan Sri Muhammad Ikmal believes that human capital is one of key strategic 
assets in the organisation and that it is important to value the employees 
contributions and acknowledge their role in achieving organizational 
objectives.

For him, the biggest challenge in business is to be able to adapt to the 
changing environment. He strongly believes in the need to invest time and 
effort into improving and refining the skills of employees so as to maintain 
the company’s competitiveness in the constantly evolving business climate. 

Tan Sri Muhammad Ikmal’s advice to young entrepreneurs is to have a strong 
passion in their field of choice, be honest and maintain strong work ethics. He 
urges them to focus on positive thinking when faced with failure, and accept 
it as a learning process towards overcoming the shortcomings and attaining 
goals. 
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Executive Chairman
OUE Limited

Dr Stephen Riady is no stranger to the high stakes world of business and 
finance. Born to Indonesian financial magnate and the founder and Chairman 
of Lippo Group, Mochtar Riady, Stephen was destined to follow in the footsteps 
of his famous father. Mochtar had decided early on that his youngest child 
would take over the reins of Lippo’s Overseas Operations when the time was 
right.  

With this in mind, Stephen’s education began at a Chinese primary school in 
Singapore, giving him the opportunity to master both English and Chinese.  
Later on, Stephen graduated from the University of Southern California. 
Following this, Steve fulfilled his father’s dreams when he moved to Hong 
Kong and took charge of Lippo Group’s overseas operations.  

Embracing his responsibilities, Stephen contributed a great deal to growth 
of the company, honing his skills as a leader. A man who isn’t afraid of taking 
bold decisions, when the overseas faction had to deal with the fallout from 
the Asian Financial Crisis, it was Stephen who came up with the solution of 
moving the headquarters for Lippo’s overseas businesses from Hong Kong to 
Singapore.

His time in Singapore proved to be a learning curve. He learnt the tricks of 
the trade through various mistakes and had his share of tough times. He 
failed numerous times to make winning bids in government land auctions. 
Through these failures, he learned how to assess land prices properly and bid 
successfully in auctions. 

After Lippo Group acquired OUE, a Singapore-based company that operated 
hotels and other properties, Stephen found himself locked in constant 
conflict with the senior executive sent in by OUE’s second-largest shareholder. 

However, as his father Mochtar had remarked, though it was an unpleasant 
time for Stephen, experiencing hardships like that has carved him into a 
talented corporate manager with a global perspective.

On March 9th 2010, Stephen was appointed Executive Chairman of OUE 
Limited. He has been serving as Executive Director since 30 November 2006. 
He has been a substantial shareholder of OUE Limited. He was last re-elected 
as a Director at the Annual General Meeting held on 21 April 2016. 

Stephen has also been passionate about giving back to the community. This 
is reflected in the establishment of the Stephen Riady Group of Foundations 
in 2012, a philanthropic platform set up in collaboration with Credit Suisse 
Private Banking, dedicated to improving the lives of the underprivileged, 
disadvantaged and impoverished communities. Keeping their mission 
close to Stephen’s motto - Education, Empowerment and Engagement, the 
Stephen Riady Group of Foundations have donated generously to worthy 
causes in Hong Kong and Singapore. The group also hopes to inspire future 
generations to giving back to those in need. 
 
Looking back on Stephen’s career, it’s hard not to marvel at his work ethic and 
numerous achievements. He has been the head of five different companies 
and presently holds the position of Chairman for Lippo Ltd., Chairman of 
Hong Kong Chinese Ltd, Executive Chairman at Lippo China Resources Ltd, 
and Executive Chairman of OUE Ltd. 

Stephen is also on the board of 11 other companies. Truly a man of substance, 
Stephen has accomplished much, not only for the success of the businesses 
he heads, but for the community that he leads. 
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Group Managing Director /
Group Chief Executive
Mah Sing Group Berhad

The son of the founder of Mah Sing, Tan Sri Dato Sri Leong Hoy Kum built 
the company from a humble plastic manufacturer in the 1970S to the global 
brand it is today. Initially, Tan Sri Leong’s father was reluctant to expand the 
business, but all of that changed when Tan Sri Leong, who was still schooling, 
joined the company.

The young entrepreneur who was still in Form Six at the time would dedicate 
the first half of the day to studying; while the remainder of the day was 
focused on managing the business. When he first joined the company, he had 
a vision to make the organisation an original equipment manufacturer (OEM).

 It was a dream that Leong would spearhead in 1982, when he took the lead 
and transformed Mah Sing into a manufacturer. When he took the helm, he 
also introduced a new company logo, to reflect the company’s new direction. 
With Tan Sri Leong’s hard work and perseverance, the company was listed as 
a plastic manufacturer on the local bourse in 1992, becoming at the time, the 
largest plastic OEM around with factories in Malaysia and Indonesia.

However even with the initial success, Tan Sri Leong faced the problem of 
thinning margins and in a bid to protect his shareholders’ value, he knew 
he had to forge a new path for Mah Sing. With this in mind, in 1994, Mah 
Sing ventured into property development. With the understanding that the 
company would struggle due to insufficient funding, he developed projects 
via joint ventures. Today, Tan Sri Leong considers the period between 1994 
and 2000 as a time of learning, and it was during this time that he would learn 
to hone his craft.

In 2004, he turned his attention to the Klang Valley and focused on the 
medium upper to high end markets with projects such as Damansara 
Legenda. Then, in 2007, the property developer entered the Penang market 
and launched Southbay City. The company also ventured into its first 
commercial project with The Icon, Jalan Tun Razak – the first of its “Mah Sing 
Iconic Series”. Despite the design challenges of a narrow land frontage, Leong 
considers the development a gem. Its curvilinear facade makes it stand out 
from its surroundings. In fact, it was also the first en bloc sale of a commercial 
property in Malaysia.

Tan Sri Leong then worked on expanding the Iconic Series with Icon Residence 
in Mont Kiara, Icon City in Petaling Jaya and M City in Jalan Ampang. Looking 
back, Tan Sri Leong  believes their  Iconic Series is a major success, especially 
with the speed  that it become local landmarks in their respective areas. 

Tan Sri Leong continued with projects across the Klang Valley with projects 
such as Icon City in Petaling Jaya, M Residence in Rawang and Southville City 
in Bangi. The company also ventured into Sabah in 2012 with Sutera Avenue 
in Kota Kinabalu. To date, Tan Sri Leong has led Mah Sing through 47 projects 
throughout Malaysia’s property hotspots, namely the Klang Valley, Johor, 
Penang and Sabah.

In over 24 years in the property development industry, Tan Sri Leong has 
successfully brought Mah Sing from its tiny operations into one of the few 
fully integrated developers with residential, commercial and industrial 
developments.
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Group Managing Director 
Oriental Holdings Berhad

Dato’ Robert Wong has been at the helm of Oriental Holdings, overseeing 
the group’s 76 subsidiaries and associates which covers an extensive range 
of industries which includes automotive assembly, plantation, property 
development, financial services and healthcare. An accomplished man, 
admired for his business sense, Dato’ Wong’s path to his success has been 
filled with many endeavours, allowing him to try new things and learn 
different skills. 

At 16, Dato’ Wong travelled to Australia to study accounting at Perth Technical 
College. With the accounting profession deemed quite lucrative, he felt it was 
the safest industry to be in. While abroad, Dato’ Wong dabbled in other fields 
during semester breaks, modelling  for a fashion show on the Gold Coast 
and waiting  tables at hotels in Brisbane – which added on to his wealth of 
experiences. 

He was also able further develop entrepreneurial skills through his parents, 
who started a business in haircare products. Dato’ Robert often helped his 
mother with promoting products and repairing the hair dryers at the hair 
salon that she started. He recalls it as no easy work at the salon,  but the 
frequent electric shocks from faulty gadgets reminded him to work hard and 
persevere. The company eventually flourished and the Wongs established hair 
care products Wella and Just Wonderful as household names in the region. 

In 1966, he married the eldest daughter of the late Tan Sri Loh Boon Siew, 
the founder of Oriental Holdings Berhad. Dato’ Wong attributes much of his 
success to his wife, Datin Loh Ean, whom he said has stood steadfastly by his 
side through his countless late nights and client-entertaining schedules.

From 1967 to 1971 he worked at an accounting firm as a Senior Accountant 
before opening his own accounting firm in 1971, called Wong Lum Kong & 
Co. The following year, he joined Oriental Holdings as the General Manager 
and Advisor.

Having always been a people-oriented person, Dato’ Wong sought to 
strengthen the automotive sector of Oriental Holdings through its dealers. He 
spent time developing car dealers who have high levels of integrity and trust 
which he believed was vital for the company’s sales growth as they were the 
front line personnel.  The informal sessions with the dealers mostly took place 
in casual and familiar Chinese coffee shops, showcasing Dato’ Wong down to 
earth nature and humble demeanour. While the dealer meetings have now 
advanced to overseas trips, the foundation of creating credible sales people 
and appreciating their contribution has remained intact.  

The work that Dato’ Wong has done speaks volumes about the hard work 
that he has put into the company. The Group Managing Director of Oriental 
Holdings Berhad has more than 50 years business experience and has been 
instrumental in propelling Honda to become the highest selling car in 
Malaysia for 11 consecutive years, a feat that is yet to be matched.

Looking back at his career, one of the main qualities that Dato’ Wong has 
demonstrated is the importance of trying out different fields to ensure we 
develop a variety of skills to improve one self. 

From modelling, selling hair care products, and establishing the best-selling 
car in Malaysia, Dato’ Wong has done it all.
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Group Managing Director
Komoco Holdings

Teo Hock Seng is known for his fiery passion in the way that he runs the 
automotive firm Komoco , and for his love of football. The head of Komoco 
has been heading the home-grown automotive firm since it was established 
in 1986 and has more than 30 years experience with the company.  Teo’s 
journey with the company kicked off with the birth of Komoco, short for 
Korean Monopoly Company, which was coined on a business trip to Seoul. 
The trip was a historic trip that sealed the distributorship deal with Hyundai 
and changed his life and the automotive industry forever. 

With the business deal in hand, Teo began the arduous, uphill journey of 
building the company in Singapore’s motor trade sphere. He began with 
about 30 staff, including eight salesmen who had only two models to sell – 
the Excel Hatchback and the Stellar Saloon. Although the team was small, 
under his leadership, Teo lead the team to deliver 273 new Hyundai’s to their 
cost-conscious customers in the first year of operations. In the three years 
that followed, Komoco added another 8503 units to the tally and proved its 
business case was sound.

His leadership and his guidance of the company have had a clear impact, with 
15 of the pioneer staff from Teo’s 1986 start-up that are still in his employment. 
Many of them have touted Teo’s thoughtfulness and generosity as one of the 
main reasons for staying long with Komoco. In addition, many of his loyal staff 
have expressed their belief that without Teo’s leadership, the company would 
not have flourished as well as it has. 

Now more than 70 years old, Teo is still the driving force of the company. 
However with his age, he has acknowledged the need to bring in younger 
people and giving them  more responsibilities. For now, he plans to ensure 
the continuing stability of the company’s overseas ventures. In an interview, 
Teo has revealed that his main goal is to keep ahead of automotive game by 
providing good products at the right price and meeting the needs of their 
consumers. 

Outside of the company, Teo is well known in Singapore as the godfather of 
football. His love for football is so immense, that in 2017, he convinced Hyundai 
to pump in a seven-figure sum to become the S-League’s new co-title sponsor 
alongside Great Eastern Life. From 2000 to 2015, Teo helmed S-League club 
Tampines Rovers, leading the Stags to five S-League titles, three Singapore 
Cups and an Asean Club Championship trophy. While Teo later stepped down 
as the club’s chairman, in 2019, he again persuaded Hyundai to sponsor the 
team jersey.

In addition to his contributions to the company, he is the Chairman of the 
Singapore Grand Prix. Many have credited Teo as being an important driving 
force behind the Singapore Grand Prix, which has put the country on the world 
map as a premiere holiday destination , attracting tourists every September 
since the inaugural race in 2008.

Clearly, regardless if it is the automotive industry or his beloved sports, Teo 
carries out everything that falls into his lap with the utmost care and passion.  
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Group Executive Chairman
Brunsfield International Group

After completing secondary studies, Tan Sri Ir Gan Thian Leong went on to 
study engineering at University of Ottawa Canada and graduated with a 
Civil Engineering degree. Upon returning to Malaysia, he spent 10 years 
working for the Sime Darby Group. Those years were formative for Dato’ Gan, 
who learnt the skills and acumen that allowed him to pursue his dream of 
establishing his own company. 

One of the few individuals who have successfully combined the love of 
business with the science of engineering, he founded the Brunsfield Group 
primarily as a property development company in 1990. Known as well-
established enterprise that has grown immensely, Brunsfield’s headquarters 
is located at an office block in Taman Tun Dr Ismail, Kuala Lumpur. 

Since Day One, Tan Sri Gan has steered the company’s vision to become a 
world-class entrepreneurial organisation that provides quality solutions 
and services to clients, while aiming to achieve a sustainable competitive 
advantage through strong commitment and corporate creativity. Over the 
years, Brunsfield is recognised as a progressive and innovative industry leader 
in providing the community of world-class development. 

The group is actively involved in integrated property development, 
construction and real estate management, trading and strategic industries, 
information and communication technology, share and outsourcing and 
international strategic businesses.  

Acknowledging that education is vital for development of the self, Tan Sri 
Gan attended Harvard Business School Senior Management Development 
Programme in 1994. In 2001, he completed the executive programme with 
the International Institute of Management Development in Switzerland.

Understanding that students may need help to pursue their studies and gain 
knowledge in the chosen field, he steered Brunsfield towards providing full 
scholarships for a student for 5 years from the ASEAN region studying at 
Oxford University.

His experience, skills and attitude has made it possible for him to build and 
sustain the Brunsfield brand one that is recognized in Malaysia and beyond. 
He has been instrumental in ensuring the group is positioned as an integrated 
global value chain enterprise that continues to deliver real value added 
solutions and services to ensure the sustainable success of their clients and 
stakeholders.

Brunsfield aims to give the community a chance to experience an exceptional 
quality lifestyle and enjoy the harmony of a high-quality design, technology 
and eco-friendly sustainable, scalable and replicable environment. The group 
is committed to realising the greatest innovation and creation of the best built 
environment for its clients, whether at work, at home and in the community

A forward-thinking individual, Tan Sri Gan has led the company to making 
many professional milestones over the years. The company has opened global 
offices in Singapore, Philippines, Hong Kong, China, Japan, India, Australia, 
United Kingdom and The United States. Among the projects completed 
internationally include the luxury apartment Brunsfield America, North Loop 
in Minneapolis, Minnesota, Resort Lifestyle Residential and Commercial 
Development Brunsfield Australia, Serenity Cove in Gold Coast and an Agro 
Theme Park Brunsfield China, in Suzhou.
 
With the belief that it was important to be honest and professional in his work, 
He initially felt the two qualities was a “competitive disadvantage”.  However, 
he learnt that things change and it was seen as a “competitive advantage” as 
people were prepared to pay a premium price for the Brunsfield brand. 

Tan Sri Gan is a member of the American Society of Civil Engineers, the 
National Society of Professional Engineers and the Canadian Geotechnical 
Society. He was appointed trustee of Cancer Research Malaysia in January 
2013. 
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Executive Chairman 
Banyan Tree Holdings

One of  Singapore’s most prominent businessmen, Ho Kwon Ping is the founder 
and executive chairman of Banyan Tree Holdings, a well-known international 
hospitality brand that manages and develops premium resorts, hotels and 
spas. He is also the chairman of Wah Chang International Corporation, 
which comprises both public-listed and private companies engaged in hotel 
development and management, property development, agribusiness and 
food products in the Asia-Pacific region.

Born in Hong Kong, Ho spent his childhood years in Thailand. His father Ho Rih 
Hwa was a businessman and diplomat. A student at the International School 
of Bangkok in the 1960’s, he was inspired by student movements in Europe 
and The United States, even winning the school’s student council presidency. 
He continued his studies at Tunghai University in Taiwan, his experience with 
Chinese culture left a deep impact on him.   

Ho went to the United States to further his studies at Stanford University. 
There, he was exposed to the ideals of Marxism and revolution in the Third 
World. Ho was involved in student demonstrations, and was suspended for 
a year. Because of this, He transferred to Cornell University but left as he felt 
displaced.  

He returned to Singapore for national service, serving as a combat engineer. 
After completing his national service, he enrolled at the University of 
Singapore. In 1977, he was detained under the Internal Security Act and was 
put into solitary confinement for two months for writing pro-communist 
articles for the Far Eastern Economic Review. After his release, he continued 
his studies at the university and graduated in economics, history and political 
science in 1978.

In 1981, Ho was about to start a job at INSEAD, a business school in France. 
However, when his father suffered a stroke, as the eldest son, he felt it was his 
duty to take over the reins of this family business. In his early days, he made 
a business decision that almost reduced the company to bankruptcy. His 
father did not allow him to resign but encouraged him to stay on to recoup 
the losses. Ho went from making on the biggest mistakes in life to becoming 
a successful businessman, running more than 30 companies.  

In 1995, he opened the first Banyan Tree resort hotel in Phuket. In the same 
year, another resort was opened in the Maldives, followed by another in 
Bintan, Indonesia. Within a few years, the business expanded into a chain of 
hotels, resorts, spas and golf courses across the continents.
 
The Banyan Tree name was inspired by Ho’s experience when he moved back 
to Hong Kong with his wife Claire Chiang after they got married in 1978. Too 
poor to live on Hong Kong island or Kowloon, they stayed in a fishing village 
called  Yung Shue Wan, which means Banyan Tree in Cantonese.

Actively involved in civil society, Ho has served on numerous boards of various 
international and Singapore organisations, as chairman, director or member. 
He is also the founding chairman of the Singapore Management University.

A sought-after speaker, Ho values integrity most, likening it to loyalty, grace, 
courage and honesty to oneself. He sees himself as a  humanist and believes 
that everyone is capable of making a difference in life. Ho defines success 
as having lived a purposeful and meaningful life, however one wishes to 
measure that for oneself.
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Founder & President
Limkokwing University of 
Creative Technology

A visionary, an educator, a philanthropist, Professor Tan Sri Dato’ Sri Paduka Dr 
Lim Kok Wing has been described as many things over the years. It comes as 
no surprise when we examine his illustrious career and the contributions he 
has made not only in the education game, but also to society, and Malaysia 
as a whole. 

Born in Kuala Lumpur on October 22, 1946, Lim Kok Wing was the only son 
among four daughters. A creative individual as a young man, he started as 
a cartoonist before deciding his path lay elsewhere. At the young age of 
29, he set up his first business - Wings Creativity Consultants - in 1975. His 
perseverance, talent and skills, catapulted his business into the top rung in the 
creative consultancy arena. His enterprise grew to become a global business 
through a merger with the third largest communication network in the 
world. Later on, he broke away to form his own integrated communications 
organization that created a name for itself for outstanding work. 

Tan Sri Lim also made an impact during the first democratic elections in South 
Africa in 1994, after Nelson Mandela roped him in as the chief strategist for 
the African National Congress (ANC) campaign. However even then, Lim 
felt that what he really wanted was to help educate the young minds of the 
future generation. With that mission in mind, he established the Limkokwing 
Institute of Creative Technology in 1991, and in 2002 the institute became 
the first private college to be recognised as a University College. Into this 
university, he poured all of his principles of outstanding work ethic, frontier 
thinking and quality finish. 

He set out to evoke creative thinking and insisted that every student at his 
college acquires technical skills that will enable them to translate their ideas 
into tangible products that express their thoughts - which in turn, prepare 
them for a satisfying career in the future. Known as an unconventional 
university that puts more focus on practical learning as opposed to theory 
in a bid to produce graduates who are industry ready, Tan Sri Lim has been 
instrumental in creating learning experiences that would challenge students 
to apply thinking into everything that they do. 

Besides that, Tan Sri Lim has incorporated a culture of humanitarian efforts 
into his university. Having known the experience of poverty himself, he finds 
it important to contribute and help young people from similar backgrounds. 
Through the Botswana campus of his university, he has offered scholarships 
to people living with disabilities as well as to media practitioners in private 
organisations and the government. Prior to the university, his charitable 
efforts included founding the Society for the Severely Mentally Handicapped 
in 1984.

Now 73 years old, Lim is showing no signs of slowing down anytime soon. He 
still works from dawn to midnight. He is up by 4 am every day and goes to 
bed only after midnight. He works himself hard and those who work with and 
around him say he expects the same of his staff.  Even on Sundays he can be 
seen holding marketing meetings during crucial recruitment periods. He still 
pursues providing the best for the students in his university, keeping up to 
date with the changing technological climate. 
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ybhg Datuk Prof. Dr 
Alan KH Wong

The BrandLaureate Brandpreneur 
Life Inspired Achievement Awards

Founder
Melilea International Group of Companies  

Datuk Prof. Dr Alan Wong founded Melilea International Group of Companies 
in 2002, along with his wife Datuk Stella Chin. Establishing the company 
despite the skepticism around them, Datuk Wong was persistent on building 
a brand that focused on the goodness of organic products. Today, Melilea has 
become a leading global corporation in the health and organic industries. 

He faced many challenges at its initial stages. Promoting organic products in 
the Asian market was tough, since the technology in the region lagged forty 
years behind the US, where the organic food industry first originated. Never 
losing sight of their cause, Datuk Wong and Chin believed that the organic 
food in Asia as an irreversible trend and this determination steered Melilea to 
become a prominent business in the market. 

Before venturing into his own business, Datuk Wong has had extensive 
financial and management experience, with over thirty years of experience in 
international network marketing.  He established Melilia with the belief that 
everyone should be given a chance to succeed - and has created a business 
platform where anyone can realise their ambitions and create steady and 
sustainable wealth.

Datuk Wong is known as an authority in the field of international strategic 
marketing and is a renowned business educator. Recognised as an outstanding 
leader in the industry, he has inspired and successfully transformed people 
through a positive and dynamic corporate culture.  Known as the “Millionaires’ 
Super Mentor”, he has successfully trained and mentored more than 200 men 
and women from diverse backgrounds and turned them into entrepreneurial 
millionaires.

Under his leadership, Melilia started utilizing technology of organic farming 

and production and introduced their own Organic Nutritious Botanical 
Powder drink into the Asian diet. The organic breakfast beverage useful for 
toxin-expulsion and nutrition absorption soon became a part of people’s 
diets. 

With headquarters in Kuala Lumpur, Melilea has four regional offices in 
Malaysia - Johor Bahru, Penang, Kuching and Kota Kinabalu. The company 
then expanded into global markets, with branches in the US, Australia, 
Singapore, Indonesia, Taiwan, Hong Kong, Philippines and Vietnam. Datuk 
Wong’s goal is to create the biggest organic product company created by 
a Chinese and aims to bring expand the company into locations and bring 
organic food to more people.

Datuk Dr Wong’s efforts have been recognised through numerous awards 
and accolades, including being one of the 100 Excellent Entrepreneurs in 
Malaysia, Top 20 outstanding CEOs in Malaysia, and among the Outstanding 
CEOs in the Asian region. His excellent leadership style has also attracted 
interviews from various media platforms. 
As co-founder and initiator of Global Netplus System, Datuk Dr Wong has 
successfully led his staff in Melilea in following his own unique global business 
blueprint. He also continues to share his knowledge with people across the 
world. 

While Melilia is also synonymous with credibility, integrity and organic 
lifestyle, these qualities also encompass his personal moral guidelines and 
principles. Together with his wife, Datuk Dr Wong continues to be devoted to 
his business, his cause and his vision. In achieving a total transformation, he 
believes in staying positive, brave, ambitious and focused.  
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Peter Chan

The BrandLaureate Brandpreneur 
Life Inspired Achievement Awards

Chief Executive Officer 
The Haven

Born in Singapore, Peter Chan received his BBA Hons from NSU before getting 
an Advanced Management Program qualification from L’Institut Européen 
D’administration Des Affaires (INSEAD).  The Singapore born Australian had 
his share of working experiences in his native and adopted country, the US, 
and the UK. 

Chan was soon pulled in a different direction when he was headhunted by 
NV Multi Asia Sdn Bhd, bringing him to the next part of his career in Malaysia. 
A visionary developer who put Malaysia on the global map of luxury living, 
Peter Chan is a game changer and trend setter in the property development 
industry. 

His foray in the country and in the real estate sector was not without 
challenges, but the determined and committed Chan led the development in 
Tambun and Subang 2, before making his mark with The Haven Luxury Resort 
in Ipoh, Perak.  

The project required a lot out of him, as he was faced with numerous 
challenges including changing the perception of the community to be open 
to a condominium resort in Malaysia’s windy city. Chan said he managed 
to persevere through the obstacles, thanks to his “don’t over-promise but 
over-deliver” philosophy, which won out in the end. In 2006, the project was 
completed with it comprising of 3 Towers, each 26-storey high, with 512 units 
of high-end luxury suites. 

Since then, The Haven has earned Chan, the company and the country over 
18 awards and accolades, both local and international. The Haven Resort 
Hotel Ipoh stellar performance after so many years is a testament to Chan’s 
hard work, and in 2019, it became the first resort hotel in Malaysia to win the 

Global Brands Magazine’s “Best Resort Award”

 In 2018, Chan was invited to create luxury living magic again, this time to 
establish a similar resort on Bintan Island, called The Haven Lagoi Bay. With its 
first phase due for completion in the second quarter of 2021, the resort will be 
one to watch out for in South East Asia. 

A leader who walks the talk and believes in leading by example, for Chan it is 
all about having the qualities of perseverance and sacrifice, in order to make 
dreams and hopes a reality. Those who have worked with him understand his 
high level of discipline, sharp decision making skills and an expectation of 
efficiency in the workplace. 

Keeping close to his philosophy “Life and what comes in the afterlife is what 
motivates us to be responsible corporate citizens.” His outlook in life is closely 
guided by his strong Christian faith. For Chan, “the provision of extraordinary 
service, creating value, providing quality lifestyle and stimulating harmonious 
communities transcends our profit objective.”

For Chan, branding is not only essential before a project is completed but 
needs to be sustained and intensified to keep the image of the property 
positive.  This is reflected in The Haven’s continued own positive image and 
standing in the Malaysian and Asian luxury living industry. 

Moving forward, his thoughts and efforts are now set on the upcoming resort 
in Bintan, where he hopes to, not only reflect the same quality and success 
of The Haven Ipoh, but also to improve its performance in the popular island 
south of Singapore.
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ybhg Datuk Haji Saiful 
Anuar Abdul Aziz

The BrandLaureate Brandpreneur 
Life Inspired Achievement Awards

Managing Director/Principal
arte axis design group 
   

Datuk Haji Saiful Anuar Abdul Aziz was born in 1965. He was raised by his 
maternal grandparents in Sitiawan,Perak. His grandfather was instrumental 
in bringing electricity to his village, Kg. Lekir in early 1970s. WIth him as a role 
model, Datuk Saiful was instilled with the sense of responsibility and desire to 
contribute to the community.

He completed his secondary education at Maktab Rendah Sains MARA, Kulim, 
Kedah and furthered his studies in the UK during the 1980s, after securing 
a MARA scholarship.  From the beginning, the talented Datuk Saifull had a 
flair for design, and this was further refined under the guidance of Professor 
Christine Hawley, and guest tutor Sir Peter Cook at Polytechnic of East London, 
now known as University of East London.

Datuk Saiful’s work was reviewed by well-accomplished personalities such as 
Wolf D.Prix (Coop Himmelblau) in Frankfurt and Neil Denari in London during 
the height of the Deconstructivist architectural movement.

His final thesis, a commercially viable option to stop coastal erosion in Norfolk, 
was reviewed by Sir Nicholas Grimshaw, well-known English architect, 
recognised for his work on several modernist buildings.

Datuk Saiful obtained his RIBA Part III before returning to Malaysia in 1992 
and went on to get his  LAM Part III qualification in 2000. In the same year, 
he incorporated Anuar Aziz Architect, subsequently forming Arte Axis Design 
Group. The group consists of Anuar Aziz Architect, Arte Axis Interior and Arte 
Axis Architecture Sdn. Bhd. The group rose to become an award winning 
boutique architect-lead multidisciplinary design practice, with the tagline 
‘Local Expertise - Worldwide Aspiration’.
 
A boutique architect-lead multi-disciplinary design group specialising in 

‘Salutogenic’ and green build environment. Their portfolio is recognised 
globally through national and international design awards and publications, 
creating an edge among other Malaysian architectural companies.

The group, led by Datuk Saiful believes in offering innovative, practical 
and sometimes out- of- the- box design to satisfy their clients’ aspiration, 
environmental and statutory compliance. With the  belief that each project 
is different and the solution needs to be specific and relevant to that project, 
they have earned the trust and credibility among their clients. 

The company’s philosophy of providing excellence in design mirrors Datuk 
Saiful’s own philosophy, that focuses on evolutionary design process, 
exploring and testing ideas, while focusing on the clients’ objectives, 
functional discipline and value based design. With the idea of adding to the 
value of their proposals, the company, steered by Datuk Saiful, combines 
their personal interest in ‘salutogenic’ design, universal ‘access for all’, 
biopsychosocial references, ‘biophilic’ designs and green design principles 
gives the group an advantage among its competitors. 

One of their most recognised and well-loved projects is the SOCSO Tun 
Razak Rehabilitation Center in Malacca. The building is arguably one of the 
most awarded Malaysian projects internationally and is often presented as a 
project of significance in the international arena. 

Known as an architect, urban planner, healthcare designer and Principal 
of Anuar Aziz Architect & Arte Axis Design Group, Datuk Saiful has over 30 
years and across a full range of projects, he has consolidated a position of 
accomplishment in the architectural profession through research-based 
design excellence, innovative out of the box solutions, built works and awards. 
He received his Datukship from the State of Malacca in 2014.
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Dr Patrick Liew Siow Gian

The BrandLaureate Brandpreneur 
Life Inspired Achievement Awards

Managing Partner
GEX Ventures Pte Ltd 

A man with a golden heart, Dr Patrick  Liew Siow Gian is the Managing 
Partner of Global Enterprise Exchange. Dr Liew received  doctorate degree 
from the University of Southern California and his dissertation revolves 
around financial literacy and intelligence. He also graduated with a BSc in 
Estate Management from Heriot Watt University and MSc focusing on global 
business and marketing from The City University of New York, and an MBA 
from Henley Business School, Brunel University.

Dr Liew joined HSR International Realtors Pte Ltd as Director in 1994 and was 
appointed Chief Executive Officer in 2003. With over 15 years of experience 
in the real estate agency business, he also introduced various international 
business concepts and spearheaded the business re-organisation of the 
group. He was also instrumental in encouraging the importance of enhancing 
salespersons skills through structured and ongoing comprehensive training 
programmes.

He was also appointed the regional director position at the Gartner Group, 
providing strategic advisory and planning services to governments, banks and 
MNCs. Dr Liew was also the regional head of sales and marketing operation 
for Dow Jones Telerate.

The ambitious Dr Liew is also a founder of Success Resources, one of the largest 
seminar organisers in the world and a major shareholder of a company listed 
on the Australia Stock Exchange. The forward-thinking Liew also established 
an e-learning company which was rated by Deloitte and Touche as the 11th 
fastest growing tech company. 

A man of many talents,  Dr Liew is one of the pioneers to develop a multimedia 
e-learning programme on entrepreneurship. He he has also authored a 
Chinese book on business systems and was also the co-author of a Times 

Bookshop best-selling book on entrepreneurial leadership. 

Over the years, he has conducted both ‘brick and mortar’ and online lessons 
for participants from more than 60 countries. Dr Liew has been asked to give 
keynote presentations in many international conferences. Through his team 
at Success Resources, he has organised conventions for prominent leaders 
such as Bill Clinton, Tony Blair, Michael Porter, Richard Branson, Anthony 
Robbins, Robert Kiyosaki, T. Harv Eker, and many others.

Dr Liew has the natural ability to lead and provides advisory services to many 
professional and charity organisations. He is actively involved in supporting 
humanitarian, philanthropic and charity causes and has helped organisations 
on social missions - and in the process helped to set four records in the 
Singapore Books of Records and a record in the Guinness World Records.

He is also a member of the committee of two real estate-related bodies, the 
Singapore Accredited Estate Agencies (SAEA) and The International Real 
Estate Federation (FIABCI). In addition, he represents HSR International on the 
committee of the Association Singapore Estate Agencies (ASEA). 
Dr Liew’s  efforts have been recognised, winning the Entrepreneur of the Year 
Award For Social Contribution, the Asia Pacific Entrepreneurship Award, the 
Global Leader Award and five other business awards.

Known as an award-winning “chronic” entrepreneur, Dr Liew is a charismatic 
role model to many young professionals.  Grounded, patient and humble, 
he believes in taking time and effort to empower the younger generation. 
He is passionate in improving financial literacy of the larger community in 
Singapore. Dr Liew is also an inspiration for many young and upcoming 
entrepreneurs in the country. 
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ybhg Dato Sri Nazeri Omar

The BrandLaureate Brandpreneur 
Life Inspired Achievement Awards

President, Founder & CEO
RF3 World Group of Companies 

Although Dato’ Sri Nazeri Omar is now the Chief Executive Officer of the 
successful company that he founded eight years, the road to achieving this 
dream has been fraught with hardship. Time and time again, he has been 
forced to prove his mettle, persevering through less than ideal circumstances 
and disapproving judgements. 

Growing up in Felda Bukit Puchong, Pahang, growing oil palm was the main 
focus for the locals, a path that Dato Sri Nazeri too was expected too follow. 
The steadfast Dato Sri Nazeri dreamt of a different kind of life for himself. 
Upon finishing high school, he started working at a factory and he managed 
to climb up the ranks. However, after 10 years of serving the company, he was 
fired for starting a union to defend the rights of the workers.

It was at this point of his life when Dato Sri Nazeri decided the time was 
opportune to hone his skills in marketing by becoming an insurance agent. 
This allowed him to - as he describes it - learn how to deal with people. During 
this time, he faced many rejections as an insurance agent but looking back 
on his experience in the industry at that time,  Nazeri now believes that the 
hardships he faced growing as an insurance agent has helped toughen up his 
mental strength in the long run. 

Despite his outstanding performance as an insurance agent where he 
managed to get 100 customers within his first month, Nazeri realised that the 
life of an insurance agent, where he would have to constantly  attend to those 
who bought the insurance from him for many years to come, was far from 
where he wanted his life to go.  He felt that it was too great a responsibility to 

bear. However, his interest in doing business remained and he decided it was 
finally time to pursue his passions.

In this tumultuous period, Dato Sri Nazeri’s will was tested. He ventured into 
the import-export business and due to his lack of experience in the field, 
faced many difficulties and suffered many losses. There were times when he 
struggled to provide for his family or could barely afford a meal for himself. 
However his determination to build a better life for his family carried him 
through and eventually he had his fair share of working for multi-level 
marketing companies. He also held the post of Marketing Director before 
eventually establishing his own beauty products company, RF3 World Sdn 
Bhd in 2011.

As for the name of his company, the ‘R’ refers to ‘Revolution’ of which they 
would like to create. ‘F’ stands for ‘Firm’ – both in how the company is run and 
how its products enhance skin firmness. As for the number ‘3’, it is a number 
Nazeri is fond of. It also signifies the three elements the company is about 
which are beauty, health, and luxury.

Over the years, he built a team with expertise in different fields such as 
medicine and law, and together with his peers came up with Firmax 3, a 
natural lifting cream. It was a great success and to date, RF3 World has five 
products that range from slimming to stem cells aspects of beauty and health. 
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Kenny Loh

The BrandLaureate Brandpreneur 
Life Inspired Achievement Awards

Creative Director 
Lord’s Tailor Sdn Bhd

Kenny Loh was born into a world of fashion after his father Robert Loh, founded 
the famed Lord’s Tailor. While Loh is now the Creative Director of the company, 
initially he had no plans to join the family business. He studied graphic design 
in art school before working in the advertising industry. Eventually Loh, who 
always had a keen interest in the fashion industry, decided his path lay with 
the family company. Watching his father grow old, yet having to continue 
working hard, made him want to help and the thirty-nine-year-old came on 
board fully with Lord’s Tailor in the year 2000. 

His graphic design skill and knowledge has come in handy with Loh saying 
he frequently utilised it at the beginning of his time with the company. This 
was because Loh started from the ‘bottom’ before he worked his way up the 
company ladder. Just like any other staff at a tailor shop, he was required to 
have basic tailoring skills to make sure orders were executed to a set standard.

In an article online, Loh recalls, “managing a business like Lord’s Tailor requires 
full knowledge of putting together a suit. It is not just about crunching 
numbers or laying out a marketing plan.” Loh can actually sew and he is 
capable of designing.

Later on, after mastering the basics of tailoring and rising through the ranks, 
Loh brought many new ideas to the company that could bring the fashion 
house to whole new generation. With this, Lord’s launched its first successful 
ready-to-wear line. Loh attributed the success of the line as a result of   his 
education, saying “I was trained as an art student, and I applied what I learned 

– composition, and art and colour sense, for example – to tailoring. I think 
what I learned in art school didn’t go to waste!”

Loh’s input has not gone unnoticed.  His sister, Olivia, Director of Retail and 
Marketing, says her brother’s contributions have led to a lot of different 
modern styles and trends, and has allowed the company to improve from 
year to year. Loh would frequently challenge his father to come up with 
more contemporary cuts, improving things without compromising on the 
standards of the brand. 

However, Loh has frequently acknowledged that he wouldn’t be where he 
was in the industry without the guidance of his father, who has dressed 
prominent figures the likes of former prime minister Tun Dr Mahathir 
Mohamad, legendary boxer Muhammad Ali, actor Mel Gibson and renowned 
shoe designer Datuk Jimmy Choo.

As part of his role as the company’s creative director, Loh has had to make 
sure he keeps up the most current trends.  He noted that this has become 
more difficult as the years passed, as the current generation is a lot more 
aware of what is popular in fashion media. Because of this, Loh has ensured 
that everyone at the company is familiar with their clients on social media, 
engaging their customers who are very much in the know when it comes to 
fashion. This practice has allowed Loh to find out what clients are interested 
in as well as helped the business meet their needs.
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YBhg Datuk Ramli Sarip

The BrandLaureate Brand Celebrity
Life Inspired Achievement Awards

“King of Rock”
Singer, Songwriter & Music Producer 

Born on October 15, 1952 in Singapore, Datuk Ramli is known as one of the 
founders of Singapore’s rock scene.  Datuk Ramli began his musical career as 
a front man and lead singer of the heavy metal rock band Sweet Charity, back 
in 1964. Going through tough times initially, the fate of the band changed in 
the late 1970’s when they were signed by WEA and produced hit songs such 
as Kamelia and Jangan Tunggu Lama Lama.

During their hay days, Sweet Charity created a “rock explosion” in his hometown 
and Malaysia. In 1984, Sweet Charity played together with local act The Blues 
Gang before a 30,000-crowd in Stadium Merdeka. Despite having fame, the 
band went through financial pressure and broke up. Datuk Ramli went on to 
pursue a solo career and tried his hand at other musical ventures. 

After signing up under record label Warner Music, he went on to come up 
with a sleuth of songs including the likes of Jikalau Berkasih,  Bukan Kerana 
Nama, Perjalanan Hidup and more. Datuk Ramli decided to try out music from 
different genres, opting for folk and later on, music in the world-music genre 
and wowed his fans with songs such as Bukan Kerana Nama and Doa Buat 
Kekasih. Datuk Ramli also produced Pengemis Cinta by Ella and Fanatisme 
by Lefthanded.  He also hosted a special Hari Raya television special ‘Bersama 
Ramli Sarip’ in 1990. 

The singer, songwriter, arranger and music producer is the epitome of a rocker 
- with his long hair, raspy vocals and rocking demeanor. Known as Papa Rock 
and Malaysia’s King of Rock, he went through challenging  times including 
the time when he was imposed with a seven-year ban in 1993 by RTM, as he 
refused to cut his long hair.

During the seven years, faith and his passion for music kept him going. He 
had to play at clubs to pay the bills, but stuck to his principles when it came 
to his long hair. Since then he has earned recognition and accolades. He 
received the Compass Artistic Excellence Award in 1998, won the Best Artiste 
(Singapore) at the regional music awards Anugerah Planet Muzik (APM) 2003 
in Kuala Lumpur and a Lifetime Achievement Award in APM 2005 and Music 
Authors Copyright Protection (MACP)’s Anugerah Cipta Lagu. 

Datuk Ramli was chosen as a headliner for Womad in 1999, played in the 
world-renowned Rainforest World Music Festival in 2000 and reunited with his 
band Sweet Charity members for another double-headliner with Blues Gang 
in Stadium Merdeka in 2011. In 2013, he was conferred the title of ‘Datuk’ by 
the Yang di-Pertua Negri of Malacca Tun Mohd Khalil Yaakob.

A year later he created history with the concert Ramli Sarip: 45 Years Anniversary 
Concert at Panggung Sari at Istana Budaya, Kuala Lumpur from October 17 to 
19, and Concert Hall, Esplanade Singapore on October 21, 2014. Fans at the 
concert had the opportunity to delve into his life, stories, experiences and 
feelings through lyrics, music, melody and musical instruments.

A fan of biryani and teh tarik, the “King of Rock” is admired for his boldness 
in character and for his ability to mix his repertoire of music with melodious 
ballads - songs that have the ability to reflect on one’s inner self - and continues 
to appeal to his fans over the years. 
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ybhg Datuk Khadijah Ibrahim

The BrandLaureate Brand Celebrity
Life Inspired Achievement Awards

Singer & Actress

Born in Singapore on 19 Januari 1959, Khadijah Ibrahim was raised in Kuala 
Lumpur. A well-known singer in both countries, Kathy, as she is known, began 
her career at Aida’s Coffee House at the Wisma Angkasa Raya, in Ampang, 
at the tender age of 15. An active girl from childhood days, Khadijah was a 
sprinter and used to play badminton and netball while her favourite subject 
was English. 

Kathy’s rise in the entertainment industry started in the 80’s, and was known 
for singing songs such as Ku Sangka Siang Kiranya Malam, Ku Pendam Sebuah 
Duka,Ku Gembira Disampingmu, Everyday Girl and Potret Kasih.

While singing is her first love, Kadijah is also passionate about interior design 
and cooking. Combining both passions in New Zealand, she studied interior 
design and ran a Malaysian restaurant in Christchurch, from 1989 to 2011 and 
proved herself a successful restaurant owner there, before starting Khadijah’s 
Kitchen restaurant in Petaling Jaya in 2008.

Despite making her mark in the land of the kiwis, during the period she often 
flew back to Kuala Lumpur to sing at corporate shows, as many Malaysians 
missed her voice, stage presence and charisma. 

Working long hours and focusing on her restaurant, she made her money 
and built a brand name with Khadijah’s Kitchen. Later, she sold the restaurant, 
with hopes of opening a similar one in New York. However, her hopes were 
dashed when the September 11 tragedy struck, and she had to put her dream 
on hold. 

With 20 albums under her belt, the talented singer recorded a five-song 
EP in her mid 50’s, after her last release entitled Terbang Pulang, produced 
by M. Nasir in 2002. Kathy is also one of the few Malaysian singers who has 

released four solo albums in each successive decade. One of her proudest 
achievements is the song Kurnia Baiduri, which she wrote herself and is about 
being a single mother. 

She was given the title of Datuk by the late Sultan Ahmad Shah in 2009, and 
has been affectionately called Tok Kat since then. 

The artist who won the Lifetime Achievement Award at the Anugerah 
Bintang Popular in 2009 is planning to have a concert in conjunction and in 
celebration of her 40 years in the entertainment industry. Her last big show 
was when she co-headlined with Dato’ Ramli Sarip at the Doa Buat Kekasih in 
September and October last year in Johor, Kuantan, Sabah, Sarawak as well as 
Kuala Lumpur, Terengganu and Singapore. 

Fans also have the chance to glimpse Tok Kat at her restaurants Khadijah’s 
Kitchen, located at Petaling Jaya,Setapak, Malacca and Kuantan. The singer 
turned chef and businesswoman has small shows at her restaurants, a treat 
for those who enjoy traditional Malaysian food and the sound of her voice. 
A multi-talented personality, the singer has also made her mark in the small 
screen, including staring in Michael Ang’s romantic comedy Urusan Hati Cik 
Drama Queen on Astro Ria and Mr Cinderella, directed by Ahmad Idham.

Kathy had no plans to be a singer, and her career’s choice was presented to 
her by fate, but from young, she had always wanted to open a restaurant, 
sharing her love of good, home cooked food with people. She has plans to 
open a new restaurant in Christchurch, New Zealand. 

She has two children of her own, Siti Hajar, 33, and Mohd Khoirul Kamal, 32, 
and two stepsons Johan Rahman, 26, and Jeffrey Rahman, 20.
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For Wah Idris, born June 1957 in  Ipoh, Perak, music was always an important 
element in life. After finishing his secondary school studies, he went to the 
United States to pursue his passion. In 1983, he returned to Malaysia with 
two degrees, one in Composition and the other in Arrangement from Berklee 
College of Music, in Boston, Massachusetts. 

Upon returning, he participated in the in the 1st International Jazz Festival 
and landed a job as musical director for Technics Music Academy.  Datuk 
Wah represented Malaysia in the inaugural Malaysia Golden Kite World Song 
Festival in 1984, but did not win.Still, the contest opened doors for the young 
talent and had his first taste of success when he emerged as a winner in 1986, 
after singing his song OK!
 
From then onwards, Datuk Wah climbed up the charts to have even more 
successes. He represented Malaysia at the ABU Song Festival in Auckland, 
New Zealand where he came in fourth, after singing  Senandung Ombak. No 
stranger to winning contests, his achievements including being number one 
in the MPPJ Song Contest, Sabah Song Contest and many others. Datuk Wah 
was also offered opportunities to compose theme songs and original scores. 

In 1984, he released the albums – Percantuman (WEA) and OK! (Sony Music). 
Datuk Wah created three albums for Benson & Hedges’ Lite Tones from 1995 
to 1997. One of his proudest moments was in 1998, when he, together with 
composer David Gates, co-produced the song Standing In The Eyes Of The 
World, for the Commonwealth Games and sung by Ella. His artistic talents 
were recognised and he received Datukship from the Sultan of Perak in 2001.  
He was also responsible for composing theme songs of the Perak State 
Government, Silver Joget, Tourism Development Corporation theme song, 
Promise Of The East, as well as the Visit Selangor Year 2000 theme song.

In 2002, Datuk Wah was requested by the Cabinet to rework the music of the 
national anthem Negara-Ku, with the brief that the tune should be familiar 
yet made contemporary, as the country entered the new millennium. With its 
original lyrics written by Tunku Abdul Rahman Putra Al-Haj, the country’s first 
prime minister, it was more than coincidental that he would marry Tunku’s 
granddaughter Sharifah Menjelara Syed Hussein.

He spent nearly a year on research, conducting personal surveys and talking 
Malaysia’s top composers and professors of music for their thoughts. His 
efforts paid off, when his version of the anthem, upbeat yet stayed true to the 
original, was chosen in 2003. 

Datuk Wah personally conducted 80 musicians and singers of the Malaysian 
Philharmonic Orchestra on June 30, 2003, and recorded the official new song 
for posterity.  Another unforgettable moment for him was when the new and 
improved Negara-Ku was played on August 31 in Putrajaya that year. 
A well-known composer, award-winning singer, recording artiste, he also 
composed the official song for Paralympics in the year 2013 and lent his 
composing skills for the Malaysia Truly Asia song for the Tourism Ministry.  

In 2017, Datuk Wah composed The BrandLaureate’s corporate theme song 
That’s You. a catchy and upbeat tune with lyrics written by Dr KK Johan, 
President of The BrandLaureate. The song was presented to award recipients 
and guests at the BrandLaureate ICON Leadership Awards at Majestic Hotel 
on August 28, 2017.
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Public Bank 

A vision that became a reality, Public Bank was established in 1966 by  Tan 
Sri Dato’ Sri Dr. Teh Hong Piow, who wanted to give the Malaysian public a 
chance to use  personal and commercial banking services. Over the years, the 
bank expanded its portfolio to include Islamic banking, investment banking, 
share broking, trustee services, nominee services, sale and management of 
unit trust funds, bancassurance and many general insurance products.

Known as The People’s Bank, Public Bank is one of the largest banking groups 
in Malaysia and was listed on the Main Board of Bursa Malaysia in 1967, a year 
after its inception. The bank has a network of 260 well-distributed branches 
and over 2,000 self service terminals in Malaysia and has a strong presence in 
the Asian region - with branches in Hong Kong, China, Cambodia, Vietnam, 
Laos and Sri Lanka.

The well-known financial institution works along the values of trust, honesty 
and integrity. The group has continuously stayed on its focus to build and 
strengthen a good corporate culture with cautious banking practices, a 
strong balance sheet, sustainable profitability and superior customer service.

The BrandLaureate together with the Asia Pacific Brands Foundation (APBF) 
have been recognising, Public Bank’s efforts to differentiate itself from other 
banks. Over the years, Public Bank has received over 16 awards from The 
BrandLaureate for its significant contributions to the country for its success in 
branding, banking and for changing the banking landscape in Malaysia and 
Asia. 

Developing Retail And SME’s 
Public Bank believes in developing the company organically, and focuses on 
both the retail customers and SME enterprises segments. The bank has also 
proven to be an good banking partner for the SMEs, providing them with 
financial needs and trade transactions as they build, develop and brand their 
businesses.

Recognised as the largest domestic financiar for the retail and SME segments, 
the bank continues to be proactive when it comes to government and 
Bank Negara initiated financing schemes, both for affordable homes and 
for the development of SMEs in the country. Public Bank’s key focus area 
of sustainability is responsible lending, particularly in providing financing 
for first time home buyers and supporting the financing needs of the SME 
segment. This is reflected by their lending portfolio for residential properties 
and SMEs, which amount to RM110.5bil and RM69.5bil respectively at the end 
of 2018. 

A Forward-Thinking Bank 
For the bank, accelerating digitisation is one of its vital areas the bank is 
focusing on. Public Bank plans to invests an additional RM600mil in the 
next three years to further enhance ICT infrastructure, digital capability and 
knowledge. 

Taking a practical approach in its pursuit of digital initiatives, the bank will 
take into consideration the customer’s needs and their own ability to adopt 
digital-driven services while being mindful of risks such as cyber security 
threats and changes in an applications thanks to rapid advancement in 
technology.  

Public Bank’s winning formula of significant total assets, astounding net 
profits and mounting market capitalization annually is a combination 
of taking intelligent risks, obedience and compliance with the country’s 
banking policies, yet always keep the public, its customers in mind. The bank 
will continue to serve its customers with integrity, innovation and efficiency 
as it continues to expand its presence in the banking sphere in Malaysia and 
beyond.
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Banyan Tree 

Adopting its name from the days when the Banyan tree offered shelter to 
travellers as they walked on their journeys, Banyan Tree  Hotels & Resorts is a 
hospitality group that provides rest and relaxation to modern-day travellers 
looking for a break from the complexities of everyday life. 

It all began thirty years ago, when Banyan Tree founders purchased coastal 
land in Phuket, Thailand, home to lagoons of intense cobalt blue - but only 
to discover the beauty was due to pollution by its former tenant, a tin mine. 
The management made a decision to cleanse the acid-laden soil by planting 
over 7,000 trees and this transformed the wasteland into the group’s flagship 
resort - called Banyan Tree Phuket. Since then, the group became known for 
providing travellers with “naturally-luxurious, ecological, culturally-sensitive 
experiences”.

Today, Banyan Tree one of the world’s leading international operators in the 
hospitality and spa industry that manages more than 40 resorts and hotels, 60 
spas, 70 retail galleries and three championship golf courses in 28 countries. 
The group has hotels and resorts have made a presence in China with 
hotel and resorts in China, Cuba, India, Indonesia,Laos, Malaysia, Maldives, 
Mauritius, Mexico, Morocco, Seychelles, Thailand, and Vietnam.

A Leader In Sustainable Development 
One of the frontrunners in sustainable development in the hotels and resort 
industry worldwide, Banyan Tree’s philosophy keeps close to their corporate 
ethos of “Embracing the Environment, Empowering People”. Committed to 
the philosophy of nurturing nature at their luxury establishments across the 
world, the group’s sustainability programme focuses on building their hotels 
and resorts in harmony with nature. Banyan Tree also believes in contributing 
to the growth and development of the community where their hotels are 
located.

Since its establishment in 1994, the group continues to consider the physical 
and human environment when making business and operational decisions. 
The uniqueness of properties under the Banyan Tree is that they have been 
built using design and construction techniques that minimise damage to the 
environment while keeping it practical. 

The company also ops for environmentally friend process during operations. 
From 2010, the group  began benchmarked its sustainable design and 
operations, according to global leading standards. In 2015, one of Banyan 
Tree’s resorts was certified with EarthCheck Gold certificate and 10 resorts 
received EarthCheck Silver status. 

25 Years And Thriving 
Over the years Banyan Tree has successfully “created a family of brands” that 
has met the needs of travellers in the 21st century. Their hotels are ideal for 
travellers looking for romance, a family holiday, business, or looking for an 
adventure in a far-away destination.  

Creating memories through authentic, rejuvenating experiences, Banyan 
Tree Hotels & Resorts has built a solid reputation in creating a locally-infused 
retreats with the possibility of rejuvenating the mind, body and soul in 
breathtaking locations around the globe.

Through the concept of understated-luxury, the group has successfully 
branded its products and services as a sanctuary for the senses - through 
pools located amongst beautiful landscapes, tropical garden villas and suites 
creating an urban oasis for travellers of various nationalities. 

In 2019, Banyan Tree Hotels & Resorts celebrates its quarter century in the 
hospitality industry with special deals in its hotels across the world. The group 
also has plans to open new resorts and hotels in Siem Riep, Penang and Carfu 
later this year and one in Salzburg in 2021.

Sustainable Leadership in Hospitality 

BRAND INSPIRES, THE FUTURE IS BRAND

The BrandLaureate
International ICONIC
Brands  



7170

British American Tobacco
Malaysia  

British American Tobacco plc (BAT) is a British multinational cigarette and 
tobacco manufacturing company headquartered in London with a global 
footprint. Its portfolio includes popular and recognisable brands such as 
Dunhill, Kent, Peter Stuyvesant, Pall Mall and Rothmans. 

BAT holds on to the philosophy that it is more than just a tobacco company 
focusing on profits. It has successfully positioned itself as a concerned 
corporate citizen, connected with the wellbeing and growth of people in 
countries where it operates in. 
 
Hence, BAT is a much sought after employer and is known for its spirit of 
diversity, employing staff without prejudice.  Guided by its 4 Principles of 
Enterprising Spirit, Freedom Through Responsibility, Open Minded and 
Strength from Diversity, BAT has been able to grow through the years and 
develop a culture that has become the foundation of the brand.

At BAT Singapore, it is committed to developing its people to support high 
performance and career development.  It empowers their staff through 
modern, updated talent development practices - which in turn enables the 
staff to become catalysts for positive and productive changes in the company.  
Training sessions go beyond the conventional classroom trainings,  creating 
immersive and interactive experiences to unlock the full potential of our 
people.

To grow and develop its leaders, BAT’s  Leading Managers training workshop is 
designed to provide its leaders with insights and practical tools to grow their 

leadership capabilities. Some of the topics covered include understanding 
one’s impact and resonant leadership. At BAT Singapore, it continuously 
invest in these types of programmes to develop  talent and for the employees 
to gain valuable knowledge they can apply in the day to day challenges they 
face. 

Other HR initiatives include SCQuARE which is an intense, yet fun and 
interactive way to learn how to present with impact and build confidence in 
its young employees. 

Healthy employees’ driver higher performance and productivity. To encourage, 
BAT’s employees to stay healthy, it  launched hashtag#active360 program 
which empowers employees to take charge of their health and wellness. 

Annual sports day are great ways to bond and engage. Connecting on the 
playing field helps to build a culture of connection amongst the staff which is 
fundamental to maintaining a high performing team.

Providing a safe place to work, protecting the employees’ wellbeing and 
listening to their views are fundamental to the organization. BAT’s success has 
been its stretching and supportive culture founded on personal commitment 
and responsibility that attracts, engages and retains the most talented and 
diverse people.

HR- Employee Benefits
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A world-renowned airport, Changi Airport Singapore is the world’s seventh 
busiest airport for international traffic, with a record of 65.6 million passenger 
movements in 2018. The airport has 400 retail and service stores and 140 F&B 
outlets. The award winning airport provides travellers connectivity with 400 
cities across the world and handles approximately 7,400 flights every week, or 
about one every 80 seconds. 

While Singapore’s first airport was located at Paya Lebar, Changi Airport 
officially opened its runways in 1981. Since then the airport has created 
history numerous times for starting a series of firsts in the world including 
introducing the concept of airport gardens, providing passengers free local 
telephone calls in transit  and giving travellers the opportunity to rest and 
relax in the world’s first transit-area swimming pool in 1995.  

In 2009, Changi Airport was corporatised and the Changi Airport Group took 
over from  Civil Aviation Authority of Singapore (CAAS). Today it continues to 
be responsible for managing Changi Airport, in all aspects including airport 
operations and management, air hub development, commercial activities 
and airport emergency services. The group also manages Seletar Airport 
and through its subsidiary Changi Airports International, also invests in and 
manages foreign airports. 

An Award Winning Airport 
Changi Airport has had its share of awards and accolades including receiving 
the world’s most awarded airport ever in 2015 with its 500th Best Airport 
award since its opening in 1981. The airport was voted the World’s Best Airport 
2019 by air travellers globally- and once again created history by winning the 
Skytrax award title for seven consecutive years.

The airport will continue to focus on continuously improving their customers 

service at the airport, while innovating new products and services for 
travellers. The opening of Jewel Changi airport, a development that is home 
to gardens, attractions, retail, dining, hotel and other facilities -created with 
the idea of supporting airport operations.  

Their success in branding and operations has been driven by the Changi 
Airport Group, a group that continues to push boundaries and set new 
standards for the World’s Best Airport and air hub.  With the mission to be the 
world’s leading airport company, growing a safe, secure and vibrant air hub 
in Singapore and enhancing the communities they serve internationally, their 
corporate values serve as a benchmark for the services they offer.

Planning Ahead For The Future
Changi Airport understands the importance of preparing for future challenges 
and demands in the air travel arena. The management is all about planning 
with  the future in mind, designing new passenger terminals that can adapt 
to future changes and at the same time enhance and transform passengers 
experiences.

Among one of its bold and revolutionary ideas for Changi Airport is the Fast 
and Seamless Travel (FAST). Currently in full operation at the airport, the 
automated systems makes it possible for passengers to print their boarding 
passes, bag tags and check in their luggage themselves.  

With the aim to optimise the airport’s long-term growth potential as well as 
to address the growing needs of both airlines of passengers, Changi Airport 
Group will implement a visionary master planning to make certain the airport 
is able to provide high quality airport infrastructure, in order to ensure Changi 
Airport is a world-class air hub and preferred destination. 
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Ciputra is an Indonesian business group that has been established for 36 
years. It was founded by Dr. (HC) Ir. Ciputra and family and is dedicated 
towards striving excellence and innovation to build a better life for society.

Dr.Ciputra’s business journey had started in 1961 with Jaya Group which was 
followed by the Metropolitan Group in 1971, and eventually became the 
business it is today as Ciputra Group in 1981.

This leading property company is one of the biggest and most diversified 
property companies in Indonesia in terms of product, location and market 
segments. This has set them apart from other developers as the frontrunner 
in the property business and remains the first choice for consumers.

Citaputra is a company that stands strong against all odds, surviving through 
the 1998 Asian Financial crisis and emerging strong as ever. They continue to 
build sturdy and beautiful homes for the people as the company expands all 
over Indonesia, as well as Vietnam, Cambodia and China.

Building a Better Life
Ciputra had previously been awarded the Brand Life Hall of Fame – the Lifetime 
Achievement Brand Icon Leadership Award and the Brand Life Book of World 
Records. The awards were received personally by founder, Mr Ciputra, who is 
an exemplary model to the industry.

He was awarded based on the company’s contributions towards the economy 
and society, not to mention as well, disseminating positivity in building the 
community.

Ciputra’s commitment to social entrepreneurship and philanthropy work 
is done through the Ciputra Foundation founded in 1986. The Foundation 

operates with the belief that education is the pathway for which the lives of 
Indonesians can be improved.

One of Ciputra’s contributions was contributing two libraries in early 2018 
to two elementary schools in Sentani, Papua, which was packaged under 
the name ‘A Gift to Give’. The presence of these libraries was expected to 
encourage the school children to read and increase scientific insight.
Besides education, the foundation is also dedicated to providing health 
services to the local community as it manages three hospitals across the 
country. 

They are also constantly organising entrepreneurship training through the 
Ciputra Entrepreneurship Centre (CEC). To date, more than 10,000 people 
have been trained through CEC and the Ciputra Entrepreneurship Online has 
trained over 120,000 through a variety of programmes. The CEC also runs a 
free training programme aimed at enhancing the skills of Indonesian female 
migrant workers living overseas to facilitate their return to the country.

Moving Forward 
Ciputra had announced the launch of five projects last year, which are 
CitraLand City Jakarta in PuloGadung, East Jakarta, CitraLandBagya City 
Medan Phase II in Medan, a project located in Ciracas, East Jakarta, Citra 
Circuit Sentul Residence located in Sentul area, Bogor and the Ciputra World 
2 Jakarta.

The group has set their sights on the lower middle-class market, which is 
forecast to do well against sluggish economic conditions. Among the five 
projects, CitraLand City Jakarta and CitraLandBagya City Medan will be in 
collaboration with Gama Land Group.
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Eu Yan Sang started from humble beginnings in 1879 in Perak, Malaysia with 
the name ‘Yan Sang’, which literal meaning is ‘caring for mankind’ in Chinese. 
The founder, Eu Kong, had set up shop after arriving to Malaya from Foshan, 
Guangdong with the notion of setting tin mine coolies free from their opium 
addiction by dispensing quality Chinese medicine and herbs.

This noble value was passed on to his son, Eu Tong Sen, who later grew the 
family business with the same core value that has been extended to the 
present. He went on to become a leading figure in tin mining and rubber 
plantation businesses by the 1920s. Eu Tong Sen had not forgotten his 
father’s work and established medical shops in these estates to take care of 
his workers, naming these shops as Eu Yan Sang.

The first Eu Yan Sang TCM clinic had opened its doors in Singapore in the year 
2001, operating more than 20 clinics with three different concepts – Eu Yan 
Sang TCM Clinic, which deals with a variety of conditions for patients in the 
heartland; Eu Yan Sang TCM Wellness Clinic, which focuses on wellbeing such 
as weight and pain management; and the Eu Yan Sang Premiere TCM Centre 
which deals with more serious health issues.

For the past 140 years, Eu Yan Sang’s growth has seen it helming more than 180 
retail outlets and a chain of 28 TCM outlets in Asia, which includes countries 
such as China, Hong Kong, Macau, Malaysia and Singapore. Its dedication 
to holistic wellbeing has also extended to three food and beverage outlets 
within Malaysia as well as establishing an associate company called Healthy 
Life with a network of over 40 retail outlets in Australia.

Accessible Healthcare through TCM Wisdom
Eu Yan Sang has always strived to spread the message of healthy living with 

the best quality of life by empowering people through accessible healthcare 
based on the wisdom of TCM.
The dedication Eu Yan Sang has placed in their mission of ‘caring for mankind’ 
has pushed them to become the leading TCM health and wellness company 
in Asia. Part of the reason is their initiative to deliver only the best to their 
consumers by constantly designing healthcare innovations that combine the 
science of medicine with the art of TCM.
Eu Yan Sang has kept to its mission by continuing the good work of its 
founder and is now a trusted name when it comes to TCM. The brand has been 
synonymous with quality and has instilled great confidence in generations of 
customers. 

Healthy Travelling for Eu Yan Sang
Travel is the key word for Eu Yan Sang’s upcoming plans for expansion. 
The company has set its eyes on flight travellers with retail stores already 
established in Singapore Changi Airport and Hong Kong International Airport.

Travel retail is a key strategic category for Eu Yan Sang with its three-year plan 
from 2019. The company’s products have also made their debut on inflight 
stores such as Singapore Airlines’ KrisShop, Hong Airlines’ SkyShop and Jetstar 
Airlines’ JetShop.

Up next, will be the opening of Eu Yan Sang’s first gondola at Langkawi Duty 
Free, Malaysia, as well as expanding the current travel retail portfolio beyond 
current popular selling products.
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LBS 
international property developer
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The Winning Vision
Armed with the vision to be an internationally recognised developer, building 
and inspiring delightful spaces that enhance community living, LBS  believes  
in ensuring improvement in construction technologies and architectural 
trends. The property developer believes that Malaysians deserve homes of 
good workmanship and strives to achieve this in every project. 

LBS began with the vision of the founder,  Dato Seri Lim Bock Seng in the 
60’s, when he started a construction business in Petaling Jaya.  Within a few 
years, LBS’ portfolio of projects made it possible for it to gain a reputation as 
a property developer that delivers properties that inspire and enrich over the 
past 20 years. 

The senior Lim passed the baton to his son, Tan Sri Lim Hock San and with 
his strong leadership has pushed LBS to become one of the major property 
developers in Malaysia. The company’s properties range from high end 
development and luxury lifestyle townships to mid range homes and 
commercial properties spread throughout the country. 

As a responsible corporate citizen, LBS has  not forgotten that many younger 
Malaysians are looking for affordable homes and continues to uphold its core 
value and purpose of developing quality and affordable homes for Malaysians 
at large. 

As it continues on its mission to consistently deliver exceptional performance 
through progressive creations, LBS has successfully branded itself as a 
developer of townships which are built on the pillars of affordability, 
connectivity and accessibility.

LBS has become a dominant player in the country’s property industry and its 

success is reflected in its listing in Bursa Malaysia in 2002 and its presence in 
China, which has led to a strengthening of the Malaysia-China ties since 2015.  

Rebranding LBS 
Understanding that branding is vital in its operations, LBS went through a 
rebranding exercise in 2012. The corporate makeover brought better clarity 
in terms of the direction of the company. These initiatives have resulted in 
a renewed confidence in the brand, increased market share, and a steady 
growth in LBS’ share prices over the years.

LBS has intensified its pursuit toward excellence and progress above all. In 
this quest, they have been recognised with multiple awards every year. 
From marketing awards, to development awards, to business and leadership 
awards, whereby in 2017 Tan Sri Lim Hock San received 6 coveted awards in 
recognition of his leadership and contribution toward the industry in Malaysia 
and beyond. 

Transforming Landscapes in Malaysia and Beyond
LBS has long-term plans is to expand developments across Malaysia, providing 
homes for all Malaysians and will continue to focus its development works 
in Selangor as well as in Pahang and Johor. Plans are in the pipeline to also 
venture to other states in Malaysia so LBS could continue with its objective of 
providing affordable quality living space for all Malaysians.

Apart from the national venture, LBS will also continue with its work in Zhuhai 
China with the plan to integrate motorsports into the urban lifestyle of city 
living in Zhuhai. In this aspect the property developer will continue to work 
closely with Melaka State to promote the bilateral ties with Guang Dong 
province.
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A premier lifestyle and entertainment destination in the Lion City, Marina 
Bay Sands first opened its doors in 2010. Since then it has drawn more than 
330 million visitors. Built, design and brought to life based on the vision of 
a landmark with a distinct identity, the high-end integrated building has 
created history by setting Singapore apart from other cities in the world. 

Owned by the Las Vegas Sands Corporation, the resort stands majestically 
along the Marina Bay waterfront. Comprised of three iconic three cascading 
hotel towers and sky park, “floating crystal pavilions”, a lotus-inspired Museum, 
it is now one of the world’s most recognised landmarks. A unique architectural 
marvel, Marina Bay Sands is built on reclaimed land, distinguished by three 
57-storey towers with sloped glass facades.

Featuring cutting-edge labels and international luxury brands, trendy 
Celebrity Chef restaurants, an array of entertainment at the theatres, the 
hottest night clubs and a Las Vegas-style casino, Marina Bay Sands is the 
epitome of 21st century lifestyle and entertainment mecca. 

One Stop For Business and Leisure 
Those visiting Marina Bay Sands for business purposes have the opportunity 
to have access to Meetings, Incentives, Conventions and Exhibitions (MICE) 
facilities featuring state-of-the-art technology, highly flexible exhibition 
halls, and a convention centre that can host over 45,000 delegates. With a 
focus on increasing MICE activities, the resort has brought in over 700 new 
MICE events to the country and hosted 3,680 events at the Sands Expo and 
Convention Centre in 2018.  

Marina Bay Sands has combine business and leisure into a one-stop- 

destination in Singapore. An iconic destination that has exceeded 
expectations of Las Vegas Sands, Marina Bay Sands aims to continue to help 
bring in leisure and business tourism to Singapore while offering travellers a 
chance to indulge in luxury in the Lion City. 

New And Improved Luxury Resort  
Changes are afoot for Marina Bay Sands in the near future, with a new project 
to complement the existing leisure and entertainment haven. The buildings’ 
architects Safdie Architects are planning to add an additional stand-alone 
tower to the Marina Bay Sands Hotel, home to more hotel rooms a music 
arena with its characteristic silver glass facade similar to the popular resort.
The tower will house 1,000 hotel suites, and feature its own sky roof with 
a swimming pool and restaurant. In keeping to its position as a premium 
lifestyle venue, it will also include a dramatic atrium and terraces along with 
meeting rooms, ballrooms and exhibition halls.

The new plans  include the state-of-the art, 15,000-seat arena, a luxury hotel 
tower and additional MICE space. While the timeline for the project has not 
been determined, the current total projected budget for the expansion is 
approximately $3.3 billion (S$4.5 billion).

The new luxury accommodation and world-class entertainment centre will 
become catalysts for more visitors as well as repeat visitors to Singapore. The 
expansion of the resort is a key component of the company’s strategic growth 
plan and also reflects the strong tourism and business potential in Singapore. 
The additional hotel rooms addresses the demand created by leisure and 
business tourists as well as premium gaming customers who are key visitors 
to the city and resort. 
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Founded in December 1963 by the late Tan Sri Dato’ Loh Boon Siew, Oriental 
Holdings Berhad (OHB) was initially a private limited company that was 
converted into a public company in February 1964. The company went on to 
be listed on the Main Board of Bursa Malaysia in March 1964. 

The OHB group is involved with various areas of business including 
Automotive and Related Products Plastic Products, Hotels and Resorts, 
Plantation, Investment Holding, Investment Properties & Trading of Building 
Material Products and Healthcare.

With a vision to achieve sustainable business growth and enhance 
shareholders value, OHB has a huge presence in Asia Pacific countries such 
as Malaysia, Singapore, Indonesia, Brunei, Australia, New Zealand, United 
Kingdom, Mauritius, Thailand, People’s Republic of China and Vietnam. The 
group continues to be on a mission to be a  highly competitive organisation 
through innovation, and achieve continuous improvements in their 
businesses.

No matter which industry, OHB’s business philosophy revolves around five 
pillars - that their staff are their valued business core, their customers are the 
focus of excellence and their business integrity focused in their commitment 
and responsibility. The company also believes that their shareholders are 
their most important business relationship and focuses on dedication for 
continuous improvement is their driving force. 

Leading Industry and Community  
OHB’s success in the Asian region is largely due to the foresight, courage, 
business acumen and entrepreneurship of  the late Tan Sri Loh  - and his 
ability to connect with various businesses from Japan, especially the special 
partnership with Honda Motor Co. Ltd., Japan. 

Tan Sri Loh began his days as an apprentice car mechanic in Penang who 
realised the potential of the automotive industry in Malaysia. He started 

selling bicycles, tyres and motorcycle accessories before moving onto used 
cars, transporters and buses in 1945.

In 1958, when he visited Japan, he saw the popularity of the Honda Super 
cub motorcycle and saw it as  a good business opportunity in Malaysia. With 
enormous courage and determination, he approached Mr. Soichiro Honda, 
the bike’s creator, to allow him to import the motorcycles to Malaysia. Despite 
a language barrier, their common interest in the automotive industry, mutual 
trust and respect paved the way for a special relationship that helped OHB 
develop into well-recognised player in the industry. 

One of the first overseas distributors for Honda motorcycles in Malaysia, 
the late Tan Sri Loh made waves by importing Honda cars and enabling its 
subsidiary Kah Motor Co Sdn Bhd to be sole distributor of the famous car 
brand. Tan Sri Loh was instrumental in setting up joint venture companies 
with Honda Motor and other related Japanese companies to manufacture 
and/or assemble automotive parts, including motorcycle and car engines 
for the OEM (Original Equipment Market) and REM (Replacement Market) 
markets. 

Far-sighted Future 
With globalization and restructuring of Honda businesses across the world, 
OHB remains a key partner and shareholder in the brand’s car and motorcycle 
presence in Malaysia. Today, Kah Motor continues to retail Honda cars in 
Malaysia while OHB continues to distribute Honda vehicles in Singapore and 
Brunei.

For the company, its founder’s story and success is a reflection of OHB’s 
own growth in other sectors  and industries. As they move forward in the 
future, OHB will continue to focus on businesses that generate recurring and 
sustainable income,continue to diversify prudently and be open to different 
business opportunities.
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Inspired by the legendary land featured in James Hilton’s novel Lost Horizon 
published in 1933,  Shangri-La Hotels around the world is synonymous with 
service and serenity. Established by Robert Kuok,  founder of the Kuok Group, 
a diversified and dynamic business conglomerate originating in Malaysia, 
it has a major equity holding in Shangri-La Asia. Shangri-La properties are 
primarily five-star deluxe city centre and resort hotels across Asia Pacific, 
North America, the Middle East, and Europe. 

Shangri-La Hotel Singapore opened its doors in 1971 and with it began 
Shangri-La’s tradition of service excellence. Keeping close to the philosophy 
of “to treat a stranger as one of our own”, guests at the hotel can expect first-
class hospitality from the hotel management and staff.

Located on 22 Orange Grove Road, Shangri-La Hotel Singapore is known as an 
urban oasis set amid 15 acres of landscaped gardens and a stone throw away 
from Orchard Road and the UNESCO World Heritage Site of the Singapore 
Botanic Gardens. A 10 minute drive to the Central Business District and 30 
minutes away from Changi International Airport, the hotel is also close to 
train stations and bus stops. 

Luxurious Accommodation 
Shangri-La Hotel Singapore offers travelers the opportunity to rest and 
relax and provides guests warm and friendly hospitality Asian-style. With 
792 luxurious guest rooms and suites across three wings, the different 
accommodation options are suited for guests with various accommodation 
preferences.

The iconic Tower Wing was the first wing to open in 1971 and gave guests the 
opportunity to indulge in a panoramic view of the city. Relaunched in 2017, 

the wing has 503 contemporary-style guestrooms, suites and a dedicated 
family floor. The wing is also home to the Horizon Club Lounge. 

At the Garden Wing, a tropical sanctuary awaits guests, making it the perfect 
hideaway for families and leisure travellers. The 158 spacious guest rooms and 
suites all have a balcony that overlooks lush greenery or the hotel’s expansive 
swimming pool.  

An accomodation of preference for heads of state, C-suite leaders and 
discerning luxury travellers, the Valley Wing has 131 guest rooms include 26 
suites offering personalised butler service, and is accessible by the wing’s own 
private lobby. Visitors planning on a longer stay in Singapore for a minimum 
of six ngihts can opt to stay at one of the 127 serviced apartments, while 
travellers can call one of their 55 serviced residences home if they wish to 
stay for a minimum of three months. The building is also home to a private 
lounge and dining space. 

A Hotel For All Seasons 
From weddings to milestone birthdays, hen parties and baby showers, 
Shangri-La Hotel Singapore has ideal spots for special occasions. Among 
favourites include the double-storey Banyan Deck in the garden, the heritage 
building Dutch Pavilion, and floral greenhouse The Orchid. The hotel also 
boasts 11 restaurants and bars within the hotel, offering one of the widest 
selections of culinary experiences among hotels in the Lion City. 

Recognised for its lush landscaped gardens spanning 15 acres, the hotel is 
home to more than 110 varieties of flora. A luxurious sanctuary that embraces 
travellers as soon as they step in, Shangri-La Hotel Singapore continues to 
stand the test of time of providing visitors with hospitality from the heart. 

8584

Shangri-La Hotel Singapore 
Luxury Hospitality

BRAND INSPIRES, THE FUTURE IS BRAND

The BrandLaureate
International ICONIC
Brands  



86 8786

Singapore Airlines (SIA) is the flag carrier airline of Singapore with its hub the 
Changi Airport. SIA was incorporated in 1972, and its origins date back to the 
formation of Malayan Airways Limited. It uses Singapore Girl, depictions of 
flight attendants of Singapore airlines dressed in their famous Sarong Kebaya, 
as its central figure in corporate branding. The sarong kebaya is made of the 
traditionally Asian batik and has become synonymous with the Singapore 
Girl.

The organisation has many airline related subsidiaries. This includes the 
SIA Engineering Company which manages repairs maintenance, repair and 
overhaul. It also has two subsidiary airlines; SilkAir operates regional flights 
to secondary cities, while Scoot operates as a low-cost carrier. Outside of 
aviation, SIA also has a travel agent subsidiary called Tradewinds Tours and 
Travels. It is the tour-operating arm of Singapore Airlines and Silkair, offering 
a wide range of services and tour packages to consumers. 

Operating their airlines with their tagline ‘A Great Way to Fly’ as part of their 
philosophy, SIA’s mission is to provide air transportation services of the 
highest quality and to maximising returns for the benefit of its shareholders 
and employees.

A Great Way to Fly
SIA  has always provided quality services that are internationally recognised. 
From purchasing a ticket to the actual flight experience, the airline has 
received nothing but praise. They have a variety of different airbuses to suit the 
comforts of their passengers and ensure their journey is the safest possible. 
They also provide support for US-bound flight through their customer care 
plan. 

Beyond that, the company is also focused on responsible aviation. They 
joined the International Air Transport Association (IATA) in its commitment to 
reducing the industry’s emissions in three stages – a 1.5 percent improvement 

in fuel efficiency each year from 2009 to 2020; carbon-neutral growth from 
2020; and 50 percent absolute reduction in carbon emissions by 2050.

They also support IATA’s Four-Pillar Strategy to address climate change, 
comprising technological, operational, infrastructural, and economic 
measures. This includes revolutionary aircraft designs, more efficient flight 
procedures and air traffic management, weight reduction efforts, as well as 
market-based measures to prevent uncoordinated policies.

In terms of fuel efficiency, their initiatives include airframe and engine 
performance improvement packages, usage of lightweight crockery and 
cargo containers, reduction of operational items and more frequent use 
of mobile ground power units and pre-conditioned air units to reduce the 
operation of on-board auxiliary power units.

In September 2011, they became part of the Sustainable Aviation Fuel Users 
Group (SAFUG). It focuses on developing lower-carbon, renewable aviation 
fuels from environmentally and socially sustainable sources.

Moving Forward
Known as the world’s most awarded airline, SIA staff take time and effort to 
ensure passengers have a good flight no matter where their destination is, 
and to make every journey personal. 

Passengers of Singapore Airlines will have much to look forward to in the 
coming years. The airline recently launched first non-stop flights between 
Singapore and Busan in South Korea. Singapore Airlines’ acclaimed 
International Culinary Panel (ICP) is embarking on a new approach in the 
year ahead with seasonal menus that are prepared in a lighter cuisine style. 
The initiative is the latest addition to the Airline’s series of in-flight wellness 
offerings. SIA is also the first airline to offer worldwide pre-ordering of meals 
for Premium Economy Class. 
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The Sentosa Golf was brought to life by English golf architect Frank Pennick. 
Built under the guidance of prominent Singaporeans Dennis Lee, the 
brother of the late-Prime Minister Lee Kuan Yew, and Alan Choe, Chairman 
of the Sentosa Development Corporation, the golf course was created out of 
Singapore’s lush tropical landscape. 

The Club was officially opened on July 14, 1974, officiated by Mr. Lee Kuan 
Yew himself.  In addition to its consistently growing membership, the club has 
played host to a number of high profile professional events over the years, 
including the SMBC Singapore Open for a record 11 times, where many of 
the sport’s biggest names from across the globe fight it out for one of Asia’s 
biggest prize funds on the Serapong Course. The Club is also home to the 
HSBC Women’s World Championship, a marquee women’s golf event that has 
been dubbed as ‘‘Asia’s Major’’.

The club also prides itself on helping to grow local talent. Its golf academy 
offers private and group lessons from its golf professionals, who provide a 
variety of personalised instructions. This includes improving swing and 
game, short game masterclasses and a 9-hole on course playing lessons. The 
courses are also available to older, more experienced players looking to hone 
their skills. 

A Leader of Leisure
Providing golfing enthusiasts a place to hone their skills, as well as acting as 
hosts of various golf championships, the club has always been a go-to-place 
leisure. Since 2005, international star players and world-class golf professionals 
from Asia, Europe and the USA have descended on its championship greens 
to putt for the Barclays Singapore Open and HSBC Women’s Champions.

The club has also given various opportunities for volunteers to work with  
to see how it operates. In 2018, the club launched the Singapore Open 

Agronomy Volunteer Programme; a joint initiative supported by The R&A 
and GEO.The programme, unique to Sentosa, affords Superintendents and 
Assistant Superintendents from all over the world the chance to sample what 
life is like at one of the world’s pre-eminent golf clubs, but also to discover the 
meticulous practices that go into agronomy and turf management during 
one of the world’s most prestigious events.  

The initiative, which lasts throughout tournament week, sees volunteers work 
side by side with Director of Agronomy, Andy Johnston, and his experienced 
team of greens staff led by Course. Superintendents, Rodney Mckeown, in 
ensuring the best possible conditions are provided for the world’s best 
players.

Moving Forward 
Providing professionals and golf enthusiast a unique golfing experience at 
The Serapong, where champions such as Jazz Janewattananond and Park 
Sung-hyun have been crowned, the golf course has a host of awards and 
accolades to its name. 

At the start of 2019, the Sentosa Gold Club showed its intention to continue 
promoting golf in a sustainable manner. It launched a unique campaign 
designed to increase awareness of the game amongst youngsters in the local 
community, as well as drawing attention to sustainable practices within golf.

 #KeepItGreen was unveiled by rising golf star Gavin Green, on the eve of 
Sentosa Golf Club hosting the SMBC Singapore Open for the 11th time. 
Green supported the #KeepItGreen campaign throughout the tournament, 
with Sentosa Golf Club in association with the Singapore Golf Association, by 
offering free rounds of golf to local juniors for every green in regulation that 
Gavin hits throughout the week. 
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Established in 1917 by young visionary name Chia Yee Soh, UMW started as a 
humble automotive repair shop called United Motor Works.  Over the years, it 
became the most sought out automotive repair shop in Singapore. After the 
founder succeeded in obtaining the distributorship of automotive parts for 
the American automotive giant General Motors, the thriving business made it 
necessary to consolidate it through the establishment of United Motor Works 
Pte Ltd in 1927, a predecessor company of UMW. 

From that point onwards, the company slowly expanded into the multi-
million dollar industrial conglomerate that it is today. The core businesses 
of the UMW group are automotive, equipment, as well as manufacturing 
and engineering. The company also has the UMW Training Centre Sdn Bhd 
(UTCSB), a subsidiary of UMW Holding that provides organisations and 
individuals with complete and comprehensive training programs delivered 
by qualified, expert and highly experienced trainers. The UMW Group has a 
strong presence outside Singapore, reaching Malaysia, Indonesia, Myanmar, 
Vietnam, Papua New Guinea, China, and India.

The group has adopted the rallying call of “beyond boundaries” eliminating 
all barriers – be it geographical borders or the boundaries of our minds to 
amplify its leading position at home, while growing its presence in the global 
arena.

Industrial Machinery & Equipment 
UMW’s Manufacturing & Engineering Division (M&E) is primarily responsible 
for the manufacturing of products in the aerospace and automotive 
industries, as well as the manufacturing and distribution of lubricants. They 
work together with some of the most renowned brands in various industries 
to supply automotive parts and lubricants to manufacturers in Malaysia and 
the broader Asian region.

In the context of equipment, the company specialises in the marketing, 
sales and service of imported equipment from world-famous manufacturers 
primarily in the fields of logging, construction, industrial, mining, agricultural 
sector, material handling and industrial floor cleaning equipment as well as 
marine and power products. This is divided into the three main categories of 
heavy equipment, industrial equipment as well as marine power equipment.

The company’s Heavy Equipment department imports, distributes, repairs, 
maintains and services heavy equipment and related spares in Malaysia, 
Singapore, Brunei, Papua New Guinea and Myanmar. The Industrial Equipment 
Division distributes high-quality material handling and industrial cleaning 
equipment. It is strategically aligned with renowned names such as Toyota, 
BT, Raymond, and Tennant. The division’s main responsibility is on providing 
material-handling systems and industrial floor cleaning solutions to various 
industries such as manufacturing, warehouse and logistics, food & beverages, 
automotive, retails and many more.

UMW Industrial Power Services Sdn Bhd is a well-established equipment 
supplier which specialises in power generation, marine propulsion and 
environmental control solutions. The company partners with acclaimed 
multinational manufacturers and service providers for air and gas compressors, 
diesel, gas engine & turbine generator packages, marine engines as well as oil 
spill control equipment.

Moving Forward
The company has been expected to benefit from the better margin from 
higher localisation rate and lesser discounting promotion for outgoing 
mode. This was shown at the start of 2019 when strong demand for the newly 
launched Perusahaan Otomobil Kedua Sdn Bhd (Perodua) models and Toyota 
Vios is was projected to drive up UMW Holdings Bhd’s net profit for the first 
quarter of 2019, to between RM83 million and RM90 million.
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Top Glove Corporation Bhd is a Malaysian-based company that was founded 
by Tan Sri Lim Wee Chai in 1991. It began as a local business enterprise with 
a single factory and 1 glove production line, with the vision of making the 
organisation a world class partner in gloves and healthcare products. Today, it 
has captured 25 percent of the world market share and offers a comprehensive 
product range, fulfilling demand in both the healthcare and non-healthcare 
segment. Top Glove serves a network of over 2,000 satisfied customers in 
more than 195 countries, and these numbers are still growing.

With dedication and good branding from its management, Top Glove has 
become the world’s largest manufacturer of gloves, with manufacturing 
operations spanning across Malaysia, Thailand and China. The company also 
has marketing offices in these countries as well as USA, Germany and Brazil.

In 2013, they were awarded the BrandLaureate Manufacturer Man of The 
Year Award, along with The BrandLaureate President’s Award in the category 
of gloves. A year later, the well-known brand was once again recognised by 
BrandLaureate with the Best Brand Award, with a spotlight firmly set on the 
company’s achievements in manufacturing gloves. 

Top of the Crop in Glove Manufacturing 
Over the years, Top Glove has become the go to brand when it comes to 
all things gloves. This is because of its efforts to produce the best quality 
gloves; taking account of the materials used to make the gloves, the sectors 
that require gloves and the constant need for innovation when it comes to 
producing gloves. 

The company produces different types of gloves like latex, nitrile, vinyl and 
thermoplastic; giving consumers the opportunity to choose different types of 

gloves to suit their industry, whether it’s for medical purposes, handling food, 
cleaning and a variety of other needs. 

In line with their quality control, all of their products have received 
accreditation for respectable organisations, including the FDA, the SMG 
Panel Malaysia Rubber Board, the SGS United Kingdom Ltd.System& Services 
Certification, Health Canada, IQNet International Certification Network, the 
Malaysia Rubber Board. 

In addition to that, the organisation has also taken into account the issue of 
sustainability alongside the usefulness of their gloves. One of their recent 
innovations has included the biogreen biodegradable nitrile glove. These 
gloves are specially designed to biodegrade in both anaerobic and aerobic 
conditions in landfills. Through BMP, the glove has a proven 21 percent of 
biodegradation rate in a span of 66 days under accelerated condition.

Moving Forward 
In order to handle the growing competition it faces, the company has 
announced plans to incorporate more automation into its production, 
including an artificial intelligence system to detect and remove defective 
gloves, an automated warehouse management system and an automated 
glove packing system. The company is also looking to expand its capacity to 
boost the group’s total production capacity 20.4 billion gloves per annum to 
80.9 billion.

Top Glove is also looking to expand into the business of manufacturing 
medical catheters as part of its diversification plan.In addition to that, 
Executive chairman of Top Glove, Tan Sri Lim Wee Chai, has high hopes of 
growing its recent venture into sexual health products like condoms. 
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Established by its founder Yeo Keng Lian in 1900, Yeo’s started as a little 
shop in China making soy sauce before moving to Nanyang in the 1930s. 
Expanding its presence in Asia, the company continued to make soy sauce, 
eventually moving to other types of products. Yeo Hiap Seng expanded its 
portfolio into more diversified food and beverage products under the YEO’S 
brand. The traditional soy bean milk, a favourite among the locals was very 
well received so the company expanded its repertoire to produce many other 
Asian beverages. In the later years, the company also widened its food range 
from chilli sauce, culinary sauce, sesame oil to instant noodles.

The company was also the first in the world to package its Asian drinks in 
Tetra Brik aseptic containers using UHT process and it was also the first to 
offer popular curry chicken in a convenient canned form.

Their vision, as reflected by the company’s progression, has always been 
to bring happiness to people with their quality and innovative food and 
beverages of authentic Southeast Asian taste, and delivered consistently at 
a fair price.

Since their move to Singapore, the company has grown to have offices 
and market presence in other countries such as US, Europe, Australia, New 
Zealand, Maldives, Malaysia Mauritius, Mongolia, Pacific Islands, China, Hong 
Kong, Cambodia, Myanmar, Laos, Vietnam, and Japan. They are also in charge 
of managing other beverage brands including AI, Louis Rason, Uni-President, 
Allswell, Red Bull, Bel Normande, and The Hain Celestial Group.

Quality F&B 
Throughout the years, Yeo’s has always strived to provide quality food and 
beverages that met the need of its consumers.  This was seen in 2017, when 

the company released Juscool, a drink aimed at consumers with health 
concerns in mind. The product, offering six fruity flavours, is a unique product 
offering – consisting of 25 percent less sugar and made with real fruit juice. In 
addition, two premium lines – Juscoffee & Justea were launched to cater to 
coffee and tea lovers. In the same year, the company also introduced Pureté 
premium natural mineral water – sourced from the finest natural springs on 
the Italian Alps to meet growing market demands.

Yeo’s has prioritised not only the food itself, but the way that it is presented 
to the public. In 2015, they refreshed their packaging design for the Asian 
category line, backed by a strong marketing campaign, to stay current and on 
trend with the market ever-changing tastes.

Moving Forward
The company is continuing in its efforts to rejuvenate and expand its core 
consumer food and beverage business. One of their ventures would be in 
the direction of ready – to – drink tea market, with market studies observing 
strong growth in the area. The company has therefore begun growing the 
business there. 

Beyond just the business side of things, Yeo’s also continues to give back 
to community. For the past five years, Yeo’s has partnered with Cheer’s 
to contribute to the Straits Times School Pocket Money Fund, which has 
supported more than 160,000 cases of children and young people in need 
since it started in 2000. Last year, a sum of $30, 000 was collected from sale 
of Yeo’s drinks to be donated. It is a venture that the company intends to 
continue for many years to come. 
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The YTL Corporation Bhd is a Malaysian integrated developer with 
operations in the United Kingdom, Singapore, Australia, Japan, Jordan 
and China. Established in 1955 by the corporation’s namesake, YeohTiong 
Lay, its core business includes utilities, construction contracting, cement 
manufacturing, property development and investment, hotel developments 
and management, e-commerce initiatives and internet-based education 
solutions and services.

The company is one of the largest listed on the Bursa Malaysia Securities 
and is a component of the FTSE Bursa Malaysia Mid 70 index, with a 
combined market capitalisation of approximately RM 21.9 billion. Among its 
achievements in Malaysia are being the first company to introduce turnkey 
construction, becoming the first independent Power Producer, and becoming 
the first Malaysian company to use non-recourse local financing for a high-
speed rail project.

With its tagline of “Building the Right Thing”, the group’s philosophy has 
always been to provide a service in nation building, aiming to build better 
and higher to offer world class services and products at competitive prices, 
whether it’s building great experiences, infrastructure, or education.

Building the right thing 
As part of its efforts to provide services and products at competitive prices, 
the YTL group has worked to provide quality in all of its core businesses. One 
of its famous endeavours include its  involvement in the construction and 
operation of the RM2.4 billion Express Rail Link project which was also one of 
the cheapest that has been rolled out nearly two decades ago ,at just RM42 
million per km.

In addition to that, YTL Corp’s flagship construction arm is 100 percent owned 
YTL Construction, which has successfully completed approximately RM7.25 
billion (US$2.1bn) worth of contracts on schedule and on budget.

The company has also prided itself on social responsibilities and sustainable 
operations, minimising the impact of the operations on the environment and 
the local communities they engage with. One of its endeavours was through 
the YTL Foundation, which provided aid to deserving individuals who would 
otherwise be denied opportunities to pursue higher education.

In addition to that, the company also has FrogAsiaSdnBhd, a social enterprise 
that catalyses change in education by doing things differently. It is the first 
effort in the world to connect an entire nation through a single, cloud-based 
learning platform, with a goal of transforming traditional classrooms into 
21st century spaces, as well as ensuring that every child has access to current 
educational tools. 

Moving Forward
The company has continued to expand its core businesses and elevate 
them to higher standards. Recently the company acquired Malaysia’s largest 
cement producer, LafargeHolcim’s entire 51 percent stake in Lafarge Malaysia 
Bhd for US$396mil, through its subsidiary YTL Cement Bhd. 

Beyond that, the company has also joined the journey in bringing the country 
to 5G technology. Through its subsidiary YTL Communications (YES) Sdn Bhd, 
the Terragraph WiFi network, which is said to deliver the fastest internet in the 
world, has been brought to Penang.  Recognised as an international company, 
YTL wants to give the best back to Malaysians and will continue its efforts to 
provide social responsibilities towards the community. 
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Founded as a bakery brand in Singapore in 2000 by Dr George Queck,  a man 
with nearly 30 years experience in the food and beverage industry, Bread Talk 
Group  has since expanded to more than 900 retail stores spread across 18 
territories. Its brand portfolio comprises BreadTalk, Toast Box, Food Republic, 
Din Tai Fung, Bread Society, Thye Moh Chan, The Icing Room, Sō, TaiGai and 
Nayuki in Singapore. The Group’s brand portfolio includes Song Fa BakKutTeh, 
Una-Yu and Carl’s Jr. in China.

With global staff strength of 7,000 employees, the Group operates more than 
850 bakeries, more than 25 Din Tai Fung restaurants in Singapore, Thailand 
and the United Kingdom, as well as more than 50 award-winning Food 
Republic food atria. It also owns and operates the Din Tai Fung restaurants 
in Singapore, Thailand and the United Kingdom, as well as the Food Republic 
food atria in Singapore, China, Taiwan, Hong Kong and Malaysia. In December 
2018, the Group opened its first Din Tai Fung restaurant in London.

Currently, the group is led by its CEO, Mr Henry Chu. The group thrives on its 
vision of inspiring innovative food and beverage concepts that delight the 
world every day. Its mission is to foster a creative and collaborative culture 
in pursuit of excellence through continuous improvement in their people, 
products and processes.

Creating Culinary Delights  
From bread talk to Din Tai Fung, the group has always prided itself on the 
products that it serves its consumers. For example at Bread Talk cafes, 
customers are offered a variety of confectionary delights ranging from buns, 
cakes and beverages. The company is also constantly looking to expand and 
offer a greater variety of products to their customers. 

Recently, BreadTalk Group partnered with Shenzhen Pindao Food and 
Beverage Management to bring new tea beverages to Singapore and 
Thailand via a new joint venture to operate and manage the popular tea 
beverage brands Nayuki and Tai Gai in Singapore and Thailand.

BreadTalk’s newest concept intends to give Singaporean customers a unique 
experience, bringing them back to the days of enjoying natural goodness 
and the joy of having good tasting breads.  Comprising of over 50 brand 
new items, the  selections are specially-developed by its International Master 
Chefs. 

Moving Forward
The company plan on expanding its business to even more destinations 
across the globe. Through its expansion, the group also intends for some of 
it success to pour back into the community. It looks to aid many segments of 
the community, including but not limited to the youth, the arts and culture, 
and even their own staff. 

One of the charities that it supports includes the Children’s Cancer Foundation. 
Din Tai Fung adopted the Children’s Cancer Foundation as their charity 
through hosting culinary workshop for the kids and fund raising drives. They 
hope their efforts help to support the programme to improve the quality 
of life of children with cancer and their families through enhancing their 
emotional, social and medical well-being.

Besides that, Toast Box has been a staunch partner of Abilities Beyond 
Limitations and Expectations (ABLE), with five years of collaboration through 
charity drives and nationwide awareness campaigns. They share ABLE’s 
mission ‘to enable the physically challenged to live with dignity and have a 
productive, meaningful and independent life’.
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Brunsfield International Group was founded in 1990 and is a premier 
global property development – engineering and construction - real estate 
investment and management group. The group’s focuses on seven business 
areas - Property Development & Investment (PDI), Engineering, Procurement 
& Construction (EPC), Mechanical, Electrical & ICT (MEI), Trading & Strategic 
Industries (TSI) , Real Estate Management (REM), Shared & Outsourcing 
Services (SOS) and International & Strategic Investment (ISI) –and is 
recognised as a progressive and innovative industry leader with a portfolio 
of catalyst buildings and sustainable world-class community development.

The dynamic enterprise’s vision is to become a world-class entrepreneurial 
organisation providing the best quality solutions and services to clients and 
to achieve a sustainable competitive advantage through strong commitment 
and corporate creativity.

Their mission encompasses several aspects which include to make Brunsfield 
the most cost-efficient and productive knowledge-driven company in the 
world and provide the highest level of professionalism, integrity and standing. 

Brunsfield is committed to innovation and application of new technology and 
offers the highest quality of solutions and services at the most competitive 
prices, while providing the most conducive and pleasant working 
environment and ensuring that Brunsfield becomes a good and responsible 
corporate citizen.

The company’s achievements have been recognised multiple times by 
BrandLaureate. At the BrandLaureate Best Brand Awards 2012, it was 
recognised as on the Best Brands In Property & Constructions. In 2013, it was 
again recognised with the Corporate Branding Property Development award, 
a feat which they repeated again the following the year. 

Real Estate and Management 
The Brunsfield international Group has always strived to provide the best 

in the real estate industry. This is evident from their actions in 2017 when 
Sime Darby Property Berhad, Kumpulan Wang Persaraan (Diperbadankan) 
(KWAP) and Brunsfield Development Sdn Bhd signed a Memorandum of 
Understanding to lead the development of a major new strategic development 
region. Known as the Malaysia Vision Valley (MVV), the development spans a 
total area of over 153,000 hectares, encompassing the districts of Seremban 
and Port Dickson in Negeri Sembilan.

Brunsfield Development’s Managing Director Tan Sri DatukDr. Ir. GanThian 
Leong said it was a great opportunity for them to be able to contribute to the 
progress and transformation of urban development in Malaysia for the new 
Digital Economy.

The organisation also works on international projects, In partnership with 
Sime Darby, Brunsfield worked on the development of Serenity Cove, an area 
bordering Oyster Cove and Hope Island Resort in Gold Coast, Australia. The 
development is considered the final piece of the Hope Island masterplan 
and will bring to life a new marine hub featuring luxury homes and designer 
apartments with water views.

Moving Forward
The Group have many ongoing projects to be completed. This includes the 
development of real estate in the soon to be launched Senada Kuala Lumpur, 
centrally located on prime real estate surrounded by the Bukit Kiara Forest 
Reserve. Future projects include work on the Brunsfield Highland reserve as 
well as the Brunsfield Iskandar Waterfront. 

In the past 24 years, the brand has evolved into an organisation with a high 
level of resilience with dynamic flexibility. With a focus on growing strategic 
business capabilities to meet the challenges of the 21st century global 
economy, Brunsfield’s growth an achievements are driven by just one vision 
– to be world class in all their areas of expertise. 
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The Canadian International School (CIS) is an authorised International 
Baccalaureate (IB) World School. The structure of the IB programmes is 
designed to provide students with a common understanding of key terms 
and tenets, while allowing schools to creatively use their resources to provide 
experiences that meet the needs of their student body.

At CIS, students are provided for from the IB Primary Years Programme (PYP) of 
Pre-Kindergarten through to Grade 6. The PYP is a curricular framework based 
on the most current best-practice educational research from around the 
world. The IB Middle Years Programme (MYP) at CIS spans Grades 7 through 
10, and provides students with the knowledge, skills, and attitudes to be 
active and effective participants in the 21st century. Students who complete 
the MYP are well-prepared to undertake the IB Diploma Programme (DP).

The IB Diploma Programme (IB DP) was born in the 1960’s in an effort to 
establish a common curriculum and university entry credential for students 
moving from one country to another. It is designed for secondary school 
students aged 16 to 19 years.

The vision of CIS is to “provide extraordinary learning opportunities for the 
globally connected student. A nurturing environment, an international 
curriculum, and a culturally diverse community will facilitate exceptional 
achievements. Together we will take action to make the world a better place’’. 
Their mission continues to engage, enlighten and empower their students.

A League Of  Their Own 

The IB programme at CIS is one that is unique. Not only does it focus on their 
students mastering the set curriculum, they also encourage students to think 
beyond the confines of the classroom. Outdoor learning programmes include 
Open Minds in Primary School, field trips, Secondary DP field investigations 

and Excursion Week. Open Minds sees Primary students spend up to a week 
in a variety of real world settings. Investigation topics are linked to both 
their curriculum and the units of inquiry found within the Primary Years 
Programme. 

It gives students the opportunity to develop a sense of independence, as well 
as an understanding of global issues, and other people and communities. 
Secondary excursions have a more concentrated focus on community 
outreach, and students participate in a range of activities including house 
building in Cambodia, planting friendship groves in Ladakh, and working 
with NGOs to help those in need.

Fieldwork in the Diploma Programme is part of a student’s coursework and 
counts towards their internal assessment. It enriches the study of particular 
themes within the course, and adds to students’ knowledge, understanding 
and awareness, helping to make learning engaging and relevant. As they 
learn through practical work, students collaborate and develop investigative, 
analytical and organisational skills.

Moving Forward

CIS continues to strive to provide its students with the best education 
curriculum to with the resources available. They continue to do so while 
keeping in mind the changing terrain of society. One example of this is the 
mandatory Creativity, Activity and Service programme that is an integral 
component of the IB Diploma Programme (IBDP). Students engage in self-
directed activities, and then reflect on the goals and learning outcomes that 
they established at the beginning of the project.  Students are able to learn 
from and work with organisations like the Association of Women for Action 
and Research (AWARE), and Children’s Cancer Foundation.
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Founded in 1929, Chow Tai Fook Jewellery Group Limited is a company 
that takes their jewellery seriously, an artistic creation that is known for its 
trustworthiness and authenticity.  With a long-standing commitment to 
innovation and craftsmanship, the company is renowned for its product 
design, quality and value. Listed on the Main Board of The Stock Exchange 
of Hong Kong in December 2011, the group’s vision is to become the most 
trusted jewellery group in the world.

Known for its iconic master brand CHOW TAI FOOK, the group’s multi-brand 
strategy comprises the ARTRIUM, JEWELRIA and CTF WATCH in addition to 
other brands including HEARTS ON FIRE, T MARK, SOINLOVE and MONOLOGUE.

The company’s rich 90 year heritage is driven by their core values of Sincerity 
and Eternity while their commitment to growth is firmly placed  in its “Smart+” 
strategy,” which is in place to promote long term innovation in the business, 
in people and in culture.  This is strengthened by its sophisticated and agile 
business model. 

Chow Tai Fook’s business model makes it possible for the group to foster 
excellence and extending opportunities along the entire value chain to 
communities and industry partners across the world. The model also gives 
our management an effective and tight control over the entire business 
operation from raw material procurement, design, production, to marketing 
and sales through their extensive distribution channels.

A Jeweled Portfolio
Chow Tai Fook’s comprehensive product portfolio covers high-end luxury, 
mass luxury and youth line and thus caters to a wide spectrum of customers 
who require jewellery  for various occasions and different stages of life.  

The company’s artisans are dedicated to providing customers with exquisite 
design and exceptional craftsmanship with each and every piece of jewellery. 
With an extensive network in Greater China, Japan, Korea, Southeast Asia and 

the United States, the company has a fast-growing e-commerce business 
and will be implementing effective online-to-offline strategies to succeed in 
today’s omni-channel retail environment.

Its latest expansion include the newly established Chow Tai Fook North 
America (CTFNA)  business hub in Boston, Massachusetts. Their latest edition 
is positioned as a leading, single source wholesaler by delivering products, 
services and know-how especially on technological innovations that help 
drive profitability and strengthen jewelry retail businesses in the North 
American market.

Currently, CTFNA is home to diamond jewelry brands, HEARTS ON FIRE and 
MÉMOIRE. The company will also offer customized, specialty collections in 
the diamond and fine jewelry segments, as well as private label offerings, to 
address the evolving needs of jewelry consumers.

A Sparkling Future 
With the mission to strengthen and drive profitability for the North American 
jewelry retailers, CTFNA reflects the group’s ability to leverage on technology 
and retail innovation, empowering them to create partnerships with retail 
jewelers in new ways for bigger successes. 

As they celebrate their 90th Anniversary, the group looks forward to making 
further contribution to the jewelry industry, thanks to their expertise and 
deep local knowledge in the new region. With an experienced team in the 
location, the group is confident of delivering value to retail jewellers in the 
region, and setting them apart from other wholesale jewellers. 

Chow Tai Fook sets itself apart from other jewellers through their unique 
jewellery collection inspired by special occasions  such as Chinese New 
Year, Valentine’s Day as well global trends and events like Marvel’s Avengers 
Endgame, Star Wars and Tsum Tsum.

107106

Chow Tai Fook 
Retail - Jewellery 

The BrandLaureate
International premier
Brands  

BRAND INSPIRES, THE FUTURE IS BRAND



108 109108 109108 109108 109108

Founded by Chairman and CEO Bernard Klepach in 1987, the DFASS Group is 
known as a leader in retail options for travelers and travel-related audiences. 
In October 2018, the group rebranded its name to 3Sixty, but continues to 
specialize in helping consumers and businesses in duty free and travel retail. 

In the past 31 years, the company has built a reputation globally as the world’s 
largest in-flight duty free speciality retailer. One of the fastest growing airport 
duty free and speciality retailers, 3Sixty has over 600 full-time employees in 
five continents through a network of 120 packing and fulfilment stations and 
retailer stores.

3Sixty provides services such as On Board Duty Free Shopping, Buy On Board 
(BOB) Services, On Board Pouring, Airport Duty Free & Specialty Retailing 
and  Shop on the GO Online retailing. Keeping close to the their ideals of 
Partnerships, Innovation, Vision, Service and Caring for our People, the 
group has become a benchmark for in-flight travel retail and its continues 
development in airport retailing. Today, 3Sixty’s customers, suppliers and 
employees are led by the group with these vital elements.  

Since the past twenty years, 3Sixty has served more than 400 million domestic 
and international passengers annually.  The group endures commitment 
to maintain “best practices” at every level of the organization and operates 
in various channels to accommodate to all of their partners’ needs as they 
become increasingly diversified.

Quality Inflight Duty Free Services 
3Sixty continues to drive strategic partnerships, focus on service, care about 
their people, and are visionary and innovative in their operations everyday. 

From inflight Duty Free and buy-on-board programs, to airport duty free 
and specialty shop experiences, the group operates an exceptional business 
model that serves as the backbone for the company’s success. Thanks to their 
vast consumer base, extensive knowledge, robust purchasing power, global 
presence, financial strength and cutting-edge technology, 3Sixty has the 
ability to   provide unsurpassed opportunities for in-flight and airport retail.

3Sixty’s services make it possible for passengers to travel on international 
flights to purchase high-quality products such as jewelry, watches, cosmetics, 
fragrances, liquor and tobacco  – tax and duty exempt. Passengers are able to 
save from as much as 40 percent or more, depending on the type of item and 
the country of sale.

Flying Forward 
3Sixty also offers a state-of-the-art Buy On Board (BOB) solution. Their system 
has been integrated into many airlines programs enhancing both the front 
and back office functions and the technology improves passenger experience.  

The group also provides airlines with innovative solutions for in-flight retail 
consumption. The brand has developed and pioneered the procedures for 
on board retail concessions as it relates to liquor and wine pouring. Their 
understanding of the market, in addition to controls and insight into how to 
improve the purchase and in-flight experience has established the group as 
a leading distributor of liquor and wine for on board consumption to airlines 
worldwide.

The group announced its partnership with Singapore Airlines and SATS, 
providing a modern, customer-focused omni-channel solution. 3Sixty has 
plans to expand its existing and new airline partners in the future. Their agile, 
modern approach to airport retailing provides airports with a compelling 
duty free and specialty retail solution in the future. 
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Established in 1998, the HMI Group is a growing private healthcare provider 
helping millions of people through their day surgery centre, hospitals and 
extensive network of 16 representative offices  in Singapore, Malaysia and 
Indonesia. Listed on the SGX Mainboard in 1999, the group believes in being 
a Healthcare Partner in the Asian region. 

Armed with a vision to be a leading healthcare group in Asia, HMI Group is 
committed to providing excellence in medical care and healthcare education 
across Asia. The group is on a mission to help  enhance overall health of 
the communities they are located in by building and leveraging human 
capabilities and technical innovation.

The group has two tertiary hospitals in Malaysia, a healthcare training centre 
in Singapore and Singapore’s first private one-stop ambulatory care centre, 
StarMed Specialist Centre. 

Caring For The Community 
The Mahkota Medical Centre is the group’s flagship hospital located in the 
UNESCO World Heritage Site of Malacca. Opening its doors to patients in 1994, 
the medical centre is the largest private tertiary hospital in South Malaysia, 
and offers a comprehensive suite of healthcare services. The 288-bed hospital 
is the first and only hospital in Malacca to offer nuclear medicine services and 
is recognised as a leader in medical tourism in the country. Recipient of the 
“Malaysia Medical Tourism Hospital of the Year” by Frost & Sullivan in 2015 
and 2016, the hospital serves close to 100,000 international patients annually. 
 
The group’s second hospital Regency Specialist Hospital began operations in 
2009. Located in Iskandar Malaysia, the economic zone in the state of Johor, 
it is one of the fastest growing private tertiary hospital in the country. The 
128-bed hospital is unique as it is easily accessible via land, sea or air from 
Singapore and Indonesia. Regency is the only private hospital in Malaysia 
that has a 24-hour Emergency & Trauma centre, ensuring that specialists 

attention and medical care are available to local and international patients 
every day and at any time. 

In Singapore, the group has a controlling stake at  StarMed Specialist Centre, 
a one-stop day-surgery and multidisciplinary medical centre that offers 
quality clinical services at competitive private sector prices. Situated above 
Farrer Park MRT Station and co-located with Park Hotel, StarMed offers multi-
disciplinary medical, diagnostic, day surgery and endoscopy services.

Founded in 2002, the HMI Institute of Health Sciences is a leading private 
healthcare education provider. One of the two SkillsFuture Singapore 
appointed Continuing Education and Training Centres for the healthcare 
support sector since 2009, the institute has trained more than 4,500 
graduates.It also provides a wide range of emergency life support skills 
training courses for individuals from all walks of life and has trained more 
than 160,000 individuals in life saving skills.

A Healthier Future 
The group continues to expand its strength in the industry through new 
measures to improve the lives of communities in and around Malacca, 
Iskandar Malaysia and Singapore. 

HMI Institute continues to work  closely with healthcare providers in 
Singapore to provide job placements for medical students upon completion 
of their course. It also works alongside different Singaporean government 
agencies to encourage more of its citizens to have fulfilling healthcare careers 
in the future. 

A new hospital extension block Regency Hospital is on the way at Regency 
Specialist Hospital. With the aim to double existing capacity with additional 
inpatient beds, clinical services, operating theatres and medical suites, upon 
completion in 2021, the hospital will become a 380-tertiary hospital with the 
capacity to expand to 500 beds. 
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Legoland Malaysia is the first of its kind in Asia and the largest in the world. 
The official opening of Legoland Malaysia was made by Sultan Ibrahim Ismail, 
Sultan of Johor on 22 September 2012. Operated by Merlin Entertainments, 
it covers the same area of more than 50 full size football pitches and contains 
more than 15,000 Lego models made from over 60 million Lego bricks. 

Legoland also provides accommodation via The Legoland Malaysia Resort, 
which is specifically designed for families with children, aged 2 to 12. Besides 
focusing on the all things Lego, Legoland also provides a variety of attractions 
for its visitors. This includes Legoland Water Park, Legoland Hotel, and 
Legoland Resort. It is also home to an aquarium for children to observe sea 
creatures at Sea Life. The park is also a magnet for young-at-heart individuals 
who remember the joys of Lego and want to experience fun times associated 
with Lego.
 
Theme Park Extraordinaire 
Legoland is a theme park that is designed to maximise fun in the most 
effective manner. This is reflected through the way the theme park is 
designed. At the start of the park, everything visitors need during their visit 
are to be found at the Mini Market, which stocks handy and personal items to 
keep families and Lego -enthusiasts refreshed and ready for more adventures 
in the park. The Brick Shop offers guess to Legoland with a wide array of Lego 
accessories, merchandise and bricks to customise creations for the avid Lego 
fan.  Customers can also fuel up before beginning their day of fun at the cafe 
at the premises.  

Beyond that is the water park. Here, customers are able to enjoy a fun-filled 
time in the water. They are able to ride the surf at the Lego wave pool, float 
along the Build-A-Raft lazy river, climb and slide down the most awesome 
tube and body slides. They also get to play with interactive structures. The 
most recent addition to the park has been the combination of Lego and 
popular cartoon, Ninjago. Here, customers can enjoy a live action Ninjago 
show as well as play with Lego Ninjago designs. The fun also extends into 
accommodation, where a family can choose to stay in themed Lego rooms.

Providing Joy for Lego Lovers & the Community  
Legoland Malaysia Resort and Lego Malaysia are focused not only on bringing 
joy to customers at the park, but those less fortunate that others. In 2017, 
they teamed up with a group of kind-hearted Malaysians to present 11-year-
old terminally-ill cancer patient Muhammad Danish Maarif with Lego gifts at 
his home in Kuala Selangor.

A popular attraction from Malaysians and Singaporeans during school 
holidays, the park also keeps their attractions fresh by incorporating popular 
culture in their designs. To celebrate 40 years in the galaxy far, far away, 
Legoland  Malaysia brought the Star Wars experience to life with an array of 
galactic activities enabling every fan to experience the magic beyond the big 
screen, where guests experienced a special ‘live storytelling’ of great scenes 
from the epic space saga exclusively for the month of May in 2018.
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The Limkokwing University of Creative Technology was established in 1991 
by its founder and namesake Tan Sri Dato’ Sri Paduka Dr Lim Kok Wing. The 
Limkokwing Institute of Creative Technology was established to play an 
active role enabling much needed technology transfer in the area of creative 
education. The institute created strategic links with reputable and well-
established universities and colleges in UK, USA, Canada, Australia and New 
Zealand.

The university has a presence across Africa, Europe, and Asia. With its main 
campus in Malaysia, the university has over 30,000 students from more than 
150 countries, studying in campuses in Kuala Lumpur, Melaka, Kuching, 
Botswana, Cambodia, Lesotho, Sierra Leone, Eswatini, Uganda, and the 
United Kingdom.  

In addition to the various programs that it provides to its students, the 
institution also started the Foundation for Creative Excellence, which  creates 
a special pathway for those with talent but without the financial support to 
make their dreams come true. Two years into the new millennium the institute 
became the first private college to be recognised as a University College.

Recently, the University College expanded its role to help industry expedite 
its entry into the knowledge-era. The setting up of the Malaysia Design 
Innovation Centre (MDI) provided the resources for industry to explore and 
experiment new ideas needed to upgrade its positioning in a world market. 
Their vision is to create a partnership of youths to build a better world while 
its mission is to shape hearts and minds to empower global transformation. 

Creative Technology Education
The university is considered to be one of the top arts and design schools in 

Asia, and is ranked highly among Asian universities, and it is not hard to see 
why. They provide a wide of courses to fit the interests of many young people. 
This includes Animation, Architecture, Business, Entrepreneurship, Fashion 
Design, Film Production, Games Design, Global Campus Learning, Graphic 
Design, Industrial Design, Interior Design, Islamic Banking, Journalism, Mass 
Communication, Mobile Computing, Software Engineering, Urban Planning 
and Web Design

Not only do they provide quality education programs to their students, 
the institution also goes beyond the classroom to educate its students. For 
example, the university frequently invites experts from all around the world 
to share their experiences with their students. On March 7 2019, Hollywood’s 
special effects makeup artist David Willis visited Limkokwing University 
Cyberjaya campus to conduct a workshop. Students who provided feedback 
on the workshop found this method of learning to be effective and interesting. 

Moving Forward
Looking to the future, the university is passionate about providing the best 
for their students in any way, shape or form. An example of this is their 
Limkokwing Mobile Academy, a comprehensive and distilled self-learning 
portal that offers users self –education opportunities regardless of location.

The university has also invested millions to ensure that their campuses - even 
those in the poorest parts of the world have the most high tech facilities and 
digital infrastructure. This is to enable students to have the most up to date 
technological skills to drive the fast-growth industries in their countries over 
the next decade such as in Technopreneurship, Games Design, Web Design, 
Mobile App Design, Fashion and Retail, and Tourism.  
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The Mah Sing Group began from humble beginnings, starting off as a plastics 
trading firm in 1965. It was listed on the Kuala Lumpur Stock Exchange 2nd 
Board under the industrial sector. In 1992, the company expanded, venturing 
into property development with four projects. The first project was in Ulu 
Yam in 1994 and comprised of single-storey link homes.

When it comes to their vision, the company aims to create properties 
that enhance the quality of their property owners and renters’ lives. Mah 
Sing’s mission on the other hand, is to achieve a culture of innovation and 
collaboration through empowering their people towards personal and 
professional growth with continuous learning, anticipating future market 
trends and providing the right solutions while promising to deliver quality in 
all that they do. As a group they believe strongly in caring for the people, the 
community and the environment.

An Enterprising Property Developer  
The company has always prided itself on providing property development 
that fulfils the needs of the public and stays ahead of the curve in terms of 
design.  One example of this is the development of Icon Residence. An all-
white residential landmark juxtaposed with greenery, standing majestically 
in the affluent neighbourhood of Mont Kiara. Not only was it an address 
already popular with expatriates, the company capitalised on the location 
of Icon Residence as it is strategically located with easy-access to virtually 
everywhere and close to upcoming rail infrastructure. It is also within short 
walking distance to Publika shopping centre and the upcoming KL Metropolis 
mega-development.

The company is also concerned with catering to all customers from different 

financial capabilities.  On 13th May, Mah Sing Group crafted out an incentive 
programme called RM500,000 In Your Bank, in support of the National Home 
Ownership Campaign (HOC) and to celebrate the developer’s 2019 Silver 
Jubilee. 

Designed to offer benefits to every type of buyer, the campaign encompasses 
various incentives such as Refer n Reward+, Spin & Win, lucky draw and free 
legal fees to name a few, based on the participating projects. The RnR+ 
incentives rewards registered introducers up to RM60,000 upon conversion of 
the sale, when they refer a friend to purchase Mah Sing Group’s participating 
projects.

Moving Forward Sustainably 
The company is concerned about carrying on their practices in a sustainable 
manner. As part of Mah Sing’s corporate strategy, sustainability is firmly 
established at its Board level. Meanwhile, sustainability management 
comes under the purview of the Sustainability Committee, comprising 
representatives from all business units. It is headed by Datuk Ho Hon 
Sang who oversees the Group’s continued commitment in the areas of 
environment, social and governance (ESG). The committee updates the board 
on the Group’s sustainability management performance, key material issues 
identified by stakeholders and planned follow-up measures.

The company also plans to contribute to the committee. This is evident 
through Mah Sing Foundation’s, armed with the vision “Reinventing Hope, 
Creating Lasting Change in Children’s Lives”. MS Foundation believes that 
investing in a better future is something that can be achieved when every 
child is provided with the opportunity to thrive and fulfil their potential.
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Ministry of Food (MOF) was incorporated in May 2006 in Singapore with the 
idea of offering delectable options for food lovers in the island. The group 
opened their first outlet My Izakaya at Marina Square in the same year. Since 
then, the group soon developed a reputation for interesting and beautiful 
Japanese desserts and sweets. 

Today, the company has grown to include nine brand spanning over 30 
restaurants - presenting Japanese, Western, Korean and Chinese cuisine 
concepts. These include MOF My Izakaya, DANRO Japanese Hotpot, LENAS, 
Social Square, Dolce Tokyo, Tensho,Ju Hao, Insadong Korea Town, Ssiksin 
Korean BBQ Buffet, Daessiksin Korean BBQ Buffet and Economies-of-scale.
With a experienced and passionate Food and Beverage team, MOF is 
committed to providing foodies  a variety of quality dishes at affordable 
prices, coupled with friendly and comfortable dining experiences.

MOF’s  target market is divided into four segments, namely the business 
lunch, families, students and those in the MOF Citizen Membership 
Programme. Popular among executives, customers under the business lunch 
segment mostly order quick set lunch promotions,  while families have the 
opportunity to select from a variety of fresh, tasty and affordable choices, 
including their Kiddy Set Meals. Keeping students in mind, MOF offers them 
meals with affordable prices and special discounts during off-peak periods.  
Many customers are MOF’s Citizen Membership Programme, where more 
than 15,000 members are able to enjoy n immediate discount as well as 
rebates off the next meal. 

Food For Thought 
MOF’s food concepts and restaurants have been recognised on various 
platforms in the F&B industry including casual dining, concept and 
entrepreneurship. In 2016, the group achieved a milestone after opening up 

its 50th outlet as well as celebrated its 10th year anniversary in the same year. 
The Singapore-brand restaurant chain has a presence in Vietnam since 2008 
and Malaysia in 2010, providing foodies in both countries a chance to indulge 
in Japanese sweets and coffee.

The food-loving group does not only have food on their mind but also 
corporate social responsibility, which is a big part of its culture. The group 
reaches out to organisations such as The National Kidney Foundation, 
supporting their community programmes and campaigns for the less 
fortunate in Singapore. 

Growing Food Bellies In The Region  
MOF continues to expand its presence in South East Asia, a region that has great 
potential for expansion. With that in mind, the group is looking for partners to 
work with to develop the MOF brand in the family-restaurant segment in the 
F&B industry.  Targeting new and experienced food entrepreneurs MOF has 
opened their Expansion Programme for Singapore and the region. 

With diverse concepts and an experienced team, MOF understands the 
evolving trends and demographics that have impact on the F&B industry 
in Singapore and South East Asia. Committed to ensuring that all their 
franchise succeed, the group lends their experiences and resources to all their 
franchisees, providing them with ongoing operational business and training 
support. With the view that their franchisees are business partners, MOF is 
committed in seeing their success. 

The brand has plans to launch more exciting dining concepts in 2019. With 
Singapore as its headquarters and Vietnam and Malaysia on their business 
map already, the company has plans to expand its restaurants and their 
concepts to United Kingdom, United States, Thailand, Taiwan and Myanmar.  
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Founded in Brussels, Belgium in 1989, Regus is the world’s largest provider of 
flexible workspace solutions.  With almost 3000 business centres in 900 cities 
across 120 countries, the company’s various office space solutions, as well as 
their growing mobile, virtual office and workplace recovery businesses make 
it possible for people and businesses to work where they want, when they 
want, how they want and at various pricing solutions.  

The international company has customers comprising of many successful 
entrepreneurs, individuals and multi-billion dollar corporations. In Singapore 
for over 20 years, the company has 33 workspaces located in the Lion City’s 
central business district, with five more scheduled to open this year. Based in 
Luxembourg, Regus is listed on the London Stock Exchange. 

Since its establishment, Regus has helped thousand of individuals, 
entrepreneurs and small businesses operate their business efficiently, be a 
part of business communities, stay productive and look professional as they 
focus on their dreams and businesses. 

Regus allows small and large businesses to grow without too many 
restrictions, provide staff an enjoyable space that keeps them productive and 
reduce costs by paying for space and all other facilities in one price. 

With utilities modern furniture and high-speed internet included, offices 
can be leased for a day, a week or by the year. Regus’s customers have the 
opportunity to work in private office with a view of the city, an interior office 
or an office suite that includes an office and meeting room. 

Modern Office Spaces
The appeal of flexible working continues to increase every day. It is a powerful 
tool with the power to not just benefit businesses, but also communities 
and economies - thanks to the accelerated adoption of flexible working 
as a standard business practice for millions of people around the world. 

Affordability and efficiency are two key aspects of co-sharing office spaces 
that appeal to companies.

Regus’s co-office spaces comes with the necessary facilities and amenities 
including high-speed internet and printing services. With these facilities on 
the list of services, companies can book a space as when required, saving 
on maintenance and operating costs of running its own office and without 
committing to long-term contracts with Regus. 

Regus also helps companies using the company’s co-working spaces to set up 
a co-working site easily, only needing to indicate number of desks provided 
by the hour.  Any utilities needed are provided by Regus, thus eliminating the 
need for their clients to any setting-up activities. 

The well-known co-working space player also go beyond providing for local 
businesses and individuals, by opening up their virtual offices for frequent 
travellers who are able to have their own local numbers and business 
addresses.

Future Of Flexible Working Spaces
The company believes that the rising demand for flexible workspaces will 
continue to increase, alongside the growing need of mobile employees. 
According to a 2018 analysis conducted by independent economists and 
commissioned by Regus, 73,000 additional jobs in “flexible” offices are 
expected to be created by 2030 in Singapore.

One of Regus’ new co-working spaces in Singapore include the one located 
on Robinson Road, at the top of a 35-storey building with view of the central 
business district. Regus will continue to provide flexible and versatile space 
solutions that help raise productivity and creativity for individuals and staff of 
small and large businesses.
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Adonis has helped customers have radiant, admirable skin across Singapore 
and Malaysia since its formation in 1986. The beauty brand is renowned for 
its services and treatments in the beauty industry that helps their clients’ skin 
be nourished. 

When it comes to skincare, it is vital to discover the right skincare and the best 
way to do so is by using a professional skincare range prescribed by beauty 
therapists who are qualified and professional in determining skin types and 
what it needs to flourish. Adonis is committed to helping their customers find 
their ideal skincare fit. 

Armed with the vision to create an excellent community that achieves 
youthfulness, looks good and have quality lives, the company is on a mission 
to excel in bringing innovative quality products and services to enhance the 
quality of life, wellbeing and confidence of their customers. 

Drawing from the ancient wisdom from the Greeks, who believed that Water 
(Hydra), Air (Aera), Sunlight (Solar), Nourishment (Vita) and Plant (Flora) are 
five basic elements of life, Adonis is inspired from the elements to create their 
own scientifically proven methods that allows beauty to radiate from inside 
out, an experience their customers can indulge in at their many salons. 

In Malaysia, the brand is represented in 10 shopping malls - Sungai Wang 
Plaza, Aeon Kepong, Sunway Giza, Dataran C180, Sunway Pyramid, Puchong 
IOI Mall, Aeon Bukit TInggi, Batu Pahat Mall, AEON Bukit Indah and KSL City 
Mall. 

Finest Skincare Professional In The Region
Adonis positions itself as a brand that is synonymous with the qualities of 
charismatic, caring, competence, confident and ever-contemporary. Keeping 
close to the concept that the world blossoms with Adonis, its high-quality 

products, professional training, and proven results have earned them the 
reputation of being one of Asia’s finest skincare professional.

The beauty specialist provides a variety of services that include various 
facials, body, hair and anti-aging. While Adonis’ customers are mostly women, 
the company also provides facial to men who understand the importance of 
having good skin. 

The brand goes beyond providing professional skincare services, that sells 
products such as Face & Eye Masque, facial and acne care, intensive moist 
care, mini lift care for mature skin, snow care, sun care, eye care and body 
care, for customers who want more for their skin. 

Skincare For Everyone
Through the expertise of their beauty therapists, Adonis shows passion and 
commitment to pampering every customer who places their trust in their 
products and services, which are of high-quality and have consistent quality 
standards, no matter which salon they visit. 

With the knowledge that one’s body, mind and soul are all connected, when 
one experiences stress, the body and skin is affected as well. Adonis shares 
their belief that relaxing the mind will help get rid of physical ailments. 
Through their treatments and messages, Adonis creates an enjoyable avenue 
for customers to release their stress-induced aches and pains. 

While daily care is important, skin requires professional care once every one 
to two months as daily care is only sufficient to maintain the surface of skin.  
Professional detoxification can help to reach skin deep impurities that may 
be accumulated through time. Adonis’ facials are suitable for all skin types 
and were created to address all needs in skincare treatment -from exfoliating, 
extraction, firming, rejuvenating and nourishing. 
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Founded in 1965 by Chan Liang Choy, Chan Brothers Travel started off with 
three staff working from a modest rented shop in Cecil Street, selling air and 
train tickets. In 1974, the company moved its office to a single unit in the 
fourth floor of the Fook Hai Building, before expanding to the fifth, sixth, 
seventh and finally, the first floor of the building over the years.

In 1983, the company’s Managing Director Anthony Chan introduced with 
great success the “hotel-on-wheels” concept in touring Europe, featuring 
double-deckers with sleeping berths and kitchens and popularised tours to 
Australia and New Zealand among Singaporeans. The company launched 
their first B2C travel website chanbrother.com in 1999, and with that received 
25,000 bookings online, with a value close to $30 million in sales. 

The company expanded its presence to its neighbour Indonesia, establishing 
Chan Brothers Travel Indonesia in 2001. A year later, they launched the first 
regional discount airfare portal in Asia – chanbrothersflights.com, offering 
discounted airfares for travels originating from Singapore and other countries. 
In 2006, Chan Brothers Travel was recognised as the largest and most 
established travel agency in Singapore and the region with 300 associates 
globally, joint ventures in Indonesia, franchises in Malaysia and an expanding 
network of agents in the Asia Pacific region. 

Today Chan Brothers Group of Companies encompasses Asia Global Vacation, 
specialising in affordable good value tours for flexible and affordable Europe 
travel, Chan Brothers Express, a Club Med leading booking centre and Chan’s 
World Holidays, a franchise shop cum bespoke travel agency specialising 
in off-the-beaten-track unusual vacations and Muslim tours. Chan Brothers 
Worldwide Cruise Centre, the first port of call for the voyages on sea. 

Innovative Travel Products & Packages 
Throughout the years, the Chan Brothers Group has maintained the 

commitment to offer the highest standards of product integrity, outstanding 
service, brand reliability and financial stability.  The company believes 
planning a trip should be as fun as the actual trip and their staff ensures their 
customers have an enjoyable experience planning the trip together with 
them.

One of Singapore’s largest travel agency and tour operator, the company offers 
a wide range of destinations, from mainstream to exotic locations to satisfy 
the travelling tastes of their varied customers. Regardless of their leading 
position in the travel agent industry, the Chan Brothers Group continue to 
explore new destinations and venture into opening roads less travelled to 
provide Singaporeans and visitors experiences of a lifetime. 
 
Top Of Mind
Always looking out for opportunities to offer its customers more, the group 
has used technology to their advantage and convenience of customers. In 
2004, they launched their regional hotel-centric portal – chanbrothershotels.
com, an integrated travel exchange portal. In 2016, the brand launched their 
eTravel Advisor app, which offers prospective travellers ready tour information 
and functions at their fingertips.  A year later, the www.ChanBrothersCruises.
com was launched, a one-stop solution designed to drive change and foster 
innovation in the cruise industry. 

With over 50 years’ worth of happy clients, the group maintains a strong 
marketing and communications link with their customers, prospective 
clients, business partners and the public. Since opening their doors and 
creating thousands of travelling opportunities for their clients, the company 
continues to take pride in satisfying the needs of their customers, always 
surpassing their customers’ expectations, and thus motivating them to return 
to the company for their next travel agenda. 
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Founded in 2002, Falcon Incorporation Private Limited first started in 
Singapore before expanding its presence with manufacturing plants in 
Vietnam, Myanmar and Sri Lanka and an office in The United States.

Known as a premier interior fit out specialist and high-end contract furniture 
manufacturer, Falcon is committed to making visions of interior spaces come 
true. The company understands the importance of mood and character of 
spaces and its ability to impact life. With that in mind, Falcon strives to create 
atmosphere that redefines the perception of space, and in turn, helps to 
change the way their customers live, work and play. 

With the belief that when they transform a space they are also designing 
life, the company is grounded by their principles of innovation, integrity and 
diligence. Innovation is key to their designs, solutions, processes and thinking 
while integrity and diligence is part and parcel of their work, conduct and 
operations.

The company has a strong regional presence, with extensive experience 
operating in the Asia Pacific region, and thus has insights on the evolving 
needs of the people in the wide area when it comes to interior fit out-works. 

Growing Steadily
Falcon has been developing steadily since its inception and has achieved 
many milestones along the way. In 2003, the company opened its factory 
in Hai Duong City and five years later became a member of the Singapore 
Furniture Industries Council (SFIC). In 2009, the company was admitted as a 
member of the Singapore Mozaic, an industry group by SFIC. 

In 2010, the company opened in factory in Dai An Industrial Zone, Hai Duong 
and launched its collection at the International Furniture Fair Singapore (IFFS). 

A year later the company launched its Areca Collection, featuring the Caliso 
Series & Whitford Series at the IFFS 2011 and achieved the ISO 9001:2008 
Certification in December.

Falcon launched the Dolce Vita Series and the Yana Series once again at 
IFFS in 2012 and 2013 respectively. The company expanded its presence in 
Yangon, Myanmar by setting up both an office and factory in the country.  
Like the previous years, the brand participated in the IFFS 2014 and launched 
the Montana Series at the same time. Also in the same year, Falcon made its 
presence felt in the United States with its marketing office in San Francisco. 
The company also achieved the ISO 14000 certification.  

Going Green Into The Future
Falcon continues to focus on their vision of being a global furniture and 
interior fit out company that is recognised for their deep-seated quality of 
work as well as value they give to their clients. They continue on their mission 
to keep updated with their perception of interior atmosphere and transform a 
space into an ambience - whether a home, office, hotel loved by their clients. 

Over the years, Falcon has built and strengthen its track record of completed 
projects and is recognised for their quality of work, their ability to execute 
a vision to become a reality, and for keeping to their promises of creating 
spaces that inspire. 

The company produces furniture that combines artistry, innovation using 
green solutions. Sourcing raw materials and timber from suppliers who are 
Green sustainable or FSC certified, all of Falcon’s products are in line with 
the US Lacey Act and meet the European Formaldehyde Regulation Class E1 
standards.  
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Founded in 2014 by  Dr Patrick Liew, the creation of GEX Ventures goes back 
to the time when Liew was a young man growing up in poverty, but was 
determined to make its own fortune. The man who was faced with many 
challenges and beat them all realised that we are all capable of changing our 
lives, and the lives of others for good. 

With a simple realization that transformed into a paradigm-shifting business 
model, GEX is a business that is marriage of investment and entrepreneurship, 
with the belief that every business and investment is made for optimal 
returns. The company believes that their best rewards lies in their ability to 
expand and enrich opportunities for their clients. 

Today, GEX Ventures is a global business consultancy and investment 
firm that is building the largest, strongest and most diverse community 
of entrepreneurs and investors in the Asia-Pacific. A proud part of the 
community, the company is committed to creating sustainable wealth and 
using that wealth to impact lives for the better.  

Conducting business that begins in the heart, the experienced management 
team spanning 50 years in investment management, has helped the company 
get more than $6 Billion worth of investment, development, management, 
and sales in Australia, Malaysia, Singapore, Hong Kong, Japan, Korea, Taiwan, 
Canada, the United States and the United Kingdom.

Investment Services Specialist 
The well-known GEX Venture Group compromises of GEX Ventures, GEX 
Global Capital, GEX Global Assets and GEX Academy. GEX Global Capital help 
entrepreneurs formulate strategies to take them to the forefront of market 
leadership in global capital markets, transforming capabilities, improving 
competitive advantage, achieve strategic clarity and assess opportunities. 
The company provides expert research, global perspective and high-impact, 
high-value plans for their clients.  

GEX Global Assets is a forward thinking investment consultancy that help 
investors, asset owners, and developers formulate strategies to deliver funds, 
unlock real estate value, and deliver exceptional returns. Their investments 
are curated specially for High Net Worth Individuals, Institutional Investors, 
and Family Offices to generate risk-adjusted and profitable institutional-
grade real estate investments returns across cycles.

Another important aspect of GEX is their GEX Academy. With the belief that 
education is the best method to tackle disruption, the academy’s expert 
practitioner-led events and courses are designed to equip entrepreneurs and 
business owners with the agility, strategy and skills for the new economy.

Creating Opportunities For Capital Growth
While understanding that businesses require capital during their growth 
phrase to scale their business - GEX also knows most owners do not have the 
knowledge and know-how to getting the right kind of funding. 

With a consultation with GEX, their expert consultants will give business 
owners the perfect roadmap to raise capital to accelerated growth - without 
giving away an unfair amount of equity or over-pay huge interests.

The company will also show their clients how to increase the revenue potential 
of the business,  dominate their market, become the industry leader and lay 
the foundation and business model for a successful future. 

GEX provides asset owners the assistance to unlock the value of their assets 
through sales or joint venture partnerships using best-in-class investment 
structures and the company’s deep-rooted real estate expertise. Investors 
will be able to expect risk-adjusted, profitable institutional-grade real estate 
investments while developers with experience will get help to raise capital 
through forward-funding or capital partnerships. 

131130

GEX Ventures 
Business & Investment Services  

The BrandLaureate
International Brands  

BRAND INSPIRES, THE FUTURE IS BRAND



132 133132 133132 133132 133132

Lord’s Tailor was founded in 1974 by Robert Loh in the heart of Kuala Lumpur, 
Malaysia.  Lord’s Tailor has been described as a living tailor institution where 
every suit is an interpretation of sartorial excellence at its best – combining 
the best of English and Italian tailoring traditions. Lord’s prides themself 
in producing classic men’s clothing of exceptional quality and push the 
boundaries through fabric, colour and cut. 

With 42 years of experience in bespoke tailoring, Lord’s Tailor has proven 
themselves as one of Malaysia’s best Master Tailor and leading menswear 
brand where they offer world class bespoke service as well as affordable 
ready to wear. In addition to that, they also have Professor Datuk Jimmy Choo 
leading the helm as their brand’s most passionate ambassadors. 

The company has dressed many different personalities, be it heads of 
government such as Tun Dr Mahathir, world famous singers such as Dato’ Siti 
Nurhaliza, internationally famous  actors like Mel Gibson, global personalities 
like Chef Wan, sportsmen such as Datuk Lee Chong Wei, and other uber 
socialites.  

The company’s efforts have not gone unnoticed in all its years of operation. In 
recognition of founder Robert Loh’s contribution and success in the bespoke 
tailor industry, he was awarded the BrandLaureate Great Entrepreneur Brand 
ICON Leadership Award.

Bespoke Fashion
The term “bespoke” heralds its origins from a time in Saville Row, renowned 
for fine custom tailoring, when cloth for a suit was said to “be spoken for” by a 
customer. According to founder Robert Loh, “We listen to what our customers 
want and meticulously measure every customer. Then we’ll suggest the best 

combination of fabrics in terms of colour and material type, cut and style to 
ensure that the end result flatters the customer.” 

This is reflected in the process that of crafting a suit. According to the 
company, the Master Cutter skilfully approaches each fabric using his 
extensive knowledge of physics and engineering to accurately cut the cloth 
to the exacting measurements of the individual he is working on, thus being 
able to keep the material proportionally flattering to the entire body no 
matter the shape. 

What is even more special is that the master tailor creates a pattern unique to 
the client. The last part of the process is the assembling and finishing.This is 
where each step of workmanship – from attaching the felt lining for support in 
the collar to finishing the buttonholes – is then carried out by hand, involving 
almost 200 steps, each with a specialised function of ensuring the perfect suit 
reaches the  clients.

Moving Forward
Kenny Loh, the creative director of Lord’s Tailor, sees fashion returning to 
elegance, especially in 2019. With that in mind, the company will move in that 
direction. He said the classics will always remain popular, but admits the look 
needs to be updated with a more edgy cut to retain appeal. In an interview 
with The Star newspaper, he said “It has been some crazy years in menswear. 
Some are calling it Tailoring 2.0 and others ‘neo-tailoring’ but whatever it is 
called, I think the classics will always remain, no matter the trends, ”We are 
seeing the prevalence of streetwear style on runways. Malaysian men will also 
slowly take on the culture of wearing sports jackets or even suits for more 
smart casual events.”
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Founded in 2002, Melilea International is a pioneering global green 
corporation founded by Datuk Prof. Dr Alan Wong and Datuk Stella Chin. 
Working close to their tagline, “Transforming People’s Lives”, the company is 
committed to four core values - good health, beauty, success and happiness. 
With headquarters in Kuala Lumpur, Melilea has four regional offices in 
Malaysia - Johor Bahru, Penang, Kuching and Kota Kinabalu.  

As the world continues to be more aware of the dangers of climate and 
environmental changes, Melilea’s corporate philosophy focuses on embracing 
organic culture, with the idea of promoting organic living as the way for 
human and nature to coexist in harmony. The company’s wide range of 
premium quality products are made from natural, organic, non-toxic sources 
to enable people across the world to live healthy and fulfilling lives

Melilea actively promotes the organic and healthy lifestyle and they do this 
by researching and developing quality products. The company also organises 
health talks around the world to equip more people in the ways of living the 
organic life, being healthy and playing their own role in saving the earth. 

The corporation’s green philosophy has helped their own management 
and staff to gain good health, improve their quality of life while spreading 
the positive organic lifestyle philosophy around the world. Melilea makes it 
possible for its clients to transform health and beauty with a series of premium 
quality products that are safe, efficacious and fair-value priced.

Promoting An Organic Lifestyle 
With the belief that organic lifestyles set a greener, healthier horizon for all 
those following it, Melilea’s green organic lifestyle concept advocates living 
an organic lifestyle and consuming natural and healthy foods and products 
that are free from chemical fertilizers, additives and radiation and balanced 
in nutrition. The concept also promotes returning to nature and exercising 
appropriately, while committing to maintaining an environmentally healthy 

inner body and a brand new outer appearance and achieving good health 
and beauty from the inside out.

The company continues to be committed to making proper nutrition without 
compromise. Melilea’s various product offerings have been created to deliver 
what every body needs to maintain optimum health and well-being.

Melilea has organic products of different varieties in nutrition, skin care, body 
care, beauty tech and home care.  Among the brands available in the market 
include  Melilea Organic, Melilea Organic Henry,  Melilea Progene,  Melilea 
Botanico+, Melilea Botanical Skin Care and  Melilea Qinetix. Other premium 
quality products include the brands Meililea Intensive Care,  Melilea Lea Mind,  
Melilea SOYHealth and  Melilea BodyFresh. 

Serving The Community 
Melilea’s range of functional organic products are made of naturally clean 
vegetables, fruits, grains, herbs. The raw materials are planted in their organic 
farm plantations in the United States, cultivated on fertile soil devoid of 
pesticides.

The company reaches out to the less fortunate, senior citizens and orphans, 
through campaigns and events that help them have better, more quality 
lives. These initiatives reflect Melilea as a brand that is nurturing and social 
conscious.  

As the company forges ahead in their quest to spread the goodness of 
organic products and healthy living, they aim to be relevant to all levels of 
society. With new milestones and followers to reach, Melilea stays true to its 
philosophy that  by transforming lives one at a time, they have the ability to 
change the world.  
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A pioneering global green corporation established in 2002 by Datuk Prof. Dr 
Alan Wong and Datuk Stella Chin, Melilea International actively promotes the 
organic and healthy lifestyle with quality organic products. Their brands of 
premium quality products are made from natural, organic, non-toxic sources 
so that people the world over can live healthy, fulfilling lives. 

Besides providing the opportunity for people to lead cleaner, greener and 
more satisfying lifestyles, the company also helps, guides and mentors 
individuals in their own businesses to distribute these products successfully. 

Working along the philosophy of “Give everyone a chance”, Datuk Prof. Dr 
Wong and his co-founder Datuk Chin have successfully created a business 
platform where anyone can realise their ambitions and create steady and 
sustainable wealth. On a mission to transform people’s lives, Melilea is 
committed to good health, beauty, success and happiness as its founding 
principles and always believes in ‘giving wholeheartedly, helping sincerely’.

The Rise of A Social Enterprise 
The group of companies is recognised for having quality products, a unique 
business management system, systematic education and training and a fair 
and innovative reward program. These attributes drive the company to strive 
towards its goal of managing a sustainable business.  

Melilea is consistent in adhering to the principle of cultivating a positive and 
enthusiastic company, while creating a business blueprint that offers the 
public the opportunity to move forward towards the future with confidence 
and enthusiasm.

The company’s unique proposition lies in the combination of its being 
a social enterprise, e-business and a start-up mentality, with alternative 
distribution channels such as organic retail outlets, wellness and spa centres, 
and franchising channels to advocate for its philosophy of health, beauty, 
success, and happiness. 

Melilea focuses on three elements in their businesses - by providing products 
of the highest quality, a comprehensive operation with management, 
education and training system and a marketing plan that distributes rewards 
to individuals equally and fairly. 

The company’s business philosophy is for the community and society at large, 
working along the lines that anyone, regardless of background, experience, 
age or education, can start from the same point and build a business through 
diligence and perseverance.
 
Building A Future With Melilea 
Those who decide on embarking on a business with Melilea have six positive 
elements to look forward to in their daily operations.  With a solid and well 
thought out business plan, business owners will be able to get equitable, 
achievable and a lucrative reward system. Thanks to multiple bonuses and 
benefits, Melilea continues to be one of the most rewarding business careers 
anywhere in the world. 

With a low-cost opt-in and flexible business options, people have the 
opportunity to achieve success without risk. Melilea mentors and trainers 
also provide a proven and award-winning system of mentoring, coaching 
lessons and workshops that nurture and guide business owners to their full 
successful potential.

The business also allows entrepreneurs to use their leadership role to going 
beyond finding financial stability to transforming others and being recognised 
and appreciated by colleagues in the community. The social enterprise also 
makes it possible for the business to be passed on from one generation to 
another, creating a golden legacy of success. 

Today, Melilea’s success is the result of like-minded distributors working 
together to promote the benefits of an organic lifestyle, using credibility and 
integrity to both attract and retain customers. 
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Property Guru was launched in 2007 by founders Steve Melhuish and Jani 
Rautiainen. After moving to Singapore, they found it difficult finding a new 
home in the city. Melhuish and Rautiainen spent hours going through the 
available sources for property choices and up-to-date pricing information, 
but only felt they were getting further from their goal. The duo soon learnt 
that other property seekers were facing the same challenges and decided to 
do something about it. Property Guru was founded and today, the two have 
changed the landscape of online property hunting in Asia. 

The company’s growth has been described as slow but steady. Three years after 
its establishment, they launched a mobile app for iPhones.  PropertyGuru also 
launched CommercialGuru.com.sg to cater for the rising demand for office, 
retail and industrial space in 2010. In that very same year they established 
market leadership in Singapore with 1.5 million monthly property seekers, 
80,000 property listings and 10,000 partner agents. 

2011 was the year of expansion for the company. First they expanded into 
Malaysia by acquiring Fullhouse Media and signing a joint venture with 
Redberry Media. Next they expanded into Indonesia by acquiring Rumah.
com. Following that the company expanded into Thailand by acquiring 
DDproperty.com, They also closed a 5 million dollar series B- Round from 
Venture Capitalists

A year later, they established a leadership position in Asia, with six portals in 
nine countries attracting 8 million monthly visitors. They also began receiving 
strategic investment by Deutsche Telekom and Immobilienscout24. After 
that, they launched a mobile app in Malaysia with over 10,000 downloads in 
a week.

Property Solutions Provider 
The company has lived up to its initial promise to make finding a home easy 

for its clients. One of the ways that it has done this is through its property 
search platforms. Besides the mobile applications that it has developed for 
both Android and iOS systems, the company also provides customers portals 
to other platforms where they can easily survey potential properties that are 
available. Tools and guides are also provided so that customers can carry 
assessments on properties they are interested in. This includes assessing 
affordability or choosing the ideal mortgage package. 

For those looking for more, PropertyGuru also provides information and in-
depth knowledge of the real estate markets, through market outlook reports, 
property market index, consumer sentiment surveys and project reviews. 

The company also assists the developers of properties. A trusted partner of real 
estate developers, PropertyGuru is home to the largest property marketplace 
in the region with over 25 million property seekers per month and 50 thousand 
agents regionally. With their go-to-market solutions, performance analysis 
tools and continued investment in proptech innovation, the company has all 
that developers need to accelerate next-level growth.

Moving Forward
Going beyond its customers, the company is intent on serving its customers 
to the best of their abilities. Beyond that, it intends to keep educating 
buyers and developers on the property market. This is evident through their 
PropertyGuru  Academy, which gives complimentary workshops and video 
tutorials equip property hunters with the know-how of starting an online 
marketing journey with confidence. 

The company’s foresightedness is reflected in events such as the PropertyGuru 
Agent Summit, the annual Agent Summit that provides a world-class platform 
for agents to network with other successful agents and gain fresh insights 
from industry experts.
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Managed and owned by Health Management International Ltd, Regency 
Specialist Hospital (Regency) was founded in 2009. Located in the growing 
township of Bandar Seri Alam, within the Iskandar Malaysia economic 
development corridor, it is 15 minutes from the Singapore-Woodlands 
checkpoint and Johor Bahru city centre.

With 218 bed capacity serving around 150,000 patients annually, Regency 
has more than 70 specialists across a wide range of medical and surgical 
disciplines. It is the only private hospital in the country to have an 24-hour 
Emergency & Trauma Centre with emergency specialists on duty round the 
clock.

Recognised as the first private hospital in Johor Bahru, Regency has also been 
approved by the Ministry of Health, Singapore, for the use of Medisave by 
Singapore residents for overseas hospitalisations and day surgeries.

With its location close to Singapore and its cost advantage compared to 
other Singaporen hospitals, the hospital hopes to contribute to the growth 
of Iskandar Malaysia as one of the preferred medical destinations in Malaysia 
and the region. 

Integrated Private Tertiary Care Hospital 
Using state-of-the-art health equipment in a positive and healing 
environment, Regency’s medical and healthcare team has been serving 
the local community and patients from the region with quality healthcare 
services.

The company continues to aim to be the leading comprehensive care 
hospital in South-East Asia by bringing together the most competent medical 
capabilities from within and outside of the hospital. 

Sharing their tagline ‘Hands that Treat, Hearts That Heal’ to their staff in various 
departments, Regency goes all out to deliver the highest quality of care to 
their patients by empowering and encouraging their staff to work together in 

the best interest of their patients.

Since opening its hospital doors 10 years ago, Regency has grown to become 
a comprehensive tertiary care hospital with key clinical disciplines include 
cardiology, ear nose and throat (ENT), emergency medicine, obstetrics 
and gynaecology (O&G), orthopaedics, medical oncology, neurosurgery, 
paediatrics and more. 

The hospital is also known for their Women and Children’s programme where 
its O&G and pediatric specialists are able to provide a wide range of services 
for women as well as treat children who are born premature, have heart 
conditions or have neurological disorders. 

Moving Forward
Thanks to efficient land, sea and air transportation, Iskandar Malaysia is 
destined to become the next medical destination for patients from around 
the region seeking quality and cost-effective healthcare.

Among the many milestones achieved was being the first hospital awarded 
accreditation by the Malaysia Healthcare Travel Council in April 2012 and in 
the same month created history by being the first hospital in the country to 
set up an Emergency Specialist Centre.   

In 2014, the hospital signed two Memorandums of Understanding (MoUs) 
with two Indonesian associations, Perhimpunan Indonesia Tionghoa (INTI), 
and the leading press in Indonesia, Harian Pagi Tribun Batam,  in line with the 
hospital’s commitment to support the state government’ effort to position 
Iskandar Malaysia as a premium healthcare hub and destination. 

Regency has begun work on a new hospital extension block which will more 
than double existing capacity with additional inpatient beds, clinical services, 
operating theatres and medical suites. With a target completion date in 2021, 
the hospital will become a 380-bed tertiary hospital with the capacity to 
expand to 500 beds.
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RF3 World is e-commerce company that develops advanced quality of beauty 
products an provides a business platform for all groups. The company was 
established in 2013 and distributes products with the motto of “Let Your 
Beauty Shine Inside Out “. 

The company’s mission is to provide a platform to entrepreneurs who are 
interested to venture into a business online or offline that can be conducted 
anytime and anywhere, for those who are looking to gain profit with minimal 
capital, without having a business premise or equipment or high level 
management skills. Following their mission closely, their vision is to gauge 
and maximize the potential of creating a society in which the majority of 
business competitiveness, progress and success. With this, RF3 World hopes 
to make a significant contribution in reducing poverty while helping to create 
a society that is healthy and prosperous.  

With the mission and vision close to its operations, RF3 World has successfully 
expanded its business throughout the country, including Sabah and Sarawak 
before expanding their business and their footprints to other ASEAN 
countries.  

Besides great products, RF3 World also aims to share business opportunities 
to all groups in the quest to create new opportunities for all to become 
entrepreneurs in their own right. Going further, to produce quality 
entrepreneurs, RF3 World established the RF3 Academy, headed by Jamal 
Haji Noh, who has extensive experience as a mentor to help entrepreneurs 
grow and be successful. Since its introduction, the course has proved useful 
for those trying to break into the industry. 

Best in Beauty Care 
The company is famous for providing its customers with the best in beauty 

care. This is reflected in the products that it manufactures. One such product 
is the Firmax3 cream, a hormone balancing cream. Made using a special 
formula which has been recognised as the best self-hormone remedy,the 
components in the cream activate stabilisation and produce a constant supply 
of what our body needs to good health and overall well-being.  Firmax 3, the 
spearhead cream product is the first in Malaysia to use therapeutic methods 
of natural plant materials from various countries and processed using Nano 
technology to strengthen skin. 

SoulMax3 on the other hand is a product that uses technology from 
six different countries aimed at improving the dead cells and acts as an 
antioxidant.  Another product that is popular with consumers is the O2MAX3 
Revitalising Serum. The product is used to reduce fine lines and wrinkles. It 
also hydrates and moisturises skin, giving it the necessary nourishment. It 
also tightens pores and smoothens overall complexion.  

Moving Forward
While they continue to offer quality products, the company also has plans 
of product expansion, for the well-being of their customers. Besides that, 
RF3World also wants to help its customers, specifically those with an interest 
in becoming entrepreneurs, in developing and growing their skills in that 
direction, specifically through their RF3 academy. 

The programme is designed to give opportunities for those interested to 
enhance self-development by learning a variety of skills to build a business 
from the ground, communication skills, sales and marketing, organizational 
and leadership skills. This way, the company is able to promote community 
growth and development. 
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S P Jain School of Global Management is an Australian technology-led 
business school with campuses in Sydney, Mumbai, Singapore and Dubai. The 
school was named after Sahu Shreyans Prasad Jain, an Indian businessman, 
parliamentarian and a prominent member of the Jain community. A forward-
thinking educational institution, the school offers undergraduate, graduate 
and postgraduate business courses. 

The SP Jain journey began in 2004, when it established its first international 
campus in Dubai. Two years later, they ventured into Singapore, setting up 
a campus there on invitation by the Singapore government.  SP Jain’s third 
international campus opened its doors to students in Sydney, Australia in 
2012 and only later launched its fourth and latest international campus in 
Mumbai, India in 2015.  

S P Jain’s Academic Board is chaired by Peter Drake, Professor Emeritus of 
the University of New England and the Australian Catholic University, and 
founding Vice-Chancellor of the Australian Catholic University. The board 
has the President, Deans and Heads of the Dubai and Singapore campuses 
as members. The school’s administration includes an Examination Board for 
examination and assessment procedures, and an Industry Advisory Board 
with businesspeople from Dubai, Singapore, and Sydney.

The school’s vision is to be the business school recognised around the world 
for its innovative, influential and relevant education. The management, 
staff and faculty continue to pursue their vision of being innovative and 
professional, and throughout the years, have earned respect and trust from 
their stakeholders.

Education Management
SP Jain has consistently shown that they provide excellence, not only in its 
programmes and faculties but also infrastructure. For example, SP Jain’s seven-
acre Singapore campus is located close to downtown and is easily accessible 
by car or public transport. The campus’ renovated heritage building house 

houses the faculty offices, accommodation, admission offices and classrooms. 

SP Jain’s faculty has a global reputation for leadership and innovation. Within 
their chosen industries, their faculty members have been integral to the 
evolution of business practices across the world. They have also excelled 
in academia – more than 74 percent of their core faculty members have 
advanced doctoral degrees. 

The school also offers a variety of programmes including the popular Bachelor 
of Business Administration. The programme includes general business, 
specialist business and liberal arts subjects to help students acquire well-
developed business insights. Besides that, it also provides the Master of Global 
Business. Built exclusively for graduates with 0-3 years of work experience, 
the programme trains students to appreciate and adapt to different business 
settings, practices and markets, preparing them for a lifetime of decision-
making and leadership. Other Masters programmes available include the 
Global MBA and Executive MBA. 

Moving Forward
In less than 14 years, SP Jain has gained recognition as an institute that is 
globally intelligent and culturally agile. SP Jain graduates are able to adapt 
to new situations with ease and are ready to take on the global challenges of 
the 21st century. 

In May 2018, SP Jain School of Global Management and World Sustainable 
Business Forum (WSBF) signed a Memorandum of Understanding (MoU) as 
a “Strategic Global Academic, Knowledge, Education and Research Partner. 

WSBF’s mission is to channel financial and non-financial capital towards 
incubating, measuring, managing and amplifying the impact of future-proof 
sustainable businesses created through scientific research, innovation and 
collaboration of current and future generations to achieve the United Nations 
Agenda for Sustainable Development.
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The Haven Sdn Bhd is a wholly owned subsidiary of Superboom Projects Sdn 
Bhd incorporated in June 2002 primarily to undertake the development of The 
Haven Resort Hotel & Residences. The company started with development 
and management of a total 80 acre mixed development project at Tambun, 
Ipoh. The mixed development consists of 9 blocks of 576 apartment units and 
3 blocks of 512 condo units.

Their mission is to provide high-quality, comfortable resort hotel suites for 
owners and guests purchasing the suites to visit or as a second home.The 
group also prides itself on providing resort hotel suites that offer state-of-
the-art conditions reflective of the growing demand for lifestyle living. Their 
company is dedicated to the preservation of nature, civic consciousness and a 
free living environment in which owners and guests can enjoy all the benefits 
of a safe, attractive and aesthetical resort.

Recognised as an eco-resort, The Haven is home to flora and fauna and is 
surrounded by 280-million year old hills and jungle. A prehistoric site in the 
Palaeozoic period, visitors who take time off to stay at the resort have the best 
of two worlds - an experience of being in the jungle, yet  having access to all 
the conveniences of a modern condominium.

Eco-Friendly Vacationing  
In line with its idea of offering an environmentally rich experience, the resort 
also practices various environmentally friendly features. The suites at the 
resort are designed to allow fresh air access. Visitors only need to open the 
main and balcony doors to enjoy the fresh air, while locking the grille gate for 
security purposes.  At the Haven, wind turbines are used to take advantage of 
the abundance of wind, which is harnessed and used for night time lighting. 

The solar panels on top of car park roof make it possible for the company to 
sell excess power to Tenaga Nasional Berhad, which then reduces the overall 
electricity rate. While there a lot fish in the natural late, no fishing or swimming 
is allowed. This makes possible for the eco system to thrive naturally. 

The resort also offers facilities to pamper customers and ensure they receive 
luxury experiences. For example, The Haven Ipoh Spa offers an extensive 
range of beauty and wellness therapies and treatments for all who seek 
respite from urban life. Guests are treated to the finest natural products and 
essential oils for them to have the best relaxation experience. Visitors are also 
able to enjoy a poolside bar and restaurant that offers the best of local Asian 
and Western cuisines under one roof, so that they will never have to go out 
for a good meal.

Moving Forward
The company plans to develop many more resorts for the benefit of the 
community. One of the projects they have in development is the Haven Lagoi 
Bay in Bintan. Here, they plan to construct a mixed development of Resort 
Hotel Suites. They plan to have a 350-room resort hotel and 32 villa residences. 
In addition to that, the company will also build 72 commercial units and 32 
shops for the convenience of resort guest when they leave the hotel.

The company will also focus on developing their resorts that is in line with the 
state government‘s plans to expand on tourism and other sectors that do not 
cause pollution.This is especially since, Ipoh, Malaysia’s third most populous 
city, has been focusing on the booming eco-tourism sector.
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Founded in 2003, Wealth Mentors have been enriching over 100,000 lives 
around the world, including in Malaysia, Singapore and The Philippines. 
Established by Aaron Sim, the company provides a variety of world-class 
training that provides a platform for people to experience life with more 
money, more freedom and more happiness, by discovering what works best 
for themselves. 

Wealth mentors believe that true wealth goes beyond the numbers in the bank 
account, but lies in having a holistic lifestyle. In their training programme, the 
group of professional trainers, professionals address four key pillars of wealth 
- business, financial education, personal development and longevity.

With a mission to provide the world’s most specialised and tailored trainings 
to enrich people’s lives so that they can experience a better life, Wealth 
Mentors believe everyone can be wealthy by choice, and that everyone can 
be wealthy in their own way.  

Providing clients with different ways of understanding the tricks and tips of 
the trade, the trainers at Wealth Mentors take the same approach as they do 
for achieving milestones in their own lives -  by celebrating the diversity of 
strengths, talents and passion, qualities needed to realise the vision of being 
wealthy. 

Wealthy, Healthy and Wise 
All trainings conducted by Wealth Mentors are handpicked and tested to 
ensure they meet the company’s expectations of creating immense value and 
getting our customers results – before it is offered to clients in the market. 

For beginners, the  Smart Traders Seminar gives the Millionaire Trader’s 
blueprint to create wealth in the stock market, regardless if the price is going 
up or down. Using a simple, hands-off strategy, clients who apply the lessons 
in the seminar are able to generate an income of 20 to 80 percent profit with 
low capital. 
 

Start-ups and existing businesses can multiply their income with the Digital 
Business Jumpstart programme. Using the latest online tools and business 
development strategies from experts with over 20 years experience, the 
course requires no technical skills, but interest and passion. 

With Joel Bauer’s Design Your Destiny allows participants to discover fast, 
simple and powerful cashflow generating strategies for businesses and 
individuals who would like to increase their sales and profits.  

The Journey Ahead
Upon making the decision on going through the journey of self-improvement 
and discovery at Wealth Mentors, clients are treated as family. Clients are rest 
assured that their training doesn’t end upon completion of their accelerated 
training, trainers are available to help even after that. 

With the aim to bring a client towards independence,  the company also 
believes that learning should be exciting and interesting. Their training 
techniques add value to the lives of their participants, but also makes it 
interesting, enjoyable in today’s fast-paced world.  

Wealth Mentors speakers like America’s Millionaire Trader Mirriam Macwilliams, 
Serial Online Entrepreneur Derek Gehl, Multimillionaire Real Estate Veteran 
and Investor Patrick Liew and America’s Top Celebrity Persuasion Guru Joel 
Bauer, share timeless knowledge and results-driven principles to participants-
to enrich their life with purpose, freedom and happiness.

Over the years, Wealth Mentors has contributed to the country’s economic 
and business landscape through programmes for individuals and businesses. 
The company is committed to enriching their clients lives through exciting 
programmes that keeps them on track on their personal wealth journey. 
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Opening its doors as Institut Fitra in December 1997, the tertiary institution 
was fully owned by Shahputra Education Sdn Bhd, a private Bumiputera 
company. The first group of students comprising of TESL and Accounting 
Matriculation students from UPM started in June 1998. With an increase of 
student intake, the institute moved to an 8 hectare campus in Pekan Pahang. 
Along with the transfer, Institut Fitra changed its name to Kolej Shahputra 
and continued to record an impressive number of students. In mid 2007, the 
institute moved to their new campus in Bandar Indera Mahkota, Kuantan. 
The campus features more facilities with modern teaching equipments as 
well as a more conducive environment for learning. Known for its unique 
architecture, the new campus has made Kolej Shahputra one of the famous 
landmarks in Kuantan. 

In March 2011, Kolej Shahputra reached another milestone when it was 
granted the University College status and was known as University College 
Shahputra (UCSA). Along with its new status, UCSA began developing 
homegrown programs including the Bachelor of Medicine and Bachelor of 
Surgery (MBBS), Bachelor of Psychology, Bachelor of Business Administration 
and Bachelor of Business (Accounting).

UCSA To Widad University College
In 2016, University College Shahputra and Kolej Shahputra went through a 
rebranding exercise, becoming Widad University College and Widad College 
respectively, under the stewardship of Widad Business Group - in line with its 
efforts towards achieving stimulating operational and strategic growth. 

Widad University College is on a mission to  produce professional human 
capital that meets the aspirations and the industrial needs in and out of 

the country, provide systematic and sophisticated teaching and learning 
facilities, establish the latest research and development (R & D) and create a 
smart partnership with the industrial sector.

The institute offers various courses from foundation programmes to 
degree programmes that have been approved by Malaysian Qualifications 
Agency (MQA). Widad University College also leads in strategic educational 
partnerships through partnership programmes with Universiti Teknologi 
Malaysia and Universiti Putra Malaysia.

Moving Forward 
Today, the university college offers over 20 foundation, diploma and bachelor 
programs and has  nearly 14,000 graduates.  While UCSA continues to grow as 
the years progress,  including the number of students and programs offered, 
the institution continues to strive to attain full University status.

Widad University College is planning  to widen its footprints in Klang Valley 
and expand its programme offering to Masters and Doctorate level. The 
university college also has plans for a new campus and Widad Specialist 
Centre,  and will work to increase participation of international students and 
strengthen learning approach and experience via closer collaboration with 
the industry.

These strategies are  to strengthen the institution’s overall quality as well as 
to inculcate an entrepreneurship mindset amongst graduate, with the idea of 
enabling the graduates to have marketable qualifications, skills and mindset 
for the working world. 
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Zouk started its journey with very humble beginnings. The original Jiak Kim 
street building consisting of three warehouses built along the Singapore 
River in 1919 and had seen much of Singapore’s modern history. It was one 
of the first clubs to introduce House music. However after 25 years at Jiak 
Kim Street, Zouk relocated and is now housed within Clarke Quay’s Cannery 
Block and spanning across two floors. The new Zouk complex is described by 
the organisation to be a collection of unique concepts with the retention of 
signature dance stages Zouk and Phuture, the sophisticated art-spotting club 
and lounge outlet, Capital, as well as a pre-game watering hole, RedTail Bar.

Since its illustrious journey as a club, Zouk has played host to hundreds of 
top DJs and artists like Carl Cox, Avicii, Hardwell, Armin van Buuren, Paul 
Oakenfold, Danny Tenaglia, Sasha, Louie Vega, Luciano, Derrick May, John 
Digweed, Norman Cook, Laurent Garnier, Jeff Mills, Richie Hawtin, Sven Vath, 
Roger Sanchez, Ricardo Villolobos, Frankie Knuckles, Gilles Peterson, Nick 
Warren, Joe Clausell, Bjork, Chemical Brothers, Peaches, and Primal Scream. 
Zouk also has a sister club in Kuala Lumpur, which is recognised as one of the 
most  popular clubs in the city. 

The Best in Entertainment 
The club clearly prides itself on providing their clientele with the best 
experience possible. This is made clear by how the club is structured and their 
interest in advancing according to the times. 

 Zouk started out with a large dancefloor with sound and lighting, catering to 
a variety of artists. In 1994, the brand decided to cater to a greater audience 
and expanded the venue to include the Velvet Underground,  a quieter, more 
relaxed lounge that plays house and soul. Later on, Phuture, a more avant-
garde bar specialising in broken beats and hip hop as well as R&B music was 
introduced. 

After their renovation and move to their new space in Clarke Quay, the club 
again restructured to ensure their clients could maximise their time there. 
Zouk became  the signature main room for big room acts across electronic, 
house and techno; characterised by its lighting fixture. Phuture, transformed 
into  an underground-esque club outlet for hip-hop and R&B lovers and was  
characterised by graffiti murals by Singaporean artist, Jahan Loh. 

Capital, a dual lounge and club space aimed at older audiences with open 
format music nights; characterised by the custom luminous ceiling by 
Japanese artist, Tetsuya Tohshima, was also added. As of 2018, Capital also 
houses Queens, a hip-hop inspired cocktail bar inspired by the New York 
borough. There was also the introduction of RedTail, a social gaming bar 
catered for pre-party and post-work hangouts located right behind Zouk.

Moving Forward 
The 27-year old music-driven entertainment institution continues to provide 
a world-class clubbing experience by pushing the boundaries of electronic 
dance music.  With the mission to remain forward-thinking, Zouk is on track 
on successfully balancing its unique edgy image while supporting local 
music, arts and fashion communities.

Going into the future, the club is not only looking to expand their brand of fun 
for customers in other places, but also to develop the talent, that are pivotal 
to the experiences they offer.  Through their own Zouk Academy programme, 
young artists are offered the opportunity to train and sharpen their skills 
to become professional DJ’s. Their courses are given by professional DJs for 
those just starting out and those who have some experience in the industry. 
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