


04
APBF The AsiA PAciFic 
BrAnds FoundATion

05
BoArd oF Governors oF 
The AsiA PAciFic BrAnds 

FoundATion

06
Theme rATionAl

07 08
The TroPhy messAGe By The PATron oF 

The AsiA PAciFic BrAnds 
FoundATion

09
messAGe By The chAirmAn 
oF The AsiA PAciFic BrAnds 

FoundATion

10 11
messAGe By

The PresidenT oF The 
BrAndlAureATe

messAGe By
The ceo oF 

The BrAndlAureATe

13
The BrAndlAureATe

BumiPuTerA
liFeTime AchievemenT

BrAndleAdershiP AwArd

17 21
The BrAndlAureATe

BumiPuTerA BrAndPreneur
mAn oF The yeAr AwArd

The BrAndlAureATe
BumiPuTerA BrAndPreneur
womAn oF The yeAr AwArd

25
The BrAndlAureATe

BumiPuTerA sTrATeGic BrAnd
PArTner oF The yeAr

29 61
The BrAndlAureATe

BumiPuTerA siGnATure
BrAnd AwArds

The BrAndlAureATe
BumiPuTerA corPorATe

BrAndinG AwArds

table of

contents



THE ASIA PACIFIC 
BRANDS FOUNDATION

THE WORLD’S BEST BRANDS

THE BOARD OF 
GOVERNORS 

Tan Sri Dato’ Hamad 
Kama Piah bin
 Che Othman

Tan Sri Dato’ Sri 
Dr. Teh Hong Piow

Tan Sri Leong 
Hoy Kum 

 Dato’ Jimmy Choo,
OBE 

 Professor Emeritus 
Tan Sri Dato’ Sri Paduka 

Dr. Lim Kok Wing 

Tan Sri Dato’ Seri 
Dr. M. Mahadevan

Tan Sri Datuk Seri 
Tony Fernandes,OBE

Dato’ Sieh Kok Chi

Tan Sri  Dato’ Seri 
Darshan Singh Gill 

YBhg. Tan Sri Datuk 
(Dr.) Haji Mustapha 

Kamal

Tan Sri Datuk 
Dr. Augustine 

Ong Soon Hock

Puan Sri Datin Seri 
Dr. Susan S.C. Cheah

 Dato’ Anne Eu 

Tunku Dato’ Seri 
Shahabuddin Tunku 
Besar Burhanuddin

Dato’ Seri Dr. (Hj.) 
Mohamed Mydin 

bin Md. Musa

Ms. Amber Chia

Tan Sri Dr. Ramon 
Navaratnam 

Dato’ Lawrence 
Chan Kum Peng 

Dato’ Dr. Sheikh 
Muszaphar Shukor 

Al Masrie

Datuk Lee  
Chong Wei 

 Mr. Alex Yoong

Rear Admiral 
Tan Sri Dato’ Seri 

K. Thanabalasingam
(Rtd.)

Dr KKJohan
President

Tun Dato’ Sri Haji 
Abdullah Ahmad Badawi

Patron

Y.M. Raja Datuk Ropiaah 
binti Raja Abdullah
Secretary General 

 Chew Bee Peng
CEO

Tan Sri Rainer Althoff
Chairman

Founded in 2005, the Asia Pacific Brands Foundation (APBF) is the world’s only branding 
foundation and a non-profit organization dedicated to developing brands in a myriad of 
business backdrops. It is led by its Patron, H.E. Tun Dato’Sri Haji Abdullah Ahmad Badawi, 
the fifth Prime Minister of Malaysia, together with a Board of Governors who are experienced 

captains of industries and established brand icons.

“The brand is the business and the business is the brand”, sums up the importance of brands 
and branding in today’s business landscape. Brands are the catalysts that transcend achieving 
objectives, making profits or establishing one’s status so that it appeals to consumers. In 
reality, consumers’ buying preferences are determined by the way brands attract and engage 
them.  It is therefore crucial that organizations realize the importance of brands and branding.

Likewise, consumers must also be educated and informed on the qualities of good brands 
and best branding practices.  This is where the APBF steps in to develop the art and science 

of branding.

The APBF takes an active role in identifying and nurturing outstanding brands on an international 
platform. The Foundation continuously champions its mission to educate and communicate 
the “value of branding” with the concept that brand culture, combined with good practices will 

give brands the edge in this competitive environment.

Starting off on a modest note with the publication of branding articles in local media, the 
APBF has grown to become the authority in brands and branding and established its global 
footprints. The BrandLaureate Awards conceptualized in 2006 has become the most prestigious 
and coveted branding awards in the world. The APBF has moved on to include the SMEs Best 
Brands Awards, the Brand ICON Brand Leadership Awards, the Halal Best Brands Awards, the 

CEO Best Brands Awards and the CSR Best Brands Awards. 

In 2017, it launched The BrandLaureate World Special Edition Awards in Ho Chi Minh City, 
Vietnam, followed by Singapore and Hanoi in 2018. The APBF continues its global journey as 
it brings this prestigious Award to the world, providing brands with a platform to stamp their 

mark internationally.

Never one to rest on its laurels, the APBF has embarked on new initiatives such as the publication 
of its brand magazine, quote books and e-learning courses. With a brand gallery that houses 
over 400 international BrandLaureate personalities at its headquarters in Malaysia, the APBF 
is a branding powerhouse that never sleeps as it continues to motivate, encourage and inspire 

brands to achieve brand excellence and become global brands of distinction.



Bumiputera brands have come a 
long way and have weathered the 
most trying times of establishing 
their brands in today’s competitive 
business environment. Some have 
succeeded,  some have not.  To those 
that have succeeded, are you happy 
with what you have? Are you satisfied 
with your current position? Do you 
want to achieve more, be the market 
leader in Malaysia and a global 
leader.  Remember, global brands 
started small and eventually reached 
their desired position with the right 
branding and a positive mindset.

For those who have yet to succeed, are 
you taking the right path in building 
your business and your brand?

Success is not achieved overnight 
but a continuous journey of growth, 
where opportunities and challenges 
present themselves, and how you as 
the brand leader respond  to these 
scenarios with your enterprising spirit 
and ingenuity.

Bumiputera brands play an important 
role in the country’s economy. Through 
the years, they have contributed to the 
country’s Gross Domestic Products, 
create business and employment 
opportunities. Their success is 
important to our nation as it is an 
indicator of the nation’s economic 
transformation policies. It is also a 
key indicator of the country’s growth 

and development. Hence, there is a 
need for Bumiputera brands to push 
the envelope to build their brands 
and soar to establish their footprints 
to keep up with the competition. And 
this can only happen if, they have a 
deep understanding that brands are 
key drivers of growth and the lifeline 
of their business.

The Asia Pacific Brands Foundation, 
the world’s only brands and branding 
foundation believes in empowering 
Bumiputera brands to be strong and 
successful. The notion of putting 
brands first has always been at the 
core of our existence in promoting 
brands and branding in the world. 
By  encouraging   Bumiputera brands 
to rise up to greatness would bring 
out the best of Bumiputera brands 
as they strive towards delivering 
excellent quality, innovative and 
relevant products and services to the 
community.  This would eventually add 
value and elevate Brand Malaysia’s 
standing globally.

Yes, Bumiputera brands, you hold an 
important role in building a thriving 
and robust Brand Malaysia. You are 
the bedrock and foundation of the 
country’s economy and your success 
reflects the success of Malaysia and its 
people.
Rise up to the challenge as you have 
the capacity and attributes in you to 

build a great brand and stamp your 
position as a brand leader.

Now is the time to go forth and conquer 
the world with your enterprising spirit. 
Do not shy away from of challenges 
as challenges make you stronger and 
more resilient. 

Remember, time and tide waits for 
no man and if you do not seize the 
opportunities now to conquer the 
world with your brand, you will lose 
out on the opportunities.

Build your brand and build it to be 
deserving of The BrandLaureate 
Bumiputera BestBrand Awards, the 
country’s most prestigious  Award 
that is specially crafted to bring 
out the strength and uniqueness of 
Bumiputera brands, an Award that 
recognizes and acknowledges the 
best of Bumiputera brands.

You cannot be wrong with The 
BrandLaureate Bumiputera BestBrand 
Awards as it is the ultimate branding 
award that provides you with the best 
platform to soar and a must have for 
your business.
 
Remember, one Good Award is Good 
Enough and The BrandLaureate 
Bumiputera BestBrand Awards Has it 
All, Says it All and Does it All.

THE THEME
A celebration for greatness in every brand sends out an 
indelible message of victory and success to the world, as it 
watches and waits for a gem of one nation to rise and to 
create waves for a better tomorrow. 

The BrandLaurete Bumiputera BestBrands Awards 2018 
trophy is in a class of its own and epitomizes the theme 
of the Awards “The Pride of Bumiputera Brands, The Pride 
of The Nation.” The trophy has a touch of extraordinary 
craftsmanship which symbolizes the importance of strong 
Bumiputera Brands in the world.     

The trophy is crafted and plated in 24K gold, the fronds 
represents the strong Bumiputera brands rising up and 
soaring to greatness as it springs out from the base, 
ascending upwards and stretching out to receive the world. 
From the remarkable dynamic tensions of the compact 
body of the sculpture, the graceful fronds incorporate all 
branding elements interdependently to bring out the best of 
quality and standards in brands and branding. The fronds 
also embody the strength and superiority that displays the 
solidarity of the brand.

The 14 fronds represent the 14 states of the country and 
the three strips in every frond symbolizes ‘Cemerlang, 
Gemilang & Terbilang’ which translates to Brilliant, Glorious 
and Distinguished - which best represent Bumiputera 
brands. With these characteristics embedded in the trophy, 
the brand will be in the position to go global. The global 
reach is the ultimate objective of every brand. 

This trophy is a stunning showcase of our finest craftsmanship 
to bring out the pristine and opulence of all Bumiputera 
brands that are worthy and deserving.    

THE GLORY OF
THE TROPHY



You stand among remarkable Bumiputera brand leaders 
here tonight. Syabas!

Recognition which ties a brand to the land it is from is vital in the forging of a 
brand’s identity. In other words, when a brand is acknowledged as a fixture of 
the land it originates from, the previously two-dimensional entity essentially 
transforms and merges into wholeness with its motherland – becoming 
both intrinsic and inseparable. This sort of recognition is all-embracing and, 
quite literally, makes a brand feel very much at home in its own country, duly 

accepted and respected by others in the land.

The importance of acceptance by one’s peers cannot be underrated. This is 
true for individuals from all walks of life – from schooling days to working life. 
In business, approval is pivotal for a company to be recognized as ‘one of the 
boys’. Such peer acceptance is ultimately triumphed by being looked upon 

admirably as a leader among that same group of peers.

The BrandLaureate Bumiputera BestBrands Awards 2018 attests to brand 
leadership in a way that transcends beyond any reservation or doubt that a 
brand is indeed the best – as it is confirmed by the very best – the Asia Pacific 

Brands Foundation!

As a recipient of this inaugural Award, you now in fact take on the role of a 
trendsetter who will pave the way for others who are to follow in the footsteps 
of the brand in the future. The significance of this, as is that of every beginning, 
every first, every breaking of barriers, is great. What this fundamentally 
means is everything that you have become today, which is mirrored through 
this exquisite Award, alters you from a high-achiever brand to a breakthrough 
brand in the land; and your very Brand DNA will become coveted guidelines 
which will form the basis of what others will hope to emulate as they seek to 

imitate your greatness in the future.

As you clasp the Trophy bearing triple strips on each of its nationalistic 14 
fronds, bask in the vibes of ‘Cemerlang, Gemilang & Terbilang’ which emanate 
luminously from it – transforming you into a brand of leadership and secure 

standing in the nation and beyond.

Welcome to the initial The BrandLaureate Bumiputera BestBrands 
Awards 2018 by the Asia Pacific Brands Foundation!

The APBF has always championed brands in the international radius. 
While this makes such a brand a global brand, homegrown brands 
and brands which are closer to home also deserve their share of the 
limelight for having performed with utmost excellence locally but via 

global standards.

I would view this milestone to be important in the ‘glocal’ vantage, 
particularly where global standards meet local specifications in 
terms of relevance, delivery of Brand Promises and flawless nation-

centric service.

In essence, when one takes an inward view and look at a particular 
country from a global outlook, a nation is essentially a subset of the 
globe. In other words, every country makes up the world when viewed 
as a whole. From this perspective, localized recognition, collectively, 

amounts to universal acknowledgement of the brand.

Taking a step at a time secures the foundations of a brand. Meeting the 
needs of the local market first is key as that speaks of the foundation 
of the brand. Only when the footing of the brand is a bastion in its 
nation of origin can the brand sustain itself when going international. 
After all, only when the roots of a tree are deep enough can it stand 

secure and endure extreme weather conditions.

May you soar to greatness as the pride of the Bumiputera brands of 
the nation of Malaysia!

Y.A.Bhg. Tun DATo’ Sri hAji 
ABDullAh AhmAD BADAwi

YBhg. TAn Sri rAiner AlThoff

PATron 
of The ASiA PACifiC BrAnDS founDATion

ChAirmAn 
of The ASiA PACifiC BrAnDS founDATion

H. E. Tun Dato’ Sri Haji 
Abdullah Ahmad Badawi Ybhg. Tan Sri rainer althoff



Dr. KKjohAn
mS. Chew Bee Peng

PreSiDenT 
of The BrAnDlAureATe

Ceo 
of The BrAnDlAureATe

Dr. KKJohan
Chew Bee Peng

Bravo! Bravo! Bravo! Words cannot express the satisfaction that 
abounds within my heart as I welcome epitomes of the Bumiputera 

brands to this exalted Awards Gala.

Variety is the spice of life. I am so proud to be a part of something 
remarkably different this year. After over a decade of hosting 
multifarious awards in resoundingly familiar circumstances, the The 
BrandLaureate Bumiputera BestBrands Awards 2018 is definitely a 
landmark in the awards history of this nation as far as the Asia Pacific 

Brands Foundation is concerned.

Everything concerning the selection begins with thorough 
conceptualization, due diligence and extensive market study. After 
careful scrutiny, we came by a real need that exists in the Malaysian 
ecosystem which is as unique and as personalized as an individual’s 
signature. It dawned upon the Foundation that there are requirements 
in the domain of recognition that must first be met in the grand quest 
for institutionalization, internationalization, and overall development 
of the brands and branding sphere as well as fine-tuning of the 

awards industry as a whole.

Having been in the Awards arena for this long a time, I can see what is 
being done here tonight is recorded in the annals of time as a moment 
when the nation’s finest Bumiputera champions take their place 
center stage and celebrate victory in a way that marks dominance, 
sets standards and recalibrates future trajectories for themselves as 

well as for those who wish to pursue the same trail of greatness.

Let me echo a ‘Bravo’ here as I end. Ironically, this is where your 
greatness begins.

I have said it before, and let me say it again – you cannot go wrong with 
The BrandLaureate Bumiputera BestBrands Awards 2018 as it is the 
ULTIMATE BRANDING AWARD that provides you with the best platform to 

soar! I certainly see Bumiputera eagles soaring high here tonight!

As you grasp the 24K gold-plated trophy in your hands, remember that 
the soaring has only just begun. As you have successfully navigated local 
terrain, you are now called, as an ultra Brand Ambassador for the beloved 
motherland of Malaysia, to master the global skies and leave no territory 

unturned!

Indeed, your journey to the halls of Brand Eminence has only just begun. 
Winning The BrandLaureate Bumiputera BestBrands Awards 2018 means 
you are cut out of the right type of cloth – yes, you have what it takes to 
reach for more and stamp your brand’s supremacy in every region of the 
world. Let this sublime Award give you the assurance to keep striving for 

perfection.

As I gaze upon the more-than-deserving winners here tonight, I cannot 
help but feel a slight regret for not imploring the Asia Pacific Brands 
Foundation to fix its ever-vigilant eyes on the great Bumiputera victors of 
this nation even sooner. Still, it pleases me to no end to know that finally, 
Bumiputera brands are being accorded the most meaningful recognition 
available in this blessed nation – happening right here tonight! You are the 
nation’s legacy. And The BrandLaureate Bumiputera BestBrands Awards 
2018 of the Asia Pacific Brands Foundation is exactly the sort of boost 
the good doctor ordered to steer your brands to brand-new plateaus of 

excellence.

Kudus to each and every one of you. You are more than winners – and now 
armed with this Award – you shall indeed be national pacesetters who are 
on the path to global conquest in the coveted brands and branding arena!



The BrAnDlAureATe
BumiPuTerA

lifeTime AChievemenT
BrAnDleADerShiP AwArD

“BE A BRAND MASTER 
TO CREATE A 

BRAND MASTERPIECE 
FOR YOUR BRAND”

Dr. KKJohan
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YBhg. Tan Sri DaTo’ Sri hamaD 
Kama Piah Che oThman

14

Group Chairman 
UMW Holdings Berhad

Tan Sri Dato’ Sri Hamad Kama Piah Che Othman presently 
serves as the Group Chairman of UMW Holdings Berhad. He 
holds an Honorary Doctorate in Economics and Muamalat 
Administration from Universiti Sains Islam Malaysia and 
another Honorary Doctorate in Business Administration 
from Universiti Tenaga Nasional, Masters of Philosophy from 
University of Swansea, United Kingdom and a Diploma in 
Statistics from Universiti Teknologi MARA, Malaysia. He is a 
Senior Fellow of the Financial Services Institute of Australasia 
(FINSIA), a Certified Financial Planner (CFP) of the Financial 
Planning Association of Malaysia and an Honorary Fellow 
and Registered Financial Planner (RFP) of the Malaysian 
Financial Planning Council.

Previously, Tan Sri Hamad Kama Piah served as the President 
& Group Chief Executive Officer of Permodalan Nasional 
Berhad (“PNB”) for almost four decades before retiring 
in 2016. During his 37-year career with PNB, he had been 
involved in various facets of PNB’s operations, including 
investment & portfolio management, real estate investment 
& management, corporate finance & restructuring as well as 
unit trust management. 

Under his watch, PNB has grown tremendously, as seen in the 
almost seven-fold increase in its Asset Under Management 
from RM41 billion when he took office to RM265 billion as 
of August 31, 2016, delivering value creation to more than 
12 million unit holders in the form of cumulative income 
and bonus distribution of RM123.5 billion since 1998. Under 
his leadership, Tan Sri Hamad Kama Piah had also expanded 
PNB’s global footprint by opening international offices in 
major financial capitals such as London, Tokyo, Singapore 
and New York. PNB has also become a formidable real 
estate player on the global scene, with multi-billion ringgit 
acquisitions of landmark commercial buildings in the United 
Kingdom and Australia.

A well-respected corporate leader, Tan Sri Hamad Kama 
Piah had also served on various boards of Malaysia’s 
largest corporations throughout his illustrious career. Post 
retirement, apart from chairing the Board of UMW Holdings 
Bhd., he is also Chairman of E-Lock Corporation Sdn. Bhd., 
a Director of both PFM Holdings Sdn. Bhd. and Professional 
Golf of Malaysia. He also believes in giving back to society 
and amongst causes close to his heart are education and art.

14
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The BrAnDlAureATe
BumiPuTerA BrAnDPreneur

mAn of The YeAr AwArD

“BE A BRAND IN DEMAND
CREATE A COMPELLING NEED 

FOR YOUR BRAND 
THAT NO ONE WILL SAY NO TO”

Dr. KKJohan
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YBhg. DaTo’ Sri nazeri omar
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A man of vision and mission, Dato’ Sri Nazeri 
Omar is always on the move and forever looking 
for opportunities. The founder, President and 
Chief Executive Officer of RF3 World Group of 
Companies, his life’s mission is all about helping 
others to become successful in life. Brought up 
from humble beginnings in Kampung Felda 
Bukit Puchong in Triang, Pahang, his rural life 
was instrumental in driving his dreams of 
attaining a grander and successful life.

Coming from a farming background, Dato’ Sri 
Nazeri Omar found that many jobs that he 
held in his early years were unfulfilling and 
did not give him the satisfaction he craved for. 
He started his career working as an insurance 
consultant, where he learnt the importance of 
first impressions and where he mastered the art 
of marketing. Later he moved on to the import 
and export business for two years and then he 
explored contracting work but found that high 
profits came with high capital investment.

This was when Dato’ Sri Nazeri Omar discovered 
his calling in business networking, the mutually 
beneficial interaction between like-minded 

people from multifarious industries. The fact 
that it could be done anytime and anywhere 
appealed to him as well as the fact that it did 
not need big budgets for success. Together with 
some partners, he founded the e-commerce 
based beauty product company, RF3 World in 
2013. His objective was to give entrepreneurs 
an opportunity and a platform to conduct 
business with small start-up capital. The 
business platform allows an entrepreneur to 
use an easy-to-follow plan to generate good 
profits through a simple business concept while 
being supported by members of an experienced 
management team from various fields.

Due to Dato’ Sri Nazeri Omar’s efforts, his products 
received an outstanding welcome among 
beauty product users in the country and sales 
grew exponentially. The products received rave 
reviews and thousands of glowing testimonials 
from satisfied customers happy with the results. 
With the motto of “Let Your Beauty Shine Inside 
Out”, the products distributed by RF3 World 
created a major positive impact on users. This 
is in line with the company’s purpose of making 
the world a happier and healthier place to live 

in by providing platforms to improve healthy 
habits in its customers.

RF3 World’s bestselling products range from 
Firmax3, O2Max3, CactoMax3, ReviaMax3, 
and SoulMax3 to PrunMax3. The company 
substantiates the efficacy of its product 
scientifically with a team of scientists and 
operates a research and development facility. 
The products’ key ingredients can be traced 
back to the farms and fields where they are 
planted, cultivated and harvested while the 
manufacturing facilities are maintained at the 
highest quality and standards of the industry.

Today after eight years, RF3 World has made 
its presence felt in 51 countries including 
Thailand, Indonesia, Singapore, Philippines, 
Cambodia, Vietnam, Bangladesh, Laos, India, 
USA, Canada, China, Hong Kong, Macau, United 
Arab Emirates and Nigeria. It can be said that 
Dato’ Sri Nazeri and his team have successfully 
fulfilled the dream of building an empire from 
the bottom up and can now be proud of their 
accomplishments.

The BrandLaureaTe BumipuTera 
BrAndpreneur
mAn of the YeAr AwArd

18

President
RF3 World Group of Companies
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The BrAnDlAureATe
BumiPuTerA BrAnDPreneur
womAn of The YeAr AwArD

“A SUCCESSFUL BRAND MAKES 
A MARK 

PAVES THE WAY 
AND 

LEAVES TRAILS 
FOR 

OTHERS TO FOLLOW”
Dr. KKJohan
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mS. aliza ali
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As the Managing Director of Will Group Sdn. Bhd., 
Aliza Ali has been sustaining Chatime’s brand position 
in the Malaysian market. Chatime franchisor La Kaffa 
International has appointed Will Group as the master 
licensor of Chatime Malaysia, starting with four 
Chatime outlets in Malaysia. The four Chatime outlets 
under Will Group are in KL Sentral, Kota Damansara, 
Genting Highlands and Bentong. 

Will Group is the parent company of a number of 
Malaysia’s business development firms operating in 
the mining, construction, and food & beverage (F&B) 
industries. Will Group is the concession holder of one 
of Malaysia’s largest mining operations  where the 
project is masterminded by its team in an effort to 
have smoother river flow as part of the State’s flood 
mitigation project which was initiated by Will Group 
and coordinated by the State’s Irrigation and Drainage 
Department.

Their Food and Beverage (F&B) division, which started 
as early as 1994, was involved in the development and 
the entry of a few international F&B franchises into 
Malaysia. Now it is involved in local market research 
for international brands as well as assisting a number 
of leading F&B franchises in Malaysia, mostly in terms 
of franchising, branding and local marketing.

As part of Will Group’s masterplan in reviving and 
retaining the Chatime brand in Malaysia, Aliza Ali and 
her team plans to open 30 new Chatime outlets in early 
2018, and an additional 40 by mid-2018. 

The BrandLaureaTe BumipuTera 
BrAndpreneur
womAn of the YeAr AwArd

22

Managing Director 
Will Group, Chatime Malaysia
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The BrAnDlAureATe
BumiPuTerA STrATegiC BrAnD 

PArTner of The YeAr

“YOUR BRAND IS THE ANSWER! 
IT IS THE SOLUTION 
AND RESOLUTION 

OF YOUR SUCCESS”
Dr. KKJohan



The BrandLaureaTe
Bumiputera Strategic
Brand partner of the Year 

mARA
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Advancing the Bumiputera
The Majlis Amanah Rakyat (MARA), or the Council of 
Trust for the People, is an agency under the purview 
of the Ministry of Rural Development. It was formed 
to aid, train and guide Bumiputera in the areas of 
business and industry. MARA was formed on March 1, 
1966 as a statutory body by an Act of Parliament as 
a result of the first Bumiputera Economic Congress 
resolution in 1965.The Council is responsible for 
developing, encouraging, facilitating and fostering the 
economic and social development in the federation, 
particularly in rural areas.Besides state-level offices in 
the 13 states of Malaysia and the Federal Territory of 
Kuala Lumpur, MARA operates three overseas offices in 
London, Washington, D.C. and Alexandria, Egypt.

MARA’s vision is to be an outstanding organization of 
trust while upholding the nation’s pride. It has set its 
mission to spearhead the fields of entrepreneurship, 
education and investment to enhance the equity 
holding of the Bumiputera. To do this, MARA has clearly 
defined objectives which include developing successful 
and innovative entrepreneurs, producing a globalized 
human capital with integrity, contributing to equity 
ownership and facilitating the delivery system.

Entrepreneurship Sector 
The Entrepreneurship Sector aims to create wealth 
opportunities through big impact and quick win 

entrepreneurial programs. Itis divided into three 
divisions: Entrepreneur Development Division, 
Commercial Infrastructure Division and Business 
Financing Division.

The Entrepreneur Development Division (BPU) is in 
charge of conducting MARA entrepreneurship training 
programs. Implementation of this entrepreneurship 
program is made through MARA State Office and 
District MARA Office throughout the country.

The Commercial Infrastructure Division (BIK) is in 
charge of supporting economic development through 
the provision of business space lots and conducive 
environment premises, complete with facilities and 
located in strategic and commercial areas. The BIK also 
creates and develops business opportunities in strategic 
industries through collaboration with automotive, food 
& beverage, construction, lifestyle and service industry 
players. 

The Business Financing Division (BPN) is to assist 
Bumiputera Entrepreneurs in starting or expanding 
business in various small and medium industries.

Education Sector
The Education Sector drives education based on 
knowledge, technology and entrepreneurial values 
to develop holistic and balanced human beings. It is 

comprised of four divisions: Education Sponsorship 
Division, Higher Education Division, Vocational and 
Technical Division and Secondary Education Division.

The Education Sponsorship Division (BPP) provides 
educational loan facilities to all eligible Bumiputera for 
higher educational trainings and studies at Foundation, 
Diploma, Bachelor degree, Master degree, Doctorate 
PhD, Medical Specialists and Professional certifications 
levels at any local and international institutions. 

The Higher Education Division (BPT) is responsible for 
planning, monitoring and supervising activities and 
programs run by the MARA Educational Institutions 
(IPMA), which aims to develop human capital that 
are high-minded, skilled and knowledgeable with an 
orientation towards entrepreneurship. 

The Vocational and Technical Division (BKT) is 
entrusted to provide high quality technical education 
and industry-readiness training system geared towards 
producing skilled and knowledgeable manpower that 
is responsive to local and global industry demands.

The Secondary Education Division aims to cultivate 
excellence among students with a major emphasis 
on nurturing highly potential students in the 
fields of Science and Technology  embedded with 
entrepreneurial values and traits.
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The BrAnDlAureATe
BumiPuTerA SignATure

BrAnD AwArDS

“A SMALL STEP IN BRANDING 
CREATES A BIG IMPACT 

IN THE WORLD OF BRANDS”
Dr. KKJohan
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The BrandLaureaTe
Bumiputera Signature
Brand award

ADABI
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Consumer - Spices

Transitioning to Superbrand
Adabi has become a household brand in every 
Malaysian home. Within three decades, the company 
has successfully expanded its business by captivating 
the hearts (and taste buds) of Malaysians with its 
beloved products. Despite being an established 
brand, Adabi is adamant in securing further growth 
of its market share through its latest technological 
advancements as well as its research and 
development (R&D) in high-quality food products. 

Not content with the local market, Adabi has also 
gained various recognitions globally as well. Most 
recently, in addition to food manufacturing, Adabi 
has diversified its portfolio to include the snack 
brand Flamitoz and Kerispi, as well as the pet food 
brand Powercat.

Humble Beginnings
Adabi Consumer Industries Sdn. Bhd. (Adabi) began 
its journey into Malaysian homes in 1984 with its 
founding by Dato’ Syed Manshor Syed Mahmood, 
with the creation of various curry products in a small 
factory located in the Batu Caves Light Industrial 
Area. 

In 1996, due to increasing consumer demand, Adabi 

made the move to its current location in Rawang 
Integrated Industrial Park where the company’s 
production sites, warehouses, corporate office as 
well as administrative facilities are located on a 
four-acre piece of land.

With the vision of the company to become the 
producer of halal and high-quality food products 
that have great taste and which brings good health 
and happiness to mankind on Earth, Adabi has now 
expanded its current portfolio to 285 products with 
more in the pipeline while remaining true to its 
philosophy, “Sajian Istana di Zaman Silam” (Palace 
Dishes of the Past) and its official slogan “Bersih dan 
Asli” (Pure and Authentic).

Since 1984 the company has grown to its current 
size of more than 300K online followers and 28 
worldwide distributors located in Southeast Asia, 
Australia, Japan, the UK, the Middle East and even 
in Mongolia!

Secrets of Success 
Adabi Consumer Industries Sdn. Bhd. aims to 
help local home-chefs by providing quality food 
ingredients to simplify their cooking experience in 
making healthy food for their families. By working 

hand in hand with these home-chefs, the company 
adds cheer to every household through its delicious 
and nutritious food that satisfies the appetite and 
brings the family closer together.

Producing easy to use products of high-quality (ISO 
9001:2015, SIRIM Berhad) and certified halal (JAKIM 
Malaysia and MUI Indonesia) which result in tasty 
dishes while cutting down on preparation time, Adabi 
offers a wide range of local cuisines in addition to a 
growing selection of international dishes, focusing 
on halal and quality ingredients.

In recognition of its world acclaimed halal and high-
quality food products, Adabi has been presented with 
numerous awards locally as well as internationally, 
among them the 22nd International Award for Food 
& Beverage (New Millennium Award), France (2000), 
Superbrands Malaysia (2002), Anugerah Citrawangsa 
Malaysia (2003), The BrandLaureate: The SME’s Best 
Brand in Asia Pacific (2007), BestBrand Food & 
Beverage (Spices & Seasoning 2007), Trusted Brand, 
Gold (Seasoning Product) (2008), Matrade Export 
Award (2018), The BrandLaureate Bumiputera  
BestBrands Awards (2018) and the Anugerah Ibn Al-
Baytar (Food & Beverage), Islamic Excellence Awards 
(2020).
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Food Manufacturing

Malaysia’s Agro Marketing Arm
The Federal Agricultural Marketing Authority, or better 
known as FAMA, was established on 30 September 
1965 for the purpose of supervising, coordinating, 
regulating and advancing the marketing of Malaysian 
agricultural products including importing and 
exporting under the Federal Agricultural Marketing 
Board Act 1965 [Act 141]. FAMA reports directly to 
the Ministry of Agriculture and Food Industry and is 
responsible for the marketing of agro-food products 
such as vegetables, fruits and flowers as well as 
agro-based industrial products.

To drive the domestic and international marketing 
sector, FAMA plays a role in marketing agro-food 
products to expand the market size of agro-food 
products and increase producers’ income. FAMA 
also plays a role in ensuring that agricultural 
products and agro-based industries are available 
and available at affordable prices for consumers. To 
fulfill this role, FAMA has and is intensifying efforts 
to increase efficiency throughout the marketing 
chain by focusing on strengthening supply through 
Contract Farm Programs, expanding market access 
and enhancing local and export market promotion.

AgroMas, the Brand
AgroMas is a brand developed by FAMA which is 
also responsible for marketing the products. FAMA 
had been using the AgroMas brand in assisting the 
development of agricultural products, particularly 
food products manufactured by SMIs, by expanding 
their markets, enhancing profitability of the 
enterprises and adding value to the selected fresh 
produce. Under the processed-food marketing 
division, FAMA focuses on the development of the 
product, the market and the entrepreneur.

This approach has helped the agro-based processed-
food entrepreneurs to become FAMA vendors. The 
agricultural products carrying the AgroMas branding 
must conform to quality and standards set by FAMA 
and must undergo a stringent assessment procedure. 
Before the food products could adopt the AgroMas 
branding, FAMA would identify those with high 
market potential by carrying out assessment based on 
factors such as factory hygiene, customer’s feedback 
and capability of the product in meeting market 
demands. Only after passing a stringent assessment 
procedure would the FAMA committee decide 
whether the product is fit to bear the AgroMas label. 
For the global market, FAMA is collaborating with 
local companies with marketing network overseas.

Agromas Malaysia
Agromas Malaysia was registered on 14 February 
2017 to distribute AgroMas products approved by 
FAMA for the domestic and export markets. The 
brand AgroMas encompasses food as well as agro-
products ranging from coffee and cocoa premixes, 
canned sardines in tomato sauce, instant Tomyam 
beehoon and Bandung noodles, instant congee, 
sauces, honey, soaps, chocolates, bread spread (jams 
& kaya), instant oats beverages, biscuits, powdered 
santan, cooking pastes and cordial drinks. 

There are several AgroMas food products which 
have already penetrated the international market, 
among them Singapore, Indonesia, Brunei, West 
Asian countries and the European Union. Apart from 
expanding geographically, FAMA is also increasing 
distribution of AgroMas food products that are in 
high demand. This is to make the products available 
more widely in the general consumer market. 
Presently AgroMas food products can only be found 
at selected supermarket such as Giant, Tesco, Mydin 
and its own FAMA AgroBazaar outlet stores. 
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A Pioneer in Iskandar Malaysia  
Astaka Padu Sdn. Bhd. was founded and incorporated 
in Malaysia in 1993 and has core businesses in 
land acquisition, property investment, project 
construction and development.  The company is 
helmed by the Executive Chairman, Y.B. Dato’ Daing  
A  Malek Bin Daing A Rahaman, his CEO, Y.B. Hg. Dato’ 
Zamani Bin Kasim, and several senior executives, 
who are themselves pioneers of Iskandar Malaysia 
and have brought with them more than two decades 
of stewardships at UEM Group of Companies 
and hands-on experience harnessed through the 
development of the internationally renowned Puteri 
Harbour.

The company has its finger on the pulse of market 
demands, trends and opportunities and has set its 
sights on a steady and confident growth. Astaka Padu 
envisions itself to be a leading property developer 
in Iskandar Malaysia and brings mixed development 
projects in the city centre of Johor Bahru, starting 
with the Phase 1 residential project, The Astaka, in 
Johor Bahru, Region A, Iskandar Malaysia.

One Bukit Senyum
Together with its parent company, Astaka Holdings 

Limited, Astaka Padu has been tasked with the 
development of One Bukit Senyum, a mixed 
development which comprises twin towers of 
service apartments (The Astaka @ One Bukit 
Senyum), as well as phase two of One Bukit Senyum, 
which comprises of a shopping mall, grade A office 
tower, five-star hotel, Johor Bahru City Council’s 
headquarters, serviced apartments and residences. 
The entire property development project has an 
estimated gross development value of RM5.4 billion 
with an allowable gross floor area of 6.3 million 
square feet. 

The Astaka – The Jewel in the Crown
The Astaka will set a new standard in luxurious 
condominium living in Johor Bahru City Centre. 
Soaring all 70 (& 64) storeys high and towering 
majestically over the Johor Bahru skyline, The Astaka 
strikes an imposing silhouette with no rivals to 
match. It is superbly located in a prime commercial 
zone in the financial district of the Iskandar Malaysia 
Corridor, a strategic development project by the 
Malaysian Government aimed to transform Johor 
Bahru into a new urban metropolis of international 
standing. The Astaka is conveniently situated in the 
heart of Johor Bahru City, near the vicinity of the 

Central Business District and is approximately 800m 
(a mere two minutes’ drive) from the Sultan Iskandar 
Customs, Immigration and Quarantine Complex 
(Bangunan CIQ Sultan Iskandar), the new visitor 
processing complex for Johor Bahru.

Phase I of this multi-phase freehold mixed-
development project preludes with The Astaka; 
two iconic towers strategically orientated to reveal 
an endless vista of the beautiful Straits of Johor. 
The grand transformation of this 8.6 acre site at 
No. 1 Bukit Senyum, reinvigorates through four 
developmental Phases I, IIA, IIB & III, will see the 
majestic rise of gleaming Boutique Office Towers, 
SOHOs and High-Street Retail Podium, Prestige 
Hotels & Serviced Apartments as well as Grade-A 
Commercial & Office Towers.

Designed by the award-winning GDP Architects, 
The Astaka accommodates a total of 438 units 
of spacious and well-appointed three- and four-
bedroom apartments & duplex penthouses. The 
Astaka is expected to stake its claim as the tallest 
residential development to light up the skies of 
southern Peninsular Malaysia and Singapore. 
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Leading in Logistics
Biforst was incorporated on 20 November 2003 
in Malaysia, under the Companies Act 1965, as a 
private limited company under the name of Biforst 
Logistics Sdn. Bhd. The name “Biforst” was derived 
from Norse mythology which means a sacred bridge 
between men and god, portraying the core business 
of logistics in the Biforst Group.

Biforst opened its operation at the beginning of 
2004 with a fleet of 6 small trucks. It started with 
three founders/operators and counted multinational 
companies as its first clients. From this solid base, 
Biforst later expanded to Singapore, Thailand, 
Indonesia, Vietnam, and India. Consequently, Biforst 
streamlined its business as a third-party-logistics 
and fourth-party-logistics (or also known as 3PL and 
4PL respectively) service provider.

Apart from logistics, the Group has also ventured 
into different industries – diversifying its portfolio 
in the areas of Technology and Software System, 
Retail, Agriculture and Properties Holding and 
Development.

Total Logistics Solutions
Biforst primarily provides Total Logistics Solutions 
to FMCG (Fast Moving Consumer Goods) and 
Pharmaceutical based companies who have 
requirements and needs in ensuring their customers 
of timely and secured delivery efficiently and 
effectively.

The company offers these clients with a total 
outsourcing of custom designed logistical solutions 
catering for their customers’ requirements that 
would ensure that their customers receive orders 
on a timely and secure fashion at a competitive cost 
point. Biforst has been successful in serving their 
clients’ needs by engaging in activities of customizing 
and innovating suitable solutions catering to their 
dynamic clients’ demands.

Biforst’s Big Space offers more than 15 warehouse 
locations nationwide with state of the art facilities 
and custom made features and customizes the 
rental period and space based on the client’s budget 
and requirements. It also offers brand new handling 
services including 3PL, storage handling or the 
supply of material handling equipments (MHE) and 

warehouse management system (WMS). For long 
periods of tenancy, Big Space also offers brand new 
warehouse buildings at desired locations at an 
affordable price.

Wall of Fame
A true reflection of Biforst Logistics’ growth and 
achievement is the certification of the ISO 9001 to 
the total logistics brand. The certification is a symbol 
of Biforst commitment towards achieving its goals 
with quality.

Biforst had been conferred with a host of prestigious 
awards such as SME Most Promising Company in 
2008, SME Best Brand in 2010, Malaysia Book of 
Record in 2010, Fast Moving Companies in 2011, 
SME 100 in 2013, and TERAS in 2015.

Biforst has been listed in the Malaysia Book of 
Record for having the truck with the longest ‘curtain 
sided trucks’ – namely its Volvo FM400 6x2 RSS Hub 
Reduction I-Shift truck in 2010. It is the first company 
to receive the electric-powered FUSO eCanter – 
which is a part of the Mercedes-Benz Malaysia 
Commercial Vehicles.
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Plantation Giant
FGV is one of the world’s largest plantation 
companies and crude palm oil (CPO) producers, 
accounting for about 15% of Malaysia’s total annual 
production of CPO. Incorporated in 2007 as a private 
limited company, FGV initially operated as the 
commercial arm of the Federal Land Development 
Authority (FELDA) prior to its listing in the main 
market of Bursa Malaysia Securities Berhad on 28 
June 2012 as Felda Global Ventures (FGV) Holdings 
Berhad, a Malaysian-based global agricultural and 
agri-commodities company. It is the third largest 
palm oil company in the world by planted acreage. In 
Malaysia alone, it controls over 850,000 ha of land.

In 2009, FGV purchased 51% of the largest sugar 
refiner in Malaysia, MSM Malaysia Holdings Bhd. 
from PPB Group Berhad (founded by Robert Kuok) 
for RM1.25 billion. On July 3, 2018, the company 
dropped the phrase “Felda Global Ventures” from 
their corporate name and renamed as FGV Holdings 
Bhd. With operations worldwide in more than 10 
countries across Asia, the Middle East, North America, 
and Europe, FGV produces oil palm and rubber 
plantation products, soybean and canola products, 
oleochemicals and sugar products. Its initial public 

offering on the main market of Bursa Malaysia in 
2012 was the third largest (RM10.4 billion) in the 
world that year after Facebook and biggest IPO in 
Asia with $3.1 billion.

Today FGV Holdings Bhd. is focused on three main 
sectors: Plantations, Sugar and Logistics & Support 
businesses and is supported by a strong workforce 
of more than 45,000 people. Besides the core 
businesses, FGV has also ventured in the ICT and 
Hospitality sectors. The company is committed to 
continuously drive a sustainable business, whilst 
tapping into new revenue streams from the circular 
economy to create more value.

Plantation and Sugar Sectors
FGV’s Palm Upstream business is the largest revenue 
generator and forms the core of the FGV Group. The 
business manages a total land bank of 439,725 
hectares in Malaysia and Indonesia, producing 
approximately 3 million metric tonnes (MT) of 
CPO annually. Its Palm Downstream safeguards the 
upstream operations by providing a guaranteed 
uptake of CPO for palm-based downstream activities.  
FGV’s Sugar sector operates mainly through its 
subsidiary, MSM Malaysia Holdings Berhad (MSM). 

MSM is Malaysia’s leading refined sugar producer 
and one of the largest standalone sugar refiners in 
Asia. MSM is involved in producing, marketing and 
selling refined sugar products under the flagship 
brand, Gula Prai. The company conducts its business 
principally through two operating subsidiaries, MSM 
Prai Berhad, and MSM Sugar Refinery (Johor) Sdn. 
Bhd., producing a variety of sugar products catering 
to a wide range of consumers’ needs and demands.  

Logistics Sector
This business arm strengthens the core of FGV’s 
business entities with the nation’s largest liquid 
bulking installation and steadfast fleet to drive 
growth of Logistics through innovation, technology 
and dedication.

This sector reinforces FGV’s core business by 
connecting and controlling the flow of assets to 
drive group-wide efficiencies by providing services 
in bulking/storage and transport facilities. Other 
supporting businesses under this sector include 
Information & Communication Technology (ICT) and 
Hospitality.
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IFM Solutions Provider
Global Facilities Management Sdn. Bhd. (GFM) was 
established in the year 2000 and is the operating 
company of GFM Services Bhd. and one of Malaysia’s 
premier facilities management service providers. 
GFM has been a practitioner of facilities management 
for nearly two decades and has been managing and 
consulting for diverse types of built environments 
and in various stages of its asset lifecycle, locally 
and abroad. The company has a diversified client 
base with over 18 ongoing contracts worth over 
RM1.35 billion.

GFM’s parent company, GFM Services was 
incorporated in Malaysia under the Companies Act on 
30 January 2013 as a public limited company under 
its present name. GFM Services is an investment 
holding company for the following wholly owned 
subsidiaries: Global Facilities Management Sdn. Bhd. 
(GFM), GFM Solutions Sdn. Bhd. (GFMS), Everfine 
FMS Sdn. Bhd. (EFMS), Dynasty Harmony Sdn. Bhd., 
KP Mukah Development Sdn. Bhd. (KPMD) and GFM 
Shared Services Sdn. Bhd.

Through GFM, GFMS and EFMS and KPMD, GFM 
Services group is principally involved in the 
provision of Integrated Facilities Management and 
Consultancy services.

Ongoing and Future Projects
GFM Services has won a RM69 million contract 
back in February 2019 from Bank Negara Malaysia 
to provide comprehensive facility management 
services for a four-year period until 2022. Its 
management has targeted RM100 million in new 
contract replenishment for 2019 and renewal of 
existing contracts to be >90%.  

GFM Services is also embracing Internet of Things 
(IoT) in their business incorporating sensor 
technology for real time monitoring to optimize 
operational efficiencies and energy consumption 
mimicking smart buildings concept.

GFM Services’ core business is in providing Facilities 
Management (“FM”) services, which includes both 
hard and soft service offerings such as civil & 
structural, electrical systems, landscaping, plumbing 
and mechanical systems, amongst others. Its 
business model is predicated on the notion that an 
organization should focus on its core business and 
outsource the facility management functions which 
is essentially non-core to service providers such as 
GFM.
Engineering services within the FM scope are 
largely the core of GFM’s expertise. Its management 
expertise and extensive partnership network with 

other service providers allows GFM to efficiently 
manage and outsource work in such areas of security, 
janitorial, pest control, landscaping and many others.

Integrated Facilities Management, Facility Operation 
& Maintenance and Consultancy & Advisory
GFM adheres to stringent industry standards and best 
practices in service delivery while using technology 
enablers and innovations to drive productivity. It 
focuses on people, process, technology and the 
environment. Its approach is based on maintaining 
a high level of competency across its services 
augmented by its experience in managing the built 
environment.  

The company performs and manages a range of 
services that are customized to its client requirements 
with focus on functionality, availability and efficiency. 
It employs multiple competencies, processes and 
tools to assure that the built environment performs 
the functions that it was designed and constructed 
for.

GFM Services also offers a broad spectrum of 
consultancy services ranging from planning and pre-
construction to upgrade and refurbishment.
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KLIA Holdings

Partner in Mega Projects
KLIA Premier Holdings was established on 7 April 
1999 primarily as an investment holding company 
and is the parent company of a group of 10 subsidiary 
companies under the KLIA flagship. It also boasts of 
11 associated companies and 3 related companies 
in its portfolio.

Originally registered as KL International Airport 
Bhd. (a government-linked company) on 29 May 
1993 and entrusted with the development of a 
10,000 hectares oil palm estate into a world class 
international airport, the company is today looking 
beyond national boundaries and expanding its 
expertise and services into the global arena.

Collectively its services and expertise include 
construction, property development, project 
management, consultancy, education & training, 
engineering, design, information communication 
technology (ICT) and more.

Projects – Past and Ongoing
With the vision of being a leading player in the 
construction industry and real estate services and 
with the company’s vast experience and expertise, 

KLIA Premier Holdings has managed to provide 
consulting and technical services on several 
projects of significance among which includes the 
KL International Airport, Kuala Lumpur Monorail, 
New Bintulu Airport, KLIA Commuter Rail Station, 
KLIA Express Rail Link Station, Thermal Oxidation 
Plants (Labuan & Sentul), Immigration Detention 
Centre, Incheon International Airport (Korea), New 
Bangkok International Airport (Thailand), Bakun 
Hydro Electric, Kolej Universiti Islam, Putrajaya ICT, 
18 Storey Office/Commercial Tower (Johor Bahru), 
Sg. Petani Hospital, Integrated Transport Information 
System, 32 Storey Office Tower for Lembaga Tabung 
Haji (Kuala Lumpur), Rehab & Upgrading of Damascus 
International Airport (Syria), Double Track Project 
(Seremban - Gemas), New Jeddah International 
Airport,  Deli International Airport (Timor Leste), Rail 
Track & Railway (Senegal), Ghana Airport, Bandung 
International Airport, Abu Dhabi International 
Airport, Cyberjaya Development Project, Regional 
Transit System (RTS) (Malaysia-Singapore) and other 
various mega projects.

The company’s ongoing projects include the Bangi 
Gateway Service Apartment & Shopping Mall, Darul 
Insyirah Complex, Integrated Transport Terminal (ITT) 

(Gombak), Pusat Anak Permata Negara (Putrajaya & 
Johor) and the Bangi Gateway Medical Centre.

Awards & Recognition
Due to the many successful projects that KLIA 
Premier Holdings has worked on, it is no wonder 
that they have been recognized worldwide for their 
impeccable standards and high quality. Among 
the awards are the IEM Oustanding Engineering 
Achievement Award (1999), Institute of Engineering 
Malaysia, Special award for National Contribution 
FIABCI SUNRISE BHD. (2000), Dedalo – Minosse 
International Prize for Commissioning a Building 
(2004), Asean Energy Efficient Award (2004), 22nd 
International Construction Award, New Millenium 
Award (2010), Program SME Competitiveness 
Rating for Enhancement (SCORE) – Rating 5 Star 
(2012,2013), and the BrandLaureate Bumiputera 
Award for Best Brands in Property Management 
(2018).

Besides these awards, the company has also been 
showered with Certificates of Appreciation (Incheon 
International Airport Corporation, International 
Illumination Design Award) and Awards of Distinction 
(Illuminating Engineering Society of North America, 
the ASEAN Engineering Achievement Award (1999) 
and the Institution of Engineering Singapore).
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eGovernment Services Portal
MYEG Services Berhad (MYEG) is a Multimedia Super 
Corridor (MSC) status company and listed on the 
Main Board of Bursa Malaysia Securities Berhad. 
The company was founded by Thean Soon Wong on 
February 17, 2000 and is headquartered in Petaling 
Jaya, Malaysia. The aim of MYEG is to build, operate 
and own the electronic channel to deliver services 
from various government agencies to all Malaysian 
citizens and businesses.

Over the past years, MYEG has invested in and is 
currently deploying its next generation technologies 
based on the Internet of Things (IoT) solutions. 
The company hopes that the deployment of IoT 
coupled with big data analytics will bring significant 
improvements to the overall quality of life. The 
company implements and employs the latest cutting 
edge IoT solutions on a nationwide scale for the first 
time anywhere in the world.

The Malaysian Nexus
MYEG Services Berhad and its group of companies is 
principally engaged in the business of development 
and implementation of e-Government services 
and the provision of other related services for the 

e-Government Initiative as well as investment 
holding. The e-Government Initiative is a 
government programme which focuses on delivering 
improvements in terms of how the government 
operates internally, and how it delivers services to 
the people. The overall e-Government Initiatives 
focus on allowing citizens to retrieve information and 
perform transactions with various service suppliers 
in a convenient and timely manner by utilizing its 
electronic services (e-Services).

The main service suppliers that currently employ 
MYEG’s e-Government services and solutions are 
Dewan Bandaraya Kuala Lumpur (DBKL), Jabatan 
Imigresen Malaysia (JIM), Jabatan Pengangkutan 
Jalan (JPJ), Polis Diraja Malaysia (PDRM), Jabatan 
Pendaftaran Negara (JPN), Tenaga Nasional Berhad 
(TNB) and Telekom Malaysia Berhad (TMB).

Strategic Business Divisions
The Group’s businesses are categorized into 2 
strategic business divisions: Government to Citizen 
(G2C) and Government/Enterprise Solution (GES).
The G2C services refers to services such as driving 
theory test bookings, issuance and renewal of 
licenses, electronic bill payment and payment 

(EBPP) as well as online information services such as 
traffic summons checking and electronic bankruptcy 
or liquidation status searches (e-Insolvency). 
These services are available online through the 
G2C portal and through the group’s kiosks which 
will be strategically placed across the cities and 
in towns in all Malaysian states. The G2C portal 
enables users to conduct real-time transactions and 
to search and access information from the various 
services suppliers. It provides a one-stop portal for 
government-related e-Services where the users are 
able to find information and services in user-centric 
packages integrating public services across different 
services suppliers.

The GES services are non-internet based services 
such as software and enterprise solutions, system 
development and maintenance as well as services 
rendered at the e-Services Centres. The target 
markets for such services are driving schools, driving 
institutes, insurance companies, financial institutions 
and law firms, amongst others. These services are 
non-internet based and as such, cannot be transacted 
by citizens independently. GES services offer scalable 
and easy-to-manage programming solutions, which 
encompass software development and software 
customization of its proprietary applications. 
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Key Provider of Professional Building & Engineering 
Services
Panzana Enterprise Sdn. Bhd. (Panzana) was 
incorporated in April 1982 as a Class B contractor 
and its first project was an earthworks contract 
for Badanbas Sdn. Bhd., a subsidiary of MARA Bhd. 
Having successfully completed the project, PESB 
went on to secure many other contracts.

In November 1983, Panzana upgraded its 
contractor’s license to Class A, enabling it to pursue 
larger scale contracts. In 1991, with a proven track 
record in construction and having completed various 
building and civil engineering projects, Panzana was 
registered as turnkey contractor.

Headquartered in Menara Manulife, Jalan Gelenggang, 
Bukit Damansara, Kuala Lumpur, the company has 
successfully completed contracts worth over RM2 
billion from both the government of Malaysia and 
private sectors to date. Current contracts in hand 
amounts to about RM0.8 billion, spread over the 
next three years. Panzana is confident that it will 

achieve greater success and continuous growth. 

Past Achievements & Ongoing Projects
Since 1982, Panzana Enterprise Sdn. Bhd. has 
completed 77 projects worth RM2.28 billion on 
building construction as well as road and drainage 
projects. Their clients range from Perak State 
Economic & Development Corporation, National 
Housing Authority, Public Works Department, Local 
Government and Housing Ministry, Ipoh Municipal 
Council, Jabatan Bekalan Air (Negeri Perak), Lembaga 
Letrik Negara, State Secretary, Drainage & Irrigation 
Department, Ministry of Defense, Jabatan Kerja Raya, 
Kuala Lumpur City Hall, Kedah State Economic & 
Development Corporation, Petronas Gas Sdn. Bhd., 
PLUS Berhad, National Electricity Corporation, Ipoh 
City Hall, Syarikat Air Johor Sdn. Bhd., Telekom 
Malaysia Berhad, Universiti Teknologi Petronas, 
Ministry of Education Malaysia to Pelabuhan Tanjung 
Pelepas.

Currently, Panzana has three ongoing projects 
worth RM774 million. They are the engineering, 

procurement, construction and commissioning 
(EPCC) of the design, build and commission of the 
5.25MW Small Hydro-Electrical Power Generating 
Plant along Sungai Kampar (Perak), EPCC of the 
design, build and commission of the 6.0MW Small 
Hydro-Electrical Power Generating Plant along 
Sungai Slim (Perak) and the construction and 
completion of mainline and other associated 
works of Projek Penswastaan Lebuhraya Bertingkat 
Damansara – Shah Alam Package DASH-CA4.

Awards 
In recognition of their achievements, Panzana was 
presented with two significant awards in 2018: 
the Road Engineering Excellence Award and the 
BrandLaureate Bumiputera BestBrands Award 
Signature Brand Construction.   
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Healthcare Facility Management
Radicare (M) Sdn. Bhd. is a leading integrated 
facilities management company that specializes 
in the provision of non-clinical support services 
to the healthcare sector in Malaysia. It has built a 
foundation of excellence that enables it to remain 
synonymous with quality hospital support services 
and partners with reputable healthcare institutions 
in Malaysia. With its excellent track record, it has 
built on its specialization to meet the demands 
of the healthcare industry and deliver world class 
services.

Today, Radicare is proud of its contribution in bringing 
improved standards of facilities management to 
various hospitals and medical institutions in the 
Federal Territory of Kuala Lumpur and Putrajaya, 
Selangor, Kelantan, Terengganu and Pahang. 
Leveraging on 25 years of experience and expertise, 
Radicare is poised to extend further the frontiers of 
service excellence, ultimately contributing towards 
higher quality of healthcare services at the various 
hospitals and medical institutions throughout the 
country and regions.

Radicare’s extensive pool of talents has enabled it to 

deliver optimal solutions to customers, thus letting 
doctors, nurses and caretakers to fully focus on 
patient care. It has the capability, knowledge, skills 
and experience to manage more than 14,000 beds 
in hospitals and medical institutions nationwide 
and more than 300,000 equipment & facilities. It 
boasts of a daily cleanable area of 2,200,000 m2 
and handles 30 million kg of hospital linen and 10 
million kg of healthcare waste annually.

Devoted to preserving the environment, Radicare 
gives high emphasis on the application of green 
technology and products in its continuous pursuit 
to sustain excellent service experiences among its 
customers.

Group of Companies
Today, Radicare is joined by five others to form a 
conglomerate of companies: Radibems Sdn. Bhd., 
Radifems Sdn. Bhd., Medilaund (M) Sdn. Bhd., 
Clinwaste (M) Sdn. Bhd. and Radifleet Sdn. Bhd.

Radibems Sdn. Bhd. specializes in Biomedical 
Engineering Technology Management Services 
providing vital cost-effective solutions and reliable 
operations and maintenance of all medical 

equipment while Radifems Sdn. Bhd. offers cost-
effective facilities management solutions and 
reliability in the operations and maintenance of 
public and private buildings and facilities.

Medilaund (M) Sdn. Bhd. specializes in linen 
processing and also serves as a rental company that 
is regarded as a pioneer in the linen and laundry 
industry since its inception. Clinwaste (M) Sdn. Bhd. 
possesses extensive experience and expertise in the 
management of clinical waste in the country.

Radifleet
Radifleet Sdn. Bhd. (Radifleet) evolved from the 
need for absolute reliability in the maintenance of 
a vast number of motor vehicles of various mix and 
models. It has a major well-equipped service centre 
dedicated to providing comprehensive services. To 
support its vehicle maintenance and management 
function at other regions, Radifleet has established 
a network of workshop operators within Radicare’s 
operating zones. Radifleet is also the authorized ‘2S’ 
agency (spare parts and service) for IVECO-make 
vehicles in Malaysia. The services for IVECO vehicles 
are supported by a network of competent panels in 
the various parts of the country including Sabah and 
Sarawak.
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Education for Maritime Vocation
Ranaco Marine Sdn. Bhd., established in 1984, 
is recognized as being amongst the pioneering 
industrial player in the maritime and oil & gas 
industry of Malaysia. Helmed by Captain Dr. Ramlan 
bin Ramli, Ranaco steered to cater to the needs of 
the professionals in this industry.

As the International Maritime Organization (IMO) 
introduced more legislations to regulate the shipping 
and maritime industry, the founder, Allahyarham 
Captain Dr. Ramlan realized that there was an urgent 
need to provide appropriate education and training 
to improve and enhance the competency levels of 
the players in the industry.

Ranaco seized the initiative with the establishment 
of Ranaco Education and Training Institute (RETI) 
in 2004. RETI offers diploma and degree programs 
in the fields of Maritime, Oil & Gas, Occupational 
Safety & Health, Logistics and Hospitality as well 
as providing industrial certificates under Ranaco 
Marine Sdn. Bhd.

Maritime Courses
RETI offers a range of courses to suitably train an 
array of undergraduates to prepare them for careers 
in the maritime industry. These include free short 
courses, diploma courses, open distance learning 

(ODL) courses, an executive diploma programme and 
also a degree course.

The free short courses are appended to the graduate 
courses and include Industrial Certificates Levels I & 
II and Softskills. There is also a paid short course in 
the French language.

The 11 Diploma courses cover Ship & Port 
Management, Hotel Management, Integrated 
Management System, Logistics & Supply 
Chain, Occupational, Safety & Health, Maritime 
Management, Marine Cargo Surveying, Marine 
Engineering, Offshore Engineering, Nautical Studies 
and Culinary Arts.

The Open Distance Learning offers two Diploma 
courses in Occupational, Safety & Health and 
Maritime Management.

The Executive Diploma Programme offers a Diploma 
in Ship & Port Management while the degree 
program offers a Bachelor Degree in Management 
which is in collaboration with the Sekolah Tinggi 
Ilmu Ekonomi Tri Dharma in Bandung, Indonesia.

Industrial Labs
At RETI, the aim is to provide a learning environment 
that meets industry needs and requirements with 

qualified, competent and highly skilled lecturers 
and trainers. In order to achieve this objective, RETI 
has established Industrial Labs that provide on-
site training for students in a working environment 
using equipment, techniques, simulators, procedures 
and methodologies conducted by experienced and 
skilled trainers. By studying and training at these 
locations and environment, students gain hands-on 
industrial experience that will be acknowledged as 
an added advantage to prospective employers.

As training progresses and the students begin to feel 
more confident, it enhances their competencies and 
ultimately be more productive with the added bonus 
of having practical experience within the industry. 
This method of studying at Industrial Labs has proven 
to be a valuable and highly effective development 
tool that encourages Ranaco graduates to be more 
confident, highly skilled and fully prepared within 
their chosen field.

The components of the Ranaco Industrial Labs are 
Ranaco Marine Sdn. Bhd., Ranaco Industrial Safety 
Services (RISS), Ranaco Production & Training Centre 
(RPTC) and Ranaco Industrial Training Centre (RITC). 
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Leading the way in Oil & Gas
Established in 1972, Shapadu Group has grown from 
a modest company in the transportation industry 
into one of the country’s leading diverse Bumiputera 
companies involved in key growth sectors, which 
include Oil & Gas Division, Property Division and 
Services Division. 

Over these past four decades, the Group has 
successfully won contracts for significant projects, 
which were awarded solely based on the Group’s 
strengths and capabilities as well as its continuous 
drive to play an active role in developing the 
company. In the last three years, the Group has been 
focusing in the oil & gas division, which contributes 
to 80% of the Group’s revenues. 

 Modest Background
The founder of Shapadu was Dato’ Haji Shahrani, 
who was born and raised in Port Klang.  He left 
the security of a salaried job as a shipping clerk 
in 1971 at the tender age of 24 to start as a small 
contractor.  Starting with only one truck the company 
grew through the philosophy of hard work, honesty, 
cleanliness and a flair for entrepreneurship.
Through vision and entrepreneurship, Dato’ Haji 
Shahrani created a conglomerate of companies 

ranging from transport, warehousing, logistics, 
offshore oil platform commissioning and properties. 
The organization continues to grow under the 
leadership of Shafiz Shahrani who continues to lead 
the organization into new areas as well as expanding 
current operations with the philosophy of hard work, 
honesty and entrepreneurship.

Group’s Divisions
Shapadu Group’s Oil & Gas Division is handled by 
Shapadu Energy Services Sdn. Bhd. (SES), a wholly 
owned subsidiary of the Shapadu Corporation Sdn. 
Bhd. and is a Petronas licensed oil and gas contractor 
in Malaysia. SES was incorporated in 1980 and 
has provided more than 50 million man-hours of 
professional services since inception with 19 million 
man-hours completed without LTI (Lost Time Injury). 
SES consists of four business divisions: Offshore 
Services, Onshore Services, Trading & Supplies and 
Rental Services.

The Property Division is spearheaded by Shapadu 
Properties Sdn. Bhd. (SPP) which commenced their 
operations on January 26, 1984 with its maiden 
project being the concessionaire holder to the first 
privatized road scheme in Malaysia known as “The 
North Klang Straits Bypass” (NKSB) from Bukit 

Raja to Port Klang.  Since then, SPP has grown 
continuously, expanding its business activities into 
toll expressway operations management.  

The Services Division consists of a general support 
services division with the objective of providing 
support services to the Shapadu Group and its 
business partners around the region. It is dedicated 
to achieving best class solutions focusing in three 
areas, which are:-

Shapadu Trans-System Sdn. Bhd. (STS) is a licensed 
Sea and Air Freight Forwarder and Customs Broker. 
It is experienced in handling all domestic and 
international logistics movements with the highest 
degree of professional and personalized services.
Shapadu Security Sdn. Bhd. (SSSB) has been providing 
quality security services since 1985, and has been 
delivering on its core values of “Service, Performance 
and Honesty”.

Akademi Shapadu Sdn. Bhd. (ASSB) is an approved, 
fully accredited and certified Class “A” training 
provider with Human Resources Development 
Fund (HRDF) and its trainers are fully qualified and 
certified by HRDF, Ministry of Home Affairs (KDN) 
and Malaysian Security Control Service Association 
(PPKKM).
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Religious Pilgrimage Tours
Tabung Haji Travel & Services Sdn. Bhd. (TH Travel) 
is a member of group of companies of Tabung Haji 
incorporated on 9 September 1972 to operate and 
manage pilgrimages to Mecca (Haji and Umrah) for 
Malaysian pilgrims. With over 48 years of experience 
in managing Haji and Umrah travels, TH Travel 
understands the requirements of the pilgrims 
by providing packages that meet the needs and 
capabilities of the various groups. 

Another plus point is the company’s sound 
understanding of local and international regulations, 
which has enabled it to offer value-for-money 
travel packages. In the principle of 3C (confidence, 
convenience and comfort), it aims to provide the best 
service for the client’s peace and enjoyment whether 
on pilgrimage or on vacation. It is TH Travel’s aim to 
be the tour agency of choice for all travelling on Haji 
and Umrah trips with friends and family members.

In addition, TH travel also offers local and 
international travel packages suited to the Muslim 
lifestyle. The company is going strong on outbound 
travel, domestic and MICE (meetings, incentives, 
conferences and exhibitions) packages. It has 

entered into a strategic collaboration with TH Hotel 
& Residence Sdn. Bhd. to promote MICE and inbound 
travel packages at five TH Hotels in Kelana Jaya, 
Penang, Kota Kinabalu, Alor Star and Terengganu. 

Haji and Umrah Packages
For the Haji pilgrimage, there are currently a total 
of seven packages: Aqiq, Firdaus, Hijra, Ruby, Nilam, 
Topaz and Zamrud. The price ranges from RM 56K – 
155K. The prices differ greatly based on the hotel’s 
location and quality as well as the length of stay.

For the Umrah pilgrimage, there are currently a total 
of nine packages: Hijra, Fairuz, Baiduri, Aqiq, Mutiara, 
Firdaus, Ruby, Nilam and Topaz. Price ranges from 
RM 6K – 10K. The prices are cheaper than the Haji 
packages mainly because they are considered off 
peak season. 

Looking ahead, TH Travel has set its sight to become 
one of the leading travel agencies providing Muslim 
travel packages worldwide as it conforms to halal 
requirements. Travellers need not worry about 
meals and facilities for prayers, as both form the 
main features of the packages. All served meals are 
certified halal and travellers are given ample time 

to perform prayers during the trips and get to visit 
Islamic historical places of interests and mosques. 
Other services provided are complimentary guides 
and facilities for prayer, such as compass and prayer 
mats.

Other Tours
Besides the Haji and Umrah packages, TH Travel also 
offers local as well as worldwide tours. Its outbound 
travel packages offer travels to foreign countries 
in Asia, Western & Eastern Europe, Scandinavia, 
Caucasus, Africa, Turkey, Balkans, Egypt, Russia, 
Korea, Australia, New Zealand, China, Iceland and the 
Middle East.

TH Travel is looking at enhancing its collaboration 
with the corporate sector, cooperatives and financial 
institutions, as well as foreign travel agencies. Non-
Muslims are also attracted to the tour packages 
offered by TH Travel as the focus is not only on the 
halal aspect but also on cleanliness and comfort.
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Security Solutions
AHM Consultancy & Security Services Sdn. Bhd. was 
incorporated in Malaysia under the Companies Act 
1965 on 29 December 1994. Through a carefully 
planned expansion program, the company has 
shown phenomenal growth as one of the most 
efficient security provider of total security services, 
bare testimony to its professionalism. 

Throughout its 20-year history, AHM Consultancy 
& Security Services has earned the reputation 
of being a reliable provider of security services, 
gaining the trust and confidence of a broad range of 
organizations extensively across the country; most 
notably banks and financial institutions, government 
agencies, retail chain outlets and other commercial 
entities. The trust and loyalty of its long-standing 
clients have given the company a leading position in 
the professional security industry in Malaysia.

Through the years, AHM Consultancy & Security 
Services’ hallmarks of success have been its solid 
foundation, strong fundamentals and consistent & 
financial performance. The company’s venture into 
Security Patrolling services has now enabled it to 

have branch offices outside the Klang Valley. This 
is in-line with their Corporate Mission of bringing 
the company to the forefront as a leading and 
innovative security company which provides value-
added services, tailored to meet the varying needs 
of its customers.  

Security Services  
AHM Consultancy & Security Services today provides 
a comprehensive and integrated range of services to 
meet the needs of a broad spectrum of establishments 
both in the private and public sectors. Today, other 
than being a service provider for the traditional static 
guarding, “Cash-in-Transit” and the installation & the 
provision of CCTV system services, the company has 
also successfully expanded its operations into more 
specialized services: Elite Armed Escort, Vaulting/
Security Storage/ Warehousing/Unmarked Car 
Escort, including Central Monitoring Services (CMS) 
and Private Investigation.

Through its strong technical background in the 
digital broadcast industry, the company has been 
able to consistently remain ahead of the ever falling 
wave of changes in technology that are constantly 

emerging in the electronic security industry. This 
has led to a large body of consultancy work that the 
company has carried out for numerous public sector, 
police and custodial sector clients alike.

Value Added Services
To achieve the company’s desire of being ‘Vigilant 
& Responsive’ all the time, a close intimate liaison 
was built between its clients and its management 
of designed variation and order change. A 
comprehensive, prompt and reliable service in 
the supplying of trained, experienced and highly 
disciplined security personnel with the various 
needs of its clients was given the highest priority.
 
AHM Consultancy & Security Services assures the 
clients by having additional value added services 
that is above and beyond what its competitors can 
provide such as a good and open communication 
line with the Police (CID in particular) through the 
‘Old Boys network’. This should  obtain results should 
there be serious cases of hijacking of high value 
laden trucks / containers belonging to the clients.
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F&B - Lifestyle
CHATImE

Beverage of Choice
The word ‘cha’ means ‘tea’. So technically ‘chatime’ 
could be loosely translated into ‘teatime’. But today, 
with over 1000 locations around the globe, Chatime 
means so much more than that.

At Chatime, the company is committed to the highest 
standard of quality in every element of its business. 
It is also committed to ensuring the freshness and 
flavour of every drink it makes, and pairs this with 
a commitment to operational standards that are 
unmatched in its industry. Its promise of quality 
means that it is serving its customers the best tea 
based drinks in the world.

In innovation, Chatime is also relentless in its 
pursuit of creating the ultimate experience in 
freshly brewed tea, coffee and chocolate drinks. This 
drive pushes it to innovate in every aspect of how it 
delivers its products and service, and ensures that it 
always resonates with its customers and is relevant 
to the customers’ ever evolving needs.

Chatime believes that its employees should always 
feel positive, full of personality, genuine, and 

ultimately exist to give its customers a fun flavor 
experience. Fun is expected to ‘max out’ in the 
company’s dealings with all internal and external 
stakeholders, including customers, staff, suppliers 
and contractors.

Birth of Bubble Tea in Malaysia
Established in 2004, La Kaffa International Co., Ltd. 
has not only opened takeout cafes, but also has 
been expanding its products and brands. Now there 
are six brands in total, including Chatime, which 
respectively provide products and services of tea, 
Taiwanese traditional desserts, coffee, set meals 
and bakery products. La Kaffa has conquered the 
world with boba milk tea. This tea brand has been 
expanded into more than 80 cities in more than 38 
countries and regions, crossing six continents. 

Currently making waves in recent times spearheading 
a niche market in the Food & Beverage industry 
operating Chatime Malaysia Sdn. Bhd., Will Group is 
the appointed master franchisor in Malaysia since 
2017. Will Group was founded by Group Managing 
Director, Aliza Ali and Executive Director, Widayu 
Latiff and is a business development company that 

has a successful trade history in Malaysia, Singapore, 
Hong Kong and the Middle East. 

Plans for the Future
Since 2017, Chatime has expanded to 61 outlets 
in all the states of Malaysia and Putrajaya. In 
January 2019, Ms Aliza Ali announced that under 
a five-year expansion plan, Chatime intends to 
aggressively expand its footprint into the overseas 
market, looking at India and the United States (USA), 
alongside Singapore and Saudi Arabia. 

Will Group has invested a total of RM80 million 
with the venture into Singapore and Saudi Arabia 
(Makkah and Madinah) beginning 2019, opening up 
to 20 and 30 new outlets in phases, respectively. 
As for India and the US expansion plans, the Group 
will allocate another RM100 million as capital 
expenditure (capex).

In appreciation for her amazing track record in 
driving Chatime Malaysia to achieve phenomenal 
results and with a strong targeted revenue of RM250 
million per annum in the next few years, Ms. Aliza Ali, 
was recognized with The BrandLaureate Bumiputera 
Brandpreneur Woman of the Year Award 2018.
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Industrial – Renewable  Power Technology
DYNASYNERgY 

Innovative Engineering Solutions
Dynasynergy Technology Sdn. Bhd. (Dynasynergy) 
has a vision of being a premier and exemplary global 
company that provides quality engineering services. 
In a relatively short period of time since it began 
operations, Dynasynergy has earned the trust of its 
customers through its high degree of professional 
competency, integrity and commitment to service 
excellence.

Dynasynergy was established on May 23, 2002 
with the primary objective of providing innovative 
engineering solutions to organizations in the sector 
of energy, telecommunications and multimedia 
industries. The company with its expertise in 
mechanical and electrical engineering has become 
a one stop centre for consultation and technical 
solutions provider for its customers.  

The company continues to evolve with new 
innovation and technology. In recent years, after 
resolute research & development efforts, it has 
successfully rolled out its Solar Hybrid Power 
Systems for the telecommunications sector, replacing 
conventional diesel power generator power systems 
for cost effectiveness, green energy, reliability and 
sustainability. These efforts have saved millions of 

litres of diesel fuel as well as reduced tons of CO2 
emission, thus contributing to the solution for global 
warming.  
  
Core Business
Dynasynergy has three business groups that make 
up its core business: Leasing of power systems 
(off-grid and standby), turnkey projects and power 
system fleet maintenance programme.

The leasing of power systems involves three main 
power systems: Power generators, hybrid power 
system (energy efficient) and the solar hybrid / 
full solar power system (renewable energy). To 
combat global warming, it has embarked on energy 
efficient power systems to replace the conventional 
continuous run power generators. The company is 
continuing the conversion program of continuous 
run genset into hybrid power system or solar hybrid 
power system to reduce the cost of providing power 
supply in the telecommunications sectors.

Dynasynergy is providing full turnkey hybrid 
power systems to its clients on Build, Operate and 
Transfer (BOT) concession structure. The scope 
involved feasibility studies, site surveys, design 
& configuration, procurement, assembly, testing 

& commissioning and periodical comprehensive 
preventive and corrective maintenance programs.

The company is also providing a Comprehensive 
Preventive and Corrective Maintenance program 
that includes refilling of diesel fuel for power system 
fleet owned by Dynasynergy. It also offers scheduled 
engine Repowering and Overhauling program to the 
fleet owners. The other power system accessories 
such as alternators, control panels, wiring harnesses, 
engine attachments and accessories can be 
refurbished in-house by the company as well.

Power Systems in Malaysia
To date, Dynasynergy has supplied and installed 
more than 2000 power systems in Malaysia. 
Currently, the company is maintaining more than 
600 installations of power systems in Malaysia under 
its annual rental and maintenance contracts with 
major telecommunication companies like Maxis, 
Digi, Celcom and Sapura and has gained valuable 
experiences in remote area and islands installations. 
With hundreds of units of power generators, well-
equipped workshops and several bases throughout 
the country supported by a fleet of service vehicles 
and a skilled technical team, it is able to deploy 
power systems in the shortest time possible to any 
location in Malaysia.
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Waste Management Solutions
E-IDAmAN

Waste Management Solutions
E-Idaman Sdn. Bhd. (EISB) is jointly owned by 
Metacorp Berhad and Cenviro Sdn. Bhd. to undertake 
the waste management business in the Northern 
region of Peninsular Malaysia namely Perlis, Kedah, 
Penang and Perak.

In 2004, E-Idaman formed Environment Idaman Sdn. 
Bhd. (ENVI) to undertake the solid waste management 
and public cleansing management concession by the 
Federal Government and subsequently formed Green 
Resource Recovery Sdn. Bhd. (GRRSB) in 2015, to tap 
into the non-concession area of businesses such as 
recycling, composting and landfill management.

As a concession company, EISB delivers the best 
environmental services to meet society’s growing 
needs. To date, EISB has successfully operated in 
the states of Perlis and Kedah, covering 13 local 
authorities of more than 300,000 premises, with 
6,000 workers. Collaboration with three local 
authorities in Perak is also on-going to further 
expand its operations.

E-Idaman’s Service Units are available in each 
district in Perlis, Kedah and Perak and act as its 
frontline that oversees the day-to-day operations. In 
addition, the Service Units also act as a One Stop 
Center for the public to send their recyclable items 

before it will be transported to its Material Recovery 
Facility (MRF) in Alor Setar, Kedah.

Modus Operandi
E-Idaman operates through concessions given by 
the Government and through non-concessions.

The Government concessions are awarded by 
the Federal Government to undertake the waste 
collection and public cleansing management 
services for the Northern region of Peninsular 
Malaysia specifically the states of Kedah and Perlis. 
Under this concession, E-Idaman undertakes solid 
waste collection and public cleansing management. 

Through its subsidiary, Environment Idaman, 
it provides innovative waste collection and 
disposal services for municipal wastes under the 
Government’s concession, focusing on creating a 
sustainable environment to meet the demands of 
a growing population. To date, E-Idaman manages 
the operations in both states, covering 13 local 
authorities of more than 300,000 premises, with 
6000 committed employees and a fleet of over 300 
vehicles clearing domestic, recyclable, green and 
bulky wastes. For public cleansing management, 
E-Idaman’s scope of service involves road sweeping, 
grass cutting, drain cleaning, public toilets cleaning, 
dry & wet markets cleaning and beach cleaning. 

Under non-concessions, E-Idaman through its 
subsidiary Green Resource Recovery Sdn. Bhd. 
provides services which are not covered under the 
government’s concession in delivering a sustainable 
and holistic approach of integrated waste 
management in Malaysia. Green Resource Recovery 
provides private waste collections to non-concession 
areas such as industrial parks, commercial and 
institution areas. The private cleaning services 
include grass cutting and drain cleaning at private 
residential areas and premise cleaning services. 

Awards & Recognition 
In appreciation of E-Idaman’s efforts and innovative 
approach to waste management solutions, it has 
been awarded with various awards and recognition 
among which are the Malaysia Top Achievers 2019 
CSR Company of the Year, ASEAN Master Class 
Award in Environmental Sustainability Excellence, 
GeoInnovation Award 2019 Exemplary GIS Project, 
Global Leadership Awards 2019, Sin Chew Business 
Excellence Awards 2018 and the prestigious The 
BrandLaureate Bumiputera BestBrands Award 
Corporate Branding Waste Management Solutions 
2018.
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Engineering Technology
HADID

Providing Energy Solutions
The Hadid Group is a fast-moving company which 
aims to be listed under the Board of Bursa Malaysia. 
Hadid is led by a like-minded group of creative 
problem solvers with the similar aim to be a 
solutions provider to its esteem stakeholders and 
clients. Hadid provides a comprehensive range of 
services in the area of Engineering, Procurement, 
Construction & Commissioning (EPCC), Maintenance, 
Repair & Overhaul (MRO), and Underwater Services 
(UWS) for the energy industry. It has also introduced 
a new business line through its telecommunication 
services. Through these services, the company is 
moving forward continuously and consistently and 
hopes to become a competitive key player in the 
Energy, Telecommunication and Renewable Energy 
industries.
 
Throughout its 15 years of incorporation since 
2004, Hadid has achieved tremendous numbers 
of breakthroughs and these include becoming a 
spearheading Malaysian company to first infiltrate 
into the Kazakhstan market. It has also leveraged 
on its peoples’ capability by successfully expanding 
the business into Uzbekistan through Telco services. 
Moving forward, it views itself as a consistent 

and aggressive service provider by accepting any 
valuable opportunities to expand its services for the 
betterment of the company.

The Hadid Group
The Hadid Group comprises of seven subsidiaries: 
Hadid Engineering (M) Sdn. Bhd., Teraju Spektra 
Sdn. Bhd., Hadid Energy Sdn. Bhd., Hadid Melaka 
Sdn. Bhd., Hadid Resources, Hadid Oil & Gas LLP 
(Republic of Kazakhstan) and Hadid Khazanah LLC 
(Republic of Uzbekistan). 

The Group is basing on two strategies to further 
improve its growth: Undertaking strategic 
acquisitions & investments and adopting an asset 
ownership business model. It is hoped that with 
these strategies incorporated in their growth 
plan, the Group will continue to leverage from its 
core competencies in the provision of Operations 
and Maintenance (O&M) and EPCC services while 
operating within the energy sector.

Services Provider
Hadid has focused its core competencies on it 
strength in Energy, ICT Services and Renewable 
Energy.

The company provides one of the best services in 
the engineering field in Engineering, Procurement, 
Construction & Commissioning (EPCC) Project 
Management, Maintenance, Repair & Operations 
(MRO) services and Underwater & Marine services, 
specifically in the energy industry. Its scope of work 
includes services for both local and overseas projects. 
In providing its services, it believes that it has to 
be delivered in the most cost-effective, safest and 
convenient manner in making sure that satisfaction 
is guaranteed for both clients and stakeholders. 

In ICT Services, Hadid aims to be one of the 
main panaceas in the telecommunications and 
digitalization field that solves any communication 
issue, as a whole. The expedition of its ICT Services 
started when Hadid paved its way into the Central 
Asian regions of Kazakhstan and Uzbekistan. 

In the renewable energy industry, Hadid realized its 
clients’ needs by offering its knowledge and expertise 
in terms of the off-grid Solar Energy industry. It works 
by generating electricity from solar panels and using 
it to charge a solar battery via a charger controller. 
The product which is known as Solar PV power is a 
viable and practical alternative energy source that 
can be virtually deployed anywhere where there’s 
sunlight. 
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HARTA

Integrated Facility Management Provider
Harta Maintenance Sdn. Bhd. was founded on 
9th, of April 1980 by its managing director, Datuk 
Radzali Hassan to provide friendly and cost-efficient 
sustainable care services for any facilities to ensure 
a healthy lifestyle for all in compliance with the 
appropriate standards, safety, environment and 
aesthetic requirements. It started off as a small 
cleaning company in 1980 but began offering full-
fledged services in integrated facility management 
(IFM), from indoor air quality to cleaning and 
housekeeping, landscape and pest control. 

The company which is headquartered in Batu Caves, 
Selangor has grown over the years, providing services 
to major shopping complexes, including Mid Valley 
Megamall, and hospitals. The company’s competitive 
edge is not only due to its technical know-how and 
machinery, but also the environmental-friendly 
method it applies. Technology advancement and 
globalization have pushed the company to diversify 
its services to include energy as well as asset 
management in order to keep itself ahead of the 
competition.

The Harta Rovers
Although Harta Maintenance’s major revenue 
contributor is still the large-scale cleaning services, 
due to its clients’ expectations it has introduced 
improved services such as green cleaning processes, 
high-tech equipment and attentive customer 
service engagement. Eight years ago, the company 
developed its own franchise for its cleaning services 
called Harta Environmental Management Services, 
which later changed its name to Harta Rovers. Harta 
Rovers differentiated itself from its competitors in 
that it is essentially a cleaning services business on 
the move where all the equipment is kept in a van 
together with three cleaners to undertake cleaning 
work. This is done to create cost-efficiency as the 
franchise will not have to spend on storage area and 
a lean team of three would be enough for small-
scale cleaning. 

Two-pronged Diversification plan
Harta Maintenance has begun to concentrate on 
another component of facility management namely 
energy management and indoor air quality. This 
will be its future development area that it will 
be focusing on. The energy management system 

that the company has embarked on are computer-
based control systems that control and monitor a 
building’s mechanical and electrical equipment such 
as heating, ventilation as well as lighting, where 
the building services plant is connected to back a 
central computer to allow the control of on/off times, 
temperatures and humidity. It is also responsible 
for the cabling and connections and any cabinets 
or panels in the building, as well as the testing of 
sensors accuracy and the safety of all digital inputs 
in the building.

Meanwhile, indoor air quality has become pertinent 
as many companies operate from office buildings 
or commercial buildings that are air-conditioned. 
Indoor environment quality (IEQ), which focuses on 
airborne contaminants, is another area of focus for 
Harta Maintenance. It provides services that prevent 
airborne bacteria, mould and other fungi, as well as 
radon from contaminating the building. In IEQ, the 
company uses environmental-friendly machines 
and cleaning materials that do not emit pollutants 
to purify the indoor air quality and ensure that the 
humidity level will no longer make the building 
spores prone. 
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Industrial Service – Facilities Management
HIgHBASE STRATEgIC 

Leading Contractor (Oil & Gas)
Highbase Strategic Sdn. Bhd. is one of the leading 
service contractors which support the operation 
maintenance activities for the Oil and Gas Industry. 
It obtained its first license from Petronas in 2005. 
Since then, the company has grown to become one 
of the successful key service providers for the Oil 
and Gas sector in Malaysia.

Highbase was appointed by Petronas under the 
Vendor Development Programme (VDP) for the 
scope of “Pressure Vessel Cleaning Services” in July 
2006. The company has since successfully graduated 
from the above programme in September 2012. In 
striving towards service excellence and good quality 
management practice, it had also successfully 
acquired the ISO Accreditation (ISO 9001:2008) 
in May 2010 from Bureau Veritas Certification 
(Malaysia) Sdn. Bhd.

Range of Services
Highbase offers comprehensive services for the 
cleaning, repair and maintenance of pressure vessels 
and storage tank (fixed and floating roofs). These 
services include project management; general 

& dimension survey; workscoping & workpack 
preparation; resource & procurement planning; 
project materials procurement; pressure vessels / 
tanks cleaning, repair and maintenance; hazardous 
material (HAZMAT) & technologically enhanced 
naturally occurring radioactive material (TENORM) 
services; desludging; and waste / sludge collection 
& packaging.

From 2005 till December 2013, Highbase had 
successfully undertaken about 200 projects 
covering more than 800 pressure vessels, offshore 
and onshore. Amongst the biggest size of pressure 
vessels ever serviced by Highbase were the V1010 
(450m3) at Angsi Platform, Petronas Carigali Sdn. 
Bhd. (PCSB) and V125 (513m3) at Seligi Platform, 
ExxonMobil Exploration & Production Malaysia 
Inc. (EMEPMI). It also has vast experience in 
undertaking various storage tank cleaning, repair 
and maintenance projects at crude oil refineries and 
terminals. Leveraging on its accumulated experience 
and comprehensive service capabilities, it can offer 
better value propositions to its existing and future 
clients which include Petronas Carigali (Terengganu, 
Sabah and Labuan), ExxonMobil, Talisman Energy, 

Newfield, Petrofac, CARIGALIHESS, FPSO Ventures 
and M3NERGY. 

Its services are critical as they help to prevent undue 
interruption of its client’s production performance, 
avoid damages to client’s facilities that could lead 
to substantial economic losses, and eliminate risk of 
pollution to the environment.

Awards & Acknowledgements
Highbase Strategic’s comprehensive service 
capabilities and proven track record have earned 
it numerous acknowledgments and recognitions 
from various clients over the years. This includes 
the Appreciation Award in Recognition of Good 
Performance and Services from Petronas Carigali 
(2007), Appreciation Award from M3NERGY & 
Petronas Carigali (2009), Safety Recognition 
Award from ExxonMobil (2013), Enterprise 50 
Award received from SME Corp Malaysia and 
Deloitte Malaysia (2013) and the prestigious The 
BrandLaureate Bumiputera BestBrands Award 
Corporate Branding for Industrial Service – Facilities 
Management (2018). 
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Healthcare - Maternity Hospital
HOSPITAL BERSALIN RAzIF

The Hospital that Cares
Razif Maternity Hospital is a private hospital that 
offers caring, sympathetic and compassionate 
attentiveness to all mothers-to-be and provides 
one of the best obstetrics and gynaecology services 
for all maternity related healthcare.  It was initially 
registered as the Razif & Norana Women’s Specialist 
Clinic in July 1996. It was later moved to a larger 
building in September 2006 to accommodate the 
addition of patients & services that increased every 
year. In the same year that it was upgraded, it was 
renamed as the Razif Maternity Hospital.

Located in Jalan Sri Sarawak in Taman Sri Andalas 
in Klang, Selangor, the 13-roomed & 19-bedded 
hospital also has a nursery (where all the newborn 
babies are placed and cared for by an experienced 
nurse), maternity rooms (individual maternity rooms 
for comfort and privacy, complete with screened 
equipment and supervised by an experienced 
midwife) and surgery (two fully equipped operating 
rooms for major and minor surgeries.

Obstetrics & Gynaecology Services 
Razif Maternity Hospital offers obstetrics and 
gynaecology services for inpatient and outpatient 
treatments. These treatments are provided for under 
the Maternity Specialist Clinic, Children’s Clinic and 

the Gynaecologist Clinic. 

The Maternity Specialist Clinic provides services 
that include childbirth, LSCS (Lower Segment 
Caesarean Section), fetal screening, ultrasound 
and family planning. The Children’s Clinic supplies 
immunization and phototherapy services. The 
Gynaecologist Clinic takes care of health screening 
for women, pap smear, fertility problems, minor 
and major surgeries. The hospital also handles 
hyperemesis gravidarum (during early pregnancy) 
and premature labor.

Maternity Packages & Wards
There are two types of packages offered by the 
hospital.

Package 1 which is priced from RM 1450.00 
includes 2 nights stay in the wards, food and drink, 
medications for normal childbirth, normal maternity 
consultation, baby screening, routine baby care, 
newborn immunization and disposable medical 
supplies. If surgery is required, surgical charge will 
be a flat rate of RM 4200.00.

Package 2 is more comprehensive and is priced from 
RM 2200.00 and can be paid in installments. For the 
first 40 weeks of the pregnancy, an initial blood test 

is done followed by six subsequent examinations 
by ultrasound, antenatal consultation and routine 
medications. The cost also covers normal childbirth, 
2 nights stay in the wards and all routine treatments 
and medications. This package does not include 
bleeding at the beginning of pregnancy, infection 
in the womb or any complications in the womb; 
abnormal births such as breech, twin, and surgical 
birth; complications that occur before, during and 
after birth; and babies who need more intensive 
care.

There are two types of wards in the hospital: the 
Premier Ward and the General Ward.

The Premier Ward has a one-bedded or two-bedded 
room equipped with a bathroom, air conditioning, 
television and free internet connection. Price ranges 
from RM 150.00/night for a two-bedded room, RM 
200.00/night for a one-bedded room to RM 250.00/
night for an Executive Room.

The General Ward consists of 6-bedded room and is 
a spacious and comfortable ward equipped with air 
conditioning and television. The ongoing rate is RM 
70.00/night.
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Healthcare
KPJ KLANg

Regional Healthcare Service
KPJ Healthcare Berhad’s (KPJ) business is founded on 
the vision of being the preferred healthcare provider 
in the region. It is focused on delivering world-class 
quality healthcare services through its wide range 
of specialized healthcare solutions throughout 
its regional footprint across five countries, namely 
Malaysia, Indonesia, Thailand, Bangladesh and 
Australia. 

KPJ Klang Specialist Hospital (KLGSH) is the 
21st KPJ Group’s healthcare centre with diverse 
medical expertise. Its tertiary care hospital meets 
international standards, is privileged with modern 
operating theatres, medical equipment and facilities. 
KLGSH’s healthcare professionals are passionate in 
delivering excellent patient care and quality service.

At KLGSH, it manages patients’ information 
through an integrated hospital information system 
incorporating electronic medical records and digital 
radiology systems. All its operation theatres are 
electronically linked for swift operational integration 
during critical medical procedures. It aspires to be 
one of the leading yet affordable and community 
oriented regional private healthcare.

Its area of specialties includes Gynaecology; 

Obstetrics; Cardiology; Paediatrics; Nephrology; 
Urology; Gastro-Enterology; Plastic Surgery; 
Oral-Maxillofacial Surgery; Orthopaedics; 
Ophthalmology; Ear, Nose & Throat (ENT); Oncology; 
Neurosurgery; Radiology; Psychiatry and Psychology. 
At KLGSH the Accident and Trauma Care provides 
current technological treatments for all types of 
medical emergencies including Occupational, Safety 
& Health cases. Among Its other notable medical 
focus includes Women`s Health, Laparoscopic 
Surgery (Minimally Invasive Surgery), and Gastro 
Intestinal Diseases.

KLGSH is ideally laid out within the beautiful, well 
developed and busy township of Bandar Baru Klang 
and is accessible from the KL-Klang Federal Highway, 
Lebuh Kesas Highway, Lebuhraya Damansara 
Puchong (LDP), Ekspressway Lingkaran Tengah 
(ELITE) and New Klang Valley Expressway (NKVE) 
which links to the Kuala Lumpur International Airport 
(KLIA) and the Seaport (Northport and Westport).

Located right in the centre of bustling towns, KLGSH 
is also surrounded by established residential and 
industrial areas such as Bandar Baru Klang, Bandar 
Bukit Raja, Setia Alam, Shah Alam, Kota Kemuning, 
Meru, Kapar, Taman Sungai Rasau and others, all just 
within a 30-km radius.

Health Tourism
The KPJ Klang Specialist Hospital caters to a broad 
innovative range of dedicated health service for its 
international patients, from scheduling appointments 
to attending the needs of its patient’s personalized 
appropriate treatments, health screening and 
respective specialist’s consultation. It understands 
the challenging journey of its international patient’s 
needing treatment. 

The hospital offers airport and port shuttle services 
from the place of arrival to the hospital. Patients 
deciding to travel alone to the hospital may board a 
taxi from the airport and port. If the patient arrives 
via KLIA and KLIA2, the patient can also consider 
other alternatives, such as buses, KLIA express trains 
and KLIA Transit to get to the hospital. 

Awards & Recognition
KPJ Klang Specialist Hospital appreciates that 
its deliveries are brought forth with honourable 
recognitions which include the accreditation to the 
Malaysian Society for Quality in Health; ISO 9001, 
ISO 14001 and BS OHSAS 18001 accreditations; 
Anugerah Kecemerlangan Industri 2016 (Prime 
Minister’s Award Winner) and the prestigious The 
BrandLaureate Bumiputera BestBrands Award 
Corporate Branding for Healthcare (2018).
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Architectural Solutions
LARAS ARCHITECTS

Architects Extraordinaire
Laras Architects Sdn. Bhd. (LASB) was incorporated 
as a corporate architectural firm in June 1996.  
The firm was initially established as Arkitek 
Laras. Its principal activities involve professional 
architectural consulting services. The company is 
capable of undertaking projects regardless of size 
and categories; private or governmental institutions.
 
Laras Architects is able to provide overall 
architectural service from space planning to 
cost estimation. In some instances this service is 
extended to construction works, where a team of 
experienced professionals undertake the tasks. 
The company offers a full range of professional 
consulting services which include but not limited 
to architectural consultancy services, town planning, 
project management, interior design, landscape 
design, product design, graphic design and 
refurbishment & interior fit-out. 

Residential Units
Some of the residential completed works include 
Villa Impian and Tamu Hill.

Villa Impian is enveloped by lush greenery and located 
close to commercial amenities. The development 
is an exclusive contemporary residential enclave 

nestled in Bandar Utama, Batang Kali. With 21 units 
of spacious bungalows featuring three exquisite 
designs, each unit has an area of around 2800 sq. ft. 
and encompasses a lot of approximately 9900 sq. ft.  

Tamu Hill is a series of 224 units of spaciously 
designed modern contemporary single storey homes. 
Each of the 1296 sq. ft. homes features 2 bedrooms 
and 3 bathrooms. Strategically located in the center 
of Bandar Utama, Batang Kali, the development 
also boasts an extensive park complete with water 
features and recreational facilities.
 
The company is also currently working on some 
residential projects which include Ligamas 
Residence and Sazean Residence.

The latest edition of residential development for 
Ligamas Sdn. Bhd. is the Ligamas Residence. It is a 
modern day exclusive sanctuary set on a 38-acre land 
amidst a lush park with enhanced security features. 
It is a mixed housing development which includes a 
series of terraces, semi-detached and bungalow lots.  
 
Sazean Residence is set atop 15.20 acres of 
land in Precinct 12, Setia Alam. This remarkable 
Mediterranean-styled, guarded residential 
development features an elegant series of triple-

storeyed terrace homes. Snuggled in between are 
the ‘linear parks’ that were designed as breathing 
green lungs for the development.

Commercial Units
An example of a completed commercial unit is 
the High Court Complex. The project combines the 
High, Magistrate and Session Courts under a single 
complex and is located in Bandar Indera Mahkota, 
Kuantan. The building design is strongly influenced 
by the architectural style of the Moghuls, featuring 
grand domes and delicate arches. The interior design 
was formal and functional but still compliments 
the exterior component through compatible color 
coordination with strong aesthetic values.

Laras Architects also has many commercial projects 
that it is currently working on. One of them is the 
Ligamas Streetmall. This project is an exciting one-
stop commercial center comprising of four blocks 
of 2- and 3-storeyed retail shop lots and office lots 
(offering various built-up areas). This development 
will also serve as the main commercial business 
centre for Batang Kali. The implementation of non-
monotonic facade design and lively imagery coupled 
with an open air atrium creates an exciting feel to 
the architecture. 
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Services - Event Management
mANggIS

Event Management Supremo
What started out as a small production house at a 
shop house in Taman Melawati in 2003, Manggis 
Group has now grown exponentially. It began humbly 
and unassumingly as a wedding cinematography 
that saw a two-person partner pioneering the 
production of niche artistic and creative videos for 
weddings and family-oriented events.

Over the years and until recently, Manggis Group has 
diversified into a multi-platform media production 
powerhouse, producing various ranges and genres 
of online contents and videos for broadcasters 
and corporations. It now offers expansive digital 
solutions to its growing clienteles which require 
broader perspectives and niches with regards to 
concept creation to beyond video productions. It can 
boasts of a creative multi-platform media solution 
company in Celebrate TV, a food and travel channel 
as in Destinasi TV and equipment rental/expertise 
for production in Mexx Production.

As part of its business diversification initiatives, 
Manggis Group now runs self-catering 
accommodations – a chain of villas called Manis 
Manggis in the beautiful isle of Bali, Indonesia.  It 
also runs an art gallery, A.P Art Gallery that organizes 

a series of thematic exhibitions, workshops and talks 
for public and discerning clients.

Management Team
Manggis Group is managed and led by capable 
team leaders who believe in creating vibrant ideas 
and innovative work processes and deliverables 
to stay competitive in a niche and cutting-edge 
industry. Its founder is Fauzee Nasir who graduated 
with a Diploma of Architecture from the Universiti 
Teknologi Malaysia in 1993. 

His co-founder is Nazura Rahime, a graduate from the 
Multimedia University (2000) with a Bachelor Degree 
in Multimedia and later a Diploma in Producing 
from New York Film Academy in 2012. Together with 
Fauzee, Nazura founded Manggis Production Sdn. 
Bhd. in 2003 followed by the inception of Celebrate 
TV eight years later. 

Another co-founder of Manggis Group is Fariz Hamdi, 
who graduated from Multimedia University in 2001 
with a Bachelor in Accounting and later obtained a 
Master in Business Administration from Nottingham 
University Business School in 2013. 

Vibrant Subsidiaries   
With 17 years’ experience in creative multi-platform 

media productions and solutions, Manggis Group 
through its spearheading company, Celebrate TV 
has produced myriad of programs for television and 
digital media. It is a concept-to-consumer content 
creator that dwells on creating content from 
conceptualization to ready-to-watch content.

Destinasi TV is a street-smart travel and food review 
company, anchored by British video blogger Rhys 
William who travels and reviews Malaysian food 
all over the country. What makes this online show 
interesting and novel is that it is hosted in Bahasa 
Malaysia by a witty, larger-than-life persona and 
flamboyant Englishman who has brought food 
reviews to a uniquely new level. By any means, 
Destinasi TV is a video and content creator that 
posts online video series on food reviews, mostly on 
YouTube.

Mexx Production is a one-stop solution for your 
production requirements – a company that provides 
filming and production equipment for rental. Not 
just that, it also provides experienced talents in 
handling and managing all types of productions 
from single cameras to multiple cameras production 
for the discerning clients.
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F&B - Steak House
mE’NATE

The Steakhouse of Choice
The Me’nate Steak House or also known as the 
Me’nate Steak Hub is a restaurant located in Ampang. 
This restaurant specializes in none other than steak. 
It is known as one of the best restaurant that serves 
the best steaks ever. The owner and founder of the 
restaurant is Mr Mustaffa Othman, who have ten 
years of highly valuable experience as a master chef 
and butcher back from his olden days in Buckingham 
Palace, United Kingdom. He is therefore well 
equipped with knowledge on meat, butchery and 
cookery. With his experience and passion, Me’nate 
Steak House in Ampang opened in 2009. 

The name Me’nate means animal in Bahasa Kelantan. 
Due to overwhelming and positive feedback from 
customers, more branches have been opened in 
Setapak, Bangi, Shah Alam, Melaka and Johor Bahru. 
The restaurants are also managed by the owner’s 
son, Muhammad Ezman Mustaffa. They have been in 
the meat industry and business for more than ten 
years.  

The Experience 
The Me’nate Steak House has a very simple yet 
modern decoration with both metal and wood 

elements. Blackboards laden with artistic doodles 
hang on the walls. Even the walls have interesting 
artwork on them. Regardless of the design, it 
offers customers with a very comfortable and nice 
ambience. The focus is still on the food. To order 
food here, you can go through the available menu 
as usual. Then, you can go to the chillers to select 
your steak, which are vacuum-packed to maintain 
the freshness. There are so many meat sections for 
you to choose from such as rib eye, tenderloin, sub-
primal cut of Wagyu, sirloin, black angus, T-bone and 
New York strip. 

The friendly staff can definitely assist you in 
recommending the best cuts to you, as well as 
mention a few of the best ways to have them 
cooked. Once you have chosen the steak that you 
prefer, hand it over to the staff and also let him or 
her know about your cooking preference either rare, 
medium-rare, medium, medium-well or well done. 
In addition, you can choose your preferred sauce, 
mushroom, black pepper or garlic-rosemary. After 
completing your selections, just sit back and wait for 
the food to be served. 

Meaty Selections
The bestseller here is the Wagyu beef. The Angus 
Striploin is also another recommended dish. No 
matter what your order is, all steaks are grilled 
perfectly in order to satisfy the customers’ palate. 
Apart from the steaks or main course, there are a 
variety of meats to choose from, be it chicken, lamb 
and even seafood. There is also a variety of sausages, 
meatballs, burgers, pasta dishes and pizzas. Best of 
all they are all halal-certified! Also remember to 
check out the available appetizers and side dishes. 
To end your scrumptious meal course, remember to 
treat yourself with their delicious range of desserts
 
Me’nate has won the Excellence in Western 
Steakhouse in the Malaysia International Business 
Awards 2017, BrandLaureate SME’s BestBrand 
in F&B Steakhouse 2017-2018, BrandLaureate’s 
Bumiputera Best Brand in F&B Steak House 2018 
and Masterclass Brand of the Year – F&B in the 
Global Leadership Award 2019.  
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ICT Solutions
mUTIARA TEKNOLOgI

Growth of a Pioneer
A leading systems integrator, Mutiara Teknologi Sdn. 
Bhd. (MTSB) has helped enhanced the emergency 
services through its innovative solutions, and its 
efforts have ensured that people in Malaysia can be 
assured of greater efficiency and effectiveness from 
emergency responders. Already highly acclaimed as 
evidenced by its customers, it is looking to expand 
its reach and reputation. Formed in 1999, Mutiara 
Teknologi’s big break came in 2007 when it was 
appointed by Telekom Malaysia to be the technical 
solutions provider for the Malaysian Emergency 
Response System (MERS 999). This system 
consolidates all the various public emergency 
services in the country under one number. Not 
only did this mean the usual trio of police, fire 
department and hospital, but it also includes 
maritime enforcement and civil defence.

Digitalisation in public safety services has enabled 
more proactive and value-based decisions to be made 
whilst maintaining a balance between information 
sharing, quality, citizens’ service and security. As 
the pioneers in Public Safety Services in the South 
East Asia region especially in Malaysia, Mutiara 
Teknologi is prominently known as a company 

that provides integrated public safety services 
with IT and telecommunications. The company has 
responded to a series of trends showing a strong 
need to accelerate and advance Malaysia’s IT and 
telecommunications infrastructure to be comparable 
to or even to supersede those of other developed 
countries. Today, it has become one of the most 
trusted partners of some renowned entities within 
the region and neighbouring countries such as the 
Philippines, Indonesia, Thailand and Cambodia. 

Pushing Malaysia Ahead
Mutiara Teknologi has integrated and unified systems 
into a seamless whole which provides advanced 
technological solutions and support especially in 
the field of IT and telecommunications. In addition, 
it also provides the platform in unifying information 
and telecommunication systems, providing data 
management systems, comprehensive system 
operations and support.

Since 1999, Mutiara Teknologi has grown in tandem 
with the nation’s aspiration to become a fully 
functioning and innovative nation by 2020. It has 
become a key player in providing ICT solutions for 
public safety services, with a number of patented 

applications. These include PEARL CARE©, which 
converts hardcopy data into digital format for easier 
retrieval by paramedics on an emergency call, and 
PEARL RESPONSE©, which collates and sends 
information such as address, type of incident and 
nearest hydrant to any related agencies.

Growing Reputation
Mutiara Teknologi’s reputation has no doubt been 
strengthened by its clientele list. These include the 
likes of the aforementioned Telekom Malaysia, the 
Royal Malaysian Police Force, the Ministry of Home 
Affairs, Putrajaya Holdings, and the Ministry of 
Education, to name a few. The fact that such important 
ministries, agencies, and GLCs have confidence in 
them has enhanced Mutiara Teknologi’s clout.

Adding to that are the numerous awards that it has 
received over the years. These include the Excellence 
Award ICT at the 2016 Selangor Excellence Business 
Awards (SEBA), BrandLaureate SMEs BestBrands 
Awards – Signature Branding in ICT Solutions in 
2017, Enterprise 50 (E50) Award in 2017 and the 
BrandLaureate Bumiputera BestBrands Awards – 
Corporate Branding in ICT Solutions in 2018. 
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Manufacturing - Furniture
ONE - TECH    

Manufacturing Green Furniture
One-Tech (M) Sdn. Bhd. (OTSB) was founded in 
Kuala Lumpur, Malaysia on March 15, 1993. As a 
small furniture manufacturer, the company supplied 
wooden furniture to government schools and 
offices in and around the city. Within a decade, One-
Tech began to specialize in premium customized 
wood products and interior design works for 
local government agencies, universities, private 
corporations and public listed companies. In the 
span of 20 years, the company evolved into a highly-
skilled interior fit out and décor company, producing 
high-end customized woodwork to public, corporate, 
and retail sectors alike. The company has been 
granted High Performing Bumiputera (TERAS) SME 
status by TERAJU, a unit of the Malaysian Prime 
Minister’s Department and categorized as a Class 
A contractor with a Grade G7 designation with the 
Construction Industry Development Board (CIDB).

One-Tech is also proud to be a pioneer in Malaysia’s 
green furniture industry. In support of sustainable 
living and to tackle current environmental challenges, 
it believes in adopting eco-friendly materials 
and processes while producing sustainable wood 
products to provide local households with greener 
interior solutions that are safer and healthier for the 

environment. The company is proud to acknowledge 
that it has spearheaded Malaysia’s green interior 
solutions since 2013. 

Green Factory
With its green factory and sales office located 
at Kampung Baru Ampang, One-Tech believes in 
maintaining its sustainable processes through 
four key principles that are vital for it to become a 
world-class green lifestyle solutions provider. These 
principles are Design (function & form), Durability 
(use of heavy-duty material), Sustainability (eco-
friendly materials and processes) and Community & 
Industry Engagement. 

One-Tech offers a range of services which include 
sustainable furniture, interior fit out, homeware and 
raw materials offerings. In providing sustainable 
furniture, the company use certified timber and 
reclaimed materials for its wide selection of modern 
furniture to suit any interior settings. Its interior fit 
service provides wall to floor installations, carpet 
installations and boasts of its extensive interior 
construction capabilities which can be tailored to 
meet the client’s specific needs. Its home-grown 
brand Dapo offers a curated selection of wooden 
homeware made from local and international 

hardwood. In addition to using harvested wood, 
One-Tech also offers a selection of sustainable raw 
materials like Malaysian bamboo, rubber wood and 
bio-composites.

Awards & Achievements
One-Tech constantly strives towards excellence 
and is acknowledged through various certification 
awards, namely the 5S national awards received in 
2003, 2004 and 2008. In 2011, the company was 
elected as one of 30 pioneering companies selected 
as The High Performing Bumiputera Company 
(TERAS). In 2012, the company was awarded the SME 
Corp Enterprise 50 (E50) Award. In 2015, One-Tech 
was among 50 companies selected under the Best 
Exporter Program organized by both MATRADE and 
SME Bank.

In 2017, One-Tech was recognized as a Top 10 
LEAN SME company in Malaysia by the Malaysia 
Productivity Corporation (MPC). In that same year, it 
was awarded for its excellent business performance 
by the Malaysian Timber Industry Board (MTIB) in 
recognition of its sustainable practices. The company 
also received the BrandLaureate Bumiputera 
BestBrands Award 2017-2018 for its exceptional 
branding efforts for the furniture manufacturing 
industry.
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Hospitality - Hotel
PNB PERDANA ON THE PARK

Elegance in the Heart of the City
Nestled within the business, embassies and 
shopping district of Kuala Lumpur, PNB Perdana 
Hotel & Suites On The Park is an ideal location for 
business travellers and families. It is located near 
the magnificent Petronas Twin Towers and the Kuala 
Lumpur Convention Centre. 

The Perdana overlooks the vast 50-acre city park 
(KLCC Park) amidst lush greenery and foliage. It is 
accessible through all major road networks and via 
the Light Rail Transit System (LRT) as well as the 
Ampang Park Station for one’s business and leisure 
convenience. 

The hotel has two restaurants (10 Binjai & the 39 
Restaurant) which offer a wide selection of dining 
options from scrumptious local cuisine to great 
Western fare. It also has recreational facilities like 
a gymnasium, swimming pool, jogging track, sauna, 
children’s playground, putting green, squash and 
tennis courts.

The PNB Perdana Hotel & Suites On The Park offers 
rooms and suites on the Premier Floor and the Club 
Floor.

The Premier Floor
The Premier Floor consists of six types of bedrooms 
varying in sizes from the smallest of 538 sq. ft. (1 
Bedroom Studio, 1 Bedroom Superior & 1 Bedroom 
Deluxe), to the intermediate of 667 sq. ft. (1 Bedroom 
Premier), 1400 sq. ft. (2 Bedroom Deluxe) & 1507 sq. 
ft. (2 Bedroom Premier) and to the largest of 2077 sq. 
ft. (3 Bedroom Suite).

The one Bedroom Studio and one Bedroom Deluxe 
are furnished with contemporary twin beds and 
amenities including a fully equipped kitchen which 
is suitable for those travelling alone. The state-of-
the-art one Bedroom Superior suite makes one feel 
right at home with its queen size bed, full-length 
kitchen and contemporary living room. The one 
Bedroom Premier is perfect for guests who are after 
a little more space complete with dining area and 
private bedroom with one King size bed. 

The two Bedroom Deluxe Type offers guests equally 
sophisticated rooms, equipped with one king size 
bed and twin beds, complete with the vast living 
room located in the center of the suite.  The Premier 
two room-suites have private bedrooms with one 
king size bed, two single beds and a separate living 

room with a sophisticated and modern room interior. 

The three Bedroom Suite is fully furnished with 
private bedrooms equipped with one king size bed, 
one queen size bed, and twin beds with a separate 
fully furnished living room overlooking the scenic 
KLCC Park. 

The Club Floor
The Club Floor has seven different variants varying in 
sizes from the smaller of 538-667 sq. ft. (1 Bedroom 
Superior & 1 Bedroom Deluxe), to the intermediate 
of 1055 sq. ft. (1 Bedroom Premier), 1400 sq. ft. (2 
Bedroom Deluxe) & 1507 sq. ft. (2 Bedroom Premier) 
and to the larger 2077 sq. ft. (3 Bedroom Suite) & 
3300 sq. ft. (4 Bedroom Lifestyle Residence). 

The three Bedroom Suite is tastefully furnished 
with spacious rooms, a contemporary living hall 
and complete kitchenette equipment. The rooms 
offer mesmerizing views of Kuala Lumpur city 
with amazing scenery.  The four Bedroom Lifestyle 
Residence caters to any family’s preferences for 
bonding or for a prominent person who enjoys a 
cozy ambiance.  
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F&B - Malaysian Cuisine
QBISTRO

Nasi Kandar Specialist
The story began in 1968, when Mr. Muhammad 
Dulkif decided to open a small food business in 
Batu Gajah to cater good Indian Muslim food to 
the people of Batu Gajah. The business response 
was overwhelming and he moved to Kuala Lumpur 
to seek better business opportunities. He started a 
food stall in Taman Midah and later in 1981 as the 
business flourished, another stall was established in 
Jalan Chan Sow Lin, Sg. Besi and then a third stall 
at Len Sing Garden, Petaling Jaya. As his business 
continued to prosper, a fourth stall was opened in 
1984 in Taman Tenaga, Cheras.

In 1993, his son Mr. Riyasutin Bin Mohammed Dulkif 
continued the business along with his mother after 
the bereavement of his father. He dedicated all his 
enthusiasm and efforts to maintain and grow the 
existing business. A few years later in 2000, Mr. 
Riyasutin’s best friend, Mr. Haja Najmuddin joined 
him in the business. Due to mutual understanding 
and hard work of both Mr. Riyasutin and Mr. Haja, 
they have managed to succeed in transforming the 
business from a stall-based eatery into a conducive 
restaurant at Pandan Perdana, Kuala Lumpur.

Growing Business and Services
In a few years, the chain successfully opened 
more than five restaurants with new concepts that 
revolved around the Indian Muslim food business. 
Hajris Holdings Sdn. Bhd., a private company, was 
incorporated on 17th, December 2007 to handle 
its various businesses: Restaurants, F&B services, 
Catering, Retail outlets and others.

Hajris F&B Sdn. Bhd. is the parent company of Q 
Bistro, which has broaden its business activities 
through its branches over the years. Today it has a 
total of 13 outlets in Peninsular Malaysia: Cheras, 
Damansara, Puchong, Taman Tun Dr. Ismail, Dewan 
Bandaraya Kuala Lumpur (DBKL), SS15 Subang Jaya, 
Penang, Shah Alam, Bangsar and Ampang Point.

Hajris F&B Sdn. Bhd. offers services that cater to 
birthday celebrations, private & corporate events 
and even wedding parties. For birthdays, Hajris 
F&B is able to arrange indoor birthday or wedding 
parties at its many restaurants as well as cater food 
at one’s location. It also caters for various types of 
corporate events including annual dinners, award 
functions and luncheon events. For open houses like 

festivals, get-togethers or graduation parties, Hajris 
F&B is more than happy to arrange the catering at 
one’s place.

Awards & Recognitions
For all their achievements and for their appetizing 
and tasty food, Q Bistro has been presented with 
multiple awards and recognitions including Most 
Recognized Brand 2016, Industry Excellence in Food 
& Beverage 2017, Winner of the Cleanest Restaurant 
(Non-air-conditioned category) 2019 and the 
prestigious BrandLaureate Bumiputera BestBrands 
Award for Food & Beverage in Malaysian Cuisine.
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Engineering & Construction
QSE

Construction Marvel
QSE Construction Sdn. Bhd. has been operating since 
July 19, 1995 as a construction company registered 
with the Construction Industry Development Board 
(CIDB) Malaysia with a Grade G7 designation and is 
100% Bumiputera owned. It is also registered with 
Pusat Khidmat Kontraktor Kelas A and Kementerian 
Pembangunan Usahawan. The company focuses on 
building development projects under government 
agencies, private agencies, as well as private 
companies. With its expertise in civil, mechanical 
& electrical engineering, landscaping, and interior 
design, QSE Construction can help customers deal 
with the problem of development and maintenance 
projects.

QSE stems from the abbreviation of Quantity 
Surveyor and Engineer (Civil). The Quantity Surveyor 
is none other than Sr. Hj. Azinal Abidin Bin Hj. Ali 
(Managing Director) and the Engineer is Ir. A. Kassim 
Bin Hj. Ali (Project Director); both of whom head the 
management of QSE Construction Sdn. Bhd. Its main 
business activity focuses on building works, civil 

works, mechanical & electrical works, landscaping 
works and interior works.

Sister Companies 
QSE Construction Sdn. Bhd. has two sister companies, 
QSE Machineries Sdn. Bhd. and QSE Synergy Bhd. 

QSE Machineries Sdn. Bhd. specializes in new 
and used heavy equipment for Construction and 
Municipalities. It offers rentals, parts, and service 
to the following sectors: Municipal, Concrete, 
Asphalt, Oil & Gas, Solid Waste, Environmental, 
and Job Site. The company also offers Specialized 
Equipment, Financing and Warranty Repair. Its 
Service Department has factory-trained technicians 
and fully equipped field service trucks on call 24/7. 

Its branches have extensive rental fleets with 
low hourly rates, well maintained equipment that 
includes dewatering pumps & asphalt paving, and 
compaction products. Its factory-trained jobsite sales 
people make sure the clients get the right machines 
for the job. Its Parts Department offers off-the-shelf 

parts availability. OEM repair parts are warehoused 
at each facility to make sure the projects stay on 
track and on schedule.

QSE Synergy Bhd. was established to manage 
properties, buildings, and apartments. QSE Synergy 
currently has several properties around Sg. Buloh, 
Selangor which are available for family homes or 
events.  

Awards & Recognition
With its excellent track record and achievements, 
QSE Construction Sdn. Bhd. has been recognized with 
several awards which include Corporate Leader of 
the Year (2009), Enterprise 50 Award (2010 & 2012), 
EXCELLENT CONTRACTOR AWARD (2011 & 2013), 
ISQ Award (2011), Malaysia Independent Award, 
CIDB Malaysia (Grade G7) 4 Star Score (2017) and the 
prestigious BrandLaureate Bumiputera BestBrands 
Award for Corporate Branding in Engineering & 
Construction (2018).
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Interior Design & Event
REKA TEEmOR

Leading the Way in Visual Excellence
Since 2006, Reka Teemor has emerged as one of 
Malaysia’s eminent design company with focus on 
weddings, interior designs and visual merchandising. 
The creative energy behind Reka Teemor has 
propelled the company to produce designs that 
simply come alive. 

Having expertly and professionally delivered many 
projects for its esteemed clients and living up to 
their expectations and beyond, it has paved the 
way for more exciting designs and creations that 
exceeds the wildest imaginations and creativity 
while delivering with the highest care and quality 
with feasibility and budgetary constraints in mind.

Wedding Planner
If one is planning a wedding of one’s dreams in 
Malaysia or any destination of one’s choice, Reka 
Teemor, the multi-award winning company, is the 
perfect partner for one’s wedding event journey. As a 
premier wedding designer and wedding planner in 
Malaysia, Reka Teemor delivers exceptional wedding 
designs and resources with lavish inspirations 
to make one’s big day the one to remember. 
The professional team at Reka Teemor, who has 

successfully organized dozens of weddings, can help 
one get everything right and perfect. 

The team creates unique weddings that match its 
client’s desires and budget. There is no limit to the 
imagination as the team brings its vast knowledge 
of Asian, European, Middle-Eastern and other world 
cultures and traditions to incorporate into one’s 
wedding design. The team can advise and guide one 
in each stage of the organization of one’s wedding; 
from the invitations, the wedding ceremony, the 
reception party and down to the most intimate 
details such as the selections of the ring and the 
wedding dress! The team knows the importance of 
each detail and handles the whole process with full 
professionalism and dedication. 

Reka Teemor has the experiences that allow it to be 
aware of all the details and to be able to guide one 
during the preparations in an organized and precise 
way, so that one arrives on one’s big day without 
the worries. Reka Teemor’s services cover everything 
needed to make a dream wedding event. Available in 
packaged or ala carte options, it provides elemental 
planning & management, full wedding planning 
& coordination as well as production, wedding 

décor design and also assists one in arranging for a 
wedding at a destination of one’s choosing.

Interior Design & Visual Merchandising
Reka Teemor delivers client-centric, personalized 
interior design services to a wide range of local 
and overseas clientele. Its talented team offers 
a variety of design expertise for domestic, private 
and commercial projects, ranging from complete 
refurbishment of residential homes and offices, 
managing renovation and construction of interiors, 
lighting design, as well as defining schemes for 
colour, texture, furnishings and interior decors.

Reka Teemor combines its expertise of space 
transformation, interior designs, visual graphics 
design and sensory elements to create stunning 
merchandise visualization displays. Its creations 
seize attention, shock the senses and cultivate a 
positive buying experience and recall value for the 
target market of the product or brand. Whether it 
is for a retail boutique store, a trade show, a mall 
display or even a new space, it provides a complete 
visual merchandising service.



The BrandLaureaTe
Bumiputera corporate

Branding award

Multi Level Marketing - Consumer Products
RF3

Firming & Lifting Cream
HORMONE BALANCING CREAM

E-Networking Beauty Products 
RF3 World is a strategic marketing and an 
e-commerce company that develop and provides 
beauty products of advanced quality on a business 
platform tailored for all groups.  Established 
in 2013, the company is widely accepted by the 
public for providing products of high quality 
through a simple business concept that allows 
an entrepreneur to generate good profits while 
being supported by members of an experienced 
management team from various fields.

RF3 World, in their constant pursuit of absolute 
Beauty, Health and Luxury, has stood the test of 
time by catering to a variety of health and beauty 
needs. It also substantiates the efficacy of its 
product scientifically with a team of scientists 
and operates a research and development facility. 
The products’ key ingredients can be traced back 
to the farms and fields where they are planted, 
cultivated and harvested while the manufacturing 
facilities are maintained at the highest quality and 
standards of the industry. RF3 World’s bestselling 
products include Firmax3, O2Max3, CactoMax3, 
ReviaMax3, SoulMax3 and PrunMax3.

Rise of a Beauty Empire
Founded by Dato’ Sri Nazeri Omar, current 
President and Chief Executive Officer, RF3 World 
has taken the world stage with its focus on the 
brand’s success and sharing it to build a successful 
business using an easy-to-follow plan for new 
entrepreneurs. With the motto of “Let Your Beauty 
Shine Inside Out”, the products distributed by 
RF3 World have a major positive impact on users. 
Spearheading the company’s products, Dato’ Sri 
Nazeri created RF3 as a manufacturer that is 
committed to internal and external health.

Dato’ Sri Nazeri came from a farming background 
and his initial jobs proved unsatisfactory to him. 
He decided to venture into business working as 
an insurance consultant. He later moved into 
the import and export business and then into 
contracting work. The turning point in his life came 
when he discovered business networking where 
the interaction is mutually beneficial to all parties 
from different industries. Based on his experience, 
he decided to establish an e-commerce company 
based on beauty products together with his 
partners and thus an empire was born.

Opportunities for all Ages
RF3 World provides business opportunities to 
entrepreneurs of all ages and requires only 
a modest start-up capital to generate profits. 
Business opportunities provided by RF3 World 
leaders and entrepreneurs will improve one’s 
quality of life while achieving a positive personal 
transformation. The RF3 team is committed to 
bringing out the best of its customer’s health and 
beauty with products without changing who they 
are at the core. 

Growing exponentially in the last eight years, RF3 
World has made its presence felt in 51 countries, 
appointed 380 stockists and successfully created 
48 millionaires, including 16 millionaires in 
Malaysia alone. Its business has expanded beyond 
Malaysia’s borders to countries like Thailand, 
Indonesia, Singapore, Philippines, Cambodia, 
Vietnam, Bangladesh, Laos, India, USA, Canada, 
China, Hong Kong, Macau, United Arab Emirates 
and Nigeria. Dato’ Sri Nazeri and his team have 
successfully built the brand from the bottom up 
and can now be proud of their accomplishments 
of putting Malaysian products out there in the 
global market place.
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Lifestyle - Fashion
RIzALmAN IBRAHIm

A Flair for Fashion
From humble beginnings in his hometown of 
Penang, to the bustling bosom of Kuala Lumpur, 
Dato’ Rizalman Ibrahim has come a long way, with a 
total of five companies under his moniker, dabbling 
in bridal design, couture design, interior design, as 
well as bespoke and ready-to-wear designs. Born 
on 28 October 1971 in Georgetown, he was the 
youngest of eight siblings who became active as 
a fashion designer in 1995 under his eponymous 
brand after graduating in Art and Design (Fashion) 
at Universiti Teknologi MARA (UiTM). A much sought-
after celebrity designer who is loved by many for 
updating traditional wear like the baju kurung and 
kebaya, Rizalman, who has created outfits for royalty 
and A-list celebrities, is also known for his elegant 
bridalwear and his theatrical fashion shows. 

In 2017, the renowned fashion designer celebrated 
his 25th, Silver Jubilee year milestone in the industry, 
by kicking things off with a bang – a television series 
on Life Inspired. An original production by Astro 
Awani that promotes inspirational living for the 
cosmopolitan trend seekers, Rizalman premiered 

to the Asian public back in May of that same year. 
The original production which consisted of an eight-
episode series highlighted the daily life of Rizalman 
as a designer, interior decorator, celebrated fashion 
guru, wedding and event planner, entrepreneur and 
devoted father of two sons. 

High Fashion Delight
In April 2015, the Malaysian fashion maestro 
showed the local fashion scene how a real fashion 
show should look and feel like after producing and 
showcasing what has been dubbed as ‘the best local 
fashion presentation of the decade’. The Rizalman 
Haute Couture showcased about 60 long and lean 
dresses and separates at the Chin Woo stadium - a 
collection that is nothing short of dramatic. 

Rizalman, a true professional in the local arts and 
design scene, enhanced his signature creations 
influenced by the change of time by formulizing 
a clever play of colors, flattering silhouettes, fine 
detailing and simplified by good taste all weaved 
in by the richness of Malaysia’s culture. Whilst 
maintaining his mark of monochomatism, Rizalman 

also successfully encapsulated the richness of 
metallic, red and pastel tones. He has indeed 
challenged the local up-and-coming designers that 
knowledge, crafts, taste and professionalism are 
gained and not given. The show itself was the closest 
to being world-class; from the music to the light 
play to the whole ‘Moulin Rouge’ runway and setting. 
For the closing, Rizalman did it perfectly by putting 
Malaysia’s internationally acclaimed supermodel, 
Tengku Azura to strut down the all-rouge runway. 

Shocking Bombshell
In February 2020, the celebrated designer made a 
shocking announcement at the Istana Budaya that 
he was leaving the fashion world behind after more 
than three decades of a solid and successful career. 
The 49-year-old Penang-born couturier decided 
to retire to devote himself to his other business 
ventures namely interior design, cosmetics and 
beauty. He has planned to pass on his brand and 
legacy to his loyal assistant, Faizul Surani, who has 
been with him for the past 15 years.
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Construction
SAKATA

Notable Property Developer
Kumpulan SAKATA Sdn. Bhd. was incorporated 
in 1981 to embark on construction projects and 
property development. Thereupon, SAKATA has 
undertaken a wide spectrum of construction projects, 
strengthening its organic growth along the way to 
become one of the nation’s notable industry players. 

For over two decades, SAKATA has grown from a 
general construction company to the formidable 
property developer and construction industry player 
it is today. The tireless commitment to work and the 
culture of excellence underline its success thus far.

SAKATA focuses on effective collaboration and 
win-win solutions and is committed to deliver the 
highest level of value and service to every client. It 
has developed its expertise over the years meeting 
the complete preconstruction and construction 
needs of clients and delivering projects with high 
standards on time and within budget. 

SAKATA envisions itself as being known as the builder 
of choice in the field of engineering, construction, 

project management and property development. Its 
mission is to continue its commitment to perform 
and deliver excellent quality product and services 
beyond clients’ expectation by integrating teamwork, 
dedicated project management and outstanding 
craftsmanship.

Construction Customization
SAKATA has built an impressive portfolio of an 
extensive range of construction projects across a 
wide spectrum of construction industries ranging 
from earthworks, infrastructure and housing 
schemes to more specialized needs such as higher 
learning institutions and flood mitigation projects.

SAKATA endeavours to understand every client’s 
needs, be it the public or private sector, in an effort 
to jointly transform and turn every client’s vision 
into reality. The growing list of satisfied clients over 
the years is a testament of its commitment and the 
high professional standards it upholds and applies 
in all the projects that it takes on.

Whenever the client is in need of a complete range 
of preconstruction and construction services to be 
undertaken professionally and with high standards 
throughput, SAKATA is there as the builder of 
choice. A well-managed construction project is a 
combination of fine craftsmanship with quality 
and cost control, as well as striking a fine balance 
between technology and performance. The company 
forges and fuses these elements together to create 
architectures of lasting impressions that exceed 
one’s expectations.

Project Achievements
Some of the projects handled by SAKATA include 
shop offices and shop lots in Precincts 15 & 18, 
Putrajaya; Universiti Pendidikan Sultan Idris, 
Tanjong Malim, Perak; mixed development, Arau, 
Perlis; condominiums & shop lots, Hulu Langat, 
Selangor; condominium blocks, Sepang, Selangor; 
design, development & construction services to 
upgrade Kerayong River, Kuala Lumpur and coastal 
roadworks project, Kuala Sanglang, Kedah.
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F&B - Contract Food Services
SEgI SERI

Providing for the Masses
Segi Seri Sdn. Bhd. is a 100% Bumiputera company 
established in 1995. With a capitalization of 
RM100,000, the company began its food & buffet 
catering business. It was officially registered later 
on 14 March 2003 with the Ministry of Finance, 
Malaysia. Apart from catering, it also conducts a 
cafeteria business, runs factory & school canteens, 
manage a government training centre, offers 
catering equipment rental services like tents & 
canopies at weddings and family days, acts as raw 
materials supplier, serves as hospital food service 
outsourcing and provides catering & cleaning for 
events organized for the government and private 
sectors.

The company’s priority is to deliver the best food 
and beverage services to cater to domestic and 
global market demands, with the support of its 
40,000 sq. ft. fully integrated central kitchen (FICK). 
This central kitchen is fully equipped with chillers, 
blast freezers, and a conveyor line, all to ensure that 
the food produced, prepared and served are of the 

best quality and meets the satisfactory hygienic 
standards. The company also has an experienced 
supplier line in supplying high quality raw materials. 
Hence, its credibility is now even more securein the 
knowledge that it can provide a satisfactory service 
for its clients thus meeting its goal of guaranteeing 
customer satisfaction.

Event Management
Segi Seri has expanded its business portfolio 
with its event management packages with an 
experienced and well-trained workforce and is 
involved with industries in the Klang Valley both in 
the government and private sectors. It owns various 
unique venues, one of which is known as Laman 
Kayangan which is located in Seksyen 7, Shah Alam. It 
is a fully furnished exclusive marquee tent specially 
tailored to accommodate corporate functions, social 
gatherings and weddings. The company has grown 
more robust and stronger and is able to handle more 
prestigious events involving VVIPs and dignitaries. 
Various recognitions have been received from 
various parties in praise of the services rendered by 

Segi Seri. 

Catering to the Sick
In addition, Segi Seri has established its name and 
reputation in both the government and private 
healthcare institutions, such as Hospital Pusrawi, 
Hospital Sg. Buloh, the National Cancer Institute 
and Hospital Pulau Pinang. It has been supplying 
centralized meal trays, pack meals and therapeutic 
diets to cater for different patients’ needs. 

Its consistent efforts and good practices have led 
to Hospital Sg. Buloh being awarded the Good 
Manufacturing Practice (GMP) status. It has attained 
the Halal Accreditation and 4-star rating from SME 
Corp under the SCORE program. The company has 
also initiated strategic partnerships and built on its 
good reputation with major clients such as The Setia 
Alam Convention Centre (SACC), local city councils, 
and various government agencies. 
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Publishing
TELAgA BIRU

Religious and Educational Publisher
Telaga Biru Sdn. Bhd. was established in 1997 and 
was founded by Mr. Hj. Waharp Yusoff who has over 
30 years of experience in the music and audio visual 
industry. Its purpose is to share the knowledge of the 
mind and provide spiritual food through oral, audio 
and visual sources delivered through tapes, VCD CDs, 
DVDs, books and magazines. This effort was made to 
enable Muslims to leverage the knowledge gained 
to form pure ideology and to draw closer to Allah 
and His Messenger. Besides being a local distributor, 
the company also distributes its products to foreign 
countries such as Brunei Darussalam, Singapore, 
Indonesia and the United Kingdom.

Business Diversification
Since 1997, Telaga Biru is committed to becoming 
an international publishing and consulting firm 
providing quality, elective, and efficient products 
and services for preaching and educating people 
on practicing Islamic life based on Islamic beliefs, 
Shari’ah and morals for the benefit of the world and 
the Hereafter. Today, the company has branched to 
provide services in publication, printing, travelling, 
education and grocery supplies.

Telaga Biru concentrates on creating quality 
educational content. Through commissioning only 
seasoned writers and expert teachers to contribute 
to its publications, it managed to develop Telaga 
Biru into a brand trusted by students, teachers, and 
parents. Going into the 21st century, it now produces 
content that is accessible in the conventional print 
form, blended/hybrid form (application-enabled 
printed materials) and 100% digital solutions. 

Tihani Cetak Sdn. Bhd. (TCSB) is a one-stop printing 
solution provider that boasts the state of the art 
printing technology and expertise that offers 
services to both local and multinational companies 
with premium quality products and is an in-house 
printer for Telaga Biru magazines, books and Quran.
 
Zahazan Travel & Tours Sdn. Bhd. (ZTTSB) is a 
travel agency operating in Sungai Buloh, Selangor. 
Established in April 12, 2014, ZTTSB is a wholly 
owned subsidiary of Telaga Biru Holding Sdn. Bhd. 
It holds a valid tourism license from the Ministry of 
Tourism and Culture Malaysia for inbound, outbound, 
ticketing as well as Foreign Travel Operations 
Business License for Umrah or Pilgrimage. 

In 2017, the management division of Telaga Biru 
Sdn. Bhd. created a new unit, Telaga Biru Education, 
dedicated to reference books, preschool activities 
and exercises, primary & secondary schools as well 
as higher education. The staff in this publication 
is directly involved in the production of textbooks 
approved by the Ministry of Education Malaysia 
(KPM). 

Founded and launched on January 16, 2016, Bin 
Waharp Grocer Sdn. Bhd. is a mini market that sells 
halal groceries and 90% Muslim produce. The idea 
was set up after seeing the difficulties of the Muslim 
community in finding halal and clean products 
especially in frozen products.

Excellence Awards
In 2018, Telaga Biru was presented with recognitions 
and an award in acknowledgement of their 
achievements: Naskhah Jilid Terbaik (Al-Quran 
Al-Karim & Terjemahan Al-Ghufran), Buku Umum 
Terbaik (Ensiklopedia perang Rasulullah) and the 
BrandLaureate Bumiputera BestBrands Award for 
Corporate Branding in Publishing.
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