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THE AWARD FOR BRANDS & BRANDING

The BrandLaureate Global Network Marketing Awards
2024 trophy is a symbol of unceasing dynamism and
boundless=eppeortunity. The hourglass form, a symbol of
refinement, serves as a reminder that time is of paramount
importance in Network Marketing - where 'the faster=you
get, the greater you are,' resounds as an anthem.-of
ambition, echoing the race against the sands of time.

At its peak, a sharp edge emerges, symbolizing the bold
actions_ of Network _Marketing brandss=and= their
commitment to unceasing progression and
forward-looking aspirations, propelling them towards the
pinnacle of achievement. Crowned amidst this edge, a
globe stands\tall, a ned. to the vision of*One World.-One

. Net”As it gracefully revolves, it"émbodies the relentless
spirit of Network Marketing - a force transcending borders,
unifying nations, and forging limitless connections.
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Lines ascend from the trophy's base, symbolizing/ the
seven continents and.five oceans, representing not/only
the global reach of Network-Marketing but also'the myriad
of avenues-for revenue, stretching to the farthest corners
of the world.

Draped |in 24k gold plating, the trophy. encapsulates
intrinsicland extrinsic value. The BrandLaureate emblem.is .
carved at the center - a beacon of validation, an icon of
authority. It alludes to all that, irrespective 6fthe journey,
the brand must stand at center stage to be SEENto-bew
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Behold this masterpiece from any angle, and it radiates-the=sm=— I — -
essence of Network Marketing brands—beauty, brilliance, : =
and boldness in seizing every opportunity. This sums up .
everything about business and brands. I N7
I 2
The trophy is a grand celebration of Network Marketing's : = —— e :
finest, and we invite you to—immerse yaurself in its = @ N f @ G —— I
elegance, embrace its symbolism, and join the celebration____ ———— ! v :
of unwavering spirit in forging connections and achieving | — |
brand success! e I - I = - — il |
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With The BrandLaureate, you €an't be wrong - All fﬁiﬁgs’ _: — : _—— = —~ . >
Brands and Branding! I I
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o —_— w : - ogethér two esteemed industry organizations, an A S E R A R B A S, (2
S Y g - im0 GFDSA, to co-organize such a significant event. Serving as the = X B, -
| i In the ever-evolving business landscape, Network Marketing EM'%‘E§~*E%EQEE{Jﬁﬂ%iﬁEPr_lx—)glggg - | Chief Consultant at Asia MLM Solutions, with over 30 years of HE30FEEZWFNRFIEPFRAKAIAsia MLM Solutions
) : i e gy A has emerged as a powerful force that not only connects people HAMUNEET A, BT R, SEH ' professional knowledge and international connections, | am R, Fob s a W B ARTRNEE,
{20245 The BrandLaureate£2BKMEBEHK ) HRMNRIIERIR P - but also empowers them to dream bigger and achieve their SRR, TREER. SRSe : proud to be recognized and t_rustedl across varlo'us levels in the T RS R MLMEESE", THBI (TRt T
RHAGEDSTRAINIB, BRI ARBEHNER, TREA | goals. It transcends borders, ‘cultures, and backgrounds, = NI T U TR O N (D Y S s 4 7 (——— industry, leading to my acclaim as ‘Doctor MLM'. My role as a SRR AR SR SR
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- 4 together and creating a global family of like-minded individuals In the next 20 years, the "Bind & Fission" model will be pivotal for. — A ooty
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shaping the future’ of business and achieving sustainable
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Within this: globally connected ecosystem, it's not just about EXNEEENESRE SR, FARBEEE
selIng prqducts or seryices; it's-abc.>ut buiIQing trust, crefating SRS bE?E:FL_LﬁE Bl X ZFE propelling businesses forward: "?\z"“*iﬁ"H&Lﬂﬁgl/\ﬂ]E’J?&E AEEETEREE
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drives the success an%:l sustainability of every endeavour. As we ﬁ—}/’QEIZI)ﬁEI__[ R &mg$g%° ARATEIRL, . China’ s Vfbrant start-up”.ecosystem, _enabling compames to BHARING = @JTE%EHQE' 25|E£HFRAY '/ -
know, a strong brand Fésonates with people, and in the realm of —PNEKNREESAEERIS, E2EKME I leverage their existing user base to attract new customers. This [ iz ity #ﬁg%Fg[ﬂﬂﬁiﬁk%mﬁ:[%%ffﬁiTa«ﬁ d
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forging A sense_ofexcellence, credibility, aNd/unitySTORE ﬂ]ﬁ%%ZIEﬂL_L-%ﬁ_ AR R 2 setting a precedent for user-driven growth and. community
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distributors, leaders, and consumers" alike - creating WERY - FERER R BRI ERELR, E2kNEEESTHNMET, 8EZEXEH
connections that stand the test of time. I As orgamzatlons navigate the multifaceted realm of Global (MLM) RGO ISREE. BRI OEREE,
BT (20244EThe BrandLaureate 2 ERRZZ= Network Marketing - eanmpassmg diverse sectors-such as A EEE T E N I T A&,
Multi-Level Marketing (MLM), Insurance, Unit Trusts, Will Writing, Im\grl& 255 E ) BT R IR chiZ B

and Influencer Marketing - they will face complex challenges and

The BrandLaureate EFRZIEF L, BI—IMAIERYNT 2,

_/\Wrzmﬁuo FICHERRLN A nuHE'E%BZ‘ RUETE )L With The BrandLaureate Global Network Marketing Awards

2024, we set the stage for outstanding individuals and HR) | HATARLI T ANBREE—THE

excellence, one that reflects the unity of 'One World. One Net.’

BN, BN, WEC. organizations to be recognized for their hard work and 8, HBMNEEX R RAISFIEC R M I, opportunities. Perpetual success in this dynamic, interconnected W1, B5|EeHISayR Il AR SE R B EE
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and overall performance of companies across various sectors,

this Award is more than ’cognition; it is a luminous beacon, ﬁ%ﬁ%&’;@%“b%r{mﬁ]E’JEJZI}JZE%J:iJ—Lﬁ&:E —

. strategically positioning the winning brand in the global market, ISRk, EANSEE TR 17E R B AT EE
instilling customer trust, and distinguishing it from competitors
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transfotmative solution| for. actualizing this approach and —_—



