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ONE GREAT AWARD
S GOOD ENOUGH FOR YOUR BRAND.
THE BRANDLAUREATE AWARDS'

- DR. KKJOHAN



THE ASIA PACIFIC
BRANDS FOUNDATION

Founded in 2005, the Asia Pacific Brands Foundation (APBF) is a non-profit organization
dedicated to developing brands in a myriad of business backdrops. Led by its Patron,
H.E. Tun Dr. Mahathir Mohamad, Malaysia’s fourth Prime Minister, together with a Board
of Governors who are experienced captains of industries and established brand icons.

The power of branding is a visual, auditory and sensory experience which is undoubtedly
vital to the success of brands. Brands are catalysts that transcend achieving objectives,
making profits or establishing one’s status so that it appeals to consumers. In reality,
consumers’ buying preferences are determined by the way brands attract and engage
them.

It is crucial that organizations realize the significance of brands and branding. Likewise,
consumers must also be educated and informed concerning the qualities of good
brands and best-branding practices. This is where the APBF steps in to develop the ‘art
of branding’

With aspirations to encourage the awareness of branding in Malaysia and across the
world, the APBF takes an active role in identifying and nurturing outstanding Malaysian
brands on an international platform. The Foundation continuously champions its
mission to educate and communicate the ‘value of branding’ - with the concept that
brand culture, combined with good practices, will give Malaysia the edge, even against
the world’s most advanced nations.

Starting off on a modest note with publication of branding articles in print media, the
APBF has gradually evolved into an association which organizes branding seminars and
forums to discuss the latest issues and developments in branding.

After its establishment, the APBF has embarked upon a number of initiatives through
The BrandLaureate to support its brand mission. Among the significant events initiated
include The BrandLaureate Awards, first in 2006; for Multinationals (MNCs), Public
Listed Companies (PLCs), Trans-National Corporations (TNCs), Government Linked
Corporations (GLCs) and Large Corporations (LCs). With the success of the awards, the
APBF then launched The BrandLaureate — SMEs Chapter Awards (now renamed SMEs
BestBrands Awards) to honour the Small and Medium Enterprises (SMEs).

A visionary organization, the APBF aims to continue to take branding into a new
dimension via its heartfelt commitment and undying passion.

Information on brands & branding are available on our
website (www.thebrandlaureate.com)
facebook page (www.facebook.com/thebrandlaureate)
blogazine website (www.thebrandlaureate.net)
linkedin (www.linkedin.com/company/the-brandlaureate)
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Knowing the Science of Brands
Understanding the Art of Branding

Great Brand Leaders from past and pres-
ent have constantly inspired us with their
compelling brand stories. They plant seeds
of progress and with it shape the world that
we live in. Leaders from the past such as
Albert Einstein, who once said that imagi-
nation is better than knowledge; as well as
Leonardo Da Vinci and Isaac Newton
inspired the world with their break through
thinking and inventions.

Modern brand leaders like Bill Gates, Mark
Zuckerberg, Steve Jobs, Jack Ma have
paved the way with their innovations,
inspiring millions and bringing the world
closer together than ever before.

What then is your brand story? Do you soar
high in the spirit of innovation, attain great-
er breakthroughs, make new discoveries
and create a better future? What distin-
guish you from the rest of the brands? What
make you a Brand of Distinction?

These are insights that you must know to
reach arealm where you become SPECIAL &
SIGNIFICANT in the eyes of the consumers.
Only with strategic and insightful branding
can you achieve this position.

The future is in BRANDS and nothing else.
INSPIRING, INTELLIGENT, INNOVATIVE AND
INFLUENTIAL BRANDS that drive economies
and rule the world. Is your brand one of
them?

The BrandlLaureate Special Edition World
Awards 2018 recognises and honours
brands that are way ahead of the curve and
celebrate their innovative spirit in creating
trendsetting breakthroughs which transform
and provide added value to communities.

The Award inspires a new generation of
brand builders and innovators to keep the
momentum going with their bold and revolu-
tionary trendsetting ideas. This Award travels
round the world’s greatest cities, bringing
the best of brands together in its bid to
honour brands that have mastered the art
of branding and inspire brand excellence in
timeless resonance. There is no other com-
manding and prestigious brand award
than The BrandLaureate Special Edition
World Awards 2018.

The Award speaks for itself,
Says it all, Does it all, Has it all !

THE MARK OF DISTINCTION
The Ultimate Brand Champion Trophy

The trophy specially crafted for the Award personifies a
Brand Champion and is specifically fashioned for this
premier Award.

The BrandLaureate’s statuettes which symbolizes distinc-
tion, perfection and order are harmoniously embossed
on each side of the three sided trophy. The embossment
of the statuettes show that brands must stand out and
be perpetually imprinted upon the minds of consum-
ers, a feat which only successful brands are able to
achieve. These brands have strong mind recall as
they have created positive lasting impressions which
bring untold value to the brand. They are also the pre-
ferred choice amongst consumers. This is ultimately
the HALLMARK of SUCCESSFUL BRANDS and the
DIFFERENTIATING FACTOR between the ORDINARY
and the CHOSEN.

The stance of the statuettes with their hands stretched

out to support the globe atop the trophy, is an expres-

sion of the pioneering and gung-ho spirit all brands

must have inorder the embrace the ongoing journey of
reaching new horizons.

The alert and watchful eyes of the statuettes are

mindfully observing the changes and challenges of

the environment and in the industry. This is a reminder

that brands must always be on their toes and be on

guard to ward of challenges or seize opportunities that
come their way.

The globe at the pinnacle of the tfrophy represents the

brand’s global reach and the nodes show the intercon-

nected world which we are in today — where new pos-

sibilities are continuously created through the spirit of
innovation and creativity.

The trophy made of pewter is plated in 24k gold. Such
an inspired and inspirational masterpiece befits the
winners of The BrandLaureate Special Edition World
Awards 2018 — undoubtedly a cherished milestone in
the journey of any brand that is driven by a strong
vision and fueled by a passionate desire and with an
undying mission to INSPIRE, IMPACT and IGNITE Brand
Excellence.

The Award Positions Your Brand Way Ahead And Above The Rest.
That is The Brand Positioning!
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Hi€u biét vé “Khoa hoc” Thuong hiéu,
va hiéu biét vé Nghé thuat Xay dung Thu’o’ng hiéu

Nhirng thuong hiéu di dau, tir qua khir dén tién tai,
da luén thoi thac chung téi, tirng budc xay dung nén
moéng cho nhirng gi chung téi dat duwoc & hién tai.
Albert Einstein tirng néi rang tinh sang tao tét hon tri
thirc trong khi Leonardo Da Vinci va Isaac Newton
da truyén cadm hirng ctia minh t&i thé gidi thong qua
tai ndng vé toan hoc cling nhu tinh nghé si ctia minh.
Nhirng nguoi tai ciia thé hé tré chidng ta nhu Bill
Gates, Mark Zuckerberg, va Stephen Hawking da
tiép tuc chudi sang tao nay théng qua cac phat minh,
sang kién va tam nhin vuot thoi dai, diéu nay khong
chi théi thic tinh sdng tao clia toan thé gidi ma con
mang chung ta t&i gan nhau hon.

Doéng hanh cung muc tiéu day hdra hen nay, cau
chuyén vé thuong hiéu cta ban 13 gi? Ban c6 dang
hoa nhip cung xu hudng déi méi dé dat dugc muc
tiéu, khéng ngirng tim toi va phat trién dé tao dung
duoc tuong lai tot hon? Diéu gi la déng luc cla ban,
va nhirng y tudng nao ban can phai cé6 dé xay dung
nén moét thuong hiéu manh? Nhirng cau hoi nay la
chia khéa dé€ m& canh cua thanh céng cho thuong
hiéu cta ban. Biét va hiéu vé thuong hiéu sé thuc day
nhirng y twvong mai ciing nhu tinh than déi mai. Day
I3 nhirng diéu can dé ban trong mat ngudi tiéu dung
tré 1én Dac Biét , Quan Trong va chi cé dat duoc
thuong hiéu chién lugc va su sic chung ta mai dat
duoc vi tri nay.

Tuong lai ctia doanh nghiép ndm tai THUONG HIEU,
va k'hc“mg' diéu gi khac. NHAl ET HUYET, SANG TAO,
KHEO LEO, THUONG HIEU MANH va TAM ANH

HUONG THUONG HIEU thic day nén kinh té va
anh hudng téi toan thé gidi va thuvong hiéu cta ban
phai nam trong sé nay

Giai thudng WorldLaureate Special Edition World
Awards 2018 cé6ng nhan va tén vinh cac thuong hiéu
,n6 1a con dudng dan téi sw birt pha va tén vinh tinh
than sang tao cua ho trong viéc tao ra nhirng dét pha
xu huéng bién déi va cung cap gia tri gia ting cho
cdng dong

Gidi thudong truyén cam hing cho mét thé hé cac
nha xay dung va déi mai thuong hiéu maéi dé duy tri
doéng luc v&i y tudng xu huédng tao bao va mang tinh
cach mang cua ho

Gia thudng duoc trao trén nhiéu cac thanh pho I&n
trén thé gisi. Nhirng thuong hiéu chién thing cudc
thi 13 nhirng thuong hiéu thuc su dang dan dau xu
huédng va ho thé hién tinh thadn déi md&i cia minh
thong qua viéc tao ra nhirng xu hudng toan cau,
truyén cam hdng cho toan nhan loai. Giadi thudng
cling mang lai déng luc cho giai doan xay dung va
phat trién thuong hiéu mdi cing nhu 13 dong luc
thuc day cac nha sang tao luén gilr virng tinh than va

nd luwc hét minh dé phat trién nhirng y tudng dét pha.

Sé khong cé6 mét gidi thwdng nao mang lai vinh
quang cho thuong hiéu cta ban tot hon giai thuéng
Thuong hiéu Quéc té The BrandLaureate Special
Edition World Awards 2018

Giai thudng sé néi lé n tat ca,
Noi lén tat c3, Lam tat c3, va Dat derc tat ca!

DAU MOC CHO SU KHAC BIET
Cup danh cho Thuong hiéu Pang cap

Cup duoc trao tang tai Giai thuéng Thuong hiéu Toan cau Brand-

Laureate la minh chirng trao tang cho THUONG HIEU CHIEN

THANG. Cup duoc thiét k&€ dé thé hién su hoa hop toan my cla
khoa hoc v&i nghé thuat trong xay dung thuong hiéu.

NGi bat trén ba mat cua chiéc cup la twong cua BrandLaureate,
tugng trung cho tinh khac biét va hoan hao clta thuong hiéu.
Tuwong dugc khac ndi, thé hién rang thuong hiéu can phai vuot
|én tat c3, tao dau an riéng cho minh t&i ngudi tiéu dung; mot
thanh céng ma chi nhirng thuong hiéu manh va thuong hiéu
thanh cong cé thé dat duoc. Viéc thuong hiéu ghi duwgc diu an
vOi ngudi tiéu dung tao ra nhan thirc cia nguoi dung véi thuong
hiéu va dé lai an twong manh mé va dai lau sé déng gop phan
quan trong cho gia tri thuwong hiéu cta chinh cong ty. Nhirng
thuong hiéu nay luon la Iya chon ua thich cia nguoi tiéu dung.
Pay 13 COT MOC quan trong danh dau cho sw THANH CONG
CUA THUONG HIEU ciing nhu tao TINH KHAC BIET cua
THUONG HIEU THONG THUGNG va THUGONG HIEU bUGC
LUA CHON

Hinh dang cua bic tuong véi canh tay vuon téi thién dudong

nham ho tro trai dia cau trén dinh clp biéu hién cho tinh than tién

phong ma tat cd nhirng thuwong hiéu can phai cé dé chinh phuc

nhirng chan troi mai. N6 biéu trung cho nhirng y tuéng tdo bao

va tinh sang tao tinh t&€ ma qua dé nang cao va dua thuong hiéu
|én mot tAm cao mai

Nhirng gia tri quan trong ndy con dugc thé hién rd rang hon

théng qua déi mat ruc Iira ctia bire tuong, vai anh nhin canh giac,

lubn quan sat cac thay doi ciing nhu cac thach thirc hién nay

trong van dé cong nghiép va méi trudng. Hon nira, méi ngudi can

lién tuc canh gidc va bao vé ban than khoi cac rui ro co thé cling

nhu n3m b3t co hoéi chi xuat hién mot [an c6 thé dat duoc trong
tuong lai

Trai dia cAu nam tai dinh cao cua cuip thé hién viéc thuong hiéu

vuon tdi toan cau, 13 cac cot moc dé két ndi thé gidi ma ching ta

dang séng hién nay, nogi ma cac co hoi ludn hién hiru thong qua
tinh than d6i ma&i va tinh sang tao

Cup duoc ma vang 24K danh ting cho ngudi chién thing cla

cudc trao gidi Thuong hiéu Toan Ciu - phién ban dic biét. N6

chic chan 1a c6t méc quan trong trong chudi hanh trinh dinh vi

thuong hiéu duoc xay dLrng ttr tdm nhin va Iap day bdi cac st

ménh bat diéet: CAM HUNG, TAM ANH HUGNG va DINH V|
thuong hiéu thanh cong.

Giai thuwdng mé ra con duong twong lai tot dep va vuot 1én tat ca cho Thuong hiéu cta ban
Pay cling chinh la Dinh Vi Thuong Hiéu!
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First and foremost, my heartiest
congratulations to all the recipients of
The BrandLaureate Special Edition World
Awards Vietnam (Hanoi) 2018 Award! | am
tremendously thrilled and elated to be
able to celebrate with you as you take a
step forward into the light.

Looking back, it seems rather
extraordinary how one’s life journey can
turn out to be. | visited Vietham many
times over the years. As a matter of fact,
my earliest customer here was VNPT in
1995 - a telecommunications Brand. Ever
since, many great names have sprouted
nationwide and these Brands have in one
way or another contributed to Vietham'’s
economic growth and spearheaded the
Country Brand via world-class products
and services. To revisit this nation today
and witness the extent of transformation
that has taken place over the years is
indeed remarkable. As a Country Brand,
Vietnam has indeed progressed by leaps
and bounds over the last quarter century.
And | can foresee that this momentum
will only pick up as the pendulum swings!

Over and above this, | am pleased that the
lifestyle of Branding has taken a strong
root in Vietnam today. Being the world’s
sole Brands and Branding foundation,
it is the ongoing Mission of the Asia
Pacific Brands Foundation (APBF)/(Now)
The World Brands Foundation (TWBF) to
encourage the development of strong
and successful Brands globally through
Best Branding Practices. | sincerely trust
that Vietnam has enormous potential to
become a leading economic powerhouse
in the future and it is beyond a doubt
that all of you are already seeing to this
- to the best of your abilities — even at
the present. | encourage and urge you
to continue with your efforts. In fact, let
this be the one and only time you let
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your guard down so as to partake in the
full extent of this gala; after which you
will become all the more vigilant in your
endeavours. Remember, take from me.
Your efforts move and extend further than
the confines of your individual Brands or
areas of focus and expertise. For what is
essentially happening is each and every
advancement you make individually
is actually a notch up for your Country
Brand when viewed as a whole. And like
how the humble mustard seed can sprout
and grow into a fine and mighty tree,
the Foundation recognizes the potential
in each and every one of you called to
the limelight of fineness here on this
occasion! | can only urge you to navigate
forward with this concept in mind.

The Foundation views and appreciates
Brands not just from a national and
regional vantage, but a global one as well.
Hence, the APBF)/(Now) TWBF assures you
that you can always count on it to provide
guidance and counsel for your Branding
needs. After all, The BrandlLaureate
is no run-of-the-mill award. With the
inauguration The BrandLaureate Awards
in 2006, the Foundation has become
entrenched as the foremost Brands and
Branding Award in the universe - received
by top global Brands and personalities
from every corner of the globe - including
the likes of country leaders and celebrity
statesmen. And you are now accepted
amongst such fine specimen of high-
achievers and pacesetters. Well done!

L%

Tan Sri Rainer Althoff

TAN SRI RAINER ALTHOFF
CHAIRMAN
THE ASIA PACIFIC BRANDS FOUNDATION

CHAIRMAN'S MESSAGE
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DR. KK JOHAN
PRESIDENT
THE BRANDLAUREATE

PRESIDENT'S MESSAGE

Some claim to have the‘King Midas'Touch’
as in anything they come to contact with
turns to gold. As what is precious may
differ from one person to the next, | have
a different gift: Where | stand becomes
the prime nucleus of Branding! Today,
| boldly set my feet upon the rich and
bountiful soil of Hanoi, Vietham. | sense
the gravitational pull from deep within
the sphere of Brands and Branding
core amalgamating and enabling the
gravitation of sublime Brands towards
one another - a congregation in such
a fashion as never witnessed by living
human eyes!

It is an untold honour to host an Awards
Gala event here in this rapidly booming
nation. | can attest that Branding is a
lifelong journey. As all the evidence
suggests, your valiant efforts have
groomed your Brands to become
absolutely deserving of recognition
as the most prestigious Brands in your
home country and inevitably, universally.
You represent the best of your country
by your country and for your country. |
have a natural knack for the ‘sensing’ of
greatness — a skill honed from years of
experience in the Awards and Branding
arenas — and | can tell when the right
Brands have been called to the table. Let
me reiterate my former avowal here: You
Are The Brand!

You really are! After all, Branding is the
lifeline and the soul of the Brand and it is
YOUR Brand that outshines the rest and
brings YOU to this place of leadership.
YOU have made an impact in your
community and the world with YOUR
strong attributes and values. Perchance
there may be periods when the world
becomes overshadowed by geopolitical
constraints and environmental mishaps.
A strong Brand will have the innate ability
to overcome such odds by preparing
from the onset.

And to all of you who are Brand Owners,
Brand Leaders and Brand Custodians, you
have to be more than a commonplace
Brand - you have a responsibility to
evolve into a Country Brand. This is to
elevate the status of Vietnam in the eyes
of the universal sphere. There will come a
day when the admiration for homegrown
Brands are so high that the very fact
a Brand originates from Vietnam will
already assure it a place of high esteem in
the world -thereby giving it a far superior
launch pad from which it can embark
upon its exhilarating odyssey of Branding!

My feet give me good vibes. | feel it in the
earth. The land sings an invisible tune of
potential — potential for greater things. |
come bearing great news from the Asia
Pacific Brands Foundation (APBF)/(Now)
The World Brands Foundation (TWBF):
You are not alone in your quest. Be
encouraged, for the Foundation is with
you every step of the way. Your success is
our dream-come-true milestone! For what
it ultimately symbolizes is the widespread
dissemination of the idea of Branding
and the vitality of Brands as a whole and
how it impacts the implicit mechanics of
the world; be it as a lifestyle, awareness
or in the mode of doing business thereby
reaching and touching the planet super
efficiently and in an impactful manner.

Allow me to end by cheering for all the
winners of The BrandLaureate Special
Edition World Awards Vietnam (Hanoi)
2018. And remember...this is actually not
the end but only the eginning!

Dr. KK Johan

The Asia Pacific Brands Foundation (APBF)/
(Now) The World Brands Foundation
(TWBF) is proud to congratulate all the
winners of The BrandLaureate Special
Edition World Awards Vietnam (Hanoi)
2018!

In the past, | have shared that the Award
should add value to your Brand and the
Trophy is not just a symbol of success
that is merely displayed on the shelf of
your administrative center with no other
practical utility. Consider this celebration
of success as a long-term investment for
your Brand. When the going gets tough,
you will derive tremendous strength
to go on by simply looking at your past
successes and be reminded of how far
you have come.

Thefutureis needless to say uncertain. But
it can be also rewarding when we are duly
prepared. For instance, The Asia Pacific
Brands Foundation (APBF)/(Now) The
World Brands Foundation (TWBF) hosting
an Awards ceremony over here in Hanoi
is an accomplishment. This comes after
years and years of diligence and going
against the tide. Ultimately, it marks the
fruition of a Branding move that started
over a decade ago in the Asia Pacific
manifestingits reach this far up,impacting
market leaders and representatives who
signify the best of Vietnam’s brands
and that of your respective industries in
the nation. Furthermore, winning this
Award is extraordinary as it signifies your
entry into the esteemed league of The
BrandLaureate - an elite confederacy
which boasts of the world’s best Brands
and with this Award!

The Foundation sincerely hopes that your
organization and you will be catapulted
to do more and go even further for your
brands. You must be able to expand
your Brand Footprints into new areas
of growth with creative and strategic
initiatives that will put you ahead of the

BRAND INSPIRES, THE FUTURE IS BRAND

rivalry. There may be bleak times in the
future when the freedom and systems
that we take for granted may fail. During
such times, your shining Brands become
the collective light for the world to see
and draw hope from. Even in such times,
this recognition ensures that you remain
the ‘go to’ Brands - come what may. After
all, Branding is a 24/7 way of life and as
Brand Leaders, it is all the more important
that you must secure your leadership
positioning. Furthermore, you must be
able to expand your Brand Footprints
into new areas of growth with creative
and strategic initiatives that will put you
ahead of the competition.

Continue to investin your Brand and it will
automatically take care of your business.
This investment should trickle down deep
throughout the organization. Moving in
unison, your Brand will be able to attain
what once seemed impossible. Have a
strong succession plan in order. Think
outside the box. Make Branding your
perpetual organizational mantra. Let it
be the pulse of each and every individual
involved in the inner-workings of the
Brand - in short a cause for subliminal
meditation that propels the Brand to
destinies of glory — into the quadrants of
Country and Timeless Brands itself!

Once again, allow me to usher you into a
new state of Brand existence. Henceforth,
your Brand's life force is expanded
beyond quantifiable limits. | implore
you to recalibrate your perception to
match this new resonance. In hindsight,
‘Congratulations’may be too small a word
compared to the full significance of this
blessed occasion... Bravo!

A=

Chew Bee Peng

GHEW BEE PENG
CHIEF EXECUTIVE OFFICER
THE BRANDLAUREATE

CEQ’S MESSAGE
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ABOUT THE AWARDS

The BrandLaureate Special Edition World Awards is initiated by the Asia
Pacific Brands Foundation (APBF), the world’s only brands and branding
foundation.

The APBF, launched in 2005, is a non-governmental organisation, dedicated
to the promotion and cause of brands and branding as it strongly believes
that the future of all businesses rest in brands.

The BrandLaureate Special Edition World Awards is an affirmation and
celebration of brand supremacy and excellence. Entry to the Award is By
Invitation Only and it is exclusively reserved for the créme de la créme
of brands that are in a league of their own. This once in a lifetime Award
launchedin 2015 in conjunction with The BrandLaureate tenth anniversary
and to recognize and honor brands that have demonstrated superb brand
performance in their respective fields.

Recipients of The BrandLaureate Special Edition Awards are those that have
mastered the science of brands and arts of branding. They are distinctive
and eminent and are the chosen or preferred choice amongst consumers.
In achieving this position, they have created good and lasting perceptions
that are embossed and imprinted in the consumers’” minds. This is the
hallmark of successful brands; brands that inspire and impact our lives and
that of communities with their dynamism and positive attributes.

BEING A BRANDLAUREATE

Recipients of The BrandLaureate Special Edition Awards are

knovx*s BrandLaureates and receiving the Award signifies :

. TI& in their respective industries

«  Recognized and honored by the APBF, the world’s only
brands and branding foundation

« Joining The BrandLaureate winners that are a class and
league of their own.

Winning Means You Are Not Afraid Of Anyone

Create It, Make It, Brand It To Be The Best

Be Strong, Be Great, Be The One

That’s You, BRANDLAUREATE

SELECTION CRITERION

Brand Strategy

A strong and effective brand strategy that allows the brand
to rise above challenges and stay ahead of the curve to
achieve its brand vision.

Brand Culture

Deep core values and engaging brand culture which
permeate through the external and internal brand, thus
enhancing the foundation and sustainability of the brand.

Brand Innovation

Innovative pursuits that have enabled it to stay relevant
and meet the demanding needs and expectations of
consumers.

Brand Loyalty
The Brand’s commitment to its brand promise has created
strong brand loyalty amongst its customers

Brand Communication

A communication blueprint that covers various media
platforms, enabling the brand to achieve strong brand
visibility, brand awareness and engagement with
consumers.

Brand Leadership

The Brand has a healthy brand performance year on year
and it continues to push the envelope and scale new
horizons to build on its sustainability.
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The BrandLaureate Special Edition World Awards launched
in Hanoi on October 16, 2018. The gala dinner was held
at the JW Marriott Hotel, Hanoi, Vietnam where over 400
guests comprising corporate leaders, brand owners and
leading personalities were in attendance.

With the theme, “Brand Inspires’, the Award is reserved
only for the deserving few and the créme de la créme
of brands. It is exclusively reserved for the top and
leading brands in Vietnam that have successfully built

their brands to be the best in their respective field. = . L EDTEICHE ! J SF tl;l AL
The first The BrandlLaureate Special Edition World L i %

Awards was held in Kuala Lumpur in 2015 followed by -J.'ﬁ‘n "'

Ho Chi Minh city, Vietnam in 2017 and in Singapore in ol g

October, 2018. This prestigious endeavour moves on to

other cities in the world in its bid to honour brands that = o . ) WDRLDS

have mastered the art of branding and inspire brand
excellence in timeless resonance.

During the night, more than 30 companies and
individuals received The BrandLaureate Awards. The
first Award presentation was The BrandLaureate Grand
Prix D’Excellence Brand Leadership Award to the King
of Banking, Tan Sri Dato’ Sri Teh Hong Piow, Founder &
Chairman of Public Bank Berhad. This award honored him
asan outstanding and visionary leader who has successfully
built the Public Bank brand to great success.

Next was the presentation of The BrandLaureate Country
Branding Award to Vietnam Football Federation for its
efforts in championing football as a national sport
and developing the football team to become the
leading team in the region. It was the followed by
The BrandLaureate Special Edition World Awards
- Premier Corporate Brand Awards. This award is
awarded to corporate brands that are industry
leaders and have sustained the test of times with
its strong leadership and innovative strategies.
Meanwhile, 10 companies received The
BrandLaureate Certificate of Recognition which

is to recognize the efforts and commitment of
companies that have build their brand.

For full winners listing, please visit
www.thebrandlaureate.com
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YBHG TAN SRI DATO' SERI DR, TEH HONG PIOW
FOUNDER & CHAIRMAN
PUBLIC BANK

A Distinguished Career in Banking

Tan Sri Dato'Dr Teh Hong Piow is quite literally a giant in financial circles in his home country of
Malaysia, having founded Public Bank Bhd and successfully steering it to what itis today-one
of the nation’s most formidable financial institutions with an unenviable track record and a
reputation for prudent financial investments.

Honouring Success

Teh began his banking career in 1950 and has 68 years' experience in the banking and
finance industry. At the age of 35 in 1965, he founded Public Bank which went on to become
one of the most profitable banks in the country. He was re-designated as chairman of Public
Bank and chairman of Public Bank Group with effect from 1 July 2002. Teh recently retired
as head of the Group and the group said in recognition of his par excellence contributions
to Public Bank over the past 51 years, he will be bestowed the title of chairman emeritus on
January 1, 2019 Teh will stay on as adviser and provide guidance to support the continued
growth of Public Bank and the Public Bank group.

Such recognition is not limited to his home country as his achievements were also recently
lauded by the Vietnamese banking sector. Teh is the first foreign banker in Vietnam to be
awarded the ‘Medal for the Development of Vietnam Banking Industry” The prestigious
award comes with a medal and certificate personally signed by the governor of the State
Bank of Vietnam.

Theaward wasanotherfeatherinTeh'slong list of accolades and recognition of his exemplary
commitment to excellence and lifetime dedication to the banking industry in the Asian

region.

Strategic Growth

Public Bank Vietnam, formerly known as VID Public Bank, was one of the first joint-venture
banks in Vietnam established in 1991 with equal stake JV between Bank for Investment
and Development of Vietnam and Public Bank Bhd. The bank commenced its operations
in May 1992 and has seen its growth mirror that of its Malaysian counterpart, with financial
prudence and astute investments being its calling card.

“Public Bank's operations in Vietnam, despite still being a small contributor to the group’s
profit currently, is also a key focus of the group’s overseas business growth strategy;'says Teh.
He said that since Public Bank Vietnam Ltd became a wholly-owned foreign unit of the group
in 2016, the group has been strengthening its presence in Vietnam. He said in the medium
term, the group is targeting to build a wide network of about 40 branches in Vietnam. “This
will further strengthen the group’s foothold in the Indochina market, particularly in Vietnam,
in addition to Cambodia. From seven branches in 2015, PBVN has expanded to a network
of 18.This year, there will be further opening of eight new branches, subject to regulatory
approval,’headded.

This highlights the zest that Teh still possess for his chosen field despite officially stepping

down as chairman of the Group. His invaluable experience is still crucial in Public Bank's
forts to further consolidate its position of strength in Vietnam. For his tenacity and vision
successfully importing the Public Bank brand to Vietnam, the BrandLaureate honours Teh
ith Grand Prix D'Excellence Brand Leadership award.
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Su nghiép ndi bat trong linh vuc ngan hang

NG

Ngai Tan Sri Dato’ Dr Teh Hong Piow thuc su la méot “ngudi khéng 16” trong
gidi tai chinh tai Malaysia, 6ng da thanh [ap Ngan hang Public Bank Berhad
va phat trién cho dén bay git dé trd thanh mét trong nhiing t6 chuc tai
chinh I6n manh nhat ctia quéc gia véi bé day thanh tich va danh tiéng
trong cac khoan dau tu tai chinh khén ngoan.

Ton vinh thanh cong

Ngai Teh bat dau lam viéc trong linh vuc ngan hang tir nam 1950 va c6 68
nam kinh nghiém trong nganh tai chinh ngan hang. Nam 1965 & tudi 35,
6ng thanh Iap Ngan hang Public bank va khién ngan hang nay lién tiép tré&
thanh mét trong nhirng ngan hang c6 Igi nhuan cao nhat trong ca nudc.
TU ngay 1 thang 7 ndm 2002, ngai Teh dugc bé nhiém lai lam Chu tich
Ngan hang Public Bank va Chu tich Tap doan Ngan hang Public Bank. Gan
day, ngai Teh da nghi huu véi tu cach la ngudi ding dau ctia Tap doan. Dé
ghi nhan nhiing déng gép xuat sac cta ngai Teh cho Ngan hang Public
Bank trong 51 nam qua, Ngan hang da trao danh hiéu Nguyén Chu tich
Public Bank vao ngay 1 thang 1. Ngai Teh sé ti€p tuc lam c¢6 van cho ngan
hang dé hé trg cho su phat trién ngay mot nhanh cia Ngan hang Public
Bank va tap doan.

Su vinh danh véi nhitng déng gép cla ngai Teh khéng chi dung lai & qué
nha Malaysia ma gan day ngan hang Viét Nam ciing danh nhiing 15i ca
nggi cho cong hién ctia Ngai. Ngai Teh la ngudi nudc ngoai dau tién hoat
dong trong linh vuc ngan hang dugc Viét Nam trao tang “Huy chuong vi
su phét trién cda nganh Ngan hang Viét Nam’. Gidi thuéng uy tin v6i huy
chuong va gidy chiing nhan ca nhan dugc ky bai Théng déc Ngan hang
Nha nudc Viét Nam.

Gidi thudng trén dong gop vao danh sach cac gidi thudng va chiing nhan
V€ su xudt sac va c6ng hién tron ddi cho nganh ngéan hang ca ngai Teh &
khu vuc chau A.

Tang truéng chién lugc

Public Bank Vietnam, tién than la VID Public Bank, Ia mét trong nhiing
ngan hang lién doanh dau tién tai Viét Nam dugc thanh lap nam 1991
véi ¢6 phan chia déi gitta Ngan hang Dau tu va Phat trién Viét Nam va
Ngan hang Public Bank Bhd. Ngan hang bat dau hoat dong vao thang 5
nam 1992, tang trudng song song cling véi ngan hang dai tac tai Malaysia
bang su than trong va sic sdo vé dau tu tai chinh.

Ngai Teh cho rang: “Cac hoat déng ciia Ngan hang Public Bank tai Viét
Nam, méc du van chila déng gop nhé cho lgi nhuan ctia nhém Ngan hang
Public Bank hién tai, nhung ciing la diém trong tdm trong chién lugc tang
trudng kinh doanh tai nudc ngoai cia nhém”. Ngai con cho biét ké tir khi
Public Bank Vietnam tra thanh don vi nudc ngoai thuéc s& hitu cta tap
doan vao nam 2016, tap doan da ngay mot chiing té su phat trién tai Viét
Nam. Ngai cho biét trong trung han, tap doan dang huéng dén muc tiéu
xay dung mot mang lugi rong 16n gém khoang 40 chi nhanh tai Viét Nam.
Thém vao d6, Ngai cling tu tin cho rang: “Ngan hang Public Pank tai Viét
Nam sé ti€p tuc ciing ¢ vi tri ctia Tap doan trén thi trudng Déng Duong,
dac biét la & Viét Nam, ngoai Campuchia ra. TU7 chi nhanh trong nam
2015, PBVN da ma rong thanh mét mang lusi gém 18 chi nhanh. Va sé cé
thém 8 chi nhanh mdi trog nam nay theo phé duyét ctia ca quan quan ly”

Diéu nay cang chiing té thém niém say mé vdi linh vuc ma Ngai Teh luén
theo dudi mic du da chinh thuc ti chic Cha tich Tap doan. Kinh nghiém
vO gia clia ngai la mét phan vo ciing quan trong trong né luc cia Ngan
hang Public Bank dé cling c6 han niia vi thé ciia minh tai Viét Nam. Véi su
kién tri va tam nhin cia minh trong viéc mua lai thanh céng thuong hiéu
Public Bank vao Viét Nam, BrandLaureate vinh danh Teh véi gidi thudng
Lanh dao thuong hiéu xuat sac.

THE BRANDLALREAT!
SPECIAL EDITION

WORLD AWARDS mf,'

'II’IETH#I.H

GRAND PRIX DEXCELLENCE
, BRAND | EADEFI s .
% !é ANC SL AWARF 5

| l# ?‘I’Bhg Tan

o

SPECIAL mmnu
WORLD AWARDS N
[VIETNAM §

;r

D PRIX DEXCELLENCE
_ Eﬂﬁn LEADERSHIP AWARD
{f X

‘i’:} VBhg Tom Sri Diato Seri Dr. Teh Hang Piow
- Founder & Chairmen
4 Poic Bk
g

i -
[}
& il




THE BRANDLAUREATE
SPECIAL EDITION WORLD AWARDS 2018

COUNTRY BRANDING
AWARDS

“

BUILDING GREAT BRANDS

ENHANGES YOUR COUNTRY'S BRANDING.
BRANDING VIETNAM TO THE WORLD

- DR. KKJOHAN 77




4 %ﬁ“i-f },Tﬂ
iq—”i*m

THE BRANDLAU

SPECIAL EDITIDH

WORLD AWARDS |[2078

BRAND INSPIRES, THE FUTURE IS BRAND

COUNTRY BRANDING AWARD
VIETNAM FOOTBALL FEDERATION
(FOR SUCCESSFULLY EMERGING AS A
FAST-DEVELOPING FODTBALL NATION

Giant Strides

Legendary Liverpool manager Bill Shankly once famously quipped that
football was not a matter of life and death but it was far more important
than that. It should come as no surprise that many football fans in
Vietnam hold such a view on the beautiful game. After all, unlike many
other similar football-mad nations, Vietham has had a long history given
its introduction by the French as far back as 1896.

Long Heritage

In the beginning, football was played principally by French civil servants,
merchants and soldiers. But recognizing the power of the sport, the
French encouraged the local populace to develop further interest in
football as a means of diverting their attention from politics. The sport
found initial popularity in the northern and central regions. On 20 July
1908, the newspaper Southern Luc Tan Van reported the match between
two local Vietnamese teams for the first time. A first football guidebook

then published in 1925 by a local Viethamese doctor named Pham Van
Tiec to attract the interest among Vietnamese youngsters. By 1928, the
Vietnamese had established the Annamite Sports Bureau and in the same
year they sent a Vietnamese football team to compete in Singapore.
More local football clubs then established in both northern and southern
Vietnam although it was not until after the World War Il that football clubs
in the region started to become more organised. It was the time Vietnam
played their first ever international match, against Korea in Saigon which
they lost 2-4.

Despite these early roots, football in Vietnam suffered from many setbacks.
The years during the Ciivil War saw development halted. Also, for many
years prior to that, two separate football federations existed governing
the sport in the north and south before a unified body was formed in 1989
- the Vietnamese Football Federation (VFF). Two years later, the reunified
Vietnamese national team finished third in its first Tiger Cup appearance
before losing as hosts in the final in 1998.

Regional Success

The VFF has successfully hosted a number of high profile regional
tournaments, including the 2007 AFC Asian Cup (co-host), which has
further boosted the game’s profile. It has successfully managed the
domestic league - All Vietham Football Championship - which has
produced high quality players to represent the country.

VFF’s success can be gauged by the national team recently adding
a second AFF Championship in 2018 to go with its earlier success in
2008. More importantly, the VFF is making important inroads at youth
development and its efforts are being rewarded as players of a higher
calibre begin to come through the ranks. Through VFF’s continued and
vigorous efforts, the national team is now a regular competitor at the
latter stages of regional tournaments and has seen its FIFA ranking rise
steadily over the years.

For its achievements in overcoming incredible obstacles in a relatively
short period of time, the VFF fully deserves the BrandLaureate’s Country
Branding Award for successfully establishing Vietnam as a regional
footballing power house.
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GIAITHUGNG THUGONG
HIEU QUOC GIA

Lién doan Béng d4 Viét Nam
(nh& thanh cong trong viéc tré thanh mot
trong nhitng qudc gia c6 nén béng da phat
trién nhanh nhat & Chau A)

Nhiing ci vuon minh vuot troi

Hudn luyén vién huyén thoai ctia Liverpool, Bill Shankly, timg ndi tiéng
vGi cau noi bat hii rang bong da khéng chi la van dé gilra su s6ng va cai
chét ma n6 con quan trong hon thé rat nhiéu. Khéng cé gi ngac nhién
khi nhiéu ngudi ham mé bong déa & Viét Nam cling gitr quan diém nhu
Bill Shankly vé bd mén thé thao vua nay. Xét cho cung, khong giéng nhu
nhiéu quéc gia dién cudng vi béng da khac, Viét Nam da cé mot lich sirlau
dai ké tir khi dugc ngudi Phap du nhap vao nam 1896.

Lich st lau doi

Thoi ki dau, bong da chi dugc choi chii yéu béi cong chic, thuong nhan
va binh linh Phap. Nhung khi ngudi Phap nhan ra stic manh cta mén thé
thao nay, ho da khuyén khich ngudi dan dia phuong danh nhiéu sy chu
y va phat trién hon nira bd mén thé thao vua nay thay vi quan tam vao
céac van dé chinh tri. Ban dau bong da chi phd bién & mién Bic va mién
Trung Viét Nam. Vao ngay 20 thang 7 nam 1908, tap chi Luc Tinh Tan Van
& mién Nam lan dau tién dua tin vé tran dau gidra hai doi tuyén Viét Nam.
Sau d6 vao nam 1925 dé thu hut su quan tam cua gidi tré Viét Nam, cudn
sach hudng dan choi béng da dau tién da dugc xuat ban béi moét bac si
ngudi Viét tén la Pham Van Tiéc. Dén nam 1928, Cuc Thé thao An Nam da
dugc thanh 1ap va cing nam dé, ho da ctir mét doi bédng da Viét Nam dén
thi dau tai Singapore. Nhiéu cau lac bd béng da dia phucng sau dé dugc
thanh lap & cd mién bac va mién nam Viét Nam; mac du phai dén sau Thé
chién th I, cac cau lac bd béng da trong khu vuc méi bat dau tré nén co
t6 chdc hon. Lan dau tién bong da Viét Nam dat chan ra trudng quéc té
la & tran dau véi Han Quéc dién ra tai Sai Gon, khi dé Viét Nam thua Han
Qudc vdi ti s6 2-4.

Mac du ra doi tir s6m nhung bong da Viét Nam van phai chiu nhiéu that
bai. Nhiing nam thang duong dau véi Noi chién da lam cho bong da Viét
Nam phét trién cham chap hon. Hon thé niia, nhiéu nam trudc do, hai
lien doan bong da riéng biét da dugc thanh 1ap, quan ly va té chic & phia
Bac va phia Nam clia dat nuéc; mai dén nam 1989 mot co quan théng
nhat béng da Viét Nam goi la Lién doan Bong da Viét Nam (VFF) méi dugc
thanh lap. Hai nam sau do6, 1an dau tién tham du gidi Tiger Cup, doi tuyén
qudc gia Viét Nam da gianh dugc vi tri thi ba va dé thua trudc tran chung
két dugc t6 chuc tai Viét Nam vao ndm 1998.

Thanh cong trong khu vuc

VFF da t6 chuc thanh céng mét s8 gidi ddu khu vuc c6 quy mé 1én, bao
g6ém ca AFC Asian Cup 2007 (d@6ng chti nha), diéu nay da gop phan thc
ddy su I6n manh cia mon thé thao vua nay. Lién doan da t6 chuic thanh
cdng cac giai dau trong nudc — All Vietnam Football Championship - noi
da san sinh ra nhiing cau thu chuyén nghiép dé dai dién cho béng da
nudc nha.

Thanh céng cta VFF dugc diém lai khi doi tuyén quéc gia Viét Nam da
mot lan nita vo dich AFF vao nam 2018 tiép ndi véi thanh cong nam 2008.
Quan trong han, VFF dang c6 nhiing budc ti€n quan trong trong viéc phat
trién tai nang cac cau tha tré va nhimng né luc ctia ho da dugc dén dap khi
céac cau tha quéc gia lan lugt dat dugc nhing két qua cao trong cac tran
cau. Théng qua nhiing né luc lién tuc va manh mé ctia VFF, doi tuyén quéc
gia hién la d6i tha canh tranh dang gom trong cac lugt tran tranh hang va
thd hang FIFA cta Viét Nam ciing da tang dan trong cac nam qua.

VGi nhiing thanh tuu dang kinh ngac khi vugt qua nhitng tré ngai khé
khan trong mét khodng thai gian tuong d6i ngan, VFF hoan toan xiing
dang véi Giai thudng Thuong hiéu Qudc gia BrandLaureate khi da thanh
céng dua Viét Nam trg thanh mot cudng quéc bong da trong khu vuc.
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PREMIER CORPORATE BRAND
AUTOMOTIVE - PASSENGER CARS

A Lion’s Share

Toyota Motor Corporation is the sixth largest company in the world by
revenue and employs 364,445 staff worldwide. It is also the second largest
automotive manufacturer and is the world’s first to introduce more than
10 million vehicles per year, which it has consistently done since 2012. In
that same year, Toyota also announced that its 200-millionth vehicle was
running off its assembly line.

Toyota is the world’s market leader in sales of hybrid electric vehicles, and
one of the largest companies to encourage the mass-market adoption
of hybrid vehicles across the globe. Toyota is also a market leader in
hydrogen fuel-cell vehicles. Cumulative global sales of Toyota and Lexus
hybrid passenger car models achieved the 10 million milestone in January
2017. Its Prius family is the world'’s top selling hybrid nameplate with over
6 million units sold worldwide as of January 2017.

MPV King

In its home country of Japan, Toyota is the largest-listed company by
market capitalization, which was worth twice as much as its closest
competitor, and by revenue. It is thus no surprise such dominance is
reflected in Vietnam, where the ever popular Innova model having a lion’s
share of the medium MPV segment with a whopping 94%!

Over 22 years of operation in Vietnam, Toyota Motor Vietham (TMV)
has received the support and trust of more than 518,000 customers in
Vietnam thanks to high quality, environmentally friendly products that
meet the needs of the Viethamese consumers and professional customer
service. Together with the system of 56 dealers, branches and authorized
Service Stations in 26 provinces and cities across the country, equipped
with modern facilities, operating under the standard process of Toyota
global, well-trained staff, up to now, there have been more than 10 million
turns of service for warranty, maintenance and repair services and others.
In particular, thanks to the trust of customers, in 2018, TMV was evaluated
the No. 1 position in terms of SSI and CSI by JD.

Great Corporate Citizen

In addition, TMV also focuses on human resource development, by
providing stable work for more than 42,000 employees who are currently
working at TMV as well as in dealer and supplier network (including more
than 1,900 employees at TMV). Every year, TMV always fulfills its obligation
to pay taxes to the state budget, with a total tax amount of up to nearly
7.7 billion US dollars. Moreover, TMV strives to carry out many meaningful
activities to contribute positively to the community in the areas of
traffic safety, education - training and human resource development,
environment and culture - society.

How the Toyota brand has grown, not just in Vietnam, but the world over
is a far cry when Kiichiro Toyoda created an automobile branch as a spinoff
from his father’s company Toyota Industries in the 1930s. From creating
a basic engine for a passenger saloon in 1936, Toyota now produces
vehicles under five brands, including the Toyota brand, Hino, Lexus,
Ranz, and Daihatsu. It also holds a 16.66% stake in Subaru Corporation, a
5.9% stake in Isuzu, a 5.5% stake in Mazda, as well as joint-ventures with
two in China (GAC Toyota and Sichuan FAW Toyota Motor), one in India
(Toyota Kirloskar), one in the Czech Republic (TPCA), along with several
“nonautomotive” companies.
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Thi phan khéng 16

Toyota Motor Corporation la cong ty da quéc gia diing thir sau trén toan thé
gigi vé doanh thu va s6 lugng nhan vién quéc té Ién dén 364.445. Day cling
la nha san xudt 6 t6 16n thi hai va la cong ty dau tién trén thé gisi cho ra
mat hon 10 triéu xe m6i nam. Piéu nay da dugc thuc hién lién tuc ké tir ndm
2012. Trong cung nam dé, Toyota ciing chinh thic théng bao xuat xudng
chiéc xe 6 t6 thir 200 triéu.

Toyota la céng ty dan dau thi trudng thé gisi vé doanh s6 ban xe dién hybrid
(xe dién lai) va khuyén khich st dung xe dién hybrid trén toan cau. Bong
thai la cong ty dan dau vé xe chay pin nhién liéu hydrogen. Doanh s6 tich
Ity toan cau ctia cac dong 6 t6 con hybrid Toyota va Lexus da dat méc 10
triéu vao thang 1 ndm 2017. San pham xe Prius family la nhan hiéu xe hybrid
ban chay nhat thé gisi véi hon 6 triéu chiéc da dugc ban trén toan thé gidi
tinh dén thang 1 nam 2017.

Vua ctia dong xe da dung (MPV)

Tai qué nha Nhat Ban, Toyota la cong ty niém yét I6n nhat theo doanh thu
va theo von hoa thi trudng - c6 gia tri gap doi so véi déi tha canh tranh gan
nhat. Do d6, khéng c6 gi hgac nhién khi uu thé cia ho dugc thé hién rd tai
Viét Nam - nai dong xe Innova phé bién cé thi phan I6n nhat trong phan
khuc MPV binh dan véi con s6 khéng 16 94%!

Hon 22 nam hoat déng tai Viét Nam, Toyota Motor Viét Nam (TMV) da nhan
dugc su ing ho va tin tudng clia hon 518.000 khach hang nhd vao cac san
phdm chét lugng cao, than thién véi méi trudng, dap Gng nhu cau cula
ngudi tiéu dung Viét Nam va dich vu khach hang chuyen nghiép. Cung véi
hé thong 56 dai ly, chi nhanh va Tram dich vu Uy quyén tai 26 tinh thanh
trén ca nudc, dugc trang bi ca s& vat chat hién dai, hoat dong theo quy trinh
tiéu chuan cta Toyota toan cau, déi ngl nhan vién dugc dao tao bai ban.
Cho dén nay, da c6 hon 10 triéu lugt st dung dich vu bdo hanh, bao tri va
sUia chlta va cac dich vu khac. Dac biét, nha vao su tin tudng clia khach hang
ma TMV da dugc JD Power - cdng ty nghién clu thi trudng toan cau, chuyén
thuc hién khao sat vé su hai long cta khach hang trong nhiéu nganh céng
nghiép khac nhau danh gia la don vi dan dau vé ca chi s6 hai long khach
hang trong linh vuc ban hang (SSI) va linh vuc dich vu hau mai (CSI) nam
2018.

Cong dan tiéu biéu

Ngoai ra, TMV ciing tap trung vao phat trién nguén nhan luc qua viéc cung
cap cong viéc 6n dinh cho han 42.000 nhan vién hién dang lam viéc tai TMV
cling nhu trong mang lugi dai ly va nha cung dng (gém hon 1.900 nhan
vién). Hang nam, TMV luén hoan thanh nghia vu nép thué vao ngan sach
nha nudc, vai téng sé tién thué 1én téi gan 7,7 ty dé la My. Hon nira, TMV
luén né luc thuc hién nhiéu hoat déng c6 y nghia dé déng gop tich cuc cho
cdng dong trong linh vuc an toan giao thong, ho trg gido duc - dao tao va
van héa - xa héi, phat trién nguén nhan luc, va bao vé moi trudng.

Lam thé nao ma thuong hiéu Toyota da phat trién vugt xa dé lai khoadng
cach 16n khéng chi cho Viét Nam ma con cho toan thé gidi khi ma Kiichiro
Toyoda chi tao ra moét chi nhanh 6 t6 - cong ty con clia Toyota Industries vao
nhing nam 1930. TU viéc tao ra ddng ca co ban cho mot chiéc saloon vao
nam 1936, Toyota hién san xuat xe dudi nam thuong hiéu gém Toyota, Hino,
Lexus, Ranz va Daihatsu. Céng ty cing ndm gir 16,66% c6 phan cla tap
doan Subaru, 5,9% c6 phan cla Isuzu, 5,5% c6 phan clia Mazda, cling nhu
lién doanh véi hai cong ty dTrung Quéc (GAC Toyota Quang Chau va FAW
Toyota Motor T& Xuyén), moét & An bo (Toyota Kirloskar), mét & Cong hoa

Séc (TPCA), cung v6i mot s6 cong ty “khéng lién quan dén 6 t6"
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Wings of A Lotus Viét Nam cét canh

From a small humble fleet of just five planes offering only domestic flights, Tu mét déi bay nhoé khiém tén chi nam may bay chuyén cung cdp cac

Vietnam Airlines have grown in leaps and bounds since its inception in chuyén bay noi dia, Vietnam Airlines da phat trién vugt bac ké tir khi thanh

1956. The major milestone was when it was officially established as the lap vao nam 1956. Cot moc quan trong la khi hang dugc chinh thic tré

country’s national flag carrier in April 1993, with the formation of Vietnam thanh hang hang khong quéc gia vao thang 4 nam 1993, vaéi su hinh thanh

Airlines Corporation which gathered 20 aviation enterprises and the clia Téng cong ty Hang khéng Viét Nam, tap hgp 20 doanh nghiép hang

airline itself as the core business. khéng va van chuyén hang khéng la nganh kinh doanh cét 16i.

A New Corporate Identity Mét ban sac méi cia doanh nghiép

On October 20 2002, Vietnam Airlines introduced the Golden Lotus brand Vao ngay 20 thang 10 ndm 2002, Vietnam Airlines da gidi thiéu thucng hiéu

and corporate identity that symbolized its dramatic progress towards Golden Lotus va ban sic doanh nghiép tugng trung cho su tién bd manh

becoming a world-class airline. The launch represented a complete re- mé clia minh dé tré thanh hang hang khéng déng cap thé gigi. Di€u nay thé

positioning of brand strategy for Vietnam Airlines, coupled with significant hién su tai dinh vi hoan toan chién lugc thuong hiéu cho Vietnam Airlines,

improvements to its infrastructure, operations and fleet. cung véi nhiing cai tién dang ké vé co sé ha tang, van hanh va doi bay.

The delivery of Vietnam Airlines’ first “state-of-the-art” B777 in 2003 Viéc chuyén giao chi€éc may bay B777 dau tién clia Vietnam Airlines vao nam

also marked a true revolution in the airline’s fleet modernization. Now, 2003 cling danh dau mét cudc cach mang thuc su trong viéc hién dai hoa

Vietnam Airlines operates one of the most modern fleets in the region doi bay clia hang hang khéng nay. Hién nay, Vietnam Airlines s& hiru mot

with the average age of planes in the fleet at 5.4 years. trong nhiing déi bay hién dai nhat trong khu vuc véi dé tudi trung binh ctia
cac may bay la 5,4 nam.

Double Digit Growth

After 20 years of development at an average annual growth rate in the Tang truéng hai chir sé

double-digits, the national flag carrier has passed a major milestone to Sau 20 nam phat trién vdi t8c d6 tang trudng trung binh hang nam & hai

become a key competitor in the Asian aviation market, owning a modern con s8, hang hang khéng quéc gia da vugt qua mot cot méc quan trong dé

fleet of Airbus and Boeing planes flown by highly trained pilots. trd thanh d6i thi canh tranh manh trong thi trudng hang khéng chau A, s&
hiu mot déi mdy bay Airbus va Boeing hién dai dugc dao tao bai ban bdi

Beginning with non-regular domestic services, today Vietham Airlines chuyén gia.

operates in 21 cities throughout the country and 28 international

destinations in Asia, Europe, and Australia. Its network extends to 26 Bat dau vai cac dich vu noéi dia khéng thudng xuyén, hién tai Vietnam

countries and territories. Airlines hoat dong tai 21 thanh phé trong cd nudc va 28 diém dén quéc
té tai khu vuc Chau A, Chau Au va Uc. Mang luéi van hanh mé rong dén 26

In 2006, after being awarded the IATA Operational Safety Audit (IOSA) qudc gia va vung lanh thé.

certificate, a strict safety standard set by Aviation Quality Services (AQS),

Vietnam Airlines joined the International Air Transport Association (IATA) Nam 2006, sau khi dugc trao chiing nhan an toan khai thac quéc té€ I0SA

as an official member, establishing its international standing. cda IATA, moét tiéu chudn an toan nghiém ngét do Dich vu chét lugng hang
khong (AQS) dat ra, Vietnam Airlines da gia nhap Hiép hoéi van tai hang

In June 2010, Vietnam Airlines joined SkyTeam, the world’s second largest khong quéc té (IATA) vai tu cach 1a thanh vién chinh thiec.

global airline alliance. This established the carrier’s new position on the

global aviation map as the strategic partner of the Skyteam alliance in Vao thang 6 nam 2010, Vietnam Airlines da gia nhap SkyTeam, lién minh

Southeast Asia region and by meeting international service standards. hang khéng I6n thi hai thé gidi. Diéu nay da thiét lap vi tri mdi clia hang
trén ban d6 hang khong toan cau vai tu cach la déi tac chién lugc cla lién

In 2015, Vietnam Airlines began operating both the Boeing 787-9 and minh Skyteam tai khu vuc Dong Nam A va dap ung cac tiéu chuan dich vu

the Airbus A350 at the same time, next-generation aircraft only operated quéc té.Nam 2015, Vietnam Airlines bat dau van hanh ca Boeing 787-9 va

simultaneously by on other airlines in the word. Airbus A350 cling mét lic, may bay thé hé tiép theo chi hoat déng déng
thdi béi cac hang hang khong khac trén thé gidi. Vao thang 7 nam 2016,

In July 2016, Vietnam Airlines received a 4-Star Airline Certificate from Vietnam Airlines da nhan dugc Chiing nhan Hang khong 4 sao tir Skytrax, t6

Skytrax, the world’s leading airline and airport rating organization. chuic xép hang hang khéng va san bay hang dau thé gidi.

Positioning itself as a young, modern carrier whose brand is characterized DPinh viminh [a mét hang hang khong tré, hién dai, c6 thuong hiéu ddc trung

by Vietnamese traditional culture and internationally recognized, Vietnam bd&i van hoa truyén théng Viét Nam va dugc quéc té€ cong nhan, Vietnam

Airlines is purchasing the world’s most modern, environment-friendly Airlines dang tién hanh mua thém nhiing chiéc may bay hién dai, than thién

aircraft, such as the Boeing 787 and the Airbus A350-900 and making vGi moi trudng nhat thé gidi, nhu Boeing 787 va Airbus A350-900 va khéng

constant efforts to improve its service quality. The airline is striving to ngling né luc nang cao chat luong dich vu. Vietnam Airlines dang phan dau

become one of the most innovative carriers in the Asia-Pacific region. trd thanh mot trong nhiing hang hang khong sang tao nhat khu vuc chau

Its remarkable growth has seen it receive The Brandlaureate’s Premier A -Thai Binh Duong. Su tang trudng vugt troi dy giup Vietnam Airlines nhan

Corporate Brand Award. dugc Giai thudng Thuong hiéu xuat sac Brandlaureate.
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PREMIER CORPORATE BRAND
BANKING & FINANCIAL
INVESTMENT SOLUTIONS

Part of the National Fabric

Some organizations are just business entities, others weave themselves
into nation’s fabric by being intrisincally linked to key events or defining
periods in the country’s history. BIDV was founded on 26 April 1957 under
the initial name of Bank for Construction of Vietnam, then renamed
Bank for Investment and Construction of Vietnam (1981 - 1990), Bank for
Investment and Development of Vietnam (1990 - 2012), and Joint Stock
Commercial Bank for Investment and Development of Vietham (since
2012).

Nation Building

BIDV was established at a critical juncture of Vietnam'’s economic recovery
where it made important contributions to the management and allocation
of capital for construction. BIDV allocated capital for building industrial
facilities and construction projects to serve national welfare and people’s
livelihoods, contributing to changing the face of North Vietnam. The Bank
and the Vietnamese people worked together to complete the tasks of
construction in wartime, supplied capital for air defense projects, traffic
projects and relocation of important industrial factories. In the period
1975 - 1981, the Bank joined to renovate economic facilities in the South
and develop new infrastructure after the war. The bank provided capital
for industrial, agricultural, transportation, public welfare projects, and key
projects critical for the national economy.

Six Decades of Excellence

After 62 years, BIDV has become a leading financial institution in the
country, operating both local and international from a bank that only
performed the task of allocating and managing capital for construction
and investment. The bank’s number of branches and employees grew
significantly from 11 and 200, respectively to more than 1,000 branches
and transaction offices, over 15,000 ATMs/POS and more than 24,000
professional and trained staff.

At the end of 2018, the bank’s total assets exceeded VND1.3 quadrillion,
being the largest commercial bank in Vietnam by assets. Deposits and
outstanding loans all exceeded VND1 quadrillion with consolidated profit
reaching VND9,473 billion. BIDV continued to be assigned high credit
ratings by international rating firms, receiving the leading partner bank in
Vietnam award from the Asian Development Bank; being included the list
of “Top 2,000 largest public companies’, “Top 400 world’s most valuable
bank brands”;“Top 15 most valuable brands in Vietnam’, “Top 10 excellent
brands in Vietnam’, among others.

BIDV has also a firm vision for 2030, particularly: Promoting the role of a
primarily state-owned joint stock commercial bank, maintaining position
as a responsible bank, contributing to macroeconomic stability, national
economic growth, actively implementing key economic programs;
proactively integrating deeply into regional and international financial
and banking markets, becoming a friendly, modern and top-class bank in
the region, Top 100 largest banks in Asia.
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BRAND INSPIRES, THE FUTURE IS BRAND

Mét phan ctia Mang luéi Quéc gia

Trong khi cé nhiing t6 chiic chi don thuan Ia don vi kinh doanh, lai 6 nhiing
t6 chiic khac gan minh vdi goép phan vao mang lugi quéc gia qua mai lién
két chat ché véi cac su kién trong dai hodc nhiing giai doan nhat dinh trong
lich st ciia dat nudc. BIDV dugc thanh lap vao ngay 26/4/1957 vdéi tén goi
ban dau la Ngan hang Kién thiét Viéet Nam, sau d6 d&i tén thanh ngan hang
DPau tu va Xay dung Viét Nam (1981 - 1990), ti€p dén la ngan hang Dau tu
va Phét trién Viét Nam (1990 — 2012), cudi ciing la ngan hang thuong mai ¢
phan Dau tu va Phat trién Viét Nam (tir nam 2012 dén nay).

Kién thiét dat nuéc

Bugc thanh Iap trong thai diém quan trong clia su phuc héi kinh té Viét
Nam, BIDV da c6 nhiing déng gop khéng nho trong viéc quan ly va cap
phat vén cho xdy dung. BIDV phan b vén dé san xudt trang thiét bi cong
nghiép va dau tu cho céc du én xay dung dé phuc vu phuc loi quéc gia va
dd&i séng nhan dan, gop phan thay déi dién mao mién Bac Viét Nam lic bay
gio. Ngan hang BIDV va nhan dan Viét Nam da chung tay hoan thanh nhiém
vu xay dung sau chién tranh, cung (ing von vao cac du an phong khéng,
giao théng va di dai cdc nha may cong nghiép quan trong. Trong giai doan
1975 - 1981, BIDV tham gia vao cai tién d6i méi cac trang thiét bi kinh té &
mién Nam va phét trién co s& ha tang méi sau chién tranh. Ngan hang dau
tu vén cho cac du an cong nghiép, néng nghiép, van tai, phuc Igi xa héi va
cac dy an trong yéu cho nén kinh té quéc gia.

Sau thap ky dan dau

Trai qua 62 nam, ti mét ngan hang chi thuc hién nhiém vu phan bé va quan
ly von cho xay dung va dau tu, BIDV da vuon |én thanh té chirc tai chinh
hang dau ca nudc, diéu hanh ca trong nudc va quéc té. S6 lugng chi nhanh
va nhan vién ngan hang da tang dang ké tir 11 va 200, Ién lan lugt hon 1000
chi nhanh va van phong giao dich, han 15000 ATM/POS va han 24000 nhan
vién dugc dao tao bai ban va chuyén nghiép.

Cu6i ndam 2018, téng tai sdn cla ngan hang vuot trén 1,3 ngan ti VND,
trd thanh ngan hang thuong mai I6n nhat Viét Nam tinh theo tai san dua
trén téng tai san. Tién gui va du ng déu vugt qua trén 1 ngan ti VND vdi lgi
nhuan hgp nhat 1én dén 9473 ti déng. BIDV tiép tuc dugc cac cong ty mang
tadm qudc té xép hang tin dung cao, nhan dugc giadi thudng ngan hang déi
tac hang dau tai Viet Nam tir Ngan hang Phat trién Chau A; gitia rat nhiéu
cac thuong hiéu khac, BIDV cé mat trong danh sach “top 2000 céng ty dai
ching I6n nhat thé gidi”, “top 400 thuong hiéu ngan hang gia tri nhat thé
giGi”;“top 15 thuong hiéu gia tri nhat tai Viét Nam”, “top 10 thuang hiéu xuat
sac tai Viét Nam”.

BIDV da vach ra tdm nhin viing chac cho t&i nam 2030, cu thé [a: Phat huy vai
trd ctla mot ngan hang thuong mai c6 phan cé vén dau tu nha nudc 16n, gilt
viing vi thé la mdt ngan hang uy tin, gép phan 6n dinh kinh té vi mé, ting
trudng kinh té qudc gia, tich cuc trién khai cac chuong trinh kinh té trong
diém; Cha dong hoi nhap sau vao thi trudng tai chinh ngan hang khu vuc
va qudc té, trd thanh ngan hang than thién, hién dai va ddng cap hang dau
trong khu vuc, déng thdi lot top 100 ngan hang I&n nhat chau A.
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PREMIER CORPORATE BRAND
CONSUMER
ELECTRICAL & ELECTRONICS APPLIANCES

Ringing Up the Numbers

Samsung is now recognised as a premium mobile phone brand,, having
first built its reputation for producing top notch consumer electronics.
Their phones have become their calling card and are extremely well-
regarded for their style, user friendliness and robust operating systems.

It is with great pride and satisfaction that the engineers from Samsung
Vietnam Manufacturing Corporation (SVMC) have been responsible for
developing the entire software system and features for several Samsung
phones.

Global R&D Centre

Samsung, with its huge investment, has turned Vietnam from a
manufacturing complex into the global headquarters of its research and
development (R&D) activities. Established in Vietnam in 2012, SVMC has
been responsible for developing the entire software system and features
for several Samsung phones, such as the Galaxy V, Galaxy J, as well as
the higher end models such as Galaxy A7. This reflects the level of trust
Samsung has placed on the techs and engineers at SVMC to ensure their
phones are top of the line as demanded by today’s discerning users.

At first, SVMC engineers only undertook software upgrades or localized
additional features to better suit certain markets. It was not until 2014
that SVMC was assigned the first major project to develop products for
the Galaxy V - which was only sold in Vietnam.

Samsung has since invested $17.3 billion in eight factories and two
research and development centers in Vietnam, creating jobs for more
than 160,000 locals. It is the largest foreign investor in Vietham. Last
year, Samsung estimated its exports from Vietnam was $60 billion, up 12
percent from 2017, accounting for a quarter of Vietnam’s total exports.
Samsung has since closed one of two phone factories in China to focus
more on low-cost countries like Vietnam and India for production. The
group’s two phone factories in Vietnam together make 240 million units a
year. The factories, located in the northern provinces of Bac Ninh and Thai
Nguyen, produce half of all the cellphones that Samsung supplies to the
global market.

Better than Oil

As a result, Vietnam has become Samsung’s global manufacturing base,
employing 35 per cent of Samsung’s global staff and providing up to 40
per cent of Samsung’s products. With the development of this production
base, SVMC has also been growing at a steady pace.

SVMC's $58bn in revenue last year made it the biggest company in
Vietnam, pipping PetroVietnam, the state oil company.lt has helped to
make Vietnam the second-biggest exporter of smartphones in the world,
after China. Samsung alone accounted for almost a quarter of Vietnam'’s
total exports of $214bn last year.

Nhiing chiéc dién thoai cat canh thuong hiéu

Samsung hién dugc cong nhan la thuong hiéu dién thoai di dong cao cap.
Tap doan bat dau xay dung danh tiéng théng qua san xuat cac thiét bi dién
tur tiéu dung chat lugng cao. Cac dong dién thoai ciia Samsung da trg thanh
danh thi€p doanh nghiép va dugc danh gia rat cao vé mau ma, giao dién
than thién véi nguai dung va hé diéu hanh cau hinh manh.

That dang tu hao khi cac ky su ctia Tap doan Samsung Viét Nam (viét tat la
SVMC) dugc tin tudng giao pho trach nhiém phét trién toan bé hé théng
phan mém va tinh nang cho nhiéu dong dién thoai Samsung.

Trung tam nghién cifu & phat trién toan cau

Vé6i khodn dau tu khéng 16, Samsung da tin tudng phat trién thuong hiéu
tai Viét Nam, t& mot lién hgp san xuat thanh tru s& toan cau phu trach cac
hoat d6ng nghién ctu va phat trién. Dugc thanh lap nam 2012 tai Viét Nam,
SVMC c6 trach nhiém phat trién toan b hé théng phan mém va tinh nang
cho mot s6 dong dién thoai Samsung goém Galaxy V, Galaxy J, cing nhu
cdc mau cao cadp hon nhu Galaxy A7. Biéu nay cho thdy muc d6 tin cdy ma
Samsung da danh cho céng nghé va ky su tai SVMC véi ky vong dién thoai
clia hang luén dép (ing dugc yéu cau clia ngudi tiéu dung thong minh ngay
nay.

Ban dau, cac ky su ctia SVMC chi thuc hién viéc nang cap phan mém hoac
ban dia hda cac tinh nang dé phu hgp han vai cac thi trudng nhat dinh nao
dé. Mai dén nam 2014, SVMC méi dugc giao du an I6n dau tién véi nhiém vu
la phat trién san phdm Galaxy V - vén chi dugc ban tai Viét Nam.

Samsung da dau tu 17,3 ty USD vao tam nha may va hai trung tdm nghién
cliu va phat trién tai Viét Nam, tao cong an viéc lam cho haon 160.000 ngudi
dan dia phuong. Vi thé, Samsung dugc coi la nha dau tu nudc ngoai lén nhat
tai Viet Nam. Nam ngoai, Samsung udc tinh khéi lugng hang xuat khiu tu
Viét Nam dat 60 ty USD, tang 12% so vGi nam 2017. Con s6 nay t&i chiém 1/4
téng kim ngach xuat khiu ctia Viét Nam. Samsung da déng clfa bt mot nha
may dién thoai & Trung Qudc dé tap trung nhiéu hon vao cac nudc cé chi
phi sdn xuat thap nhu Viét Nam va An 6. Hai nha may dién thoai ctia hang
dat tai Viét Nam san xuat ra 240 triéu chiéc moi nam. Cac nha mdy nam & cac
tinh phia bac nhu Bac Ninh va Thai Nguyén san xuat phan ntra s6 dién thoai
di dd6ng ma Samsung cung cap cho thj trudng toan cau.

Vuat qua dau khi

Chinh vili do trén, Viét Nam da trg thanh o s& san xudt cung tng san pham
ra toan cau ctia Samsung. Nha mdy s dung 35% nhan vién qudc té tu
Samsung va cung cap téi 40% trén téng s6 cac san pham cda hang. Véi su
phat trién cla co s& san xuat nay, SVMC ciing da dat téc d6 tdng truéng én
dinh.

V6i doanh thu 58 ty dé la trong ndm ngoai, SVMC da tu bién minh thanh
cdng ty I6n nhat tai Viét Nam, vugt qua Tap doan Dau khi nha nudc. Diéu
nay giup Viét Nam trg thanh quéc gia xuat khiu dién thoai théng minh 1én
thu hai trén thé gidi, sau Trung Quéc. Chi riéng Samsung da chiém gan 1/4
téng kim ngach xuat khiu cda Viét Nam, dat 214 ty d6 la trong ndm ngoai.
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PREMIER CORPORATE BRAND
INTEGRATED INSURANCE SOLUTIONS

Insuring Success

Like many state-owned enterprises, Bao Viet Holdings (Bao Viet) has
a proud heritage in its role in nation building. Bao Viet is the largest
insurance company in Vietnam and is the country’s seventh largest
listed company by market capitalisation. Although state-owned, it has a
strategic partnership with HSBC, which has a stake in Bao Viet shares.

Its predecessor was the Vietnam Insurance Company which went into
operation in 1965 wth just 16 employees. It had its headquarters in
Hanoi and a branch in Hai Phong. Its business activities were limited to
the insurance for imported and exported goods, and marine insurance.
Revenue at this time was a mere 800 thousand VND with total assets
of 900 thousand VND. At that time, its marine insurance only covered
Northern-territory ships.

Diversified Portfolio

Post-1975, Bao Viet truly began its trasformation where it began to
develop its business network in the southern provinces. It was now
operating as the largest and only state-owned insurance enterprise in the
whole territory of Vietnam. It is during this period that Bao Viet began
diversifying the types of insurance on offer to include aviation insurance,
human insurance, motor insurance, and insurance for river ships and
fishing vessels.

Pioneer Spirit

The government transformed it into a corporation in 1989. Subsidiary
BAVINA was set up in England in 1992 reflecting its growing reputation
in the insurance field internationally. By 1996, it was among the 25 largest
state companies in Vietham and was ranked as a special class state
company.That same year was also notable because Bao Viet launched
for the very first time in Vietnam life insurance services, reflecting its
pioneering role in the nation’s insurance sector. By the turn of the
millennium, Bao Viet had established 61 life insurance companies and
branches in all provinces nationwide. By 2000, life insurance revenue was
915 billion, equal to non-life insurance revenue and just a few short years
later, the former had very much overtaken the latter.

The government decided to turn Bao Viet into a major finance and
insurance group in 2003, enabling it to offer a broad range of financial
products other than insurance - a decision that was not implemented
until 2007. In 2007 the company established partnerships with national
groups such as Vinashin and international companies, namely HSBC. HSBC
acquired a stake of 10% and options for another 15% in 2007 and bought
another 8% in 2009. From 2007 to 2008 Bao Viet was also restructured,
including registration as a joint-stock company and the setting up of
several wholly owned subsidiaries in the insurance sector. Bao Viet stocks
have been traded in Ho Chi Minh city Stock Exchange since 2009.

BRAND INSPIRES, THE FUTURE IS BRAND

Thanh c6ng trong bao hiém

Tuong tu Cling nhu nhiéu tap doan nha nudc khac, Tap doan Bao Viét (Bao
Viét) ké thira mot di san dang tu hao vé vai trd ciia minh trong céng cudc xay
dung dat nudc. Bdo Viét 1a cong ty bdo hiém I6n nhat Viét Nam, déng thdi la
cong ty niém yét I&n th bay ca nudc nh vao gia tri vén hoa thi trudng. Mac
du thuéc s& hitu ctia nha nuéc, nhung Bao Viét lai c6 quan hé déi tac chién
lugc véi ngan hang HSBC - tap doan ndm cd phan tai Bao Viét.

Tién than cta Bao Viét ngay nay la Céng ty Bao hi€ém Viét Nam - chinh thic
di vao hoat dong nam 1965 chi véi 16 nhan vién. Ngay dau hoat déng, cong
ty chi c6 tru sé chinh tai Ha Noi va mét chi nhanh & Hai Phong. Hoat déng
kinh doanh ctia Céng ty chi trong linh vuc bdo hiém hang héa xudt nhap
khau va bao hiém tau bién. Doanh thu luc bay gi& chi dat 800 nghin dong
Vv3i téng tai san [a 900 nghin d6ng. Vao thai diém dé, Bao Viét chi phuc vu
bao hiém tau bién cho cac tau thuéc mién Bic.

Danh muc dau tu da dang

Sau nam 1975, Bdo Viét méi thuc su bat dau phat trién mang Iugi kinh
doanh cia minh ra céc tinh phia Nam. Bao Viét dugc biét dén nhu moét
doanh nghiép bdo hiém nha nudc I6n nhat va duy nhat trén toan lanh thé
Viét Nam. Chinh trong thai ky nay, Bao Viét da bat dau da dang hoéa cac loai
hinh bao hiém nhu bao hiém hang khéng, bao hiém con ngudi, bao hiém
xe cd giGi va bao hiém tau song, tau ca.

Tinh than tién phong

Chinh phi da chuyén dsi Cong ty bao hiém Viét Nam thanh Téng cong ty
Bao hiém Viét Nam vao nam 1989. Cong ty con BAVINA dugc thanh lap tai
Anh vao nam 1992 da minh ching cho su uy tin ngay cang dugc ciing c6
clia cong ty trong linh vuc bdo hiém trén pham vi quéc t&. Dén nam 1996,
cdng ty da lot vao danh sach 25 céng ty nha nudc I6n nhat Viét Nam va dugc
xép hang la moét céng ty nha nudc hang dac biét. Nam 1996 thuc su la mot
nam dang cha y khi Bao Viét cho ra mat cac dich vu bao hiém nhan tho dau
tién tai Viét Nam, thé hién vai trd tién phong trong linh vuc bao hiém cla
dat nudc. Thai khic chuyén giao sang thién nién ky méi, Bao Viét da thanh
1ap 61 cong ty bdo hiém nhan tho va m& rong chi nhanh & tat ca cac tinh
thanh trén toan quéc. Nam 2000, doanh thu bao hiém nhan tho dat 915 ty
déng, tuong duong vai doanh thu bao hiém phi nhan tho. Tuy nhién, muc
doanh thu ctia bdo hiém nhan tho da vuct xa ngudi tién nhiém cla minh
chi vai nam sau do.

Chinh phi quyét dinh dua Bao Viét tré thanh mét tap doan tai chinh va bao
hiém trong diém vao nam 2003, cho phép cung cap mét loat cac san phdm
tai chinh khac ngoai dich vu bdo hiém - tuy nhién mai dé&n nam 2017 mdi
dugc thuc hién. Cong ty thiét Iap quan hé d6i tac vai cac tap doan cap qudc
gia nhu Vinashin va cap quéc té, cu thé la ngan hang HSBC vao nam 2017.
HSBC thu dugc 10% ¢ phan va théa thuan thém 15% trong nam 2007 roi
mua thém 8% nita vao nam 2009. Tl 2007 dén 2008 Bao Viét cling da tai co
cau bd may, bao gém viéc dang ky trg thanh céng ty ¢6 phan va thanh lap
mot s6 don vi thanh vién truc thudc hoan toan trong linh vuc bdo hiém.
Cong ty chiing khoén Bao Viét da chinh thuc dugc giao dich tai S& giao dich
chiing khodan thanh ph6 H6 Chi Minh tir nam 2009.
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TO CHUC GIAO DUC FPT

PREMIER CORPORATE BRAND
EDUCATION EXCELLENCE

Comprehensive Education Choices

To Chuc Giao Duc FPT strives to provide students and their parents a
comprehensive range of education choices, with options from primary
to tertiary level education. To Chuc Giao Duc FPT is a combination of the
following institutions - FPT university, Greenwich University (Vietnam),
FUNiX,

FPT Polytechnic Practical College, FPT Aptech, FPT Arena, FPT Jetking, FPT
Coking, FPT Skillking, Nanoversity, BTEC, FSB Institute of Management &
Technology, FPT High School, and finally, FPT Primary School.

Each education arm offers something unique but all are geared towards
making learning a fun and exciting experience. They each offer programmes,
modules and relevant activities which will bring out the best in each
student. Needless to say, part of To Chuc Giao Duc FPT’s mission is to build
the backbone of Vietnam’s workforce by producing graduates who are
technically skilled and professionally competent.

This can best be exemplified at FPT Primary and Secondary Schools. From
the very beginning, students are instilled with a competitive spirit to allow
them to “contribute towards the expanding intellectual boundaries of the
country” Here students are also groomed to be members of a civil society
who can bring positive impact towards their respective communities.

Power of English

AtFPTHigh School, many extra credithours are dedicated towardsimproving
essential skills. Over and above the main academic programme set by the
Ministry of Education and Training, the syllabus is specifically designed to
improve students English, IT and Business skills. Parallel with main school
subjects such as maths, physics, chemistry, literature and citizen education,
refresher classes are tailored specifically to the learning capacity of different
group of students. Students can participate according to their individual
learning power. Such customized learning allows students to flourish with
the FPT Education framework.

Students looking for an Anglo-ccentric education can opt for one of the
many programmes on offer at Greenwich University (Vietnam). Options
are available in the fields of Graphic Design, IT and Business studies, with
further specialist English language programmes. Greenwich University
(Vietnam) is dedicated in its efforts in improving the standard of English
among Vietnamese graduates to allow them to better compete in today’s
global market pace.

Digital Education

To Chuc Giao Duc FPT is also keenly sensitive to latest trends and demands
of a digitised world. This can best be exemplified by the highly specialist
programmes offered by FPT Coking and FPT Skillking. The former is the first
intensive loT training (Internet of Things) in Vietnam. Students are awarded
the Masters in loT Technology International upon graduation. FPT Coking
is the result of cooperation between FPT Education and Jetking India.FPT
Coking takes the lead in bringing modern knowledge and specialized
practice to loT engineers in the 4.0 era. The latter is the first training school
to specialize in Digital Marketing in Vietnam. Students will be awarded a
Higher Diploma in Digital Marketing upon graduation. FPT Skillking is
a combination of 20 years of education experience in FPT Education and
Skillking India.

This comprehensive approach towards education means To Chuc Giao Duc
FPT is a worthy recipient of The BrandLaureate’s Premier Corporate Brand
Awards.
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Nhiing Lua Chon Gidao Duc Toan Dién

Vi nhiing lua chon da dang tir cap tiéu hoc Ién dai hoc, TCGD FPT luén cé
gang dé mang t6i mot loat nhiing lua chon gido duc toan dién cho hoc sinh
va cac bac phu huynh.TCGD FPT la su két hgp clia cac don vi: Dai hoc FPT,
Bai hoc Greenwich (Viét Nam), FUNiX, Cao ddng thuc hanh FPT, FPT Aptech,
FPT Arena, FPT Jetking, FPT Coking, FPT Skillking, Nanoversity, BTEC, Vién
Quan tri & Cong nghé FSB, Trudng THPT FPT, va cudi cling la Trudng tiéu
hoc FPT.

Méi daon vi gido duc déu cé nhiing diém khac biét nhung tat cd déu huéng
téi muc tiéu khién viéc hoc tré thanh mot trai nghiém tha vi. Cac chuong
trinh, mé-dun va cac hoat dong lién quan khéc gitip méi hoc sinh c6 co hoi
phat trién t8t nhat. R6 rang, mét phan trong st ménh ctia TCGD FPT la xay
dung luc lugng lao d6ng nong cét tai Vit Nam bang cach dao tao ra nhiing
sinh vién t6t nghiép dugc trang bi day dt nhiing ki nang céng nghé va nang
luc chuyén mon.

Diéu nay dugc thé hién ro nhat tai trudng Tiéu hoc va THCS FPT. Ngay tu
dau, hoc sinh da dugc khuyén khich tinh than canh tranh tich cuc dé“déng
gop vao tiém lyc tri tué Viét dang ngay mét maé rong”. Tai day, hoc sinh cling
dugc trang bi, mai giGia dé tré thanh mét cong dan cé ich, déng gop tich cuc
cho cong déng.

Stic Manh Cha Tiéng Anh

Tai trudng THPT FPT, nhiéu tin chi ngoai khoa dugc danh cho viéc phat trién
cac ky nang thiét yéu. Khong chi dat chuan chuong trinh hoc ctia B6 Gido
duc va Pao tao, gido trinh dugc bién soan dic biét dé nang cao ky ning
ti€éng Anh, CNTT va Kinh doanh cho hoc sinh. Song song véi cac mén hoc
chinh & truéng nhu Todn, Vat ly, Héa hoc, Ngir van va Gidao duc cong dan,
cac I6p boi dudng dac biét dugc thiét ké riéng cho tiing nhém hoc sinh, cac
hoc sinh c6 thé tham gia tuy theo nang luc clia minh. Phuang phap hoc tuy
chinh nhu vay cho phép hoc sinh phat trién tot trén nén tang Gido duc FPT.

Bén canh do, sinh vién dang mong muén hudng nén giao duc Anh quéc c
thé lua chon mét trong nhiéu chuong trinh dao tao tai Pai hoc Greenwich
(Viét Nam). Cac tuy chon thuéc céc linh vuc Thiét ké d6 hoa, CNTT va Kinh
doanh véi cac chuong trinh ti€éng Anh chuyén sau hon déu san co tai day.
Dac biét, Pai hoc Greenwich khéng ngting né luc cai thién chuén tiéng Anh
clia sinh vién Viét Nam nham nang cao nang luc canh tranh trong nhip d6
thi trudng toan cau hién nay.

Gido Duc Sé

TCGD FPT cing lién tuc cap nhat cac xu huéng va nhu cau mai nhat cda
thé gidi s6 hda. Biéu nay dugc chiing minh rdé nhat qua cac chuong trinh
chuyén mon cao tai FPT Coking va FPT Skillking. FPT Coking la khéa dao tao
loT chuyén sau dau tién (Internet of Things) tai Viét Nam. Sinh vién dugc trao
bang thac si quéc té vé cdng nghé 1oT sau khi tét nghiép. FPT Coking la két
qua hop tac giita FPT Education va Jetking An Do. FPT Coking di d4u trong
viéc mang lai tri thdc hién dai va thuc hanh chuyén mén cho cac ky su loT
trong ky nguyén 4.0. Trong khi do, FPT Skillking la trudng dao tao dau tién
chuyén vé Digital Marketing tai Viét Nam. Sinh vién t6t nghiép sé dugc trao
chting chi chinh quy vé Digital Marketing. FPT Skillking ra doi béi su két hop
gilta TCGD FPT v&i 20 ndm kinh nghiém va Skillking tai An Do.

Chinh phuang phap ti€p can gido duc toan dién nay gitp TCGD FPT xing
dang nhan Giai thuéng Thuong hiéu xuat sac BrandLaureate.
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FPT UNIVERSITY

PREMIER CORPORATE BRAND
EDUCATION - TERTIARY

New Generation Educators

Perseverance and an independent spirit are among the values FPT University
aims to impart on its students, which is no surprise given that the institution
itself had to show those values in abundance to become the first private
university in Vietnam. Established over a decade ago, it is part of the FPT
Group which is the largest IT and telecommunications group in Vietnam.

FPT University was founded with the principle aim of addressing the
shortcomings of traditional tertiary education. It key area of focus is on
developing a ‘new generation university’ with a modern educational
philosophy, combining relevant training activities with the specific skills
set required by Vietnam's emerging economy. It hopes to create a skilled
and highly competent workforce that will allow Vietham to compete with
developed countries.

Rigorous Academia

FPT graduates will have had the best preparation for the global working
environment having extensive exposure to languages, personal
development, social awareness, soft skills and On-the-Job-Training. Its
rigorous approach to academia is also reflected in its recruitment process.
All instructors are required to have two years’ working experience in the
IT industry, and have to sit for an entrance examination. Foreign language
teaching would form an integral part of the curriculum, and FPT University
aims to recruit native-speaking foreign language teachers and subject area
teachers who can deliver their lessons in English. After one year of language
preparation, a foreign language would be used as the medium of instruction
for all courses. English would not be the only such language used. The
Vietnam Software Association is also working with the FPT University’s
embedded software faculty to establish a programme in Japanese.

FPT University is the first tertiary education awarded a 3-star Rating by
the QS World University Ranking System, with 5 stars in 4 main sectors:
Teaching, Employability, Facilities and Social Responsibility. FPT University
is committed to continuously provide superior education and training
to its students for in-demand careers in a supportive, accessible learning
environment, transforming students’ lives with the goal of adding values to
their communities.

Proof in Pudding

FPT University runs a collaborative program with the University of
Greenwich, England, the UK. The off-site Top-up +2, which began in August
2009, is a collaborative program between the University of Greenwich in
the U.K. and FPT University in Vietnam and is currently the only program in
Vietnam that awards Aptech graduates a U.K. bachelor’s degree in one year.

FPT University is proud to be the leading IT training university in Vietham
and with 100% of its graduates being employed or pursuing further
qualifications. It currently has a student population of 36,000 pursuing
qualifications in areas such as Software Engineering, Information
Assurance, Business Administration, Finance - Banking, International
Business Administration, Graphic Design, English, Japanese, Architecture,
and Mathematics. With student numbers increasing at an astonishing 40%
per annum, it is testament to FPT University’s reputation in Vietnam as a
premier education provider of the future.
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Nha gido duc thé hé méi

Su kién tri va pham chat déc lap la nhimng gia tri néi bat ma Dai hoc FPT da
va dang truyén dat cho sinh vién. Khéng c6 gi ngac nhién khi t6 chuc nay
khéng ngting khdng dinh nhing gia tri dé dé trg thanh trudng dai hoc tu
thuc dau tién tai Viét Nam. Bugc thanh lap hon mét thap ky trude, Dai hoc

FPT thuoc Tap doan FPT- tap doan CNTT va vién théng I6n nhat tai Viét Nam.
Bai hoc FPT dugc thanh Iap véi muc dich chinh dé giai quyét nhiing thiéu
sot clia gido duc dai hoc truyén théng. Muc tiéu trong tam cda trudng la
phat trién mot “trudng dai hoc thé hé méi” véi triét ly gido duc hién dai, két
hop cac hoat ddng dao tao cd lién quan véi cac ky nang cu thé. Pay cling
chinh la yéu cau trong bgi cdnh nén kinh t&€ mai ndi ctia Viét Nam. Vi muc
tiéu do6, Pai hoc FPT hi vong sé dao tao ra luc lugng lao dong lanh nghé, c6
nang luc cao, gitip Viét Nam c6 khé niang canh tranh véi cac nuéc phat trién.,

Pao tao bai ban, nghiém ngat

Sinh vién t6t nghiép FPT sé c6 su chuén bi t6t nhat cho méi trudng lam viéc
toan cau, noi doi hoi su ti€p xuc nhiéu véi ngdn ngt, phat trién ca nhan,
nhan thic xa hoi, kj nang mém va dao tao tai ché. Qua trinh dao tao nghiém
ngat cing dugc phan anh trong qua trinh tuyén dung. Tat ca cac gidng vién
tai day yéu cau phai cé hai nam kinh nghiém lam viéc trong nganh CNTT va
phai tham du ky thi tuyén dau vao. Va ngoai ngit sé la mot phan khéng thé
thiéu trong chuong trinh gidng day. Chinh vi thé, Dai hoc FPT tuyén dung
gido vién ban ngir va gido vién bd mén co thé gidng baigidng day béng
ti€ng Anh. Sau mét nam trau déi ngén ngl, ngoai ngir sé dugc st dung lam
phuang tién gidng day cho tat ca cac khéa hoc .Tiéng Anh sé khong phai la
ngon nglr duy nhat Hiép héi phan mém Viét Nam ciing dang lam viéc véi
khoa phan mém nhung ctia Dai hoc FPT dé thiét 1apxay dung mét chuang
trinh bang tiéng Nhat.

Pai hoc FPT la nén gido duc dai hoc dau tién dugc Hé théng xép hang Dai
hoc QS World xép hang 3 sao, véi 5 sao trong 4 linh vuc chinh: Giang day,
Viéc lam, Co sG vat chat va Trach nhiém xa hoi. Pai hoc FPT cam két sé lién
tuc cung cap gido duc Sé cung cap nén gido duc lién tuc va dao tao vuot
troicho sinh vién ctia minh cac ky nang va kién thuc can thiét trong tuyén
dung d@é dap ting dugc nhiing cong viéc cd yéu cau cao.cho cadc nganh nghé
c6 nhu cau trongBang mat moi trudng hoc tap hé trg, dé ti€p can, biéntur dé
gilp thay déi cudc séng cuia sinh vién séng vGi muc tiéu khi ho gia tang gia
tri cho cong déng noi ma ho dang séng.

Lia thir vang, Gian nan thi stic

Dai hoc FPT trién khai chuang trinh hgp tac véi Dai hoc Greenwich, Anh
Quéc. Chuong trinh dao tao chuyén tiép Off-site Top-up +2 ngoai, bit dau
vao thang 8 nam 2009, la chuong trinh hgp tac gitta Bai hoc Greenwich &
Anh va Dai hoc FPT tai Viét Nam va hién la chuong trinh duy nhat tai Viét
Nam trao choc nhan Aptech bangtét nghiép ct nhan tai Vuong quéc Anh
trongmo&t nam.

Dai hoc FPT tu hao la trudng dai hoc dao tao CNTT hang dau tai Viét Nam
va véi 100% sinh vién tét nghiép dang lam viéc hodc theohoc cao hon. Hién
€6 36.000 sinh vién theo dudi cac bang cap trong cac linh vuc nhu Ky thuat
phan mém, Bao mat thong tin, Quan tri kinh doanh, Tai chinh - Ngan hang,
Quan tri kinh doanh quéc té, Thiét ké dé hoa, tiéng Anh, tiéng Nhat, Kién
trdc va Toan hoc. V6i s6 lugng sinh vién tang lén dang kinh ngac 40% moi
nam, day laminh chiing cho danh tiéng clia Dai hoc FPT tai Viét Nam vai tu
cach la nha cung cép giao duc hang dau trong tuong lai.
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METROPOLI

PREMIER CORPORATE BRAND
HOSPITALITY - LUXURY HOTEL

Travellers seeking to be transported back to a different era when visiting
Hanoi should check into the veritable time capsule that is the Sofitel Legend
Metropole Hanoi (Metropole). Situated in the historic French quarter,
the architecture is a throwback to a different time and era. Peek past the
hundred year old wrought iron shutters and be transported into a cocoon
of timeless elegance and luxury, with plenty of nods to the past.

Gastronomic Haven

As befitting a five-star luxury hotel that celebrates its French heritage, the
Metropole offers a host of gastronomic delights. Foodies can delight in
French haute cuisine prepared by the seasoned chef at Le Beaulieu, whilst
savouring the best wine pairings as recommended by the sommelier. There
is, of course, authentic Vietnamese food at the Metropole’s Spice Garden
whick seeks to elevate traditional cuisine with a selection of the finest and
freshest ingredients. Angelina’s meanwhile offers diners a choice of modern
Italian culinary art.

Post-dinner and visitors to the Metropole can drink in the atmosphere and
ambience in some of the most storied and fabled bars in Hanoi’s French
Quarter. Sip sumptuous cocktails in the casual elegance of the Bamboo
Bar with drinks named for famous guests. Revel in grands crus at Le Club.
Experience the Parisian sidewalk cafe style of La Terrasse.

Touch of Stardust

Guests will not only be checking into one of the oldest and most elegant
hotels in the French Quarter with luxury suites to match but can also opt
to stay in one of the suites touched by greatness, namely the Somerset
Maughm, Charlie Chaplin and Graham Greene suites. There are 360 rooms
and suites at the Metropole, in which the original grandeur is preserved
in the historical Metropole Wing, whereas the Opera Wing offers guests a
chance to savour some neo-classical elegance.

The Metropole is also an ideal venue for events. Explore a rich banquet
of possibilities from theme parties to elegant cocktails, luxurious launch
events, gala dinners and international conferences. The Metropole team will
also gladly arrange bespoke events at famed venues like the Opera House
or Temple of Literature.

Given its opulent splendour, it is no surprise that the Metropole has been
a favourite spot for wedding abnquets since 1901. The Metropole invites
couples to join over a century of romance in a Hanoi wedding venue that
blends French savoir faire with gracious Vietnamese tradition.

After a hectic day checking out beautiful Hanoi, guests can unwind in the
clam sanctuary that is the Le Spa du Metropole. Spa rituals combine east
and west with the highest quality ingredients including essences especially
created by a renowned Grasse parfumier.
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Khach du lich khi dén véi Ha N6i muén héi tuéng lai hoai niém xua cl cla
manh dat Nghin nam van hién nén tim dén mét dia diém mang dau an thai
gian. Khong dau khac do chinh la khach san Sofitel Legend Metropole Ha
Noi (Metropole). Toa lac tai ph6 C6 thdi Phdp thudc xua, 18i kién truc cla
Metropole la su héi tudng vé mét nién dai da qua. Luét qua nhiing canh clra
sat hang tram nam tudi va ddm chim trong vé thanh lich va sang trong vuct
thai gian ctia Metropole, du khach sé phai tram tré va than phuc véi mét
qua khtt huy hoang cta khach san.

Thién dudng 4m thuc

Vi vai tro la mot khach san nam sao hang sang mang dam di san Phap,
Metropole mang dén cho thuc khach mét thién dusng am thuc phong phu.
Thuc khach c6 thé thudng thic cdc moén dn ngon clia Phap dugc ché bién
bdi nhiing siéu dau bép day dan kinh nghiém dén tir Le Beaulieu, déng thoi
thudng thic nhiing chai rugu vang ngon nhat dugc gidi sanh rugu tién cu.
Tat nhién nhiing mén an dac trung cda Viét Nam cling sé xuat hién tai Spice
Garden ctia Metropole nham gép phan nang tdm am thuc truyén théng véi
nhiing nguyén liéu tét nhat va tuci nhat. Cung véi dé, nha hang Angelia’s
cling sé cung cap cho thuc khach mét su chon lua khéac vé nghé thuat &m
thuc hién daictia Y.

Sau biia t6i, du khach tai Metropole cé thé nham nhi ly rugu trong bau
khong khi va khong gian tai cac quan bar dugc gin gilr va luu truyén tai cac
khu phé C8 clia Ha Noi. Nham nhi nhiing ly cocktail xa hoa trong su thanh
lich gian di ctia quan bar Bamboo vai d6 uéng dugc dat theo tén cia nhiing
vi khach néi tiéng. Hoa minh vao nhiing diéu nhay tai Le Club. Trdi nghiém
phong cach cafe via hé & Paris cta La Terrasse.

Cham téi nhitng vi sao

Du khach sé khéng chi dugc trai nghiém tai mot trong nhiing khach san lau
ddi va sang trong nhat & Khu phé C6 véi nhiing day phong hang sang phu
hop ma con c6 thé lua chon luu trd trong nhiing day phong déng cap nhat
clia Metropole, d6 la cac day phong Somerset Maughm, Charlie Chaplin
va Graham Greene . C6 360 phong va day phong tai Metropole, trong dé
nhiing day phong déng cap nhat sé dugc dat tai Metropole Wing ¢6 kinh,
trong khi Opera Wing sé mang dén cho du khéach co héi tan huéng su pha
trén gilia sang trong lan 6 dién.

The Metropole ciing la mét dia diém ly tudng dé t6 chic cac su kién. Tai day
c6 thé t6 chuic cac bira tiéc phong ph ti cac bfa tiéc theo chu dé riéng dén
céc tiéc rugu thanh lich, cac su kién ra mét sang trong, cac budi da tiéc va
cac hdi nghi quéc té. Poi ngli ctia Metropole cling sén sang sap xép va té
chuc céc su kién d8i ngoai tai cac dia diém néi ti€ng nhu Nha hat 16n hoac
Van mi€u Quéc T Giam.

Véi vé dep 16ng lay clia minh, khong c6 gi ngac nhién khi Metropole trg
thanh dia diém ua thich dé t6 chiic cac bira tiéc ddm cudi ké ti ndm 1901,
Metropole da mdi cac cap doi tham du budi gap mat tiéc cudi hon nghin
nam trir tinh tai Ha N&i véi sy pha trén hai hoa gilta su té nhi clia ngudi Phap
va su lich thiép truyén théng ctia ngudi Ha Noi.

Sau mét ngay ban rén kham phéa Ha Noi xinh dep, du khach cé thé thu gian
tai Le Spa du Metropole. Tai day, du khach sé dugc mat - xa véi cac phuong
phap két hop déng - tay di kém véi cac dudng chét cao cap nhat bao gom
cactinh chat dac biét dugc tao ra bsi thuong hiéu nudc hoa Grasse tri danh.
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CipUTRA HANODI
[NTERSATIONAL €21
Khu D6 Thi Nam Thang Long

PREMIER CORPORATE BRAND
PROPERTY - SATELLITE CITY DEVELOPMENT

Lifestyle Community Living

Eco-living is no longer just a trend but a necessity, especially in upmarket
addresses looking to secure a premium clientele. Being able to return to
a home ensconced within nature and to raise a family in a safe, congenial
neighbourhood with top class amenities are now the prerequisites for most
home owners and tenants willing to pay a premium.

Ciputra Hanoi International City (Ciputra Hanoi) is one such address.
Located adjacent to the Red River and the historic West Lake makes it easily
accessible to the Central Business District through Ring Road 2 (Vo Chi Cong
Street with 10 lanes) and Ring Road 3 (Pham Van Dong with 12 lanes). From
Ciputra Hanoi, it only takes 3 minutes to reach West Lake, 15 minutes to
reach Hoan Kiem Lake and 17 minutes to Noi Bai International Airport via
Nhat Tan Bridge or Thang Long Bridge.

Walking a Green Path

Aside from its highly prized location, Ciputra Hanoi has carved for itself a
well-deserved reputation as a‘Pioneer Green City" It was the first urban area
in Hanoi City to set a 35km/h limit for internal traffic. This makes Ciputra
Hanoi ideal for pedestrians and bikers and the entire development feature
many eco-paths for hikers and cyclists to flex their muscles. With 77ha of
trees and water surface, Ciputra Hanoi has made itself into a truly green
haven with a heaving and bustling metropolis.

Ciputra Hanoi’s desirability is further enhanced with its full list of amenities.
One of its outstanding features is the world class education available.
Parents can opt to send their children to the United Nations International
School (UNIS), Singapore International School (SIS), Hanoi Academy
International Bilingual School, Kinderworld Kindergarten, and Sunshine
House Kindergarten.

Family lifestyle is further enhanced with Family Clubs within each apartment
building. Ciputra Hanoi also recently added an entertainment complex
which features Leadbetter’s prestigious golf academy, a golf driving range,
fitness centre, four-seasons swimming pool, library, sauna, FnB outlets, as
well as necessary conveniences such as banks.

Expat Community

With round-the-clock security, Ciputra Hanoi has also created a safe
environemnt for its residents. All these factors have helped it attract a large
expatriate population, amounting to over 30% of the residents in this green
haven.

Ciputra Hanoi is a joint venture between Urban Development and
Infrastructure Investment Corporation (Vietham) and Ciputra Group
(Indonesia). Ciputra Groupis a global leaderin new urban city developments.
With over 100 subsidaries, Ciputra Group is a pioneer in the field of large-
scale real estate development that creates modern and green urban
communities. Up to present, Ciputra Group has successfully developed 110
housing projects ranging from 500 ha to 6,000 ha in Indonesia and other
countries around the world.
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L8i séng cdng déng

L6i séng sinh thai khéng con chi la moét xu hudng ma da tré nén can thiét,
dac biét la trong moi truong thugng luu, noi phuc vu nhitng khach hang cao
cép. P& chi s& hitu nha va ngudi thué nha sén sang tra phi, viéc dugc tré vé
ngoi nha giao hoa vdi thién nhién, sinh hoat tai khu d6 thi an ninh tét, véi
cac tién nghi hang dau hién nay la diéu kién tién quyét.

Khu d6 thi quoc té Ciputra Ha Néi (Ciputra Ha No6i) Ia mét trong nhiing dia
chingi nhu vay. Nam lién ké séng Hong va Ho Tay lich s, viéc di chuyén téi
Khu trung tam thuong mai thong qua Vanh dai 2 (Buong Vo6 Chi Cong véi
10 lan xe) va Vanh dai 3 (Pham Van Béng véi 12 lan xe) trd nén dé dang hon
bao gid hét. Tt Ciputra Ha Noi, chi mat 3 phut dé€ dén H6 Tay, 15 phat dé dén
H6 Hoan Kiém va 17 phut dén San bay Quéc té€ Noi Bai qua Cau Nhat Tan
hoac Cau Thang Long.

Nhiing con duong pht xanh

Ngoai vi tri dugc danh gia cao, Ciputra Ha Noi da tao nén dinh vi rat xdng
tadm: ‘Thanh phé Xanh Tién phong”. 6 la khu d6 thi dau tién tai thanh phé
Ha Noi giéi han téc d6 35km /h cho giao thong néi bo. Diéu nay khién
Ciputra Ha Néi trd nén ly tudng cho ngudi di bo va di xe dap luyén tap thé
duc trén nhiing con dudng xanh. V&i 77ha cay xanh va mat nudc, Ciputra Ha
N6i da bi€én minh thanh moét thién dusng xanh thuc su véi mét khu dé thi
sam uat va nhon nhip.

Ciputra Ha Néi tr& thanh diéu dang ma udc khi dugc trang bi day da cac
tién nghi. Mot trong nhiing dich vu néi bat Ia nén gido duc ddng cap thé
gidi. Phu huynh c6 thé Iya chon gui con dén Trudng Quéc té Lién Hgp Quéc
(UNIS), Trusng Qudc té Singapore (SIS), Trudng Song nglt Quéc té Ha Noi,
Trudng Mam non Kinderworld va Trudng Mam non Sunshine House.

L6i s6ng gia dinh dugc nang cao han nita véi Cau lac bo gia dinh trong moi
tda nha chung cu. Ciputra Ha Noi gan day cling da bé sung mét té hap giai
tri v6i hoc vién golf uy tin Leadbetter, san tap golf, trung tam thé duc, bé bai
bén mua, thu vién, phong tam hoi, cta hang FnB phuc vu an uéng, ciing
nhu céc tién ich can thiét nhu ngan hang.

Céng déng ngudi nudc ngoai

Véi an ninh 24/7, Ciputra Ha Noéi tr& nénla maoi trudng an toan cho cu dan
nai day. Tat ca nhiing yéu t6 nay da gidp Ciputra thu hit mét lugng I6n
Ngudi nudc ngoai, chiém hon 30% cu dan tai thién dudng xanh nay.

Ciputra Ha Noi la lién doanh gitta Tap doan Dau tu Ca s& ha tang va Phét
trién d6 thi (Viét Nam) va Tap doan Ciputra (Indonesia). Tap doan Ciputra
dan dau toan ciu trong phat trién thanh phé mai. Véi hon 100 cong ty con,
Ciputra Group la cdng ty tién phong trong linh vuc phat trién bat déng san
guy mé I6n nham tao ra cac cong dong dé thi xanh va hién dai. Dén nay, Tap
doan Ciputra da phat trién thanh céng 110 du an nha & tir 500 ha dén 6.000
ha tai Indonesia va cac quéc gia khac trén thé gidi.




SPECIAL EDITION p A
WORLD AWARDS [ 2016 JEESE. - ==

T

THE BRANDLAUREATE

= PUNCAK NAGA

_' - o

Purvcag Nraca Hornmeos BERHAD

PREMIER CORPORATE BRAND
INTEGRATED WATER, WASTEWATER
AND ENVIRONMENTAL SOLUTIONS

Water, Water Everywhere

Water is one of earth’s most precious resources and needs to be managed
industriously. Leading regional integrated water, wastewater and
environmental solutions provider, Puncak Niaga Holdings Berhad (PNHB) is
doing just that. The investment holding company has a host of subsidiaries
that are involved in the construction, water, wastewater, sewerage and
environmental engineering sectors. Since its establishment in 1994, PNHB
has played a significant role in the plantation, water, waste water, property
and oil & gas industries.

Across International Waters

Known for being a Specialist Construction Infrastructure Company in
water, wastewater infrastructure and environmental related industries, the
company made history as the first water treatment and supply Concession
Company listed on Bursa Malaysia Securities Berhad in July 1997. While
PNBH’s headquarters are located in Shah Alam, Selangor, the group also has
a presence in other cities across Malaysia and subsidiary offices in Singapore,
China, India, Brunei and Myanmar. Employing more than 600 employees
of various expertise, the company has a vision to be a significant player in
construction, investment and project management covering integrated
water supply services and environmental engineering projects.

The well-known company is working to achieve their many business
missions which include becoming a reputable and trustworthy company
with a good track record through integrity and professionalism, building
strategic alliances with their clients, consultants, contractors and other
business associates, establishing smart partnerships with international
specialist providers to enhance capabilities, expertise and employment of
new technology.

Over the years, the group has expanded its presence and business to
other countries. In 2008, PNHB entered China through its subsidiary Sino
Water Pte Ltd, a company established in Singapore that focuses primarily
on potential markets in the world’s most populous country. Two years
later, the company founded Puncak Niaga Overseas Capital Pte Ltd, their
wholly-owned Singapore subsidiary to accelerate the group’s international
expansion plans in water and new business sectors within the South East
Asia. The company went on to form a subsidiary in India in 2011, Puncak
Niaga Infrastructures & Projects Private Limited, with its business revolving
around potential markets in the country.

Through Puncak Niaga Overseas Capital Pte Ltd, the group has plans to
explore potential water supply projects and other business sectors in
Cambodia and Vietnam.

Sustainable Development for the Future

Understanding that green technology if fast becoming more crucial and
relevant in maintaining sustainable living, PNHB will continue to provide
environmental solutions services including the management of wastewater,
solid waste and waste energy.

The group has expanded its horizons into the oil and gas industry through
its acquisition of GOM Resources Sdn Bhd and KGL Ltd by Puncak Oil & Gas
and look forward to establishing themselves as a significant player in the
industry. With the belief that sustainable development is vital for the planet,
people and communities, PNHB also aims to look for and nurturetalented
and energetic employees in all key business areas while fostering smart,
forward-thinking innovation and inculcating a culture of high performance
and teamwork within their workforce.
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Nuéc khap moi noi

Nudc la mot trong nhiing nguén tai nguyén quy gia nhat cla trai dat va can
dugc quan ly mét cach chu ddo. Nha cung cap giai phap méi trudng, xt ly
nudc thai va cac dich vu vé nuéc hang dau khu vuc Puncak Niaga Holdings
Berhad (PNHB) dang lam diéu dé. Céng ty c6 phan dau tu nay c6 mot loat
cac cong ty con trong linh vuc xay dung, nudc, nudc thai, thodt nudc va ky
thuat moéi trudng. Ké tur khi thanh 1ap ndm 1994, PNHB déng vai trd quan
trong trong nganh trong trot, nudc, nudc thai, bat déng san va dau khi.

Trén khap cac vung bién quéc té

Dugc biét dén la mot Cong ty Co s& ha tang Xay dung Chuyén vé nudc, co
s6 ha tang nudc thai va cac nganh cong nghiép lién quan dén méi trusng,
PNHB da tr6 thanh cong ty x( ly va cung cdp nudc dau tién dugc niém yét
trén Bursa Malaysia Securities Berhad vao thang 7 nam 1997. Bén canh tru
sd tai Shah Alam, Selangor, tap doan nay cling c6 mat & cac thanh phé khac
trén khap Malaysia va cac van phong chi nhanh tai Singapore, Trung Quéc,
An D6, Brunei va Myanmar. Vi han 600 nhan vién cé chuyén mén khac
nhau, cdng ty c6 tam nhin trd thanh mot thanh vién quan trong trong linh
vuc xay dung, dau tu va quan ly du 4n bao gém cac dich vu cap nuéc téng
hop va cac du an ky thuat maoi trudng.

Céng ty ndi tiéng nay ciing dang néd luc dé dat dugc nhiéu x& ménh kinh
doanh da dé ra, bao gobm tr& thanh céng ty cé uy tin va dang tin cay véi
thanh tich tét thong qua su liém chinh va chuyén nghiép, xay dung lién
minh chién lugc véi khach hang, tu van, nha thau va cac déi tac kinh doanh
khac, thiét lap quan hé déi tac thong minh vai quéc té chuyén gia cung cap
dé tang cudng kha nang, chuyén mén va viéc lam cia cdng nghé mai.

Trong nhiing nam qua, tap doan da md rong kinh doanh sang cac quéc gia
khéac. Nam 2008, PNHB dat chan t6i Trung Quéc théng qua céng ty con Sino
Water Pte Ltd, mot cong ty dugc thanh lap tai Singapore, tap trung chi yéu
Vao cac thi trudng tiém nang tai quoc gia dong dan nhat thé gidi. Hai nam
sau, cong ty thanh lap Puncak Niaga Overseas Capital Pte Ltd tai Singapore.
Pay la céng ty con s& hitu toan béd ciia PNHB nham day nhanh k& hoach mé&
rong ra thi trudng quoc té€ cda tap doan trong linh vuc kinh doanh nudc
va cac linh vuc kinh doanh méi & Dong Nam A. PNHB da ti€p tuc thanh
lap céng ty con tai An D6 vao nam 2011, Puncak Niaga Infrastructures &
Projects Private Limited Puncak Niaga cd s& ha tang & du an, véi hoat déng
kinh doanh xoay quanh trung tam thi trudng tiém nang trong nudc.

Thong qua Puncak Niaga Overseas Capital Pte Ltd, tdp doan c6 ké hoach
tim hiéu cac du 4n cap nudc tiém nang va cac linh vuc kinh doanh khac &
Campuchia va Viét Nam.

Phat trién bén viing trong tuong lai
PNHB hiéu rang céng nghé xanh sé nhanh chéng tré nén quan trong va
thié€t yéu trong viéc duy tri cudc séng bén viing; chinh béi vay, cong ty sé
ti€p tuc cung cap cac dich vu giai phap méi trudng bao gém quan ly nudc
thai, chat thai ran va nang lugng thai.

Tap doan da ma& rong tdm nhin, dau tu vao nganh dau khi thong qua viéc
mua lai GOM Resources Sdn Bhd va KGL Ltd ctia Puncak Qil & Gas véi mong
muén gilr vi tri quan trong trong nganh. Véi niém tin rang su phat trién bén
viing la v6 cuing quan trong déi véi hanh tinh, con ngudi va cong dong,
PNHB cling dat muc tiéu tim kiém va nuéi duéng cac nhan vién nang né
trong tat ca cac linh vuc kinh doanh quan trong, déng thai thic ddy d8i méi
thong minh, tu duy ti€n bé va khac sau van héa lam viéc hiéu suat cao va

lam viéc nhom déi véi luc lugng lao dong.
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PREMIER CORPORATE BRAND
RETAIL - GENERAL MERCHANDISE STORE

Lifestyle Enhancer

The AON MALL brand is expanding its foot print regionally and is fast
becoming recognised for offering quality products under in an community-
centric environment. As a core enterprise of AEON Group, responsible for
commercial real estate development business, ZON MALL is a specialist
shopping mall developer. Its philosophy of putting the customer first has
guided its continuing efforts to create malls that enhance the quality of
life, stimulate local economic activity and contribute to community life and
culture. £ZON MALL cooperates in the building of communities that are
exciting, fun to live in and vibrant. It utilizes its collective skills to bring new
value and attractiveness to communities, society and customers.

Communal Focal Points

AON MALL helps its customers to enhance their lifestyles by offering new
ideas through the creation of vibrant communities and creating centers for
excitement, fun and lifestyle enhancement. That is its mission. £ZON MALL
want its malls to become focal points in their communities. That is why
every mall that £ZON MALL develops and operates is firmly rooted in the
life of its community and is designed as a place full of fun and excitement to
enhance the enjoyment of life.

By the end of 2016, AEON MALL has developed and managed about 160
malls as well as commercial buildings in Japan, 21 malls in China and ASEAN
countries. In Vietnam, AEON MALL has stepped into the shopping center
development business since early 2014 with AEON MALL Tan Phu Celadon
and followed by AEON MALL Binh Duong in late 2014, AEON MALL Long
Bien in late 2015, AEON MALL Binh Tan in 2016.

Long Haul Strategy

AEON MALL VIETNAM promises to keep in mind the “Customer-First”
philosophy with Aeon Basic Principles of “Pursuing peace, respecting
humanity, and contributing to local communities with customer’s point
of view as its core”. For this core value, ZON MALL does not carry on its
business from a short-term perspective, it strives consistently to become a
company that can contribute to the long-term and sustainable prosperity
of the local community as a whole.

By tirelessly optimizing the highest benefits for customers, AEON MALL
is committed to bringing customers joys and satisfaction to share the
best, most memorable moments of life with its valued customers. The
safety and convenience of shopping malls are AEON MALL’s top priorities,
Its facilities will not only provide excellent shopping experiences but it
will also continuously improve and strengthen the facilities to become a
multifunctional complex that creates, nurtures, and extends opportunities
for multi-generation customers, multi-area customers to meet and engage
at AEON MALL. Moreover, through its business, ZON MALL also actively
contributes to local communities, and implements numerous social
activities to preserve our beautiful environment for the next generation.
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Néang tam cudc séng

AON MALL dang ngay cang khang dinh thuang hiéu trong khu vuc va
nhanh chéng dugc cong nhan la don vi cung cap cac sdn pham chat lugng
trong moi trudng lay cong dong lam trung tam. La doanh nghiép cét 16i
cla Tap doan AEON, chiu trach nhiém kinh doanh phat trién bat déng san
thuong mai, AON MALL la mét trung tam mua sam chuyén nghiép va uy
tin. Triét ly khach hang la trén hét da dan duong cho nhing né luc lién
tuckhéng ngting nghi cia AON MALL &€ thanh lap cac trung tdm mua sém
véi muc dich nang cao chéat lugng cudc séng, thuc day hoat déng kinh té
dia phuong, déng gép cho cudc séng va xay dung van héa cong dong. £ON
MALL khéng ngling né luc, hgp tac trong viéc tao dung cudc séng, vui vé
dé séng va s6i dong. N6AON MALL st dung céc ky nang tap thé ciia minh
dé mang lai gia tri va stic hap dan mdi cho cong dong, xa héi va khach hang.

Tam diém cudc séng

/AON MALL cai thién cudc séng ctia khach hang bang cach mang t6i nhiing
y tudng méi day sang tao. Diéu nay dugc thuc hién théng qua thanh lap cac
don vi ndng dong, xay dung cac trung tam vui chai giai tri va cai thién cudc
s6ng. Do cling chinh la st ménh ctia £ZON MALL. Tap doan mong mudn cac
trung tam thuong mai tré thanh tdm diém trong chinh cong déng hién tai.
D6 la ly do tai sao tat ca trung tdm thuang mai AON MALL déu phét trién
va van hanh dua trén cudc séng clia ngudi dan tai khu vuc. Déng thai, day
cling 1a naGi mang lai niém vui va hiing khéi d€ nang cao muc do6 tan hudng
cudc séng.

Tinh t6i thoi di€ém cudi ndm 2016, AEON MALL da phat trién va quan ly
khodng 160 trung tam thuong mai cling nhu cac tda nha thuong mai tai
Nhat Ban, 21 trung tam tai Trung Qudc va cac nudc ASEAN. Tai Viét Nam,
AEON MALL d& bt dau kinh doanh phat trién trung tdm mua sam tu dau
nam 2014 véi AEON MALL Tan Phu Celadon, ti€p dén la AEON MALL Binh
Duong vao cudi nam 2014, AEON MALL Long Bién vao cu6i nam 2015,
AEON MALL Binh Tan vao nam 2016.

Chién lugc dudng dai

AEON MALL VIET NAM cam két sé ghi nhd triét ly “Khach hang la trén hét”
V@i cac nguyén tac ¢ ban cta Aeon vé“Theo dudi hoa binh, tén trong nhan
loai va dong gép cho cdng dong dia phuong véi phuong cham khach hang
la cot 161" VGi gia tri c6t 16i nay, ZON MALL khong xac dinh kinh doanh va
thu lgi ngén han ma tap doan khéng ngiing phan dau dé déng gop cho su
thinh vugng lau dai va bén viing cla toan thé cdng déng dia phuong.

Bang cach khéng ngting t6i uu héa lgi ich cao nhat cho khach hang, AEON
MALL hdra hen sé mang dén niém vui va su hai long dé tao nén nhiing
khoanh khac dep nhat, dang nhé nhat trong cudc séng cho khach hang. Su
an toan va tién Igi cGia trung tdm mua sam la uu tién hang dau ctia AEON
MALL, cac TTTM sé khong chi cung cap trai nghiém mua sam tuyét v&i ma
con lién tuc cdi thién va clng ¢ dé trd thanh mot khu phiic hop da chuc
nang, nai khéi tao, nudi dudng va ma rdéng co hoi chonhiéu thé hé khach
hang nhiéu thé hé, khach hang da khu vucnhiéu noi c6 thé gap g& va tham
gia cac hoat dong tai AEON MALL. Hon nifa, théng qua hoat déng kinh
doanh, £ZON MALL ciing tich cuc déng gop cho cdng déng dia phuong va
thuc hién nhiéu hoat ddng xa hoi dé bao vé méi trudng xanh cho thé hé sau.
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PUBLIC BANK VIETNAM

PREMIER CORPORATE BRAND
BANKING SOLUTION

Banking on Trust

A trusted reputation is a very difficult entity to nurture, especially one
that is decades old. Public Bank has a well-earned reputation as a financial
institution that is run on solid foundations in its home country of Malaysia.
Public Bank is the third largest financial institution basset in Malaysia. It is no
surprise that Public Bank has successfully imported its sterling reputation to
Vietnam, becoming only the sixth fully foreign-owned financial institution
in the country.

Joint Venture Beginnings

Based in Hanoi, Public Bank Vietham Limited (PBVN) was transformed from
VID Public Bank (VIDPB) - a joint venture between Bank for Investment and
Development of Vietnam (BIDV) of Vietham and Public Bank Berhad (PBB)
of Malaysia with equal stake established in May 1992. The transformation
completed on March 24th, 2016 and the bank officially commenced
operations on April 1st, 2016.

VIDPB was one of the first joint-venture banks in Vietham when it was
established in May 1992. On July 15th, 2014, PBB acquired all BIDV's stake
in the joint-venture. On March 24th, 2015, State Bank of Vietnam (SBV)
approved in principle to allow VIDPB to transform into a wholly owned
subsidiary of PBB. After meeting all SBV's requirements, the bank was
officially allowed to transform to Public Bank Vietham Limited on March
24th, 2016.

After the transformation, it became the 6th bank with 100% foreign
ownership in Vietnam (after HSBC Vietnam Limited, ANZ Vietnam Limited,
Standard Chartered Bank Vietnam Limited, Shinhan Bank Vietnam Limited
and Hong Leong Bank Vietnam Limited). Its registered capital was VND3
trillion.

Increased Footprint

PBVN currently has a network of 9 branches, i.e. in Hanoi (2), Haiphong (1),
Da Nang (1), Binh Duang (1), Dong Nai (1) and Ho Chi Minh City (3). Besides,
it also has 4 transaction bureaus, i.e. in Hanoi (2) and Ho Chi Minh City (2).

On July 12th, 2018, the bank got a licence to open 3 new branches (i.e. in
Hanoi (1), Da Nang (1) and Ho Chi Minh City (1)) and 2 new transaction
bureaus in Ho Chi Minh City. In total, the PBVN will have a network of 12
branches and 6 transaction bureaus. Currently, the bank serves millions of
customers in 6 cities / provinces where it operates.

Apart from Vietnam and its home market of Malaysia, Public Bank has 79
branches in Hong Kong, four in China, 30 in Cambodia, four in Laos and
three in Sri Lanka.

The group’s overseas operations registered a pre-tax profit growth of 10.8%
to RM687.8mil in 2017, contributing about 9.7% to the bank’s pre-tax profit
in 2017. These numbers clearly show that the group is on the right path in
increasing its presence regionally. With the group’s renowned reputation
for sustaining profitability even in the most challenging of times, PVBN look
set to flourish and be a major player in Vietnam.

BRAND INSPIRES, THE FUTURE IS BRAND

Ngan hang uy tin

Gay dung uy tin von da kho, gitt viing dugc uy tin lai cang kho han, ddc biét
la déi véi mot don vi cd lich sirhoat ddng lau nam. Ay vay ma Public Bank da
gat hai dugc niém tin ctia khach hang mot cach day xing dang trén cuong
vi mot té chuc tai chinh, dua trén nén tang viing chac ducc gy dung tai
Malaysia. Public Bank Ia t6 chuc tai chinh 16n thi ba tai Malaysia. Khéng c6
gi dang ngac nhién khi Public Bank da thanh cong trong viéc mang danh
tiéng ctia minh dén Viét Nam, va trd thanh t6 chuc tai chinh tha 6 tai Viét
Nam c6 100% vén nuéc ngoai.

Su khéi dau ctia doanh nghiép lién doanh

Cé tru s6 tai Ha Néi, Ngan hang TNHH Public Viét Nam (PBVN) dugc chuyén
ddi tir Ngan hang lién doanh VID Public Bank (VIDPB) thanh lap tir thang 5
nam 1992 gilra Ngan hang Dau tu va Phat trién Viét Nam (BIDV) va Ngan
hang Public Bank Berhad Maylaysia (PBB) v&i s6 ¢6 phan bang nhau. Sau
qua trinh chuyén déi hoan tat ngay 24/3/2016, ngan hang chinh thiic bat
dau hoat dong tir ngay 1/4/2016.

VIDPB la mét trong nhiing ngan hang lién doanh dau tién tai Viét Nam, bat
dau hoat dong tir thang 5/1992. Vao ngay 15/7/2014, PBB da mua lai 50% c&
phan con lai ctia BIDV trong lién doanh. Vao ngay 24/3/2015, Ngan hang Nha
nugc Viét Nam (SBV) vé nguyén tic da phé duyét cho phép VIDPB chuyén
thanh cong ty con thudc toan quyén sa hitu ctia PBB. Ngan hang da déap ting
tat ca cac yéu cau ctia Ngan hang Nha nudc, va chinh thic dugc cap phép
chuyén thanh Ngan hang TNHH Public Viét Nam vao ngay 24/3/2016.

Sau khi chuyén déi, PBVN tr& thanh ngan hang thu 6 c6 100% vén nuéc
ngoai tai Viét Nam (sau HSBC Viét Nam, ANZ Viét Nam, Ngan hang Standard
Chartered Viét Nam, Ngan hang Shinhan Viét Nam va Ngan hang Hong
Leong Viét Nam). Von dang ky la 3 ngan ty dong.

Mé rong thuong hiéu

PBVN hién c6 9 chi nhanh dat tai cac tinh/ thanh phé Ha Néi (2), Hai Phong
(1), Da Nang (1), Binh Duang (1), Dong Nai (1) va Thanh phé H6 Chi Minh (3).
Bén canh dd, ngan hang con c6 4 phong giao dich tai Ha Néi (2) va Thanh
pho HO6 Chi Minh (2).

Vao ngay 12/7/2018, ngan hang dugc cap gidy phép mé thém 3 chi nhanh
mgi (tai Ha Noi (1), Da Nang (1) va Thanh phé H6 Chi Minh (1)) va 2 van
phong giao dich méi tai Thanh phé H6 Chi Minh. Nhu vay, PBVN sé sG hitu
téng céng 12 chi nhanh va 6 phong giao dich. Hién tai, ngan hang dang
phuc vu hang triéu khach hang tai 6 tinh/ thanh phé noi dat chi nhanh va
phong giao dich.

Ngoai Viét Nam va thi trudng goc tai Malaysia, PBVN ¢é 79 chi nhénh tai
Hong Kong, 04 tai Trung Quéc, 30 tai Campuchia, 04 tai Lao va 03 tai Sri
Lanka.

Trong nam 2017, cac hoat dong & nudc ngoai clia tap doan dat tang trudng
Igi nhuan trudc thué 10,8% tuong duong 687,8 triéu do la; déng gop
khoang 9,7% vao lgi nhuan trudc thué clia ngan hang nam 2017. Nhiing
con s6 nay cho thay rang tap doan dang di ding huéng trong céng cudc
ma& réng thuong hiéu ra toan khu vuc. Véi danh tiéng vé kha nang duy tri
loi nhudn ngay ca trong nhiing thai diém kho khan nhat cta tap doan, rat
c6 thé PVBN sé phat trién manh mé va trd thanh ngan hang trong diém tai

Viét Nam.
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PREMIER CORPORATE BRAND
DIRECT SELLING

The Direct Route

Direct selling is nothing new, with social media platforms making it an ideal
line to reach consumers. But the one brand that is almost synomymous with
direct selling is most definitely Amway. It is probably the percusor to today’s
much vaunted ‘gig economy’ Founded in 1959 in Michigan, US, Amway
offers high quality consumer products and business opportunities in more
than 110 countries and territories, with a network of 3 million distributors.
More than 450 unique, high-quality products carry the Amway name in the
nutrition, beauty and home categories, of which Nutrilite vitamin, mineral
and dietary supplements, Artistry skin care and eSpringTM water treatment
system are global top sellers. In 2018, Amway reported global sales of
USD8.8 billion.

Enriching Lives

Viaits Amway Business Owner model, more than 3 million people worldwide
are able to supplement their incomes. Since its inception, Amway is proud
to have paid out more bonuses and cash incentives to its distributors
worldwide than any other direct sales company in history. Its low-start-up,
satisfaction guaranteed model is a proven success and Vietnam proved
to be no different when Amway began operations in Ho Chih Minh City a
decade ago. Amway'’s first manufacturing facility in Vietnam was located
in the Dong Nai Province. In 2015, a USD25 million manufacturing plant
was opened in Binh Duong, Vietham. The 55,000sq meter facility houses
manufacturing operations for Nutrilite, the world's leading vitamins and
dietary supplements offered exclusively from Amway Business Owners.

Amway Vietnam has also had big social impact through its CSR initiatives,
including the Nutrilite Power of 5 programme which has seen almost a
quarter of million Nutrilite Little Bits packages distributed to thousands
of malnourished children and those at risk of stunted growth, along with
nutrition education and communication for parents and teachers in schools
in Bac Giang province. The programme also offered nearly 189,000 Nutrilite
Little Bits packages to 2,100 malnourished children in Bao Thang district,
Lao Cai province in 2017.

Multiple Awards

Since its establishment, Amway Vietnam has obtained many prestigious
awards and certificates, which has further strengthened the company’s
reputation in the market. Amway is the first direct selling company in
Vietnam to receive ISO14001:2004 Certificate for Environment Management
System and OHSAS 18001:2007 Certificate for Occupational Health and
Safety Management System.

Amway Vietnam has also been named “Most Trusted Brand” by Vietnam
Economic Times and Ministry of Planning and Investment. The Nutrilite
brand also received “The Trusted, Golden Brand of Supplement Foods” from
the Vietnam Association of Functional Food. In 2016-2017, Amway was
named in “Top 100 best places to work in Vietnam” (by Anphabe & Nielsen),
and in 2016-2017, one of “100 best CSI companies in Vietnam” (CSI Award)
in 2016-2017-2018.

Con dudng truc ti€p

Ban hang truc ti€p khéng con la khai niém xa la khi ma cac nén tang truyén
théng xa hoi gilip cho phuong thiic nay trd nén ly tudng dé ti€p can ngudi
tiéu dung. Néu tim moét thuong hiéu tuong tu véi ban hang truc tiép thi d6
chinh la Amway. Day chinh la tién dé cia mot nén kinh té dugc quang cao
ram ré nhu ngay hém nay. Bugc thanh lap vao nam 1959 tai Michigan, My,
Amway cung cap cac san pham tiéu dung chat Iuong cao va co hoi kinh
doanh tai hon 110 quéc gia va vung lanh thé, véi mang lugi 3 triéu nha phan
phéi. Hon 450 san pham doc dao, chat lugng cao mang tén Amway thudc
cac linh vuc dinh duéng, lam dep va gia dinh. Trong d6, san pham Nutrilite
vé vitamin, khodng chat va ché phdm b6 sung, cham séc da Artology va hé
théng xt ly nuéc eSpring™ la nhiing sdn phdm ban chay nhat.trén thé gigi.
Nam 2018, Amway bao cao doanh thu toan cau la 8,8 ty USD.

Lam giau cudc séng

Mé hinh Chi doanh nghiép Amway c6 thé gitp hon 3 triéu ngudi trén toan
thé gidi gia tang thu nhap. K& ti khi thanh lap, Amway tu hao chi tra tién
thudng va uu dai tién mat cho cac nha phan phdi trén toan cau. Con s6
d6 cao hon bat ky cong ty ban hang truc ti€p nao khac trong lich si. M6
hinh start up vai von nhé, dam bao su hai long la thanh céng da dugc minh
chiing va Viét Nam khong phai la ngoai & khi Amway bat dau hoat dong tai
Thanh phé H6 Chi Minh tir mot thap ky trudc. Co s& san xuat dau tién cua
Amway tai Viét Nam dugc dat tai tinh Déng Nai. Nam 2015, mot nha may
san xudt tri gia 25 triéu USD da dugc ma tai Binh Duong. Co s& rong 55.000
mét vudng, trién khai hoat déng san xuat cho Nutrilite, sdn pham vitamin
hang dau thé gidi va cac ché pham bé sung dugc cung cap doc quyén bai
Chu doanh nghiép Amway.

Amway Viét Nam cling c6 tac dong lon téi xa héi thong qua cac sang kién
CSR, bao gém chuong trinh Nutrilite Power of 5, da phan phat gan 250.000
go6i Nutrilite Little Bits cho hang ngan tré em suy dinh dudng va nhing tré
cb nguy ca tang trudng cham, két hop vai gido duc va truyén thong vé dinh
dudng cho phu huynh phu huynh va gido vién trong cac trudng hoc & tinh
Bac Giang. Nam 2017, chuong trinh cling da quyén gép gan 189.000 gdi
Nutrilite Little Bits cho 2.100 tré em suy dinh dudng & huyén Bao Thang,
tinh Lao Cai.

Nhiing giai thuéng danh gia

Ké tu khi thanh 1ap, Amway Viét Nam da gianh dugc nhiéu giai thuéng va
chiing chi uy tin, diéu nay cang cling c6 danh tiéng clia cdng ty trén thi
trudng. Amway la céng ty ban hang truc ti€p dau tién tai Viét Nam nhan
dugc Ching chi ISO 14001: 2004 cho Hé théng quan ly méi trudng va
Chuing chi OHSAS 18001: 2007 cho Hé théng quan ly an toan va suc khée
nghé nghiép.

Amway Viét Nam cling da dugc Thai bdo Kinh té va Bo K& hoach va Dau
tu Viét Nam trao danh hiéu “Thuong hiéu dang tin cdy nhat”. Bén canh do,
Hiép héi Thuc phdm chic nang Viét Nam da trao danh hiéu “Thuong hiéu
vang uy tin vé Thuc pham chic nang” cho Nutrilite. Trong ndm 2016-2017,
Amway dugc vinh danh trong Top 100 nai lam viéc t6t nhat tai Viét Nam (béi
Anphabe & Nielsen); va la mét trong 100 cdng ty CSI tét nhat tai Viét Nam
(Gidi thuéng CSI) nam 2016-2017- 2018.
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GAMUDA LAND

PREMIER CORPORATE BRAND
PROPERTY INTEGRATED DEVELOPMENT

Integrated with Nature

Hanoi and Ho Chih Minh City are a typical of megapolices, - huge, sprawling,
crowded, bustling traffic and teeming with activity twenty-four seven. Over
a decade ago, the idea of urban green lung residential developments were
unheard of in Vietnam. It was somewhat surprising that Gamuda Land was
the company which made the pioneering foray into this type of nature-
inspired development, as it had no previous experience in Vietnam. What
made the venture even more courageous was that Gamuda Land undertook
to rejuvenate a hitherto unwanted piece of waste land in South Hanoi,
which was decimated by toxic waste. Today, Gamuda Land is the biggest
Malaysian property player in Hanoi, and also the first to introduce a nature-
inspired sanctuary within Ho Chi Minh City.

Despite being unfamiliar with the customs, culture and language of
Vietnam, Gamuda Land was undeterred, believing that the country’s
demographic was ripe for expansion. In the early 2000s, almost 40% of the
country’s population was under the age of 35 and Gamuda Land seized on
their collective desire to be a new generation of home owners.

Booming Values

Gamuda Land tackled the environmental issues in the proposed
development site by building a water sewage treatment plant. That
has completely transformed the locale and Gamuda City now sits on a
sprawling 172ha site, consisting of residential townships Gamuda Gardens
and Gamuda Lakes as well as the commercial hub Gamuda City Central, in
addition to the park. The well-balanced mix of residential and commercial
developments, and essential amenities, together with its strategic location
amidst a network of expressways, have increased its demand among
the locals and foreign investors. The development of Gamuda City has
also attracted blocks of apartments at the fringes by other developers.
Investments have been pouring in, making property in south Hanoi now
worth three times its former value.

Replicating Success

Taking its cue from Garden City’s success is the 82hs Celadon City in Ho Chih
Minh Ciy, where Gamuda Land created a 16ha park with three lakes before
any residentail or commercial development took place. This approach has
seen Gamuda Land rise from an unknown entity in Vietnam to one of its
most prominent and forward-thinking and innovative developers.

Aside from its three residential precincts - Ruby, Emerald and Diamond -
Celadon City’s key amenities include Vietnam’s first Aeon Mall which has
a gross floor area of 74,322sq m. Given its 1.5 million footfall monthly, the
mall is expanding to 148,645sq m, making it the largest shopping mall in
Ho Chih Minh City.

The development also offers schools, the biggest private sports complex
(5ha) in Vietnam, and a 4ha Celadon Cultural Village to promote Vietnamese
arts and culture through recreation and entertainment facilities. Gamuda
Land is also in talks with the local tourism board to make Celadon Cultural
Village into a tourist hotspot which is envisioned to be the premier one-
stop gastro-cultural hub in Ho Chih Minh City.
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Giao hoa véi thién nhién

Ha Néi va Thanh phé H6 Chi Minh la nhiing siéu dé thj dién hinh - giao
théng déng dlic, ngén ngang va hoat déng tap nap suét 24/7. Hon mot
thap ky trudc, y tudng vé phat trién khu dan cu 1a phdi xanh dé thi con hoan
toan maéi meé ¢ Viét Nam.. Gamuda Land da gay ngac nhién khi tao ra budc di
tién phong vao loai hinh phat trién |ay cdm hiing ti thién nhién chua tiing
xuat hién trudc day tai Viet Nam nay. Pac biét, Gamuda da tién hanh khai
hoang va tré h6a mot manh dat bé hoang phia Nam Ha Noi dé tiép Itia cho
du an liéu linh nay. Ngay nay, Gamuda Land la tay choila cong ty bat dong
san c6 goc Malaysia I6n nhat tai Ha Noi va cling la cong ty dau tién cho ra
mat khu bao tén lay cdm hing ti thién nhién trong long Sai thanh.

Du khac biét vé phong tuc, van héa va ngén ngti, Gamuda Land van khéng
hé nan long, ho tin rang nhan khdu hoc nudc tangudi dan noi day da san
sang cho viéc phat trién. Tinh t6i dau nhiing ndm 2000, gan 40% dan s6
nudc ta nam & doé tudi dudi 35. Nhd d6, Gamuda Land da ndm bét duoc
mong muén trd thanh moét thé hé chi s& hiiu nha méicho ngdi nha mai
cla ho.

Tang vot gia triGia tri vuot bac

Gamuda Land da giai quyét cac van dé moi trudng tai khu vuc phat trién du
an bang cach xay dung mét nha may x ly nudc thai. Diéu nay da lam thay
dé&i hoan toan thuc trang é nhiém tai day. Gamuda City hién toa lac trén khu
dat rong 172ha, bén canh céng vién xanh Yén S& 16n nhat Ha Noi bao gém
cac khu dan cu Gamuda Gardens va Gamuda Lakes cling nhu trung tam
thuong mai Gamuda City Central. Su két hgp hai hoa gilia phat trién dan cu
va thuong mai, va cac tién nghi thiét yéu, cting vai vi tri chién lugc khi nam
gilta mang luégi dudng cao téc trong diém, da lam tang nhu cau st dung
dich vu. Su phat trién ca Gamuda City cling da thu huat cac khéi can ho
xung quanh cia nha phat trién khac. Nhiéu du an dugc dau tu vao bién bat
dong san & phia nam Ha N6i thanh viing dat c6 gia tri gap ba lan trudc day.

Nhan ban su thanh céng

L4y y tudng tU thanh cong clia Garden City, khu d6 thi xanh Celadon City
rdng 82 ha da dugc xay dung va phat trién tai thanh phé HCM. Ngay tur khi
bat dau thi cong du an, Gamuda Land da thiét ké cong vién rong 16ha vGi
ba hé canh quan I6n. Cong trinh nay hoan thanh trudc khi cé bat cir sy dau
tu vahay phét trién nao vé thuong mai va cu trd. Phuong thuc tiép can nay
da khién Gamuda Land vuan [én vi tri théng linh va trd thanh nha phat trién
sang tao, tién bo tai Viet Nam ti mot té chiic vé danh.

Ngoai ba khu dan cu - Ruby, Emerald va Diamond - cac tién ich quan trong
khac ctia Celadon City ndi bat la Trung tdm thuong mai Aeon Mall dau tién
tai Viét Nam c6 téng dién tich 1a 74.322 m2. Vi 1,5 triéu lugt ghé tham méi
thang, Aeon Mall Tan Pha dang mé réng dién tich 1én t6i 148.645m2, khién
nai day trg thanh trung tam mua sam I6n nhat tai thanh ph6 H6 Chi Minh.

Su phat trién nay la tién dé cho su ra d&i cta trudng hoc, khu lién hgp thé
thao tu nhan I6n nhat Viét Nam (5ha) va Lang van héa Celadon rong 4ha dé
quang ba van héa nghé thuat Viét Nam thong qua cac khu vui chai giai tri.
Gamuda Land cling dang lam viéc véi hdi déng du lich dia phuong dé bién
Lang van héa Celadon trg thanh moét diém néng du lich - 1a trung tdm van
héa mot diém dén hang dau tai Thanh phé H6 Chi Minh.
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PREMIER CORPORATE BRAND
BANKING — CROSS BORDER
VENTURES SOLUTIONS

Transforming Landscapes through Investment

In a world where cash is king, finding the capital is often one of the hardest
resources to obtain. The Export-Import Bank of Malaysia Berhad (EXIM Bank)
is a wholly-owned entity by the Government of Malaysia that has changed
the future of many companies by investing into projects and properties
of corporations, SME’s, foreign governments and companies. EXIM Bank
invests in companies in various sectors including trading, manufacturing,
infrastructure, agro-based businesses and education.

Financial Support For International Projects

A member of the Berne Union, an international organization for Export
Credit Agencies, The Aman Union and Association of Development
Financing Institutions in Asia and the Pacific, EXIM Bank is a 24-year old
Development Financial Institution that promotes reverse investments. Other
than providing credit facilities to finance and support exports and imports
of goods, services and overseas projects, EXIM Bank also provides export
credit insurance, export financing insurance and overseas investments.

In September 2018, EXIM Bank achieved another milestone when the
British University Vietnam Campus was officially opened in Hanoi. The bank
financed the University’s construction under its Overseas Project Financing
Facility. Known as the BUV Ecopark Campus, the university is distinctive in
its open design concept, making it possible for students and staff to be close
to nature, while utilizing modern and sophisticated facilities. The out-of-the
box architectural wonder also creates an active and inspiring environment
that promotes research and innovation among its students.

EXIM’s Bank’s role in providing financial support to the esteemed project
has made it possible for students in Vietnam to be learn through teaching
methodologies and learning experience in line with the UK standard format
and programmes. The opportunity in turn provides quality graduates and
future workers for various markets.

EXIM Bank continues to establish partnerships with international
associationsand multilateral organisations and through these collaborations
have boosted its own business and market outlook. The BUV project is an
example of EXIM Bank's penetration of the global education market.

Crossing Borders, Making Ventures

Focusing on their business philosophy ‘An Unwavering Commitment;
EXIM Bank will persist to enter new markets, particularly in non-traditional
markets and provide financial support to Malaysian and international
companies with exceptional projects across the globe.

With the vision to be a leading Financial Institution for Malaysian cross-
border ventures, EXIM Bank will also continue on its mission to facilitate
its home country’s global businesses by providing banking and credit
insurance product services, while giving developmental advisory services
when nurturing Malaysian-cross border business ventures. EXIM Bank
continues to fortify its commitment on delivering effective financing and
takaful solutions as the leading financial institution for Malaysian cross-
border ventures while stimulating and enhancing the competitiveness of
Malaysian companies in various industries globally.
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Chuyén déi khu vuc théng qua dau tu

Trong thé gidi tién la vua, viéc tim kiém vén dau tu la moét trong nhiing
viéc khé khan nhat. Ngan hang Xuat Nhap khau Malaysia Berhad (con goi
la ngan hang EXIM bank) la mot dan vi thudc s& hitu hoan toan ctia Chinh
pha Malaysia, EXIM bank da thay d6i van ménh ctia nhiéu cong ty bang cach
dau tu vao cac du an va tai san thudc cac tap doan, cac cong ty viia va nho,
chinh phli va cac cong ty nude ngoai. Ngan hang EXIM bank dau tu vao cac
cong ty trong cac linh vuc khac nhau bao gom thuong mai, san xuat, co s6
ha tang, cac doanh nghiép vé néng nghiép va giao duc.

H6é trg tai chinh cho cac du an quéc té

La mét thanh vién ca Lién minh Berne, mot té chiic quéc té cho cac Doanh
nghiép tin dung ngoai dia, Lién minh Aman va Hiép héi céc T6 chuc Tai
chinh phét trién & chau A va Théi Binh Duang, Ngan hang EXIM bank la mét
t6 chuc tai chinh da va dang phat trién 24 ndm nham thuc ddy dau tu ngugc.
Ngoai viéc cung cdp céc co & tin dung dé tai trg va hé trg xudt nhap khiu
hang hoéa, dich vu va cac du an & nudc ngoai, Ngan hang EXIM bank con
cung cap bao hiém tin dung xuat khdu, bao hiém tai chinh xuat khau va bao
hiém dau tu nudc ngoai.

Thang 9 nam 2018, Ngan hang EXIM bank da dat dugc mét cot moc khac khi
truong dai hoc British University Vietnam Campus dugc chinh thiic thanh
lap tai Ha Noi. Ngan hang da tai trg trong sudt qua trinh xay dung trudng
dua trén Co s& tai chinh cho cac du an nudc ngoai.Trudng con dugc biét
dén vai tén goi khac la BUV Ecopark Campus, véi 16i kién tric maé vo cling
dac biét, khuon vién trudng tao cho sinh vién va nhan vién cam gidc gan
gui vGi thién nhién, déng thai trudng cling st dung cac phuong tién thiét
bi rat hién dai va tién ti€n. Canh quan kién tric vuot troi ciing gép phan tao
ra mot mai trudng nang déng va truyén cdm hung, thuc ddy nghién cdu va
d6i mai cho sinh vién.

EXIM Bank déng vai tro rat I6n trong viéc ho trg tai chinh cho du an y nghia
nay, giup sinh vién Viét Nam dugc trdi nghiém phuong phap gidng day va
kinh nghiém hoc tap theo mé hinh va chuang trinh tiéu chudn clia Vuang
qudc Anh. Déi lai, ca héi nay cling dem lai cho dat nudc Viét Nam nhiing
sinh vién tét nghiép chat lugng tét va nhan luc tuang lai bd cho nhiéu
nganh nghé khac nhau.

Ngan hang EXIM Bank lién tuc thiét lIap quan hé déi tac véi cac hiép hoi
qudc té va céac té chiic da phuong; thdng qua cac hgp tac nay nham thic
d4y trién vong kinh doanh va thi trudng cho ngan hang. Du an BUV la mot
vi du vé su tham nhéap ctia Ngan hang EXIM Bank trong thi trudng gido duc
toan cau.

Pau co xuyén bién gidi

Tap trung vao triét ly kinh doanh: “Cam két khéng ngling phét trién’, Ngan
hang EXIM Bank sé luén c6 gang tham nhap vao cac thi trudng méi, dac biét
la céc thi trudng phi truyén thong, déng thai hé trg tai chinh cho cac cong ty
Malaysia va cac cong ty qudc té vai cac du an dac biét trén toan cau.

Vé&i tam nhin 1a mot té chic tai chinh hang dau cho céc doanh nghiép xuyén
bién gidi cla Malaysia, Ngan hang EXIM Bank ciing sé ti€p tuc s ménh tao
diéu kién cho cac doanh nghiép toan cau ctia Malaysia bang cach cung cap
dich vu bao hiém tin dung va ngan hang, déng th&i cung cap dich vu tu van
phat trién khi gitip Malaysia vuon minh ra thé gigi.Ngan hang EXIM tiép tuc
cling c6 cam két cung cap cac gidi phap tai chinh hiéu qua véi tu cach la t6
chtc tai chinh hang dau cho cac doanh nghiép lién doanh xuyén bién gidi
cla Malaysia; dong thai khuyén khich va nang cao kha nang canh tranh cda
cac cong ty Malaysia trong cac nganh céng nghiép khac nhau trén toan cau.
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JW MARRIOTT.

PREMIER CORPORATE BRAND
HOSPITALITY
PREMIER BUSINESS HOTEL

Emerald Class Getaway

Surf ... Sand . .. Five-star hospitality ensconced within restored classic
French architecture. This dream holiday destination really does exist in the
form of JW Marriot Phu Quouc Emerald Bay Resort & Spa. It is located on
Vietnam’s largest island, the five-star JW Marriot Phu Quouc Emerald Bay
Resort & Spa is said to occupy the finest piece of ribbon shoreline available,
making it the perfect seaside getaway.

Unique Architecture

Unlike many hotels and resorts, JW Marriot Phu Quouc Emerald Bay Resort &
Spa is also unique in that was once a 19th century French university, which
has been reimagined as an eclectically themed, ultra-luxury beachfront
playground by renowned resort architect Bill Bensley.

Privacy is assured as guests can relax on the private beach which is
considered one of the finest in Phu Quoc. The mosaic-tiled, seashell-shaped
pool lends an added splendour to an already plush environment. Central
to any hotel and resort are the dining facilities and the JW Marriot Phu
Quouc Emerald Bay Resort is proud to honour both Vietnamese and French
cuisines. Domestic delights are to be found at its Tempus Fugit, which
specialises in traditional Vietnamese dishes. The latter is celebrated in the
Pink Pearl restaurant and the French & Co bakery, all accompanied by an
impressive wine list. The Red Rum offers a captivating view of the ocean
as guests enjoy the freshest seafood. Post-dinner, there’s the Department
of Chemistry Bar with its talented mixologists offering a whole gamut of
cocktails to tantantalise tastebuds.

Unrivalled Exclusivity

There are, of course, five-star wedding and business facilities but what really
sets the JW Marriot Phu Quouc Emerald Bay Resort are the sheer opulence
of the rooms, suites and villas available. Luxuriate in a one-bedroom villa
with its own swimming pool or a larger 3-bedroom unit. The Lamark House
is a standalone residence with an unrivalled sea view.

As expected of a world class seaside resort, JW Marriot Phu Quouc Emerald
Bay Resort offers visitors a variety of water sports and activities such as
boating, kayaking, snorkelling and fly-fishing.

The local area also has many attractions to keep visitors entranced. These
include taking a hiking adventure through Phu Quouc National Park. The
Phu Quouc Coconut Prison offers visitors a glimpse of the nation’s turbulent
past while the Duong Dong Night Market is a shopper’s paradise, foodie
haven and night life central all rolled into one.

JW Marriot Phu Quouc Emerald Bay Resort offers a number of attractive
offers, including early bird promos, group packages as well as longer stay
options to allow visitors to get the most out of their stay on this tropical
island paradise.
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DPiém dén ding cap

Séng vo ... Cat bién ... Mot khach san nam sao moc lén trong thién dudng
mang dam kién trdc cé dién Phap. Diém dén cla ky nghi mao udc nay chinh
la khach san JW Marriot Phii Quéc Emerald Bay Resort & Spa. Toa lac trén
hon dao I6n nhat Viét Nam, khu nghi duéng nam sao JW Marriot Phi Quéc
c6 vi tri dac dia bén ba bién xinh dep, khién noi day trd thanh diém nghi
dudng hoan hao.

Kién tric déc dao

Khéng gidng nhu nhiéu khach san va khu nghi duéng khac, JW Marriot Phu
Quéc Emerald Bay Resort & Spa la khu nghi duéng vé cuing déc dao. Nai day
tung la mét trudng dai hoc cia Phap vao thé ky 19, dugc xay dung nhu mot
san chai bén ba bién cuc ky sang trong dugc thiét ké bai Bill Bensley- kién
trdc su ndi tiéng chuyén vé khu nghi duéng.

Noi day ludn dam bao su riéng tu dé khach hang cé thé thu gian trén bai
bién riéng, mot trong nhing nai dep nhat & Phu Quéc. H6 bai lat gach
Mosaic vé so 16ng lay, néi bat trong khong gian sang trong. Trung tam cda
bat ky khach san va khu nghi duéng nao luén la cac nha hang, va déc biét,
JW Marriot Phi Quéc Emerald Bay Resort & Spa tu hao ton vinh dm thuc
Viét Nam va &m thuc Phap. CAc mén ngon trong nudc sé dugc tim thay tai
Tempus Fugit, ngi chuyén vé cac mén an truyén théng ctia Viét Nam. Trong
khi mén Phap dugc phuc vu tai nha hang Pink Pearl va tiém banh Phap &
Co, tat ca déu kém theo mét danh sach rugu vang day an tugng. Dac biét,
du khach c6 thé khach thudng thuc hai san tuci ngon nhat tai nha hang
ven bién Red Rum trong khung canh quyén r(i va bao la ctia dai duong. Sau
bira t6i mot loat cac loai cocktail thom ngon dugc phuc vu tai quay pha ché.

Pdc quyén

JW Marriot Phii Quéc Emerald Bay Resort & Spa con cung cap dich vu lién
quan tdi kinh doanh va dam cudi nam sao. Tuy nhién, diéu thuc su tao nén
danh tiéng cho khach san la su sang trong clia cac cén phong va biét thu c6
san. Nhing tién nghi sang trong dugc phuc vu tai biét thu moét phong ngu
¢6 hé boi riéng hodc biét thu 3 phong ngui I16n hon. Lamark House la can ho
biét 1ap vai tdm nhin nglt ngan ra bién xanh.

DPung nhu mong dgi ctia mét khu nghi mét bén b bién ddng cap thé gidi,
JW Marriot Phi Quéc Emerald Bay Resort & Spa cung cdp cho du khach
nhiéu hoat ddng thé thao dudi nudc nhu chéo thuyén, kayak, lan véi 6ng
thé va cau ca.

Khu vuc dia phuong cling c6 nhiéu diém hap dan dé gitr chan du khach.
Cac hoat dong bao gom trai nghiém di bé dudng dai qua Vudn quéc gia
Pha Quéc. Nha lao Cay Dira Phi Quéc mang dén cho du khéach géc nhin so
lugc vé qua khit nhiéu bién dong noi day. Trong khi chg dém Duong Dong
[d mét thién dudng mua sdm, thién dudng am thuc. Tai day, cudc séng vé
dém dién ra day mau sac.

JW Marriot Phi Quéc Emerald Bay Resort & Spa cung cap mét sé uu dai hap
dan, bao gom khuyén mai Early Birds danh cho khach hang dat trudc, cac
g6i theo nhém, cling nhu cac lya chon luu trd dai han. Tat ca cac uu dai trén
nham giup du khéach tan dung t6i da thai gian luu trd tai thién dudng dao

nhiét déi nay.
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Nouroi ban dich thure

PREMIER CORPORATE BRAND
GENERAL INSURANCE

Health is Wealth

‘Live life in the present’is advise that is commonly heard but it is always
mindful to keep an eye on the future, especially where healthcare is
concerned. Post and Telecommunication Joint Stock Insurance Corporation
(PTI) has made it a mission to bring quality, affordable healthcare to the
ordinary citizens of Vietnam. PTl was founded on August 1,1998 and has
three major shareholders, namely South Korea-based Dongbu Insurance
Co., Ltd. (37.32%), Vietnam Post Corporation (22%) and Vndirect Securities
Corporation (22%).

PTI offers customers with a wide range of practical, superior products and
services. PTl provides both individual and institutional customers with
over 100 insurance products grouped in four main product categories:
Motor Vehicle Insurance, Personal Insurance, Property & Engineering
Insurance and Marine Insurance. It currently has 47 member companies
and a customer service network consisting of 10,800 post offices across
the country. Empowered by Vietham Post Corporation’s nationwide post
office system, PTl is proud to be a non-life insurer with the largest sales and
customer service network in the local market.

Treatment Abroad

An example of PTIT's commitment towards providing the best medical
solutions to its customers is exemplified by its cancer insurance plan. PTI,
in collaboration with France-based MGEN, provides locals an opportunity
to get access to the most modern and advanced medical methods in the
world and have their treatment fully paid by PTI.

Only some countries, including France, have developed a National Health
Care System to provide effective treatment of these serious diseases.
However, given the context that living in a developing country, the majority
of Vietnamese people with a low average income have limited access to
medical treatment. As a result, insurance products are essential to get
financially secure as they are a sound solution to cover high treatment costs
in case of any critical illness. Accordingly, the insured may be paid up to
VND15 billion to cover travel, medical care and cancer treatment expenses
and enjoy many other benefits during his or her treatment in Europe.

A Profitable Entity

PTI has over 1,810 employees working at the head office and 41 member
companies.

With as much as 92.3% of its personnel holding college and university
degrees or higher, PTl is led by a dynamic and highly qualified team.
In addition to the core insurance business, PTI has also stepped up its
investment activities, focusing on two main areas: Financial Investment
and Real Estate Investment. PTl is one of the insurers with high profitability
ratios in the market.

PTlis the only non-life insurer to launch the “Green Dreams” project annually.
After seven years of implementation, PTl has donated presents with a total
value of over VND7 billion to about 35,000 students nationwide.

Suc khoe la tai san

Chuing ta van thudng nghe i khuyén “Live life in the present” (Tam dich:
Séng cho hién tai), nhung trong thuc té€ né lai danh cho thi tuang lai, dac
biét 1a vé van dé cham soc suc khde. Cong ty C6 phan Bao hiém Buu dién
(PTI) da bién ton chi d6 thanh st ménh mang lai dich vu cham séc stc khoe
chat lugng, gia ca phai chang cho nguai Viét Nam. PTI dugc thanh lap vao
ngay 1 thang 8 nam 1998 vdi su gop vén cta ba ¢ dong Ién dé la Cong ty
Bao hiém Dongbu (37,32%), Buu dién Viét Nam (22%) va Céng ty C6 phan
Chuing khéan Vndirect (22%).

PTI cung cép rat nhiéu cac san pham, dich vu thiét thuc va vugt troi. PTI
cung cap cho ca khach hang ca nhan va doanh nghiép vai hon 100 san
pham bao hiém dugc nhém thanh bén loai sdn phdm chinh: Bao hiém xe co
gidi, Bao hiém ca nhan, Bdo hiém tai san & ky thuat va Bdo hiém hang hai.
PTI hién c6 47 cong ty thanh vién va mét mang luéi dich vu khach hang bao
g6m 10.800 buu dién trén toan qudc. Pugc cap phép bdi hé thong Buu dién
Viét Nam, PTI tu hao la céng ty bao hiém phi nhan tho véi mang lugi ban
hang va dich vu khach hang I6n nhat tai thi trusng noi dia.

Tri liéu tai nuéc ngoai

M6t minh chiing vé cam két clia PTI vé cung céap cac giai phap y té tét nhat
cho khéch hang chinh la chuong trinh bdo hiém ung thu. PTI da cung hop
tac vGi cong ty MGEN clia Phap dé cung cap khach hang ca hoi ti€p can véi
cac phuong phap y té€ hién dai va tién ti€n nhat trén thé gidi va dugc PTI
thanh toan toan b chi phi.

Chi m6t s6 qudc gia, bao gém Phap, da phat trién Hé théng cham sdc suc
khée quéc gia dé mang lai cho nhitng bénh nhan méc bénh hiém nghéo
phuang phap diéu tri tién ti€n nay. Tuy nhién, véi béi canh séng 8 mot quéc
gia dang phat trién, phan I6n ngudi dan Viét Nam cé thu nhap trung binh
thap déu rat han ché trong viéc ti€p can vsi cac phuong phap diéu tri y té.
Do d96, cac sdn phdm bao hiém la rat can thiét gitp ngudi dan yén tam vé
mat tai chinh vi day 1a mét gidi phap hop ly dé trang trai chi phi diéu tri rat
cao khi bénh nhan méac bénh hiém nghéo. Theo d6, ngudi dugc hudng bao
hiém c6 thé dugc chi tra tGi 15 ty dong dé trang trai chi phi di lai, cham s6c¢
y té va diéu tri ung thu cing nhu hudng nhiéu lgi ich khac trong qua trinh
diéu tri tai chau Au.

T6 chtic sinh 15i

PTIc6 hon 1.810 nhan vién lam viéc tai tru s& chinh va 41 céng ty thanh vién.
V6i 92,3% nhan su c6 bang dai hoc va cao ddng trg 1én, PTI dugc lanh dao
bdi mot d6i ngl nang ddng va cé trinh d6 cao. Ngoai hoat dong kinh doanh
bao hiém cét 16i, PTI cling ddy manh cac hoat dong dau tu, tap trung vao
hai linh vuc chinh: Dau tu tai chinh va Bau tu bat dong san. PTI la mét trong
nhimng coéng ty bao hiém cé ty suat sinh |i cao trén thj trudng.

PTI la c6ng ty bdo hiém phi nhan tho duy nhat khéi dong du an Green
Dreams hang nam.

Sau bay nam trién khai, PTI da tang nhiing phan qua gia tri véi téng tri gia
hon 7 ty dong cho khoang 35.000 sinh vién trén toan quéc.
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DENTAL SPECIALIST CENTRE
KU AL oA LUMPLUR

W wW'W .0DEMTALPRO. ORGD

PREMIER CORPORATE BRAND
HEALTHCARE — DENTAL & AESTHETIC
DENTISTRY SOLUTIONS

A Sparkling Success Story

A good dental specialist is hard to find, but when you find one, that is the
only one you will ever want to go to. Founded in 2003, Dentalpro is a dental
specialist centre is one of Kuala Lumpur’s most popular dentists among KL-
ites and visitors to Malaysia’s capital city. Located in the bustling suburb of
Bangsar, Dentalpro have a team of dental surgeons who are ready to assist
patients with all the necessary information to customers before visiting the
centre.

Getting to the Root of the Problem

Whether it is diagnostics, general and preventive dentistry, restorative
dentistry, aesthetic, oral surgery, orthodontic periodnotic, paediatric,
prosthodontic, implant, oral and maxillofacial surgery , orthodontic and
sedation, Dentalpro’s team of dentists aim to provide the best for their
patients in every single visit.

Unlike other conventional dentist practices, Dentalpro’s service to their
customers begin even before they arrive for treatment. The homely
yet tasteful deco at the clinic gives out a homely and yet professional
atmosphere, keeping customers at ease throughout their visit at the centre.
With a focus on clients that desire and appreciate, personalized, high quality
dental treatments, the staff at Dentalpro make sure that they understand
each patient’s dental condition, concerns and aspirations.

Understanding how dental treatments can sometimes be daunting, the
Dentalpro team provide each patient with a thorough consultation, with
info on treatment option plans and requirements before treatment begins
to help the customer have a clear view of the upcoming dental procedure,
whether small or big. Information shared at the consultation is also used to
match a patient with the most suitable practitioner at Dentalpro.

Branding is an important element for the dental specialist. Dentalpro is a
brand that believes in maintaining quality dental services and have been
providing personalized dental care or patients, not just in Malaysia but from
all around the world. The team at Dental care give patients a dental care
experience different from others and will continue to provide an effective
and happy experience to their customers. Their doctors will provide
clientswith the finest dental care available utilizing advance techniques and
years of experience.

Technology Driven Dentistry

Moving alongside Malaysia’s rapid technological growth in the 21st
century, Dentalpro has equipment and facilities of the latest technology
in dentistry at the centre. Their surgery rooms are equipped with intra-
oral camera electrosurgery, fibre optic lights, digital X-ray machine and an
Orthopenthomograph X-Ray machine all of which are designed to function
with a range of devices that are attached to the dental chairs such as
ultrasonic scaler and air-jet polisher.

The clinic's computerized management system integrates clinical,
administrative and diagnostic information for efficiency of patient
management and accuracy of patients’ records, reducing waiting time
for patients.Realising the importance of having the latest in technical
innovations, the team at Dentalpro have acquired, European autoclaves in
the Vacuklav series, satisfying the requirements of the European Standards
for proper sterilization and infection control.
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Cau chuyén thanh cong ruc r&

Viéc tim dugc mot chuyén gia nha khoa uy tin dudng nhu chua bao gio dé
dang, nhung mét khi ban da tim dugc nai tin cdy, d6 la noi duy nhat ban
muén téi. Thanh lap vao nam 2003, Dentalpro la mét trong nhiing trung
tam chuyén vé nha khoa néi ti€ng nhat & Kuala Lumpur danh cho ngudi dan
dia phuong va ca du khach dén véi thi d6 ctia Malaysia. Nam & viing ngoai
6 Bangsar sam uat, Dentalpro s& hitu d6i ngl bac si nha khoa san sang hé
trg tat ca cac thong tin can thiét cho khach hang truéc khi ho dén trung tam.

Tim hiéu g&c ré van dé

Cho du chi la chan doén, hay nha khoa téng quat va du phong, nha khoa
phuc héi, phau thuat ring miéng thdm my, chinh nha dinh ky, nhi khoa,
phuc hinh rang, cdy ghép, phau thuat ham mat, chinh nha va giam dau, doi
ngl nha si tai Dentalpro déu huéng t6i muc tiéu cung cap cho bénh nhan
dich vu t6t nhat trong mai lan tham kham.

Khong giéng vGi phong kham nha si théng thudng khac, dich vu danh cho
khach hang ctia Dentalpro bat dau tur trudc khi ho dén diéu tri. Phong kham
trang tri don gidn nhung trang nha mang dén bau khéng khi than thuéc ma
chuyén nghiép, gitip khach hang thoai mai trong suét chuyén tham kham
tai trung tam. Théng qua tap trung vao cac khach hang c6 mong mudn va
danh gia cao cac phuong phap diéu tri nha khoa chat lugng cao, ca nhan
hoéa, d6i ngi nhan vién tai Dentalpro luén ddm bao rang ho hiéu rd tinh
trang rang miéng, mai quan tam va nguyén vong clia ting bénh nhan.

Dentalpro thau hiéu rang doi khi diéu tri nha khoa c6 thé khién bénh nhan
nan chi; chinh bai vay Dentalpro luén tu van ki cang vé ké hoach lua chon
phuong phap diéu tri cho tling khach hang trudc khi bat dau 16 trinh, gidp
ho c6 mot céi nhin ré rang vé quy trinh nha khoa sap téi, du nhé hay 16n.
Théng tin dugc chia sé tai budi tu van cling dugc st dung dé chi dinh bac s
pht hgp nhat tai Dentalpro cho bénh nhan.

Thuong hiéu la moét yéu té quan trong déi véi cac chuyén gia nha khoa.
Dentalpro la mot thuong hiéu uy tin nhd vao viéc duy tri cac dich vu nha
khoa chat lugng va da cung cdp dich vu cham séc nha khoa riéng biét cho
cac ca nhan khéng chi 6 Malaysia ma dén tir khap nai trén thé gidi. Doi ngi
nha si tai Dentalpro mang dén cho bénh nhan trai nghiém cham séc nha
khoa khac biét v6i nhiing noi khac va sé ti€p tuc cung cap thém nhing trai
nghiém hiéu qua va vui vé cho khach hang. Cac bac si cia ching t6i luon
san sang cung cap cho ban dich vu cham s6c¢ nha khoa tét nhat nhd vao
nhiéu nam kinh nghiém va st dung cac ky thuat tién tién.

Nha khoa theo huéng cong nghé

Dong hanh cung su phat trién cong nghé vuot bac ctia Malaysia trong thé
ky 21, Dentalpro s& hiiu trang thiét bi itng dung céng nghé méi nhat trong
nganh nha khoa tai trung tam. Phong phau thuat dugc trang bi camera
phau thuat dién trong miéng, cac dén sgi quang, may X-Ray ky thuat s6 va
may X-ray chup toan canh - tat cd déu dugc thiét ké dé hoat dong véi mot
loat céc thiét bi dugc gan vao ghé nha khoa nhu may siéu am va may danh
béng rang bang luéng khi nén.

Hé thong quan ly may tinh ctia phong kham tich hop céc thong tin lam
sang, quan tri va chan doan nham mang lai hiéu qua cho viéc quan ly bénh
nhan va tinh chinh xac ctia h6 sa bénh nhan, giam thai gian chd dgi cho
bénh nhan.Nhan thady tam quan trong cla viéc cai tién ky thuat masi nhat,
nhém nghién cuu tai Dentalpro da mua budng ap suat chau Au thudc dong
Vacuklav, dap Uing cac yéu cau cla Tiéu chudn Chau Au vé kiém soat khi

trung va nhiém trung thich hop.
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Eurowindow

PREMIER CORPORATE BRAND
MANUFACTURING
WINDOW & DOOR SOLUTIONS

Window of Opportunity

The size and scale of Eurowindow’s operations can be gleaned from its
4,000-plus highly skilled workforce operating in one of its five factories and
a glass processing centre based in Hanoi, Da Nang and Binh Dung. All of
its production facilities are equipped with the latest automated production
equipmentimported from leading suppliers in Europe for the manufacturing
of windows, doors and fixed panels. Eurowindows also makes fire-resistant
doors, wooden flooring and joineries, which are suitable for hotels, villas
and apartments and are made specifically to withstand Vietnam’s local
climate and conditions.

ISO Certified

Running Vietnam’s the most modern glass processing center, Eurowindow
manufactures tempered glass, heat strengthened glass, safety glass,
decorative glass and double glazing glass. Eurowindow is the only company
in Vietnam that can temper Super Soft Coated Low-e and has Heat-Soak-
Test equipment. During the test, defective glass will automatically break
and be discarded, minimizing risks of unexpected breakage when in use.

Eurowindow is the exclusive copyright supplier of Kommerling uPVC profile
(@ company of Germany’s HT Group), is a principle partner of France’s
Technal for aluminum profile, is the glass processor of Saint-Gobain Glass
(France) and is the sole partner of Italy’s Starwood in Vietnam. Eurowindow
was awarded I1SO 9001:2000 certificate for quality management by Norway’s
DNV organization and ISO 14001:2004 certificate for environmental
management by the British Standards Institution (BSI).

Standard Bearer

Eurowindow’s products meet not only European standards, but also
Vietnam Standards Series (TCVN). TCVN is the first standard set for uPVC
door, window, and partition products launched and applied in Vietnam,
includes TCVN 7451:2004 on technique regulations; and TCVN 7452:2004
on testing methods. The compilation of Vietham Standards Series was
based on Eurowindow’s proposals, approved by the National Quality and
Measurement Standard Department and signed and launched by the
Ministry of Science and Technology in February 2005.

Eurowindow has been awarded a certificate of merit by the Prime Minister
forits achievements in production and trade. Eurowindow products won the
Top 10 “Vietnam golden star” prize 2011, Top 100 of 2004, 2006, 2007, 2008,
2009 of Vietnam Association of Young Entrepreneurs, Top 20 of Vietnam’s
famous trademarks 2010, 2011 by the National Office of Intellectual
Property, Top 500 Vietnam’s fastest-growing enterprises 2010, 2011 by
Vietnam Report, Top 100 leading enterprises in Vietnam 2009, “Vietnam
Hi-Quality Products” Title from 2005 to 2011 elected by consumers, Top
10 reliable household appliances 2009, 2010, 2011 by Vietham Economic
Times, “Golden Dragon” Prizes and many others.

Its products can easily be found via its extensive distribution network which
includes 3 branches, nearly 40 showrooms, and hundreds of agents and
distributors.

BRAND INSPIRES, THE FUTURE IS BRAND

Canh clfa co hoi

Cong ty CP Eurowindow la céng ty c6 quy mé va tam c& I6n véi luc lugng
lao ddéng hon 4000 cong nhan lanh nghé, lam viéc tai mét trong nam nha
may va mot nha may san xuat thay tinh c6 tru s tai Ha Noi, Da Nang va Binh
Duang,. Tat ca cac co sé san xuat cta Eurowindow déu dugc trang bi cac
thiét bi san xuat tu déng hién dai nhat dugc nhap khiu ti cdc nha cung cap
hang dau & chau Au. dé san xuat clfa s6, clfa ra vao va cac clia kinh c6 dinh.
Eurowindows ciing san xuat ca ctta chéng chay, san gé va nha &, phu hop
cho khach san, biét thu va can ho, déng thai dugc gia cong ki luéng dé phu
hap vai diéu kién va khi hau nhiét dai tai Viét Nam.

Ching nhan ISO

Van hanh nha may san xuat kinh hién dai nhat Viét Nam, Eurowindow san
xuat kinh chéng nhiét, kinh cuong luc, kinh an toan, kinh hoa van va kinh
hop. Eurowindow la cong ty duy nhat tai Viét Nam c6 thé gia nhiét kinh can
nhiét Low-E va c6 thiét bi Kiém tra kinh bi v& do nhiét Heat-Soak-Test. Trong
qua trinh th& nghiém, kinh bi 16i sé tu dong v& va bi loai bo, gidm thiéu rui
ro v& bat ngd trong qua trinh s dung.

Eurowindow la nha cung cap déc quyén cia cong ty Kommantic uPVC (mot
coéng ty thudc Tap doan HT cutia Buc), la d6i tac chinh cla cong ty Technal vé
dé nhém tai Phap, la nha san xuat thay tinh ctia Saint-Gobain Glass (Phap)
va la déi tac duy nhat cda Starwood, Y tai Viét Nam. Eurowindow dugc trao
tdng chiing nhan ISO 9001: 2000 vé quan ly chat lugng ti t6 chiic Na Uy
DNV va chiing chi ISO 14001: 2004 vé quén ly moi trudng tirVién Tiéu chuén
Anh (BSI).

L4 c& dau trong nganh

Cac san pham cia Eurowindow khéng chi dap ting cac tiéu chudn chau Au
ma ca cac tiéu chuan Viét Nam (TCVN). TCVN Ia bd tiéu chuin dau tién cho
cac san pham vé cla, clfa s6 va phan vung uPVC dugc xay dung va ap dung
tai Viét Nam, bao gém tiéu chudn ky thuat s6 7451: 2004 vé quy dinh ky
thuat; va MA 7452: 2004 vé phuong phap thir nghiém. Viéc bién soan bo
Tiéu chuan Viét Nam dua trén cac dé xuat ctia Eurowindow, dugc Cuc Tiéu
chuén va Do ludng Chat lugng Quéc gia phé duyét va dugc Bo Khoa hoc va
Coéng nghé ky va dua ra vao thang 2/2005.

Eurowindow da dugc Tha tuéng Chinh phu trao tang bang khen vi nhiing
thanh tuu trong san xuat va thuong mai. Cac san pham cta Eurowindow
da gianh giai thuéng Top 10 Ngéi sao vang cda Viét Nam nam 2011, lan
lugt gianh dugc Top 100 vao nam 2004, 2006, 2007, 2008, va nam 2009 cla
Hiép héi Doanh nhan tré Viét Nam, Top 20 thuong hiéu néi tiéng clia Viét
Nam nam 2010, va nam 2011 cta Van phong S& hitu Tri tué, Top 500 doanh
nghiép phét trién nhanh nhat Viét Nam nam 2010, va ndam 2011 bdi Cong
ty ¢6 phan Bao cao Danh gia Viét Nam (Vietnam Report), Top 100 doanh
nghiép hang dau Viét Nam nam 2009, danh hiéu” San pham Viét Nam chat
luong cao”tlr ndam 2005 dén 2011 do ngudi tiéu dung bau chon, Top 10 thiét
bi gia dung dang tin cay 2009, 2010, 2011 ctia Thai bao kinh té Viét Nam,
Giai thudng Rong Vang va nhiéu giai thudng khac.

San pham ctia Eurowindow c6 thé dé dang dugc tim thdy thédng qua mang
lugi phan phéi rong I6n bao gdom 3 chi nhanh, gan 40 phong trung bay,
hang tram dai ly va nha phan phai trén khap ca nuéc.
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Hilton

HANCI CPERA

PREMIER CORPORATE BRAND
HOSPITALITY PREMIER HOTEL

A Century of Excellence

4 Founded in 1919 by Conrad Hilton, the brand is synonymous with first class

|| hospitality the world over. Travellers checking in know for certain they can

! expect the very best in hotel services, dining and an attention to detail

& which is a direct result of being an unqualified success in the industry for
- such a prolonged period.

With more than 570 locations across 6 continents, Hilton provides an
authentic and contemporary experience for its guests worldwide. Its guest
rooms feature a smart, functional design plus thoughtful amenities. And
its Request Upon Arrival service ensures that rooms will be unique to the
guests’ specifications from the moment they check in.

Hanoi Rocks

1 Its instant brand recognition already gives it a huge competitive advantage
and when that brand is aligned to a historical landmark, the hotel itself
becomes an icon in itself. Perfectly located in Hanoi’s stylish French Quarter,
the iconic Hilton Hanoi Opera hotel is truly a landmark in itself. Next to the
Hanoi Opera House, it is within a short walk of Hanoi's central business
district, Vietham National Museum of History, Hoan Kiem Lake and Hanoi
Old Quarter. Experience the local culture through its locally-styled guest
rooms and Vietnamese restaurant Ba Mien. With versatile meeting space
and an outdoor pool, the Hilton Hanoi Opera hotel has everything and more
to make guests feel truly welcome and are set for an unforgettable stay.
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This award-winning hotel has 265 fully-equipped guest rooms and suites
with internet access. Unlike many other hotels, visitors will not be stuck in
identikit cubicles with nothing to reflect its locale. The Hilton Hanoi Opera
hotel includes many subtle touches of local art and deco within each room
to allow visitors to get a feel of Vietnam.

Business travellers will also be pleased to note that there are meeting rooms
and amenities for up to 500 delegates. It is also just half-an-hour drive from
Noi Bai International Airport and is a short walk from the city’s Central
Business District.

Subtle Fusion

Dining is an integral part of any hotel stay and Hilton Hanoi Opera hotel
offers both local and international cuisines in five dining areas. Guests
wanting to sample authentic Vietnamese fare should make a beeline for Ba
Mien, which has a unique and original take on Vietnamese food, fusing the
subtle fresh tastes of the North with intriguing spices from the South and
rich flavours from the central region of the country.

Apart from the iconic opera house itself, as mentioned, the hotel’s location
is just minutes away from numerous historical and tourist attractions. These
include the Temple of Literature, Ho Chi Minh Mausoluem and Thang Long
Water Puppet Theatre.

Guests arriving at the Hilton Hanoi Opera House will be greeted by multi-
lingual staff who will ensure that their every whim and fancy is attended to
and that every creature comfort is made available to pamper them to their
fullest satisfaction.
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Mot thé ky xuat sac

Pugc thanh lap nam 1919 badi Conrad Hilton, thuang hiéu dugc danh gia la
khach san than thién va hi€u khach hang nhat trén toan thé gidi. Khach du
lich dén véi Hilton luon cam thdy yén tam vé dich vu khach san, an uéng va
su' san soc dén ting chi tiét. Tat ca déu dugc phuc vu mét cach tot nhat. Diéu
nay la két qua truc tiép cta thanh cong tuyét doi trong nganh suét mét thoi
gian dai nhu vay.

VGi hon 570 khach san trai khap 6 chau luc, Hilton mang dén trai nghiém
dich thuc va hién dai cho khach hang trén toan thé gidi. Phong khéach co6
thiét ké theo chiic nang, thong minh, cling cac tién nghi chu déo khac. Va
dich vu“Yéu cau trugc khi dén” dam bao rang méi phong déu dugc tuy chinh
phu hop véi yéu cau clia khach hang ngay tt khi ho dén khu vuc check in.

“Tuong thanh virng chai” tai Ha Noi

Hilton Ha Néi c6 lgi thé canh tranh rat I6n khi thuong hiéu gan lién véi mot
d&u méc lich st va tré thanh biéu tuong cho chinh minh. Toa lac tai mot vi
tri hoan h3o trong Khu phé ¢ Ha N6i mang dam phong cach Phap, ddu an
dac trung clia khach san Hilton Hanoi Opera thuc su [a mét dia diém néi
bat. Hilton ndam ngay bén canh Nha hat I6n Ha Néi, chi cach khu thuong mai
trung tam Ha N&i, Bao tang Lich s&r Quéc gia Viét Nam, H6 Hoan Kiém va Khu
phd c6 Ha Noi vai phat di bé. Trai nghiém van hoéa dia phuong théng qua
cac phong khéch theo phong cach dia phuong va nha hang Ba Mién. Véi
khong gian hoi nghi da nang va hé boi ngoai trgi, khach san Hilton Hanoi
Opera s& hiru tat ca nhiing uu thé va nhiéu hon nta khién du khach cam
nhan su chao d6n néng nhiét va c6 mét ky nghi dang nha.

Khach san Hilton c6 265 phong thudng va phong suite dugc trang bi day da
noi that va truy cap Internet. Biém khac vdi cac khach san khac la du khach
sé khong bi mac ket trong nhiing can phong nham chan ma khéng ggi nhé
vé mét nai nao dé . Khach san Hilton Hanoi Opera bao gém nhiéu nét tinh
té€ ctia nghé thuat dia phuong bai tri trong méi phong, cho phép du khéach
c6 khéng gian dé cdm nhan vé Viét Nam.

Cac du khach téi Viét Nam véi muc dich cong tac cling nén luu y rang & day
c6 phong hop va tién nghi phuc vu 1én téi 500 ngudi. Khach san ciing chi
cach San bay Quéc té Néi Bai ntia gid lai xe va cach Khu thuong mai trung
tam thanh phaé vai phat di bo.

Tinh hoa am thuc

An udng la mot phan khong thé thiéu cta bat ki khach san nao. Khach san
Hilton Hanoi Opera phuc vu c& &m thuc trong nuéc |an ngoai nudc tai khu
vuc an udng. Du khach muén ném thi moén an Viét Nam dich thuc nén di
thang dén nha hang Ba Mién - nai c6 cdc moén an truyén théng doc déo clia
Viét Nam, pha tron huong vi tuci ngon tinh t€ ctia mién Bac véi cac loai gia
vi hdp dan tir mién Nam va huang vi phong phu tir mién Trung dat nudc .

Nhu da dé cap, ngoai nha hat opera mang tinh biéu tugng, vi tri ctia khach
san gan nhiéu diém tham quan lich st va du lich. Bao gém Van Miéu, Lang
chu tich H6 Chi Minh va Nha hat Mda réi nuéc Thang Long.

Khach dén Nha hat Opera Ha Néi sé dugc chao don béi déi ngl nhan vién
thanh thao nhiéu ngén ngir @€ ddm bao rdng moi y nghi thich va sé thich
cUa du khéach déu dugc quan tam va dugc dap ung.



o

THE BRANDLALR £ B

SPECIAL EDITI'DH

=MIER

FAEARMAINT BEXH

KIET TAC CHINH PHUC BINH CAO

b o i
i A Y IR A A - BN TN G ek il B § T
s i s i T s - P ok - 350 s - sl Hge
e | e e o S O

I e i L &

WORL Gk RD'S

mm*ir ?‘I“J

ma

o

‘ii"—

ORATEZ,

ﬁ.th

PREMIER CORPORATE BRAND
LIFESTYLE - BEER

A Traditional Brewing Powerhouse

Despite changing trends and evolving tastebuds, one things that beer
connoisseurs look for is brand heritage from a brewery. The older the better.
This is because a long history clearly indicates a strong tradition in the
finer art of brewing ale and hops into that golden elixirs beloved by many.
Vietnam has one of the largest beer markets in the world with drinkers
making it the ninth largest in the world and third in Asia, behind China and
Japan.

Proud Brewing Heritage

Hanoi Beer and Alcohol Joint Stock Corporation (Habeco) has a firm footing
in this huge industry by virtue of its long and illustrious heritage. Established
in 1890, Habesco'’s predecessor was the French-owned Hommel Brewery.
It was later acquired under the government’s economic recovery policy in
early 1957. With the help of brewing experts from (then) Czechoslovakia,
Habesco was able to overcome many difficulties and produced its first
full home-grown bottled beer in August 15, 1958. This was a milestone
in Vietnam'’s beer industry as it now had domestically-brewed brands to
tantalise the tastebuds of its beer drinkers.

Habeco is headquartered in Hanoi and has the largest share of the beer
segment in North Vietnam and is also the third largest beer producer in the
country. Habeco has over 20 subsidiaries and employs over 5000 staff.

Its range of products include the ubiquitous Hanoi Beer - a brand that is
considered synonymous with Habeco, consisting of nearly 70% of its beer
output. Hanoi Beer is a particular favourite among Northern beer lovers for
its smooth bitter aftertaste and its bright yellow hue. There is also a Green
Label brewed with the palattes and tastebuds of the Central population in
mind as reflected in itsslogan - ‘Traditional Beer, Central Vitality" The other
popular beer brand under the Habeco umbrella is Truc Bach.

Local Flavours

Habeco also manufacture, market and distribute a range of wines and
vodkas, all distilled to the possible highest standards and more importantly,
made to appeal to the Vietnamese people. A good example would be
the Lua Moi Rice Wine - a strong alcoholic beverage much loved by local
consumers, having been around since the 1970s. Its distinctive aroma and
flavours are derived from the rice that is used to produce this local favourite.

In recent times, Habeco has had to re-position itself to ensure it continues
to be among the major players in this sector. For instance, its Hanoi Vodka
Vietnam brand is fermented from Vietnamese rice and pure yeast and the
optimal distillation technology through the modern 8-tower system that
creates the purest product. Habeco employs a Russian imported Silver
Filtration System to create a rich, pure drink that meets the most discerning
of palates. Designed to compete in the premium segment of alcoholic
beverages, it signals Habeco's vision to continue to remain competitive in
the new millennium.

Nha may bia truyén théng

Du cho xu hudng va thi hiéu thay déi theo thai gian, thi diéu ma nhiing
ngudi sanh bia van luon kiém tim la moét Di san Thuong hiéu. Cang lau doi,
cang dang cap. Cau néi nay bat ngudn tor mot cau chuyén dai vé truyén
thong lau doi trong nghé thuat pha ché rugu bia va nhiing tién dugc vang
dugc nhiéu ngudi yéu thich. Viét Nam s& hitu mét trong nhing thi trudng
bia I6n nhat thé gidi. Nudc ta diing thu chin trén thé gidi va thi ba & chau A
sau Trung Quoc va Nhat Ban vé ti |é ngudi st dung bia rugu.

Di san bia dang tu hao

Cong ty C6 phan Bia - Rugu — Nudc gidi khat Ha Noi (Habeco) la moét cay
dai thu trong nganh céng nghiép khéng 16 nay nh& vao di san vé tiéng tdm
Itng lay lau d&i. Dugc thanh lap nam 1890, tién than clia Habeco la nha may
bia Hommel thuéc s& hitu ciia nguai Phap. Sau do, cong ty da dugc thu mua
theo chinh sach phuc hai kinh t€ ctia chinh phd vao dau nam 1957. Véi su
trg gitp cla cac chuyén gia san xuat bia dén tu Tiép Khac, Habeco da vuot
qua nhiéu khé khan va san xuat ra bia chai thuong hiéu Viét dau tién vao
ngay 15 thang 8 nam 1958. By la dau méc trong nganh céng nghiép bia
rugu Viét Nam vi ho da bat dau s hitu thucng hiéu bia noi dia dé€ danh thic
thi hi€u ctia nhiing ngudi uéng bia.

Habeco ¢ tru s& tai Ha Noi va s& hitu thi phan [6n nhat trong phan khic bia
& mién Bac Viét Nam va ciing la nha san xuat bia I6n tha ba ca nuéc. Cong ty
c6 han 20 céng ty con va st dung hon 5000 lao dong.

Loat cac sadn phdm ctia hang bao gém Bia Ha N6i c6 mat khdp nai - mot
thuong hiéu dugc coi la dai dién cho Habeco, chiém gan 70% san lugng bia.
Bia Ha N6i la mét thiic u6ng yéu thich ctia nhiing nguai yéu thich bia mién
Bac vi du vi dang min va mau vang tuci clia nd. Ngoai ra con cé mot dong
bia nhan xanh pht hop véi khiu vi ctia ngusi dan mién Trung nhu thé hién
trong khdu hiéu - “Huong bia truyén théng, stic séng mién Trung”. Thuong
hiéu bia néi tiéng khac nup duéi chiéc 6 Habeco la Tric Bach.

Huong vi dia phuong

Habeco cling san xuat, ti€p thi va phan phoi mét loat cac loai rugu va vodka,
tat cd dugc chung cat theo tiéu chuan cao nhat va quan trong hon la dugc
thiét ké dé thu hut ngudi dan Viét Nam. Mot vi du dién hinh [a Rugu gao Lua
Mdi - mét thiic udng cé néng dé cén manh dugc nhiéu ngudi tiéu dung dia
phuong yéu thich, da xuat hién tir nhiing nam 1970. Huong thom va mui vi
dac trung cda loai rugu nay c6 nguén gdéc tir gao — nguyén liéu chinh dé san
xuét ra tuyét pham nai nay.

Trong thai gian gan day, Habeco da phai tu dinh vi lai dé ddm bdo minh van
nam trong s6 nhiing thanh vién quan trong trong linh vuc nay. Chang han
nhu thuong hiéu Vodka Ha Noi, Viét Nam dugc Ién men tU gao qué clng
men nguyén chat va st dung cdng nghé chung cat t6i uu théng qua hé
théng 8 thap hién dai nhdm tao ra thanh phdm nguyén chat nhat. Habeco
st dung Hé théng loc Silver Filtration System nhap khiu tir Nga dé c6 thé
tao ra mot loai thirc udng nguyén chat, huong vi phong phd nham dap ng
dugc ca nhirng khau vi khé tinh nhat. Buogc thiét ké dé canh tranh trong
phan khtc cao cap cla thi trudng thic uéng cé con, Vodka Ha Noi la dau
hiéu cho tam nhin duy tri kha nang canh tranh cia Habeco trong thién nién

ky mai.
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Yusen Logistic

CERTIFICATE OF RECOGNITION

BRAND REGOGNITION IN
INTEGRATED LOGISTIC SOLUTIONS

Linking Up the World

Yusen Logistics has its roots in Japan in the 1950s as a company established
to handle general travel and air cargo. Today, Yusen Logistics has a global
network spanning almost 341 cities in 45 countries. It employs almost 25,000
highly skilled staff situated locally to manage global logistics. Its areas of
expertise are in supply chain management, planning and consulting. Its
global freight forwarding services benefit from Yusen Logistics having
established domestic transport networks in place in all major markets. As
befitting a huge enterprise such as Yusen Logistics, it boasts having over 3
million sq metres of strategically located warehouse space. It is a financially
stable and diversified business with interests in the following market sectors
- Automotive, Consumer Electronics, Retail, Manufacturing, Petroleum
(Lubricant oil), Tires and Healthcare.

Personalized Solutions

Yusen Logistics Vietham offers complete supply chain solutions utilizing
high quality infrastructure, modern warehouse facilities, and proven L.T.
systems to meet and exceed the expectations of its customers. Yusen
Logistics Vietnam operates an extensive network of warehouse facilities
from North to South Vietnam committed to its in-house Five “S” Quality
Pledge (Safety, Savings, Sanitation, Standards, and Satisfaction); Yusen
Logistics Vietnam works to maintain the highest standards in every aspect
of its business, always innovating to create advantage for its customers.
Yusen Logistics Vietnam personalized solutions that deliver supply chain
optimization, transportation planning & execution, and inventory planning
& management.

With the nation’s economy being dominated by manufacturing, Yusen
Logistics Vietnam has a big role to play seeing that it has expertise in
delivering fast, reliable dynamic supply chain solutions for consumer
electronics, telecommunications(video, mobile, media-driven
entertainment), computer hardware and peripherals, and semiconductors
and semiconductor equipment, among many others.

Its cost effective services include Vendor Managed Inventory, managing
movement between regional and local distribution centers, and precision
instrument and sensitive cargo logistics. Yusen Logistics Vietnam strives to
ensure that every piece of cargo will arrive at its intended destination safe
and sound, and on schedule.

ISO Certified

Yusen Logistics has a vision of connecting people, businesses &
communities to a better future - through logistics. Its mission is to become
the world’s preferred supply chain logistics company - applying insight,
service quality and innovation to create sustainable growth for business
and society. The number of accreditations Yusen Logistics has received
reflects that it is definitely on the right track on succeeding on its mission.
For instance, it is certified 1ISO 9001 (Quality Management System) and I1SO
14001 (Environmental Management System) for Group companies in Japan
and overseas. Yusen Logistics has also managed to acquire the highest
security level certified by TAPA for group companies in Japan and overseas.
It has also now added The BrandLaureate’s Certificate of Recognition for its
unwavering commitment to quality in Vietnam.

SPECIAL EDITION
WORLD AWARDS

BRAND INSPIRES, THE FUTURE IS BRAND

Két néi thé gigi

Yusen Logistics c6 nguén géc tir Nhat Ban, dugc thanh lap vao nhiing nam
1950 vai vai tro xt ly hang hoa du lich va van tai hang khéng néi chung.
Hién nay, Yusen Logistics c6 mang lugi trén toan cau trai rong & gan 341
thanh phé tai 45 quéc gia. Cong ty st dung gan 25.000 nhan vién c6 trinh
dé cao tai cac khu vuc dia phuong dé quan ly hau can trén toan cau. Yusen
Logistics chuyén cung cap cac dich vu nhu quan ly chudi cung tng, lén ké
hoach va tu van. Dich vu giao nhan hang héa toan cau hudng lgi tir viéc
Yusen thiét Iap mang |uéi giao thong tai tat ca cac thi trudng I6n ctia minh.
Vé6i mét doanh nghiép I6n nhu Yusen Logistics, ho tu hao khi s& hitu kho
hang réng hon 3 triéu mét vuéng nam & vi tri chién lugc. Day la mét doanh
nghiép da dang va én dinh vé tai chinh, véi loi nhuan ti cac khu vuc thi
trudng sau - O t6, dién tl tiéu dung, ban 18, san xuat, dau khi (dau boéi tran
may), |6p xe va cham séc stc khoe.

Giai phap ca nhan héa

Yusen Logistics Viét Nam cung cap cac giai phap chuéi cung ing toan dién
tan dung co s& ha tang chat lugng cao, ca s& kho hién dai va hé théng IT
da qua thit nghiém dé dap ung trén cd mong dgi clia khach hang. Yusen
Logistics Viét Nam c6 mang ludi cac co sG kho rong khap tir Bac vao Nam,
dam bao chat lugng tiéu chuan 55 noi bé (tam dich la An toan, Tiét kiém, Vé
sinh, Tiéu chudn va Hai long). Yusen Logistics Viét Nam luén duy tri cac tiéu
chuén cao nhat trong moi linh vuc kinh doanh cia minh, khéng ngting déi
mGi vi lgi ich khach hang.

Yusen Logistics Viét Nam ca nhan héa cac giai phap mang dén su t6i uu hoa
cho chui cung Ung, Ién ké hoach & thuc hién van tai, va lén ké hoach &
quan ly hang ton kho.

Trong béi canh san xuat ché tao la linh vuc trong yéu ctia nén kinh té quéc
gia, gilta rat nhiéu d6i thu khac, Yusen Logistics Viét Nam van déng vai tro
quan trong trong viéc cung cap cac giai phap chudi cung ting nhanh, dang
tin cay cho dién tu tiéu dung, vién thong (video, di dong, giai tri dua trén
phuong tién truyén thong), phan ciing may tinh va céc thiét bi ngoai vi,
cling nhu chat ban dan va thiét bi ban dan.

Cac dich vu hiéu qua vé mat chi phi bao gém quan ly ton kho bai nha cung
cap (VIM), quan ly van chuyén gilia cac trung tdm phan phéi khu vuc va dia
phuong, va dung cu do chinh xac cuing véi hau can van tai hang hoa dé vé.
Yusen Logistics Viét Nam c¢6 gang dam bao rang tat ca cac hang hoa sé dén
tay khach hang an toan va dung thdi gian.

Ching nhan ISO
Yusen Logistics vach ra tam nhin két n6i moi ngudi, doanh nghiép va céng
déng dén mot tuong lai tot dep hon - théng qua dich vu hau can. S& ménh
la tré thanh cong ty hau can chudi cung tng dugc yéu thich trén thé gisi -
dung su thau hiéu, chat lugng dich vu va su d8i méi khéng ngling dé tao ra
su tang trudng bén viing cho doanh nghiép va xa hoi. S6 lugng giai thuéng
Yusen Logistics da nhan dugc minh chiing cho thdy duéng 16i ding dan
dé cham dich thanh céng trong si ménh ctia minh.Chang han nhu chiing
nhan ISO 9001 (Hé théng quan ly chat lugng) va ISO 14001 (Hé théng quan
ly mai trudng) da dugc trao cho cédc cong ty clia Tap doan tai Nhat Ban cling
nhu & nudc ngoai. Yusen Logistics cling dugc TAPA ching nhan dat muc
dd bao mat cao nhat cho céc tap doan tai Nhat Ban va nudc ngoai. Yusd
Logistics gan day vinh du nhan thém giai thudng Thuong hiéu xuat s
BrandLaureate cho cam két virng vang vé chat luong tai Viét Nam.
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CERTIFICATE OF RECOGNITION

BRAND REGOGNITION IN
RETAIL - LUXURY MALL

Stamp of Luxury

Some locations are just synonymous with premium luxury shopping -
Beverley Hills, Los Angeles, Suria KLCC, Kuala Lumpur, and now, a sparkling
new addition, Tran Tien Plaza, Hanoi. For a nation that has long prided itself
on socialist values, it is perhaps taken a little longer than other emerging
markets for a premium luxury outlet to take root. Housed in the historic
heritage site that is the Maison Godard, Trang Tien Plaza is the first and
only luxury shopping centre in Vietnam. Boasting of more than 200
premium brands covering cosmetics, handbags, footwear, clothing and all
relevant accessories. Discerning shoppers will find many of the instantly
recognisable luxury brands such as Burberry, Cartier, Louis Vitton and Rolex,
making Trang Tien Plaza the hottest commercial space in Hanoi.

Heritage Building

Trang Tien Plaza was formerly known as the Maison Goddard, when the
French governmentsold the premises to private businessesin 1953. Six years
later, the building was in the possession of the Vietnamese government and
was known as General Merchandise with trade being conducted in stamps
for a variety of everyday household goods such as fabric, clothing and
bicycle parts. However, business floundered and closed its doors in 1993.
However, the grand old building was given a new lease of life in 2002 when
another state owned enterprise rejuvenated it and named it Trang Tien
Shopping Centre. The Trang Tien Plaza shoppers now know today came
to be when IMEX Pan Pacific began investing in it in 2005 and started the
process of turning it into the premier shopping destination in Hanoi.

Trang Tien Plaza is a premium shopping outlet that has been designed to
be family-friendly. There are nursery rooms and helpful staff attending to
shoppers’ every need. There are also the attendant F&B and entertainment
outlets to ensure there is something for every member of the family,
regardless of age group.

The Right Crowd

Retailers are also kept happy as Trang Tien Plaza plans a calendar of events
that is specifically designed to attract the right kind of shopper. From
extravagant launches by premium brands to fashion shows, retailers know
that the premium rental is backed by a high foot traffic. Furthermore, Trang
Tien Plaza has successfully positioned itself as the premium shopping
destination in Hanoi ensuing it attracts shoppers with high spending power.

Trang Tien Plaza has won a number of prestigious awards. These include
being named in the Top 100 Sustainable Businesses Awards 2013 as well as
being honoured with the Vietnam Travel Awards 2016. It was also adjudged
to have the best Luner New Year decorations for 2018. It now adds The
BrandLaureate’s Certificate of Recognition to its already impressive list.

THE BRANDLAUREATE

SPECIAL EDITION

WORLD AWARDS

BRAND INSPIRES, THE FUTURE IS BRAND

D&u an chia su sang trong

Beverley Hills, Los Angeles, Suria KLCC, Kuala Lumpur, la nhiing dia danh
dugc biét téi nhu nhiing khu mua sdm dang cap sang trong, va gid day, c6
thém Trang Tién Plaza, Ha Noi. V&i mét quéc gia tir lau da tu hao vé cac gia
tri xa héi ch nghia nhu Viét Nam, c6 |é phai mat mot khoang thai gian lau
han so vai cac thi trudng mai néi khac dé mot trung tim mua sdm cao cap,
sang trong nhu Trang Tién Plaza dat nén mong. Nam tai vi tri cGia di san lich
st Maison Godard (Nha Godard) trudc day, Trang Tién Plaza la trung tam
Thuong mai dang cap, sang trong dau tién va duy nhat tai Viét Nam. Tu hao
la nGi quy tu ctia han 200 thuang hiéu cao cap bao gém my pham, tui xach,
giay dép, quan do va phu kién dinh kém. Nhiing ngugi tiéu diing sanh diéu
sé tim thay nhiéu thuong hiéu quéc té cao cap hang dau dé nhan biét nhu
Burberry, Cartier, Louis Vuitton va Rolex. Nhiing thuong hiéu nay gitip Trang
Tién Plaza tré thanh khéng gian thuong mai hap dan nhat tai Ha Noi.

Toa nha di san

Trang Tién Plaza trudc day dugc biét dén vai tén goi Maison Goddard trudc
khi chinh pht Phap ban lai cho cadc doanh nghiép tu nhan vao nam 1953.
S4u nam sau do, toa nha thudc sé hitu clia chinh pha Viét Nam va dugc goi
1a“Bach héa Téng hgp” véi cac mat hang gia dung hang ngay dugc bay ban
theo tem phiéu, cha yéu la: vai voc, quan do, phu tung xe dap. Tuy nhién,
hudng di ctia doanh nghiép nay da khong thanh cong, khién né bi déng
clfa vao nam 1993. Chinh vi thé, thuong hiéu ci da dugc hoat déong tré lai
vao nam 2002 nha vao su tiép quan va xay dung ctia mét doanh nghiép
nha nudc khac va dugc ddi tén thanh Trung tdm thuong mai Trang Tién. Sau
do, tap doan IMEX Pan Pacific da dau tu vén vao nam 2005 va bién noi day
thanh diém dén mua sdm hang dau tai Ha N6i véi tén goi Trang Tién Plaza
nhu hién nay.

Trang Tién Plaza la mot trung tdm thucong mai dang cap sang trong dugc
thiét ké than thién vai gia dinh. C6 phong danh cho tré va nhan vién hé trg
khi ngugi mua sam yéu cau. Ngoai ra con c6 bé phan nha hang - quay bar
va céac khu gidi tri @€ ddm bao phuc vu cac thanh vién trong gia dinh & moi
Ia tudi.

Luot khach ghé tham I6n

Cac ctia hang ban 1é cling dugc hudng Igi khi Trang Tién Plaza t6 chiic hang
loat cac su kién dac biét dé thu hat ngudi mua sdm. TU nhiing budi ra mat
xa hoa clia cac thuang hiéu dinh dam dén cac budi trinh dién thdi trang, tat
ca déu khién lugt ghé tham clra hang tré nén tang vot. Hon niia, Trang Tién
Plaza da thanh cdng khang dinh vi thé |a diém dén mua sdm dang cap tai Ha
No6i, ddm bdo thu hut khach hang c6 khd nang chi tra cao.

Trang Tién Plaza da gianh dugc mot s6 giai thudng uy tin bao gém Top 100
Giai thuéng Doanh nghiép bén viing nam 2013, Giai thudng Du lich Viét
Nam nam 2016. Bay cling dugc danh gia la nai cé trang tri Tét dep nhat nam
2018. M¢i day, Trang Tién Plaza da xuat sac gianh giai thuéng Thuong hiéu
xuat sac BrandLaureate, d6ng gop thém vao danh sach thanh tich &n tugng
cGia minh.
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CERTIFICATE OF RECOGNITION

BRAND REGOGNITION IN
MANUFACTURING & TELECOMMUNICATIONS
EQUIPMENT

Open Lines of Communication

Vietnam has positioned itself a major player in the telecommunications
industry in recent years, with large scale manufacturing of components as
well as vital research and development being successfully carried out by
domestic enterprises. One such enterprise is Post and Telecommunication
Equipment Joint Stock Company (Postef) which was established in 1954. It
began life as the Post and Telecommunicatio Equipment Factory and was
converted into Postal Equipment Joint Stock Company under Decision No.
46/2004 / QD-BBCVT dated November 15, 2004 of the Ministry of Post and
Telecommunications. On July 1, 2005, officially transformed into a joint
stock company model.

Its core business activities are to trade, produce, import and export, and
the supply of specialised equipment for post, telecommunications and
information technology. Postef currently has a staff force of 500 highly
skilled and dedicated workers.

Huge Product Portfolio

Postef operates a factory in Ba Dinh district, Hanoi and has the capabilites
and expertise to produce a variety of products for different sectors of
the economy. Its product portfolio includes manufacturing of cable and
accessories, batteries and sources, telecommunication equipment, postage
equipment and [T-related hardware.

A good illustration of its wide product range can be seen from its battery
and sources line. Postef offers BAE, Lithium, sealed lead acid, and GEL
batteries, each with specific usages. For instance, Postef’s lithium batteries
are designed for telecommunications utilising LiFePO4 technology, along
with intelligent management systems for many applications including UPS
and renewable energy systems

Its maintenance-free acid-lead batteries utilise AGM technology and are
designed to be compact, safe during installation and operation in their
natural environments. These batteries are capable of storing high amounts
of electricity with high discharge and have long service expectancy.
Standards met include IEC 60896-21, KS C 8515: 1997, 1SO9001, 1SO14001,
UL, and CE certificate.

GEL series of batteries are designed to serve applications with continuous
charging and discharging processes in harsh environments. Standards met
include IEC 60896-21, 1SO9001, ISO14001, UL, CE certificate.

Data Expert

Postefisalsoinvolvedinthe supply,installation, programming of equipment,
construction of data center infrastructure. It also provides training programs
including system operations, warranty and maintenance system for end
users. With data centres now the nerve centre of many organisations, Postef
offers consultancy services on design and system installation, including
accurate power system, accurate refrigeration, fire-extinguishing system
and fire, alarm system, power supply monitoring system BMS monitoring
system, SMS-Email notification, network cabling system and system security
access system. Postef successfully implemented the system source at the
VINAPHONE data centre in Hanoi demonstrating its expertise in this highly
specialised area. It also has its own business ERP systems designed for the
smooth operation of large organisations.

For its role in helping boost this sector of Vietnam’s economy, it receives The
BrandLaureate’s Certificate of Recognition.

SPECIAL EDITION

WORLD AWARDS
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Pudng truyén giao tiép mé

Trong nhitng nam gan day, Viét Nam da trg thanh mot “tay chai” [6n trong
nganh vién théng vai quy mo san xuat linh kién I6n cling nhu cac nghién
cliu va phét trién quan trong dang dugc cac doanh nghiép trong nudc thuc
hién thanh c6ng. Mét trong cac doanh nghiép dy la Céng ty C6 phan Thiét
bi Buu dién (viét tat la Postef), dugc thanh lap ti nam 1954. Tién than cla
Postef Ia Nha méy Thiét bi Buu dién, sau d6 dugc chuyén thanh Cong ty C6
phan Thiét bi Buu dién theo Quyét dinh s6 46/2004/QD-BBCVT ngay 15/11/
2004 ctia B6 Buu chinh Vién théng. Dén ngay 01/07/2005, cong ty chinh
thiic chuyén déi hoat déng sang mé hinh Cong ty c8 phan.

Hoat déng chinh ctia cong ty la kinh doanh, san xuat, xuat nhap khau va
cung cap cac thiét bi chuyén nganh buu chinh, vién théng, cong nghé
thong tin. Nguén nhan su hién tai bao gém hon 500 can b6 céng nhan vién
chuyén nghiép va tan tam.

Danh muc san pham da dang

Postef ddt tru s& chinh tai quan Ba Binh, Ha NGi va c6 nang luc chuyén mén
trong viéc san xuat nhiéu loai sén phdm cho céc linh vuc kinh té€ khac nhau.
Danh muc san phdm bao gobm san xudt cap va phu kién, dc quy va nguén,
thiét bi vién thong, thiét bi buu chinh va phan ciing CNTT.

Mét minh chiing cho danh muc sadn pham da dang c6 thé ké dén dong ac
quy va nguon. Postef cung cap cac loai pin nhu BAE, Lithium, acid-chi kin va
GEL véi tiing céng dung riéng. Vi du, ac quy lithium dung cho vién théng
cUa Postef st dung cong nghé LiFePO4, cing véi hé thong quan ly théng
minh cho nhiéu tng dung nhu: UPS va hé théng nang lugng tai tao.

San pham &c quy acid-chi kin khi khéng can bao duéng st dung céng nghé
AGM, dugc thiét ké tich hgp nhé gon, an toan khi lap dat va van hanh trong
moi trudng tu nhién. Dong ac quy nay c6 kha nang tich tri dién nang cao,
chiu dong phéng sau va tudi tho lau dai. Cac tiéu chuan dap ting bao gém
chiing chi IEC 60896-21, KS C 8515: 1997, ISO 9001, 1ISO14001, UL va CE.

Dong san pham c quy GEL dugc thiét ké dé phuc vu cho nhiing ting dung
c6 quy trinh nap va xa lién tuc trong méi trudng khac nghiét. Cac tiéu chuén
dap tng bao gém chiing chi IEC 60896-21, 1SO 9001, 1SO14001, UL, CE.

Chuyén gia dirliéu

Postef cling cung cap, lap dat, lap trinh thiét bi, xdy dung ha tang trung
tam di liéu — xu thé tat yéu doi véi moéi doanh nghiép hién nay. Cong ty
con cung cap cac chuong trinh dao tao bao gém van hanh hé théng, hé
thong bao hanh va bao tri cho ngudi dung. Véi cac trung tam d liéu hién
I3 co quan dau ndo cta nhiéu té chuc, Postef cung cap dich vu tu van vé
thiét ké va lap dat hé théng, bao gém:Hé théng nguén chinh xac, Hé théng
lanh chinh xac, Hé théng dap chéay,Hé théng bao chay, Hé thong giam sat
b6 nguén ho trg, Hé thong gidam sat BMS, Théng bao SMS-Email Hé théng
cap mang,Hé théng an ninh truy cap. Postef da trién khai thanh cong hé
théng nguédn trung tdm dir liéu VINAPHONE - Ha Noi. Ho da thé hién chuyén
mon cda minh trong linh vuc chuyén nganh nay. Cong ty cling cung cap hé
théng phan mém quan tri doanh nghiép ERP dem dén cac giai phap hé trg
nghiép vu cho cac té chic I16n.

Véi vai tro gitip thuc ddy linh vuc nay phat trién trong nén kinh té Viét Nam,
Postef nhan dugc Giai thudng Thuong hiéu xuat sac BrandLaureate.



Manulife

For your future®

Il Manulife

CERTIFICATE OF RECOGNITION

BRAND RECOGNITION IN
INSURANCE & FINANGIAL PLANNING
SOLUTIONS

A Market Leader

Manulife is a recognizable brand in the global insurance industry and it
certainly has made its presence felt in Vietham. Manulife offers products
and services in Vietnam for individuals and businesses, including insurance,
benefits, wealth management and asset management. Recently, the
Ministry of Finance (MoF) approved the adjusted licence No.13/GPDC22/
KDBH dated December 25, 2017 to adjust the charter capital of Manulife
Vietnam to VND5.72 trillion ($251.9 million), turning the insurer into the
country’s top life insurance enterprise having the largest charter capital.

Impressive Business Results

Manulife Vietnam's charter capital adjustment laid the cornerstone of
the firm’s development journey towards providing optimal solutions for
financial administration, healthcare, and other life-related aspects, as well
as to promote technological applications in the customer service sector.
The charter capital alteration showcases the firm’s unwavering commitment
to the Vietnamese insurance market and provides Manulife Vietnam a
solid financial foundation, further boosting the firm’s investment and
development activities in prime sectors.

Over the past couple of years, Manulife Vietnam posted a series of impressive
business results, such as a remarkably high business growth compared to
other insurance enterprises. To date, Manulife Vietnam is reported to be
Vietnam's leading insurance enterprise in the trading of insurance products
through financial institutions or bancassurance arrangements, paving
its way to become a pioneering insurance enterprise applying digital
applications to enhance service quality.

In another recent development, Manulife Vietnam finalized the country’s
very first exclusive bancassurance deal as the outcome of the insurer’s long-
term partnership with Saigon Joint Stock Commercial Bank (SCB) with the
sole purpose of delivering bancassurance solutions for the bank’s customers
in Vietnam.

Pioneering Success

Manulife’s position as the top insurance player in Vietham can also be
attributed to its innovative approach towards offering digital solutions to
its customers. In May 2017, Manulife Asia Pacific embarked on developing
a new online and mobile device sales platform for insurance. The intent
was to roll this platform out across South Asia in the coming years, with
the initial country being Vietnam. The success of this program in Vietnam
certainly boosted Manulife’s footprint regionally.

Previously, Manulife was given the accolade “Vietnam's Best Life Insurance
Enterprise 2017” by Global Business Outlook, a British magazine.
Additionally, the Vietham-based insurance firm was granted the award
“Excellent Brand 2017” as well as the certificate of “Business Excellence”
based on the customer satisfaction index in 2017, which was issued by
the Council of Economic Research Institute and Global Trade Association
(GTA). For its innovative approach towards offering insurance solutions
and for firmly establishing itself as the number one player in the country’s
insurance industry, Manulife also receives The BrandLaureate’s Certificate of
Recognition.
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Pon vi dan dau

Manulife Ia thuong hiéu cé danh tiéng trong nganh bao hiém toan cau. Tai
Viét Nam, Manulife dugc biét dén la cong ty cung cap cac san pham va dich
vu ca nhan va doanh nghiép bao gém bao hiém, trg cap, va quan ly tai san.
MGi day, Bo Tai chinh (viét tat la MoF) da cap gidy phép diéu chinh s6 13/
GPDC22/KDBH ngay 25 thang 12 nam 2017 dé diéu chinh vén diéu lé cta
Manulife Viét Nam Ién 5,72 nghin ty déng (tuong duong 251,9 triéu USD).
Nh& dé ma Manulife tré thanh doanh nghiép bao hiém nhan tho hang dau
c6 von diéu lé 16n nhat Viet Nam.

Két qua kinh doanh an tugng

Viéc diéu chinh vén diéu |é ctia Manulife da dat nén tang cho qua trinh phat
trién hudng tdi viéc cung cap cac gidi phap t6i uu cho quan tri tai chinh,
cham séc stc khoe va cac khia canh lién quan dén cudc séng khac, ciing
nhu thic ddy cac ting dung cdng nghé trong linh vuc dich vu khach hang.
Viéc diéu chinh vén diéu é thé hién cam két bén ving clia cong ty déi vai
thi trudng bao hiém Viét Nam. Dong thdi tao dung cho Manulife Viét Nam
mot nén tang tai chinh viing chic, thuc ddy hon nita cac hoat déng dau tu
va phét trién clia cdng ty trong cac linh vuc then chét.

Trong vai nam qua, Manulife Viét Nam da cong bé mot loat két qua kinh
doanh dang cha y chang han nhu su tang trudng kinh doanh an tugng so
véi cac doanh nghiép bao hiém khac. Dén nay, Manulife dugc danh gia la
doanh nghiép bao hiém hang dau Viét Nam trong viéc kinh doanh céc san
pham bao hiém théng qua cac t6 chuc tai chinh hodc phan phdi bao hiém
gua ngan hang (*bancassurance); tré thanh doanh nghiép bao hiém tién
phong ap dung cac tng dung ky thuat s6 dé nang cao chat lugng dich vu.

Gan day, Manulife Viét Nam da hoan tat hgp dong bancassurance doc
quyén dau tién qua méi quan hé hgp tac lau dai véi Ngan hang Thuang
mai C6 phan Sai Gon (SCB). Muc tiéu duy nhat la cung cap céac gidi phap
bancassurance cho khach hang cla tai Viét Nam.

Tién phong thanh cong

Manulife dat dugc vi tri doanh nghiép bao hiém hang dau Viét Nam la nhg
vao hudng tiép can sadng tao trong viéc cung cap cac giai phéap ky thuat s6
cho khach hang. Vao thang 5 ndm 2017, Manulife Chau A Thai Binh Duong
b3t tay vao phat trién nén tdng ban hang truc tuyén trén thiét bi di ddng mai
dé gidi thiéu cac san pham bao hiém. Muc tiéu |a dua nén tang nay di khdp
cac nuéc Nam A trong nhiing ndm tdi, va bat dau tur Viet Nam. Thanh céng
cla chuong trinh nay tai Viét Nam chac chan da nang budc cho Manulife
phat trién ra toan khu vuc.

Trudc day, Manulife da nhan gidi thudng “Doanh nghiép bao hiém nhan tho
t6t nhat Viét Nam 2017” tirtap chi Global Business Outlook, Anh Quéc. Ngoai
ra, cong ty bao hiém c6 tru s tai Viét Nam nay da lién ti€p don nhan cac giai
thudng “Thuong hiéu xuat sac 2017’ “Doanh nghiép xuat sac” dua trén chi
s hai long clia khach hang nam 2017 do Héi dong Vién nghién ctu kinh té
va Hiép hoéi thuong mai toan cau (GTA) cung cap. Manulife cling dugc trao
tang giai thuéng Thuong hiéu xuat sac BrandLaureate cho huéng ti€p can
sang tao trong viéc cung cap cac giai phap bao hiém va né luc khdng dinh
vi thé 1a cong ty s6 mot trong nganh bao hiém tai Viét Nam.
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SAVICO MEGAMALL

CERTIFICATE OF RECOGNITION

BRAND REGOGNITION IN
RETAIL - SHOPPING MALL

Size Matters

When it comes to shopping malls, visitors simply want to be spoilt for choice.
Whether it be a never ending array of shops offering all manner of products
and services, entertainment choices or a wide array of gastronomic delights,
shoppers simply demand to have a variety of options. This obviously
requires space and that is one asset that Savico MegaMall Hanoi (Savico
MegaMall) has in abundance.

Biggest Destination Mall

The multi-millon dollar project was launched by Savico Hanoi and CB
Richard Ellis and opened its doors for business towards the tail end of 2011.
With total gross floor area of 63,400 square metres, the Savico MegaMall is
larger than the 57,704sgm Vincom Center Shopping Mall in Ho Chi Minh City.
Designed by French architects Site Architecture (S.A.R.L), Savico MegaMall
comprises two separated blocks interconnected by a stylized overpass.

Block A is the larger of the two buildings. The entire 14,200sqm lower level
of the block is reserved exclusively for a giant hypermarket and operated by
a leading brand name from France.

The 13,000sgm ground floor comprises of deluxe spaces for premium
brands in fashion, cosmetics, jewelry, watches, and personal accessories. In
addition banking counters and cafes are located on this floor for the comfort
and convenience of customers. There is also a 1,000sgm centre atrium area
which is exclusively reserved for the mall and brand events. With an area
of 13,500sgm, the second floor will be devoted to electronics, homecare,
furniture and equipment superstores.

Block B is the Savico Business Centre. It comprises of three floors with total
gross floor area of 8,500sgm. The first floor will be an international standard
Toyota car showroom which commenced operations in December 2010. It
is managed by a member of Savico's nationwide automobile distribution
network. The second and third floors are exclusively office space. Savico
MegaMall has parking for 800 cars and 4,000 motorcycles.

Strategic Location

Savico MegaMall Hanoi is strategically located on Nguyen Van Linh Street
(National Road No.5), just a few meters from the intersection of Nguyen Van
Cu - Ngo Gia Tu — Nguyen Van Linh. This junction acts as the main northern
economic corridor. With convenient access, Savico MegaMall Hanoi is only
5km from Hanoi’s Central Business District (CBD) making it one of Hanoi’s
hottest commercial addresses. Its accessibility has certainly helped make it
the city’s most popular shopping destination. Its popularity is further aided
by the number of internationally-recognized brands and franchises that
have set up shop at Savico MegaMall.

For giving Hanoi shoppers a premium destination filled with family-
oriented choices, Savico Megamall receives The BrandLaureate’s Certificate
of Recognition.
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Quy mé Ién

Khi lua chon t&i trung tam mua sam, khach hang momg muén dugc tha
ho lua chon theo y mu6n ma khéng phai mac ca hay gap tinh trang tréo
kéo khach. Trung tdm thucng mai la t6 hop bao goém tat cd cac san pham,
dich vu, khu vui chai gidi tri hodc cdc nha hang 4m thuc nham phuc vu cho
moi yéu cau clia khach hang. Mét t6 hagp nhu vay rat cdn mot khdng gian
rong Ién, d6 chinh la mét tai sén gia tri ma Savico MegaMall Ha Néi (Savico
MegaMall) dang sé& hiru.

Trung tam thuong mai thu hit bac nhat

Du &n tri gia nhiéu triéu d6 la da dugc Savico Ha Noi va CB Richard Ellis
haop tac khai cong va bat dau mé cira kinh doanh vao cuéi nam 2011. Vi
téng dién tich mat san 1a 63.400 mét vudng, Savico MegaMall I6n hon so véi
Trung tdm mua sam 57.704 mét vuéng Vincom tai thanh phé H6 Chi Minh.
Bugc thiét ké bgi Cong ty kién tric Site Architecture tai Phap (S.A.R.L),
Savico MegaMall bao gém hai toa riéng biét dugc két noi vsi nhau bang
mot cau ndi cach diéu.

Block A la toa I6n nhat trong hai toa. Toan bo cac tang thap cla toa nha
14.200 mét vubéng danh riéng cho dai siéu thi khéng 16 va dugc van hanh
b&i mot thuong hiéu hang dau dén tir Phap.

Tang trét 13.000 mét vudng bao gom céac khong gian sang trong danh cho
céc thuong hiéu thdi trang cao cap, my pham, trang suic, déng hé va phu
kién. Ngoai ra quay giao dich ngan hang va quan ca phé clng dugc dat &
tang trét d€ mang dén cho khach hang su thoai mai va thuan tién. Bén canh
dd con c6 moét khu vuc trung tam 1.000 mét vudng danh riéng cho céac su
kién cia cac nhan hang va thuong hiéu. Véi dién tich 13.500 mét vuong,
tang hai dugc danh cho d6 dién tl, dé gia dung, d6 néi that va thiét bi dan
dung.

Block B la Trung tdm thuong mai Savico. Toa bao gdm ba tang véi téng dién
tich mat san la 8.500 mét vuong. Tang dau tién la noi trung bay xe 6 t tiéu
chudn quéc té cha Toyota da bat dau di vao hoat déng tir thang 12 nam
2010. Clra hang dugc quan ly béi thanh vién ctia mang lugi phan phoi 6 to
toan quéc Savico. Tang thir hai va thi ba la khong gian danh cho van phong.
Savico MegaMall c6 ché dau cho 800 xe 6 té va 4.000 xe mdy.

Vi tri chién lugc

Savico Megamall Ha Noi c6 vi tri chién lugc trén dudng Nguyén Van Linh
(Qudc 16 5), chi cach nga tu Nguyén Van Cr - Ng6 Gia Tu - Nguyén Van Linh
vai mét. Nga tu trén dong vai tro la hanh lang thuong mai chinh phia Bac
Ha Néi. Vi 16i di thudn tién, Savico Megamall Ha Noi chi cach Trung tam Ha
NGi (CBD) 5km, khién nai day tré thanh mét trong nhimng trung tam thuong
mai thu hat khach nhat ctia Ha Néi. Vi tri chién lugc 1a thé manh gidp Savico
Megamall tr& thanh diém mua sdm ndi tiéng nhat cdia thanh phé. Savico
Megamall cang tr& nén thu hat hon khi cac thuong hiéu quéc té va cac clra
hang nhuong quyén da mé gian hang tai day.

La trung tam thuong mai cung cdp cho khach hang khu vuc Ha Néi mot
diém dén sang trong véi day dd cac mat hang gia dung, Savico Megamall da
nhan dugc Giai thudng Thuong hiéu xuat sac BrandLaureate.
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A Retail Giant

Big C Supercenter (Big C) is a Thai-based retail giant focusing on groceries
and general merchandising. Established in 1993, it is the second largest
retail chain in Thailand. The Big C brand stepped outside of Thailand for the
first time in 2003 when it re-branded three hypermarkets in Vietnam. It has
come a long way since then and Big C is now one of the major retailers in
Vietnam. It operates more than 40 stores and 30 shopping malls and in 2015
posted a pre-tax turnover of 586 million euros.

The Central Group Thailand had divested the majority of its stake in the
Big C brand at home to France’s Casino Group in 1997 following the Asian
Financial Crisis. But as the Central Group regained its footing, it began to
look to expand its businesses in neighbouring countries. Thus in 2016,
Central Group managed to outbid various international retail giants to take
control of Big C supermarket operations in Vietnam for 1 billion euros.

Local Produce

One of the key reasons for the Big C's popularity is that it strives to promote
local goods. This attracts consumers who are keen to get their hands on the
freshest local produce and also drives the local economy by being a major
exporter of Viethamese goods. Big C works with local manufacturers to
develop their own brands and through various initiatives including “Wow!
Attractive Price”, “Bakery by Big C"and “Big C".

Big C's efforts to boost domestic products can clearly be seen on its website
where producers of local products are invited to be partners. The entire list
of domestically produced goods are proudly displayed on its home page
reaffirming its stance in helping the local economy grow.

Co-Op Friendly

Big C also works closely with co-operatives to bring new local produce
onto the market. A great recent example of this was the Son La Province’s
“Strawberry and Safe Agricultural Products 2019 Week” which was launched
at Big C Thang Long in Ha Néi. Previously the fruit was imported and this is
the first time that the fruit has been promoted as an important agricultural
product of the province. Visitors enjoyed fresh strawberries and processed
products such as jam, candy, juice, syrup, cake and yogurt. The price at
Big C was also 50 per cent lower than the market price at VND120,000
(US$5.17) per 500g, once again highlighting the incredible value presented
to consumers. Big C estimated it sold at least one tonne of strawberries per
day during the event.

Its free delivery service, discount vouchers and various other promotions
aimed at giving consumers better value has seen the Big C firmly establish
itself as the go-to store for everyday Vietnamese. Its App has also made
shopping even more convenient and is a great mechanism to further
promote the many boutique local brands on offer. Such an innovative
approach sees Big C receive The BrandLaureate’s Certificate of Recognition.

Ong I6n nganh ban lé

Siéu thi Big C ( viét tat la Big C) la mot 6ng I6n nganh ban [é co tru s& chinh
tai Thai Lan, chuyén ban cac mat hang tap hda néi chung. Bugc thanh lap
vao nam 1993, Big C la chudi ban I& I6n thit hai & Thai Lan. Thuang hiéu Big
Clan dau tién budc ra khéi thi trudng Thai Lan vao nam 2003 khi tai thiét lap
lai ba dai siéu thi Cora ctia Viét Nam. Big C bat dau phat trién tir d6 va hién
tré thanh mot trong nhiing nha ban 1é 16n tai Viét Nam. Big C hién c6 hon 40
clia hang va 30 trung tdam mua sam dang hoat dong; nam 2015 ho da céng
b6 doanh thu trudc thué la 586 triéu euro.

Sau cudc khiing hoéng tai chinh Chau A ndm 1997, tap doan Central Group
cla Thai Lan da thoai vén phan I6n ¢ phan cla thuong hiéu ban I& Big C
cho Tap doan Casino c6 tru sa tai cia Phap. Nhung khi 13y lai ché ding clia
minh, Central Group da bat dau tim cach ma rong kinh doanh & céc nudc
lang giéng. Do d6, vao nam 2016, Central Group da bé ra 1 ty Euro dé kiém
soat cac hoat dong ctia Big C Viét Nam. Con s6 nay cao hon rat nhiéu so véi
cac dai gia ban & khac trén thé giéi.

San pham néi dia

Pé Big C trd nén phé bién nhu hién tai mot phan do nd luc quang ba cac
san pham noi dia. Chinh sach nay thu hat ngudi tiéu dung mua nhing san
pham dia phuong tuci ngon nhat; déng thdi Big C cling gop phan thic ddy
nén kinh té dia phuong bang cach trg thanh nha xuat khiu chinh ctia hang
hoéa néi dia Vit Nam. Big C hop tac véi cac nha san xudt dia phuang dé phat
trién thuong hiéu cta riéng ho, thédng qua cac y tudng day sang tao nhu:
“Wow! Gia hap dan”,“Bakery by Big C”va“Big C".

Nhirng né luc quang ba cac sdn phdm noi dia dugc hién hién thé hién ré nét
trén trang web clia Big C, tai day nha san xuat cac san pham dia phuong cé
co hoi duge mai lam d6i tac. Toan béd danh sach hang héa san xuat trong
nuéc xuat hién day tu hao trén trang chd cdia Big C nham khéng dinh lai lap
truding cda Big C trong viéc giip nén kinh té dia phuang phat trién.

Hop téc cing phét trién

Big C cing hgp tac chat ché véi cac hgp tac xa dé dua san phdm dia phucng
mdi ra thi trudng. Dién hinh nhu su kién “Tuan Dau tay va cac San phdm
Néng nghiép an toan nam 2019” clia tinh Son La dugc ra mat tai Big CThang
Long, Ha Noi. Trudc d6, Day tay duoc nhap khau tir nudc ngoai; day 1a 1an
d4au tién loai trai cay nay dugc trong thanh céng va trd thanh san phdm
néng nghiép quan trong tai Son La. Du khach dugc thudng thic dau tay
tuoi cing véi cac sén pham qua ché bién nhu mut, keo, nudc tréi cay, xi-rd
siro, banh va sita chua. Gia bén tai Big C cling thap hon 50% so vdi gia thi
trudng, khi mua 500g Dau Tay gia chi 120,000 déng (tuang ducng véi 5.17
dé la My). Muc gia trén mot lan nita khang dinh gia tri dac biét ma Big C
danh cho khach hang cia minh. Big C udc tinh khoang mét tan dau tay da
dugc ban ra thi trudng mdi ngay trong su kién lan nay.

Dich vu giao hang mién phi, phiéu gidam gia va cac chuong trinh khuyén mai
khac dugc Big C trién khai nham muc dich mang lai cho ngudi tiéu dung trai
nghiém t6t han. Chinh diéu nay gitp Big C trd thanh diém dén méi ngay
clia ngudi tiéu dung Viét. Ung dung Big C cling da lam cho viéc mua sém tré
nén thuan tién hon va la moét nén tang tuyét vai dé tiép tuc quang ba nhiéu
hon nira cac thuong hiéu déi tac dia phuong. Cach ti€p can vai thi trudng
noi dia day sang tao dé da giup Big C nhan dugc giai thuéng Thuang hiéu

xuat sdc BrandLaureate.



GARCO 10

CERTIFICATE OF RECOGNITION

BRAND REGCOGNITION IN
RETAIL — FASHION APPAREL

L

AL s

1T
i .

o g T TIE

N myy Yy

c =YEY

Home Grown Success

Tokyo ... London ... Paris. Walking through any high street in the fashion
capitals of the world and shoppers are very likely to encounter products
made by Garment 10 Corporation JSC (Garco 10). Garco 10 has over 50
years history in Vietnam, starting as a small enterprise focusing on bamboo
products, it has now grown into one of the major players in the country’s
booming textiles industry.

It produces about 21 million pieces annually, of which more than 80 per
cent are exported to the US, EU, Japan and Hong Kong. Garco 10 operates
18 factories and has 12,000 employees, spanning eight provinces and cities.

In 2016, Garco 10 surpassed its annual growth target of 4 per cent and
managed to increase its annual revenue by 6.42 per cent. In 2017, the
company targets a 6 per cent rise in revenue compared to previous year.
The Hanoi-based company was able to increase its annual revenue in 2016
to 2.9 trillion dong, about 128 million US dollars. In 2017, it aims for revenues
of 3.1 trillion dong (136 million US dollars) and a profit of 62.5 billion dong
(2.76 million US dollar).

Vietnam is among the top five exporters of garments and is set to surpass
China as top textiles manufacturing location. But the country is being
discovered by international brands and retailers not only as a sourcing
destination but also as a consumer market: In terms of working conditions,
Vietnam is learning from Bangladesh’s example and has started government
inspections of its garment factories since last year. Some even speak of a
design evolution as the country moves from fast fashion to ethical couture.

Expanding its Brandprint

In recent years, Garco 10 has further strengthened its brand position by
bringing its products to Japan, via Uniglo and Aeon. Garco 10’s export
turnover to Japan accounts for more than 12 per cent of the company’s
total export turnover, with the firm earning VND2.9 trillion (US$129 million)
in revenue last year, rising 6.42 per cent compared to 2015. Some other
international brands which Garco 10 work with include Pierre Cardin,
Burton, Ben Sherman, Zara, Van Heusen, DKNY and Camel.

The textile and apparel industry plays a major role in increasing Vietnam's
prosperity. The Vietnamese textile industry, with more than 3,800
companies, is among the leading export revenue earners. State-owned
enterprises make up just 0.5 per cent of Vietnam’s businesses; however, 75
per cent are joint stock or limited companies. Vietnam ranks fifth worldwide
in textile and apparel exports. The textile and clothing industry employs
over 2 million people. Given the importance this segment is to Vietnam'’s
economy, Garco 10 is recognized for its continuing efforts to expand the
market. It thus receives The BrandLaureate’s Certificate of Recognition.
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Thanh céng tir sdn pham néi dia

Tokyo. .. London . .. Paris. Khi di ngang qua bat ct dai 16 nao & cac kinh d6
thai trang trén thé gidi ngudi ta dé dang bt gap cac sdn pham dugc san
xuat bai Téng cong ty May 10 - CTCP (goi tat la May 10). Kh&i nguén tir mot
doanh nghiép nhd chi tap trung vao cac san pham tre, trai qua kinh nghiém
hon 50 nam hoat dong & Viét Nam gic day May 10 da tr&d thanh mot trong
nhiing cong ty I6n trong nén céng nghiép dét may dang né ro tai Viét Nam.

Cong ty sdn xudt ra khodng 21 triéu thanh phdm méi nam, trong dé han
80% dugc xuat khdu sang cac nuéc My, EU, Nhat Ban va Hong Kéng. May
10 hién c6 12.000 nhan vién va 18 nha may dang hoat déng trai rong khap
tam tinh thanh phé.

Nam 2016, May 10 da tang doanh thu hang nam Ién dén 6,42% vugt qua
muc tiéu tang trudng hang ndm la 4%. Nam 2017, cdng ty dat muc tiéu tang
6% doanh thu so véi ndm truéc. Cong ty May 10 cé tru s& tai Ha NOi ndm
2016 da tang muic doanh thu hang nam lén dén 2,9 ngan ty Viét Nam déng,
tuong duong vdéi 128 triéu dé la My. Dén nam 2017, cong ty dat muc tiéu
dat 3,1 nghin ty dong (136 triéu dé la My) doanh thu va 62,5 ty déng (2,76
triéu do6 la My) lgi nhuan.

Viét Nam ndm trong top 5 nuéc xuat khau hang may mac 16n va dugc ky
vong sé vugt qua Trung Quéc — nudc dang dugc xem la noi san xuat hang
dét may hang dau thé gidi. Nhung nudc ta Viét Nam dang dugc cac thuong
hiéu va nha ban Ié quéc té nham dén lam noi san xuat lan thi trudng tiéu
dung: Vé diéu kién lam viéc, Viét Nam dang hoc hoi tir Bangladesh va da tién
hanh thanh tra chinh phti cdc nha may san xuat hang may mac cia minh ti
nam ngoai. Mét s6 ca nhan tham chi lén tiéng vé mot cudce pha cach cach
mang thiét ké khi ma nudc ta dang chuyén tir cong nghiép thai trang nhanh
sang thai trang bén ving.

Mé rong nhan dién thuong hiéu

Trong nhitng ndm gan day, May 10 da cliing c6 thém vi thé thuong hiéu cuia
minh bang cach xuat san pham sang Nhat Ban théng qua Uniglo va Aeon.
Doanh thu xuat khdu cGa May 10 sang Nhat Ban chiém hon 12% téng kim
ngach xuat khiu ctia Téng cong ty, véi doanh thu dat 2,9 ngan ty déng (129
triéu USD) trong nam ngoai, tang 6,42% so vGi nam 2015. Mot s6 thuong
hiéu quoc té khac hgp tac cing May 10 bao gém Pierre Cardin, Burton, Ben
Sherman, Zara, Van Heusen, DKNY va Camel.

Nganh dét may déng vai trd trong yéu trong cong cudc dua Viét Nam di dén
thai ki phon vinh thinh vugng. Nganh dét may cda Viét Nam véi hon 3.800
cobng ty Ia mét trong nhiing nganh dan dau vé doanh thu xuat khiu. Doanh
nghiép nha nudc chi chiém 0,5% doanh thu trén téng s6 cac doanh nghiép
tai Viét Nam, trong d6 75% dén ti cac cong ty ¢ phan hodc TNHH. Viét Nam
ding thu ndm trén toan thé gidi vé xuat khiu san phdm may mac. Nganh
dét may tao ra viéc lam cho hon 2 triéu ngudi lao dong. Chinh vi vai tro cta
tap doan déi vai nén kinh té Viét Nam quan trong nhu thé, May 10 dugc trao
gidi thudng Thuong hiéu xudt sac BrandLaureate cho nhirng né lyc lién tuc
md rong thi truong.
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BRAND REGOGNITION IN
CONSUMER - TEA

The Perfect Brew

It has been said that the scent that drew the French to the region was the
powerful and pure aroma of Vietnamese tea. There may be some credence
to that as the French colonialist built cultivation research institutes in Phu
Ho (PhuTho), Bao Loc (Lam Dong), Pleiku (Gia Lai) and established a nursery
containing 27 tea varieties and a tea production factory on Phu Ho farm
during their stay in Vietnam. By August 1945, there were 13,585 ha of tea
plants around the country, producing 6,000 tons of dried tea, black tea,
green tea and scented tea. Needless to say, by then, Vietnamese tea was
well established and much in demand.

Visionary Tea Planters

Future Generation Company (FGC) was established in 1996 with the vision
of becoming a leading producer of bulk tea and teas under private brands.
FGC has certainly made its mark on the industry by developing itself rapidly
by continous investment in research and development as well as meticulous
adherence to strict quality standards. It has successfully developed itself
into the largest group in the Vietnamese tea industry with 15 tea factories
dotted around the country. Currently, FGC’s total annual export sales reach
nearly 20,000 tons of tea. FGC exports a wide variety of teas such as Black
Orthodox Tea, CTC Black Tea, Green Tea, Oolong tea and Jasmine Tea to over
50 countries world wide.

FGC has a large number of factories and plantations, and it has invested in
the requisite technology to allow to it to meet various customer demands.
It is able to meet orders ranging from just a single pallet to several million
kilograms in containers. FGC also has the capability to produce tea utilising
different packaging materials including cartons, duplex boxes, soft bags,
pyramid tea bags, double chamber tea bags with or without heat seal
envelope, single chamber tea bags, and traditional round tea bags. It also
able to produce all manner of non- and flavoured teas such as the ever
popular Jasmine and Earl Gray varieties. It can also make blended teas using
leaves from other sources such as India, Sri Lanka and Bangladesh.

Certified Producer

FGC'scommitmentto excellenceis reflected by its international certifications
which include ISO 22000:2005 and HACCP code 2003. It also has a number of
prizes to its name, further enhancing its reputation. These include Reliable
Exporter Awards of the year 2006, 2007, 2008, 2009 by the Ministry of
Industry and Trade, Business Excellences Award by Vietham Committee for
International Economic Cooperation and E-Trade News, Reliable Customers
of ANZ Bank, Vietcombank, and Vietnam Values (Vietnam National-brand
program for Cozy — one of 43 national recognized by the government and
is the unique representative for the tea industry in this program). The latest
award to join this long list is BrandLaureate’s Certificate of Recognition.
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Thiic uéng Ién men hoan hao

Ai d6 da ndi rang mui huong da quyén ri ngudi Phap dén vai Vit Nam la
mui vi néng nan va thuan khiét ctia ché Viét Nam. Y niém dé dugc cho la c6
khai nguon ti khi thuc dan Phap xay dung cac Vién nghién ciu trong trot
& Pha H6 (Phu Thao), Bao Loc (Lam Déng), Pleiku (Gia Lai), va mé& mot vuan
uam chira 27 gidng ché va mot nha may san xuat ché & néng trai Phi HO6
trong suét thai gian Phap dé hé Viét Nam. Bén thang 8 nam 1945, da co
13,585 héc-ta ché trén khap dat nudc, Viét Nam cling san xuat han 6.000
tan ché kho, ché den, ché xanh va ché tham. Hitu xa tu nhién huong, ké tur
do, ché Viét Nam da phét trién va trd thanh thic uéng thiét yéu, khong thé
thi€u clia ngudi thich thudng thuc tra.

Ngu®i gieo tréng c6 tam nhin xa

Cong ty Future Generation (FGC) dugc thanh 1ap vao nam 1996 véi tam thé
trg thanh céng ty tu nhan dan dau vé san xuat ché va cac loai tra s6 lugng
I6n. FGC da tao dugc dau &n trong nganh nhg su phat trién nhanh chéng
bang cach dau tu lién tuc vao nghién cliu va phat trién ciing nhu tuan thu
chat ché cac tiéu chuan chat luong nghiém ngat. FGC da thanh céng tré
thanh tap doan I6n nhat trong nganh cong nghiép ché Viét Nam vai 15 nha
may ché phan bé khap dat nudc. Hién tai, téng doanh thu xuat khau hang
nam ctia FGC dat gan 20.000 tan ché. FGC xudt khiu nhiéu loai ché nhu Che
den Chinh théng, Ché den CTC, Cheé xanh, Tra O long va Tra hoa nhai dén
han 50 quéc gia trén toan thé gidi.

FGC s6 hiu s6 lugng 16n cac nha may va don dién, thém vao dé cong ty
cling ddy manh dau tu vao yéu t6 cong nghé dé dap ung nhu cau da dang
clia khach hang. Céng ty c6 thé dap ting cac don dat hang ti chi mét thung
g6 dén vai triéu can trong cac container. FGC cling c6 thé san xuat dugc ché
dung trong céc vat liéu déng goi khac nhau bao gébm thung gidy, hop song
cdng, tii mém, tui tra hinh chép, tui tra hai budng c6 hoadc khong cé vo boc
nhiét, tdi tra budng don va tui tra tron truyén théng. Khéng chi vay, FGC con
c6 kha nang san xuat tat ca cac loai tra huong vi nhu cac loai tra Jasmine va
Earl Grey phé bién. Cong ty cing c6 thé pha tron véi cac loai la c6 ngudn
g6c ti An Do, Sri Lanka va Bangladesh.

Nha san xuat duoc chiing nhan

Cam két vé chat lugng clia FGC da dugc minh chiing qua céc giai thuéng
quoc té nhu 1ISO 22000: 2005 va ma HACCP nam 2003. Nhiing giai thudng
ca nhan cling nang tam danh tiéng clia cong ty. Nhiing giai thudng ay bao
g6bm gidi Doanh nghiép xuat khiu uy tin vao nam 2006, 2007, 2008, va nam
2009 ctia B Cong Thuang, Gidi thudng kinh doanh xuét sac ctia Uy ban hop
tac kinh t€ qudc té va bao E-Trade News, Khach hang uy tin ciia Ngan hang
ANZ, Vietcombank va Vietnam Values (Chuong trinh thuong hiéu quéc gia
Viét Nam cho Cosy - moét trong 43 thuong hiéu quéc gia dugc chinh phu
cdng nhan va la dai dién duy nhat trong nganh cong nghiép ché & chuang
trinh nay). Giadi thudng mdéi nhat ma cong ty nhan duoc gan day la Giai
thudng Thuong hiéu xuat sac BrandLaureate.
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CERTIFICATE OF RECOGNITION

BRAND REGOGNITION IN
TRAVEL & TOUR SERVICES

Home Ground Advantage

Many tourists seek the hidden treasures each destination has to offer, away
from the obvious, overcrowded tourist traps. Indochina Travel Services
(ITS) uses its unrivalled knowledge of the region to deliver truly authentic
personal experiences and outstanding travel products. Founded in 1995,
ITS was one of the first tour companies authorized by the Vietnam National
Tourism Authority, and has a distinguished reputation of providing quality
journeys throughout Southeast Asia. It is an innovative destination tour
company, which consistently provided expert quality consultancy to create
the finest tour and travel itineraries, while maintaining its goal of 100%
customer satisfaction and vision of sustainable development.

ITS proudly proclaims that it is able to imbue every trip with personal
meaning by virtue of Indochina being its stomping ground. Its excellent
programmes feature no shopping expeditions and avoid the overcrowded
tourist destinations. Its itineraries offer tourists a unique travel experience
by dwelving deeper into local life in Indochina.

Personalised Service

ITS practices a Same-Day-Response policy for all quote requests. Once
received, a customer’s quote is assigned to a specialist who will manage
the request personally and handle each case from beginning to end, to
ensure professional communication and quick action to get you the results
you want. Its experienced agents and professional trip planners have been
selectively chosen to work at ITS because of their professionalism, language
skills, industry experience, and their insightful understanding of every
client’s individual needs. ITS proudly claims they are uniquely qualified to
provide extraordinary, tailor-made proposals every time, within the client’s
budget.

ITS provides hotlines services, 24/7 -365 days a year! The company offers
personal service when clients need it. The staff coordinate closely with
the embassies, airlines, and international medical care providers. ITS Ltd.
is registered and licensed in Vietnam by the Vietnam Administration of
Tourism, and is a proud member of IATA (The Air Transport Association),
USTOA (United States Tour Operators Association) and IAGTO (International
Association of Golf Tour Operators).

Best Prices Guaranteed

ITS supplies services only to travel industry professionals, travel agents,
tour operators and airlines partners at the best possible industry pricing.
This includes supplying B2B XML services through a dedicated Travel Agent
portal into their website. It provides Vietnam Hotel Inventory, Transfer and
Sightseeing API to OTAs and Airlines.

ITS is the official GSA of Vietnam Airlines in Canada and Passenger Ticketing
Agents for all main Airlines in Vietnam, Cambodia and Laos. It provides
ticketing services for Groups, FITs from Gateways as well as domestic
flights within Vietnam and Indochina at the lowest possible prices. This
combination of best travel deals alongside a personalised service designed
to provide travellers with the best possible experience in Indochina earns
ITS BrandLaureate's Certificate of Recognition.

WORLD AWARDS
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Loi thé san nha

Thay vi dén véi nhitng dia diém du lich déng duc, 6n ao va qua néi tiéng,
nhiéu du khach cé hiing tha tim dén véi nhimg diéu bi an ma méi vung dat
mang lai. Dich vu du lich Indochina (ITS) tan dung su am hiéu tudng tan vé
tiing ving mién dé mang dén cho du khach nhiing trai nghiém ca nhan
thuc su cling véi cac san pham du lich doc dao. Pugc thanh lap vao nam
1995, ITS la mot trong nhiing cong ty du lich dau tién dugec Co quan Du lich
Qudc gia Viét Nam cong nhan; ITS ndi ti€éng véi viéc chuyén cung cap cac
chuyén du lich chat lugng trén khdp Déng Nam A. ITS la cong ty I hanh,
mét dia chi tin cdy vdi dich vu tu van chat lugng chuyén nghiép dé cung
cap cho khach hang nhiing tour du lich cting nhu lich trinh du lich tét nhat,
trong khi van duy tri muc tiéu 100% la su hai long ctia khach hang va tam
nhin phat trién bén vimg.

ITS tu hao tuyén bé rang céng ty cé thé dé lai dau an cho moi chuyén di voi
trai nghiém ca nhan riéng biét bdi vi d8i vai ITS, Dong Nam A chinh la nha.
Cac chuong trinh du lich tuyét vai cta ITS khong c6 cac chuyén di tham
guan mua sdm déng thai tranh xa cac diém du lich qua dong duc. Lich trinh
du lich cta ITS mang d@én cho khach du lich trai nghiém du lich doc dao
bang céch di sau hon vao cudc séng ctia ngusi dan ban dia & khu vic Dong
Nam A.

Dich vu ca nhan héa

ITS thuc hién chinh sach Phan héi ngay trong ngay doi véi tat ca cac dé nghi
cta khach hang. Sau khi nhan dugc 16i phan héi, méi dé nghi clia khéach
hang sé dugc phan cho mét chuyén gia, ngudi sé truc tiép quan ly yéu cau
ca nhan va xt ly ting trudng hgp mét tir dau dén cuéi, diéu nay dam bao
qua trinh trao déi thong tin chuyén nghiép va phan hoéi nhanh chéng giup
mang lai két qua tét nhat cho khach hang. Nhiing dai ly giau kinh nghiém
va nhiing chuyén vién du lich chuyén nghiép da dugc chon loc ky ludng
dé lam viéc tai ITS nha ky nang chuyén nghiép, kha nang giao ti€p, kinh
nghiém trong nganh va hiéu biét sdu sac ctia ho vé moi nhu cau ca nhan cla
khach hang. ITS tu hao tuyén b6 rang céng ty la dia chi duy nhat mang lai
céc lich trinh riéng biét, phu hop véi moi thai diém mién la ndm trong ngan
sach clia khach hang.

ITS cung cap dich vu dudng day néng, 24/7 -365 ngay mét nam! Bat cr luc
nao ban hay khach hang cta ban can chung t6i, chiing téi déu sdn sang.
Chung t6i hgp tac chdt ché véi cac dai si quan, cac hdang hang khéng va
cac nha cung cap dich vu cham soc y té qudc té. Cong ty ITS dugc dang ky
va cap phép tai Viét Nam béi Téng cuc Du lich Viét Nam, va vinh du 1a thanh
vién clia IATA (Hiép héi Van tai Hang khéng), USTOA (Hiép héi cac nha diéu
hanh tour du lich Hoa Ky) va IAGTO (Hiép héi cac nha diéu hanh tour du lich
golf quéc té).

Muic gia canh tranh

ITS chi cung cap dich vu cho cac céng ty chuyén vé du lich, dai ly du lich,
cong ty I hanh va cac d6i tac hang khéng véi muc gia tét nhat. Diéu nay
bao gém viéc cung cap dich vu B2B XML théng qua céng théng tin ctia Cuc
du lich chi co tai trang web clia ching téi. Dich vu cung cap giao dién Con
phong, Chuyén phong va Dia diém du lich tai khach san Viét Nam cho OTAs
va cac hang hang khong.

ITS I1a dai ly chinh thic cta Vietnam Airlines tai Canada va cling la dai ly
béan vé cho hanh khach cho tat ca cac hang hang khong chinh tai Viét Nam,
Campuchia va Lao. ITS cung cédp dich vu béan vé cho cac nhém du lich, khach
I& tir Gateways cling nhu cac chuyén bay néi dia & Viét Nam va Péng Nam
A véi gia thap nhét c6 thé. Viéc phéi hgp lich trinh du lich hgp ly nhat cling
véi dich vu dugc ca nhan hoa, mang lai cho khach du lich nhiing trai nghiém
tuyét voi nhat 8 Péng Nam A da giup ITS nhan dugc Gidi thuéng Thuong

hiéu xuat sac BrandLaureate.
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CERTIFICATE OF RECOGNITION

BRAND REGOGNITION IN
RETAIL — CONVENIENGE STORE

From Texas to Hanoi

With origins going back to 1951 in El Paso, Texas, US, Circle K is Known
internationally for providing quality products and good customer service.
With over 16,000 associates around the world, today, there are more than
6,000 Circle K stores across the United States and over 14,000 international
locations in seven other countries including Japan, Hong Kong, The Republic
of China, Indonesia and Vietnam.

Circle K Vietnam is the first international convenience store chain in the
country. Opening its first store in December 2008, the chain has nearly 400
stores in Ha Noi, Ha Long, Ho Chi Minh City, Vung Tau and Can Tho. The chain
also has plans to expand its stores to fulfill the demand of their customers
across the country.

With the mission to continuously provide optimal solutions by creating
an exciting, pleasant and safe shopping environment for customers, Circle
K’s vision is to be the most preferred convenience store chain in Vietnam.
Through a wide selection of quality products and food services, fast and
friendly customer service, Circle K's management and staff continue to work
on their company’s mission - to meet their customers’ diversified demands
every day.

Offering Food to Services

The convenience store provides a diverse range of products and services, all
of high quality and value for money. A one-stop centre, Circle K provides its
customers with a wide range of beer and coolers from local and international
brands as well as genuine wine and liquor products. Circle K also offers soft
drinks, energy drinks, sport drinks, coffee, tea, juices to its patrons.

When it comes to food, Circle K Vietnam offers customers a wide range
of products. From candy and biscuits to dairy and deli, the wide array of
delectable food are available for all age groups and tastes. Customers
are also able to make their own cup of hot noodles using the free water
available at their stores. Circle K stands out among convenience stores
for its “Fresh & Delicious” range, covering a wide range of products from
international and local Vietnamese food - such as mixed noodles, dim sum,
onigiri, sandwiches and dessert. The store also offers a variety of health and
beauty products.

Circle K also provides a variety of services such as card payments, ATM,
sim cards, laundry and online game cards for their local and international
patrons.

Improving For Now & Future

Always looking to provide customers with updated products and services,
Circle K made its mark by being the pioneer convenience store franchise to
partner with event organizers, event ticket distributors, making it possible
for customers to purchase tickets to events at their stores.

Opening 24 hours and 365 days a year, Circle K's philosophy is to bring
convenience to their customers and this will continue to be the company’s
vital point in the future. No matter which Circle K store customers visit, they
will be able to experience shopping with ease, comfort and convenience.

Tu Texas t6i Ha Noi

C6 nguén géc 6 El Paso, Texas, US ti nam 1951, Circle K dugc qudc té biét
dén bai viéc cung cap cac san pham c6 chét lugng va dich vu khach hang
tuyét vai. Véi khoang hon 16,000 cong tac vién trén toan thé gisi. Ngay nay,
c6 khodng hon 6000 clra hang Circle K tai doc US va hon 14,000 dia diém
trén khap thé gidi tai 7 quéc gia bao gom: Nhat, Hong Kéng, Trung Quéc,
Indonesia va Viét Nam.

Circle KViét Nam la chudi ctra hang tién Igi dau tién tai dat nudc nay. Tu cla
hang dau tién vao thang 12/2008, dén nay chudi da cé gan 400 cta hang tai
Ha N6i, Ha Long, thanh phé H6 Chi Minh, Viing Tau va Can Tho. Chuéi ciing
c6 ké hoach nhan rong thém céc clra hang dé dap ting nhu cau ctia khach
hang trén khap ca nudc.

VGi sit ménh lién tuc cung cdp cac giai phap t6i uu bang viéc tao ra mét moi
trudng mua sam tha vi, dé chiu va an toan cho khach hang, tam nhin ctia
Circle K la tré thanh chuéi ctia hang tién loi dugc ua thich nhat tai Viét Nam.
Théng qua viéc lua chon céac sdn pham chat lugng va dich vu thuc pham,
dich vu khach hang nhanh chdng va than thién, ban lanh dao va nhan vién
Circle K ti€p tuc hoan thanh s&t ménh ctia ho dé€ dap ing nhu cau ngay cang
da dang ctia khach hang méi ngay.

Cung cap thuc pham dén dich vu

Ctra hang tién Igi cung cap lugng san pham va dich vu da dang, tat ca déu cé
chat lugng cao va dang dong tién. La trung tam 1 ctra, Circle K cung cap cho
khach hang cia minh lugng I6n bia va mdy lam mat tif cac nhan hiéu trong
nudc va quéc té cling nhu cac sdn pham rugu va rugu chinh hang. Circle K
cling cung cap nuGc ngot, nudc tang luc, d6 uéng thé thao, ca phé, tra, nuéc
sinh t6 cho cac khach hang trung thanh.

Veé thuc an, Circle KViét Nam cung cap cho khach hang rat nhiéu san pham.
TU keo, banh bich quy cho dén sita va d6 ngudi, moét loat cdc mén an phu
hgp véi nhiéu Ida tudi va thi hi€u khac nhau. Khach hang cé thé tu lam mot
c6c mi néng bang viéc st dung nudc cé san tai clfa hang. Circle K ndi bat
gilta mot loat cac clfa hang tién Igi béi dong san pham “tuci va ngon’, gém
rat nhiéu san pham ti quéc té cho téi cac dac san cda Viét Nam nhu: mi,
bun, dimsun, onigiri, sandwiches va d6 trang miéng. Clta hang ciing cung
cap rat nhiéu san pham t6t cho stic khoée va séc dep.

Circle K cling cung cap rat nhiéu sdn pham dich vu nhu: thé tin dung, ATM,
sim dién thoai, thé game, giat la cho cac khach hang quen trong va ngoai
nudéc.

Cai thién cho hién tai va tuong lai

Ludn ludn tim cach cung cap cho khéach hang nhiing sdn pham va dich vu
mai nhat, Circle K tao dau an khi trg thanh thuang hiéu nhugng quyén tién
phong trong viéc hgp tac vai cac nha té chic, phan phéi vé su kién dé gitp
khach hang c6 thé mua vé téi cac su kién dé dang hon tai cac clfa hang.

MG clia 24h mét ngay va 365 ngay 1 nam, triét li ctia Circle K la mang lai su
tién lgi cho khach hang va diéu nay tiép tuc la diéu ma céng ty huéng téi
trong tuong lai. Bat ké khach hang nao ghé tham ctia hang cua Circle K, ho
déu dugc trai nghiém mua sdm mét cach thodi mai, dé dang va thuan tién

nhat.
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POSITION YOUR BRAND HIGHER KEEP THE GOOD,

BY STRIVING TO BE A STRONGER THE GREAT AND THE GLORIOUS
AND GREATER BRAND. T0 CREATE YOUR BRAND LEGACY

- DR. KKJOHAN 77 - DR. KKJOHAN
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